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up to 5 times faster boring 
with new Irwin Speedbor “88” 


makes every electric drill user a hot prospect 


Only the Irwin Speedbor “88” gives up to 5 users in your own neighborhood trading area. 


times faster boring in hard and soft woods. Only 
the Irwin Speedbor “88” does so much more 
work with less power and in less time to increase 
the boring range of small 14” electric drills and 
drill presses. This is what customers want. This 
is what customers want to buy. 

And remember: You can use the test block 
picture shown below to demonstrate Irwin 
Speedbor “88” superiority. This makes it even 
easier to sell the biggest ready-to-buy market of 


them all — the many thousands of electric drill 


Speedbor “88” features include Irwin’s ex- 
clusive hollow ground point, balanced cutting 
head, Hang-A-Bit hole and size markings for 
easy selection. Precision-ground shank has three 
heat tempered and accurately spaced flats which 
chuck perfectly in 1/4”, 5/16”, 3/8” and 1/2” 
adjustable electric drills and presses. No wobble, 
no run-out. Sizes 14” to 114”. 

The Speedbor “88” is already selling big 
so order big from your Irwin wholesaler today 
in individual sizes, sets and assortments. 


The Irwin Auger Bit Co., Wilmington, Ohio, since 1885 





es, Speedbor “‘88"' wood bits are packaged in Irwin's 
new and exclusive self-selling Sellopak dress-up jacket. 


Hardrock maple test shows Irwin Speedbor ‘'88”’ 
superiority over 5 other brands 


Conditions under which all bits were tested: 


TYPE OF WOOD 
SIZE OF BITS 
SPEED OF DRILL 


Hardrock Seasoned Maple 


All 1” in Diameter 


PRESSURE APPLIED 
BORING TIME 


645 RPM DEPTH OF HOLE 














NEW FINISH 
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EVEN MORE 


The improved JET ROcKET has polished face, 
sides and top of claws, with smart black trim 
on the neck. And the black cushion grip now 
carries the ““Rocket’’ imprint. With this hammer, 
you can quickly sell the price-minded customer 


who wants top quality. 


And remember: True Temper manufactures the 


JET ROCKET with the same patented construction, 


special steels and superb workmanship as the 
RocketT®. They both have the beautiful balance, 
driving power and toughness that made the 


Rocket the best-selling hammer in the business. 


(RocKET hammer has fancy octagon neck and 
poll, preferred by carpenters, plus neoprene-fibre 
grip that resists oil and grease. JET ROCKET has 


popular bell face design. 


Rocket tools are gift-boxed for Christmas — see your wholesaler 


BAS/C FIVE hammers speed up turnover, boost profits 


You can sell every customer with 
these five grades. And they let 
you cut your inventory, speed 
up turnover, boost your profits. 
What’s more, you do all this with 


less investment! 


Check your hammer stock now, ” WA 


~ 


and fill in on True Temper’s basic 
five. Call your wholesaler today. 
True Temper, 1623 Euclid Ave., 
Cleveland 15, Ohio. 


RUE LEMPER 


$425 


No 


“B” Series ele eam ial Be ~ Series 
i: y 
A 


$350 
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$959 $469 


No. 216 No. 316 


You can look to 7 for leadership 
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MAKING MONEY IN POWER MOWERS 
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The “Q” to real business success 


The secret’s out. 

The “Q” 
these last weeks is the startlingly new 
Lawn-Boy QUIETFLITE! It’s the first 


and only power mower actually sound- 


we've been teasing you about 


conditioned from the inside out to take the 
noise and vibration out of lawn care. Read 
the details on page 109. 

You know we've promised you truly 


profitable new items for this year—and 





even predicted the Golden Age of Power 
Mowing for 1959. Well, the new QUIET- 
FLITE—sound-conditioned, and offering 
a guaranteed non-bendable crankshaft— 
heads an exciting LAWN-BOY line that 
ushers in that Golden Age for you. LAWN- 
BOY keeps its promises. 

And we've learned other things over the 
year. The Lawn-Boy LOAFER, introduced 


primarily as a rider-mower combination, 


has sold far beyond our hopes as an all- 
around garden and lawn vehicle. It not 
only cuts grass better than any other rid- 
ing mower, but also does lots of other 
garden chores safely and inexpensively. 
So for 1959 the improved LOAFER is a 
many-barreled sales leader for you. 
NOW HERE’S SOMETHING IMPOR. 
TANT. Of the hundreds of people trying 
to get you to handle their mower line, 
there’s only a handful of truly reputable 
manufacturers who are in business for the 
long haul and aren’t trying to turn a “fast 
buck’. Such a manufacturer is LAWN-BOY. 
In fact, I’m sure you'll recognize the 1959 
LAWN-BOY line as a line of solid quality, 
meant to keep you in business long after 
the “‘sharp operators” have folded. It’s your 
key to the Golden Age of power-mower 


sales. 


oe 


es een: eee 


Sales Manager 


Lamar, Missouri. Division of Outboard Marine Corporation 
Makers Of ohason and Evinrude Outboard Motors 
In Canada: LAWN-BOY, Peterborough, Ontario 
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UNIVERSAL 


A 
4 with the FLAVOR-SELECTOR 


TEN-CUP CHROME: TEN-CUP COPPER: EIGHT-CUP CHROME 


ALWAYS THE LEADER! NEW INSIDE and OUT! 


Universal introduces three new Coffeematics that bring 

greater beauty, more features and bigger value to this @ NEW TUBULAR HEATING UNIT 
already ce line. Tt is lal “3 ~— with @ NEW COLD WATER PUMP 

the coffeemaker preferred by millions. See them and @ NEW BREWING SPEED 


you Il see why! 
FIRST again, with all new, up-to-the-minute styling that @ NEW CONTROL ACCURACY 
outshines all others. @ NEW NUMERICAL CUP MARKINGS 


FIRST again, with all new, improved features that make @ NEW STYLING 
it the finest coffeemaker of all time. 
FIRST again, with the only full line of quality, chrome- } 





on-copper coffeemakers. u - EWE RSAL 


FIRST again, with the biggest advertising program be- 
hind any single product. LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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Dealer's Guide to B.F.Goodrich 
garden hose for 1959 


Here is the 1959 line of B.F.Goodrich garden of local sales helps for you. Among these are 


hose. Use this guide to order from your the B.F.Goodrich lawn-care merchandising 
B.F.Goodrich distributor now. All prices rack. The National Retail Hardware Assn. has 
shown are for 50-foot lengths. approved and helped design this rack. Made 

B.F.Goodrich garden hose will be fea- of tubular steel, holds up to 200 Ibs. Holds 
tured in the NRHA’s big Hardware Week hose and other items, too. Light, weighs only 
promotion next spring, and there are plenty 22 Ibs. Low price! 





PROFESSIONAL 


GARDENER’S *1 495 — SIZE $¢$ 
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Consumer price Consumer price 
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Editorial 


by W. A. Phair 


Who wants salesmanship 


Salesmanship seems to be a great deal like the weather. Everybody 
talks about it, but nobody does anything about it. 


We all agree that our retail salesmanship needs improvement, in 
fact a great deal of improvement. We all talk about this, but what do 
we do about it? Not much, I’m afraid. 


Maybe a reason we don’t do much about it is because it looks like 
such a big job that we don’t know where to start. Actually, there are 
many steps that can be taken to improve our selling skills, steps that 
do not take a lot of effort or time. 


Now that we’re getting into the busy season, wouldn’t it be worth 
something to tackle this job now? 


Let’s look at salesmanship for a minute. Good selling is made up of 
many things. Some of these characteristics are hard to describe. But 
there are some angles that can be defined and worked on with very 
little effort. 


Think, for a moment, of your own experience with good salesmen. 
Wouldn’t you say that enthusiasm in a salesman is one of his greatest 
assets? What makes this enthusiasm? How does a salesman get it? 
From my own experience I would say that it comes from a strong 
belief in the quality and values of what he is selling. This enthusiasm 
is conveyed to the customer, and the sale is made. 


Where does one get this enthusiasm? Well, I think you'll agree that 
you can never be enthusiastic about a product unless you really under- 
stand it, and know its uses and its values. On the other hand, if you 
don’t know what’s good about a product, you can’t tell others; you 
can’t get them excited enough to buy it. 


It’s really as simple as that; enthusiasm is based largely on good 
product knowledge. So if you are serious in a desire to be a better 
salesman, then the easiest place to start is by knowing more about 
what you are selling. 


There are so many products in a hardware store no one could ever 
be an expert on all of them. But you can be an expert on some of them. 
Any knowledge of what you’re selling, no matter how small, helps 
make you a better salesman. 


Wouldn’t it be worth a half hour a day of your time to become a 
better salesman; to increase your earning potential? That’s all that is 
required to take the first step to being a better salesman... a half 
hour a day devoted to acquiring product knowledge. 





















Editorial 


continued 


Well, where can you get this information? There are many sources right 
at your finger tips. All you have to do is reach for them. One source that 
has been used for many years by many people for this purpose is the issues 
of Hardware Age. Here you have, in one place, a world of good, sound sell- 
ing information on a wide variety of merchandise. 


All it takes is a few minutes of your time to look through the pages of 
advertising. When you see an advertisement of a product you are selling, 
or perhaps should be selling, read the text carefully. Memorize the out- 
standing selling points. 


I can guarantee you that you will be truly amazed at what you can pick 
up in just a half hour doing this. We know this to be a fact because this is 
exactly what many good salesmen . .. wholesale and retail . . . are doing 
today. 


Why v0 to the show... 


There are many other easy to reach sources of product information. 
There’s the wholesaler’s catalog, and the mail that manufacturers send you. 
I know some of this mail isn’t worth reading, but a lot of it contains real 
useful information ... if you will use it. 


There is still another very valuable source, and that is the various ex 
hibits of hardware merchandise that are held all over the country. Here you 
have an opportunity to examine merchandise, and to talk about it with 
real experts. 


In a very short time many thousands of hardware people will be heading 
for New York to attend the big National Hardware Show. This show is 
really a tremendous collection of hardware merchandise. It’s the biggest 
thing of its kind in the country. 


Think of the opportunity it gives you to see for yourself all the mer- 
chandise that you are selling in your store. This issue contains a great dea! 
of information about the show, beginning on page 71. In addition to details 
on the show itself, the Hardware Show Section in this issue contains 
hundreds of product information advertisements on items that will be 
shown at the show. 


If you’re going to the show, these pages will help you decide exactly 
what you want to see. If you’re not going to be able to attend, then this sec- 
tion will keep you posted on what is going to be introduced at the show. 


No matter how you look at it, this issue contains a tremendous amount of 
useful product information. Rut nobody can pour it into you. You have to 
spend a little time and effort to get it. Jt’s up to you. 


Incidentally, if you’re going to attend the New York Hardware Show, 
look us up. We’ll be in Booths 45 and 46. Stop in and visit us. We’ll have a 
Message Center there where you can leave messages for friends and meet 
people. We’d really like to see you. Make it your headquarters at the New 
York Show. 
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NEW! HYDE s4a-4 WORKBENCH KNIVES 


3 new home and garden knives like the kind used by skilled workers in industry — extra sharp, hold 
a Cutting edge. Displayed and merchandised for sales to handyman. Red, yellow and green handles 
with holes to hang. Best, high carbon steel blades, sharpened and honed. Individually packaged on 
colorful cards. Displayed on self-serve wire rack. Packed 6 each on display in corrugated container. 











SeTape 2 


— : =a NEW! razor blade 
NEW! best quality PIZZA CUTTER | SCRAPER DISPLAY 


Professional pizza baker's Pizza Cutter now for home use. Extra sharp, double ground, 2” More impulse sales appeal. Popular, plastic 
Stainless steel wheel with free wheeling bearing, mounted on special frame to prevent Razor Blade Scraper now displayed on small, 
clogging, includes thumb and finger guard. Carded, 12 on rack, 4 each color. self-serve wire rack. Six each color, red, yellow, 
blue and green. 


DE ob ebb om clobbeh cabs om dole) tm mm elolbl-{-hiicebu-t— 
\*. | INDUSTRIAL HAND AND MACHINE KNIVES 


HYDE MANUFACTURING CO., SOUTHBRIDGE, MASS., U.S.A. 
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WASHINGTON 


NEWS 





BY THE WASHINGTON BUREAU OF HARDWARE AGE 


Curbs on unfair competition 
snagged, must wait until ‘59 


Businessmen this year lost the fight for a tougher 
Robinson-Patman Act to curb unfair competition. 

Congress considered several bills, but failed to pass 
any of them. 

One measure would have strengthened government’s 
power to enforce Fair Competition laws. It would 
have made Federal Trade Commission cease-and- 
desist orders effective immediately. Three investiga- 
tions and two court orders are now necessary. 

The bill passed the Senate, but was held up in the 
House in a political fight. 

Another proposal would have made functional dis- 
counts mandatory in some cases. Hearings were held, 
but neither Senate nor House acted. Measures to 
tighten the antitrust laws and limit selective price 
cutting also died. 


p> outlook 


Looks like tougher controls may be hard to get. If you 
favor measures curbing unfair competition, begin now 
working for their passage next year. Contact Con- 
gressmen (they're probably home for the fall elec- 
tions) and new candidates for Congress. Urge them to 
commit support for the measures you favor. 


Now's the time for action if 
you favor tax cuts next year 


There will be renewed efforts next year to reform 
the nation’s tax structure. 

Two Congressmen, Reps. Sadlak (R., Conn), and 
Herlong (D., Fla), have already drafted a bill to be 
introduced next year. It is similar to one they un- 
successfully proposed this year. 

The new Sadlak-Herlong bill will call for cuts in 
business and personal income taxes each year for five 
years. Top tax rates would go down to 42 percent 
on both corporate and personal income. The lowest 


10 


personal tax rate would go from 20 percent to 15 
percent. 

Backers call it an earn as you go program because 
they believe as tax rates gradually fall, business and 
investment would rise and the government would not 
lose revenue. 


p> outlook 


Tax cuts next year will be hard to win. Officials ex- 
pect spending to rise and the deficit to grow. Strong 
grassroots support will be needed for lower tazes. 
Businessmen will have to pool support behind the 
fight to lighten tax burdens. 


Buying pickup has begun, are 
you ready to help it along? 


The long-awaited pickup in consumer buying is 
under way, government economists report. 

Sales of hard goods particularly are pulling out of 
the recent slump. Housewares and building materials 
are showing strength. 

Rising employment and brighter economic pros- 
pects are one main reason. Heightening international 
tension and rising defense spending are others. 

Inflation now worries government money man- 
agers. Recent boosts in raw material prices—particu- 
larly steel—and sharply rising government budget 
deficits are again cheapening the dollar. High personal 
savings and lower consumer debt are increasing 
pressure on prices. As a result, interest rates are 
creeping higher. 


p> outlook 


Now’s the time to pitch for more credit sales. Con- 
sumers have reduced instalment debt this spring and 
summer. Wholesale price hikes are likely this fall. 
Make certain your profit margins don’t suffer. 


(Continued on page 318) 
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NEW! A REALLY BIG 7’ POWER SAW 


FOR REALLY BIG PROFITS! 


[Alt mm olaclale MMal-\, mm lal) oliilohi-Mol-lel ha mmalel Me MEal-a) Mmuilel tall ilsl- Melero 
new power, new operating ease. ifs tne Dest looKing saw ava 
able, loaded with selling features not found in any others 
yet priced to sell for less than most 614" saws! Has ever 

ath Ze}e)i-Mi-tehitia-t 


® Big 7’’ diameter blade cuts full 2-7/16" 
‘at 90°, 2” at 45° © Powerful 8 amp. 115 
volt AC motor ® Automatic Safety Clutch 
eliminates “kick-back” ® 
Lower guard retracting lever 
® Sturdy die-cast calibrated 
bevel gauge ® Adjustable 
graduated rip guide ® Hand- 
some silver luster finish. 


2.8 AMP. 
2 SPEED */s DRILL 


CHANGES SPEEDS INSTANTLY—ELECTRICALLY! 

Revolutionary 2 speed drill is world’s easiest to use and most efficient! 

New modern design, plus all these outstanding features! 

© POWERFUL 2.8 AMP. UNIVERSAL AC/DC 115 VOLT MOTOR, —— } wen Mode! $D-382 
FAN COOLED FOR TOP EFFICIENCY @ High speed — 2000 rpm “, | A eae 

for drilling wood, plastic, etc. © Low speed — 1000 rpm for ) ioe 

heavy duty drilling @ Electro mechanical transmission changes 

speed instantly — electrically @® Speed range selector switch - Yt 4448) 


interlocks with on-off switch for maximum safety ® Full power 4A RX) 4 SELECTOR 


output at either speed @ Precision geared chuck and key ® Mul- 
tiple ball thrust bearing © Precision cut alloy steel gears ® 
Weighs only 6 pounds, perfectly balanced @ Spindle lock for 
easy chuck removal ® Silver luster finish. 


NEW POWER TOOLS + NEW EXCLUSIVE FEATURES .. NEW PACKAGING! 


SWITCH 





tapas Vira phe f uh | | 
" cd ‘ 


oe 24 a 
Reverse® a (fi, % 
she flick . - WY 


(Model 2100) (Model K-280-B) a swi 7 (Model 520) 


JiG SAW WITH JIG-LITE VERSATILE OSCILLATING SANDER V_"' CAPACITY 6 AMP. DRILL 

The most popular, fastest selling jig saw 2 amp. universal motor, extended front for WITH REVERSING SWITCH! 

you've ever sold! Cuts 2 x 4's, ome circles, easy feather edging, over 25 squore inches Low weight-to-power ratio and reversing fea- 
bevels to 45° either side. Only saw with of sanding surface, patented non-slip locking ture make this drill top seller in its class. It’s 
famous “‘Jig-Llite’’ . . . plus every other con- knurled rollers . . . make this the hottest sander the only drill that has all the features for 
ceivable selling feature! on the market! heavy duty drilling at sensationally low ccst! 


as Ot - Bg ed 


*& 


MAIL COUPON TODAY FOR FULL DETAILS 
es te: George Weatherby, Seles Manager 
a ae iS PORTABLE ELECTRIC TOOLS, INC. 
eRe e 320 W. 83rd S$t., Chicege 20, iil. 
Yes, send me full details on the follewing “hot” tools: 
C) New 7° Saw, List $44.88 C) New 2 Speed Drill, List $32.95 
C) New Oscillating Sander, List $24.95 C) New Jig Saw, List $29.95 
| = () New 33-piece Drill Kit, List $25.26 () New 4” Reversible Drill, List $39.98 
33 PIECE %4” pri KIT _— K-740- 43) S 
An aetetaniite value and an outstanding : 
seller! Includes powerful 2.6 amp. permanent = &fene.....£._£____. 
mirror finish drill with geared chuck and key, . ; Clty 
new oall-steel Drill-Toter with lift off tray, = 
and all the other accessories. ore a My Preferred Distributor 


HA-9/ | | 
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HARDWARE BUSINESS 


OUTLOOK 


A SUMMARY OF THE BUSINESS OUTLOOK FOR HARDWARE DEALERS 


Many appliance makers, to reduce overhead, will produce fewer 
models in their 1959 lines. Depth of some lines has been cut as 
much as half. For dealers handling appliances, it means a smaller 
inventory investment and a chance to display full lines instead of 
partial lines. HA Recommendation: Take a tip from appliance 
manufacturers. Be selective in stocks in all your departments. 
Weed out slow selling models; concentrate on fewer, but better sell- 
ing models. Basic stock lists are more important than ever. 





Business prospects in farm areas are the brightest they’ve been 
in years. Farmers are producing more, selling more at higher prices 
than they have in years. For the first seven months of 1958, farm 
income was 11 percent ahead of 1957. The outlook is favorable for 
continued high farm income in the months ahead. HA Recommen- 
dation: If your store is in a farm area, now’s the time to promote 





major appliances, water systems, other big-ticket items. Arrange 


demonstrations, make personal calls, feature credit while farmers 
are receptive. 


Year-end sales could reach a record high if dealers run active promo- 
tions. Here’s why: Personal income in July was at all-time high 
yearly rate of $354.5 billion. Personal savings in the first half 
reached new records. Customers have repaid more than $1 billion 
in outstanding instalment debts, putting them in position to buy 
again. HA Recommendation: Start planning your year-end promo- 
tions now. Emphasize layaway and other credit forms in Thanks- 
giving and Christmas promotions. 





Shifting business patterns will become more noticeable in the next 
few years as the Federal highway program moves into high gear. 
Highway spending this year will total $6.2 billion, up 10 percent 
from 1957, and will rise by another third by 1962. It means by- 
passes for some communities, new shopping centers for others. 
HA Recommendation: Find out where new highways in your area 





will go. Figure out what effect they will have on your business. 
Plan any expansion or relocation accordingly. 


... turn to p. 370 for more news on how’s the hardware business 


HARDWARE AGE, SEPTEMBER 11, 1958 








HARDWARE AGE, SEPTEMBER I1, 1958 





“We move more glue 


at better profit with our 
new Weldwood Counter Model Adhesives Center.” 





Lillian Muff, Gary Paint & Wallpaper Co., 700 Washington Street, Gary, indiana 


“Profits in our glue department have doubled since 
we installed this compact self-merchandiser,” says 
Mrs. Muff. “The color-keyed selector chart stimu- 
lates impulse sales because it makes buying so 
much easier for our customers.” 

Free with your initial order, the Weldwood 
Counter Model Adhesives Center saves valuable 
shelf space, increases turnover, helps you to bigger 
than ever profits from the 4 fast-selling glues that 


Weldwood 


a ADHESIVES 
Presto-Set Glue @ Plastic Resin Glue 


Contact Cement @ Waterproof Resorcino/ Glue 





cover 95% of vour market. Floor model also avail- 
able for larger stores. 


poem HS Cole seen ea 


United States Plywood Corporation 
Dept. HA9-11, 55 W. 44th St., New York 36, N. Y. 


Please rush me my Weldwood Adhesives Center (counter model) 
complete with Weldwood Adhesives assortment in all the best 
selling sizes at the special price of only $39.88. (Retail value — 
$64.94.) 

EE EEE Ee ee OP ee ee ey Pee 
DP. San dadhduccescetereencd eed cbedd OOS 6 Oe CORRES bee 
Cian imbhineeccsenkten CEES Sebmas « ee 
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HERE IS THE LATEST INFORMATION ON 





NEW MERCHANDISE 





Quiet-running power mower 


Engine and other mower noise 
and vibration is sharply reduced 
in Lawn-Boy’s 19 in. Quietflite 
rotary mower which leads the new 
line for 1959. The 2% hp, 2-cycle 
engine is isolated on rubber shock 
mounts to stop vibration in the 
housing and handle. The engine is 
completely covered by a fiber glass 
housing with thick insulation. A 
large 89.1 cu in. twin chamber 
muffler exhausting under the alu- 
minum housing also reduces noise. 
A new blade-stop feature prevents 
damage to the crankshaft. Model 
also has quick adjusting wheel 
height selectors. Retails for $114.50 





(higher in west). Mower warranty 
has been extended from 90 days to 


one year. Lawn-Boy. 
For more data circle No. 1 on postcard, p. 329 


Wood-tone filler sticks 


Here is a blending filler for nail 
holes and other imperfections in 
wood that can be used before or 
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after finishing. Weldwood Putty 
Stiks come in shades to match just 
about any wood tone. A bright 
blue merchandising unit carries 
one box each of 12 colors. List 
price is marked at 39¢ on each 
stick. Dealer receives 40 percent 
discount. Refills are available in 





minimum orders of 12 to a box. 
United States Plywood Corp. 


For more data circle No. 2 on postcard, p. 329 


Low price electric saw 


This Remington portable electric 
saw offers precision features at a 
low price. One feature is a saw dust 
blower. Others include locknut 
thumb levers for cut depth and 
bevel, cartridge brush holders and 
more efficient motor cooling. The 
7 lb saw cuts to a depth of 2 1/16 
in. with blade speed of 4000 rpm. 
It will cut a 2 x 4 in. piece of 
lumber to 45 deg angles with its 
6% in. combination rip and cross 
cut blade. Comes with a telescoping 









blade guard, 8 ft cord and wrench. 


Remington Arms Co. 
For more data circle No. 3 on postcard, p. 329 


Moisture-proof canisters 


Customers with moisture prob- 
lems in their kitchens will be traffic 
for the square Krispy Kan canis- 
ter. The Blue Magic moisture- 
proofing knob is built into the lid 
of this large (9x5x6 in.) container 
for cookies, crackers, chips, and 
other dry foods. The steel canister 
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Want more information on these 
products? Then use free post- 
card on page 329. 


THAT CAN HELP YOU BUILD BETTER STORE PROFITS 





is available in yellow, turquoise, 
and pink, with black covers. Retail: 
$3.95. Luce Reflexite Corp. 


For more data circle No. 4 on postcard, p. 329 


Heavy fireplace andirons 
Antique collectors will want 
these duplications of the orig- 
inal General Washington Andirons 
made in 1776. The heavy-duty units 
are made of cast iron and the extra 
heavy log bars will hold any size 
or weight log. No log dogs are 
needed. Finished in heat resistant 





Athol 


satin black. Machine & 


Foundry Co. 


For more data circle No. 5 on postcard, p. 329 


Insect control spray kit 

Home owners and vacationers 
will find plenty of use for this pow- 
erful Toro Skeeter-Skatter kit for 
insect control. An output hose and 
hand spray nozzle are attached to 
the standard Toro Power Handle 
pump unit to give a heavy mist 
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with up to 200 lbs per sq in. The 
compact kit fits into a car trunk 
for vacationing bug control. It aise 
can be used to pump out cellars and 
boats, sprays liquid fertilizer and 
can serve aS an emergency water 
pump. Toro Mfg. Co. 


For more data circle No. 6 on postcard, p. 329 


Under-shelf can goods rack 
Housewives will want this space 
saving device for storing extra 
canned goods under kitchen cabi- 
net shelves. Cans slide easily into 
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the SpaSaver racks which come in 
sizes to accommodate baby food 
jars, soup cans and baby food sized 
cans. Individually wrapped in plas- 
tic printed bags at $1.50 
Olympic Industries. 


For more data circle No. 7 on postcard, p. 329 


each. 


Popular priced mailbox 


McKinney’s newest mailbox has 
a Colonial style and sells for $4.95. 





The heavy gauge steel box has a 
rust resistant finish of white or dull 
black and measures 10 in. high and 
644 in. wide. A magazine and paper 
holder extends 5 in. below the box. 
Mailboxes are packed one to a box, 
six to a carton. McKinney Mfg. 
Co. 


For more data circle No. 8 on postcard, p. 329 


Bake, serve and store set 
Busy housewives will want this 
three-piece Pyrex set of dishes for 
baking, serving and refrigerator 
(Continued on page 326) 


15 





TO HELP YOU SELL 





NEW DISPLAYS AND OTHER DEALER AIDS TO 


Want more information on these 
sales aids? Then use free post- 
card on page 329. 


HELP YOU SELL MORE 





Tape and tray gift line 
This Tapes N’Tray Christmas 
gift set contains a 50-ft long white- 








tape and 12-ft pocket tape packaged 
in sparkling heavy-glass, combina- 
tion ash tray-cigarette box. Com- 
plete retail price is $7.29 the price 
of the tapes alone. Evans tapes 
will all be offered in four-color 
Christmas boxes. Another new 
item in the line is the 10-ft Thin- 
Tape listing at $1.19. Evans Rule 
Co, 


Fer more data circle No. 9 on postcard, p. 329 


Gift boxed hand tools 

True Temper has gift boxed two 
styles of nail hammers and two 
belt axes for the Christmas trade. 
The Rocket belt axe (shown) has 
the Rocket handle and grip, full 
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polished head with thin blade and 
beveled nail slot. Jet Rocket belt 
axe offers the same features except 
the head is in rust-resistant black. 
Rocket nail hammer has a chrome 
plated boron alloy tubular steel 
handle and shock absorbing grip. 
Head is polished octagon pattern. 
Comes in 13 oz and 16 oz. Jet 
Rocket hammer has the same fea- 
tures except for bell head, polished 
sides and black trim. True Temper 
Corp. 


For more data circle No. 10 on postcard, p. 329 


Water system wall chart 

You'll find it easy to describe the 
Rapidayton Champion jet water 
system to customers with this three 














color wall chart. The 35 x 27 in. 


chart shows all principle parts (a!- 
most actual size) along with a full 
description of each part of this sys- 
tem. Tait Mfg. Co. 


For more data circle No. 11 on postcard, p. 329 


Christmas bulb merchandiser 


A selection of the most popular 
types of Christmas bulbs is offered 
in this colorful counter merchan- 
dise carton. It contains 60 C-9'% 
and 175 C-7% bulb assortments 
for indoor outdoor use, There are 
also 35 C-6 bulbs for indoor use. 


HARDWARE 





Bulbs 


assorted 


are packed five 
colors per sleeve at 40¢, 75¢, and 
95¢. Display is printed in red and 
green. Westinghouse Electric Corp. 
For more data circle No. 12 on postcard, p. 329 


Display for demonstrators 
This display holds the Amerock 
Twin-Size (shown) or Picture- 
Frame merchandise demonstrators. 
The colorful 37 x 24 in. wall or win- 
dow unit is reinforced paperboard 
printed in orange, blue and black. 
It stands as an easel, has grommets 
for hanging, and adapts for mount- 
ing on Amerock’s No. 1910 gondola 
merchandiser. A deal includes 20 
Colonial pulls, No. 485-CB and 
485-AC with resale value of $7.50. 
Nets margin of $2.52, plus display 














(Continued on page 354) 
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To fit every woman's pocketbook... 
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VVALLACE] WX |STAINLESS 











The greatest name in American tableware! 


The newest, smartest patterns! These are the de- 
signs your customers want! Wallace makes the biggest 
assortment of best-selling stainless steel designs in 
the business . . . uniform high quality guaranteed from 
order to order! 


7 different price lines! A price for every purse... 
from our top-grade Custom line on down... makes 
Wallace Stainless easier to buy, easier to sell! 


Wallace is the leader! Waliace continues to set the 
pace for the smart new type of stainless designs cus- 
tomers want... and does it at prices they can afford! 


Special Promotions! There’s a hard-hitting, profit- 
pulling promotion in each one of Wallace’s 7 stainless 
lines: all kinds of attractive gift sets, eye-catching 
high-style packaging and interesting flexible assort- 
ments to help put over Wallace Stainless for you! 


WALLACE STAINLESS — A DIVISION OF WALLACE SILVERSMITHS ... AT WALLINGFORD, CONNECTICUT SINCE 1835 
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It Takes 4 Glove Styles To Sell All Your Customers: 
PIONEERS ‘‘Wardrobe of Gloves’’ 


ADVERTISED IN = COLOR to presell 

dh onds lel [| F q your customers month after month 
f 

Your Age, ( 4 


PIONEER Wardrobe 


Liquidproot ‘eileh ss 
Keeps pet Young. . : * “121 Customers Paid Me $130.53 
U 


in 30 days for Pioneer Neoprene 
Rubber Gloves,” 

reports Tom Stansill, retailer of 
Silver Springs, Maryland. 
Customers Pay You $78.24 
Costs You ($50.72 less 
5% Display Allowance) 48.18 
Your Profit $30.06 
No. 4818 holds 2 doz. each of 1__. 
Ebonettes, SUPER Ebonettes and No. 4818 

: 69" high x 18” dia. 

Biuettes in assorted sizes and colors. 


(a 


: 


Glove Displays 














* “112 Customers Paid Me $135.24 
in 30 days for Pioneer Neoprene 
Rubber Gloves,” 

reports Sheldon Lokos, retailer of 

Wheaton, Maryland. 
Customers Pay You $39.12 
Costs You (Display Free) 25.37 
Your Profit $13.75 
No. 2537 holds 1 doz. each of 
No. 2537 Ebonettes, SUPER Ebonettes and 
31” high x 14” dia. Bluettes in assorted sizes and colors. 


* “90 Customers Paid Me $92.88 % 
in 30 days for Pioneer Neoprene — 
Rubber Gloves,” : om No. 1476 
reports James C. Mather, retailer 3 
of Silver Springs, Maryland. 
#1476 +1536 
Customers Pay You $22.89 $23.52 
Costs You 
(Displays Free) 14.76 15.36 
Your Profit $8.13 $ 8.16 No. 1536 


Buy your hand protection ag MS No. 1476 holds 12 pr. Ebonettes and 


,* ee 1 sq. foot 
yon te PIONEER Fig 7, = ag 





Wardrobe of Gloves 


prices slightly higher in Canada ond * “58 Customers Paid Me $34.22 in 
Willard, O! , 30 days for Nimble Fingers Beauty 
Gloves,” 


reports Philip J. Skuraton, retailer 
of Newark, New Jersey. 


Customers Pay You $21.24 
Costs You (Display Free) 13.59 


Your Profit $ 7.65 eke od 


No. 1359 contains 3 doz. pairs of ee ee, 


Nimble Fingers in assorted sizes. Protection by PIONEER 


Cash in on Our Fourth Consecutive Year of 
Preselling LIFE Readers . . . Order Today From 
Your Wholesaler. 


te PIONEER usta, Company 


108 Tiffin Road, Willard, Ohio 


e*@eeeenr5nseeneeeeeeeee 
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Ideas for Christmas 1958 


Ask your PYREX Ware Distributor about this FREE Christmas Display 


Pyrex generates peak selling excitement 

in your store this Christmas for your 
top-profit “HOLIDAY HOUSEWARES '’'—with 
full color, full page selling impact 

in all three leading women’s magazines 
—featuring seven glamorous gift ideas 

with ‘‘Today’s Look for Today’s Cook’’! 
details inside... 





PYREX: SALES 
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IDEA—Show the 7 advertised items 
sitting on top of their gaily designed 
Christmas packages set in front of a 
small Christmas tree. Add a theme- 
sign reading: New Pyrex HOLIDAY 


HOUSE GIFTS! 
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IDEA— Mount a copy of the ad on your 
regular Pyrex display fixture to remind 
shoppers that Pyrex Ware is needed for 
holiday entertaining and makes an ideal 
Christmas gift for homemakers. 


IDEA—Brew coffee or tea in your Pyrex 
beverage makers and serve to Christmas 
shoppers on Christmas Shopping Nights in 
your store. Mount copy of ad near the 
serving table. 


IDEA—Set up a Christmas party 
table in a traffic location and show 
the items featured in the Pyrex 
Ware ad. On a T-stand mount the 
Pyrex ad along with the copy line: 


THE HOLIDAY LOOK 
CHRISTMAS COOK! 


IDEA— Promote the glamour of Pyrex 
for Christmas entertaining by group- 
ing the items featured in the Christmas 
ad next to mannequins dressed in party 
frocks. Sign reads: HOSTESS IDEAS 
FOR HOLIDAY ENTERTAINING—To- 
day’s Look for Today's Cook! 


IDEA—in outpost locations use 
Pyrex casseroles and beverage 
makers as containers for holiday 
greenery. Show a mounted copy of 
the Christmas ad beside the ar- 
rangement. 













new Pyrex: Holiday House Gifts! 


6 beautiful Christmas ideas with today’s look for today’s cook 








: 
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New PYREX Cinderella Buffet, to make any occasion more festive, from Christmas New PYREX Cinderella Beverage Server, 
day on! Easy-to-carry warming tray has thermostatic heat control to keep foods with tea ball and candle warmer. This 
and beverages hot. 2-qt. Decorator Casserole is striped on the sides to match 12-cup welcome gift may be used for making and 
Deluxe Carafe. Complete with cord, $19.95 serving instant coffee, too. 8-cup size, $5.95 
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New PYREX Deluxe Cinderella Casserole. Its attractive New PYREX Cinderella Serving Casserole. This beautifully 
brass-plated cradle holds two candle warmers—to keep food decorated oven-to-table gift has a lid that may be used as an 
hot in 2'4-qt. Decorator Casserole. $5.95 extra dish. 2-qt. size, with cradle, $4.95 








New PYREX Cinderella Serving Bowl. This lovely gift may be New PYREX Cinderella Divided Serving Dish. For cooking 
used as a soup tureen, casserole, punch bowl. With candle- and serving two foods—beautifully, conveniently. With brass- 
warmer cradle. Needlepoint design. $4.95 plated cradle and clear lid, $3.95 





See these and other Pyrex gifts at your favorite store. $1.95 to $19.95 


PYREX® a symbol of modern living, is a product of CORNING research 


Appears in the December issues of LADIES’ HOME JOURNAL, GOOD HOUSEKEEPING and BETTER HOMES AND GARDENS... 


a AREDXG 


Show GIFTS IN CHRISTMAS SETTING 


Add an extra Christmas Gift Bar featuring the colorful, 
useful gifts women prefer for holiday entertaining. 


® Makes entertaining a pleasure @ Colors harmonize with 
every table setting @ Designed with today’s look for today’s 
cook 


TODAY’S LOOK 
FOR TODAY'S COOK 


Build Your HOLIDAY HOUSE GIFT CENTER 


Feature the full line of PYREX Holiday House Gifts on the 
end of your PYREX Ware Fixture. 


® From $1.95 to $19.95 @ All fairtraded ® Product toppers 
attached to casserole covers ®@ Strip cards included in carafes 
and beverage servers 


Feature CARRY HOME GIFT PACKS 
Cut delivery costs with pre-packed Christmas items. 


®@ Increase take-with sales ® Build customer excitement 
® Create Christmas motif ® Make added gift sales 








Yes, I'm a Jalware Dealer because 


‘this top quality ware 
is easy to sell” 


Hot dipped Jalware will outlast ordinary galvanized ware in 
the toughest service imaginable. Your customers will appreciate 
this extra service life as well as the streamlined, sparkling ap- 
pearance. Every item in J&L’s complete ware line is priced to 
sell. Fast turnover is assured. Over 260 leading jobbers across 
the country provide fast, dependable delivery. Order Jalware to- 
ik day from your local jobber, or write to Jones & Laughlin Steel 
Bas. N Corporation, 405 Lexington Avenue, New York 17, New York. 


J&L DOUBLE-DRAIN LAUNDRY TUBS 
Advanced design eliminates lifting or carrying. 
Tubs are emptied through convenient drain 
outlets with attached 30-inch hose sections. 
Available in two styles, double or single. 
Mounted on sturdy stands with rollers. 
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CXIARDS SALES AND PROFITS! 


SLemcili kom (ile (er laline 
Ceneral’s exclusive 


SAFE 4 GUARD 


found only and always on every... 


SLICING MACHINE 


Hand or electric with moving platform 


¢ SAFE-T-GUARD STOPS SLICING ACTION UNLESS HANDS ARE SAFE! 
e GENERAL SLICING MACHINES WITH SAFE-T-GUARD HAVE BEEN 
TESTED FOR HOMES WITH CHILDREN AND 
AWARDED THE PARENTS SEAL 


GENERAL SLICING MACHINES PUT SAFETY FIRST 


The General Slicing Machine Co. has led the field for over 

25 years...and with good reason... for they have always been first 

with the finest, with new developments and new features, all at no extra cost. 
When you sell a General Slicing Machine you sell to a satisfied customer! 
Insure your profits ... have enough on hand to meet the increasing demand for 


TESTED for 


macs GUNS h ith 
SLICING MACHINES s pox 5 wala 


and awarded 


Hand operated slicing machines retail from $14.95 the Parents seal! 


Electric slicing machines retail from $39.95 


e SAFETY IS THE BIGGEST SALES APPEAL EXTRA SAFETY MEANS 
e SAFETY IS THE MOST POWERFUL PRODUCT INSURANCE EXTRA SALES! 


OS, SLICING MACHINE CO., INC., Walden, New York 
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THREE “BIG SALE” 


SPECIALS 


FROM REVERE 


PATRIOT WARE 















* 
SPECIAL RETAIL > | 
PRICE: 


(regularly $6.95) 
PATRIOT WARE +#4402-—2 quart Covered 
Sauce Pan. Best seller of Revere’s new heat-lined 
stainless steel Patriot Ware. Vapor seal construction, 
beaded cover—tops for waterless cooking. 





Order the new Patriot Ware 8 cup Percolator 
‘offer runs from August Ist through October 31st. and 2 quart Tea Kettle. Promote the full line! 


SALE Price: 4“? SALE Price: -=3>? 


(regularly $4.95) (regularly $5.95) 
REVERE WARE #2701-—2'4 quart REVERE WARE #+3501C—3 quart 
Whistling Tea Kettle. Copper bottom stain- Whistling Tea Kettle. Copper bottom stain- 
less steel. Revere’s best seller. less steel. Favorite of millions! 


*offer runs from August Ist through October 31st. 


Revere’s two best selling tea kettles are offered at 
regular trade discount with full mark-up, during 
this Special Sale. See your Revere supplier now 
or write to... 


REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing Company Division 
Rome, New York; Clinton, Illinois; Riverside, California 
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@ Has such a complete line of lawn sprinklers and accessories! 
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Stroller Sprinkler "  Trig-A-Matic Hose Nozzle °  Fair-Lawn Oscillating Dial-0-Matic Sprinkler Power Spray Oscillating 





Sprinkler Dials Distance . Sprinkler 


tos @ 


Crescent Fan-Spray Duchess Adjustable Niagara Sprinkler _ Whirl-Wind Sprinkler "Plastic Ring Sprinkler 





Nozzie Sprinkler 


pp : 
° Crown Lever e 


Champion Hose Nozzle : Hose Nozzle 





Plastic Hose Repair 


' $nap-Attach Coupling Coupling 


Roto-Rak Assortments 


@ Has manufacturing facilities all over the world! 
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LAFAYETTE BRASS MANUFACTURING CO., INC 
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LAFAYETTE 


@ Has EACH product subjected to severest quality tests and checks! 


















WATER-TESTED! Every Lafayette prod- -  SPRAY-TESTED! Each Lafayette Trig- 
uct is thoroughly water tested at the A-Matic and Crown Spray Nozzle is 





(=> os - 
factory to insure perfect operating — ee, Bl, tested for spray performance and 
and leak-proof performance! Ss leakage in unique glass window 
booths. 






































}F U3 | - 
BOIL-TESTED! Nylon gears of all $ ee | *  QUALITY-CHECKED! Every Lafayette 
Lafayette sprinklers are boil tested \ Dearie | ° product is subjected to not one, but 
before installation to eliminate ex- — e four separate quality control inspec- 
pansion factor problems. : e tions during its manufacture 


@ Has the confidence to back its products with money-back guarantees! 


NOT ONE — BUT TWO GUARANTEES ON THESE UNITS! | [PEF $2.49 sprinkler if a Lafayette 
_ 1 6-months unconditional money- : hose nozzle leaks! 


back guarantee. If defective, con- 












sumer returns sprinkler to fac- 







tory, not dealer, for full refund of Exclusive leak-proof construction of 
STROLLER purchase price if within 6 months | Lafayette hose nozzles backed by amaz- 
x of date of purchase ing offer to give Lafayette’s famous $2.49 


Rainbow Sprinkler FREE 
to consumer returning 


| hose nozzle that leaks 

tes 2 Repair or replacement within 1 : within one year of date 
POWER SPRAY e year. Factory will repair or re- | of purchase or replace 
ila piace these sprinklers at no ; ment of defective noz- 


charge if returned within 1 year 


zle if desired. 
of date of purchase. 








FAIR-LAWN 






LAFAYETTE BRASS MANUFACTURING CO., INC. e 
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Line of Value Packed 
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MODEL 70 -- .410 Pump Gun 


NEW A new “lightweight”. range or small bore skeet 

Streamlined. Excellent events. Safe fire control. Eco- 
for women and youngsters. nomical. 

Ideal for small game at short 


















MODEL 60 -- 12 & 16 Ga. 


Beautifully finished —reliable resilient rubber recoil pad. 
—fully equipped slide action (Available also as Model 65— 
gun. New Noble VARY- plain barrel, full or modified 
CHEK (variable choke) and _ choke, no recoil pad). 


are NaC ETE IENS: BERNE IN RNS 


MODEL 420 -- Double Gun 


NEW | A new hammerless’ materials and workmanship to 
“double” with plus be found only among old 


features. A traditional sport- world crafts. Left barrel full 
ing gun, graceful and perfectly choke; right modified. Double 
balanced, featuring superb trigger. 12, 16, 20 ga. 
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MODEL 275 -- .22 Lever 


One piece, full length, tol grip. Short lever throw 
beautifully propor- operates smoothly and easily. 
tioned American Walnut Straight line loading. Safe fire 
stock. Hammerless. Semi pis- control. 


y 


OPE NIA LEER LILO LLORES LEE DELS ELLA LOL LEG LLL LE LLL LLL LLLLE TEA POP LLL EL LAA AAA . 


és && aS S & Been ret nl cmpntenmeenemmaananens Ct 





4@ MODEL 235 -- .22 Slide Action 


Excellent for small game, tar- rear sight; ramp patridge type 
get shooting and general all front sight. Receiver machined 
around use. Streamlined—de- for quick detachable dovetail 
pendable. Adjustable sporting mount for telescopic sight. 






a NC SS 





ls MODEL 20 -- Single Shot .22 


NEW | Ideal for beginners. handle. Must be cocked again 
Safe. Must be cocked by hand to fire. Retracting 
by hand. Can be safely un- safety hammer prevents acct- 


loaded by simply raising bolt dental discharge if dropped. 





‘ Write for folder 


fe} -j]8 = MFG. CO., INC. HavDENVILLE, MASS. 
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TARPAULINS 


EPe TLOW . 


a 


TREATED WITH RESIN & VINYL plus ALUMINUM 


Here is a completely new kind of tarpaulin .. . a tar- 

paulin that means extra sales for you! Here's why: 

The new Eagle Tarp treatment actually is two sepa- 

rate treatments. First, the canvas is treated with a 

RESIN bath implanting millions of particles through- 

out the fibers. Then the canvas is baked in a gigantic 

100 foot oven. This baking process actually seals the 

Resin into the canvas. Now the canvas gets the 

second treatment containing VINYL and ALUMINUM 

and is re-run through the oven a second time. The 

second baking process fuses the tough Resin finish 

and the Vinyls throughout and within the canvas to 

create a treatment never before available. This 

wat, A LLY exclusive Double Treatment means that Eagle Farm 
| ] C0 * p Tarps and Truck Tarps are metallic tarps . . . and are 


more water and rot resistant plus far superior in 


ruggedness and strength! 
ij A Only Eagie Tarps have ail these Selling Features: 


e DOUBLE TREATED FOR GREATER 
WATER AND ROT RESISTANCY 


| Se > e ALUMINUM TREATMENT REFLECTS 
. . 90% OF SUN AND HEAT RAYS 


e ROPE BOUND IN HEM... TAKES 
STRAIN OFF CANVAS ... GROMMETS 
WON'T PULL OUT 


e@ INDIVIDUALLY PACKAGED AND 
ALSO AVAILABLE IN ASSORTMENT 
WITH FREE DISPLAY RACK 


e UNCONDITIONALLY GUARANTEED 
FOR ONE FULL YEAR 


| a. ‘i | e TRIPLE SEWED SEAMS AND 
Pe latoh eat =) « . ; DOUBLE SEWED HEMS 


4 OUT OF S HARDWARE 
WHOLESALERS CARRY EAGLE TARPAULINS 


. WENZEL TENT & DUCK COMPANY «ST. LOUIS 17, MO. 
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THE GREATEST ADVANCE IN 
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LIGHT BULBS IN OVER 30 YEARS 


WESTINGHOUSE ANNOUNCES 
ALL NEW EYE SAVING WHITE LIGHT BULBS 


A new shape...a 
new kind of light! 





NEW EASY-TO-HANDLE CONTOURS... 
NEW GLARE-PROTECTION...NEW WHITENESS 


From Westinghouse lamp research comes this first 
totally new kind of light bulb in a generation. Its 
streamlined cylindrical shape is no greater in diam- 
eter than ordinary bulbs, yet it has more inner sur- 
face area ... more area coated with millions of tiny, 


glare-diffusing, white silica particles. This built-in 
glare-filter is applied to the inside of the bulb with 
an electrostatic coating process developed by West- 
inghouse, providing a bulb with over-all whiteness 
and without the harsh glare-spot of ordinary bulbs. 


PROVED AND APPROVED ...ALL THE WAY 


CONSUMER TESTED... Thousands of householders through- 
out the country used and approved new Westinghouse Eye 
Saving White light bulbs, overwhelmingly voting them best 
for modern home lighting. 


RETAILER TESTED ... The selling power of these new light 
bulbs has been thoroughly proven under actual merchandising 





NEW EYE SAVING WHITE BULB gives 
all-over whiteness and brightness. hot-spot at center. 
No glare, no hot-spot, no harsh 

shadows. 





eres 
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ORDINARY BULB has glaring 


conditions. Tests show that when new Eye Saving White 
bulbs are added to any retailer’s line, something wonderful 
happens to sales: 


. More people buy more Eye Saving White bulbs... 
average up 120% over previous sales 

. Other types of light bulbs benefit from the attention 
drawn to displays and over-all sales increase . . . total 
list value sold up 40% in one week. 


YOURS SOON FOR EXTRA SALES AND PROFITS 


Westinghouse production is now working around the clock to 
bring you stocks of new Eye Saving White bulbs soon. Plan 
now to order the lamps you'll need to meet the big consumer 
demand in your area. You’ll make more... . up to 21.7% extra 
profit on every bulb sold. And, you'll sell more . . . they’ll put 
new life in your light bulb business. New Westinghouse Eye 
Saving White bulbs are another example of the plus-profit 
products and programs Westinghouse has for you right now. 
Call your local authorized Westinghouse Lamp Agent or write 
Westinghouse Lamp Division, Bloomfield, N. J. 


thi you can BE SURE...1F IT's y Vestinghouse 
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& why 
you get 
” faster turnover with 


the new poultry netting that really stays tight 


Yes, you can see why Keyline sells best. The extra reinforcing wires 
make the big difference between Keyline and ordinary netting. Not only 
does it stretch more easily, but it won’t sag or bulge when erected. 
The extra reinforcing wires are actually woven into the wire. 

The “reverse twist’? weave adjusts to give a flat, neat surface. 

And it stays tight at the top and bottom, too. 

Yet Keyline costs no more. 


What’s more, your customers will see the story 
of Keyline Poultry Netting advertised in leading 
farm and poultry publications. And you can have 
ad mats and envelope stuffers to help you 
increase your sales. Send in your order today. 


KEYSTONE STEEL & WIRE COMPANY 


PEORIA 7, ILLINOIS 


RED BRAND® Fence - RED BRAND® Barbed Wire - RED TOP® Steel Posts . Gates - Non- 
Climbable Fence - Ornamental Fence - Bale Ties . Nails - Keycorner - Keybead . Keywall 
P, 


.« 
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How to Get EVERY-SEASON SALES 








JUST THINK OF THE 
RELATED ITEM 
POSSIBILITIES WITH 


© Camping Equipment 
® Hunting and Fishing Gear 
© Summer Camp Supplies 


® Emergency Equipment for Winter or 
Hurricane Seasons 


® Summer Bar-B-O 
© Farm Tools 


® Skating and Other Winter Sports 
Gear 


® Picnic Items 
® Boating Equipment 


® Gameroom items or Bar Supplies 


















Now . .. the Dietz line of lanterns and related equipment offers 
you all-season sales possibilities. Many new solid-sellers are now 
available to you . . . not only famous Dietz kerosene lanterns, but 
Christmas toy lanterns, special Odorless Fuel & Igniter, combination 
lantern and fuel kits, . . . each designed for sale to different, new 
markets, throughout the year. 


a COMET KEROSENE LANTERN 


A smaller-size lantern with bright 
red finish, Burns up to 15 hours 
on one filling. A hit with young- 
sters and old-timers alike! 


LITTLE WIZARD 


Provides a steady, bright, wind-defy- 
ing light for over 40 hours on single 
filling. Blue baked enamel finish. 


Every home-owner a prospect! 

















FOR THE TOY DEPARTMENT | 
































DIETZ No. 55. 


TENT ‘N TRAIL KIT 


Contains Comet lantern and 40-hour sup- 
ply of Fuel & Igniter. A sure seller for 
your sporting-goods department. Campers 
love the compactness of the Comet lantern; 
the quality of the Fuel & Igniter. 


DIETZ ODORLESS 
FUEL & IGNITER 


40-hour supply of odor- 
less, smokeless fuel for 
lanterns, cookstoves, etc. 
Also ideal for lighting 
fireplaces, as charcoal ig- 
niter or for Hawaiian 
torches. New, spill-proof = 
squirt spout. DIETZ No. 50F 

























C Oo Aye Be A & y stuffers. You're backed by a national adver- 


SYRACUSE 1, N.Y. discount on every item. 


COMET ELECTRIC LANTERN 





Youngsters of all ages go for these reproductions of the 
traditional fireman-construction worker-railroad man lan- 
terns. Red or yellow with silver toned fittings, black with 
copperized fittings. Uses standard flashlight batteries and 
bulb. 


You Can Have the Same Success 
with Dietz Lanterns enjoyed 
by these Hardware outlets ... 





* Write for catalog pages on these and other 
Dietz lanterns, and for dealer aids including 
counter-cards, ad mats, streamers, envelope 


tising program and there’s a firm 40% dealer 
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Lloyd E. Johnson, 
President, the Denison- 
Johnson Corporation; 


all a) for ’ 


Denison-Johnson, pioneers in American Type Spinning 
Reels, proudly present their latest products of research, 
testing, development and design by Lloyd Johnson; 

two all new reels that greatly enlarge the field of fishermen 
who will use Johnson Reels. 


Inventor, Designer 
and Fisherman. 


The MAGNETIC Fly Reel is revolutionary, incorporating 
a powerful permanent magnet, not only for a simple means 
of combining spool and case without nuts, bolts or screws, 

but for an unusually smooth, constant drag that never fails. 


The CENTENNIAL Spin-Bait-Cast Reel opens new fields 
for the bait casting fisherman by merging the best features 
of the conventional bait casting reel and the spinning reel. 


° : ; ; 
; ,) rs, ’ ; ‘ ; , F ; ' aS : 
Lu iad eid ree eUlit'? (Calvi Sé MwA uUlmMo COMPLETING 













Johnson 
magneric ry Reet 


The Era of Magnetics enters the fishing tackle field! 

A permanent magnetic drag is the heart of this, the 

z Ti) Ultimate in Fly Reels! Lifetime Guarantee! 

oF 0 Case is handcrafted of stainless steel, hard chrome 
plated. Right or left hand retrieve. 


HEY Drag is permanent Alnico magnet precision fitted 


~ for constant, uniform drag. 





<\PAtW) Spool is handcrafted of finest aluminum, anodized. 
a ‘ “ Complete with line backing. Ample capacity for 
5; : any size fly line. 
—(WtW) - displayed in distinctive box, compl 
Fy, yy, Y Artfully displayec in distinctive box, complete 
Re with buckskin carrying bag. 


i . . ’ 
Lifetime guarantee speaks for the manufacturer's 


Kaew confidence in the high quality of construction 


WHEW and design. 














Johnson 
NS plein SEE 


Casts like a spinning reel! Retrieves like a casting reel! 
Combines the power of the direct drive bait casting 
reel with the ease and accuracy of the spinning reel. 
ha Qw Double handle. Use like a conventional bait cast- 
a x ing reel. Equipped with approximately 1006 
yards 10 lb. monofilament line. 
ae i) ““‘Duo-matic”’ drag operates directly off drive gear, 
giving even, constant tension. Drag engaged 
—_ simply by releasing handle. 
a a ANE W . J 
® . . 
Die cast one piece case, water and dust proof. 


All parts corrosion resistant. 





Distinctive packaging for eye and sales appeal. 


THE DENISON-JOHNSON CORPORATION + MANKATO |[05B MINNESOTA 
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MAGNIFIED SKETCH 
OF THE NEW “JET-TIP” 
TYNEX NYLON. 


See how 
each strand branches 
out to form a brush. 


LENE E fF? 
he 


OS 


Made with 


Du Pont TY MEK nvion 


“TYNEX” is the registered trademark 
for Du Pont nyion 
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build greater store traffic! 
...feduce inventory! 


















ce 
TiGae puURPO? 
ENAMEL 


‘Made with CCR-37) 


the new interior-exterior enamel 


Here's why JEP=DRVis the shat dries in minutes! 
hottest paint seller today! 


Peiet Semis | Pula quae Shore GREATER STORE TRAFFIC-the dramatic feature of JET 
. — — The aramaric reature 0 . 
with JET-DRI with Ra Red shai “ia : 7 


DRI drying in 15 minutes is attracting new customers by the 
thousands. Imagine, an enamel that covers concrete, metal, 
wood or plaster with no effort, leaves no brush marks...and 
dries to a porcelain-like finish in only 15 minutes. 


—— 


; -By 
SE 
Jr 
—{ i> ii Z » 
ay Ss a ‘ 
















MINIMUM INVENTORY-—JET-DRI is the result of years 


of exhaustive research to find the one enamel to do the job of 
SIT on it : DRIVE on ‘them dozens of special finishes. There is no longer any need to tie up 
15 min. later ! 15 min. later a small fortune in specialized enamels, varnishes and lacquers. 
Aste ; JET-DRI is your line of enamel that does everything better, faster. 

“ : ; . : ) . 
Paint equipment Paint toys with Wide selection of beautiful colors, including black, white, 


* 5 os aluminum and crystal clear, truly the biggest profit maker in 
with JET-DRi non-toxic JET<DRI paint history. 

>a Bris Ee a. 

V1 JET-DRI DIVISION HA-9 


cr 
Consolidated Chemical & Paint Mfg. Co., Inc. 

: P.O. Box 382 Cooper Square Station, New York 3, N. Y. 
| 


Please send sales promotion plan, color cards and price list. 

















nents lille tienda aia ate atime 


USE . SS r= PLAY wae ii — sales representative call on me. 
15 min. later 15 min. later | Address 
City Zone 
HARD-HITTING SALES PROMOTION Pa 


IN YOUR COMMUNITY. JET-DRI Distribution Points: New York City; Chicago; Miami; San Antonio; 


Dallas; Green Bay, Wisconsin; Wichita, Kansas; Los Angeles; Cincinnati; 


Ve DA ait tials Me lelist Ms lacliilelilelaMmelaleM siti slilai a melas elias . ; 
pointed Tame cel lameh camiilela Gc Mei alell mmaelt pon Zelamel Detroit; Boston; Washington, D. C.; Rock Hill, S. C.; Atlanta, Ga.; Dodge 
tails today City, Kansas; San Mateo, Calif. 





Sales Offices in all principal cities 


Visit our Booth Number 84 at Southern Paint Dealers Assoc. Show 
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EXTRA 


“HOME IMPROVEMEN 


SALES Miia 


for you with RELOKIT | 


GIVES OLD DOORS A NEW LOOK 


MODERNIZES A DOOR IN MINUTES @ EASY 
TO INSTALL *® COVERS OLD BLEMISHES 
COMPLETE INSTRUCTIONS INSIDE 




















NEW QUICK TURNOVER, HIGH PROFIT ITEM for tapping the 
tremendous remodeling market. It’s the ILCO Relokit conversion 
set, designed for use on doors equipped with unsightly or worn- 
out mortise locks. Each set consists of a pair of attractive es- 
cutcheons, lock front reinforcing and finishing plates, a strike 
and all necessary screws. 


FOR INTERIOR OR EXTERIOR DOORS — Trim plates avail- 
able in two sizes: 10” x 31%” for exterior doors; 74%” x 3%” for 
interior doors. Available in bright Brass, dull bronze, bright 
chrome and dull chrome; also split finishes for bathrooms. 





BIG POTENTIAL — More than 30,000,000 homes are over 25 
years old — conservatively 300,000,000 doors that are potential 
Relokit installations. Related items — paint, brushes, cylindrical 
locksets increase the sale — and profits. 


EASY TO INSTALL 





geroat. 
FREE | 
DISPLAY EE co 
: catches the eye and | 
tells the story at. & 
a glance — packs _— 
maximum sell into ~ 
minimum space. 
Packaging is color- 
ful, attractive. 


ILCO RELOKIT is an ideal item for do-it-yourselfers. Merely Display and mount 
remove the old lockset and bore for the new cylindrical lock. are yours FREE 
RELOKIT plates cover all old holes and blemishes. An ILCO during limited in- 
QUICK BORING TOOL makes boring easy, quick and accurate. troductory period. 


pH Full details from your jobber or write direct to us. Stock up now an << 3 
and let ILCO RELOKIT increase your sales and profits. a SS 













INDEPENDENT LOCK COMPANY 


WW Fitchburg, Massachusetts 
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You Name I[f— 
We’ll Get If to You Fast 


Just name the type, and how many you need. You can 
get what you want, when you want it, when you order 
general-line fasteners from Bethlehem. 

We can deliver fast because we stock them in thou- 
sands of combinations of diameter and length at our 
Lebanon Plant, Lebanon, Pa. And they’re ready to go 
at a moment’s notice. 

Bethlehem fasteners are the top-quality kind your 
customers are looking for. They’re good bolts for you 
to sell—and they build repeat business. 


BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 
On the Pacific Coast Bethlehem products are sold by Bethlehem Pacific Coast 


Steel Corporation. Export Distributor: Bethlehem Steel Export Corporation 


CFF. a 
BETHEEHEN 


BETHLEHEM Se te 


st verttlltrrccenne 
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Mowing 





































4 CLAMP FLANGE TYPE 


Type N00I—Steel. Door Flange 
4-5-6 inch...Shallow Mortise 
Design. 


Specially designed for use on light or 
dwarf doors in trucking doorways. 
Clamp Flange is not adjustable, and 
is attached to door with through- 
bolts for maximum strength. For extra 
heavy doors and frequent use, three 
hinges should be used. Available ina 
variety of handsome, durable finishes. 





4HALF SURFACE TYPE 


Type HSIOOI—Steel and Type 
HS1IO051—Brass or Bronze Metal. 
Door Flange Length 3 and 4 
inches. Shallow Mortise Design. 


Specially suitable for thin plywood 
doors or gates where secure fasten- 
ing is required. One flange is ap- 
plied to door surface, the other to 
jamb surface without a hanging strip. 
Hinges have Adjustable Tension and 
are available in a variety of finishes. 








4DIRECT HINGE JAMB 
APPLICATION 


Double Acting Type 100!—Steel 
and Type 1051—Brass or Bronze 
Metal. Door Flange 3-4-5-6 Inch 
.-- Shallow Mortise Design. 





Designed for simple and economical 
application with the entire thickness 
mortised into the door and the Jamb 
Flange attached to the surface of the 
hinge jamb. Single Action Type also 
available with similar features. 











LOOK FOR THE TRADE MARK 














Spring Hinges of Zuality Since 185 


THE NEWEST TYPES OF CHICAGO 
"Simplex" SPRING BUTT HINGES 


Double Acting! No Hanging Strip Required! 





— duly. 


| NEW 
CATALOG 73 
| ILLUSTRATES, 
| DESCRIBES 
and LISTS 
THE COMPLETE 
CHICAGO LINE 
OF QUALITY 
SPRING HINGES 
i » «+ WRITE 
TODAY FOR 
YOUR FREE 
| COPY. 


are cordially 
invited 


to Booth No. 81 
13th National Builders’ 
Hardware Exposition 
Hotel Sherman—Chicago 
September 28—October | 


1958 






(CHICAGO) ~ Chicago Spring Ninae Co. 
SPRING HINGES 1500 CARROLL AVE., CHICAGO 7 ILL. 
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C hetwnd ist0 ROUND HARDWARE 


The most diversified line in the world. 
IN FOUR FASHIONABLE FINISHES: ” 




























_—_——_ 


iin 

















































i 


=a: 
Write for Gould Catalog No.16 I 


“Buy om te conn TI a oe wit 


ime + SOULE. ERSERENS CO., INC. 


West 44th Street @ New Yo: 36 N Y 


























WON Bw) 
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this is the only rack that makes it 


aluminum for the 





























Reynolds was first to introduce Do-It-Yourself Aluminum. Today it is 
still the only complete line sold from this traffic-stopping, self-service 
rack! Here, at one convenient source, the home handyman can find 
aluminum sheet, screen and storm window components, new sliding 
door track sets, tubing and tubing fittings, bar, angle, rod and 15 
types of rustfree, non-staining aluminum fasteners. 

Here, too, he gets easy-to-follow Project Sheets, furnished to you 
free by Reynolds, showing him how to make all kinds of useful items 
from lightweight, attractive aluminum. The convenient display also 
reminds the customer that he’ll need window glass, tools, screening 
and many other related items which you also sell. 

If you aren’t a Reynolds Do-It-Yourself 
Aluminum dealer, get on the bandwagon 
now. Never before was there such interest 
in aluminum, the modern miracle metal, 
for home repairs and improvement! Get in 
touch with your Reynolds distributor to- 
day, or write for the profit-making details. 


by the 
makers of 


Reynolds Wrap 
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possible for you, Mr. Dealer, to sell 


home handyman! 















































hea ed 


LASY AMD FM TO MAXI THINGS POOURSELS 


“8 Ve STITH 45? BARD OB POSSE TOOQLs 
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can help you score more hits 


Assembly accounts for up to 80% of the total costs of pro- 
duction. Every manufacturer is constantly seeking more 
reliable, more economical fastening methods. 


Continental experience helps fastener users in every field 
“draw a bead” on this big target. The hits they score are 
likewise hits for Continental HOLTITE Dealers. Each success- 
ful application starts a chain of steady repeat sales that builds 
volume — makes fastener business pay extra profits. 


The dealers who know the fastener market know it pays to 
feature the live line — the complete line of Continental 
HoOLTITE Fasteners. For details, write: Continental Screw Co., 
New Bedford, Massachusetts. 


SCREW COMPANY, NEW BEDFORD, MASS. 


HOLTITE FASTENERS 


HY-PRO TOOL COMPANY... DIVISION 
RESEARCH ENG. & MFG., INC. SUBSIDIARY 


on industry’s 


biggest target 


for 


You can count on Continental — 


FOR MORE STANDARDS IN STOCK 

As a Continental Hoititre Dealer, you can 
supply any recognized standard type, style, or 
size —- from one dependable source — and offer 
delivery without delay. 


FOR STEADY SALES PROMOTION 
Continental’s continuous advertising and special- 
ized sales engineering constantly steer more buy- 
ers to you — buyers who know the Ho vtit! 
name on the package means highest quality. 


FOR TESTED, TROUBLE-FREE PACKAGING 
All HoLTITe standard fasteners are available in 
the popular Continental Sleeve Box — the tested 
and proved packaging that saves handling costs, 
simplifies inventory, and improves appearance 
of shelf stocks. 


+t) MEMBER 
fh SCREW RESEARCH ASSOCIATION 


HOLTITE PHILLIPS 
AND SLOTTED HEAD 


WOOD * MACHINE * TAPPING 
THREAD FORMING °* 
SEMS * NYLOK 


HY-PRO PHILLIPS 
INSERT BITS AND HOLDERS 
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THE PAUSE--- 
THAT SELLS MILLIONS OF SEE-THRU CARDS! 


* , , This is modern merchandising—-Hager packaging 
shining hardware on midnight black cards with a 
bulls-eye red signature that cashes in on 109-year-old 
Hager brand familiarity. 


No wonder today, Hager is America’s No. 1 
a wee line in carded hardware! 


Ask your jobber or write for full information today. 





®. 
EVERYTHING HINGES ON Hagob/ —C.HAGER & SONS HINGE MFG. CO., ST. LOUIS 4, MISSOURI 





Sell the lock that’s 
always right 
even for left-hand doors! 


No doubt about it! With the Corbin horizontal keyway you stock one lock, sell 
one lock for both right-hand and left-hand doors. There's no disassembling. 
No fussing with lock cylinders. No chance for mistakes, because the lock 
cannot be installed upside down! 


Look for the Corbin horizontal keyway. It’s a built-in feature that lets one 
Corbin Lock do the work of two in your inventory. Available in Guardian 
and Defender Locksets. Supplied with new-type, step-by-step instructions 
that make installation as easy as 1-2-3! P & F Corsin Division, The American 
Hardware Corporation, New Britain, Connecticut. 


HORIZONTAL KEYWAY LOCKS 
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ura 
lek 
A VOLUME 
MARKET.. 


purnny..VINL ‘STOP 


WEATHERSTRIPPING 


Combines rigid and flexible vinyl for surest sealing known! 


for VOLUME PROFITS! 
the NE W low, low cost 


model V$-333 %3%° 


per set 
for door openings up to 3'0 x 7'0 


| 
i 






VINL 









WEATHERS TRIPrING 








retail 


Individually carded on self-merchandiser for peg-board or 
counter display. 


DURAflex VINYL-STOP Weatherstripping 
combines rigid vinyl base with 
# flexible vinyl seal that compresses 
OT “a” against door to lock out weather! 
Y Far superior to any other weather- 

a stripping ever sold! 


DURAflex VINYL-STOP Weatherstripping 
comes with ends coped to fit snugly at corners... eliminates 
mitering. Three simple cuts with a saw fits VINYL-STOP 
to any doorway. Nails in place easily with rust-proof nails 
(supplied). Easily fastened to metal jambs with ordinary 
sheet metal screws. Can be painted with most paints, too!* 


DURAflex VINYL-STOP Weatherstripping 


sells on sight! 

















Tr aw 
SEND COUPON FOR COMPLETE INFORMATION NOW! = 


The DURAfFlex Co. 3500 N.W. 52nd St., Miami 42, Fila. Dept. HW-9 
Please rush me complete information on 
(_] VINL-STOP Weatherstripping [] DURAflex Threshold 


*Most paints recommended for wood. 














DURAflex® 
THRESHOLD 


is @ proven sales leader—over j 
1,000,000 installations to date! 
Aiuminum base holds vinyl seal that springs j NAME —— 


















against bottom of door to keep weather out, heating and ADDRESS 
air-conditioning in! Exclusive vinyl strips along bottom stop 
water seepage. Sell DURAflex Thresholds, greatest threshold 
improvement in 25 years, for greater profits, faster turnover. 
U.S. Patent 2718677 Other U.S. and Foreign Potents Pending 








CITY Ss 











My wholesale distributor is 
RA TSE PIS FN LO , Ee La a a a a Pe aes Se 
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Trademark is your assurance of 


dependable quality and 
Steady profits! 


Since 1876 the oe trademark has been a symbol of highest quality in 
twist drills, reamers and other cutting tools. These famous tools are the 
first choice of production executives in America’s great metalworking 
plants. In test after test they have proved their superior performance. 


You can build steady profits by selling the same high quality tools . . 





Singly 


























bon Steel, No. L108. 


Carbide Tipped Masonry 
Regular length, No. 750; 12” 
all length, No. 751; 
length, No. 752. Also availa 






Set No. 371. 


Seven regular 
PL length high 
4 speed drills, «” 


to %” by 32nds. 
Container is a clear 
plastic cylinder 
with screw cap. 


Set No. 171. Same 
as above, with car- 
bon steel drills. 





ome length” 
speed drills, YW." to 4” 


Straight Shank Drill. Fraction Sizes. 
High Speed Steel, No. 3917; Car- 


18” overall 


handy sets or display stand. 


... or in Sets 


64ths, in clear plastic 
cylinder with screw cap. 


Se 


Straight Shank Drill. Wire Gauge 
Sizes. High Speed Steel, No. 3918; 
Carbon Steel, No. 108A. 


Repairman’s Taper Reamer. No. 142. 


ee 





OO ——— | 


Bit S ; 7 QUICK-SET Adjustable Reamer. 
on 178 Drill for Metal or Wood, High Speed Steel, No. 649: Car. 


bon Steel, No. 148. 


Wood Bit for Brace, No. 114A. 


Drill. 
over- 


a cain 





ble in 





Bell +y ged and Electricians Bit, 
No. 114E. 


The above tools are available in all popular sizes 





Set No. 57. Eight high speed 
drills, “se” to %”. Plastic con- 
tainer, with drill sizes plainly 
marked. 


Set No. 26. 
Same as No. $7, 
with carbon steel 
drills. 










Set No. $6. Handsome red plastic 
base with clear plastic top gives per- 
fect visibility of eleven high speed 


Set No. 97. Four high speed 
metalworking drills—sizes 5”. 


drills, sizes Ye” to %”. %”, %” and 4%”*—all with %” 
shank. Metal case with slide 
Set No. 22. Same as above, with car- cover. 


bon steel drills. 


Illustrated above are a few of the CLEVELAND tools and sets that are 
in great demand by farmers, mechanics, hobbyists, repairmen, home 
owners and machinists. Ask your CLEVELAND Hardware Wholesaler 
for detailed information on the complete line of these quality tools! 


Set No. 270. Seven ae 
hig h 


by 


CLEVELAND HARDWARE WHOLESALERS EVERYWHERE ARE READY TO SERVE YOU 


sy. 62 OF DAS Dp OFC. 8 DL a's «yb ae Oo) 5 6 mh oles 


1242 East 49th Street 


New York 7 « 


i-ld d4-l-lult 


Cleweland 14, Ohio 
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Self-Selling Gifts 





Unbreakable Tools 





E3-12C 
E3-16C 
E3-16S 
E3-20C 
E3-20S 
E24A 


E24A 
E16C 
E16S 
E20C 
E20S 








"3 in ONE” 


Choose one or all of these 
fine tools packed 4 alike 


in Christmas Box 


12 oz. Hammer $5.25 
16 oz. Hammer $5.35 
16 oz. Hammer $5.35 
20 oz. Hammer $5.45 
20 oz. Hammer $5.45 
24 oz. Sportsman's Axe $5.85 


Leather Grip 


Choose one or all of these 
fine tools packed 4 alike 


in Christmas Box 
24 oz. Sportsman's Axe $5.85 


16 oz. Hammer $4.98 
16 oz. Hammer $4.98 
20 oz. Hammer $5.25 
20 oz. Hammer $5.25 











Order Today to be Sure You Have These 





in 4 Tool 
Christmas Boxes 


Window or Counter Display Packaging that Really 
Sells .. . Makes Customers SEE, HANDLE, 
and BUY from YOU! 


"3 in ONE’ TOOLS 


with the attractive BLUE 
Vinyl-Nylon Cushion Grip 
(1) Solid One-Piece Steel Backbone 
S Hickory Handle Lightness 

Everlasting Vinyl-Nylon 

Cushion Grip 

also 
Original One-Piece 

Solid Steel Tools with Genuine 


Leather Grip 











Leather 
Belt Sheath 
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Fast-Selling Tools for Holiday Selling 
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8’x 2"-RWwS8 
10’ 2"-RWI0 
12's a"-RWI2 

10’'2%"-RW310 
12'«%"-RW312 







UNIVERSAL 
WHITE CLAD ~ 
REPLACEMENT 
TAPE RULE BLADES 
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MORE SALES 


with new Lufkin replacement blades 


Now you can cut down your inventory of replacement 
tape rule blades. Because now just six different 
sizes of Lufkin blades will fit practically every 
type of tape rule sold today, regardless of brand. 


Now you can make more sales. Because here are 
two new sales tools to help speed up your turn- 
over: (1) this compact, all-metal Merchandiser 
and (2) the handy Selector Chart for blades. AND 
THEY’RE FREE — with the minimum assort- 
ment of Lufkin blades shown below. 


The new Merchandiser puts your entire inven- 
tory up on the wall. In only 12%” by 7” of wall 
space, it displays your replacement blades out in 


the open where customers can see and buy them. 


The Selector Chart shows the most popular 
brands of tape rules these Lufkin blades will fit 
. .« number by number... brand by brand. It’s 
easy to read, easy to hang on the wall with the 
Merchandiser for quick reference. 


Here’s another new way from Lufkin to make 
extra profit while offering customers what they 
want. It helps fill out your tape-rule line, making 
your store the stop-and-shop center for measuring 
tools. Both Lufkin Chrome Clad® and White 
Clad® blades are available. Order from your 


wholesaler right away. Sa 
Fanon: & 





Order now and get your free merchandiser 





with this Lufkin White Clad assortment No. RW16G 




















Quantity Biade Biade Blade Retail 
Number Width Length Each 
2 RW6 i/2” 6 ft. $ .55 $14.90 
3 RWS 1/2” 8 ft. 70 wiete, 
4 RW10 1/2” 10 ft. .8O0 RETAIL 
3 RW12 1/2” 12 ft. 1.00 — 
2 RW310 3/4” 10 ft. 1.25 
2 RW312 3/a” 12 ft. 1.50 


Handy Selector Chart with Merchandiser lists popular 
brands and sizes of tape rules these blades will fit. 
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TAPES 


SAGINAW, MICH 


NET DEALER cost $ Qo. 94 


prorit $4.96 


alana 


RULE COMPANY 


* RULES 


* PRECISION TOOLS 


* MIDOLETOWN,. N.Y. + BARRIE. ONT. 















No other locking adjustable like this new 
CRESTOLOCK WRENCH ! 













No. ACLI10 


LO Size. 1% cap 










Engineered by the originators of the famous 
Crescent Wrench, here’s a practical, depend- 
able adjustable wrench that can be locked at 
any infinite opening size within its capacity. 
Basically, it’s the time-proven Crestoloy 
Wrench PLUS a simple, positive locking 
device. 











o Puse * 
a ru to 





umioes Get this 12” x 16” 
counter display. 
Sheet metal with 
heavy wire easel, 
bright yellow and 
maroon. Holds 3 
each of all 3 sizes. 
Ask your jobber. 








There is no working strain on the lock... 
no projections...it is operated by the 
thumb of the same hand that holds the 
wrench. If the lock should be damaged, 
the wrench is still operative as a standard 
Crestoloy. Available in 8, 10 and 12 inch 
sizes, chrome plated with stainless 

steel locking device. 


LL, oh We SDKVMIES/ 


y f 
Sy pilot fy aellA HUF 





Crescent is our trade-mark, registered in the United States and abroad, for wrenches and other tools. Sold by leading distributors and retailers everywhere and made only by 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW YORK 
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Layaway—simple, sure way to extra sales 


How to get an extra 5%... 


Don’t ignore this simple, effective way to make extra sales. 


A layaway plan can add at least 5% to your sales totals. Here 


is a complete plan for starting your layaway program. 


Every dealer can use an extra 5 percent in 
sales. 

You can get that 5 percent with a little extra 
effort and virtually no expense. 

This isn’t theory, it is fact. The effectiveness 
of layaway as a salesmaker has been demon- 
strated by hundreds of dealers. 


You are entering the season where layaway 
is especially valuable as a selling tool. You won’t 
need extra sales help. To start a layaway pro- 
gram rolling right away you need just a few 
materials, and a desire to make more sales. 

All of the basic materials you need to start a 
layaway program cost less than $2.50. 

Aside from its popular title of “painless 
credit,” layaway’s benefits are many: 

@® You get more initial sales, through at- 
tracting more customers. 

@® You get more tie-in sales, because custom- 
ers aren’t limited by cash on hand. 

® You sell higher quality and price items for 
the same reason. 

® You get more store traffic initially, and reg- 


ularly as customers come in to make their pay- 
ments. 


® You need not worry about cancellations, for 
dealers report fewer than 1 percent of their lay- 
away customers ever renege on a purchase. 
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USE OUR 
SaAy- 
LAY-A-WAY 


PLAN 















® You don’t have to keep books, for all of your 
layaway bookkeeping is done on the tags illus- 
trated on these pages. 


@ You have no risk whatever of lost capital. 
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Here are two aids to layaway: HA spinners (shown actual size) spin on string where you want 


@ You have a “credit” plan for every type of 
customer. 

Layaway gives you a forceful and logical sell- 
ing argument whenever a customer sighs and 
says: “I’d buy that in a minute, but it’s more 
than I want to charge, and I haven’t that kind 
of cash.” 

Thousands of big-ticket items are sold this 
way each year in hardware stores. 

Small items get into the act, too. Few deal- 
ers are interested in a $3.98 layaway covering a 
saucspan. But when a customer picks out four 


54 


pans, kitchen gadgets, and laundry supplies; or 
maybe 10 different toys, for a total of $20 to 
$50 dollars, layaway becomes a prime mover for 
added sales. 

Layaway is a selling companion to credit or 
revolving charge accounts. 

Layaway gives a means to buy to the many 
customers who, for an assortment of reasons, 
don’t have, don’t want, or can’t get conventional 
credit in your store. In these cases, layaway is 
the difference between sale and no sale. 

Many dealers admit that each layaway sale is 
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they need a way to buy the many items for set- 
ting up housekeeping. 
















Shaky credit risks are good layaway custom- 
ers. You own all of the merchandise right up 
until the last dime is paid in. Layaway is the 
only way these people can buy on time. 






















2 Be eh tee & en & pe Organizations, such as church groups and Lit- 


. «© + 


Than cae we tle League teams, often have slim treasuries. 
& We te coy pee They don’t have legal entities which would get 
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What do you need to start a layaway 
program? 


As a service to readers, HARDWARE AGE 
has designed special materials to help start 
and maintain your layaway program. 

Everything you'll need to make 100 lay- 
away sales comes complete in the HARD- 
WARE AGE Layaway Kit. 

This 111l-piece kit is now available for 
fast delivery. Kits include: 





























* 100 three-part layaway tags, serially 
numbered in red ink for easier identifica- 
tion. 





6 round red and white spinners. These 
6 in. spinners are punched to hang on 
thin string, so that a slight breeze in 
your store will swirl them. Spinners are 
printed on both sides, may be hung for 
window or store trim. 





5 red and white layaway posters for 
store or window mounting. These posters 
(see photograph) build up customers’ in- 
terest by explaining the basic layaway 
idea. 


The HARDWARE AGE Layaway Kit costs 
vou just $2.40, postpaid. 

Of course, all of the items in the kit are 
available separately. Layaway tags (form 
No. 7) are $1.65 per 100. Layaway posters 
attention. Layaway poster (above) draw traffic. (form No. 8) are 5 for 50¢, and the new 

layaway spinners cost 50¢ for 6. All prices 
are postpaid. 

The kit price saves you 25¢ over the cost 
of individual items. If you prefer, you may 
have your printer duplicate any of these 






















a plus sale. That is, it is a sale that would have items. 

been lost if customers had to comply with regular To order layaway materials, write: HA 

credit plans. Reader Service Dept., HARDWARE AGE, 
Who is a good prospect for layaway promo- Chestnut & 56th St., Philadelphia 39, Pa. 

tion efforts? Please specify form number. 


Youths under 21 are among top layaway pros- 
pects. They are too young for most conven- 
tional credit policies. them credit. Layaway is often their only way to 

make multiple purchases. 








New residents in town will buy heavily on 
layaway. Their credit isn’t yet established, and Wives and husbands who are secretly buying 
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No. 981 





























LAY-AWAY NO. 981 


Keep ths stvb wtil you moke finc! poyment. if 
item is not fully poid for on or before 
@ will be returned to stock, unless speciol orrange- 
ment ore mode. 











@ | wderstond thot merchondue will be held for 
me in LAY-AWAY. | agree to poy the bolone 


dve by 
] Owl poy $._._.edf} 
we 6. 

@ | undentond thot merchondne not pod for ond 
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SHOW THIS STUB WHEN mAKING 
PAYMENTS 












How to get an extra 5%... 


(Continued ) 


gifts for each other, and don’t want such pur- 
chases to show up on charge statements. 


Store employees are often the best customers 
for layaway. 

Here’s how to set up your fall and winter 
layaway program. 


(1) Call a staff meeting to explain when and 
why you’re starting layaway sales. Make sure 
that everyone who sells has read this article and 
fully understands what layaway is and does. 
Layaway can only be as effective as those who 
push it. 


(2) Order your 11l-piece HARDWARE AGE 
Layaway Kit of necessary supplies. Your kit 
(Continued on page 316) 





How to use your HA layaway tags 


The HARDWARE AGE layaway tag is 
made in three parts, and serially numbered 
in red ink. The three parts serve as package 
identification, customer's contract and pay- 
ment record for your files. 

This tag is your only paperwork in setting 


up a profitable layaway system. You may 
buy these tags separately, or as part of the 


HARDWARE AGE Basic Layaway Kit. 

The top of this tag may be attached to 
stored packages with string or tape. 

The middle part of the layaway tag is 
your copy of payment records. It also has 
a contract for customer's signature on the 
back side. You keep this part of tag in a 
box or folder marked "customer layaway 
records.’ 

Bottom of tag goes to customer. This part 
shows date when all payments should be com- 
pleted, and a payment record that exactly 
matches the store's record. Middle and bot- 
tom of tag should always be signed at same 
time when payments are made. 

Most dealers hold onto paid-out layaway 
tags for sales and tax reference, as well as 
for mailing lists. 


HARDWARE AGE, SEPTEMBER 11, 1958 


HARDWARE AGE, SEPTEMBER 11, 1958 








An interview with: 


W. Blakeley Chandlee, vice-president 
Edward C. Laird, manager-hardwaore dept. 
David Rolston, sales manager 

Edw. K. Tryon Co., Philadelphia 


“Do we like the results we’ve gotten from our 
radio sales promotions? You bet we do! It helps 
our dealers move goods off the shelves, and in 
turn it helps us.” That is the opinion of W. 
Blakeley Chandlee, vice-president of Edw. K. 
Tryon Co., Philadelphia wholesaler. 

In this opinion, Mr. Chandlee was backed up 
by Ed Laird, Tryon’s hardware department man- 
ager; and Dave Rolston, sales manager. 

In an exclusive interview with HARDWARE AGE 
these three men described their experiences after 
a number of years of extensive use of radio. 

“Radio sales promotion has proved a bright 
spot in a confusing year for sales,’’ Mr. Chandlee 
said. “We think we’ve proved that the right 
item, promoted in the right way, can be moved 
off of dealers’ shelves in spite of some slowness 
in busirress.”’ 





“Radio can move goods 


if you use it right” 


Can radio promotion help dealers sell more merchandise? This 


wholesaler says yes, and explains how radio builds bigger volume. 


Here is a report, in roundtable question-and- 
answer form, of what can happen when a whole- 
saler uses radio as a major medium to help deal- 
ers sell. 





Question—Everyone here seems agreed that 
radio can move merchandise. How about a spe- 
cific example? 


Answered by Mr. Chandlee—lI could cite several 
products that have really surprised us, but I 
think one of the best yet promoted is a brand 
of plastic steel. Our dealers have sold easily 500 
times more kits of this product since we ‘put it 
on radio, as compared with conventional promo- 
tion. 


Question—Does such a _ successful item ever 
tie-in with another product? 


Answered by Mr. Laird—Yes, it does. We have 
pushed a key model in a lawn mower line and 
found out later that other models in the line also 
picked up greatly in sales. And take that plastic 
steel Mr. Chandlee just mentioned. We've sold 
fantastic amounts of plastic aluminum in tubes, 
but plastic aluminum had never been specifically 
mentioned on radio. Customers just naturally 
likened it to the other product. 


Question—How about new accounts, do many 





dealers come to you because of the radio cam- 
paign? 


Answered by Mr. Rolston—Many dealers have 
responded to our radio promotions. I’d say we’ve 
opened a hundred new accounts, just in the 
past four months. They realize that radio is a 
good thing for them. 


Question—You started using radio a few years 
ago. Would you bring us to date? 


Answered by Mr. Chandlee—Our first year was 
1955. We used 600 spots over a three month 
period. Now we’re using 1100 spots over the 
better part of six months. 


Question—Those 1100 radio spot announce- 
ments, how many items and manufacturers are 
covered by them? 


Answered by Mr. Laird—Our 1100 spots will 
include about 15 items from 14 manufacturers, 
the way things look right now. 


Question—How do things look for next year? 


Answered by Mr. Rolston—Predicting the future 
is dangerous, at best let’s say we’re sure of at 
least 1100 radio spots again next year. We feel 
certain we'll open several hundred new dealer 
accounts, too. 


Question—Now about money. Who pays the 
bills? How much does radio cost you? 


Answered by Mr. Chandlee—Radio isn’t cheap, 
but it moves enough merchandise to be profitable 
for us and our dealers. We’ll spend at least $10,- 
000 of our own money on radio this year. Maybe 
more. We’re sharing costs on a co-op basis with 
manufacturers. 


Question—That’s a lot of money. In allocating 
it, have you cut back on other promotional ex- 
penses such as broadsides? 


Answered by Mr. Laird—We’d be foolish to cut 
back on any of our several catalogs. They don’t 
overlap radio, they supplement it. I think it’s a 
mistake to trim old, reliable promotions in favor 
of something that is still developing. 


Question—How does a manufacturer make out 
for what he spends, does he save money by 
letting you folks run the show? 


Answered by Mr. Rolston—Yes, the manufac- 


Radio can move goods if you use it right 
(Continued ) 
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Here is a placard dealers are urged to use to tie-in 
displays with radio promotions. 
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turer saves a lot. A supplier contracting for prime 
air time would spend about $22.50 a minute to 
match what we’re getting for him. We get that 
time for $18.50 a minute, and share that cost 
with him. It’s a break for all of us. The dealers 
only obligation, if you can call it that, is to hear 
the salesman out, and buy whatever backup stock 
he thinks he’ll need. 


Question—Have you ever turned down a manu- 
facturer who wants to participate? 


Answered by Mr. Chandlee—Yes we have, and 
we may have to again in the future. We aren’t 
having any trouble selling our commitment of 
1100 spots. We’d be foolish to promote items of 
dubious value. We’ve made a lot of good dealer 
friends, and built volume for them, by promoting 
good items at fair prices. We are going to keep 
it that way. 


Question—If radio is so good for sales promo- 
tion, possibly TV would be better. Have you 
tried TV to aid dealer sales? 


Answered by Mr. Laird—Yes, we tried TV. 
Quite frankly, it didn’t work well for us. We 
were offered some unused time at a bargain rate, 
and we thought we’d give TV a test. We found 
TV is much too highly priced to be of value in 
the big city. Don’t get me wrong, for TV could 
be a number one salesmaker if rates were more 
reasonable. If rates come down, we’ll probably 
use TV again. 


Question—Mr. Chandlee, have you had any help 
in developing your format? 


Answer—Yes, we give a lot of credit for our 
development and continuing success in radio pro- 
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ager—hardware department. 


motion to the Philadelphia branch of the ad 
agency of Erwin Wasey, Ruthrauff & Ryan, Inc. 


Question—What in your opinion constitutes an 
average radio spot? 

Answered by Mr. Rolston—We keep our spots 
uniform. That is, all of them are a full minute 
long. All are over the same, powerful Philadel- 
phia station. We read and control:the selling 
copy, and all spots are broadcast on either the 
best times of day or early evening. 


Question—How do dealers know about your 
plans? 


Answered by Mr. Laird—About a month before 
a series of radio spots begins, our salesmen call 
on old accounts and new prospects. The series 
is explained, and dealers are urged to stock up. 
They are also advised to hang signs and pen- 
nants, and build displays that link them with our 
broadcasts. The dealer does as he pleases. Those 
who take the trouble to promote what we are 
promoting sell more, usually a darn sight more, 
during and following the radio series. 


Question—Have you any advice for manufac- 
turers thinking of radio promotion? 


Answered by Mr. Chandlee—Yes, there are sev- 
eral things manufacturers need to know. We 


This permanent display setup is a feature of Tryon's dealer showroom. Here you see (from left): 
David Rolston, sales manager; W. Blakeley Chandlee, vice-president; and Edward C. Laird, man- 





have learned the hard way in recent years. I'll 
enumerate them: 


@ First, manufacturers must understand thet 
they can’t make up their minds to join a whole- 
saler in a radio promotion one day, and have a 
campaign begin the next day or the next week. 
These programs have to be planned precisely 
.. . for copy, for the right time spot, lead time 
for dealers to prepare with back-up stock, and 
for our own requirements. 

@ Second, manufacturers should deal with a 
wholesaler that has a long-term contract with a 
radio station. Our contract saves manufacturers 
at least 20 percent in costs for key time. 

@ Third, there must be something to sell. 
Radio promotion can’t move a bad item. Price is 
no object, for our radio items run from $1 to big- 
ticket power mowers. 

@ There must be basic appeal in the merchan- 
dise: New items with unusual value and appli- 
cation; good timing, such as the sensational mis- 
sile toy we offered recently; and top-branded 
quality lines at peak of season are the best bets 
for successful radio sales. 

@ Unfortunately, there is no pat formula for 
picking items. It’s trial and error. We’re in 
radio pretty deep now, and we know where we’re 
going. We’ll make a few mistakes, but they will 
get fewer as we learn more about radio as a 
prime booster for hardware sales. © End 

















What it takes to sell 135 new and 


Outdoor living has created more sporting goods department traffic. Here is how 
a dealer took advantage of this trend when he remodeled his store, to set up 


this department to move more outboard motors, boats, and related merchandise 


Outboard motors, motor boats and related Benton, Ark., was remodeled two years ago, the 
items can be profit and volume builders for a firm installed motor, boat and related line dis- 
hardware store. plays just inside a 50-ft visual-front window. 

Here are three things a southwestern hard- New and reconditioned motors are shown, anc 
ware firm does to sell 85 new motors and 50 the testing tank is clearly visible from the 
reconditioned units a year: street. 

(1) Provides complete motor service. Joe and Hubert Blakeley, partners in the firm, 

(2) Offers credit sales. have found their three-point plan a profitable 

(3) Accepts trade-ins. one. 


When Blakeley Hardware & Sporting Goods, The water-filled testing tank, tried out sev- 













Joe Blakeley, right 
shows a customer some 
features of an _ out- 
board boat displayed 
just inside a window. 
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eral times a day, gives that spot action that 
draws attention from customers inside the store 
and from those standing outside. 

When a customer shows interest in a motor, 
it is taken to the testing tank where he can see 
and hear it run. He is told that all motors are 
given a thorough water test before delivery. 

The Blakeleys get a good share of outboard 
motor volume in Benton. Last year they sold 
85 new outboard motors, ranging in price from 
$163.50 to $852. About 50 reconditioned trade- 
ins also were sold at a profit. 

If the old motor is in running condition, it 
can be traded for a new one. Usually an allow- 
ance of $50 is made on the tradein. The old 
motor is run through the store’s own service 
shop, where it is given new parts, if needed. 
Then it is placed on the sales floor, with a price 
to yield a fair profit. 


Two rows of motors 
inside the store and 
one on the narrow 
ledge of the visual- 
front window show a 
selection of new and 
trade-in units. 
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used outboard motors in a year 


Only one brand of new motors is sold, but any 
brand can be traded in. The better trades, after 
being reconditioned, are guaranteed. 

One motor service man devotes most of his 
time, in season, to repairs. When necessary, he 
goes to the lake or the river to pull a dead motor 
and takes it to the shop for repairs. This service 
carries an extra charge. 

Joe Blakeley believes that an efficient repair 
department is necessary. 

“People are horsepower crazy these days,” 
he says. “The same fellows who trade cars to 
get more horsepower also trade outboard mo- 
tors. Some of the motors we take in trade have 
been used only a year or so. We find that it 
pays to play up horsepower, and to let every 
customer know that we are open for trades.” 

Three boats are displayed in the department. 
The most popular one is the 14-ft runabout, sell- 










ing at $515. Other boats are priced up to $1200. 

Boats attract many other sales in accessory 
items and related camping and outdoor sports 
supplies. A boat is seldom sold without addi- 
tional items such as cushions, seats, skis, ski 
rope, ski belts, life preservers, seats and hunting 
and fishing equipment. 

These extra items are displayed close to boats 
and motors, on tiered tables that the owners 
planned themselves. These smaller items have 
shown good gains in recent months, although 
some of the local industrial plants have laid off 
some workers. These workers now have more 
time for recreation. And Blakeley advertising 
urges everyone to, “play while you have the 
time.” 

“Display,” Joe Blakeiey says, “is one of my 
best sales aids. The best aid is having what the 
customer wants. Show that you have good stocks, 
display them and sales will follow.” 

He said that eye-catcher display counts even 
more in a town of 4000 than in a large-sized 
city. People come into this store to buy, when 
they could drive 20 miles in either of two direc- 
tions to a large city, because the Blakeley store 
seems to have everything, in wide assortment. 












What it takes to sell 135 new and used outboard motors in a year 





(Continued) 


Using the boat and sporting goods section at 
the front to draw traffic is a real help in keeping 
revolving credit accounts active. The firm car. 
ries its own paper. All credit sales for big- 
ticket items are kept within 18 months, with 
terms of 25 percent down. 


When the account is about half paid an at- 
tempt is made to sell more items which, with 
refinancing, will add another six months or a 
year to payments. 

Nearly all motors and boats are sold on this 
plan. 

Motors and boats are advertised in three 
ways. 

Classified advertising, used daily, helps to 
move used motors. Display newspaper advertis- 
ing features new outboard motors and boats. 


The favored medium is radio advertising, used 
several times a day for a period of two weeks, 
the weeks selected for the season or for special 
promotions. 


A local station carries one or more daily spot 
announcements on an early-morning broadcast, 
designed to catch sportsmen before they leave 
for work. End 


uses testing tank 
demonstrate how 
motor works. 








A customer, left, looks 
on as Joe Blakeley 
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in small space 


More electric ttems 





You can put an electrical department in the space 


of a single gondola. Here’s the fixture that shows you how. 


Here’s a display idea that will work for you. 
It solved a space shortage at L. Grossman & 
Sons, Inc., New Bedford, Mass., store. Design 
was by James Kiley, hardware display con- 
sultant. 

This 4x8 ft unit holds just about everything 
the average store needs in electrical items in 
32 sq ft. 

This display brings together widely scattered 
selections from 15 amp fuses to 7 ft post lamps. 

This fixture is not difficult to build. You'll 
need: 

About 60 sq ft of % or %-in. plywood for 
upper and lower shelves. 

About 50 running feet of %x8 in. white pine 
for lower pull-out bins. 

About 18 sq ft of %4-in. plywood for bases of 
pull-out bins. 

About 80 running feet of 2x2 in. framing. 
About 40 sq ft of perforated paneling. 


Some trim lumber, fasteners, semi-gloss 
enamel. 

Electrical sundries, sockets, fuses, switch 
plates, etc., fit into some 45 lightweight alumi- 
num loaf pans. Each has a clip holder for 
pricing. 

Wall pinup lamps, door chimes, etc., fit on 
perforated backboard. 

Six or more post lamps may be attached to 
back of display. 

Contractor’s supplies such as switch boxes gu 
into pull-out bins on under-counter space. There’s 
also room here for rolls of wiring. 

This display draws more attention if one or 
two of the pinup lamps and post lamps are wired 
to a flasher unit. 

Impulse sales improve at once with a compact 
electrical display. Customers have to be re- 
reminded to stock up on fuses, household bat- 
teries, switchplates, etc. Tie-in sales are bound 
to improve on an integrated display. End 


















Here is the way a Milwaukee dealer worked out his location problem 





to get more space for wider assortments and more lines. This 


article will help you decide... 


Should | move toashopping center? 


Many owners of small neighborhood hardware William Steinbrenner, of Milwaukee, asked 
stores wonder if they could make more profit himself those questions. Of the old store he 
if they moved to a shopping center location. said, ““Nothing was wrong with the location. We 

They ask themselves: just wanted a larger store which could attract 

Should I stay in this slow but steady-growth greater traffic.” 
neighborhood? Mr. Steinbrenner now had a shopping cente) 

Or, should I sell out and start a new store hardware store. This is what he gained by th: 
with a new stock in a shopping center with move in location: 
more traffic, more sales potential? Store traffic is three to four times greater. 


Pedestrian trattic is attracted to this shopping center store with plenty of window front along walk. 
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Volume is more than double. 

Display space is greater. 

Old lines have wider and deeper stocks. 

New lines have been added. 

Mr. Steinbrenner says of the new store, “Our 
new store has the advantage of being close to 
ample parking facilities. The old store lacked 
this advantage. 

“There is a greater flow of traffic, and we 


Shopping center store has plenty of fluorescent lighting 
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ere’s one solution 


aint brush display on sliding pertorated panel 
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Should I move to a shopping center? 
(Continued ) 


have more floor space for better display. 

“Our new store attracts three or four times 
the daily traffic we had in the old one. 

“Present volume is more than double that of 
the old location. 

“We can show a wider and deeper stock than 
in the old store.”’ 

The new store is a 65 x 75-ft unit at one end 
of the center. It extends 20 ft farther into the 
parking area than other units in the center. 

Mr. Steinbrenner features giftwares in the 
side window facing the walk. Many customers 
are attracted by what they see from the walk. 

Planned and fixtured by the Wisconsin Retail 
Hardware Assn., the new store includes some of 
Mr. Steinbrenner’s own ideas. 

Perforated panels on the sidewalls run up to 
the ceiling for additional, flexible display areas. 

Different colors are used in each department. 

Mr. Steinbrenner installed a key-cutting ma- 
chine near the check-out counter, as he found 
in his previous store that such a service is a 
good traffic puller. 

The check-out counter has a glass-bined sec- 
tion for display of small pick-up items. 

Mr. Steinbrenner says, “This is a semi-self- 
service unit. We think that there are too many 
items in a hardware store on which customers 
want advice for us to go completely self-service.” 

The store floor is covered with dark brown 
and light brown flecked asphalt tile. Ninety-six 
8-ft fluorescent tubes in continuous strips light 
the store. Window spot lights add to the level 
of illumination. The store has an acoustical 
ceiling. 





A five-foot stock area space runs along the 
back of one line of wall fixtures. Reserve stock 
sections are numbered the same as display units 
so that any employee may find replacements for 
any department. 

The office area, raised 14 in. off the store 
floor, is a 6 x 11-ft space with a 54-in. railing. 
From this spot, Mr. Steinbrenner can see all 
parts of the store and note when his help is 
needed. He frequently assists his four-person 
staff serve customers during rush hours. 

Sales in the 30-ft rear-of-the-store paint de- 
partment have totalled about 20 percent of the 
store’s volume since it was opened. Careful at- 
tention to customers who need advice brings the 
department much repeat business. 

The firm uses a Monarch marking system. 

For screws the price ticket gives both smal! 
quantity and gross-lot prices. 

An §S on a price ticket means that there is 
more merchandise of the same type in the firm’s 
stockroom. 

For unloading merchandise from delivery 
truck to marking area, Mr. Steinbrenner bought 
two 10-ft conveyors at a cost of $112. 

The owner has streamlined his buying. He 
now concentrates purchases largely with five 
wholesalers. Orders are placed once-a-week with 
these firms. Salesmen who called on the firm 
every two or three weeks at the old store now 
call at the shopping center store once a week. 

He summarizes the changes needed to make 
when he shifted from a neighborhood store to 
the shopping center unit: 

(1) Increase advertising. 

(2) Display larger stocks of a wider variety 
of merchandise. 

(3) Display more related lines in the same 
sections. 


(4) Concentrate your buying. @ End 













Floor plan of a store laid out for 
semi self service, with maximum 
display for full assortments. 


< 


Impulse merchandise display faces 
customer approaching check-out 
counter with William Steinbren- 
ner, Sr., store owner, handling oa 
sale. 
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Step-up isle units are in sharp contrast with floor-to-ceiling shelves and 
rolling ladders common when store was opened 





a MN, 


William A. Sullivan, hardware dealer and state senator, in his office with 
some of his autographed photos of presidents, governors and other officials 





































Old-time 


William <A. Sullivan wouldn't 
change the old-time layout of his 
Mine Supply & Hardware Co., in 
Globe, Ariz., for any reason. 

Why? 

‘“‘We have the only genuine old- 
time hardware store in this part of 
the country, and it’s really an as- 
set,”” he says. 

“Many strangers come into the 
store out of curiosity. Our older 
customers like the familiarity of 
the scene, while younger ones think 
the old-time shelving and fixtures 
are interesting. 


Old fixtures suit trade 


“Altogether, I am certain we do 
more business with this 40-year old 
layout than we would with bright 
and shiny new fixtures,” he says. 
“T wouldn’t advise anyone starting 
a new store to fit it up this way, 
though,” he added with a twinkle. 

These fixtures, which are veri- 
table museum pieces today, were 
considered the last word when Mr. 
Sullivan opened the store, 42 years 
ago. 

He has scrapbooks full of clip- 
pings from Hardware Age and 
other publications covering the 
opening of the store and its activi- 
ties from then on. 

The store’s most striking feature 
is its solid wall shelving, with a 
dozen rows of shelves reaching 
from the floor to the high steel 
ceiling. 
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atmosphere still sells hardware 





How hardware dealer cashes in on old fashioned appearance yet keeps up 


store with good housekeeping and frequent repainting, and full stocks 


Access to the high shelving is 
from ladders operating on a trolley 
rail. There are two of these on each 
side of the store. These are, of 
course, throwbacks to the dark ages 
of merchandising, but customers 
enjoy seeing them in action. 

The wall shelving still does a 
good display job. In calling custom- 
ers’ attention to merchandise it has 
the help of well planned displays in 
windows and on open floor fixtures. 

Despite its old-time flavor, Mine 
Supply & Hardware is neither run- 
down nor unprogressive. Its stock 
is said to be among the most com- 
plete in the area. For this reason, 
customers come to the store with 
confidence that they can fill all their 
hardware needs. 

The store has an attractive look, 
too, with modernized windows filled 
with attractive merchandise that 
overflows onto floor fixtures near 
the front and serve to draw passers- 
by inside. 

One thing which has always been 
in this store’s favor is its choice 
location on the best corner in town. 
Just across the street is the county 
courthouse. 


Globe is a town of 8,000 in the 
mountainous copper mining dis- 
trict. The narrow valley in which 
Globe is located gives the town but 
a single through-street. This car- 
ries two transcontinental U. S. 
highways, which turn at the Mine 
Supply & Hardware corner. 

Through the years the popularity 
of Mine Supply & Hardware as a 
trading center has made it a great 
listening post for Mr. Sullivan, who 
is always deep in civic work. 

For 12 years he was mayor of 
Globe and for the past 12 years he 
has been state senator from Gila 
county. The club and organization 
membership cards in his wallet 
make a string a yard long. 

Last year Mr. Sullivan was one 
of a party of 10 state legislators 
from as many states who made a 
three-month tour of Europe, Asia 
and Africa to get first-hand impres- 
sions of our foreign problems. 

On the walls of Mr. Sullivan’s 
office at the back of the hardware 
store, and overflowing into numer- 
ous albums, are scores of photo- 
graphs covering activities in which 
he has had a part. 


Presidents, cabinet members, 
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governors, and heads of foreign 
governments are included in and 
have autographed some of the 
photos. 

He says, “Our customers don’t 
want self-service. They know they 
can get any hardware needs here, 
and they prefer to come in and call 
for what they want and gossip a 
little with whoever waits on them. 
We know everyone in the trade 
area. A little visiting is a part of 
every transaction. 

“We have plenty of attractive 
displays of such things as house- 
wares, which are good impulse 
sellers.” 

Thus, it is Mr. Sullivan’s con- 
firmed opinion that the combina- 
tion of novelty and nostalgia in 
the dated layout of his store is 
worth more to him than a more 
modern setting could be. 

Though the setting is old, it is 
never allowed to become rundown. 
Fresh paint brightens it up regu- 
larly and everything about it is 
kept spic and span. Good house- 
keeping and having what custom- 
ers want are things Mr. Sullivan 
considers essential to good mer- 
chandising. End 
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A dealer tells how to meet competition 
from chains and department stores 


Custom selling booms 
power mower sales 


by Al Eagan, manager 
Modern Home Hardware 
Hapeville, Ga. 


Despite competition from large 
department stores and chains, we 
have been able to increase our 
power mower sales more than 25 
percent each year for the past four 
years. 

A four-point program provides a 
workable guide for our salesmen to 
use in sales talks. 

At the same time, this program 
assures customers that they will 
get mowers well suited to their 


needs. Our sales talk is easily al- 
tered by the salesman to meet ob- 
jections the customer may bring 
up. 

Here are the four points: 

(1) Find out what the customer 
needs. 

(2) Size up your customer. 

(3) Make the sales pitch. 

(4) Talk sales terms. 


Find out what the customer needs. 
Learn all you can about the cus- 
tomer and his lawn. 
How large is his yard? 
Is it rough or level, rocky or 
smooth? 
Does it have tough, heavy grass? 
These questions will tip you off 


Show customer how mower can satisfy his grass cutting needs is the third step 
in an organized power mower sales presentation. 


as to size of mower to recommend, 
the housing, and reel type or rotary 
type. 

A special effort should be made 
to establish a casual friendly at- 
mosphere, gaining the customer’s 
confidence. 

Who is going to use the mower, 
man, woman, children? 

Will someone in the household be 
able to perform basic maintenance 
on the machine? 

Answers to these questions tell 
you more about what features to 
point up such as electric or gasoline 
mower, self propelled or manual, 
special starting systems, weight of 
the machine, safety features. 

Let the prospect know through- 
out the sales presentation that you 
are interested in his problems. 


Size up your customer. 

Size up your customer. 

What price machine will he likely 
be able to afford? 

What features will be most likely 
to impress him? 

What kind of care is the mower 
likely to receive? 

In talking with him you can 
develop at least a rough impression 
of his tastes and financial ability. 
Armed with all the information you 
have learned up to this point and 
only now you are ready to recom- 
mend a specific machine. 


Make the sales pitch. 

Handle the mower as carefully 
as you would a new Cadillac, care- 
fully pointing out the features that 
fit it to the customer’s needs. 

Put the handle in your customer’s 
hand so that he gets the feel of the 
machine. 

Get him to agree with you on 
features of the mower. 

Talk in terms of a beautiful lawn 
he can maintain with less work. 

At this point the customer should 
want the machine. If the rest of the 
interview has gone well he should 
be in an agreeable mood. 


Talk terms. 

Price should come into the pic- 
ture only after the sales talk, if 
possible. Generally it should be 
given secondary importance, espe- 
cially with the better machines. 

In many cases it is best discussed 
as so much per month. In any case 

(Continued on page 386) 
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For More Sales... More | 


PETERS — Premium Ammunition 
af no extra cost 


You'll take your limit this season if you load up 
with Peters—the premium ammunition that costs 
no more! 


Whatever kind of game you’re hunting, you 
won't find more powerful, accurate or depend- 
able ammunition at any price than Peters. 


PINPOINT ACCURACY —Peters “High Velocity” rim 
fire 22’s knock ‘em over at longer ranges. “‘Rustless”’ 
priming, strong brass case, micro-perfect bullet and 
special lubrication deliver flat trayectory and smashing 
knockdown power every time. Peters “High Velocity” 
rim fire 22’s available in short, long and long rifle. 


KNOCKOUT WALLOP—Peters “High Velocity” cen- 
ter fire ammunition packs greater wallop! And every 
Peters center fire cartridge has “Rustless’’ priming 
for split-second ignition. Peters “Inner-Belted” bullet 
design provides uniform, controlled expansion. Many 
bullet styles to deliver the right load for all types of 
game. Long-range accuracy, dependability and power 
are all features of Peters center fire ammunition! 


PERFECT POWER, DENSER PATTERNS — Waterfowl 
or upland game just don’t slip through Peters power 
and patterns! Peters “High Velocity’ shotgun shells 
reach out high and fast. Popular with hunters every- 
where, these long-range loads give you more knock- 
down power, denser patterns and all-weather dependa- 
bility. Peters shotgun shells are offered in forty-three 
powder and shot combinations. Gauges from 10 to 410 
—plus six different loadings of buckshot. 





packs the power! WIND | 


Remington Arms Company, Inc., Bridgeport 2, Connecticut 
Please send free literature and information on fall sales-promotion material for: 


Peters Remington Remington 
Ammunition Firearms Ammunition 


Name 


Store 
Address 
cas 
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The brilliant new Model 725 bolt action big game rifle has a 

combination of refinements previously found only on costly 

custom guns. The unhurried achievement of master gunsmiths, 

New Remington Model 725 this fine, precision firearm radiates quality from its lustrous 

Big-G Rifle Offers we and fine checkering to its pinpoint tack driving accu- 
Distinguished Custom Features wads 


Specifications: Monte Carlo Stock. Hinged floor plate. Five possible 
sight mountings. 5 shots. In 280 Remington, 30/06, 270 Win. calibers. 
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Another Remington “‘first.” The new “Fieldmaster”’ 22 weighs 
only four pounds . . . lightest 22 rifle in the world. Barrel and 
receiver finished in a choice of three distinctive colors, Buck- 
New Remington “‘Fieldmaster”’ skin Tan, Teal-Wing Blue or Crow-Wing Black. 
Model 572 Slide Action is World's Specifications: Weight: 4 Ibs. “Sun-Grain” stock. 20 short, 17 long or 
Lightest, Most Colorful 22 eben setae te 








Featuring exclusive ““Power-Matic”’ action that softens recoil, 

here’s the fastest-loading shotgun ever made! “Dial-A-Matic”’ 

“e ,, oad control adjusts to wide range of loads. The “Sportsman- 

New Remington “Sportsman-58 58” is designed so you can interchange barrels within the same 

World's Newest, Most Advanced gauge in seconds . . . without tools. Light weight makes han- 
Autoloading Shotgun dling faster. Game scenes inscribed on receiver. 


Specifications: Barrel lengths: 26”, 28”, 30”. 3-shots. In 12, 16 and 20 
gauges. 
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New Remington Model 725 
Big-Game Rifle Offers 
Distinguished Custom Features 


New Remington “‘Fieldmaster”’ 
Model 572 Slide Action is Worid’s 
Lightest, Most Colorful 22 
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New Remington “’Sportsman-58 “ 
World's Newest, Most Advanced 
Autoloading Shotgun 


A Veuvest 








The brilliant new Model 725 bolt action big game rifle has a 
combination of refinements previously found only on costly 
custom guns. The unhurried achievement of master gunsmiths, 
this fine, precision firearm radiates quality from its lustrous 
blueing and fine checkering to its pinpoint tack driving accu- 
racy. 

Specifications: Monte Carlo Stock. Hinged floor plate. Five possible 
sight mountings. 5 shots. In 280 Remington, 30/06, 270 Win. calibers. 
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Another Remington “‘first.’’ The new “‘Fieldmaster’’ 22 weighs 
only four pounds .. . lightest 22 rifle in the world. Barrel and 
receiver finished in a choice of three distinctive colors, Buck- 
skin Tan, Teal-Wing Blue or Crow-Wing Black. 


Specifications: Weight: 4 Ibs. ““Sun-Grain” stock. 20 short, 17 long or 
15 long rifle cartridges. 
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Featuring exclusive ““Power-Matic” action that softens recoil, 
here’s the fastest-loading shotgun ever made! “Dial-A-Matic”’ 
load control adjusts to wide range of loads. The “Sportsman- 
58”’ is designed so you can interchange barrels within the same 
gauge in seconds . . . without tools. Light weight makes han- 
dling faster. Game scenes inscribed on receiver. 
Specifications: Barrel lengths: 26”, 28’, 30”. 3-shots. In 12, 16 and 20 
gauges. 
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Maximum Stopping Power! 


Big game can present a mighty tough target. That's why so 

many experienced hunters rely on the one-shot knockdown 

power built into all super-accurate Remington center-fire 

ammunition. Here’s why they're the best cartridges made: 
Remington bullets give maximum expan- 

sion without break-up for pile-driving stop- 

ping action. Available in a wide variety of 

bullet types, including exclusive “Core-Lokt” 

and bronze point, Remington ammunition 

comes in favorite brush-bucking and long 

range calibers. They're job-designed to get 

what you goafter. And all Remington ammu- 

nition features exclusive, non-corrosive 

““Kleanbore”’ priming. 


Maximum Knockdown Power! 


Whether you're hunting upland or in marshland, Remington 
shotgun shells with more knockdown power—up to 20% 
more—make a big difference. They're power-rated to give 
optimum results at any range on any game. Other game-get- 


ting exclusives include: Exclusive ‘‘Klean- 
bore” priming to protect your gun barrel 
... Wetproof corrugated shell bodies to give 
extra strength and dependability . . . Flat- 
Top Crimp to insure perfect patterns every 
time. In “Express,” “Express” Magnum and 
**Shur Shot” loads. 


...its Remington 
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Maximum Small-Game Power! | 


Remington “High-Speed” 22’s with exclu- 
sive ““Kleanbore” priming are loaded to the 
limit for power! Even at extreme ranges they 
have speed to reach and power to drop small 
game. Out 50 yards, they're going faster, 
and pack more wallop than standard cart- 
ridges develop at the muzzle. They're bad 
news for small game and pests. 


Kemington 








Its Remington for. 


& Wh: Chain S 
New GL-7R—Bigtimbersaw geared 4 
for cutting power that won't stall 
when the going gets tough. Under 
full cutting load,chain moves at more 


than 73% of its free-speed rate. Bar 

capacity up to 42’ with Roller Bear- 

ing nose for faster cutting and longer 
blade life. Priced from $320.00°. 


New GL-7 delivers power that stands 
up to fast, tough cutting where 
other saws in its class fade. Heavy- 
duty construction throughout for 
long life. 18”, 24” or 30” bar size 
with Roller Bearing nose for up to 
20% more usable chain power and 
up to three times longer blade life. 
Priced from $249.50*. 


New GL-7RP—High torque engine 

geared for extra plunge-cutting pow- 

er—fast productioncutting—in pulp- 

wood and small timber contracting. 

Special 14”, solid, one-piece alloy- New SL-5 delivers more cutting 
steel pinchless bar won't kick or bind. power per pound—lightweight but 
Beefed-up parts for built-in depend- eee rugged. First choice for pulpwood, 


ability. Priced from $370.00.*. farm and woodlot work. 18”, 24” or 
30” bar size with Roller Bearing nose 
for up to 20% more usable chain 
power and up to 3 times longer blade 
life. Priced from $199.50*. 


Remington Arms Company, Inc., Bridgeport 2, Connecticut 
Please send free literature and store-display information on: 
New Remington Remington “ Mighty- Mite” New Remington 
Chain Saws Stud Driver Gift Drill Kits 


Name 
Store 
Address 
STE EE Ne 








Anchoring 2x4 partition plate to basement floor 
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Protits. 


Remington’ -gAty-M te” Stud Driver Fastens 
into Concrete or Steel with One Light Tap! 


New powder-actuated tool saves time 


and effort on home remodeling and 
repair jobs. Just one light hammer tap 
on firing pin permanently anchors fur- 
ring strips, partition plates, electrical out- 


Kemington 


lets to concrete or steel with 4" diameter 
Remington Studs. Scientifically graded 
22 caliber Power Loads furnish exact 
driving force needed. No pre-drilling, no 


outside power source required! $39.95 * 


Mighty -Mite 
STUD DRIVER 


ile 


‘More Sales... More Profits... 
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Anchoring 2x4 partition plate to basement floor. 


Remington AVgAcy-M¢e’Stud Driver Fastens 
into Concrete or Steel with One Light Tap! 


New powder-actuated tool saves time lets to concrete or steel with 14“ diameter 
and effort on home remodeling and Remington Studs. Scientifically graded 
repair jobs. Just one light hammer tap 22 caliber Power Loads furnish exact 
on firing pin permanently anchors fur- driving force needed. No pre-drilling, no 
ring strips, partition plates, electrical out- outside power source required! $39.95 ° 


Mighty-Mite 
Kemington STUD DRIVER 








,. More Satisfied Customers 


Unmatched power— new Model 149DL 
de luxe 4” drills: most powerful in its 
class. Distinctive triple-tone finish— 
gleaming copperplated gear case, black 
trim and trigger, polished aluminum 
housing. Has geared, key-type chuck 
and 3-conductor cord with adapter. 


Model 149DL arill and 9 high-speed Model 149DL drill and rubber backing pad, adapter, Model 149DL drill and jigsaw attachment 
drill bits in distinctive gift package. polishing bonnet, sanding discs and 9 high-speed dmill bits attractively packaged to give or receive. 


PRICE: ONLY $32.45* 


PRICE: ONLY $34.45* PRICE: ONLY $49.90* 


Three new gift kits by Remington featuring the fabulous 149DL de luxe '” drill 


See them and you'll make one of these holiday kits by 
Remington your first choice for Christmas. With three 
to choose from you cant miss—one is sure to be just 
right to give or receive. Kits feature the exciting Rem- 
ington 149DL }4” drill—unmatched in its price class 
for power and styling. Delivers power to spare—up to 


1g horsepower—for drilling or driving attachment. 
Elegant triple-tone finish—permanently good-looking— 
will star in any workshop. A Remington gift kit com- 
plete with 4“ drill and the accessory most useful to you 
is a wonderful way to start a relaxing hobby. See these 
kits at your hardware dealer’s now. 


« 
*Prices and specifications subject to change 
, without notice. Prices slightly higher in Canada. 
A AUG IETS I Do seeennatetietiniale 
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Hardware Age 
SHOW PREVIEW ISSUE 
SEPTEMBER I1, 1958 


How you can get more out of your visit to the... 


National Hardware Show 


COLISEUM NEW YORK CITY 
SEPTEMBER 29-OCTOGER 3,.1988 


Here are quick facts about the 1958 Hardware Show: 


Four ways to get more benefits from your Show visit. . 

Show dates and ovening and closing hours 

Checklist for a more profitable trip through the show . 
Where the Show will be held, how to reach the Coliseum. . 


National Hardware Show Exhibitors listings 


NATIONAL HARDWARE SHOW SECTION » 
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How can I get the most out of my visit to the 
National Hardware Show? 

This is a question many dealers and whole- 
salers think about each year at this time. When 
you add the cost of travel and living in New 
York, to time away from business, you have a 
big stake in the Show. Here are ways to con- 
vert your expense into a real investment in fu- 
ture sales and profit. 

In your planning, there are four main areas 
for you to explore. Getting set on these points 
now means a much more worthwhile and profit- 
able show trip come Sept. 29: 


(1) A “Hardware Show Sale" to run right 
after you get back home 


This is an annual sale many dealers use to 
push value specials they find at the Show. There 





4. steps to more benefits from 
the National Hardware Show 


Hardware Age 





Show Preview 





Your show trip becomes an investment in future sales and profits 


when you plan ahead to make the most of your yearly visit. 


are one-time Show specials, quantity specials, 
closeouts, baker’s-dozen deals, two-for-one tie- 
ins, and various offers on distress merchandise. 

But wise dealers stick to a simple, basic rule 
in buying such specials: Stick to staples that 
turn-over fast. Slow movers have to be very 
cheap to be a bargain. 

Dealers who plan a Show Sale have their note- 
books handy. When they spot a bargain they 
note it, check details like minimum quantities 
and ad allowances and check with their whole- 
salers either at the Show or as soon as they 
return home. 

These dealers figure that an assortment of 
traffic-buildin;* specials can net them at least 
part of the vost of their trip. Many a dealer 
pays the full cost of his trip and banks profit 
besides. 

The specials will be there, that’s for certain 
this year. Go to the Show prepared to buy and 
make a profit on specials. 
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(2) Profit knowledge clinics for employees 
after the Show 


Nothing sells merchandise over the long haul 
like knowing all about it. Nothing builds cus- 
tomer confidence like product knowledge. 

Dealers who appreciate the importance of 
product knowledge always carry a_ briefcase 
when touring the Show. Into their bags go sam- 
ples of fabrics, plastics, metals, and chemical 
products. They make a roundup of useful 
brochures, charts and booklets on new products 
as well as old-line staples. 

These dealers make notes on engineering de- 
tails, successful selling ideas, and specialized 
information that makes selling complex items 
simpler. 

Training booklets, cutaway samples, repair 
manuals, and training films are ordered wher- 
ever available for product knowledge clinics 
back at the store. 

When these dealers get back home they have, 
or have ordered, a wealth of training material 
that should be passed onto the selling staff while 
it is fresh in mind. 

Put each salesman’s name on books, pam- 
phiets, and brochures. Have each employee 
study the material, initial it, and pass it on to 
the next man. Discuss what you’ve learned at 
after-hour meetings. Serve refreshments. En- 
courage questions. Build a genuine interest in 
the value of product knowledge. 

When a salesman improves his product knowl- 
edge background, he’s bound to increase his 
sales, and usually his earnings. Teach product 
knowledge to build enthusiasm. 


(3) Before the Show hold a department and 
item review 


Most dealers have a general idea of what they 
want when they go to the Hardware Show: A 
heater, a line of pantryware, a barbecue, etc. 

But the dealer who plans to profit from the 
Show refines his thinking still more. 

This dealer carries a list of specific merchan- 
dise needs, and display and promotion ideas with 
him to the Show. He knows the right items for 
price promotions. He knows what he needs to 
fill customer requests for new items, and he 
knows which departments are outselling others 
and can stand a better selection of new items. 

New products that have been featured in ads 
and editorials in consumer magazines are often 
in demand before they are generally available. 

Daily reminders, or want slips from your 
staff, tell which new items are in heaviest de- 
mand. Department store promotions and various 
national consumer ads also pinpoint many im- 
portant new items for your consideration. 
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Re a ae 


THINGS YOU SHOULD 
KNOW AT THE SHOW 


Appointments, travel information, and “must” booth visits can 
be kept intact on this checklist for instant reference at the 
Hardware Show. Keep this handy, it'll sove you time. 


Monday, Sept. 29—11 a.m. to 6 p.m. 
Tuesday, Sept. 30-10 a.m. to 6 p.m. 
Wednesday, Oct. 1—10 a.m. to 10 p.m. 
Thursday, Oct. 2—10 a.m. to 6 p.m. 
Friday, Oct. 3—10 a.m. to 3 p.m. 


Show hours: 


Coliseum telephone 
No.—PL 7-5000. 


My hotel telephone No. weet see maa 
New Hoven & Hartford R.R. (Grand Central) —MU 9-3600. 
New York Central R.R. (Grand Central) —MU 9-8000. 
Pennsylvania R.R. (Pennsylvania Sta.) —PE 6-5600. 


LO 4-2000. 
YU 6-5000. 
OX 5-6000. 
OX 7-9000. 
MU 2-7300. 
MU 7-8330. 
Northeast Airlines Hi 6-3600. 


. American Airlines 
LaGuardia 


and Trans World Airlines 


Eastern Airlines 


National Airlines 
United Airlines 
Capital Airlines 


Idlewild 
Airports: 


National Hardware Show offices—MU 2-4802. 
HARDWARE AGE—Booth No. 45-46 [first floor) 


Important booth stops: 








Note: Booth Nos. 1-212 on first floor. 
Booth Nos. M1-M56 on first floor mezzanine. 
Booth Nos. 301-699 on second floor. 
Booth Nos. 701-961 on third floor. 
Booth Nos. 1001-1469 on fourth floor. 


Dee cece ee SE EE EE A St SSS <a <a Saas aus 


Front of handy pocket card you can get at HA 
Booth 45-46. 


(4) Store display and service improvements 
at the Show 


You'll see many non-merchandise exhibits at 
the Show. They should be important to you. 

In planning your trip, ask yourself: “How 
about display fixtures, price marking and bag- 
ging equipment, gift wrappings, and services 
like key and pipe cutting?” 

Are you satisfied with present fixtures and dis- 
plays? 

Could you increase traffic and sales with gift 
wrapping or key cutting services? 

What would these things cost? 

How have other dealers fared with them? 

If you’re interested in new display and service 
ideas allow time to visit those exhibitors at the 
Show. 

Check HA’s Show listing on following pages, 
or visit the Show information booth in the lobby 
of the Coliseum, for names of exhibitors who 
can answer your questions. 
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Checklist for a more profitable 


National Hardware Show visit 


How can you cover more ground at the Show? Learn about time and 


money saving details on these pages. Check off key manufacturers 


you Il want to visit in listings starting on the next page. Study ads 


in this issue for a preview of things to double-check at the Show. 


The National Hardware Show offers you a big 
opportunity. 

It’s your once-a-year chance to meet most of 
your ‘suppliers in person. Mutual problems are 
discussed and solved. Ideas are exchanged for 
the benefit of all. And you see what the future 
holds in the way of new items, new colors, pro- 
motions, packaging, and general merchandising. 

Yes, the Show packs an awful lot of important 
events into a few days. 

To get full value received for your visit, you’ll 
have to be on a definite schedule. You must plan 
ahead, and aim for specific benefits from the 
Show. 

First, learn all of the time-saving details 
about the Show from these pages. 

Plan your important calls in advance. Know 
dates, hours, and booth arrangements. Study 
the exhibitors’ list starting on the following 
page. Be sure to watch for notations in this 
listing that read “See advertisement on page 

” Those ads are your preview of newest fall, 
winter, and spring lines. 

Second, study this HA Show Preview Issue to 


learn how to make the most of a once-a-year op- 
portunity to meet all of the manufacturers im- 
portant to your daily business life. 

You will learn how to make the Show pay for 
itself in real dollars as well as in long-term in- 
tangibles that gradually improve your merchan- 
dising. 

The 13th annual National Hardware Show will 
again be the biggest thing of its kind in the 
country. A thousand manufacturers’ booths will 
be laden with more new products and more new 
versions of tried-and-true staples than ever be- 
fore, according to Frank M. Yeager, show direc- 
tor. 

The over-abundance of new products and mer- 
chandising ideas is the result of the current 
buyer’s market. Hard sell and newness will be 
by-words of the Show. 

You'll probably find a majority of manufac- 
turers offering more ad allowances -and other 
promotional aids than in past exhibits. 

Attendance is expected to exceed 40,000. 

There will be exhibits jamming every foot of — 
the four-floor Coliseum Show area. In addition, 
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there will be lobby exhibits and a first-floor me7- 
zanine showing. 

Here are some facts for you to note on your 
time-saving checklist: 


Where is the Show? 

At New York’s air conditioned Coliseum, at 
the southwest tip of Central Park, where Broad- 
way meets 8th Ave. between 58th and 60th Sts. 

Show opens at 11 a.m. on Sept. 29, and 10 a.m. 
daily for the rest of the week. 


Who is allowed to attend the Show? 


Only bona-fide members of the hardware- 
housewares trade—Dealers, wholesalers, buyers, 
and manufacturers agents—are permitted to en- 
ter. Precautions have been taken to keep the 
general public out. Persons under 18 are for- 
bidden without exception. 


Have you registered? 

You may register in advance to save delay 
upon arrival, both for the Show and hotel rooms. 
Fill in the coupon in the National Hardware 
Show advertisement in this issue. Special ar- 
rangements for entertainment, such as_ the 
theater, may also be handled in advance for you. 
Write: National Hardware Show, 331 Madison 
Ave., New York City 17. 


Rather ride than walk? 

Most hotels are within a $1 taxi ride of the 
Coliseum. The Independent subway’s A train 
and the IRT’s Broadway local stop at the door. 
Broadway buses also serve the exhibit. There’s 
do-it-yourself parking in the Coliseum’s base- 
ment. 


Want to meet friends, rest weary feet? 

Visit HARDWARE AGE’s booth Nos. 45-46 often. 
Use our many facilities freely, including the 
popular HA Message Center, telephone, easy 
chairs, and coat and package storage. 


Want a Show preview at home? 

This issue is packed with show exhibitor’s ads. 
The listing of booth holders that starts on this 
page tells you where to look for these ads. You'll 
see an identification logotype beneath the name 
of every exhibitor who is showing his wares in 
this issue of HARDWARE AGE. 

This listing is your checklist of important 
manufacturers to visit, together with their booth 
numbers. Plan your major stops in advance. 

If you aren’t going to the show, the show- 
complementing ads in this issue will give you a 
good working knowledge of key items, colors, 
and merchandising ideas for the 1958-1959 sell- 
ing season. 





National Hardware Show Exhibitors 


The following list of exhibitors and booth numbers is a complete alphabetical listing 
as of press time. Every effort has been exercised to make this list complete and accu- 
rate, but HARDWARE AGE assumes no responsibility for omissions or errcrs. The smal] 


type under many of the exhibitors’ names refers to pages in this issue of HARDWARE AGE. 


A 


Booth No. Booth No. Booth No. 
A & P Brush Mfg. Corp....... 400 Acme Die Casting Corp....... 798 I i 99 
198 Ave. C 1635 Murray Ave. Bridgeport 1, Conn. 
New York, N. , a Racine, Wis. See advertisement on page 200 
Ace Products Co............. 570 ##Acme Quality Paints..... 726, 727 Admiral Spring & Mfg. Co...M-18 
Chalfont 8250 St. Aubin 799 Broadway 
Bucks County, Pa. Detroit 11, Mich. New York 3, N. Y. 
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FULL GEAR TRANSMISSION! 








: THE HOUSE OF POWER 


FARDWARE AGE, SEPTEMBER lI1, 1958 





SNS a 







































\istrs> 


“SS 




















HARDWARE AGE, SEPTEMBER 11, 1958 @ NATIONAL HARDWARE SHOW SECTION e 





Hardware Show Exhibitors 





Booth No. 


I a 1161 
Magic Water Timer Div. 
1806 Fleet St. 
Baltimore 31, Md. 


AFCO Aluminum Furniture Co. 
1425, 1426, 1427 
7000 Northwest 37th Ave. 
Miami 47, Fla. 


Pee Ce Oa, oe kk ccc can 904 
2700 N. Paulina St. 
Chicago, Ill. 


Ajax Wire Specialty Co....... 675 
324 Canal St. 
New York 13, N. Y. 


See advertisement on page 186 


NN ee 6d ae te: | 
N. Water St. 
Ossining, N. Y. 


Allcraft Aluminum Corp.....1431 
278 Sackett 
Brooklyn, N. Y. 


Albeorets @ Ga... ca dcberckacn 958 
7225 Fulton Ave. 
N. Hollywood, Calif. 


S. ty Biome & Geiie ss a: 729 
5th St. & Glenwood Ave. 
Philadelphia 40, Pa. 


W. D. Allen Mfg. Co....... 764-A 
566 W. Lake St. 
Chicago 6, Ill. 


Ailonite BEES, GO... ois ps cee 
1809 N. Milwaukee Ave. 
Chicago 47, Ul. 


Alliance Mfg. Co............. 535 
Alliance, Ohio 


games ss Ho 5 ks oe a cs 606 
429 Grand St. 
Brooklyn 11, N. Y. 


Allied Wheel Products....... 1029 
27 Broadway 
Toledo 4, Ohio 


er 672 
500 Fifth Ave. 
New York 36, N. Y. 


84 


Booth No. 


Alligon Imaustries ......sssss M-1 
499 High St. 
Bridgewater, Mass. 


es Tees Ga. 6. 2 eR SS 26 
1513 Olmstead Ave. 
Bronx, N. Y. 


MR a te oe 1113, 1114 
3701 N. Broad 
Philadelphia 40, Pa. 


Pg BB” ee aes oa 926 
2253 Pleasant Ave. 
Hamilton, Ohio 


Aluminum Co. of America..... 49 
1501 Alcoa Bldg. 
Pittsburgh 19, Pa. 


See advertisement on page 199 


Aluminum Hardwares Inc...1120 
7301 W. Harrison 
Forest Park, Ill. 


American Exporter ....... Lobby 
386 Fourth Ave. 


New York 16, N. Y. 


American Saw & Tool Co...... 541 
500 E. Main St. 
Louisville 2, Ky. 


NS a OSS Se Seas 470 
1884 Pitkin Ave. 
Brooklyn 12, N. Y. 





VA 








Booth No. 


American Agricultural 
Chemical Co. ..... 1064, 1065 
Specialty Fertilizer Div. 
100 Church St. 
New’ York 7, N. Y. 


American Biltrite Rubber Co. 
Chelsea 50, Mass. 1012, 1013 


See advertisement on page 107 


Amchem Products ........... 803 
Ambler, Pa. 

American Gage & Mfg. Co.....°59 
125 Bayard St. 
Dayton, Ohio 

American LaFrance Corp.....32-A 


Div. Sterling Precision Corp. 
100 E. LaFrance St. 
Elmira, N. Y. 


American Leather Specialties 
Corp. 

148 Lafayette St. 
New York 13, N. Y. 


American Steel & Wire Div..15, 16 
U. S. Steel Corp. 
525 William Penn PI. 
Pittsburgh 30, Pa. 


See advertisement on pages 117, 220, 221 


American Tack Co.......56, 58-A 
175 Fifth Ave. 
New York 10, N. Y. 


See advertisement on pages 182, 183 


+ 
TT 
i 


The HARDWARE AGE Message Center is part of booth 
Nos. 45-46, your headquarters at the show. Meet friends, 
send and receive messages, and rest tired feet at the 


HA booths. 
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“REGAL” 


"N DOCK 
BUMPER 


Protects Boats! Protects Docks! 


Colorful. 
(one piece 
Taine 
an auto 
attractive 
or white 


’ 


durable vinyl plastic 
construction alr 

absorbs shock like 
Shas Choice .of 3 
blue, vellow 
Packaged in sets of 
m counter display 
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See Our Display at the 


NATIONAL HARDWARE SHOW 
New York Coliseum 
September 29, 30, October 1, 2, 3 
BOOTHS 629 - 630 


BLACK PANTHER TOOL COMPANY 


DIVISION OF EZ PAINTR CORPORATION 


4051 5S. lowa Avenve Milwaukee 7, Wisconsin 
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LUBRIPLATE 
2-C Outboard Motor Oil 


Mixes instantly and thoroughly with 
gasoline, burns completely, red 


uces 


















riplate Hypoid 90 (fluid) for 


Lubriplate No. 105 (grease) for non- 
gearshift motors, or where grease is 


mer 


UBRIPLATE 





Booth No. 
American Tape Co... ....s.<.. 667 
4058 Beaufait 
Detroit 7, Mich. 
Amerock Corp. ...........88, 64 


4000 Auburn St. 
Rockford, Il. 


See advertisement on page 129 


Apex Tire & Rubber Co.. 
Pawtucket, R. I. 


See advertisement on page 212 


.768, 769 





How to use information 
in advertisements 
in this section 


of HARDWARE AGE 


Under many exhibitors list- 
ings on these pages there is 
an extra line of type showing 
the location of the exhibitor’s 
advertisement in this issue of 
HARDWARE AGE. 

You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will, 
no doubt, see products that 
you will want to sell in your 
store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
many hardware lines. 





Apollo Ad Service............ 446 
York, Pa. 
Avendin Base Go... bv scc cans 1080 


Newark, N. J. 


Ariens Co. 
109 Calumet St. 
Brillion, Wis. 
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a Peer res 1007, 1008 


See advertisement on page 248 





Booth No. 


Arlen Industries 
444 12th St. 
Brooklyn, N. Y. 


EO. sass ba thee ben 43 
Coated Abrasives Div. 
N. Benton Rd. & Webb St. 
Alliance, Ohio 


Arnott Chemical Co......... 1249 
249 Massachusetts Ave. 
Indianapolis 4, Ind. 

Arnold-Dain Corp. ......«.... 1420 
Mahopac, N. Y. 

Arrow Fastener Co. :......... 534 

One Junius St. 

Brooklyn 12, N. Y. 


See advertisement on pages 140, 150, 197 


Arrow Metal Products Co..... 582 
421 W. 203rd St. 
New York 34, N. Y. 


Arvey Corp. 
R-V-Lite Div. 
3500 N. Kimball Ave. 
Chicago 18, Ill. 


See advertisement on page 97 


Arvin Industries.1096, 1097, 1098, 
Columbus, Ind. 1099, 1100 


See advertisement on pages 133, 139, 151 


Associated Plastic Co.......M-4C 
945 George St. 
Chicago, Ill. 

ii De Ba, civ aakees os 902 


1040 Ninth Ave. 
Grafton, Wis. 


Athol Machine & Foundry Co.. .50 
Athol, Mass. 


See advertisement on page 164 


Atkins Saw Div............ 24, 25 
Borg-Warner Corp. 
402 S. Illinois St. 
Indianapolis 9, Ind. 


See advertisement on page 246 


Atlantic Industrial Corp....... 42 
157 W. 57th St. 


New York 19, N. » 






Atlantic Tubing & Rubber Co..11385 
Consumer Products Div. 
Mill St. 
Cranston 5, R. I. 
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.. all NEW for 1959 











featuring 


COMPETITIVE PRICES 


FAST TURNOVER 
FULL MARGINS 


BIG PROMOTIONAL 


ROTARY POWER MOWER 








MODELS 








including Giant 24” and 








Self-Propelled 21” 





ALL with New 
HI-LO Adjustment ... 





raises or lowers handle 





full 5°° to most com- 





ALL with New 


fortable mowing height! 





STOR-MOWER Handle 





stands upright 





for easy storage! 
































21” SUPER DELUXE 


Model B300 

4 Cycle 3 H.P. 
Briggs & Stratton 
Engine with Remote 
Rewind Starter and 
Choke-A-Matic 
Control 














ALL with 
powerful 


BRIGGS & 
STRATTON 


Engines 
.. except 
Model 2CB! 






































ALL with Special Phosphatized 
GREEN AND RED FINISH 


. . wears just like auto finish! 









Meet us at our display at the 
NATIONAL HARDWARE SHOW 
Booths 404 and 405 


all 


Company Name 
Address 
City 


Your Name 
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We will rush complete free sales package. Gives 








= GIANT 24” 
\ Model D300B 


, 4 Cycle 3 H.P. 
Briggs & Stratton 
s on, Engine with Remote 
. "Rewind Starter and 

~ Choke-A-Matic Control 





" 21” SELF-PROPELLED 
Model SP300B 
4 Cycle 3 H.P. 
= Briggs & Stratton 
h ae Engine with Remote 
‘ S} Rewind Starter and 
8 Choke-A-Matic Control 





i 21” DELUXE 
Model B250 
4 Cycle 2% H.P. 
Briggs & Stratton 
6% Engine with Hand 
3 > Throttle and 
8 Rewind Starter 





’ 19” SUPER DELUXE 
Model C200BA 

4 Cycle 2 H.-P. 

Briggs & Stratton 


1 Engine with Remote 
\ _-} Rewind Starter and 
@* Choke-A-Matic Control 





19” DELUXE 
Model C200B 
4 Cycle 2 H.P. 
Briggs & Stratton 
Engine with 
— Rewind Starter 








19” ECONOMY 








Model 2CB 

2 Cycle 2 H.P. 

a" Clinton Engine with 
Las < > Rope Starter 








HURRY! 
SEND TODAY! 


details, ordering information, costs, literature, 


samples, sales aids, etc. Also merchandise sam- 
ples available to jobbers, distributors, and whole- 
salers on request. 


Zone State 


Position 


BRENNER POWER MOWERS 
A Product of 


THE ATLAS TOOL & MANUFACTURING CO. 
5141 Natural Bridge Blvd. . 


St. Lovis 15, Mo. 
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Booth No. 


Atlas Tool & Mfg. Co..... 404, 405 
5147 Natural Bridge St. 
St. Louis 15, Mo. 


See advertisement on page 87 


Avildsen Tools and Machines. ..44 
322 S. Green St. 
Chicago 7, Il. 


pv ey Eee 730 
383 Shrewsbury St. 
Worcester 4, Mass. 


P. O. Box 6 
Houma, La. 


B & M Electric Corp.......... 678 
168 Seventh St. 
Brooklyn 15, N. Y. 


BADOOGR Beets Gi coke ek 441 
5632 Shafter Ave. 
Oakland 18, Calif. 


Baird Machine Co........... 1025 
1700 Stratford Ave. 
Stratford, Conn. 


5 ea 149 
83 Grand St. 
New York 13, N. Y. 


Banner Mfg. Co......... 616, 617 
Master Co. Div. 
37 Preston Court 
Brooklyn 34, N. Y. 


ores Peer eee eee 1076 
Div. Keystone Lamp Mfg. Corp. 
175 Fifth Ave. 

New York 10, N. Y. 


SS PS OWaie's bon ss 0 0 1241 
P. O. Box 309 
Worcester, Mass. 


Barcraft Mfg. Co....... 1436, 1437 
12 Elbridge St. 
Jordan, N. Y. 
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Radio, TV, Newspapers, 
Sunday Supplements and 


National Magazines 































combine for the biggest ad 





push ever in these 


product categories ! 


DISTRIBUTED BY 


FLAMEMASTER CHEMICALS, INC. 


DIVISION OF DYNA-THERM CHEMICAL CORP. 
CULVER CITY, CALIFORNIA 


We'll see you 
at the show! 
Booth 523 
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Booth No. 


Bare Spotter Seed Preparer Co. 916 
97-34 146th St. 
Jamaica 35, N. Y. 


I Sn ee eee oat 1234 
13210 Shaker Sq. 
Cleveland, Ohio 


Barrett Sales & Mfg. Co...... 436 
2612 Barry Ave. 
Chicago 18, IIl. 


3eauty-Vent Co........ 1409, 1410 
614 Clinton St. 
Hoboken, N. J. 


Beh Housewares Corp........ 1404 
1150 Broadway 
New York 1, N. Y. 





Beleo Industries ........: 991, 592 
316 S. 16th St. 
St. Louis 3, Mo. 






























NEW 
sAsHPROrt 


SUPER-QUIK 


° Be sure to visit 


" HARDWARE AGE 









. Be sure to visit HARDWARE 
. AGE booths Nos. 45 and 46 at 
. the National Hardware Show. 


Meet your friends there, leave 
messages for them, use the 
telephone. HARDWARE AGE 
: staff members will be there to 
° help you. 














; Benjamin Reel Products...... 332 
: 10700 Broadway 
NU-GLU! FIRST AND ONLY SAF-T-LITER! : Cleveland 25, Ohio 
WHITE GLUE IN SELF-SEALING WORLD’S FIRST SAFE LIQUID , 
PUSH-BUTTON CAN! CHARCOAL LIGHTER! ,  Benton-Kirby ...........++-, 953 
; ; 445 N. Broadway 
© Big 6-02. aerosol gives a drop * Can't explode — can be safely Milwaukee 2 Wis. 
or a ribbon of the finest white added to a burning fire! 
glue at a finger’s touch! ° Fast - fire’s ready-for-cooking ; 
© Self-sealing — keeps last drop in 15 minutes! No soot, no odor! o | Cee Riteer S Rete... 5-45 2+>s 25 
fresh as first- can't leak! ® Economical — goes twice as far . 37 Williams St. 
* Sets fast, dries clear, holds as ordinary liquid fire lighters ! y aiaraaeae apy pe oe 
strong — all-purpose, too! ® Big quart, 89¢ suggested retail ! : 
: Nia cGy a or ' * You make a full 40% profit! : Berg, Hedstrom & Co......... 665 
You make a full 40% profit! ° 1170 Broadway 
LIST PRICE ..... $11.76 dozen LIST PRICE ..... $10.68 dozen : New tore 5, N. f. 
YOUR COST ..... 7.06 dozen YOUR COST ..... 6.41 dozen . 
YOU MAKE ..... $ 4.70 dozen YOU MAKE ..... $Aztde. Cj Ce esos - to 5 at 
we 4 Driving Park at Ramona 
| Rochester 13, N. Y. 


* 
ee 8c @e@eeeee#eeeeeeeeeee#ee#eeee?#8se¢$ee¢e8?8 @ 8 | See advertisement on page 167 
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KILL 





BY APPLYING 



























CRABGRASS 


and Soil Pest Control 


crab grass control 


fertilizes your lawn. 


SELLS BEST IN 
FALL AND EARLY SPRING 














most. High profits 


realized in the first 
season. 












































For complete information write 


KELLY-WESTERN SEED DIV. 
an On 10) Gy KOE 
SALT LAKE CITY 10, UTAH 




















CRAB GRASS 


World’s largest selling 


IMPROVES LAWNS 3 WAYS 
One application controls crab 
grass by its continuing and 
selective seed-killing action... 
kills most soil pests... PLUS 


. when garden supply 
sales need boosting the 


assured. Volume sales, 
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Booth No. 
eeee TR ns és vas oe sees 679 
160 S. Brooke 
Fond Du Lac, Wis. 
Bevin Bros. Mfg. Co........... 27 


Box 60 


Hampton, Conn. 
See advertisement on page 92 


Big Boy Mfg. Co..... 754, 755, 756 
59 E. Orange Grove Ave. 
Burbank, Calif. 


Bilt-Rite Mfg. Co.........M-36-A 
114 N. Campbell Ave. 
Chicago, Ill. 


Black & Decker Mfg Co........97 
617 Pennsylvania Ave. 
Towson 4, Md. 


See advertisement on pages 239, 
240, 241, 242, 243 


OG, TR ts GIA as ox <0 we he 0k 377 
300 N. 3rd St. 
Philadelphia 6, Pa. 


ge es pepe 788, 789 
312 Birnie Ave. 
Springfield 7, Mass. 


at BOO 6 bcs och beeccwegs 380-A 
1225 Broadway 
New York 1, N. Y. 


ee Dee ee... 5. suis paw wie 1136 
Box 169 
Bryn Mawr, Pa. 


H. Boker & Co....... 119, 120, 121 
101 Duane St. 
New York 7, N. Y. 








Booth No. 


Bolens Products Div. 848, 849, 850 
Food Mchy. & Chem. Corp. 
Port Washington, Wis. 


Bolly-Ostertag Mfg. Co....... 1159 
3807 Davie Blvd. 
Fort Lauderdale, Fla. 


Bon-Jon Products ..... 1452, 1453, 
Norfolk St. 1455, 1456 
Newark, N. J. 


Bonnie Brite Products Corp..688-A 
34 W. 46th St. 
New York 36, N. Y. 


Boonton Molding Co. ....375, 376 
326 Myrtle Ave. 
Boonton, N. J. 


NE MEI din uso hess 717, 718 
Chemical Div. 
350 Madison Ave. 
New York 17, N. Y. 


Boston Athletic Shoe Co. ..... 413 
72 Second St. 
Cambridge, Mass. 


Boston Woven Hose & 
> eee 476, 477 
Div. Amer. Biltrite Rubber Co. 
Box 1071 


Boston 3, Mass. 
See advertisement on page 218 


Boyer Chemical Co. .......... 614 
1611 Church St. 


Evanston, III. 
See advertisement on page 166 


Darna: ..4.c oi waa’ 400. 1032 
Div. American Home Prod. Corp. 
22 E. 40th St. 

New York 16, N. Y. 
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The name COOPER, has for more than 32 
years, signified outstanding engineering de- 
sign, precision manufacturing and unques- 
tionable TOP performance on America's 
finest lawns. COOPER never has, and never 
will, sacrifice fine quality and performance 
for low price. 





Converts most push type Rotary Mowers with 4-cycle engines into 
an easy rolling, efficient snow plow. Floating blade design rolls 
snow easily and quickly from cement or gravel sidewalks and drive- 
ways. Handles dry snow up to 8” in depth - heavy wet snow up to 
4” to 5”. The 24” swath provides ample walking width in a single 
operation and two turns clear the average walk in its entire width. 
Blade asembly lifts in or out of slots provided in the permanently 
attached adapter plate at base of mower engine. 


Wire or write TODAY for literature, 1959 price schedule and 
discounts. 


Be sue to visit our booth at the National Hardware Show September 


29 to October 3. 





AGAIN IN ’59 - BUILT FOR THOSE WHO WANT THE BEST 





19” and 21” 
Cutting Widths 









The "Aladdin" incorporates more new, practical and wanted 
features than were ever built into any former Rotary Mower. In- 
diidual wheel adjustment provides quick-set height control ranging 
from |'/2” to 3”. The 21” model is equipped with choke-o-matic 
carburation, which provides starting, stopping and speed control 
at top of handle. Snap-on leaf mulcher standard equipment. 
Briggs & Stratton 4-cycle engines, recoil starters. 


ALIPPER" mee 





The sturdy consrruction and high quality of COOPER 
"Klipper” Power Mowers has been a by-word in the mower 
industry for more than 32 years. Thousands of "Klipper™ 
owners the country over, testify to the value of the many 
exclusive features of construction and conveniences of 
operation. Briggs & Stratton 4-cycle engines, rope or recoil. 


COOPER MANUFACTURING COMPANY ‘22.2. S.0%% 
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Suggested 
Retail 
$2.49 








INDOOR-OUTDOOR HOME BELL 
Gleaming, polished 
aluminum bell, with satin 
black ship's wheel bracket. 











Suggested 
Retail 
$4.95 


BARBECUE BELL 
Good luck, horseshoe bracket, polished 
aluminum bell with a clear, lasting tone. 


Suggested 
Retail 
$7.49 


x 


PATIO-GARDEN BELL 
Beautiful, fully polished brass bell 
«+ @ big seller everywhere, anytime. 


* Complete Line 
* High Profit 





* Big Volume 


Display packaged, full price range, 
on all year ‘round sellers. Perfect for 
co hundred uses at home or away 
-«.@ big gift item. 


Send for the Bevin Catalog 





Hardware Show Exhibitors 








EVIN BROS. 
MEG. COMPANY 
East Hampton, Conn. 


Sales Representatives 
John H. Graham & Co. Inc. 
105 Duane Street, New York 8, N. Y. 
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Booth No. 


0 ee a Se 1031 
2165 Kurtz St. 
San Diego 1, Calif. 


See advertisement on page 216 


Briggs & Stratton Corp....... 746 
2711 N. 13th St. 
Milwaukee 1, Wis. 


Bright Star Industries........ 161 
600 Getty Ave. 
Clifton, N. J. 





How to get into 
the Hardware Show 
You can register in advance 
‘ for the National Hardware 
Show and have your badge of 
admission when you leave for 
New York. The badge is all 
you need to be admitted to 
the Show. To get your badge 
in advance fill in the coupon 
with the National Hardware 
Show advertisement in this 
issue of HARDWARE AGE and 
send it to National Hardware 
Show, 331 Madison Ave., New 
York 17, N. Y. 





BE. F. Britten & Co....... 571, 572 
22 South Ave., W. 
Cranford, N. J. 


W. R. Brown Corp.. .433, 434, 435 
2701 N. Normandy Ave 
Chicago 35, Ill. 


See advertisement on page 234 


ee ee A. hess as 1134, 1149 
800 S. Market St. 
Elizabethtown, Pa. 


See advertisement on jage 121 


NS, is ao eM ae oh oak 167 
Millbury, Mass. 
Buckeye Aluminum Co........ 488 


Div. of Mardigian Corp. 
P. O. Box 392 
Wooster, Ohio 


Bulldog Elec. Prod. Co. Div... .547 
I. T. E. Cireuit Breaker Co. 
Box 177 
Detroit 32, Mich. 


See advertisement on page 137 

















- Booth No. 





IN NS acids sain a Bw 0 ie 440 
1719 Elizabeth N.W. 
Grand Rapids, Mich. 


See advertisement on page 226 


Burgess Vibrocrafters ........ 608 
Grayslake, IIl. 


oe ee M-26 
781 River St. 
Paterson, N. J. 


Oe eg a t era 
11 Carleton St. 
Cambridge 42, Mass. 


EE ee rene M-9, M-10 
651 Elmwood Ave. 
Buffalo 22, N. Y. 


C 


‘able Electric Products.......345 
234 Daboll St. 
Providence 7, R. I. 


_ 


See advertisement on pages 150, 206 
‘adie Chemical Products...... 458 
603 W. 130th St. 
New York 27, N. Y. 


~~ 


~-~ 


Es a cs ween. On 
1150 Broadway 
New York 1, N. Y. 


See advertisement on page 200 


ww? 
Yt 
On 


California Spray-Chemical Corp. 
tichmond, Calif. 1140 
Camp Chemical Co. .......... 532 


2nd Ave. & 13th St. 
Brooklyn 15, N. Y. 


See advertisement on page 212 


EE SS 697 
6958 S. State St. 
Chicago 21, Ill. 


E. P. Campbell Enterprises. ..1132 
2200 E. Franklin Ave. 
Minneapolis 4, Minn. 


Harry T. Campbell Sons’ Corp. 644 
Sakrete Div. 
Campbell Bldg. 
Towson, Baltimore 4, Md. 


Campeau Tool & Die Co....... 1142 
31657 Michigan Ave. 
Wayne, Mich. 
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fo 


Model 88A3 Model 72C7 Model 54A4 
m 88” high, 53” wide 72” high, 49” wide 54” high, 33” wide 
Model 78A7 Model 72A7 Model DT-1 
78” high, 49” wide 72” high, 44” wide 78” high, 36” wide 























Combined Root Feeder and Mounting Post. 
Unique 1%” aluminum tube combines 
watering and plant feeding system with 
sturdy inexpensive trellis mounting. Use 
model RF42B4 as mounting post and feed- 
er for 72” or larger trellis. Use RF30B4 
with model 54A5. 








U 


Model TA-! —Trellis 


Model SF-3 Stabilizing Fin—Designed to Arbor Kit. 1” tubular 


give added support to mounting posts. 


- aluminum corner posts 
I lB ; Fits any 1%” O.D. tube. Recommended for gyn high, 48” wide 


use with RF42B4 for mounting model 88A3 
and 78A/7 trellises. 


TRIG 


24” deep. Easily as- 
sembled. 


LAWN AND GARDEN ACCESSORIES 


NO ROT:NO RUST-NO PAINTING 


40° rolls, 4” wide. Dou- 
ble safety edges for 
maximum protection and 
safety. 





A—Model PS24-7 
24” Flower Support with pressure coil support ring. 
/ s Rings lock in higher position as plant grows. 
Manufacturing Co. ima e =8B—40” and 60” Plant Supports %4” aluminum 
tube and 2 plastic covered snapon rings. Identi- 
LAWN AND GARDEN e Sd 
DIVISION vr). fication pocket. 
GRIGGSVILLE, mearime. Model PS60—60” Model PS40—40” 
wae : C— Deluxe Tomato Stake 6’ x 1%” aluminum plant 
support with identification support pocket and 


4 plastic coated plant rings. 
Root feeder principle permits watering and feed- 


ing-of vine. Mu 


SEE OUR ‘59 LINE AT BOOTH 937, NATIONAL HARDWARE SHOW, NEW YORK COLISEUM 


if) ] j U 
iJ LJ Lily L 
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SEE 
YARD-MAN | 
MOWERS 


at the | 
National Hardware 
Show 
Sept. 29—Oct. 3, 1958 
Booths 1039-1040 















22” Self-Propelled 
3 Speed & ay Clutch 
No. 205 



















21” Reel Type 18” Rotary 21” Rotary 
No. 105-0 Direct Drive Safety Clutch 
No. 200-0 — 


\ 
% 


\ 21” Self-Propelled 
ry Direct Drive 
ae, No. 203-0 


ns nal 
. Z > an 
SS rT 
x Peet a 
} eat co 
we 


» = 
¢ ww 4 
\E 







18” Reel 
Hand Mower 






21” Rotary 
Direct Drive 
No. - 
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WJARD-MAN 


POWER MOWERS 
Introduce a new standard for... 


1) E A | E R p RO FITS Yard-Man Charter Factory Dealers will enjoy big dis- 
counts and real factory benefits. ‘There’s a revolutionary 


order system to protect you against overstocking. There’s a down-to-earth, 
dealer designed merchandising-advertising program to help you sell. 

As a Charter Dealer, you’ll enjoy selling a new, trouble free line of power 
mowers made by one of the oldest and largest mower manufacturers in the 
nation. Yard-Man Mowers are loaded with exclusive features and priced to 
sell in any competitive market. 


H A p PY C l STO Vi F RS Since the original “SILENT YARD-MAN” was 
introduced 25 years ago, folks have enjoyed the 


easy going, easy rolling, trouble free performance of Yard-Man Mowers. 
They like the way Yard-Man Power Mowers are balanced to fioat over the 
lawn, the safe design, the rugged construction. 


EXCLUSIVE YARD-MAN FEATURES 


® Convenient, simple control panel #@ Selective Speed Control @ Foot operated 
Safety Blade Clutch @ Bridge type Unitized Housing @ Finger Tip Height Adjustment 
® Insta-control Handle—Raise to Start, Lower to Stop 
YARD-MAN, Inc. @ 1410 W. Ganson St. @ Jackson, Mich. 


1958 
Nikismatiliihicnhe a) 


of the 
“SILENT YARD-MAN” 











or 
a 





24” Riding Rotary 
4 Wheel — Deluxe 
No. 301-0 


Nes Se 
SEE: 






21” Self-Propelled : 
3 Speed & Safety Clutch 
No. 201-0 





22” Rotary 


Safety Clutch f thew we brown A Write today for 
He. 204-0 we. HES free dealer booklet. 
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Hardware Show Exhibitors 





Carey, McFall Co. 
2156 E. Dauphin St. 
Philadelphia 25, Pa. 


Booth No. 


Campro Products ........ 494, 495 


Cargill Inc. 


Booth No. 
.1143, 1144, 1145 


So Gee =..62 2 6¢ eae Ss 6e¢ 6 e 6 


2 zrain Exch: 
Box 967 200 Grain Exchange 


Canton 1, Ohio 


Carlisle Mfg. Co..... 
109 Meeker Ave. 
Winsted, Conn. Newark 5, N 


Capitol Products Co........... 463 





‘ 


NOW... gl ee 


ae 
THE WORLD'S 


LARGEST 
SELLING 
PLANT 


SOi.uBLeE 
i — 


~ te, 
x_.t “ — 
SS “h . aan 
Se oe a 
: i > 


— 
oa = 


IN THE ’ 
MOST CONVENIENT 


BAN ee 


PLANTAGES 


Minneapolis 13, Minn. 


799, 800, 


Plant Food in soluble powder form is becoming more and 
more popular. This is the proven PLANTABBS formula in a 
strikingly designed display package. It will sell and re-sell 


quickly due to the magic sales appeal 


Strong consumer demand is built by 

regular advertisements in 300 Sunday 
Papers & TV Guide to the millions of 
readers of: THIS WEEK—AMERI- 


CAN WEEKLY-TV GUIDE—pAR- # 1105 MARYLAND AVE., 
See these new products, Booth 931, National Hdwre. Show 


ADE and other national media. 


96 





of PLANTABBS. 


PLANTABBS CORP. 


BALTO. 
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Catalog Alliance 








Booth No. 


Carlon Products Corp......... 628 
10225 Meech Ave. 
Cleveland 5, Ohio 










Cart-Wright Industries Corp 


74 W. Sheffield Ave. 315, 316 
Englewood, N. J 


106-21 Continental Ave. 
Forest Hills 75, N. Y. 


Central Stamping & Mfg. Co. 
900 S. Division St. 840, 841, 842 
Polo, Ill. 


Central Wire Frame Co....... 402 
218 E. 26th St. 
New York 10, N. Y. 


eo. LR BS See M-40 
918 Powhattan St. 
Dallas 2, Tex. 


Channel Master Corp...1109, 1110 
Ellenville, N. Y. 


Charleston Industries ...... 1451] 
24 Hayne St. 
Charleston. S. C. 


C & H Air Conditioning Fan Co. 
1591-1623 DeKalb Ave.. S. E. 425 
Atlanta 6, Ga 


Chatham Glass Co............ 676 
4801 Dell Ave. 
N. Bergen, N. J. 


Chattanooga Royal Co.....844, 845 
Chattanooga 6, Tenn. 


re i i. ee 415 
60 E. 42nd St. 
New York 17, N. Y. 


Chicago Metallic Mfg. Co....M-4A 
3711 S. Ashland Ave. 
Chicago, Ill. 


Chicago Specialty Mfg. Co.....698 
2954 W. Lawrence Ave. 
Chicago 25, IIl. 


i 1066 
Box 147 
Dowagiac, Mich. 


Circle Research Laboratories 
855 Bloomfield Ave. 651, 652 
Glen Ridge, N. J. 
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BREAK-THROUGH... 


...IN THE WINDOW MATERIALS 
INDUSTRY! 


R-V-LITE’S NEW R-v-TEX 


FIBERGLAS-REINFORCED POLYETHYLENE 








nover Storm 

up in a new 
thandising 
envelope. Ready 
car- 


your stock early. 


HARDWARE AGE, SEPTEMBER l11, 1958 


r nolyette- 
ally the most 
dustry! It’s 

n't stretch, won't 

ers tears, even when 

fperglas mesh makes it 

1 than ordinary polyeth- 

x is priced well below reg- 
materials! 


-»» FOR ALL YOUR MARKET! 


bx is made in two kinds: clear, for 
doors, storm windows, poultry-house 
ghting, green houses, hotcaps and hun- 
dreds of household uses; aluminum-black is 
sun-resistant, completely waterproof, and 
ideal fer outdoor utilization. Write or call 
for details . . . or visit us at the National 
Hardware Show in New York! 








Arvey CorPORATION 


® Concrete curing cloth 
® Drop cloth 
® Baled ensilage sealer 


R-V-Lite Division 
3500 No. Kimball Ave. 
Chicago 18, If. 


“R-V-LITE”’, ‘’R-V-TEX” and “Cel-O-Glass” are trademarks of Arvey Corporation, 


Chicago. Copyright 1958 by Arvey Corporation. 
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What's SOMATO with your hose profit picture? 


(say “ah’’) 





-nothing 
when you push 


SUPPLEX 


_—- — nee: 


NYLON TIRE-CORD REINFORCED HOSE 






















RETAIL $3.98 and up — Won't burst even 
if left for days in hot sun under full water 
pressure. Guaranteed 10 years. 


Note tough, knitted 
ply of nylon tire cord 
in this all- 
vinyl! hose. 
outstanding sales 
feature your 
customers 
can see. 













OUTS? Beaty 
Press Phage 


See the exciting new Supplex Line 
at Booths 806-7-8 
Nat'l Hardware Show—N. Y. Coliseum 
ee s good money in hose — with ‘Supplex. Made Sceek Whe cael: Adhere tx saedan 
right for customer satisfaction . .. priced right for full prof- ate-priced field, alsc give you generous 
: ; profit margins. Fully guaranteed. 
its. Pre-sold because it’s famous for quality and long life. 





TRIPLE TUBE SPRINKLER 
Attractively packaged... best rounded line. Ask your ! 


jobber about the new Supplex “Silent Salesman” portable ; ABs 
display rack. Buy Supplex and sell quality. BERD B OD 
| TAN hace 8 








SUPPLEX COMPANY, Garwood, N. J. 
Division of Amerace Corporation 






RETAIL $3.98 and up — Superior, triple 
__ tube construction. Outselis all other sprin- 
. kler toe legate Free bene pect | 
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Hardware Show Exhibitors 





Booth No. 
Citation Housewares ......... 522 
25 Elm Ave. 
Mt. Vernon, N. Y. 
i eres 33-A 


Spring Park, Minn. 


See advertisement on page 202 


Clarke Sanding Machine Co. 


30 E. Clay Ave. 408, 409 
Muskegon, Mich. 
Cleveland Mills Co. .......... 598 


Lawndale, N. C. 


See advertisement on page 103 


Cling-Surface Co. ........cce. 664 
1032 Niagara St. 
Buffalo 13, N. Y. 

Clinton Engines Corp......... 702 


Maquoketa, Iowa 


See advertisement on page 208 


Clinton Nurseries 
New Era Products Div. 
Boston Post Rd. 
Clinton, Conn. 


PM es 444 
1020 Freeman St. 
New York 59, N. Y. 


Coastal Abrasive & Tool Co.... 
40-22 23rd St. 
Long Island City 1, N. Y. 


or 
bo 
or 


Cocker Saw Co. 
89 Market St. 
Lockport, N. Y. 


ere er 139 


OE 395 
104 N. Moore St. 
New York 13, N. Y. 


-, 0 Eee ee 1422 
7800 Flower Ave. 
Takoma Park, Md. 


Cemeaen: ene fa... cc . eek 621 
Oak & Agnes Sts. 
Providence 9, R. I. 


Calpe See GS i ae M-3 
802 E. Market St. 
Indianapolis 2, Ind. 


Colorite Plastics of New Jersey 733 
50 California Ave. 
Paterson 3, N. J. 
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WE'RE 
ON 
OUR 
T0 
NEW YOR 





WITH 


BRAND NEW 


WAY 


K 





ITEMS 


and your old favorites, too! 








ohio wire 
products 


See Gay-Maid At 
Booth 


1150 


LAWN, GARDEN & 
OUTDOOR LIVING 
DIVISION 

Of The 

NATIONAL HARDWARE 
SHOW 





company. inc. 


- 1025 east S* avenue. colurmmbue 3. ohio 
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WHAT’S BEST FOR YOUR CUSTOMERS—IS BEST FOR YOU 


SELL PENN 


From the blades up—the finest of 
precision grass-cutting machines! 





NEW LIGHT-WEIGHT, LOW-COST REEL! NEW LOW ROTARY PRICE! 


- RECOMMENDED 
RECOMMENDED = . RETAIL PRICE 
RETAIL PRICE 3 


g g* 






Model 28218—18” Cut Model 66218B—18” Rotary 


EXETER 175 Pennsylvania quality features. AVALON Typical Pennsylvania quality, 


1.75 HP Briggs & Stratton motor 2.00 HP Briggs & Stratton motor 


*Prices slightly higher in the Far West. 














SYLVANIA ! ¥ 


Your reputation depends on the quality of the in lawn mowers. Add to this reputation the sup- 
products you sell. The sure way to keep it is with port of a nationwide network of service stations 
trouble-free, top quality merchandise—not with —a Pennsylvania “extra” that price goods can’t 
flimsy, low-quality price goods. Since 1877, offer. You’ll see why it will pay you to put Penn- 
Pennsylvania has been the most respected name sylvania to work for you in 1959. 


ONLY PENNSYLVANIA GIVES YOU THESE FIVE GREAT MOWERS, TOO! 


REELRIDER 


Model 42221D 
21” Riding Mower 


DELUXE 


Model 40221C (5 blade) 
Model 407221C (7 blade low cut) 


LAWNDALE 


Model 69221A 
21” Riding Rotary Mower 


NATIONALLY-ADVERTISED 
PENNSYLVANIA 

—THE MOST RESPECTED 

NAME IN LAWN MOWERS 
—SINCE 1877! 


PENNSYLVANIA LAWN MOWER DIVISION 
AMERICAN CHAIN & CABLE CO., INC. 


BRIDGEPORT, CONN. - Plant: EXETER, PA. 
GREAT AMERICAN 


15”, 17” or 19” size 


TRIMMER AND EDGER 
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CA ORS . BEL AIR MAL 
he ay mel " f 
Beauty A vant, Ragman eer 


Shipped and sold completely knocked 
down in 3" x 3" box. Available in 3’-4'-5" 
Eight foot flat and corner 
columns with scroll also available. 





lengths. 


patent pending 





Check these reasons you, too, should 
be reaping profits. 


e Year ‘Round Sales 

@ High Mark-ups 

@ Free Sales Aids 

® No Inventory-Space Problem 


® For "Do-It-Yourself" 
Own Installation 


Trade or Your 











© Adjustable! For Level or Stair 
Installations 
WRITE TODAY 

: a cae - 
170: ELITE FABRICATORS 
t Dept. E-4-M i 
: Bel Air, Maryland - 
! Gentlemen: Please send me the sales st ! 
lon ‘'Adjusto-Ease"’ ive tron oan 
; *"Homecraft'’ Aluminum Rail. 
; I i a a 
: Dh <centcipbsue ehbededenéyodécoeswe i 
B City. .cccccccccees Zone..... State ...... i 
MMI Sve gubphabhacesspuiesaness<ntns 
la = o oe oe oe oe oe oe Oe oe oe oe oe oe oe oe oe oe oe oe oe oe oe oe ol 
102 
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Hardware Show Exhibitors 





Booth No. 


Columbian Enameling & 
OE Ta, ows cess 544 
Box 30 
Terre Haute, Ind. 


Comar Industries 
16 W. 6lst St. 
New York 23, N. Y. 

Comet Metal Products Co... 
132nd St. & 91st Ave. 
Richmond Hill 18, N. Y. 


See advertisement on page 192 


. 1089 


CN ee Se oes 506 
1735 W. Diversey Parkway 
Chicago 15, Il. 

Community Industries Assn... .722 


George Tractor Div. 
811 S. Hamilton St. 
Sullivan, Tl. 


Booth No. 
Continental Stainless Corp... ..655 
690 Broadway 
New York 12, N. Y. 
Cpe ee CR ko. so Edw es 742 


410 South Ist Ave. 
Marshalltown, lowa 


See advertisement on page 91 


ec ae eaee wes 735, 736 
21 Avondale St. 
Laurel, Md. 

Cordell Industries ..... 1405, 1406 
30 East 33rd St. 
New York 16, N. Y. 

EERE EIS RE SRE EE 659 
1724 W. Indiana Ave. 


Philadelphia 32, Pa. 


See advertisement on pages 142, 143 


Coronet Aluminum Mfg. Corp. 
885 Sheffield Ave. 
Brooklyn 7, N. Y. 


M-13 





Congress Drives Div. 
Tann Corp. 
3750 E. Outer Dr. 
Detroit 34, Mich. 


See advertisement on page 214 


Continental Chair Co. ...... 1433 
Thornton, Il. 
Continental Drill Corp........ 184 


555 W. Adams St. 
Chicago 6, IIl. 


See advertisement on page 257 


Continental Motors Corp. 940, 941 
12800 Kercheval 
Detroit 15, Mich. 


Continental Products 
79 Paterson St. 
New Brunswick, N. J. 


Craftools, Inc. 
396 Broadway 
New York 13, N. Y. 


Craftwood Corp. 
Box 87 
Oconomowoc, Wis. 


iene eked 304, 305 


Crown Sanitary Products..... 515 
617 Van Sinderen Ave. 
Brooklyn 7, N. Y. 


Custanite Corp. 
1228 Utica Ave. 
Brooklyn, N. Y. 


Cutler’s Guild 
Div. Imperial International Corp. 
1776 Broadway 
New York 19, N. Y. 


HARDWARE AGE, SEPTEMBER 11, 1958 








| 
| 
| 







































































PARCEL POST TWINE 


FAST SELLING ITEMS! 


Parcel Post Twine is one of our leading items. Our 12 ply, 
27 |b. test is an original feature as is our bleached white 
Art. 537-B which is a MIKE exclusive. 


Art. 514—12 ply 
Natural, 90 ft. cored ball, 


27 lb. test 


270 ft. cored ball, 27 Ib. 


test. 





Art. 537-B—10 ply 
Bleached, 270 ft. cored 
ball, 24 Ib. test 


Put your confidence in 





the QUALITY LINE... 


Vinyt Weather Stripping 


tue 


>, ye . . eb 
tS 7 nes ‘ ; mete 


Veneti ieian Blind Cord 


‘Mason Lines | 
Fishing Lines 





Cleveland Mills CG 
esrasuisnes ovo WIBVEIAN TES VOMPANY nw. 0. 


14346 Bessemer St. 
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Starter Rope 





Orders of $75.00 or more, freight 
prepaid. Orders of less than $30.00 

f. o. b. Mill, Lawndale, N. C., Van Nuys, 
Calif., Marietta, Minnesota, Dallas, Texas, 
or Waynetown, Ind. Orders of $30.00 to 
$75.00 freight allowed to $1.00 per cwt. 
Freight prepaid does not include extra 
charges incurred outside carrier's 
regular zone of delivery. 


Polished india Twines 
Piastic Clothes Lines 


~ Nyton Casting Lines 


Van Nuys, Cal.v Marietta, Minn.e 3104 Gaston Ave., Dallas 26, Texas ¢ Waynetown, Ind. 
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Piel 
| INTHENYLON 
CORD BUSINESS f 


® The Easy Way 

® The Low Inventory Way 
® The Low Cost Way 

® The Packaged Way 





® The High Profit Way 





1] 100% NYLON | 
"*@ BRAIDED CORDE 
RACK 3 





That's right...here is an 
easy, low cost way to get into 
the highly profitable Nylon 
Cord business. This rack is 
only 24 inches high and takes 
up less than 1 square foot of 
floor or counter space. Cord 
is one reel each of 1/8”, ; 
3/16”, 1/4” and 5/16”. Rack 
is FREE with order for 4 or 
more spools. 


¥ . * 
? ToS »* 
“oe + MLSs “ 


Ask your jobber about it... 








John H. Graham & Co. Inc. 
105 Duane St., New York 8, N. Y. 
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Hardware Show Exhibitors 





Booth No. 


Cyclone Seeder Co........... 1088 
Urbana, Ind. 


Daido Corp. 
220 Church St. 
New York, N. Y. 


Daley Store Fixtures... .467, 468 
Div. Duro Consolidated 
Box 390 
Redwood City, Calif. 





Hotel accommodations 

The National Hardware 
Show management has made 
arrangements with the con- 
vention bureau to handle ho- 
tel reservations. If you want 
the Show management to ar- 
range your hotel accommoda- 
tions write to National Hard- 
ware Show, 331 Madison 
Ave., New York 17, N. Y., for 
a hotel reservation applica- 
tion blank. 





So Be Ne | ae Pn 640 
30 S. Central Ave. 
St. Louis, Clayton 5, Mo. 


See advertisement on page 163 


G. W. Davis Corp...... 1206, 1207, 
Richmond, Ind. 1208 
ee es koe ak 496, 497 


Warne & Carter Aves. 
St. Louis, Mo. 


See advertisement on pages 145, 146 


i: GA | 6k ecias chee sS 365, 366 
1450 Broadway 
New York 18, N. Y. 


See advertisement on page 120 


Bis tc CP 5s cata Nahe 625 
Montgomery, Pa. 


Delta Power Tool Div..........: 
Rockwell Mfg. Co. 
400 N. Lexington Ave. 
Pittsburgh 8, Pa. 


See advertisement on page 165 












Booth No. 


Dennis Mitchell Industries 
4424 Paul St. 386, 387, 388 
Philadelphia 24, Pa. 


Dependable Electric Mfg. Co.. .583 
537 Johnson Ave. 
Brooklyn 37, N. Y. 


Desmond Bros. 
1826 W. 54th St. 
Los Angeles, Calif. 


See advertisement on page 245 


Deveon Corp. 
Danvers, Mass. 


See advertisement on page 189 


Co) 2 ee ae 
American Machine & Fdy. Co. 
Fountain Ave. 

Lancaster, Pa. 


Diamond Expansion Bolt Co. 
Garwood, N. J. 447, 448 


See advertisement on page 127 


Dille & McGuire Mfg.. .1102, 1103, 
3th & N. F 1104 
Richmond, Ind. 

NS 189, 190 


H. K. Porter Co. 
Unruh & Milnor Sts. 
Philadelphia 35, Pa. 


See advertisement on pages 170, 171 


Dobbins Div. 
Chamberlain Corp. 
Waterloo, lowa 





HARDWARE HUMOR 
























































“What was that generous trade-in 
allowance again?" 
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Starts Sept. 10th 


wi Theres a Fortune 
in Fall Leaves 


Just advertise and display and you'll sell 


Pankon 


LAWN SWEEPERS 






October 
Life 
hutrse Pa smelsfi/ 
5 v 
\ ordhick 
September 

House Beautiful 


Houses (, 


yet 


October 
House & Garden 


ro. 





re come 


liner 
(ata 





» 








September and October 


Flower Grower : , : 
“@ \ ¢ Ten times faster than hand raking! 
IUUSTIRATED Sa aN ¢ Sweeps lawn, patio and drive of all debris! 
. \, e Manual and motorized models for every home need! 
October \ 


Sports Illustrated 







Parker offers industry's most liberal 
co-operative advertising plan and backs it 





POs] with a complete merchandising program 
ae. for dealers. Stock and sell Parker sweepers 

‘slbad NOW during the big profit season! 
September 


Saturday Eve. Post 


(; Ld 


September g ro. - 
Popular Gardening : — 


WORLD HONORS for Parker 
Selected from the sweepers of 
the world by the 1958 Brussels 
Universal and International Fair. 

Another Parker first. 








; Pre, ’ 
September 
Sunset 











eS pe 
October 
Maclean's 










On CBS 
Radio and TV 


#2 “Me 
ART LINKLETTER’S ; 
ee “HOUSE PARTY” £ 


The 


Parker Sweeper Company 
Box 720 


Springfield 
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At the Hardware Show... 


MEET 









































THE 
SCREENING 
THAT NEVER 
GROWS OLD! 


Come see the insect screening that really offers protection 
PLUS! Defies weather, salt spray, chemical fumes . . . any- 
where, any time! 

VINALUME has a core of solid aluminum wire cladded with 
a tough waterproof vinyl coating by a new process. Proved 
best by four years of salt spray and weather tests. Amazingly 
light in weight and easy to handle. 


It’s the screening of the future . . . available TODAY! 


See — IN ACTION — the loom that 
revolutionized Insect Wire Screening Production! 


See this compact, new loom in operation, the loom referred 
to as “the greatest advance in wire screening production.” 
Watch the fast, bobbinless method of inserting the “fill” 
wires. Test the improved, stronger selvage. And, note the 
unequalled, all-over 
uniformity, eye-ap- 
peal, and the flatness 
of the screening. 























NOTE: 


From here on, all 
OPAL Aluminum 
Wire Screening will 
be woven on these 
fast, efficient looms 
to give consumer the 
most uniform screen- 
ing possible, 














































Registered trademark of the New York 
Wire Cloth Company, York, Pennsylvania 















NEW YORK WIRE CLOTH COMPANY 
YORK - PENNSYLVANIA 
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Hardware Show Exhibitors 





Booth No. 


Donaldson Co. ........ 853, 854-A 
2520 Larpenteur Ave., W. 
St. Paul 8, Minn. 


B.S e . ee 94, 95 


Kinsbury & Huron Sts. 
Chicago 10, Ill. 


See advertisement on page 161 


| Douglas Products Co.....833, 834 





Wyandotte, Mich. 


Dremel Mfg. Co.....433, 434, 485 
2420 18th St. 
Racine, Wis. 


| Du-Fold Mfg. Co. ........... 442 


3960 E. 93rd St. 
Cleveland 5, Ohio 


Dupli-Color Products Co....... 633 
2440 S. Michigan Ave. 
Chicago 16, Ill. 


E. I. du Pont de Nemours 
SS eee ee 514, 513 
Specialties Sales Div. 
Wilmington 8, Del. 


See advertisement on page 355 


E. I. du Pont de Nemours & Co. 716 
Grasselli Chemicals Dept. 
Garden Chemical Div. 
Wilmington 98, Del. 


Durabilt Metal Products Co.. .566 
709 Sip St. 
Union City, N. J. 


a eg 1085 
One Park Ave. 
New York 16, N. Y. 


Duramatic Clutch Co......... 1231 
4151 Eleven Mile Rd. 
Berkley, Mich. 


Durex Hardware Mfg. Corp.. .410 
527 W. 34th St. 
New York 1, N. Y. 


Donald Durham Co. .......... 526 
Box 804 
Des Moines, Iowa 





Duro Art Supply Co. ........ 490 
1832 Juneway Terr. 
Chicago 26, Il. 
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Both styles available 
in full range of sizes 


Gleaming, jewel-like high gloss finishes 
catch the eye. Lightweight, easy-to- 
handle. All Biltrite Vinyl Garden Hose 


are so durable they are unconditionally For your many customers who demand 


guaranteed. Far exceed standards of the special qualities of rubber . 
the Society of the Plastics Industry, BILTRITE RUBBER HOSE 
Inc. and bear this seal issued by the 

U.S. Dept. of Commerce. All couplings Extremely durable live rubber, re- 
full-flow solid brass. Bright, inforced with high tensile cord. 


multi-colored packaging makes selling Full range of sizes and colors. 


easier, too. 











The BIG seller that makes watering easier! 
New! BILTRITE BILTRITE TRIPLE-TUBE 
Nylon Reinforced Vinyl Garden Hose FLEXIBLE SPRINKLERS 


Finest quality vinyl; gives wide, 
e Nylon tire cord reinforced 3 ply construction. 
gentle spray, always lies flat, re- 


versible for soaking. Nickel-plated 
solid brass fittings. 


AMERICAN BILTRITE RUBBER COMPANY 
CHELSEA 50, MASS. 


e Superior burst resistance and greater dura- 
bility. 
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‘| V KK 4 Booth No. 1150 Broadway 
Does work: | APAN New York 1, N. Y. 
\/ Me SE ee ae a 684 
j ) 409 Lafayette St. Electro Eng. Prod. Co...142, 143 
New York 3, N. Y. 609 W. Lake St. 


Chicago 6, IIl. 


See advertisement on page 247 





KE Elite Fabricators ..........M-30 
Emmorton Rd. 
Bel Air, Maryland 


See advertisement on page 102 


= & Peinte Corp........: 629, 630 
4051 S. lowa Ave. 
Milwaukee 7, Wis. 


ape ee a i rr ee oa. a hee bbs 89 
Se ’ t , 159, 23: : 
e advertisement on pages 8 59, 2 609 Bellair Ave. 
Eastern Novelty Co.......... 677 Vineland, N. J. 
1964 Utica Ave See advertisement on pave 214 
Brooklyn 34, N. Y. ' : _ 
i A a ee 


331 Crescent St. 























Easy Mow Mower Co.....781, 782, : pon 
5211 West 77th Terrace 783 | Brooklyn, N. ¥. 
Rowco’s portable power Kansas City 15, Mo. 
Ditven brasheutter is de- Empire-Amerex Products Corp. 
signed for rugged terrain meee Pest Ces. oi oe faces can 907 tees ate ee rabies a 
. cleans out brush up to 479 Old York Rd. ee 
4” in diameter at ground — Empire Brushes, Inc... . .321, 322, 
ep ane a aap Ba Eclipse Lawn Mower Co..835, 836 475 Fifth Ave. 323 
Rowco's BRUSHKING spiny Div. Buffalo-Eclipse Corp. New York, N. Y. 
real worksaver. Write today ae 
for name of your distributor Prophetstown, IIl. Empire Display Mfg. Co...... 426 
— Thousands in use. Litera- 45 W. 34th St. 
ture for your asking. Eclipse Metal Mfg. Co..1152, 1153 New York 1, N. Y. 
7 Eden, N. Y. 
Gross Engineered Products Corp... .1157 
Trimming Edward Can Co..............524 Laytrac Div. 
attachment 6260 N. Northwest Hwy. 2548 Airport Way 
Chicago 31, Il. Seattle 4, Wash. ‘ 


Dealerships Open 


ROWCO 
MFG. CO.. Inc. 


536 EMERALD STREET 
KEENE, NEW HAMPSHIRE 











A subsidiory of Harrington & Richardson, Inc. 
ESTABLISHED 1871 


=—_—S uaa aeeq@m@ERqaeea ee =e ae ee ee ee ee ae ee ee aw ae ee ee a ae 











r 

! Please send complete informa- | 
1 tion on the Rowco Brushking. ! 
! : 
; Name 
. ! 
! Street & No. 
, i 
, ! 


woe OOS oct om =—6M ATID AL HARDWARE GHD 
BOOTH 760-61-62 ite 5 oa) . ee 


oo 1 FR | i 
HARDWARE SHOW is 
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.. the first and only 
sound-conditioned. vibration-free 
power mower 


Leave it to Lawn-Boy to make the first are shown in the illustrations below. 
improvements in power mowing every Besides the radical new sound condi- 
time! Now, for 1959, Lawn-Boy intro- tioning of the QUIETFLITE, there are ad- 
duces the QUIETFLITE, designed with a vanced styling and convenience features 
new soft sound and vibration-free opera- galore: Blade-guide arrow on housing top 
tion that ends annoying noises in mowing. shows right side of cut, eliminates overlap 

Sound-conditioned from the inside out, cutting; positive new wrist-flick height ad- 
Lawn-Boy QUIETFLITE reduces noise and justment for each wheel; automobile-type 
vibration for the benefit of owners and dashboard puts all controls in one handy 
their neighbors. Details and other features place. Plus all the Lawn-Boy sales features 





such as Activated Pilot Wheel to assure 
level cut on any lawn; staggered front 
wheels; close-trim design with special 
rear-wheel trim slot; 244-hp Lawn-Boy 
Balanced-Power Engine; blade stabilizer: 
aluminum-light and aluminum-strong 
wash-off, hang-up; smooth, full-traction 
tires; self-cleaning front discharge chute; 
Hi-Lo Snap-Off handle with safety lock. 
One-year factory warranty. 


ONLY THE LAWN-BOY QUIETFLITE GIVES YOU THESE 8 GREAT SELLING FEATURES 





seal 
me 
. ) Le 4 
zs 2 — | 


Rubber engine mounts 
completely isolate  vi- 
bration from housing 
and handle. 


Massive acoustic muf- 
fler on QUIETFLITE is 
sound-engineered for 
whisper-quiet exhaust. 


Crankshaft “floats”, 
can't bend if blade hits 
obstruction, aids sound- 
conditioning. 


Rear-wheel 


trim slot 


makes back-up trimming 
close to sidewalks and 
buildings quick and easy. 





Fiberglass-insulated 
"bonnet" traps random 
engine noise, gives 
Lawn-Boy QUIETFLITE a 
new soft sound. 





Vibration-free handle 
solves one of mowing’s 
biggest problems. Allows 
operator to mow in com- 
plete comfort. 





Easy-control dash- 
board puts positive on- 
off switch, one-pull re- 
coil starter and choke in 
one handy place. 
ao 


“yiy uDy 


| 


Instant, individual 
wheel-height adjust- 
ment gives five cutting 
heights, one to three 
inches. On every wheel. 


ee 


_, 























. > 


MORE GOLDEN OPPORTUN 
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ITIES FROM LAWN-BOY ! 








Self-propelled LAWN-BOY AUTOMOWER LAWN-BOY DELUXE 


supplies its own push 


18”— Model 6210 $12450 
21"— Model 8210 $13450 


Activated Pilot Wheel assures level cut on all lawns. 
Trims close to fences, trees, walks. Aluminum-light and 
aluminum-strong. Staggered front wheels. Self-cleaning 
front discharge chute. Easy wheel-height adjustment. 
Blade stabilizer. Simple, one-pull recoil starter. 2'4-hp 
Lawn-Boy Balanced-Power Engine. Smooth, full- 
traction tires on polyethylene plastic wheels. Positive 
on-off switch and choke. Giant 57-cu.-in. twin-chamber 
muffler. Wash-off, hang-up features. Hi-Lo Snap-Off 
handle with safety lock. One-year factory warranty. 


..-and here’s the popular 
all-purpose lawn vehicle 


LAWN-BOY LOAFER 


Model 9210 $16995 
With 21” LAWN-BOY Deluxe $26995 


(as shown) 


y Pushes rotary mower 


o “sh or 


Easiest self-propelling 
system yet. Roll handle 


forward to start. Roll it 
back to stop. 


Foolproof direct-to- 
wheel drive. One con- 
venient knob controls 
speed. No complex 
gears, no chains. 


Lightweight, maneuverable, rugged 


18”— Model 5210 $8995 
21”— Model 7210 $9995 


Activated Pilot Wheel assures level cut on all 
lawns. Trims close to fences, trees, walks. 
Aluminum-light and aluminum-strong. Stag- 
gered front wheels. Self-cleaning front dis- 
charge chute. Blade stabilizer. One-pull re- 
coil starter. 244-hp Lawn-Boy Balanced- 
Power Engine. Smooth, full-traction tires 
on polyethylene plastic wheels. Positive on- 
off switch and choke. Giant 57-cu.-in. twin 
chamber muffler. Hi-Lo Snap-Off handle 
with safety lock. Wash-off, hang-up features. 
One-year factory warranty. 














LAWN-BOY 4 CYCLE 


18” — Model 2210 $8995 
21” — Model 4210 $9995 


8 BHS. 
Stratton 


244-hp Briggs & 
4-cycle g 


engine. 


Close-trim design. Alumi- 


num-light and aluminum- and 


LAWN-BOY ECONOMY 


18” — Model 3210 $5888 


Close-Trim Design. 1.85-hp 
Lawn-Boy 
Engine. Aluminum-light 


aluminum-strong. 


LAWN-BOY SPECIAL 


18” — Model 3050 +7499 


LAWN-BOY ELECTRIC 


18” — Model 1200 $6995 


21” — Model 7050 $§4°° 


Recoil starter. 


Balanced-Power 


Close-Trim 
sign. Lawn-Boy 2-hp Balanced- 
Power Engine. Aluminum-light 


De- 'g-hp Packard motor. Stag- 
gered front wheels. Self- 
cleaning front discharge 
chute. Close-trim 





strong. Wash-off, hang-up 
features. Smooth, full-trac- 


tion tires on polyethylene 


Wash-off, hang-up features. 
Smooth, full-traction tires on 


polyethylene plastic wheels. 


and aluminum-strong. Wash-off, 
hang-up features. Smooth, full- 
traction 


tires on polyethylene 


design. 

and alu- 
Fasy-hang- 
up feature. Hi-Lo Snap-Off 


Aluminum-light 
minum-strong. 


plastic wheels. Staggered 
front wheels. Self-cleaning 
front discharge chute. Hi-Lo 
Snap-Off handle with safety 


lock. Blade stabilizer. 


chute. 


All models ap 


The powerful new LOAFER sells like wild- 
fire because it does so many jobs on the 
lawn, and because it’s so easy to handle. 
It's a complete four-wheel riding-mow- 
ing-pulling-pushing-hauling vehicle for 
lawn chores. Does everything from 
pushing the lawn mower to pulling a car. 
A universal hitch on the back lets the 
LOAFER pull seeders, rollers, reel mowers, 
spreaders, all-purpose lawn carts. A 


scraper blade fits on the front for 


# Pulls lawn seeder 
~ 


- 


ie 
= 


Staggered front wheels. 
Self-cleaning front discharge 
Hi-Lo Snap-Off 
handle with safety 
One-year factor) 


proximately $5 higher in the Western 
Zone, due to ftreight and accessory considerations 


charge chute. 
lock. 


warranty. 


LAWN-BOY 
without prior notificati 


level-and-fill work. It’s a great lawn 
toy, too: Dad can pile the kids in a 
wagon and pull ‘em around the yard with 
the LOAFER. It’s safe—maximum speed 
414 mph. 

Sitting only 14” above ground, the 
operator rides comfortably and safely on 
an adjustable forward seat, away from 
engine heat and exhaust, and clear of 
mowing unit. Single-handle control gives 
four forward speeds, a reverse, and a 


= Pulls wagon 


.* 


ener 
~~, gh BRAY 


plastic wheels. Staggered front 
wheels. Self-cleaning 
Hi-Lo 


reserves the right 
nm 


front dis- 
Snap-Off 
handle with safety lock. Blade sta- 


bilizer. One-year factory warranty. 


handle with safety lock. 
Smooth, full-tractron tires 
on polyethylene plastic 
wheels. Blade stabilizer. 
Plugs into | 10v outlet. 


to make engineering changes 


or responsibility to the purchaser 


positive neutral position. The LOAFER 
turns freely in short radius with no danger 
of toppling, even on steep hills. Operator 
can trim around trees and walls while 
riding, yet can uncouple the LOAFER 
and be walking the detachable rotary 
mower an instant later. 

The LOAFER attaches to any Lawn- 
Boy (push-type recommended) in a few 
seconds. It can also be attached to most 
other rotary mowers. Free attaching kit. 


© Pushes level-and-fill blade 














LAWN-BOY FOR 1959 
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CLOSE TRIM to walls, trees, walks. Easy POSITIVE ON-OFF SWITCH AND CHOKE WINDROWER piles grass clippings neatly. 
cutting under bushes. and rigid polyethylene plastic wheels. Optional at extra cost. 









LAWN-BOY BALANCED-POWER ENGINE LEAF MULCHER makes leaf-raking obso- STAGGERED WHEELS, ACTIVATED 
made exclusively by LAWN-BOY. lete. Optional at extra cost. PILOT WHEEL prevent scalping. 





. Kc : 
— > , 
. 
. 
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WASH-OFF, HANG-UP* . . . Rust-resistant aluminum housing. ELECTRIC STARTING ALUMINUM-LIGHT and aluminum- 


Handle design permits easy hang up. Hose it off, hang it up! without batteries. Optional strong for best maneuverability, 
*Requires special gas cap at additional cost. at extra cost. even on hills. No rust problem. 


Your LAWN-BOY sales are backed by continuous full-color advertising 
—full pages and spreads—in LIFE, LOOK, Saturday Evening Post, and 
other mass-circulated publications ... completely pre-planned co-op 
advertising in your local newspapers, on radio, TV, and billboards... plus 
“Yellow Page” and “Operator 25” listings. 


CALL YOUR LAWN-BOY DISTRIBUTOR TODAY! 


LAWN-BOY Division of Outboard Marine Corporation * Makers of Johnson 


Lamar, Missouri and Evinrude Outboard Motors * In Canada: LAWN-BOY, Peterborough, Ontario 








PRINTED IN U.S.A. 


















Hardware Show Exhibitors 





Booth No. 
Engineering Products Co...... 947 
915 Niagara Court 
Waukesha, Wis. 
ey Se oe. cade wee 335 
8th & Oley Sts. 
Reading, Pa. 
Erie Mop & Wringer Co...... 401 


Girard, Erie County, Pa. 


Ermet Products Corp...... M18-A 
2100 N. Carolina 
Indianapolis, Ind. 


Esco Chain Works 
309 E. 22nd St. 
New York 10, N. Y. 


ee: Gis eewicss 1046, 1047, 1048 
100 W. 2nd St. 
Dubuque, lowa 


Espoma Co. 
Box 431 
Millville, N. J. 


re Tren Ce. . oc eeba eee 450 
235 E. 33rd St. 
Chicago 16, III. 


Evans Products Co.. 
13101 Eckles Rd. 
Plymouth, Mich. 


.622, 623, 624 


ne Ss GS ge ick. ca ea« 76 
400 Trumbull St. 
Elizabeth, N. J. 


See advertisement on page 162 


I i A a M-11 
39 W. 32nd St. 
New York 1, N. Y. 





HARDWARE AGE 
invites you 
HARDWARE AGE invites you 

to visit its booths at the Na- 
tional Hardware Show. They 
are Nos. 45 and 46. Members 
of the staff will be there to 
help you. Come in and use the, 
telephone, chairs and other 
facilities. Leave messages for 
your friends. 











ers, 


gals. 








LAWN SPRAYER 
Best controlled applica- 
tor for liquid fertiliz- 


insecticides, weed 
killers. Tank holds 3 


40” swath. Non-corro- 
sive pump. Baked auto- 
motive finish. 

= == a= ae or -~_—-= < — 


feature popular flat bottom, @ scrapers. 
baked automotive finish. i 


ACE 
Low-priced favor- 
ite. Lightweight. 
Handles are 


rey 
Baked 
finish, self lubri- 


cating bearings, 
puncture- proof tire. 


‘ 


Produces approx. 


J rf 
Write for 


Hart 


ela 
: 5 sizes. Axles 
' run completely 
through 
LAWN and GARDEN CARTS 7 steel drums. 
wee HadCart -built models. | Low. Rounded edges 
f prevent cutting 


tae sisaa 4 wu. rs WT sod. Adjustable 





“ QUALITY PRODUCTS 
by 


JACKSON, 


OLDEST and LARGEST 
WHEELBARROW MAKER 
IN AMERICA 
FREE Literature 


JACKSON MFG, CO, 
Sburg, Pa 


AT HARDWARE STORES & GARDEN SUPPLY DEALERS 






JUMBO 


All steel, large ca- 
pacity (4 cw. ft.). 
Edge of press- 
formed tray rein- 


forced with steel 
support 


. Braces 
tray, legs. Baked 
automotive finish. 
Pneumatic, semi- 
pneumatic or steel 
wheel. 



























MEET US AT NATIONAL HARDWARE SHOW—BOOTH #72! 





SE = (nth tt 


on Winter's 7 
aan sales item 
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Over 50,000,000 Ibs. Sold 


Now on sale for its 13th 
consecutive year. The only 
ice remover that contains 
Speconite Rust Inhibitor. 


: “ For discounts and prices see 
your nearest Speco representative 


SPECO, Inc. 


7308 ASSOCIATE AVENUE 











AA-8220 


or write to Speco, Inc. 





CLEVELAND 9, OHIO 





@ NATIONAL HARDWARE SHOW SECTION e 











Finest knap- 
sack sprayer 
made. Pump 
lever develops 
high pressure. 
Zine-grip steel 
or manganese 
brass tank. 


SMITH 
BLIZZARD Sprayer 





World’s most beautiful 
sprayer. Solid copper 
tank. Pt. Qt. 


NOTHING ELSE LIKE IT 


PRICES ALLOW ATTRACTIVE MARK-UP 






D. B. SMITH & CO. 


426 Main $t., Utice 2, N. Y. 
“Originators of Sprayers” 


G. 1. Ceheen ‘ 
1068 Sronloy Or Moeneas S Canede 


Visit Us at Booth 802 
N. Y. Colosseum National 
Hardware Show, Sept. 29th—Oct. 3rd 
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You get what you pa 





ALWAYS SPECIFY Samoon BRANDS 











rand more 


ON... heres why... 


2 
4 










BIG... NEW *7 
NO SAG “=; SUPREME 
HAS EVERYTHING 


@ Strong bond between center and cover 
makes cord one tough, durable unif. 


@ Extra strong... test over 500 Ibs. 
@ Easy to keep clean, easy to tie. 






\ nen Oh errune oe 
 euarooed by = 
Good Housekeeping 
tt 

#or _ 


@ Guaranteed two years. 


@ Polyethylene bagged for better display, 
faster sales. 






Only from 
SAMSON do you get all this 


@ Modern Packaging a ; : | — 
@. CORDAGE WORKS «| 


@ Most durahte cords BOSTON 10, MASS. __ 


@ Colorful consumer advertising 
/ . 
@ Guaranteed Balanced Construction 


@ Point of Purchase displays and tags 








‘% 





Hardware Show Exhibitors Booth No. 

















Booth No. F 

Evergrip Pioducts Corp...... 674 

265 Canal St. 

New York 13, N. Y. F & M Metalcraft Mfg. Co...1169 

10229 Shoemaker Rd. 

Eversharp Lawn Mower Corp. Detroit, Mich. 

Subsidiary of 1009, 1010, 1011 

Midwest Mower Corp. ee os ee” 427 

4927 Delmar Blvd. 60 Greenpoint Ave. 

St. Louis 8, Mo. Brooklyn, N. Y. 





























here’s 





Ya Newest! 
OV 











...the 
® 


Battery Mounted Hand Lamp 
Sell More with MORE to Sell! 


Retails at only 


95° without battery 
Battery $2.45 


¢ Highest Quality 

¢ Competitive Price 

¢ Famous Name 

¢ National Advertising 


4 a 
TE 


The quality look and feel of the Bic 
BEAM “Mounty” make it a self-seller. 
Adjustable head—powerful 40,000 
candle power sealed beam bulb—water- 
proof switches. Easily attached to any 
standard 6-volt twin-pack battery. Flash- 
ing beacon can be used in either hori- 
zontal or upright position. Order with . 
the attractive and colorful BIG BEAM _— Model No. 664 “Mounty” with beacon and 
twin-pack lantern battery. BiG BEAM No. 202 twin-pack lantern battery. 


Retails at only 





Order 


from y word Model No. 164 standard electric hand lamp. 
Model No. 666 “Mounty”—sameas @/Stributor Operates on one 6-volt lantern battery. Has all- 
Model 664 but without flashing bea- TODAY! steel hinged battery case, sealed beam head and 
con. Powered by Bic BEAM No. 202 flashing beacon. Price $10.50* without battery. 
twin-pack lantern battery. Battery $1.19. 


*Lamp prices slightly higher in Western States. 


U-C-LITE MFG. CO. 1036 West Hubbard Street, Chicago 22, lilinois 
Canada: Bernard Marks & Co. Ltd., 70 Claremont Street, Toronto 3, Ontario 











Booth No. 
Pea @ PONE 6c cde dtccsucs 779 
25 E. 26th St. 
New York 10, N. Y. 
Conrad Fafard, Inc. ........ 1163 
Box 774 


Springfield, Mass. 


Fairbanks, Morse & Co.. .942, 943 
Beloit Works 
Beloit, Wis. 


Falco Products Co.. .369, 370, 371, 
2620 Parris St. 372 
Philadelphia 30, Pa. 


Pee Se SA. cw kh weak eens M-21 
96-11 222nd St. 
Queens Village 8, N. Y. 


Farmland Irrigation Co. 
64 McClellan St. 1058, 1059 
San Jose, Calif. 


Fast Chemical Products Corp. 
20 Gunther Ave. M-29 
Yonkers, N. Y. 


Fate-Root-Heath Co.......... 819 
Plymouth, Ohio 


Faultiess Caster Corp. ........ 92 
1521 N. Garvin St. 
Evansville 7, Ind. 


See advertisement on page 195 


POGOTRL BOGL COTP.. 2 cccccsce 540 
230 Fifth Ave. 
New York, N. Y. 


PE Fe Ge “eck as ove c ee gen 484 
3116 Spring Garden St. 
Philadelphia 4, Pa. 


Ferry-Morse Seed Co. ........ 804 
Box 778 
Detroit 31, Mich. 


SP ME eo a eae 201, 202 
815 E. 136th St. 
New York 54, N. Y. 


Finkle Outdoor Products 
1 Park Ave. 1430, 1432 
New York 16, N. Y. 


Flamemaster Chemicals ...... 523 
3813 Hoke Ave. 
Culver City, Calif. 


See advertisement on pages 88, 89 
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Outdoor 
living 
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Your big opportunity 


to sell more 


(iss) Cyclone 


Aluminum Screening 


Cash in on the modern trend to outdoor living. . 


. encourage 


your customers to turn their porches, verandas and breezeways 
into “‘fair weather living rooms!”’’ Sell them on the need for more 
insect screening to protect them from all types of insects and 
make more — and bigger — sales of Cyclone Aluminum Screening. 


Three reasons why Cyclone 


Aluminum Screening is easy to sell! 


1. Cyclone Aluminum Screening is 
strong, sturdy, will not rust and will give 
long service for these semi-permanent 
installations. 


2. Cyclone Aluminum Screening will 
not fade or discolor, will not stain floors 
or surrounding wood areas. 


3. Cyclone Aluminum Screening is 
easy for the home “do-it-yourself” man 
to handle. It is woven true, with the im- 
proved multiple wire selvage that makes 
it lie flat and straight when unrolled, as- 
sures a better finished job. 


Cyclone Aluminum Screening is fine for 
doors and windows, too. The same quali- 
ties that make this screening popular 
for porches and breezeways give it the 
strength and sturdiness needed for all 
kinds of window and door screens. 


Cyclone Fence Department 
American Steel & Wire 
Division of 


in-Season Display Idea... 


Next spring when you set up a display 
of porch furniture and other items, in- 
clude Cyclone Aluminum Screening. Ar- 
range your display to show your custom- 
ers how easy it is to install screening and 
how much better and more useful a 
porch can be when it’s screened. 


Out-Of-Season Display Idea... 


To remind the home handyman to re- 
pair and build screens during the season 
when they are not in use, set up a dis- 
play built around screening, but which 
also includes all the other tools and ma- 
terials needed to make the screens. At- 
tractively arranged and _ well-planned 
displays like this can really help build 
your business during slack seasons. 


REMEMBER: In addition to Aluminum, 
Cyclone Fence also manufactures 
BRONZE, FIBERGLASS AND GALVANIZED 
STEEL screenings. To meet all your cus- 
tomer needs for screening—and build 
your profits—keep your stock filled with 
all of these fine screenings. 

USS and Cyclone are registered trademarks 


United States Steel 


Waukegan, Illinois + Sales Offices Coast to Coast + United States Steel Export Company, Distributors Abroad 
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AALL the best in the most complete line of power mowers ever offered 
. .. steel and aluminum-alloy decks, 2 cycle or 4 cycle engines, 2 HP to 
5.5 HP, walking types and self-propelled rotaries, reels and riders . . . 
blanketing the entire power mower field, and priced from $39.88 .. . 
EXCELLO has them all! 

PLUS . . . traditional EXCELLO quality, sales-exciting appearance and 
unexcelled performance. PLUS . . . these dealer extras: QUANTITY 
DISCOUNTS, EARLY BIRD BONUS, Big Margin DEMONSTRATOR DEAL 
and the quick-cash, fast service, DEALER FINANCE PLAN . . . EXCELLO 
has the line, the promotion and the dealer program for PROFIT in "59. 


CALL YOUR DISTRIBUTOR OR WRITE TO HEINEKE & CO. TODAY! 


2C=199 $-229. 2409 


HEINEKE & COMPANY 


SPRINGFIELD * ILLINOIS 





a clear cut 





case for 


















| | \ ‘ROMCGTION 
iN : | "ALER PROGRAM 
| a | 
Ye 5 
rr" ; a 
ie MODEL 2209 
e 22° CUT 
& 2.2 
gq SEE US 
Still the performance leader and now the new price ! AT THE 
> champion... rugged, aluminum-alloy deck of lasting 
& construction ... NEW, positive quick-set cutting height ' NATIONAL 
adjustment .. . NEW, Excellomatic choke-run-stop 
e | finger-tip throttle control... NEW, stand-up, snap-on HARDWARE 
chrome handle with hill-holder safety lock .. . and 351°)", ae 
NEW tornadic power... EXCELLO, the power mower 
with built-in sales appeal. | BOOTHS 
Guaranteed for one full year by Heineke & Co., backed by a na- 1091-2-3-4 
tion-wide system of fully authorized and equipped service dealers. 
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lawn mowers have been our business for 33 years 

















Sputters here... ers. | 


there... Sput-sput- 
sputters everywhere 


4 


That's the 


S-P-U-[-I-E-R BUG 


SPITTERY — SPUTTERY SPRINKLER 





a = 
Greén atden 








Newest, cleverest sure profit-maker that sells 
on sight...rings the cash register regularly! 
Ideal for large turf areas where even distribution 
and heavy-soaking action is desired. Drips, 
dribbles and drools—squirts and splashes at 
controlled heights and distances. Compact rust- 
proof head. Mounted on heavy sled-type runner 


5-P-U-T-T-E-R BUG 


newest addition to 


4 n Garden 


line of lawn and 
garden accessories. 





CHECK IN AT base to glide easily. 
OUR BOOTH 7820 Geen Garden products ore made in U.S.A.— 
NATIONAL precision ed and manufactured for lifetime satisfaction. 






pap pe 





A. W. FRANCIS CO. 


SOMERSET, PA. . 











America’s Fastest Selling, 
Most Advertised Line of 
Rat and Mouse Killers— 
Outsells All Others 
Combined! 





PRODUCTS ARE PACKAGED 


Pre-Sold To Your Customers 
Through Powerful Radio, Maga- 


zine, Farm Journal, Local News- 
paper Advertising! 

GET TOP TURNOVER— 
BIG PROFITS with d-CON 


TO CATCH EYES 
AND CREATE SALES 







West Georgia Mills THE d-CON COMPANY, INC. 


Inc. a | E Sel Oi ctaclelek’ ach Bann (ch ae ola Game. N. Y 


Whitesburg, Georgia 
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HARDWARE AGE, SEPTEMBER 11, 


Booth No. 

lt 511, 512 
169 Murray St. 
Newark 5, N. J. 

peescmemenetry GO. 2.6... ec eee 55 


Forestville, Conn. 


See advertisement on page 232 


eS ies we 662 
3949 N. Normandy Ave. 
Chicago 34, IIl. 


See advertisement on page 166 


a 748 
3300 Fifth St., N.E. 
Minneapolis 18, Minn. 

ee bw a's 780 
Manchester, England 

i, er en. oat ine <9 « 336 


5103 Lakeside Ave. 
Cleveland 14, Ohio 


See advertisement on page 192 


How fo use information 
in advertisements 
in this section 


of HARDWARE AGE 


Under many exhibitors list- 
ings on these pages there is 
an extra line of type showing 
the location of the exhibitor’s 
advertisement in this issue of 
HARDWARE AGE. 

You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will, 
no doubt, see products that 
you will want to sell in your 
store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
many hardware lines. 





1958 








Sell the line your customers know 


BUCH® 


America’s complete Line of Rolling Garden Equipment 





BUCH +1 SPREADER 
15” hopper, finger-tip 
control 

BUCH +10 SPREADER 
Similor to #1, but with deluxe 
features. 18” hopper 









Buch +2 Spreader 
20” hopper. Also 
available in 
Deluxe... #22 
Buch #3 and +33 
(Deluxe) similar but 
with 30” hopper 








Deluxe Lawn \ 
Cert 


Lown mower handles. 4 cv. ft. cap- 
acity. Standard model similar but 
with one piece yoke handle. 








Buch Lawn Rollers 


#700 ...14” diam., 18” wide 
#701... 14” diam., 24” wide 
#702 ...18”" diom., 24” wide 





Buch SP Barrow 3 cv. ft. Steel 
tray, tubular carrioge. 10 x 1.75 
wheel and tire. 





Buch WHIZ 3 cv. ft. %° rolled 
traylip. 10 x 2.75 wheel and tire. 








# 154 Centractor’s Barrow 4 cv. 
ft. Hardwood hondiles, heovy 
gauge troy. 





Buch HUSKY 3% cv. ft. %” wire 
wrapped edge. Ball bearings. 
10 x 2.75 wheel and tire. 








HL Aerator Exclusive Buch spring- 
spoon action. 











Fork Aerator For small lawns. 
Easy fo use. 
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Pre-sold ... through national adver- 
tising. Through the years, Buch has 
built up good consumer demand by ad- 
vertising in national magazines and in 
garden sections of large metropolitan 
newspapers. Buch has built customer 
recognition that makes cash registers 
ring. 

Packaged for Easy Handling. Buch 
barrows, spreaders, lawn carts are 
attractively packaged for easier storage 
and handling in the store ... easier to 
take home by your customers, too. 


Branded for Customer Recognition. 
It’s easy to recognize a Buch quality 
product... the distinctive emblem is on 
every Buch product where your cus- 
tomers can see and recognize it. 


Styled in Decorator Colors. Buch is 
the originator . . . and still the style 
leader of the garden field .. . with a 
complete line of color-matched equip- 
ment in Bermuda Green and Buff... 
consumer-tested and color-engineered 
by DuPont. 


Ask your Hardware or Garden Equipment 
Wholesaler about Buch! 


A Complete Line 





of Rolling 








enstoceing Ci, Minebelitewn, Pe 
Since 1868 


Special Show Promotion. 
Booths Nos. 1134 & 1149. N. H. S. 
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Hardware Show Exhibitors 





Booth No. 


Pox teewaereg Corp. ......s0-. 784 
3500 W. Touhy Ave. 
Skokie, Ill. 


See advertisement on page 244 


ic er i as 820 
Box 266 
Somerset, Pa. 


See advertisement on page 120 


Booth No. 


Bernard Franklin Co......... 33-B 
Hedley & Bath Sts. 
Philadelphia 37, Pa. 


Franklin Lock & Hardware 


Se OO wn g wt bree ees 86 
993 Clarkson Ave. 
Brooklyn 12, N. Y. 
Franklin Metal & Rubber Co. 
Jacksonville Rd. 378, 379 


Hatboro, Pa. 
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THERE'S 
PRESTIGE 
AND PROFIT 
IN YALE 


From Yale, pioneer in 
lock and hardware 
progress, you geta 
complete customer- 
satisfying line...the 
kind that brings repeat 
sales and builds 
respect and loyalty for 
your store. Yale’s 
assured quality and 
performance, wide 
price range, 
merchandising 
assistance, will give 
you fast and profitable 
turnover. Stock today. 
Call your jobber or 
write to: The Yale & 
Towne Manufacturing 
Company, Lock & 
Hardware Division, 
White Plains, N. Y. 


JUST MENTION YALE AND 
MAKE THE SALE 


YALE—-REG. U.S. PAT. OFF. 


















YALE & TOWNE 


| 
| 











Booth No. 


go. 6 ees eo | fe 
128 32nd St. 
Brooklyn 32, N. Y. 


Frost Paint & Oil Corp...... 690-A 
1209 Northeast Tyler 
Minneapolis 13, Minn. 


RR Eo SA pe aso meek 70 
3522 Webster Ave. 
New York 67, N. Y. 


See advertisement on page 166 


13-08 43rd Ave. 
Long Island City 1, N. Y. 


ENGL TT LO ETI 1252 
4828 W. Division St. 
Chicago 51, Il. 

I 774, 775 


500 N. Carroll Ave. 
Michigan City, Ind. 


See advertisement on page 192 


I is eg ka 41 
2828 Harriet Ave. S. 
Minneapolis 8, Minn. 


General Hardware Mfg. Co.....71 
80 White St. 
New York 13, N. Y. 


General Mower Corp.....869, 870 
595 Amherst Ave. 
Buffalo 7, N. Y. 


Gerber Wrought Iron Products 
2540 Farrar St. 
St. Louis 7, Mo. 


O25 


Otto Gerdau Co........ 1428, 1429 
82 Wall St. 
New York 53, N. Y. 


Gering Products ........ 793, 794 
N. Seventh St. & Monroe Ave. 
Kenilworth, N. J. 


See advertisement on page 206 


ENS SE 6 1004 
Plymouth, Wis. 


SES 8 ES rene 1077 
Div. Gleason Steel Corp. 
250 N. 12th St. 
Milwaukee 3, Wis. 
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@® Seals cold out... seals heat in! 
er Vel eliicic Mlattielsmelamel thetic l= 


@. No tacks, no tools . simply presses into place 
: 


NOW YOU CAN DOUBLE YOUR WEATHERSTRIPPING 
SALES WITH NO EXTRA EFFORT 


Sell ‘em Nationally Advertised MORTITE® and FOAMFLEX® at the same time! 


Your Regular Mortite Customers Are Natural Prospects 
For Foamfiex Door Weatherstripping. Here’s Why... 













Almost everyone knows about famous Mortite, the fingertip window 
weatherstrip, that has been ringing up repeat profits for you for the past 17 years. 

This year—tell and sell your customers on Foamflex, the amazing new 
closed-cell vinyl foam and wood doorstrip that anyone can apply in just minutes. 
Foamflex is the perfect companion product to Mortite . . . a natural 
related-item sale. Every homeowner is a prospect for both these quality products 
from Mortell. 








EXCELLENT REPEAT BUSINESS EXCELLENT PROFIT MARGINS fee 
° i 
BARGAIN PACK* THREE-PIECE SET - 
OF = ee ee 7 en eee ee eee $2.29 ny 
ia eg 1. to carton. Shippin ° (Packed 12 three-piece sets . 
Daten — $10.00 > to carton. Shipping weight 9 lbs.) — = 
jaler Price.............. ; . . x 
(List less 334% per carton) ° BOG PUM. Co vc ee ce wces $18.32 OR 
Dealer Profit. ..$5.00 per carton : Dealer Profit... .$9.16 per carton A 
ey 8 ortell For more details and nome 
’ r of your necrest j r, 
write 1. W. Mortal Compom, 








Cc © oe Fa Be Y 508 Burch St., Kankokee, til. 
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Hardware Show Exhibitors 





Booth No. 


Globe Rubber Products Corp.. .473 
1017 Lafayette Bldg. 
Philadelphia 6, Pa. 


BS 0 ae ee 93 
1910 Walnut St. 
Kansas City 8, Mo. 


Gold Star Sales Corp......... 419 
9211 Ditmas Ave. 
Brooklyn, N. Y. 


I 452 
Antrim, N. H. 


See advertisement on page 138 


J 


> . eo 


Gordon Associates 
First St. 
Derby, Conn. 


Gotham Shoe Mfg. Co......... 443 
126 Park Ave. 
Binghamton, N. Y. 


Goulard & Olena, Inc........ 1155 
Skillman, N. J. 


Grand Rapids Varnish Corp. .688-B 
Grand Rapids, Mich. 


Grass Queen Mower Corp. 
1016, 1017, 1018 
Sub. Midwest Mower Corp. 
4927 Delmar Blvd. 
St. Louis 8, Mo. 
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Booth No. 


Great Lakes Tractor Co...856, 857 
Rock Creek, Ohio 


Great Neck Saw Mfrs.... 
165 E. 2nd St. 
Mineola, N. Y. 


.168, 169 


Grower’s Supply Co........... 945 
501 Linden St. 
Ann Arbor, Mich. 


Guten. ImGustreee oo. ci ase cas 538 
Alkaline Battery Div. 
212 Durham Ave. 
Metuchen, N. J. 


See advertisement on page 227 


- 


. sen ees nel 


i Ss 1027, 1051 
1825 W. Franklin St. 
Evansville, Ind. 


See advertisement on page 217 


eg ae se a 821 
20 W. Jackson Blvd. 
Chicago 4, IIl. 

I, Bg oe ais 0b RS ed 1146 


44 Kendall St. 
New Haven, Conn. 





Booth No. 


Hamilton Equipment Corp. 


100 First St. 914, 915 
Brooklyn 31, N. Y. 
Hamilton Import Corp. ......589 


132 Front St. 
New York 5, N. Y. 


See advertisement on page 131 


Hamilton-Skotch Corp. ....... 64 
ll E. 36th St. 
New York, N. Y. 

Hampden Specialty Products 
Easthampton, Mass. 1434, 1435 





Your headquarters 
at the show 


Make the HARDWARE AGE 
Booths Nos. 45 and 46 your 
headquarters during the 
show. When you want to meet 
people, make a date to meet 
them at the HARDWARE AGE 
booth. We will take messages 
and there will be plenty of 
chairs. There will also be a 
telephone for your conveni- 
ence. So come in and make 
yourself at home; check the 
HARDWARE AGE Message 
Board if you expect messages 
while at the show. 


i es 5 va a 392, 393 
135 S. Second St. 
Philadephia 6, Pa. 


Handyman Tool Co. ......... 636 
Div. Tar-Gon Products 
224 W. Huron 
Chicago, Il. 


Hannibal Mower Corp... .827, 828 
Box 508 
Hannibal, Mo. 


Henry L. Hanson Co.......... 156 
25 Union St. 
Worcester 8, Mass. 


PEOTGWOPO AGO .. 2... 0c ccs 45, 46 
Chestnut & 56th Sts. 
Philadelphia 39, Pa. 


See advertisement on page 256 
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CABINET DECORATOR 
HARDWARE HARDWARE 


Y/ loauis OSSOMMEMS | 7 








FROM WHICH TO CHOOSE — cage 


- TRIM 
--- THE NEW NAME FOR QUALITY 


HARDWARE by NATIONAL LOCK LOCKS AND SASH 
HARDWARE 











NOW, order, display and sell your cabinet hardware, 
shelf hardware and builders’ hardware under one 
popular banner .. . MEDALIST. Individual Medalist 
assortments comprise only those selected quality items BRASS SHELF 
with proven sales appeal. Make up your own department eta cata 
from the product assortments you find most in demand. 

Each assortment is displayed in a unique MERCHANDISING 

SHELF UNIT which can be used with wall, gondola 
or island display units. Compact display boards 
are FREE with each assortment. 


Exclusive 








Merchandising Program BUILDERS 
“E HARDWARE 


includes famed "Select-a-Pak" packaging, select 
assortments and colorful, compact, convenient displays. 






—— 


WRITE FOR ILLUSTRATED 


BROCHURE NO, 2122 


Shown above, M-500 Medalist Floor 
Unit. Compact and colorful, it dis- 
plays 3 assortments of your choice. 


QUALITY HARDWARE 


all troml source 


M 
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Hardware Show Exhibitors 











Booth No. Booth Ne. 


Pe Bh, FEO TOs iw keine 469 Heineke & Co...1091, 1092, 1098, 
Booth No. Box 568 Box 296 1094 
S. Norwalk, Conn. Springfield, Ill. 
Hardware & Housewares...... 403 See advertisement on pages 118, 119 
7300 N. Cicero Ave. Hasty-Bake Mfg. Co.......... 955 ON Reet comer 
Chicago 30, IIL. Box 7367 Heissner Ceramics Co....... 1411 


Tulsa, Okla. 
Hardware & Industrial Tool Co. 
20th & Oxford St. 654 
Philadelphia 39, Pa. 


Hardware Products Co.....74, 75 
3 Park PI. 
New York 7, N. Y. 


See advertisement on page 175 ° 
your friends 
Hardware Retailer ...... 135, 136 Use the 
964 N. Pennsylvania St. 
Indianapolis 4, Ind. 


Harriaeten ZOOM... <censeves 637 
4316 Alger St. 
Los Angeles 39, Calif. 
convenience. 
Harris Fabricating Co....... 1101 


P. O. Box 1527 
Youngstown, Ohio 


quarters. 








THE MOST COMPLETE SOURCE 
ON THE EAST COAST 










A 






3 Foccac aves 


<¢ COLD HEADED 
SS PRODUCTS 
th IN ALL METALS 


ity] IMMEDIATE DELIVERY 


Catalog on Request 
Ete 


VISIT OUR BOOTH 
* we) NATIONAL HARDWARE SHOW 

. pues 

~ + 


1 . — No. 505 
—. = OS 
») KEYSTONE \ 


127-A CHURCH ST. 


~ 
~~ 





s. 
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BOLT & NUT CORP. 


NEW YORK 7, N. Y. 
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headquarters. 
messages for 


Hayes Spray Gun Co......... 1060 
98 N. San Gabriel Blvd. 
Pasadena 8, Calif. 


Where to meet 


store your packages, or just 
sit down and relax. There will 
also be a telephone for your 
So make booths 
Nos. 45 and 46 your head- 








i 
} 
i 





1722 W. Silverlake Dr. 
Los Angeles 26, Calif. 


Heller Hostess-Ware ........... 4 


179 Westmoreland 
White Plains, N. Y. 


HARDWARE AGE 
Booth at the show as your 
You can leave 


Henderson Mfg. Co........... 933 
Box 395 
Fisher, Ill. 

Herculean Products Co........ 795 


1150 Broadway 
New Yor N. Ze 
fotends. ew York 1, y 
Hercules Chemical Co......... 551 
416 Broadway 
New York 13, N. Y. 


Herman’s Novelty Mfg. Co....500 
476 Knickerbocker Ave. 
Brooklyn 37, N. Y. 


THE GREATEST NAME 
IN DO-IT-YOURSELF 


WEATHERSTRIP 


SEE YOU AT 
BOOTH +595 
HARDWARE SHOW 
N. Y. COLISEUM 


THERMWELL propucts co., inc. 


120 WEST 31st Street, NEW YORK 1, N. Y. 
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No need to stock up to 9 sizes of ordinary anchors. Engineered by DIAMOND, original anchoring 
Wing-Ding Shorties, Regulars and King Size Wall bolt patentee, Wing-Dings serve a wide variety 
Anchors meet all your customers’ needs. With just f uses in the home, do-it-yourself work and in 


; industry. They’re ideal to hang pictures, mirrors, 
these three Wing-Ding sizes you carry a faster- Cabinets, utensil racks, shelves, wall lamps, bath- 


moving, smaller inventory. Profit per item and ;oom fixtures. That’s because with a Wing-Ding 
per sale goes up. you're sure it’s secure. 























1 a 5 

KING -e NEW . 

1/4" 10 1 1/4" SIZE 4 SHORTY 
STANDARD Only 1” long. : 

Cat. No. 7923, Size 5SL Cat. No. 7922, Size 4SL Cat. No. 7921, Size 45S | 
Takes only 5/16” hole. Fits Takes %" hole, smallest Designed for narrow spaces. | 
wall thicknesses of 4%" to size hole of any wall fas- Short enough foruse onhol- | 

> 1%". Tested to 500 Ibs. tener. Easy to install. low doors, furred wallboard. J 





To Help You Sell More WING-DINGS to More Customers... 


Write today for free Wing-Ding samples and the @ Counter Displays show Wing-Ding selling 
name of your nearest distributor. Also for com- § features, show the customer how easy they 
plete data on the wide line of Diamond anchors, § &°¢ te install. Place them near your cash 


; register and cash in on extra sales. Ail sizes 
fasteners and pole line hardware. blister-packed. 


See us at Booths No. 447-8 National Hardware Show 






. EXPANSION BOLT CO., INC. = 
500 North Avenue * Garwood, New Jersey 


Stocking Warehouses: Atlanta, Boston, Chicago, Dallas, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, 
San Francisco, Seattle, St. Lovis, Washington, D. C. Also, Montreal, Toronto and Vancouver, Canada. @ «7 
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Only Honeywell’s new line of indoor and outdoor 
Thermometers comes with this exclusive, 
self-selling counter display 


RETAIL VALUE $20.75 
COST TO YOU 


(5 thermometer packages, display included free) $ T 2 . 45 











YOUR PROFIT $8.30! 





Now, for the first time anywhere, you can have this sales-making 
thermometer display bringing in extra profits to your store. 


And best of all, you'll be displaying the New Honeywell line— 
five of the most popular indoor and outdoor thermometer types: 
(1) the Scout Outdoor, (2) Explorer Outdoor, (3) Lookout Indoor- H I] 
Outdoor, (4) Medallion Indoor, and (5) Matched Indoor and oneywe 
Outdoor Thermometers. They’re all available in open stock to 
replenish your display! . 








op ) 
Your wholesaler now has this NY101A1 display shown above. 


o 
Contact him, or phone your local Honeywell office. Or write H : it WE Coitiol 


Minneapolis-Honeywell, Dept. HW-9-135, Minneapolis 8, Minn. 
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Hardware Show Exhibitors 





Booth No. 

Pee MEOOOOOS oa kc cc ees 831 
Hershey, Pa. 

Hild Floor Machine Co........ 519 


1217 W. Washington Blvd. 
Chicago 7, Il. 


Hiller Engineering Corp. 
64 McClellan St. 1058, 1059 
San Jose, Calif. 


I, eM SS M-4B 
67 Murray St. 
New York, N. Y. 


monmert Bite. Ce....6.6.. 599, 600 
Kitchen & Electric 
Housewares Div. 
Troy, Ohio 


Holbrook Housewares 
32 Lexington Ave. 
Brooklyn, N. Y. 


R. M. Hollingshead Corp..545, 546 
Universal Chemical Div. 
840 Cooper St. 
Camden, N. J. 


See advertisement on page 196 


Horticulture, Inc. 
303 Fifth Ave. . 
New York 16, N. Y. 


H. P. Tool Mfg. Corp....... 199-B 
124-134 E. Cumberland St. 
Philadelphia 25, Pa. 


Hubbard Mfg. Co. 
1014 Marquette Ave. 
Minneapolis 3, Minn. 


H. D. Hudson Mfg. Co....... 1033 
589 E. Illinois St. 
Chicago 11, Il. 


Huffman Mie. Co. ......ccecs 744 
108 Davis Ave. 
Dayton 1, Ohio 


Humphrey-Wilkinson, Inc. ....565 
Divine St. 
North Haven, Conn. 


Hunter Division 
Robbins & Myers 
P. O. Box 3775 
Memphis 14, Tenn. 
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Genuine 
Amerock Quality 
Onty 


39e 


Each 


Shows beautiful new Contemporary pull by Amerock in six stunning 
finishes: Satin Copper, Satin Bronze, Ebony Black, Satin Chromium, 
Polished Chromium, and Polished Brass. With wire easel for stand-up 
mounting and hole for hang-up. 

Extra hardware for resale packed with each display returns $12.70 to 
dealer on an $8.40 investment—over 50% markup. In addition dealer 
receives colorful display showing six pulls with retail value of $2.44. 

Simply order Amerock Display No. 201EH —list price $14.00. 


Retail Valve 





10 No. A-444-41 Balin Comper GUE: io o's soca inn ccc coos, Cm $ 3.90 
10 No. A-444-26 Polished Chromium pulls...................... 3.90 
10 No. A-444-3 Polished Brass pulls......... 4.90 
DEALER SELLS extra hardware for................... $12.70 
HE ALSO GETS one No. 201EH Display (value $2.44) 

re. ots. oS s wlabs eee ede os ubdea Gocsa bes tauabuwes $ 8.40 


Shipping weight complete, 5 Ib. 


NATIONAL BUILDERS’ HARDWARE CONVENTION....... 
NATIONAL HARDWARE SHOW eal oe ae metal 
MIDWEST HARDWARE AND HOUSEWARES SHOW 
NATIONAL RETAIL LUMBER DEALERS’ SHOW. 


Booths 103 & 104 
Bk Booths 53 4 54 
Booths S-53 & S-55 

Booth 330 


See your Amerock wholesaler for full details 
of print your name and address in the space below and mail to 


DEPT. HASS AMEROCK CORPORATION, ROCKFORD, ILLINOIS 
NAME COMPANY ADDRESS’ CITY & STATE 


@ NATIONAL HARDWARE SHOW SECTION e@ 


Fill in below 
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BIGGER SALES: 


War ——_ | 


F QUALITY PRE-PACKED 
' CABINET HARDWARE | 























} PACKAGED | 


INDIVIDUALLY IN 
TOUGH, PROTECTIVE 
SEE-THRU POLY- 
ETHYLENE BAGS 
IN OUR NEW 
COMET SERVA-PACK 
. STAYS ATTRACTIVE, 
NEW LOOKING 






<< LOWER 
PRICED 


XK comet WITH SCREWS 





MADE TO MEET 


aX THE MOST COMPLETE LINE OF 
STAR'S FAMOUS 


CABINET HARDWARE MADE! 


HIGH STANDARDS 
TOP SELLING STYLES AND FINISHES! OF QUALITY 
STAR'S “Comet” is the line you've been waiting for . . . a lower 


priced, high quality selection of top selling cabinet hardware. 
Each item packaged in a tough see-thru polyethylene bag that won't tear, 
keeps the stock new, fresh and attractive looking, insures against 


loss of screws and parts. ORDER TODAY! 
SEE US AT THE SHOW—BOOTH 350 


Be sure to see ‘Americana’ and the other pace- 
setters in Star's complete line! 


* 366-388 BUTLER STREET, BROOKLYN 17, N. Y. 
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Hardware Show Exhibitors 





Booth No. 


ee GO. os on bene cbs 72, 73 
Southbridge, Mass. 


See advertisement on pages 9, 147 


Hunter Metal Industries....M-12 
230 Fifth Ave. 
New York, N. Y. 


Hy-Ko Products Co...........562 
6813 Wade Park Ave. 
Cleveland 3, Ohio 


See advertisement on page 140 


I 


Ideal Rubber Products Co.....597 
273 Van Sinderen Ave. 
Brooklyn 7, N. Y. 


Imperial Royal Corp.......... 696 
616 13th St. 
Highland, Ill. 


Imperial International Corp... .82 
Div. Imperial Knife Associated 
Cos. 

1776 Broadway 
New York 19, N. Y. 


Imperial Knife Associated Cos. 


1776 Broadway 103, 104 
New York 19, N. Y. 
Independence Hall Seed Co.....749 


Druid Hill Park Seed Corp. 
2700 Wilmarco Ave. 
Baltimore 23, Md. 


Independent Nail & Packing Co. 
Bridgewater, Mass. 211 


See advertisement on page 188 


Indestro Mfg. Corp....... 187, 188 
N. Kildare Ave. & Schubert 
Chicago 39, IIl. 


RN ae ET ae 1148 
1125 E. Georgia St. 
Indianapolis, Ind. 


I Te ee 643 
522 Fifth Ave. 
New York, N. Y. 


Industrial Plastic Co......... 1166 
216 Tingley Lane 
Metuchen, N. J. 
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Booth No. 


Ingraham Co. 
N. Main St. 
Bristol, Conn. 


International Harvester Co. 
1067, 1068, 1069, 1070 
180 N. Michigan Ave. 
Chicago, Ill. 


Internetional Oil Burner Co...4 
3800 Park Ave. 
St. Louis 10, Mo. 


International Plumbing Mfg. Co. 
45 Murray St. 575 
New York 7, N. Y. 


International Shear Co........ 824 
530 Crestmont St. 
Reading, Pa. 


Irmanton Products Co......... 692 
70-79 89th St. 
Glendale 27, N. Y. 


cp Beets KAe oc oe kee cewee M-35 
4640-60 N. 18th St. 
Philadelphia 40, Pa. 


Irolite Finishing Co..........537 
857 Greenwich St. 
New York 13, N. Y. 





How to reach 
your friends 
at the show 

Here’s how to reach your 
friends in the Coliseum dur- 
ing the show. 

Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 
booths. Write a message for 
your friend. Your friend’s 
name will be posted on our 
Message Bulletin Board. 

Your friend sees his name 
on the bulletin board and asks 
for the message you’ve writ- 
ten. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages 
for you. 

This is a service offered by 
HARDWARE AGE to aid show 
visitors. 


tO 


























ith Be 8 © 
it’s here 


Europe’s 
fastest-selling 


padlock line... 


A complete 
line — (Y 
fully (IF c 


guaranteed! ‘ 





Beat the 
‘“‘price-barrier’’ with 


THE 


LINE 
SINCE 1854 


Attractive Modern Packaging: 
® Individually Carded 


® Individually Boxed in 





Attractive Display Cartons 


Yes, once again Hamilton 
brings you another important line 
. -. Quality-engineered, priced-to- 
sell. From simple warded, to 5-pin 
tumbler locks—Trelock offers every- 
thing you want in customer-appeal 
at customer-pleasing prices. 


But why not see for yourself at: 


Booth #589 
National Hardware Show 


Hamilton Import Corp. 


i (ok ae Aol a ao ne) eo 





132 Front St 





@ NATIONAL HARDWARE SHOW SECTION e@ 131 


Hardware Show Exhibitors 










Booth No. 


RRS Sg CEE eR 603 
A & Clearfield Sts. 
Philadelphia 34, Pa. 


Italian Imports Co. ........ M-41 
2251 Murray Hill Rd. 
Cleveland 6, Ohio 


Booth No. 


J 


PS es Gea is inn cnc 721 
P. O. Drawer 9 
Harrisburg, Pa. 


See advertisement on page 113 


eaeows Bite. Ue....... des 115, 116 
W. Hartford 10, Conn. 


See advertisement on page 255 





KIDDE PRODUCTS COVER 
YOUR 4 BIG SALES BASES 






1. impulse item Extraordinary. Jet 
King Butane Blow Torch. 3500° of pin- 
point heat from a pen-sized tool. Skin- 
packed on cards for display. Priced at 
$1.95 for fast sales action. Profitable 
repeats in replaceable butane cartridges. 
Also complete soldering kit at $2.95. 





3. Kidde’s New Caulking Gun. Caulk- 
ing gun for a multitude of home jobs 
uses cartridge of carbon dioxide. Dis- 
charges 21 cu. in. of compound. “On- 
Off” lever controls flow. Gun easily 
re-charged and re-filled. Suggested price, 
$6.95. Chargers, $1.20 per box of ten. 





2. Gift idea DeLuxe. Handsome, 
gold-finished, all-aluminum Kidde Soda 
King Syphon. Makes soda from tap 
water at half the cost of bottled soda. 
Full quart capacity. Gift-boxed with 
three Super Chargers at $14.95. Extra 
chargers mean good repeat business. 





4. Household Helper. Kidde Cream 
King Whipper whips dairy cream or top 
milk, stores it safely for weeks. Saves 
money over canned whips, gives you a 
source of steady repeat business in re- 
placeable chargers. In handsome gift 
box with two chargers. Retails at $7.95. 


All Kidde products are tested, backed by national advertising. Seles 
aids are available to you from Kidde. Write Kidde for more information. 


KIDDE MANUFACTURING CO.,IN 
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BLOOMFIELD 
« NEW JERSEY 























Booth No. 


gacopsen Mfe. Co............. T47 
Racine, Wis. 


See advertisement on page 253 


A. G. Jacobus’ Sons.......... 162 
770 Bloomfield Ave. 
Verona, N. J. 


Se I, ER i 430 
ool Atlantic Ave. 
srooklyn 17, N. Y. 


Jaybee Mfg. Corp......... 555, 556 
566 San Fernando Rd. 
Los Angeles 65, Calif. 


Jefferson Screw Corp.........437 
691 Broadway 
New York 12, N. Y. 


Jiffy Enterprises 
146 N. 13th St. 
Philadelphia 7, Pa. 


See advertisement on page 254 


get. SE sar 1106, 1107 
275 N. J. R. R. Ave. 
Newark 2, N. J. 


fo ee Te ee ee 311 
22 Clifton St. 
Somerville, Mass. 


Jordan Industries ........... 356 
2751 N. W. 75th St. 
Miami 47, Fla. 





HARDWARE HUMOR 














f 





‘ game 











“All | know is, he said he won't be 
needing a lawn mower anymore.” 
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3 famous names in the No. 1 


distributor line of ironing tables 








MET-L: TOP 






Arvin 










Rolls 4 ways— 
right or left when 
in uvse—sideways 
. when folded. 





Arvin MET-L-TOP Roll-Away Arvin MET-L-TOP 11-Height Adjustable 
Superior 4-way roll-away action completely Outstanding stability with 4-leg no-wobble 
eliminates lifting and dragging . . . Infinite construction, reinforced top . . . Lightweight, 
height adjustment from 26” to 36”... Auto- only 14 lbs. . . . Adjusts to 11 positions from 
matic safety lock ... Yellow top, chrome legs. 23” to 36” . . . Yellow top, turquoise legs. 
Model C-691, $14.95* Model C-607, $9.95* 


Other famous fast-selling models: 


Arvin Pad and 
Cover Sets 
“Custom-fit”, onetype 
for Curvalite, one for 


all other models. 
$2.49 to $4.98 


a 








Arvin Curvalite Arvin MET-L-TOP Arvin Glide Easy . 
Revolutionary new shape _Infinitely adjustable; yel- PROMOTIONALLY PRICED NATIONALLY 
cuts ironing time up to 4. _low top, turquoise legs. 11-height adjustable, Model ADVERTISED 
Model 4015, $19.95* Model C-689, $12.95* 200. Fixed position, No. 170. 


SOLD EXCLUSIVELY THROUGH DISTRIBUTORS 





Electronics and Appliances Division « Arvin INDUSTRIES, inc., « Columbus, Indiana 
Arvin also manufactures Radios, Pho Portable Electric Heaters, Car Heaters, Outdoor Gri 
sagt amas Te sien Electric = _ _ 
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Hardware Show Exhibitors Booth No. 


Kaiser Aluminum & Chemical Sales 
Booth No. 919 N. Michigan Ave. 604, 605 
Chicago 11, Ill. 








K Kalamazoo Furniture Co.....1449, 
844 Crosstown Parkway, E. 1450 
Kalamazoo, Mich. 


K-Appliance Div. ............596 
Queen Products I I aid 750 
505 Front St. 1107 Broadway 
Albert Lea, Minn. New York 10, N. Y. 

























reasons why you will sell more 


tAsy: HEAT rv 


—the leader in automatic freeze-protection! 








Check them yourself—the quality fea- 
tures that put EASY-HEAT six steps 
ahead in the freeze-protection field! 
These nationally-advertised kits—both 
Regular and Automatic Band Models— 
offer safe, sure protection for water 
pipes, roofs, gutters, downspouts, trailer 
plumbing and many other areas. Indi- 
vidually packaged in colorful boxes—12 
per shipping carton. Each unit guaran- 
teed. Write for literature, terms. 





1 Moisture-proof viny! 
band holds properly 
spaced Heater Wire in 
separate channels. 


2 Built-in thermostat 
saves electricity—guaran- 
teed not to cause radio- 
TV interference. 





3 Both connections and 
end hermetically-sealed 
for maximum strength and 


safety. i —_ 


—' -_ 


@ 12 extra inches of cold 
lead wire and molded 
plug, UL-approved. For 
110-120 AC. 





(Patent No. 2,824,209) 









































Length Total WITH Thermostat NO Thermostat 

of unit watts Model Price Model Price 

3 feet 15 EZ-AB3 $6.20 EZ-B3 $2.25 

6 feet 30 EZ-AB6 6.80 EZ-B6 2.85 

5 Each kit includes big 9 feet 45 EZ-ABS9 7.35 EZ-B9 3.40 
roll of 2” waterproof insu- 12 feet 60 EZ-AB12 7.80 EZ-Bi2 3.85 
lation—enough to double- | 45 feet 75 EZ-AB15 8.30 || EZ-B15 4.35 
WED ONE. 18 feet 90 EZ-AB18 8.75 || EZ-B18 4.80 
24 feet 120 EZ-AB24 9.60 EZ-B24 5.65 

30 feet 210 Not available *EZ-B30N 6.45 

40 feet 280 Not available *EZ-B40N 8.15 

6 Even friction tape fur- 60 feet 420 Not available *EZ-B60N 9.95 

















nished with Automatics to ——" Models do not have outer wrap or friction tape 
permit easy Do-It-Your- 


self installation! * SEE US IN BOOTH 510, National Hardware Show 
WWELCRAET Products Co., free. DEPT. HA, NEW CARLISLE, IND. 











Booth No. 


Kason Hardware Corp........ 661 
71 Wallabout St. 
Brooklyn 11, N. Y. 


Kasson Die & Motor Corp....1147 
3408 Northern Blvd. 
Long Island City 1, N. Y. 


eS i eee a. 
200 Lincoln Ave. 
New York 54, N. Y. 


fa + eee 936 
29th & Meadow Lane 
Manitowoc, Wis. 


I eS ews 753 
1006 E. 22nd St. 
Kansas City, Mo. 


OE a ae 1141 
1687 McDonald Ave. 
Brooklyn 30, N. Y. 


Kelly Western Seed Div....... 954 
Box 2310 
Salt Lake City 10, Utah 


See advertisement on page 90 


eee: Fee GB. ks ioe oe ows 719 
Hubbell’s Cross Road 
Mt. Kisco, N. Y. 


ky a Ce RR tak Se 1205 
830 Monroe St. 
Hoboken, N. J. 


eS ae an 699 
9 S. Fairview Ave. 
Park Ridge, Ill. 





Hotel accommodations 


The National Hardware 
Show management has made 
arrangements with the con- 
vention bureau to handle ho- 
tel reservations. If you want 
the Show management to ar- 
range your hotel accommoda- 
tions write to National Hard- 
ware Show, 331 Madison 
Ave., New York 17, N. Y., for 
a hotel reservation applica- 
tion blank. 
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CARD CONTAINS: 
5 No. 10 x 1” Rawiplugs 
5 No. 10 x 1” Screws 








RAWLPLUGS 


PLASTER : BRICK: STONE 
CERAMIC TILE ° SHEET - 


Twenty Cards to a Carton 





Priced to Sell! 29¢ a Card 





DISCOUNT: 40% 


CONCRETE ° 





FES SHIPPING WEIGHT: 2 Ibs. 
SOAS. 
RSIS CAT. NO. 8925 











VISIT US 
AT BOOTH 198 


Famous RAWLPLUG masonry anchors impulse packed for 
self-sale to retail trade. Millions of RAWLPLUGS are used every year in industry 
and the construction trades for holding extra heavy loads in all kinds of masonry 
—from wallboard to hard concrete. 

RAWLPLUGS and matching screws are pre-packed on 
hard-hitting, self-selling “bubble” cards. The size is the 
most popular — No. 10 x 1", requires a 3/16’ drill. Com- 
plete instructions for use are on back of card. Only the 
genuine are “branded’”” RAWL. Nationally advertised! 


The RAWLPLUG Company, Inc. 
236 Petersville Road, New Rochelle, N. Y. 








ATTRACTIVE, HUSKY, COMPACT DISPLAY RACK 
FREE WITH INITIAL ORDER 
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why stay on the 
‘SPLINTER’ PROFIT TEAM? 


Get A Real Share With The BIG Winner 
WERNER ALUMINUM LADDERS 


Why hurdle 3 sales* when you car. make more profit 
on just 1 WERNER Aluminum Ladder sale... in 
one-third the time and with one-third the floor space. 
































Join The WERNER Profit Team... 


a complete line of aluminum stepladders, extensions 
and single ladders. FIRST WITH UL APPROVAL 


ORDA fy AN oy 
SE TRe ENN Nin 














AF LRN 


AXE 






VISIT BOOTH #9 
NATIONAL HARDWARE SHOW 


Write for full details and your nearest distributor 


ia 777-0 1. 





*of wood ladders 











Hardware Show Exhibitors 





Booth No. 


Kerr Wire Products Co........327 
933 N. Cicero Ave. 
Chicago 51, Ill. 


See advertisement on page 235 


KRester Solder Co............. 594 
4201 Wrightwood Ave. 
Chicago 39, IIl. 


Keystone Bolt & Nut Corp.....505 
125 Church St. 
New York 7, N. Y. 


See advertisement on page 126 


rn tke eb olen t 574 
Bloomfield, N. J. 


See advertisement on page 132 


ES a eee 669 
5160 W. Thompson St. 
Philadelphia 31, Pa. 


King Cotton Cordage....... 28, 29 
c/o John H. Graham & Co. 
105 Duane St. 
New York 8, N. Y. 


See advertisement on page 104 


King-O-Lawn, Inc. ....1212, 1213, 
P. O. Box 1068 1214 
South Gate, Calif. 


See advertisement on page 237 


IE eb we 921 
Charcoal Div. 
Iron Mountain, Mich. 


Kingsford Ornamental Bldg. 
REIS Sea; Se ae 956 
Div. Comaco, Inc. 

Box 9536 
Pittsburgh 23, Pa. 


Kleer-Vision Sales Co.....461, 462 
Box 576 
Mountain View, N. J. 


Max Klein, Inc. ........ 1229, 1230 
17606 Northlawn 
Detroit 21, Mich. 


Knape & Vogt Mfg. Co....... 159 
Grand Rapids 4, Mich. 


Knapp-Monarch Co. ....65, 66, 67 
Bent & Potomac Sts. 
St. Louis 16, Mo. 


Knickerbocker Metal Guild 
687 Broadway 351, 352 
New York 12, N. Y. 
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It’s here...it’s great! The new low cost, high profit 
. 
iy 
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The new Electrostrip “‘4-footer’’—a complete, do-it- 
yourself kit of electrical modernization retailing for 
only $2.95—is as easy to sell as it is to install! 


Electrostrip is the electrical outlet answer for kitchen, 
bedroom, family room, anywhere! The ‘‘4-footer’’ 
installs with just a screwdriver. Three twist-in recep- 
tacles and mounting screws come with each kit. The 
strip is polarized for maximum safety and each kit 
contains a warranty card. 


You earn a full 40% on Electrostrip. The “4-footers” — 


at $2.95 each and packaged 5 to a carton—cost you only 
$8.85. Your profit is a healthy $5.90. 


Electrostrip has pulled over 50,000 inquiries since its 
introduction. Stepped-up national advertising com- 
bined with low price and this brand-new impulse 
package will make sales boom. Electrostrip is also 
available in 15-foot kits which retail at $9.95, and in 
bulk rolls. Extra fittings and receptacles may be 
ordered in any quantity desired. 


Order and sell the Electrostrip ‘‘4-footer’” now! See 


your hardware or electrical wholesaler or write 
Bull Dog direct. 










© BEPCO 
MEET US AT THE Sept. 29 
COME TO BULLDOG 
Boom S47 NATIONAL ~ 
HARDWARE 


. 
soe FD SHOW 
te 


BullDog Electric Products Company, Division of I-T-E Circuit Breaker Company, 
Dept. G, Box 177, Detroit 32, Michigan: In Canada—Toronto 15, Ontario. 
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Fine Cutlery 
Priced to 
KY) 








































Cutlers since 1875 





























PUTTY 
KNIVES 


Here's 5 reasons why 


... correctly designed to 
do a better job. 
...qQuality-made for cus- 
tomer satisfaction. 

... colorfully packaged for 
quick sales. 

... priced for rapid turn- 
over. 

... first choice of both pro- 
fessionals and home owners. 





Finest, High Carbon 
Cutlery Steel, hardened, 
tempered and ground 


under water. 


Choice of flexibility for 
different jobs and dif- 
ferent tastes. 


Designed for perfect 
balance and work- 
Genuine Imported Rosewood ability. 
handles for longer wear. 





us 


Handles securely soomn No. 452 


"locked" by brass 
compression rivets. 
NOW! 


Vacuum Packed on 
colorful cards. 


CLEAN! CLEAR! 
CRISP! BRIGHT! 


For EXTRA Sales Appeal 
Attractively packaged on 
colorful cerd. 


SEE YOUR HARDWARE JOBBER 
ABOUT THE COMPLETE GOODELL LINE 





Easy to Buy, Stock and 


Sell because it's a com GOODELL COMPANY 


plete line of Best-Sellers 


froma Single Dependable Antrim, New Hampshire 


Source. 








Booth No. 


ES ee 818 
Kohler, Wis. 


i a 1165 
2323 Ellis Ave. 
St. Paul 15, Minn. 


RG 317 
4510 White Plains Rd. 
New York 70, N. Y. 


meen Meee. CORR... cece 432 
634 Prospect PI. 
srooklyn 16, N. Y. 


i iC,” Se ee 590 
611 Broadway 
New York 12, N. Y. 


i Ce... oc eet 1239, 1240 
880 E. 72nd St. 
Cleveland 3, Ohio 


See advertisement on page 198 


ae epee ae 542 
3148 W. 32nd St. 
Cleveland, Ohio 


L 


Lafayette Brass Mfg. Co. 
409 Lafayette St. 927, 928, 929 
New York 3, N. Y. 


See advertisement on pages 26, 27 


Lampert. Ime. ...... 809, 810, 811 
519 Hunter Ave. 
Dayton 4, Ohio 


Lancaster Pump & Mfg. Co.. .905 
Manheim Pike 
Lancaster, Pa. 


La Pointe Industries......... M-2 
Howard Housewares Div. 
155 W. Main St. 
Rockville, Conn. 


Lasko Metal Products....367, 368 
438 W. Gay St. 
West Chester, Pa. 


See advertisement on page 140 


Lauson-Power Products Div. 
812, 813, 814, 815 
Tecumseh Products Co. 
Tecumseh, Mich. 
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PORTABLE ELECTRIC HEATERS 


The latest leaders...fast-acting, fast-selling heaters...from 


AMERICA’S LEADING HEATER MANUFACTURER 


ee ee Me “py 
—_ See —e_";_/-1 om, 
Seen natant beoictaaaa a ee —y ' 


— 
— 


neces! 


ee 


Exceptional value—automatic, 
fan-forced-plus-radiant heater 


Model 5824. Full-volume, fan-forced heat in 5 to 
10 seconds, plus radiant heat from ceramic rod 
elements with fluted reflector. 1650 watts, ther- 
mostat controlled. Safeguard Safety Switch. Char- 
coal finish, gold and black accents. $24.95 


New, fast-acting radiant heater 
—wunique design, low price 


Model 5800. Nichrome wire heating element reach- 
es full intensity in 5 to 10 seconds, gives cheery 
“fireplace” glow. Healthful infra-red heat. 1320 
watts. Safeguard Safety Switch. Bronze enamel, 
brass-plated grille. $14.95 


SELL THE EXTRA VALUE OF “4 HEATERS IN 1° — These Arvin Automatics 
provide fan-forced-plus-radiant heat at both 1650 and 1320 watts 


Model 5839. Heats 
instantly ives 


low thru wavy, 
posaeter brass- 

tton control for 
2 heats. “‘Vycor’’ 


awe tubing insu- 
tes heati ele- 
ments. 

switch. Saf rd 
Safety Switch. 
Charcoal enamel, 
black trim. $39.95 











VIN LINE 


culation—61 cubic THE COMPLETE AR 
guard Safety 


witch. Bermuda 
bronze enamel 


trim. $34.95 


NATIONALLY $12.9 
ADVERTISED 


twelve 1 10-volt 
Qo-volt models 


four 22 
5 to $89.99 


Electronics & Appliances Division Arvin INDUSTRIES, INC., Columbus, Indiana 


Arvin also makes Radios, Phonographs, Car Heaters, Ironing 
Tables, Outdoor Grills, Leisure Furniture, and Electric Fans 
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Hardware Show Exhibitors Booth No. Booth No. 











Leigh Building Products..917, 918 Leipzig & Lippe............ 1151 
Booth No. Div. Air Control Products Crow Hill Rd. 
Saranac, Mich. Mt. Kisco, N. Y. 












George S. Leiner & Co........ ee > Fae I ed... Cech c euen 105 
hae |e 829 1250 Brook Ave. Franklin, Ky. 

181 Greenwood Ave. New York 56, N. Y. 

Midland Park, N. J. Stuart BM. LOPMOP.....ccceces 459 
6100 17th Ave. 


















SST PEE EO 701 Brooklyn 4, N. Y. 
Div. Outboard Marine Corp. 3 
Lamar, Mo. How to get into Lewis Engineering & Mfg. Co. 
See advertisement on pages 3, 109, 112 the Hardware Show Alliance, Ohio 710 
Lawnmaster Mower Co....... 707 f You can register in advance Lewis Research Laboratories. .635 
610 South H St. or the National Hardware 202 S. Dean St. 
Richmond, Ind. Show and have your badge of Englewood, N. J. 
admission when you leave for . 
Lawn Mower Institute...... T72-A verted a The badge is all Liberty Hardware Mfg. Corp..576 
307 Mills Bldg. a > e One 2 44-39 Purvis St. } 
Washington, D. C. the Show. To get your badge Long Island City 1, N. Y. | 
in advance fill in the coupon 
Leatheveralt Co. oi. 5 ..45- 00s 411 — National Hardware Liberty Industries ........... 36: | 
Preston & Filbert Sts. Show esvertiooment in this 908 Kent Ave. ‘ 
Philadelphia 4, Pa. issue of HARDWARE AGE and Brooklyn 5, N. Y. 
send it to National Hardware 
Lebanon Chemical Corp....... 832 Show, 331 Madison Ave., New Liberty Steel Chest Corp...... 520 a” 
Box 532 York 17, N. Y. Dowling PI. 
Lebanon, Pa. Rochester 5, N. Y. 













NEW! ion 
sox POSTS 


_ — for suburban and coun- 
try homes! A" diam. 1é-gauge steel 
tubing, 66" high. Meets P.O. re- 
quirements. Flattened bottom makes 
ground penetration easy, prevents 
turning. Painted and baked to a 
satin smooth black rustproof finish. 
Complete with clamping nuts, bolts 
and heavy mounting 
platfo-m that holds 
all size mail boxes. 





MPBSBMBNSSVSsSsVSsssssssssVsssssVsessVsssssessessessesssaany 





RESERVE 
BOOTHS 367-368 
FOR YOUR MOST INFORMATIVE 
COMPARISON SHOPPING 


e It will repay you to take a long hard look at our 











new Pop-Up Toaster. Compare it with any toaster yg od IN 
in the field for quality and modern features—you HY-KO itc 
won't find its equal. And when you hear the price, PRODUCTS CO 

your eyes will pop higher than the toast! Cleveland 3, Ohio Nv 





@ Mull over the Lasko line of appliances—the skillet, 
the Dutch oven, the griddle—all of them inter- 
changeably attachable to the Dial-a-Meal Control. 
Compare cost, quality, design—you'll soon see where 
to help boost your Winter’s profits. 


e Look over our famous line of fans. Everything 
from a small room cooler to an advanced design 
house cooler with features such as thermostat, re- 
versibility, portability, wall-to-wall airsweeping lou- 
vers. This is anything but a “low-cost” line, because 
quality and durability stick out all over them. Yet 
when you come in and compare costs for next Spring’s 
selling season, you'll find it’s the Lasko fans that 
provide the profit. 


YOU MAY COME TO COMPARE, 
BUT YOU WILL END BY BUYING 


Lasko Metal Products, Inc. e West Chester, Pa. 





For proper installation of ceiling tie Be sure! Use only 


ARROW’S CEILTILE STAPLES 


eliminates : ying ceilings caused by Hidden fF 


Here's the big difference you usually can't see! 


Mis 
WV | Re itt) 


(‘Armstrong 


ARROW’S CEILTILE STAPLE CELOTEX 


° — leg ——_ drives 
flush, holds tight! Gold Bond 
e The fracture causes loss © Flange isnever fractured . . pti my + Renda 
of 50% of staple’s hold- CEILTILE penetrates perfectly! 


e Special cement coating — 
tremer dous holding powcr! 





Manow fasTEeNnter £0.. fac. 


Ceiltile used only 
with ARROW’'S T-50 








FARSBRARRRSSRSRSESRSSSESRSERSESESRSERRRSSERSESSESESRSESRSSSRSSRSESESSSSERESSESE ESE ES 
Lac ea SE SBBASSRESRESREREERESRESREERSRERSRERERER ESR ESR ERR SR SEER SESE SESE EEE SE ESE EEE ESSE 
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Greatest NEW Decorating Aid in a decade! 


— Great new money-maker for You! 


GOLDI CHROME! COPPER! 
—— 


























—% ‘= 


——————— 
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SELF-STICKING METALIZED MYLAR* 









Here’s the amazing new 
flexible metalized plastic with 
1001 household uses! 


DECORATIVE USES 
INDOORS and OUTDOORS! 


itchens e¢ Shelf edging «Hampers e¢ Bathrooms § e Desks 
e Mirrors - Picture Frames Screens’ e Refrigerators 
e Furniture e Boats -eFish Tanks’ e Flower boxes 
e Telephones eLampshades’-- e Gift wrapping 
e Closets e Automobiles e Moldings 


Peel off the paper backing to expose the self stick- 
ing adhesive, press down and presto... it sticks 
to practically any surface! Available in 4 beau- 
tifully embossed patterns, in gold, chrome and 








\_ MEEBEEESOe » copper — in an eye catching self-selling on-or-off- 
hem 2 counter rack. Be among the first in your city to 
| | feature Trimbrite — be the first to profit! 

fee we eet) 





OS ‘ . By SSSA SO Se . 
a a er 
5 du Fs rw ee — aA y 


WRITE for free Sa 


MARGLO, INC. 
265 William St., Englewood, N. J. 


Please send FREE samples of Trimbrite 
and complete details. 





mples 


Company___. 


OFFICES: 265 William St. Englewood, N.J. |’ —— 


Address_ 


FACTORIES: New Britain, Conn. City State 
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Hardware Show Exhibitors 





Booth No. 


Lifetime Cutlery Corp........ 607 
54 Knickerbocker Ave. 
Brooklyn 37, N. Y. 


Lighthouse Industries 
3620 Northern Blvd. 
Long Island City, N. Y. 


ay en “Ee. bas cg des Re 1167 
Junction Routes 3 & 46 
Clifton, N. J. 


FR RE Se oe ae 147 
Westminster, Md. 


Lincoln Metal Products Corp. 
225 42nd St. 680, 681 
Brooklyn 32, N. Y. 


Littlestown Hardware & 
PG ee. Bcc wccu ds 153 
Littlestown, Pa. 


TE ee 960 
Div. Schiller-Pfeiffer, Inc. 
1028 Street Rd. 
Southampton, Pa. 
See advertisement on page 206 


Lockhart Mfg. Corp........ 660-B 
6350 E. Davison Ave. 
Detroit 12, Mich. 


Lockset Screening Co......... 181 
Div. Joseph M. P. Ott Mfg. Co. 
87 Sabin St. 

Pawtucket, R. I. 





HARDWARE HUMOR 





"| bought one of those burglar-proof 
locks for our warehouse. 


142 
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Booth No. 


RGNRD SIMGEICS «6 0 ks chee 619, 620 
3000 W. Pafford St. 
Fort Worth, Tex. 


See advertisement on page 223 


Lombard Governor Corp...... 1061 
Box 107 
Ashland, Mass. 


Loroman Co. 
1150 Broadway 
New York 1, N. Y. 


i, Se Oe EM peace chines 501 
288 Flushing Ave. 
Brooklyn 5, N. Y. 


M. Lowenstein & Son........ 396 
1430 Broadway 
New York, N. Y. 


Lubriplate Div. 
Fiske Bros. Refining Co. 
129 Lockwood St. 
Newark 5, N. J. 


See advertisement on page 86 


SD TPOR. 35 Soo hewn ss 129, 130 
Chicopee Mills 
47 Worth St. 
New York 13, N. Y. 


Lustig Distributors .......... 451 
495 N. Woodland St. 
Englewood, N. J. 

Lynden Metal Craft Co....... 959 


1601 C St. 
Lynden, Wash. 


See advertisement on page 214 


M 


McCloskey Varnish Co...... 647-A 
7600 State Rd. 
Philadelphia 36, Pa. 


McClung Bros. Rose Nursery 
624 Parkdale Dr. 
Tyler, Tex. 


906 


McDonough Power Equipment 
1034, 1035, 1044, 1045 
McDonough, Ga. 


McGraw-Edison Co...194, 195, 196 
Bersted Mfg. Div. 
Industrial Dr. 
Jefferson City, Mo. 
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ARE YOU SEARCHING 

FOR A REALLY NEW 
SOURCE OF 
ADDITIONAL PROFITS? 


Cordomatic Offers An Exciting New 
Concept Of Products Designed For Mod- 
ern Homemakers. 









































The Cordomatic line of handsome, 
well-made,attractively packaged products 
gives you the added profits of an entire 
new department ...a complete plus to 
your present operation. 


All Cordomatic products are guaran- 
teed by the world’s largest producer of 
automatic cord control reels for appli- 
ances and industry ... with a record for 
quality of over 30 years. 


Cordomatic products sell-on-sight in 
their own display section, or make profit- 
able additions to your patio merchandise, 
home workshop items, laundry, electrical 
and gift departments... they are ‘‘natu- 
rals’’ in every selling season! 


be 
| al 


THESE CORDOMATIC REPRESENTATIVES 
ARE READY TO SERVE YOU... 


New England & Middle Atiantic States 
he Harry Hanser Organization 

1841 Broadway 
New York, New York 

Southern States 
McEwen Cherry Company 
1915 West End Avenue 
Nashville 4, Tennessee 


Ohio and Michigan 
M. M. Wendell Company 
8-255 General Motors Building 
Detroit, Michigan 
indiana 
C. H. Layman 
213 South Main Street 
Walton, Indiana 
illinois 
Bill Stein & Company 
4075 West Jarvis Avenue 
Lincolnwood 46, Illinois 
Centrai States 
Robert O. Dickey Company 
8101 Lee Boulevard 
Kansas City, Missouri 
Southwestern States 
Crockett-Lund & Company 
2204 Griffin Street 
Dallas 2, Texas 
North Central States 
The Heimann Company 
1711 Hawthorne Avenue 
Minneapolis 3, Minnesota 
Rocky Mountain States 
W. H. Connors Company 
375 Birch Street 
Denver, Colorado 
Far Western States 
Moffet & Simmons Company 
975 Indiana Street 
San Francisco 7, California 
Northwestern States & Alaska 
Jack Dowling Company 
2437 Monta Vista Place 
Seattle 99, Washington 


ss 


> 
rr 














ADD A NEW SOURCE FOR PROFITS 















HANDY-LITE REEL 


portable power and light source 


Designed for modern living with compelling sales 
appeal for every man. Offers scores of uses in home 
workshop, basement, garage, garden or patio. Wherever 
light or electric power is needed, simply hang it up and 
plug it in. Premium quality construction and appear- 







ance. Convenient swing-open lamp guard. Foolproof 







20 FEET... 
PULLS OUT TO 
ANY DES/RED 


LENGTH...rReTRACTS 
AUTOMATICALLY! 


cord lock and release mechanism. Full year guarantee. 













Sells-on-sight in colorful display carton. 


ay 
MODEL 500 





CLOTHESLINE REEL. 


for indoors and outdoors 


An automatic, new convenience for every home. Makes unsightly, ' 
old-fashionea clotheslines obsolete! Attractive aluminum case adds 
modern, tidy convenience to any laundry, basement or both. Fully 
weather resistant. Luxuriously packaged in compelling display 
carton. Guaranteed. 
























>. Combines convenience, appearance and price that sells-on-sight. 

ws * Long-life plastic line; 300 lb. test. =o $ 
ais * Cordomatic Lock-Ring keeps line taut under heaviest wash load. 20 FEET 
* Reel folds away against wall when not in use, or removes easily 

for storage or change of location. 





LIST 
MODEL CR-40 40 FT. 6.95 LIST 
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VENETIAN BLIND 


RE-CORD & RE-TAPE KITS 
RE-TAPE KITS 


For 2", 2-tape 
blinds to 70°" long 
in all popular 
decorator colors 





#1500 Cotton Woven Two-Tone Ladder 
ape 

#2300 Firestone Velon Plastic Two-Tone 

Tape with Unbreakable Nylon Ladders 





ong 
a with two 
ng tassels and 
woe equalizer 
In all popular 
decorator colors 
#1700 Size 4'/. glazed Cotton Cord 


#2400 Size 4'/, Nylon Cord 


Complete Venetian Blind 
QUICK-CHANGE SETS 









For 2°', 2-tape blinds to 70°" long 
Includes two matching tassels and one 
equalizer 
in all popular decorator colors 
#1000 Style Set. Firestone Velon Woven 


Plastic Tape with unbreakable Nylon Cross 
Ladders. Size 4'/, glazed Cotton Cord 


#1200 Tape 'N Cord Kit. Solid Woven 
Ladder, two-tone, Cotton Tape, size 4'/2 glaz- 
ed Cotton Cord 


| FREE! 


with ie and i000. 
#1200, 


Self Dispensing 
Merchandisers 
oo on and #2400, 


PACKAGED 
WINDOW SHADE 
ACCESSORIES 


+2900 
Plastic Slide-On 
Window Shade 
Pull 
® Brackets 
® Rayon Ring Pulls a 
® Plastic Ring Pulls iz = 
© Fringed Rayon Tassels © 








Contact your lan or write 


‘ : ‘s : 
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Hardware Show Exhibitors 





Booth No. 

McHutchinson & Co........... 957 
695 Grano Ave. 
Ridgefield, N. J. 

M & D Store Fixtures... .338, 339 


6 N. Michigan Ave. 
Chicago 3, IIl. 


See advertisement on page 327 


Macklanburg-Duncan Co.. 
Box 1197 
Oklahoma City, Okla. 


.123, 125 


Magic Hostess Corp........... 627 
36th & Bennington 
Kansas City 29, Mo. 


Magic Iron Cement Co........ 399 
5403 Bower Ave. 
Cleveland 27, Ohio 


See advertisement on page 156 










' Magna-Matic Div. ........... 919 
A. J. Karrels Co. 
Port Washington, Wis. 
Magna Power Tool Corp....... 14 
704 Locust St. 
Mt. Vernon, N. Y. 
Magnolia Products ...... 438, 439 
Columbus, Miss. 
Main Machine Co......... 1053-B 
Stamford, Conn. 
. 
I I. i... oe ach ewbbaces 474 


326 South St. 


New Britain, Conn. 
See advertisement on page 141 









Booth No. 


ee OR is ean ws ewan 
Box 191 
Owosso, Mich. 








Markel Electric Products..... 373 
129 Seneca St. 
Buffalo 3, N. Y. 


Market Forge Co............. 658 
35 Garvey St. 
Everett 49, Mass. 


Marshall Metal Products...... 686 
409 Lafayette St. 
New York 38, N. Y. 


Martin Rubber Co............ 487 
Long Branch Ave. 
Long Branch, N. J. 


gg BE | a ee 689 
95 River St. 
Hoboken, N. J. 


WA a ja na asi, aa 


















Mapontee GOGm. .. . . cceisdas 51, 52 
111 W. Washington St. 
Chicago 2, Ill. 


See advertisement on page 193 


Mastercrafters Clock & Radio Co. 


1750 Fulton St. 420 
Chicago, IIl. 
Masterset Brushes ...... 204, 205 


120 Bruckner Blvd. 
New York 54, N. Y. 


Olin Mathieson Chemical Corp.. .8 
Electrical Div. 
275 Winchester Ave. 
New Haven 4, Conn. 
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DAZ 


DAZEY “COUNTER BOY” 


A counter control 

center for all 

DAZEY products 

where wall mount- 

ing is unavailable. 

Portable, adheres 
to any non-porous surface. Sure 
grip base. Color white only, with 
chrome trim. 


No. 15—Counter Boy—White 
(Stand Only) 


WHITE YELLOW 


MARK Il 


Vu 


AUTOMATIC CAN OPENER 


} 


New one handle, single action automatic operation. Opens any shape can 
quickly, neatly, and with ease. Stay-sharp, precision honed, 

grease-sealed cutting wheel. New sheer design, sparkling new colors. Magnetic 
lid-lifter and standard wall bracket included. Carries DAZEY famous 
unconditional guarantee of materials and workmanship without time limit. 


No. 102M—Chrome trim, yellow, pink, red, white, turquoise 
No. 105CM—AIll Chrome finish 


No. 106M—Copper trim, turquoise, pink, yellow 
(Specify color when ordering) 


UNDER CABINET BRACKETS VERSI-TILE 


Finger-Tip Storage bracket fits MOUNTING 

neatly under any cabinet. Can Adheres 

be fully recessed, folds away permanently to any 
when not in use. Ideal when smooth surface. No 
wall space is not available. screws or special tools 
No. A100 required. 

Under Cabinet Bracket No. 23—Versi-Tile 
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Wali and Tabie ice Crushers 
America’s most modern line of kitchen helps. 
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with the exclusive 
“Space-saver, sure-grip base” 
Vacuum Action for Non-Porous Surface 


SPECIAL BONUS OFFER 
ice-box crisper 





y “ 


ne 


Comes packed in useful 
nationally advertised all- 
purpose crisper 


AT NO EXTRA COST! 





WALL OR TABLE MODEL 
Use it on the wall; fits standard DAZEY 
wall bracket. Use it on the table; stable 
non-slip base. Crushes ice fine or coarse 

. for favorite beverages and chilled 
foods. Stainless steel blades won't rust. 
Yellow, Pink, or Turquoise body and 
cup, with gleaming chrome or copper 
lid and handle. (Specify color.) 

No. 171—Chrome trim 
No. 172—Copper trim 
(Colors listed above) 


DAZEY WALL MODEL 


Triple-crushing. Crushes fine, medium, 
and coarse ice, and features new auto- 
matic pop-up lid for easy use. Non-rusting 
stainless steel blades. Dynamic styling 
and bright colors add note of luxury to 
modern kitchens. In new Red, Yellow, 
Pink, or Turquoise with chrome lid and 
handle. 

Ice crushers fit Dazey Counter-Boy. 
No. 161—Chrome Trim 


No. 162—Copper Trim 
(Colors listed above) 








DAZEY ice-Cup-Aid Set 


Popular new Iceramic combined with 
smart ice bucket makes beautiful gift 
pack. Pink with Colonia! copper trim. 


For that slim figure and for better health. Only DAZEY has 
the exclusive 4” base. So simple to use—so easy to clean 
and store. Comes with three sharp, triple-tinned cones. 


Choice of White, Pink, Yellow enameled finish. 


No. SP 370 (Specify Color) 





No. 173—Copper Trim (Also available 
in Yellow or Turquoise) 





DAZEY CRACKIT SET 
Includes nut cracker and hard- 
wood base, attractively gift pack- 
aged. Does perfect job on all soft 
shell nuts. 


No. PK11—Dazite Finish 





SHOWER OF DAZEYS 
Includes White Canaramic can 
opener and Sharpit knife and 
scissors sharpener. Pretty gift 
package. 


No. PK 15CW—Chrome, White 


THE DAZEY CORPORATION, ST. LOUIS, 7, MO. 


DAZEY HAND MIXER 
Heavy Duty Mixer, blends, whips, 
or mixes. Chrome and stainless 
steel with adjustable handle for 
right or left hand. 

No. 810 CR—Chrome (Choice of 
Red, Yellow, Green, or Black) 


DAZEY PENCILSHARPENER 


Long-life rotary cutters, metal 
body with colorful red styrene 
shaving receptacle. Fits any 
DAZEY bracket. 


No. 920—Point-Zit (Choice of 
Red, Black, or Yellow) 








Hardware Show Exhibitors 





Booth No. 


Mead Specialties Co.......... T97 
4114 N. Knox Ave. 
Chicago 41, Ill. 


Mechanical Products 
1824 River St. 
Jackson, Mich. 


Mechanix Illustrated 
67 W. 44th St. 
New York 36, N. Y. 


Memra Bite. Corp..........;. 521 
432 Austin PI. 
New York 55, N. Y. 


Melnor Industries ........... 709 
800 De Witt Ave. 
Brooklyn, N. Y. 


ee) er re 309 
324 Northrop Ave. 
Mamaroneck, N. Y. 


Merry Mfg. Co......... 1250, 1251 
c/o Gwin, White & Prince 
1402 Northern Life Tower 
Seattle, Wash. 


et 


How to reach 
your friends 
at the show 


Here’s how to reach your 
friends in the Coliseum dur- 
ing the show. 

Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 
booths. Write a message for 
your friend. Your friend’s 
name will be posted on our 
Message Bulletin Board. 

Your friend sees his name 
on the bulletin board and asks 
for the message you’ve writ- 
ten. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages 
for you. 

This is a service offered by 
HARDWARE AGE to aid show 
visitors. 
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Booth No. 

Metalaire Products Co........ 483 
560 S. 15th St. 
Phoenix, Ariz. 

Be OI 6 a's ov ove ew cee 687 


166 Valley St. 
Providence 9, R. I. 


Metalcraft Mfg. Corp... .65, 66, 67 
Div. Knapp-Monarch Co. 
1025 Firestone Blvd. 
Memphis 7, Tenn. 


Metal Ware Corp......... 560, 561 
1700 Monroe St. 


Two Rivers, Wis. 


Fred Meyer of California 


1499 Potrero Ave. 346, 347 
San Francisco, Calif. 

Bee PONS cis eid sk iwc, 759 
67 W. 44th St. 
New York 36, N. Y. 

Midwest Mower Corp. 1009, 1010 


1011, 1016, 1017, 1018 
4927 Delmar Blvd. 
St. Louis 8, Mo. 


Millburn Mfg. Co...... 1452, 1453, 


207 Norfolk St. 1455, 1456 
Newark, N. J. 
eee eet Ca 1095 


111 N. Wabash Ave. 
Chicago 2, IIl. 


Miller Chemical & Fertilizer Corp. 


2226 N. Howard St. 952 
Baltimore 18, Md. 
pi Rs ee es 13 


57 Wells St. 
Greenfield, Mass. 


See advertisement on page 174 


Millersburg Reamer & Tool Co. 
Millersburg, Pa. 433, 434, 435 


E. Miltenberg, Inc. 
43 Great Jones St. 
New York 12, N. Y. 


eee eee 382 


Milwaukee Tool & Equipment Co. 
2773 S. 29th St. 138 
Milwaukee 46, Wis. 


See advertisement on page 177 


Minneapolis Honeywell Regulator 


RA. so ube é kSeaw sd eck, 549, 550 
2753 Fourth Ave. S. 


Minneapolis 8, Minn. 


See advertisement on page 128 
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BEST SELLER 


for fix-up paint-up tools 


+04) eal 
TOOL TOWER | 


free with tool asst. 
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17 different = 
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« ACCLAIMED BY HARDWARE ~- PAINT - LUMBER .- SELF -SERVE STORES 


Thala lich or 


Southbridge, Mass., U. S. A. 

































SELF-SERVICE DISPLAYS 


SELF-SELLING FEATURES 
\make the ked EUS, 





















DISPLAY 
RACK PACK— 
one dozen whisks plus 
4-armed metal rack 
with top sign; all in 
one carton. 


REGULAR PACK— 
One dozen whisks in 
colorfully printed set- 
up counter display 
carton. 


Retail sales of Oxco’s Red Breast Whisk set new records year after year... 
because the Red Breast is America’s best known, best quality whisk. The 
Red Breast will sell in your store, too... almost by itself! Outstanding 
features and attractive self-service displays. Features include genuine pal- 
metto fibre, double-stitched for strength; bright wire-wrapped handle with 
metal cap and ring; colorful silver shield. 714’ overall. 


OX FIBRE BRUSH COMPANY, INC. 


FREDERICK EVAbt AL ‘Aa¢F ee 
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Hardware Show Exhibitors 





Booth No. 
Miracle-Sage Corp. ........ 427-C 
Box 400 
McKeesport, Pa. 
Modern Garden Center...... 772-B 
71 E. Foothill Blvd. 
Arcadia, Calif. 
PL MS I, ccc cacces 1246 


160 N. Fair Oaks 
Pasadena, Calif. 
See advertisement on page 254 


Modern Tool & Die Co. 
5389 W. 130th St. 
Cleveland 11, Ohio 


See advertisement on page 215 


922, 923, 
951 


Molly Corp. 
230 N. Fifth St. 
Reading, Pa. 


See advertisement on page 254 


Monroe Fabricators ..... 302, 303 
1900 S. Michigan Ave. 
Chicago 16, Ill. 

Tom Moore Tractor...... 816, 817 


Mantua, Ohio 


Morgan Sign Machine Co. 


52 Clinton Ave. M-6, M-7 
Farmingdale, N. Y. 

Morse Metal Products Co...... 355 
3851 Lyme Ave. 
Brooklyn 24, N. Y. 

Ba. SSE SAAS cheba usec eees 5 


550 N. Hobbie Ave. 
Kankakee, III. 


See advertisement on page 123 


Moto-Mower Div. 
Detroit Harvester Co. 
625 S. G St. 
Richmond, Ind. 


See advertisement on page 219 


Motor Wheel Corp............ 741 
Appliance Div. 
111 W. Mt. Hope 
Lansing 3, Mich. 


Ne A rd v0 dé 6b d 6 0 eae 796 
60 E. 42nd St. 
New York 17, N. Y. 


Mr. Bartender Products...... 757 
21801 S. Western Ave. 
Torrance, Calif. 
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Hardware Show Exhibitors 





Booth No. 
Munsey Products .......... M-42 
P. O. Box 302 
Little Rock, Ark. 
I 871 


2755 Columbus Ave. 
Springfield, Ohio 


Mystik Adhesive Products... 
2635 N. Kildare Ave. 
Chicago 39, Ill. 


.648 


N 


Name-Maker Corp. .......... 342 
19 University PI. 
New York, N. Y. 


Nappe-Smith Mfg. Co... .492, 493 
Southard Ave. 
Farmingdale, N. J. 

Pei have Siew: cbee8i Ves 471 


1884 Pitkin Ave. 
Brooklyn 12, N. Y. 


National Aluminum Products Co. 
703 Pressley St. 909, 910 
Pittsburgh 12, Pa. 


National Bird Control Labs.. 
5315 Touhy Ave. 
Skokie, Il. 


.307 


National Brush Co....... 343, 344 
101 Illinois Ave. 
Aurora, Il. 


National Carbon Co........... 839 
535 Fifth Ave. 
New York 17, N. Y. 


National Cash Register Co. 
Dayton 9, Ohio 406, 407 


National Engineering & Mfg. 1202 
16th & Lamine St. 
Sedalia, Mo. 


National Food Slicing 
PI I kk ee 486 
47 Martine Ave. 
White Plains, N. Y. 





IT STOCKS! 


Floor Sweep 
Display No.1 














Greater volume on high- 


ly 


profitable Oxco floor 


sweeps can be yours 


with this compact self- 


service display that oc- 


cupies less than 2% 


square feet of floor space. 


Display also stocks and 


sells a complete selec- 


tion of the most popular 


sweeps—all in the same 


unit! 


® Top Sign tells customer type of sweep needed for 


®@ Selection includes sweeps for garage floors, smooth 
floors, rough floors, medium or heavy dirt, etc. 

® Display includes 18 sweeps and handles, plus metal 
rack at no extra cost! Shipped in one carton—easy 
No bolts, nuts or complicated 


ORD 
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his floor surface. 


to set up and stock. 
assembly. 


yOUR JOBBER: 





SELLS) 


Y$ 


- 


IT SELLS! 


ALL IN 2% SQ. FEET! 






"aie. 
See 


; 
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OX FIBRE BRUSH COMPANY, INC. 
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Hardware Show Exhibitors Booth No. 
































Booth No. Nelson Industries ....... 591, 592 

oe 115 E. Carson St. 
ae fee oe ere 6 Pittsburgh 19, Pa. 

4515 Superior Ave. 

Cleveland 3, Ohio L. R. Nelson Mfg. Co...... 1053-A 

1725 Washington St. 

National Lock Co........... 39-40 Peoria, Iil. 

1902 Seventh St. 

Rockford, Ill. Nesco Industries ....... 65, 66, 67 

See advertisement on page 125 Div. Knapp-Monarch Co. 


Best & Potomac Sts. 


aa St. Louis 16, Mo. 
National Metal Products Co.. .1125 


2722 Cherry St. 
Kansas City, Mo. 
Where to meet 


your friends 


National Potteries ........ 690-B 
225 Fifth Ave. Use the HARDWARE AGE 
New York, N. Y. Booth at the show as your 
headquarters. You can leave 
messages for your friends, 
National Sanitary Products Corp. store your packages, or just 
729 Clinton St. 306 sit down and relax. There will 
Hoboken, N. J. also be a telephone for your 
convenience. So make booths 
National Steel Cabinet Co... ..362 Nos. 45 and 46 your head- 
2415 N. Pulaski Rd. quarters. 


Chicago 39, IIl. 





Booth No. 






Neveo Wood Products Co.....326 
500 Nepperhan Ave. 
Yonkers, N. Y. 


Newburgh Metal Mfg. Corp...1054 
One Park Ave. 
New York 16, N. Y. 


See advertisement on page 152 


New England Carbide Tool Co. 
55 Commercial St. 516 
Medford 55, Mass. 


New Hermes Engraving 
GS Paar pa 445 
13 University PI. 

New York 4, N. Y. 


New York Wire Cloth Co.....175 
441 E. Market St. 
York, Pa. 


See advertisement on page 106 


Niagara Chemical Div... .846, 847 
Food Machinery & Chemical 
Corp. 

Middleport, N. Y. 


Nicholson File Co........... 18-A 
Providence 1, R. I. 


See advertisement on page 249 















NEW! ex Dee 


JUST PLUG-IN 
FOR EXTRA - 


Mi Prella-tadlelatel. 


ELECTRICAL Swivel Cap 


OUTLETS | 
WHEREVER NEEDED PLUG-IN 


ates alel ice aial. 


im Over 80,000,000 consumers will see 


BIG AD 
CAMPAIGN 


Ask your Se for details or write to 


ARROW FASTENER CO., INC. 
1 Junius St., Bklyn., N. Y. 





3. PLUG-IN 
Outlet Strip — 





al-telels[Ulelaa-la Mel s 





STAIR 














TREADS 


Contact your wholesaler or write 








See the 


directly to: 





Complete 
Line 




















~l-1°) a + aoe Ola aa 


COLISEUM * NEW YORK CITY BOOTH NO. 345 


CABLE ELECTRIC PRODUCTS, INC. PROVIDENCE 7, R. | 






















All weights—all sizes 
Solid or Marble Colors 
Curved Nose or Full Riser 





RUBBER COMPANY 


Fremont, Ohio 
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If your passion is promotion... 








Here’s a ‘13.95 retail value 
you can sell for less than ‘10 
with full profit! 


Priced and designed with promotion 
in mind, this Cadet introductory 
special, Model 2531-6, gives you more 
to sell than any other ironing table, 
pad and cover of comparable price— 
and costs you less to buy than any 
other with comparable features. 

Just analyze the value and you 
will realize the volume you can get 
with this Cadet. Not just traffic- 
making volume, but money-making 
volume—a $13.95 retail combination 
you can sell under $10 WITH FULL 
PROFIT! Write or wire for special 
quantity prices. 















INTRODUCTORY 
SPECIAL 


Model 2531-6. Rolls on rear wheels, 
Adjusts to 11 heights, 25” to 36”. Yel- 
low enameled top, simulated chrome 
legs and feet. Special combination 
price includes custom-fit plastic foam 
pad, silicone cover. 


8 other Cadet models poLis HERE 


PROMOTIONALLY PRICED 
or) 


to retail from $4.95 to $16.95 
= 


Besides the No. 2531-6 Cadet roll-about 
adjustable, with pad and cover, the com- 
plete Cadet line includes: two 4-way roll- 
about models, infinitely adjustable . . . four 
other infinitely adjustable models .. . an 
ll-height adjustable . . . and a bottom- 
price fixed position model. 


GSS SS 




















MODEL 2122 | 





Standard Special | 


Single position. No-wobble stability with 
triple strength 15 x 54” top and 4-point- 
contact legs. Non skid, rubber tipped feet. 
Folds flat. A two-tone beauty with yellow 
top, simulated chrome legs. 











TRONING TABLES 






MODEL 2522 


Manufactured and Sold by: Furniture & Housewares Division 
Arvin INDUSTRIES, Inc., Columbus, Indiana 


11-Height Special 
11-height finger-tip adjustability 25” to 36”, 
with positive safety lock. Ample leg room 
for either-side ironing. Self-leveling, non- 
skid feet. Yellow top, simulated chrome legs. 


Also Cadet Barbecue Grills, Arvin Leisure Furniture, 
Arvin Electric Fans 





a 
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WATERPROOF + STRONG «+ EASY TO USE + RE-USABLE 


Nationally advertised, consumer tested and approved, Plas-Ties are a “must” 
for every gardener! 



















NEW LOW PRICES 


7 inch package 50 ft. spool 


1 doz. per new 
24 per display style display 
carton carton 





200 ft. spool 
only $1.29 each 


8 per dealer 
carton 















SHOPPER STOPPER 
$4.98 display rack and $3.48 
merchandise included FREE! 


Dealer makes $25.00; 
costs only $27.98 





SANTA ANA, CALIFORNIA 











































Hardware poataes prefer the . 












SEE US AT THE NATIONAL --el SHOW! 
| Booth#1054 
~j] AND WRITE FOR OUR FREE CATALOG 98. 


$#218—DeLuxe Firestone Velon webbed yacht chair. 1” furniture 
grade aluminum tubing . . . King Size — 6x10 webs .. . adjusts 
to 3 positions... Green ‘& White, Charcoal & Pink, Red & White. 
DIMENSIONS: 36” High x 24%” Wide. PACKING: 4 to a carton. 
WEIGHT: 32 Lbs. per carton. 


+260—DeLuxe Firestone Velon webbed chaise. 1” furniture grade 
aluminum aes” . . . King Size — 6x19 webs ... adjusts to 5 
positions ... Green & White, Charcoal & Pink, Red & White. 
DIMENSIONS: 72” Long x 2542” Wide. PACKING: 4 to a carton. 
WEIGHT: 50 Lbs. per carton. 


i NEWMET EXCLUSIVE! Convertible Cot-Chaise. Weighs only 

Ibs. . . Gistinctive styli _ By ~~ quality construction. 
Teolenahs converted from cot to chaise ulti color — rein- 
forced with double-stitched orion thread . folds very com- 
pactly . . . 1” aluminum furniture tubing. OPEN MEASUREMENTS: #215 
L—7542”, W—26”, H—14”. CLOSED MEASUREMENTS: L—35”, 


W—26", 5” Deep. A. complete line of ALUMINUM LEISURE FURNITURE ‘including 
chairs, chaises, cots, table & chair sets, chaisettes, convertibles 
in Saran, Firestone Velon Webbing and padded vinyl. 







Showroom: 1 Park Ave., New York City, N. Y. Murray Hill 5-6331 Factory: Newburgh, N. Y. 
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NEWBURGH METAL MFG. CORP. 








| Hardware Show Exhibitors 





Booth No. 


I I i ie eo 527 
200 Main St. 
New Rochelle, N. Y. 


OU G Tees Ea a + 0c ons bes 13-A 
Div. Chase Brass & Copper Co. 
236 Grand St. 

Waterbury 20, Conn. 


| Sie Bilton Ene... ..:.....- 837 








55 W. 13th St. 
New York 11, N. Y. 


Normar Products .......... M-20 
71 Irving St. 
Brooklyn, N. Y. 


North American Aluminum Co. 
14-50 128th St. 1412 
College Point, N. Y. 


North American Phillips Co. 
100 E. 42nd St. 586, 587 
New York 17, N. Y. 


North American Viking 
I a 84, 85 
470 Kittson St. 
St. Paul, Minn. 


Pe Cita eek es 088 713 
Poughkeepsie, N. Y. 


ee CRON Ga van oa ches c's 2 164-A 
4120-30 Fullerton Ave. 
Chicago 39, Ill. 


ies EME os ke cuaawes 851 
Subs. Food Machinery & 
Chemical Corp. 

Tipton, Ind. 


NS Fe OE 318, 319, 320 
Div. American-Marietta Co. 
2246 W. 49th St. 

Chicago 9, II. 


Ohio Machine Products....... 731 
8077 Beulah Rd. 
Columbus 11, Ohio 
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MAGNETIC CAN OPENER: Geared drive guarantees perfect AUTOMATIC -ELECTRIC CAN OPENER AND KNIFE SHARP- AUTOMATIC CAN OPENER: Opens cans in half the time. 


performance ...every time. Handy magnetic Lid-Lifter ENER: Opens any size, any shape can at the touch of a One motion locks on can and removes the lid.. .it's that 
picks up and holds the cut out lid. Retails from $3.49 finger, and automatically shuts itself off when lid is simple. Truly the better value automatic can opener. 
cut out. Full size electric knife sharpener included, Retails from $4.49 


Retail $27.95 





WALL ICE CRUSHER: Crushes ice better, faster, easier. ICE BUCKET: Perfect indoors or out. Made from millions TABLE ICE CRUSHER: It’s portable for convenient use 
Continuous feed, multi-cube ice chamber. Simple ad- of Dylite bubbles it’s so light it floats, so tough it anywhere. ice bucket cup holds crushed ice from two 
justment for fine or coarse ice. Retails from $7.95 bounces. Keeps ice fresh for 18 hours. Retail $7.95 full trays. Simple adjustment for fine or coarse ice. 

Retails from $9.95 





PORTABLE KNIFE SHARPENER: Sharpens any knife to a PORTABLE CAN OPENER: Here’s a can opener you can BUDGET CAN OPENER: Opens any size, any shape can 


professionally correct razor edge, including the finest use anywhere. Kitchens, picnics, trips, barbecues. with ease... and leaves a safe, smooth edge. Built 
hollow ground cutlery. it’s safe, simple and foolproof. Same smooth doubie-gear cutting as in wall openers. to give years of dependable, trouble-free service. 
Retail $1.98 Retails from $1.98 Retails from $1.98 


Swing-A-Way has everything you want! 


THE QUALITY YOU WANT: SWING-A-WAY is rated first in quality and 

value by America’s foremost testing laboratory. 

THE STYLE YOU WANT: SWING-A-WAY is as fresh as tomorrow... today. SwinG:A-Way 
Dramatic, new styling assures sales success. FIRST IN SALES + FIRST IN VALUE! 


THE PRICE YOU WANT: SWING-A-WAY is priced right for fast turnover. SWING-A-WAY MFG. CO. 
It’s the worth-more product that costs less. ST. LOUIS 16, MISSOURI 
THE PROTECTION YOU WANT: SWING-A-WAY is backed by a 5-year In Canada: Fox Agencies, 
guarantee that protects both your customers and you. Why not put 
these selling advantages to work for you? You can sell more, make 
more with SWING-A-WAY! 


Port Credit, Ontario 
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INSIST ON 


THE FASTEST MOVING 
LINE ““OFF’’ YOUR SHELF 


AQVERTISES ta 


PLASTIC 
PORCELAIN 


A “first” at the ‘58 Hardware 
Show, DURO PLASTIC PORCE- 
LAIN is just the trick to repair a 
chip or nick. Non-yellowing, 
dries to a kiln hardened finish. 
Repairs appliances, sinks, tubs. 
1% «oz. tube _ complete with 
brush. 


A brand new package for 

famous DURO handy-patch. 

So easy to use. Just cut, dip, 

and patch canvas, wood, 
4% metal. Complete kit contains 

easy-to-follow directions for 
one hundreds of repairs. 

it containing 
solvent and 8 7° 0 


patch is only 


Order now from your jobber or write 


WOODHILL 


CHEMICAL CO. 


“Originators and World's Largest 
Manufacturers of Plastic Aluminum” 


East 34th St. 





Cleveland 14, Ohio 


Hardware Show Exhibitors 





Booth No. 


Ohio Wire Products Co 
1025 E. Fifth Ave. 
Columbus 3, Ohio 


See advertisement on page 99 


Edward O’Malley Valve Co....176 
11948 S. Halsted St. 
Chicago 28, IIl. 


Ontell Brush Co 
77 St. Francis St. 
Newark 5, N. J. 


Organic Gardening & Farming 
6th & Minor Sts. 911 
Emmaus, Pa. 


NE BOs ss 6 wigs tte’ ded 903 
1221 Mile High Center 
Denver, Colo. 


Orman Industries ........... 397 
7113 Emlen St. 
Philadelphia 19, Pa. 


Osrow Products Co 
Hazel St. 
Glen Cove, N. Y. 


See advertisement on page 209 


Ostberg Seed Co 
Div. Michael-Leonard Co. 
1962 E. 73rd St. 
‘Chicago 49, Ill. 


John Oster Mfg. Co 
Cummins Portable Tool Div. 
5055 N. Lydell Ave. 
Milwaukee 17, Wis. 


Booth No. 


Oster Mfg. Co 
Box 4326 
Cleveland 32, Ohio 


S. Ostrowsky, Inc 
1133 Broadway 
New York 10, N. Y. 


Outdoor Supply 
27-01 Bridge Plaza N. 
Long Island City 1, N. Y. 


ca en weer Cae oo se aa 98 
Frederick, Md. 


See advertisement on pages 148, 149 


Oxwall Tool Co 
928 Broadway 
New York 10, N. Y. 


See advertisement on page 236 


108, 109, 110 


P 


P. B. R. Mfg. Co 
H & Luzerne Sts. 
Philadelphia 24, Pa. 


766, 767 


Palmer Tool & Forging Co..... 79 
Box 459 
Meadville, Pa. 


Panef Mfg. Co 
102 E. Walnut St. 
Milwaukee 1, Wis. 


See advertisement on page 194 








e e INSIST ON 


The ORIGINAL & WORLD’S LARGEST 
SELLING PLASTIC ALUMINUM 


PROVED PRODUCT 
y/ PROVED SELLER 


For four straight years DURO PLASTIC 
ALUMINUM has made more money-saving 
repairs in home, auto, boat and shop and 
made more profits for retailers than any 


other comparable product. Available in sizes \8 
from 2 ozs. to one gallon. COURO-} The Original | 


_ CeasTIC 3 


HUNDREDS OF USES Q 
FOR THIS AMAZING — 
METAL IN he ow 




















y/ AWARD WINNING 
PACKAGING 


DURO PLASTIC ALUMINUM is the originator of 
the now famous Plastic Aluminum Sho-Pak 
display card, and DURO PLASTIC ALUMINUM 
is the only one to receive the Gold Medal 
Award for outstanding packaging. 


Free DEALER 
y/ SALES AIDS 


ekg dealers agen rg FREE ; fa 
stuffers 
You singh. receive et 4 Seatital = INTRODUCING 
| ae py Ast! ayers ple Donn Bw = 2 ox. Economy 
¢ G 12 tubes. | . Sho-Pak 


er oe 3 cia ee 59¢ Retail 


oo ‘ > 
be oe mn) Fed r 
A é ne A ‘ +s 


ACTUAL SIZE 


rs ; . 
YF . 


of Meet Vic's gray-haired mother-in-law at BOOTH 478, National Hardware Show 


Order now from your Wholesaler or write 


WOODHILL CHEMICAL CoO. 


“Originators and World's Largest Manufacturers of Plastic Aluminum” 


1390 East 34th Street Cieveland 14, Ohio 








390 East 34th 5f. 








Lieveiana 46, VWnic 


Hardware Show Exhibitors 





Booth No. 
Panelfab Products ......... 1454 
2000 N. E. 146th St. 
N. Miami, Fla. 
Paramount Ladder Corp...... M-5 
P. O. Box 472 


Farmingdale, L. I., N. Y. 


Parker Metal Goods Co....... 333 
85 Prescott St. 
Worcester, Mass. 


Parker Sweeper Co........... 708 
91 N. Bechtle Ave. 
Springfield 99, Ohio 


See advertisement on page 105 


cc oe one 776 
601 W. 26th St. 
New York 1, N. Y. 


Oe awe eons 758 
1149 S. San Pedro St. 
Los Angeles 15, Calif. 


Booth No. 





Patent Novelty Co........... 329 


Fulton, IIl. 


Lee Patten Seed Co.....cccece 908 


360 Ninth St. 
Jersey City 2, N. J. 





Your headquarters 
at the show 


Make the HARDWARE AGE 
Booths Nos. 45 and 46 your 
headquarters during the 
show. When you want to meet 
people, make a date to meet 
them at the HARDWARE AGE 
booth. We will take messages 
and there will be plenty of 
chairs. There will also be a 
telephone for your conveni- 
ence. So come in and make 
yourself at home; check the 
HARDWARE AGE Message 
Board if you expect messages 
while at the show. 








Booth No. 





Peerless Hose Co......... 822, 823 
St. James 
Long Island, N. Y. 


PORR-AETOR VOPR. 2c ccccccsun 182 
Hardware Div. 
32-01 57th St. 
Woodside 77, N. Y. 


Pennant Division ..... 1401, 1402 
9705 Cottage Grove Ave. 
Chicago 28, Ill. 


Pennsylvania Lawn Mower Div. 
American Chain & Cable Co. 
Stevens Lane 724, 725 
Exeter, Pa. 


See advertisement on pages 100, 101 


Pennsylvania Saw Corp....... 153 
810 Broad St. 
Newark, N. J. 


Penn Supply & Metal Co.....1201 
1833 N. 5th St. 
Philadelphia 22, Pa. 


Pe  G., oo ed wee ees 150 
DeWitt, Neb. 














a vas isn 


Big Free Goods Offer on 
This $1.00 Size Display. 
Buy six 4-oz. tubes — 
Get the 7th Free. 

A Terrific Profit For You! 






MEET US AT THE Sept. 29 
NATIONAL oy 
HARDWARE 

» .SHOW 








Booth No. 399 


- 


Magic 
PLASTIC ALUMINUM 


on plastic| bubble 
for self-service impulse sales! 


Here at last—— a new popular size tube of America's best-selling repair 
product. The amazing metal mender with 1001 uses. Over 3,500,000 
pen tubes in the $1.00 size have been sold in a short time. The new 59c size, 
ee el , packaged in an eye-catching self-selling plastic bubble card will be an 
even bigger seller because it is priced for the impulse sale. Everyone — 
and we mean everyone — is a customer for Magic Plastic Aluminum. 
The repeat sales will amaze you — so will the profits. Free wire display 
rack with every two dozen tubes. See your jobber or write direct to: 


MAGIC IRON CEMENT COMPANY, INC. 
5427 Bower Avenue 

















Cleveland, Ohio 








Mag ic PORCELAIN GLAZE 





PT) ee el COSTLY REPAIRS 


io Rane. 
PLASTIC ALUMINUM 


REAL METAL in paste | 


1001 USES... 


SOLDERS... SEALS .-» REPAIRS 


STOCK THESE OTHER POPULAR {|]29!© propucts Too! 
(jagic rus ’n THe SEALER 


The flexible plastic 
white waterproof 
sealer for caulking 
tubs and sinks. 
Self-selling display 
gives you three 
FREE 5 oz. appli- 
cator tubes with 
each 12 you buy! 


79c LIST 





Restores original 
beauty to chipped 
refrigerators, sinks, 
etc. 12 bottles, 
with applicator 
brush caps, on a 
colorful, self-serve 
display card. A 
proven fast seller! 
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“Royal Wiring 
Devices can’t be 
beat. Check into 
those new, un- 
breakable PVC 
caps, connectors, 
and 3-to-2-wire 
adapters. They're 
unequaled any- 
where for stam- 
ina and strength.” 





“Royal Wire 
works fast and 
clean... comes in 
practical pack- 
ages, too, with big 
labels that tell at 
a glance what's 
inside!” 






» at ne , 
er: oi eae 
~ P en Pa raat ; 4 
f 7 





ROYAL 
WIRE and 










ROYAL , 
CORD SETS / 
and Mt 
EXTENSIONS. 


“Royal Cord Sets are 
the quality stand- 
ard of the industry. 
This is the biggest 
line in the business 
...a cord set for 
every purpose... 
made right, to be 
right on the job.” 






“Royal Fuses — by 
the makers of 
‘Royal Crystal’, @ 
the original glass 

f top fuses. A com- 

plete line... made 

right .. . priced 
right... packaged 
right!” 











~ «dealer's choice for electrical supplies 


ELECTRIC 
















ROYAL WIRE and CABLE, Rubber, Neoprene, and Plastic- ROYAL FUSES. “Crystal” Plug Fuses ~ SHOK-ABSORBER 
Jacketed Portable Cord — Lamp and Fixture Wires — Ther- Time Delay Plug Fuses — Renewable and Non-Renewable 
mostat Cable — Catalog No. 4-57-8. poy, ste rage reais, 8 -y pr relit oe 
ROYAL CORD SETS and EXTENSIONS. Heavy Duty a - Complete catalogs 
“POWR-KORDS” — Range and Dryer Cords — OY 

and Special Extensions — Appliance Cord Sets — Trouble 

Lights. Catalog No. 3-57. SEE THE FULL ROYAL BOOTHS 


pore. ee DEVICES. PVC Caps and Connectors, QUALITY LINE AT THE 5 23 -5 2 “ 
oth ROYALOK and parallel—Vinyl 
3-to-2 wire Adapters—Vinyl-Covered HARDWARE SHOW 


Weatherproof Sockets — “Flip-Tite” 
Weatherproof Plates, Receptacles, 
Switches—Range and Dryer Recepta- 
cles—Chrome Wall plates. Complete 
catalogs available. 


ROYAL ELECTRIC CORPORATION 


an associate of International Telephone and Telegraph Corporation 


PAWTUCKET « RHODE ISLAND 
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AT THE SHOW: BOOTH 20 




















Patent Pending 
New! "The 
> EXTENSION LADDER 
’ with the STEPLADDER 
| STEP!" Easier to 

| work on, less tiring. 
_ These Wide-Tread 
1 Straight and Exten- 
= sion ladders have 
reeded 2!/,"" step- 
rungs welded to 
|-Beam channel 
side-rails . . . inter- 
locking sections for 
safety and sliding 
ease. Equipped with 
rope, pulley and 
specially-designed locks. = 



















MAGNESIUM 
LADDERS 


Outlast . . . outperform other ladders 


* So light a 40-ft. ladder can be easily 
*s handled by one man 
é ¢ Stronger than any other metal ladder, 
pound for pound 
® Precision engineered 
° Fireproof, rustproof, corrosion and shock 
resistant , 
* Non-magnetic, non-smudging, non- 
sparking 
Write for full information, catalog and 
prices on complete metal ladder line, and 
other household products. 


HITE METAL ROLLING 
« STAMPING CORP. 


443 FOURTH AVENUE, NEW YORK 16, N. Y. 
Plants: Warsow, Ind., & Brooklyn, N. Y. 
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Hardware Show Exhibitors 





Booth No. 
Petroleum Solvents ........... 19 
9 E, 45th St. 
New York, N. Y. 
ie Ce I i ee 502 


70 Maple St. 
East Longmeadow, Mass. 


eee BNUE GI os « Ncaiaiee pou bes 10 
U. S. 12 & Liberty Trail 
Michigan City, Ind. 


Pickett Products 
1111 S. Fremont Ave. 
Alhambra, Calif. 


Pioneer Gen-E-Motor Corp... .745 
5841 Dickens Ave. 
Chicago 39, IIl. 


See advertisement on page 172 


Plantabbs Corp. 
1105 Maryland Ave. 
Baltimore 1, Md. 


See advertisement on page 96 


Plastic Woven Products........32 
51 Camden St. 
Paterson 3, N. J. 


i RU ok es 1154 
624 Ponsietta Ave. 
Santa Ana, Calif. 


See advertisement on page 152 


Plews Oiler 
701 Seventh St., S. 
Minneapolis 15, Minn. 


Poloron Products 
165 Hugenot St. 
New Rochelle, N. Y. 


Portable Electric Tools....... 154 
320 W. 83rd St. 
Chicago 20, IIl. 


See advertisement on page il 


Porter Cable Machine Co. 
114, 1055, 1056, 1081, 1082 
700 Marcellus St. 
Syracuse 4, N. Y. 


See advertisement on page 250 


ol Ue gt eae eer 1079 
5320 Greenwood Rd. 
Shreveport, La. 


Power Equipment...... 1086, 1087 
Box 427 
Cicero, Ind. 


Booth No. 


OE a a a 852 
204 2ist Ave. 
Paterson 3, N. J. 


Precise Imports Corp......... 663 
107 E. 28th St. 
New York 16, N. Y. 


Precision Products 
2415 S. Grand, E. 
Springfield, Ill. 


Premier Peat Moss Corp...... 773 
535 Fifth Ave. 
New York 17, N. Y. 


Present Trading Corp......... 653 
220 Fifth Ave. 
New York 1, N. Y. 


ek ee bees 517 
100 Outwater Lane 
Garfield, N. J. 


See advertisement on page 185 


Proctor Paint & Varnish Co. 
143 Woodworth Ave. 
Yonkers, N. Y. 


647-B 


Progress Manufacturing Co...148 
Castor Ave. & Tulip St. 
Philadelphia 32, Pa. 


Prolon-Plastics Div....... 423, 424 
Pro-phy-lac-tic Brush Co. 
Florence, Mass. 





HARDWARE HUMOR 








Ah-bhius* 


HARDWARE AGE, SEPTEMBER 11, 1958 








The NEW Streamlined 


SELFSELL 


MERCHANDISING UNIT 





Displaying and Selling Painting 
Tools to the Painter and 
Home Owner 










WOOD SCRAPERS 

wt 40 pee) 
> ee 8 oe 
| fs 










New York Coliseum a complete 
Painter’s Tool 
Septem Department 


Booths 629, 630 








Biack Panther proudly presents 


For a nominal investment 
every dealer can have 


Panther 






Biack 


*% A Complete line of only 
fast-selling items 


%& Space Conserving 


% Items clearly priced 
and numbered 


te Saves clerks’ time... 
customer helps himself 


%e Reduces Inventory 


% Sells Quality at a 
greater profit 






$900 
DISPLAY 


FREE 








- Panther, 
Biac 


Biack Panther Tool Company 
DIVISION OF 
EZ PAINTR CORPORATION 
4051 S. lowa St. Milwaukee 7, Wis. 
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The Tool EVERYONE Wants! 











































Elec ed prainten? ance gepoi Net . Ho me | f 
Joni mechani ‘won movers / A 


They all WANT and NEED 
the NEW No. 1902 


BOLT CUTTER 
& CRIMPING TOOL 









Shears 5 sizes of machine screws 
or bolts ° Cuts and strips wire 

°* Crimps solderless terminals! 
Cash in on the demand for this new 
bolt-cutting crimping tool with 
VACO’S exclusive merchandising pro- 
gram for the retail hardware dealer. 


See Us At 


BOOTH 160 


National 
Hardware Show 











V LINE SELF-SERVICE TERMINAL DIS- 
PLA Y— Steps Up Companion Sales for 


Solderless Terminals! Contains fifty 69¢ 
Paks of the 10 most popular terminal 
numbers plus 3 No. 1902 tools. Only 
$30.90 complete. No charge for display. 


JOBBER INQUIRIES INVITED! 
Write NOW for complete details to: 








LODUCTS COMPANY, 317 E. Ontario St., Chicago 11, Ill. 
’ eect Vaco agent Products Ud., Montreal 1, Que. 





SEINE ais ene % CEO ee @ ; 


Hardware Show Exhibitors 











Booth No. 


Propulsion Engine Corp. 
785, 786, 787, 787-A 
Div. Food Machinery & 
Chemical Corp. 
311 Marion Ave. 
S. Milwaukee, Wis. 


Puritan Cordage Mills........ 479 
1205 E. Washington St. 
Louisville 6, Ky. 


See advertisement on page 222 


Q 


Quaker Industries ........... 200 
Silver Creek, N. Y. 


Quaker Industries. ..359, 360, 361 
2500 60th St. 
Kenosha, Wis. 


Quaker Rubber Corp.......... 189 
Div. H. K. Porter Co. 
Tacony & Comly Sts. 
Philadelphia 24, Pa. 


NS ee eae mew ee ee 780 
Victory Rd. 
Derby, England 


Quality Steel Products......... 58 
187 Gardner St. 
West Roxbury 32, Mass. 


Quarter Industries. .359, 360, 361 
2500 60th St. 
Kenosha, Wis. 





HARDWARE AGE 
invites you 
HARDWARE AGE invites you 

to visit its booths at the Na- 
tional Hardware Show. They 
are Nos. 45 and 46. Members 
of the staff will be there to 
help you. Come in and use the 
telephone, chairs and other 
facilities. Leave messages for 
your friends. 
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CASH IN 


on THese & BIG Dormeyer 
Power Tool Deals! 


Dormeyer Power Saw and Table 


POWER SAW $49.95 
SAW TABLE 14.95 


$64.90 VALUE 



















This $14.95 
saw table 


" BOTH WAGs 


Dormeyer Compete Home Workshop 
3 i and Table 


38-PIECE DRILL KIT $39.95 
SAW TABLE 12.95 


$52.90 VALUE 
Wd aa $12. - table 


Bl pom on"3038 


RETAIL 




































Dormeyer Saber Saw and Table 


SABER SAW $39.95 
TABLE 14.95 


$54.90 VALUE 


| . Se 
This 
$14.95 table 0 /\ 
FREE! Wy 


eee 


4 Y Jack ear ueccty : Plan these Profit 


oe by dramatic advertising on the top-rated Jack Paar ; : Promotions Now! 


. by powerful newspaper advertising in top markets! + 
Call your Dormeyer Selective Distributor for full details. : ® Sell Big Value! 


: ® Sell Big Savings! 
. ; vy —THE HOME WORKSHOP TOOLS WITH 
a y 2 ? ra Pp . THE PROFESSIONAL FEATURES. 
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THE MODERN 50 FISWHITE STEEL MEASURING TAPE 
WITH PATENTED "CO NTF OLLED-SPEED BLADE RETURN”! 


crane Brg volume sale buen Ws the Evans “POWER AT YOUR FINGERTIPS” 































a “sure fire” volume sales builder. It’s the Evans 
“Power-Fifty”. 


This new revolutionary “Power-Tape” was created 
by Evans Engineering Department after more than 
a year of development. It completely eliminates 
the tedious hand winding required with the con- 
ventional 50-foot tapes. The user has “power at = hs 
his finger tips”! All he does is press the power 
button to retract blade ... release button... 
blade stops instantly where wanted. There’s no 


blade creep, measurements are always exact! A 


Display it, demonstrate it — sell] it! You'll find it 
a real profit builder. The “Power-Fifty” is another 
first from the first name in tapes — Evans! 


RETAILS FOR ONLY 
$ at 






Packaged in heavy gauge, transparent = «4 
“pegboard” box identifiable with the 6, 8, : ee 
10 and 12 foot Evans pocket “Power- 
Tapes”. Ready for display in your store. 


Pe The “Power-Fifty” has all the features 
uf that have made Evans Tapes the largest 
sellers in the industry. 


Available Now From Your Jobber. 
*"Power-Fifty” steel tapes, U. S. Patent No. 2,586,386. 


RULE CO. enzabeth, N. J. ¢ Montreal, Que. 
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Hardware Show Exhibitors 





Booth No. 


sg SERRE TERRES 714, 715 
3240 E. Main St. 
Springfield, Ohio 
See advertisement on pages 82, 83 
Quickee Products ............559 
141 Woodworth Ave. 
Yonkers, N. Y. 


See advertisement on page 194 


R 


Radio Steel & Mfg. Co. 
1071, 1072, 1073 
6515 W. Grand Ave. 
Chicago 35, Ill. 


See advertisement on page 166 


Radnor, Inc. 
217 Center St. 
Southington, Conn. 


Rak-Ho Products 
P. O. Box 89 
31071 Fraser Dr. 
Fraser, Mich. 


Ramset Fastening System...... 8 
Div. Olin Mathieson 
12117 Berea Rd. 
Cleveland 11, Ohio 


i Ea 557 
411 N. Claremont Ave. 
Chicago 12, Ill. 


Ransom Brush Co........ 348, 
1051 W. Division St. 
Chicago 22, Ill, 


344 


Ra-Pid-Gro Corp. 
Dansville, N. Y. 


cack aw Sek os 1127 


Rawlplug Co. 
200 Petersville Rd. 
New Rochelle, N. Y. 


See advertisement on page 135 


Ray-O-Vac Co. 
Div. Electric Storage Battery 
Co. 

212 E. Washington Ave. 
Madison 10, Wis. 


Bein I IS os og ee kc ce 583 
2400 Vauxhall Rd. 
Union, N. J. 








Beoth No. 


Reed & Prince Mfg. Co........ 609 


1 Duncan Ave. 
Worcester 1, Mass. 


Reflector Hardware Corp...... 6: 
1400 N. 25th Ave. 
Melrose Park, IIl. 





HARDWARE AGE, SEPTEMBER 11, 1958 


How to use information 
in advertisements 
in this section 


of HARDWARE AGE 

Under many exhibitors list- 
ings on these pages there is 
an extra line of type showing 
the location of the exhibitor’s 
advertisement in this issue of 
HARDWARE AGE. 

You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will, 
no doubt, see products that 
you will want to sell in your 
store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
many hardware lines. 





Regent-Sheffield 
3545 Webster Ave. 
New York 67, N. Y. 


Reliable Metal Products Co.... 
25 Elm Ave. 
Mt. Vernon, N. Y. 


ul 


Rembrandt Hardware Mfg. Co. 


bo 


739 Fairfield Ave. 454 
Kenilworth, N. J. 
Remington Arms Co........... 12 


Bridgeport 2, Conn. 


See advertisement on pages 71, 76 
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Get Aboard the 


DALTON 
GRAVY TRAIN! 


a the line that will add real STEAM to your 

o-It-Yourself’’ promotions! Better design features 
oan their greater utility, sturdier construction, com- 
petitive prices, attractive packaging ... it all adds 


up to more profits for you. And record sales reported 


by distributors everywhere are your proof. Why delay? 
Order through your Jobber today! 
MODEL D-600 
DALTON treré JIG SAW 
ELECTRIC 

New, 
Fast-Cutting 
$90.95 

Com plete 
with 
3 Different 


Blades 
and 
Allen Wrench. 


Check These 
Sales-Making 
Features: 

* New Square Reciprocating Shaft distributes pres- 
sure evenly over two surfaces of shaft as saw is fed 
into material being cut—preventing biade from 
twisting—giving you a clean, true cut. 

Grip-Switeh Handle equipped with Heavy-Duty 
Switch provides COOLER handling, better control. 
if blade breaks, simply remove stub from shaft and 
put good piece back in saw. 


New SPEE-DEE Combination 
TCOL & PARTS HOLDER 


* For storing small 

parts, bolts, nuts, 

nails. washer 

Holds 7 — tools. 

Contents of the 

jars always fully 

visible .. . easily 

accessible. 

* Mount on wall or 
peg boar 

© Usetul in ‘kitehen as spice and 

knife holder, or for sewing needs. 

Attractively packaged. 

* Takes minimum storage space, facilitates handling. 

Allows dealer to conveniently display on counter or 

in window for rapid turnover ‘‘impuise’’ sales. 


Suggested List Price, 98e (Higher om West Coast). 


Now! 4 nail holes on top 
double the holding power, 








‘ Pend. 


New! Improved! 


prevent seperation of SPEE-DEE 
brac rom rati. 

> a SAWHORSE 
Pend. BRACKETS 


with Exclusive Flanged 
Nail Holes for Quick. 
Easy Disassembling. 
Takes dressed or com- 
mon 2x4 lumber. 






in Display 


Package 
Per Pair 





$1.79 


Slightly higher 
on West Coast. 


DALTON 


Fully Mechanical 
Sawhorse Legs 


Two Sizes—24” and 30” 
Heights. Sturdy, All- 
Steel. Wide saddies 
hold crossbar securely. 
Crossbar can be any 2” 
lumber in any length. 


: 
] 
| 
+) 
% 


24” High 
Seye Snemet tien. O..... one 
Stands load 30” High 
f 
of 1500 ibs. Legs. Pr..... $5.80 


Slightly higher on West Coast. 





Othe: Profitable Dalton Prooducts 
Dalton D-500 Portable Electric Jig Saw 
Dalton Fully-Mechanical Sawhorse Brackets 
New Spee-Dee Wall-Type Garden 
Hose Hanger 


Dalton Fold-A-Way Aluminum Ladder 








DALTON MFG. CO. 


30 S$. Central Ave. St. Lovis 5, Mo. 
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Hardware Show Exhibitors 





Booth No. 


Remington Hardware Co. 


102 Greenwich St. 552, 553 
New York 6, N. Y. 
Be es e.g oon net 673 


30 Bartholomew Ave. 
Hartford 6, Conn. 


Richmond Cedar Works Mfg. Corp. 


P. O. Box 2407 1465, 1466 
Richmond, Va. 
Ridge Tool Co....... 170, 171, 172 


400 Clark St. 
Elyria, Ohio 


See advertisement on pages 316, 317 


Rae Sen Be Ee. Le 33-C 
Warren Products 
928 Broadway 
New York 10, N. Y. 


PRB WU Me Ig o's cw Come cdicn 626 
36th & Bennington 
Kansas City 29, Mo. 


Booth No. 


Roberton Mfg. Co... .858, 859, 860 
2717 N. Ashland Ave. 
Chicago 14, IIl. 


Te es wh 63 
City of Industry 
El Monte, Calif. 


See advertisement on page 187 


Robinson Sponge Co.......... 501 
1805 Atlantic Ave. 
Brooklyn 33, N. Y. 


oe 


Be sure to visit 
HARDWARE AGE 


Be sure to visit HARDWARE 
AGE booths Nos. 45 and 46 at 
the National Hardware Show. 
Meet your friends there, leave 
messages for them, use the 
telephone. HARDWARE AGE 
staff members will be there to 
help you. 


Booth No. 
Rocco Products ...... 59-A, 60, 61 
2916 Fourth Ave. 8. 
Minneapolis, Minn. 
Rol-Aerator Co. ...cccccccecs 912 


17 Spruce St. 
Framingham Centre, Mass. 


meme Fees GER. 2 ccccccces 389 
1525 Blondell Ave. 
New York 61, N. Y. 


Root-Lowell Corp. ..........-. 728 
455 N. Lake Shore Dr. 
Chicago, IIl. 


ee eee GO... bk s dik oc unos 639 
8305 Sovereign Row 
Dallas 22, Tex. 


Roto-Broil Corp. of America. .1403 
32-14 Northern Boulevard 
Long Island City, N. Y. 


Roto-Hoe & Sprayer Co....... 1014 
Box 65 
Newbury, Ohio 

















Machine & Foundry Company 


Athol, Massachusetts 


Announces its New 


A 3'/2 SHOME, WORKSHOP, GARAGE, FARM VISE 


Replaceable Tool Steel Jaws 
. Replaceable Pipe Grips 


1. 

2 

3. Buttress Screw Thread 

4. Athol wrench locking device 

5. Blue finished in Plextone 

6. 360° Swivel Base (Sold with base or without) 


WRITE FOR CATALOG 











Authentic . .. 
Bistinctiue 








GENERAL WASHINGTON 
ANDIRONS 


The original, dated in ‘76, 
has been duplicated in cast 
iron. The extra heavy log 
bars will carry any size or 
weight. No "log dogs’’ need- 
ed. Truly a collector's item 
in heat resistant satin black 


finish. 
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w/ SAVE 
WAY f° 


4 


WAAAY WOOHYH SY 








y save WWOHOHVQ 
21 


Z 
Y 
E SAVINGS COUPON PROMOTION \7 


— 
=, 
=> 


BUILDS BIG SALES IN 


DELTA cunistmas sPecial 


pore ircular saw 
tilting arbor c Ys, 


or savings offered on 9" 


WRAQAAQAQAAA QQQGRAY Zio 


QY) 


WAQQQAAY 


ly 



































Zi. SSE QWSS 


A GOOD DEAL FOR EVERYONE! 


YO U make full profit on each saw . . . Delta 
absorbs entire cost of Special! 


YOUR CUSTOMERS «-. 


big $21.00 savings on the most popular home 
workshop power tool! 


To celebrate 30 years of manufacturing the world’s finest 
circular saws, Delta is offering a Christmas Special that has 
everything! Selecting the fastest selling item in the line—the 
famous 9” circular saw—Delta offers it at a substantial price 
reduction—yet you make full profit on each sale! You get 
extra profits when you sell a motor and accessories. The unique 
coupon promotion is a real traffic builder—pulls hobby and 
home remodeling enthusiasts into your store. 

National ads will push the Delta Savings Reminder Coupon 
. . . direct mail will help pre-sell the Special . . . store banners 
and local promotion will publicize the big savings. Call your 
Delta wholesaler TODAY, or write: Rockwell Mfg. Co., Delta 


Catalog No. 34-003 Power Tool Div., 680J N. Lexington Ave., Pittsburgh 8, Pa. 


Delta Homecraft 9” Tilting Arbor Circular Saw 
complete with stand and extension wings. Regu- 






lar price—$138.00. Special price—$117.00. DELTA POWER TOOLS 
a _ savings slightly higher west of sinter Hive Guailibal eg o 





| ROCKWELL 





Dealer offer good only from Sept.! to Dec. 1, 1958 


Visit DELTA in Booth No. 37 at the National Hardware Show 
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UP 


FULLER'S 


famous 
“First” 


ae 





“Want Book’ 


PROFIT 
MAKERS 












< The 
| No. 150 
‘ SELF- 


le = SERVICE 


ap. FILE 
MERCHANDISER 


You can't make sales from an empty rack... 
even one empty peg. And you can't afford 
to lose out on the profits . . . especially 
now that Fuller has sales-priced these De Luxe 
FIRST QUALITY Files to increase your profits! 


DON'T BE OUT RE-ORDER RIGHT NOW 
SEE US AT THE SHOW 


BOOTH 70 
|| FULLER| TOOL CO., INC. 






: nas iS 





3522 Webster Avenue, New York 67 











His Hardware Age 
Ad. Brought Results— 


“As a Manufacturers’ Representative, 
getting the HARDWARE AGE is a 
necessity, especially in view of the fact 
that | have secured several desirable 
lines through the Advertisement | 
placed in the AGE in July. With 
best wishes for your continued success." 
Sincerely yours, 


A Satisfied Advertiser 


Fie Fe 


FOR FINE SURFACE FINISHING 









































Hlerax 5 inch ROTARY 


SURFACE SANDER 
arte $2.98 COMPLETE 





ROOT 
DESTROYER 
OPENS CLOGGED SEWERS 
without digging 
Write for Catalog Pages & Prices 
BOYER CHEMICAL CO. 


























i 
| 
e Price everyone can afford | 


e Smooth, beautiful finishes 1611 Church St., Evanston, Ill. 





e Instant change, adhesive mounted 
abrasives 

e No springs, keyways . 

e Write for Bulletin 600 

THE FLEXAN CORPORATION 

CHICAGO 34, ILLINOIS 

SEE US AT BOOTH 662 
NATIONAL 

HARDWARE 

cate S$ H OW 





. ho center screw 


wagons 
scooters 
garden carts 









Sept. 29 
thru 
Oct. 3 
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Hardware Show Exhibitors 








Booth No. 


Rototiller Inc. ......... 1028, 1050 
102nd St. & 9th Ave. 
Troy, N. Y. 


Rowco Mfg. Co...... 760, 761, 762 
c/o Harrington & 
Richardson Arms Co. 
320 Park Ave. 
Worcester 10, Mass. 


See advertisement on page 108 


I I 805 
312 S. Palm Ave. 
Alhambra, Calif. 


See advertisement on page 212 


Royal Electric Corp.......528, 529 
95 Grand Ave. 
Pawtucket, R. I. 


See advertisement on page 157 


Royal Oak Tile & Paint Co.. 
611 S. Washington 
Royal Oak, Mich. 


. .645 


ie. en See Tes 5 948, 949, 950 
1 Sisal St. 
Newark, Ohio 


eae ee Ee ee ee 417, 
483 Kenmore Blvd. 
Akror 1, Ohio 





HARDWARE HUMOR 





























"| finally made up my mind! | want 
one of those basement sump pumps. 


HARDWARE AGE, SEPTEMBER 11, 1958 











with the new 







STAGE 1 


— eel 





TX-25 Carry-All 
Torch Kits with 
Free Metal Case 





DEALER 
COST 


$39.90 


BOOTH. 36 


to a big 


PROFIT 





REGULAR 
DEALER 
PROFIT 


$49.80 










‘ £ = 
TX-9 Fuel 


: Soa 
35 Powers 





ad mats 
self-selling 


¢ stuffers 


OTTO BERNZ co., INC. ® 
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p LU S Cylinders 
“Miracles of Modern Convenience” 





counter displays 


NO 
CHARGE 


STAGE 3 


DEALER AIDS 


« Window banners 


NX 


EXTRA BONUS 
PROFIT 


$9.88 











at has 


=| 


oF =. = ae, Om 





ROCHESTER, N. Y. 





UP 
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Hardware Show Exhibitors 





Booth No. 


Ru-Son Products Co.......... 466 
278 Johnson Ave. 
Jersey City 4, N. J. 


See advertisement on page 144 


Bs ie Be re Gs kaivc 0 ce ck 80-A 
Southington, Conn. 


S 


En: Bes Gk kde ci, 330 
McKeesport, Pa. 


Safeguard Corp. ........ 383, 384 
Pierce & Linden Sts. 
Lansdale, Pa. 


een een CE ks os sa cos a 1090 
767 S. Ellsworth Ave. 
Salem, Ohio 


Booth No. 


Samson Cordage Works 
470 Atlantic Ave. 
Boston 10, Mass. 


See advertisement on pages 114, 115 


Sanjo Utility Mfg. Co......... 340 
43 Grand St. 
Brooklyn 11, N. Y. 





How to get into 
the Hardware Show 


You can register in advance 
for the National Hardware 
Show and have your badge of 
admission when you leave for 
New York. The badge is all 
you need to be admitted to 
the Show. To get your badge 
in advance fill in the coupon 
with the National Hardware 
Show advertisement in this 
issue of HARDWARE AGE and 
send it to National Hardware 
Show, 331 Madison Ave., New 
York 17, N. Y. 





Booth No. 


a = ee 140, 141 
414 Chapel St. 
New Haven 9, Conn. 


Satellite Fluorescent Fixture Co. 


334 Third Ave. 427-A 
New York, N. Y. 
Savage Arms Corp. ........ , » 105 


Chicopee Falls, Mass. 
See advertisement on pages 207, 230, 231 


Sawhill Tubular Products...... 87 
Sharon, Pa. 
LT a, Serer Se M-39 


1107 Broadway 
New York, N. Y. 


Henry C. Schaerf Co......... 1248 
2040 21st Dr. 
Brooklyn 14, N. Y. 


Schneider Metal Mfg. Co..... 1057 
1805 S. 55th St. 
Chicago, III. 


O. M. Scott & Sons Co........ 777 
Marysville, Ohio 
















All with 


for 
Padlocks 





168 @ NATIONAL HARDWARE SHOW SECTION @ 


HASP & STAPLE 
Arrangement 









TOOL BOX PACKAGE 


A tested, proven, profitable promotion 
of 6 OUTSTANDING, 
FAST SELLING TOOL BOXES 


Give your customer variety without top heavy inventories. 
These six extra profitable boxes are the leading sellers in 
stores from coast to coast because they are America’s top 
value with a full markup for the dealer. Order your 
Combo ''6" today, and you will See why Simonsen is the 
First Choice of Mechanics and Tool Box Buyers. 








Master packed 191 LB—19" x 7," x 8” 
for convenience, 162T—16" x 7%" x7” 
reshipping. 


Seamless Drawn Boxes. 


” 6 oe {| 141T—14" x 74" x 6%" 
161MT—16" x 74Q" x 5%" 
T9ODL—19" x 72" x 5%" 


164T—16" x 8Y," x 104," 








America's greatest Tool Box Promotion! 


Write for your catalog of the complete Simonsen line... 


America’s largest selection. 


SIMONSEN INDUSTRIES, INC. - 1414 S. Michigan Ave., Chicago 5, Ill. 


HARDWARE AGE, SEPTEMBER 11, 1958 
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the 12-W Deal ? 


...1t all begins with 
these top-of-the- line _ 









808 2-speed drill 505K electric power saw kit 202 sander-polisher 199K soldering gun kit 


a AN as: 


0 
| uae to iN 


..merchandised in your il | store with this 


handsome ‘“‘complete home workshop”’ floor 





or counter display (you get itK REE!) 








comprehensive tie-in 


...and backed by Wen 








ro : 
1’s famous highway 


selling for you ‘round the eee ORDER NOW AND BE READY! ee 























” 
: ae — conn ce peerage oy hom Hig week © 
’ in October. Every day lost is a sale Los 
@ clock and round the e Please send me (quantity) 12-W Deals. . 
7X. © THE 12-W DEAL IN DETAIL > 
na D | 
country. ee 929,840,000 impres- : A Complete Tool Department Cost : 
se A ag Caps ares plus onal onan : 
. ; * ie-In erchandiser Kit ...... 15.00 ) 
Ss10ns strong ee that S the ¥. < ° 1 505-K Power Saw Kit.............. 21.97 ° 
5 ¢ 1 808%" 2-SPEED Drill............. 19.97 ; 
= ® 1 202 Sander-Polisher............... 9.30 e 
12-W DEAL! Let it earn big QO E $ 1 199-K Soldering Gun Kit......... 6.64 : 
z > TOTAL 12-W DEAL VALUE... .$72.88 - 
° ! © CRS Wav icc vec teec kkk $57.88 ° 
profits for LA you! ite : 
. * 
WEN PRODUCTS, INC. © Your Address - 
5808 Northwest Highway, Chicago 31, Ill. oo oun ° 
e S@eeeeseeseseeeeeeeeeoeeeeeeeeee 6 @ 
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BRAND-NEW SHOW-STOPPERS BY 


ELECTRIC SABRE SAW 














DErSSTON Dagger 


‘*“Year’s most exciting power tool,” 
one home-craft magazine calls it. 

Exclusive Orbite action cuts most shapes 
and materials cleaner, faster. Handy 





plug-in cord . . . Easy-to-use 
saw handle. . . Fast blade 
change . . . Exclusive features 


make the Dagger the perfect 
home-workshop tool. 


RETAIL +B °° 


Dauntless 


A heavy-duty, indus- 
trial-capacity sabre ~ "6 
saw. Ideal for your ys , 

professional trade. 


RETAIL ¢ 9 8 50 




















DISSTON DRAGON 


ELECTRIC HEDGE and SHRUBBERY TRIMMER 
RETAIL 


x 
Ses 
oe 5 ‘ 
5 a ot be 
$ 5 0 ; ' 
en 
Ses moor si 
De P % 
as, ees 3 
4 % 
¥ - % « ~ 
_ ees 
: * 
& 
Ms 





e Exclusive fixed all-position handle. 

e Exclusive plug-in cord set. 

e Easy-to-see, tangerine-colored cords 
available in 25’, 50’, and 100’. 









SEE US AT 


The tools shown here are only part of 
the outstanding product line Disston 
gives you. And to help you sell the en- 
tire Disston line, there’s an advertising 
program in the home-craft magazines 
to create a demand for Disston tools in 
your store. In addition, attractive 


point-of-sale displays are prurseee. Be 
sure you’re stocked with plenty of 
Disston’s famous tools. Disston brand 
acceptance gives you fast turnover at 
high profit. For full information, write 
Disston Division, H. K. Porter Company, 
Inc., 29 Tacony, Philadelphia 35, Pa. 


DISSTON—A WORLD-FAMOUS NAME IN TOOLS 
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BOOTH 189 


AT THE 


HARDWARE SHOW 
Sept. 29 - Oct. 3 
Coliseum, New York 








DESSTONT ...see them all 








fad 
DuSSTOon 
CARLSON RULES 








Exclusive 
geared winding 
mechanism returns tape 

three times as fast as ordinary 

wind-up rules. Try it at the show! All 
Disston Carlson Rules have easy-to- 
read, crack-proof blade markings. 










BIG CHIEF 
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be 
a 
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FAMOUS DISSTON GARDEN TOOLS FOR 1959 


These are typical big sellers from 
a complete line of Disston 
— tools. When you sell 

isston, you offer tools for every 
budget, every garden size —with 
top quality in every price range. 


(/ Disston i 
No. 12B Rake , 


Metal handle—18 teeth. 
Rugged, serviceable, inex- 
pensive. Hangs for easy 
storage. 





Disston No. 4 Pruning Saw — Disston 
Steel Blade. Hardwood handle. Straight 
tapering with two edges: Crosscut pattern 
and Lumberman pattern. 





Disston No. 108 Grass Hook 
— Competitively priced. 
Quality construction. Long 
life. A sales leader. 





Disston No. 7 Lopping 
Shear— Handles the toughest jobs 
with ease. Long forged handles 
for greater reach and greater 
leverage. Strong, sure shearing cut. 


New design—spring action 
—18 teeth. Lightweight. 
Smooth, easy raking per- 
formance. 


Disston No. 10S Serrated 
Grass Slasher — Fast- 
cutting, easy to use. 


Disston No. 180 (8”) 
Hedge Shear — Comfort- 
able contoured wooden 
handles for smooth grip 
and greater handling ease. 


Disston helps you, too, with ad- 
vertising and promotional ma- 
terials worthy of the world- 
famous Disston name in tools. 
At the Show and throughout 
the year, look at Disston! 






Disston Disston 


No. D-18B Rake ' No. D-24B Rake 


Spring Action—24 teeth— 
sweeps like a broom. Flex- 
ible tines won't catch on 
roots. Patented wiggle-free 
ferrule. 


Disston No. 166 Curved Pruning 
Saw—Comfortable, easy-handling. 
Disston Steel Blade cuts on draw 
stroke. Shaped hardwood handle. 








Disston No. 300 Grass Shear 
— Vertical action. Comfortable 
grip. Extremely practical. 





Disston No. 327 Hand 
Pruner — Lightweight, easy 
to handle. No wrist-strain. 
Rust-resistant. 


H.K.PORTER COMPANY, INC. 


Jia tia Twi Om 








HARDWARE AGE, SEPTEMBER 11, 1958 





@ NATIONAL HARDWARE SHOW SECTION e@ 17 


THE OR NAL AUTOMATIC GRIP 


SCREWDRIVERS 


A | 

in FEATURES 
in QUALITY 
in VALUE 


For complete customer satis- 
faction. sell the feature- 
packed drivers that give 
all estig eleh y= use—sell 


210) 68 2744. 


FEATURES (exclusive) 
include: LOK-BLOK, 
makes blade impact, 
twist proof; GRIPPER 
recedes deep into 
handle; special 
concave, Tenite 
Handle for 

sure grip. 


‘Ghrome 

By 
breakable 

Stronger 


QUALITY is oust, 


vanadium blac es 


Tenite hand ri : 
to last longérf” | 


j VALUE is unsurpassed 

"@/ =Hold-E-Zees give full use 

ie / Plus . . . yet cost no more 
i than ordinary drivers. 


Pre-Sold by aggressive na- 
tional advertising and ovt- 
standing merchandising units. 


UPSON BROS., inc. 


ROCHESTER 14, N. Y 
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Hardware Show Exhibitors 








Booth No. 


OOUEE Mee ON ve eos ve bw eee 1328 
P. O. Box 1820 
Waterbury, Conn. 


Scranton Aluminum Mfg. Co. 
419 S. Wyoming Ave. 90, 91 
Scranton 5, Pa. 
See advertisement on page 234 


Seaboard Seed Co. ......... 1131 
701 S. Front St. 
Philadelphia 47, Pa. 


See advertisement on page 254 


Seacoast Laboratories ....... 1133 
156 Perry St. 
New York 14, N. Y. 





How fo reach 
your friends 
at the show 


Here’s how to reach your 
friends in the Coliseum dur- 
ing the show. 

Come to booths Nos. 45 and 
46. That’s the HARDWARE AGE 
booths. Write a message for 
your friend. Your friend’s 
name will be posted on our 
Message Bulletin Board. 

Your friend sees his name 
on the bulletin board and asks 
for the message you’ve writ- 
ten. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages 
for you. 

This is a service offered by 
HARDWARE AGE to aid show 
visitors. 





Self-Service Catalog 
327 S. San Pedro St. 
Los Angeles 13, Calif. 


Seymour of Sycamore........ 422 
220 Lucus St. 
Sycamore, IIl. 


Sharon Bolt & Screw Co...... 39% 
Box 239 
Norwood, Mass. 
See advertisement on page 181 





Booth No. 


on 8 1084 
668 N. 4th St. 
Columbus 8, Ohio 


Sheffield Bronze Paint Corp. 
17814 Waterloo Rd. 117, 118 
Cleveland 15, Ohio 


See advertisement on page 224 


Shepard Engineering Co. 


115 W. Barton St. 1111, 1112 
St. Louis 4, Mo. 

H. B. Sherman Mfg. Co....... 771 
22 Barney St. 
Battle Creek, Mich. 

ES oa gas beled es 1448 


1107 Broadway 
New York, N. Y. 


Shott Metal Furniture Div. 
Balcrank, Inc. 1467, 1468, 1469 
Cincinnati 9, Ohio 


Shur-Lock Home Products. .427-B 
Kalamazoo, Mich. 


Silent Glow Oil Burner Corp. 1078 
850 Windsor St. 
Hartford 1, Conn. 


0 Eee 531-531-A 
Third & Dauphin Sts. 
Philadelphia 33, Pa. 
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“Everytime someone asks for a left- 
handed tool, | have to go back to 
the stock room. Why not keep them 
on display.” 
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"Bait Your Line with |) 
SIMON DS 


SAWS and FILES 


and See the 
Action You Get! 








4 











«Zz — 
carat Nea <n be 
em ‘i se 


4 
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“RED TANG” FILES 








Wheh you’re “ casting”’ for customers, 
it pays to offer them quality products 
they know — quality products you 
know will give complete satisfaction! With SImoNDs new 
Chrome-Plated Si-Clone Saws, the Simonds line is more 
profitable than ever for jobbers and retailers to handle 
and sell. Spring, summer, fall, winter — there’s no 
‘““season”’ to limit the sales of popular Simonds “Red 
Tang’”’ Files, ‘‘ Red End” Hack Saw Blades, Saw Bits and 
Shanks and Cross-Cut Saws. “‘Bait’’ your line the year 
around for profitable, volume business with Srmmonps! 


.*, . 02 Fectory Branches in Boston, Chicago, Shreveport, La, 
te a Son oy and Portland, Oregon } 


se% 8 Canadian in Montreal, Que. 
aN 7" | SAW AND STEEL CO. | 
=e" Fi sd i 


. * . 
- 


: - ... FITCHBURG, MASS. 


~ . - 
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Any way you look at it... 


These new 


TUNGSTEN CARBIDE HAND SANDERS 
ARE HOT SELLERS! 





@ Medium (80) and fine (150) grits These remarkable new tools last a lifetime! Diamond-hard 
@ Won't wrinkle or tear tungsten carbide grits are permanently bonded to a steel 
er shoe, forming an abrasive that always stays sharp. Sands 
@ Give smooth finish ‘ ‘6 pe sg ) | p. 

@ Save time and money wood, plastics and composition materials twice as fast as 
@ Cut in all directions sandpaper. Controlled grit spacing resists clogging. They are 
@ 23,” x 512” wood block priced for real fast turnover — only 99¢ each — and they’re 
& 


”? 
Ye” felt pad under shoe tools that everyone needs! 


No. 5556 Hand Sander Display Unit Complete with 5 No. 555 


and 5 No. 556 Hand Sanders . . . . . . - $9.90 List 
2 R u E R No. 555 Fine Grit Hand Sanders . . . . + + Q99¢ each Me. Sy ae 
TO DAY Packed 10 in a box 


No. 556 Medium Grit Hand Sanders . . . . . 99¢ each 
Packed 10 in a box 






MILLERS FaLis | 







MILLERS FALLS 4440 
sKele) a a. 






® 


MILLERS FALLS COMPANY 
Dept. HA-33, Greenfield, Mass. 
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ELECTRIC 
GENERATING 
PLANTS 





GASOLINE 
ENGINES 











ELECTRIC 
PORTABLE 
POWER 
TOOLS 





YOU’LL PROFIT MORE WITH 





HARDWARE AGE, 
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Hardware Show Exhibitors | p 





Booth No. 


Simonds Saw & Steel Co....... 163 
470 Main St. 
Fitchburg, Mass. 


See advertisement on page 173 | 


Simonsen Industries ..... 145, 146 | 
1414 S. Michigan Ave. 
Chicago 5, Il. 


See advertisement on page 168 


Mfg. Co.. 
1003, 1022, 1023, 1024 
5480 Spring St. 

Port Washington, Wis. 


Simplicity 


Siph-O Products Corp......... 656 


P. O. Box 69 
Back Bay Annex 
Boston 17, Mass. 


CS ee er 
5033 Elston Ave. 
Chicago 30, IIl. 


See advertisement on pages 228, 229 


memrowvaw: Beem Coy. ccccéccss 331 | 
128-11 18th Ave. | 
College Point, N. Y. 

oe gles 313 


1325 Redondo Ave. 
Long Beach 4, Calif. 


Smith Agricultural Chemical Co. 


Box 1379 1242 
Columbus 16, Ohio 

Alva T. Smith Co.....1137, 1138 
Box 36 
Thiensville, Wis. 

SS SS = | & 2’ Vee eee 802 


Smith Bldg. 
Utica 2, N. Y. 


See advertisement on page 113 


Seymour Smith & Son....... 732 
100 Main St. 
Oakville, Conn. 


Smith-Wolff Co. 
261 Broadway 
New York 7, N. Y. 


av e% aula ts ae 650 


South Eastern Cordage ...... 683 
621 Superior Bldg. 
Cleveland 14, Ohio 

Southern Fabricators Corp... .364 


Box 693 
Shreveport, La. 








1001, 1002, | 





FRFUL 
ite 
— BUUDERS! 


Practical power tool acces- 
sories with a big buy appeal 
for every handyman 


big 40% dealer's aroft! 


| ermove RUST & PAINT wir cur 

















POLISH & SATIN FINISH METALS with 


POWER TOOL BRUSHES 


——- 


ee a 
Fb OD cone ov —— 


— 
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' #34 Power Too! 


Brush Assortment | 
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#66 TURB-O-MIDC 
Paint Homogenizer 
«t™)> 





Write for catalog 


HARDWARE 





PRODUCTS CO. 


Dept. 8, 3 Park Place, New York 7, N. Y. 


175, 
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Booth No. 
Southern Hardware .......... 122 
806 Peachtree St., N.E. 
Atlanta 8, Ga. 
Southland Mower Co........ 1237 
29 N. Division St. 
Selma, Ala. 


See advertisement on page 254 


Spartan Shower Stall Co....M-19 
52-55 74th St. 
Maspeth 78, N. Y. 


Specialty Mfg. Co.....854-B, 855 
2356 University Ave. 
St. Paul 14, Minn. 


WOU, BOG ves ne esses ee sie 533 
7308 Associate Ave. 
Cleveland 9, Ohio 
See advertisement on page 113 


Speedway Mfg. Co............. 11 
Div. Thor Power Tool Co. 
1834 S. 52nd St. 
Cicero 50, Ill. 


Sponge Specialties Mfg. Co. 


1378 Utica Ave. M-16, M-17A 
Brooklyn 3, N. Y. 
Sprayers & Nozzles .......... 723 


2375 28th Ave. N. 
St. Petersburg 4, Fla. 


Booth No. 





Your headquarters 
at the show 


Make the HARDWARE AGE 
Booths Nos. 45 and 46 your 
headquarters during the 
show. When you want to meet 
people, make a date to meet 
them at the HARDWARE AGE 
booth. We will take messages 
and there will be plenty of 
chairs. There will also be a 
telephone for your conveni- 
ence. So come in and make 
yourself at home; check the 
HARDWARE AGE Message 
Board if you expect messages 
while at the show. 









Sprunger Bros. 
S. Main St. 
Topeka, Ind. 


Stadler Fertilizer Co...1121, 1122 
1010 Denison Ave. 
Cleveland 9, Ohio 


Standard Can Corp....... 498, 499 
Ohio River Blvd. 
Leetsdale, Pittsburgh, Pa. 


Standard-Keil Hdwe. Mfg. Co..381 
2581 Atlantic Ave. 
Brooklyn, N. Y. 


Standard Products Co....612, 613 
510 Henry Clay Blvd. 
Lexington, Ky. 


Stanley Electric Tools...131, 132, 
Div. Stanley Works 133, 134 
New Britain, Conn. 


See advertisement on pages 190, 191 


Stanley Oliver Mfg. Co....... 314 
1001 S. California Ave. 
Chicago, Ill. 





STEVENS 


WALDEN INC. 


THE MARK OF QUALITY TOOLS 


Stevens Walden offers you the largest 

most complete lines of all types and 
styles of wrenches — quality tools, 
popular priced for volume selling. 


STEVENS WALDEN, INC., Worcester, Mass. 


See us at The National Hardware Show 
Booths 80 and 81 * Sept. 29-Oct. 3 
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Now is the time 
for 







PROFITOOL 





he es 
Peg sy 
f . sf. iS 


“Our sales today, based on a com- 

arison of invoices before and after 
installation of our PROFITOOL 
tool center, are twice what they 
used to be and there is no indica- 
tion we have reached our first 
leveling off point yet.” So says Mr. 
James R. Davie, Sales Manager of 
Lincoln Avenue Lumber & Mill 
Co., Pasadena, California. 

Now is the time to install 
PROFITOOL. Mail a post card 
with your name and address to 
PROFITOOL, Stanley Tools, New 
Britain, Conn., and full details go 
to you by return mail. Do it now. 















HARDWARE AGE, SEPTEMBER 11, 1958 











SAW LZ 


9=NEW:bench vises 


‘ ‘ 
AALS Models 822 —31/,"*, 
823 — 5”"* 









Model 600 


Model 725 
3,"* 


Models 804 -— 3%,"*, 
807 — 4”*, 808 — 5”* 


























a 3-NEW 


NEW: 


3,NE TSS 


pipe vises 


Model 806 t 
4's 


Models 850 — '/, 
to 1%" pipe, 









M7 


44 # 


2:NEW- 


“y OTT 


quick-shitt 
vises 








851 — % to 
2" pipe 
Model 852 -— 
to 2” pipe 














=N Tha Lh E hd UW, 


EW-anvil 


“Myty ‘ips 





> 
>. 
=N 





Models 937 —3%,"*, 
950 — i? 


2- “NE W: ‘machinist 
vises 








@ Simplify your ordering... — 
with ome manufacturer for bench Model 300 
vises, woodworking vises, pipe vises, 





Medel 860 — machinist vises! Twenty-two differ- 
a" votenery base = We eo ae 
4 Medel 861 — + ee ee ee models, each radiating finest 
* aaa craftsmanship and superb styling . . . 
oce _— 
were aa designed by nationally known industrial designer. Every fine-crafted 
or + > > . > 
casting is cast in our own foundry, keeping price low. Finishing and 
Wo (4 2 machining are highly accurate, vises work smoother, look better. Each 
= = 





tool is enameled in baked hammered silver grey . . . a basic tool color. 
Screws, handles and other unpainted surfaces are bright zinc plated. 


Get Facts on NEW VISE LINE 
@e@eeeeeoeooeoeeeoeoeee@ @ 


Please send me details on catalog 17, 
covering all models. 
MILWAUKEE TOOL & EQUIPMENT CO. 


Model 905 — 5” 2773 S. 29th Street, Milwaukee, Wisconsin 
Model 906 — 6” 





A; TITS _— 


woodworking 
vises 






Medel 907 — 7” 












Model 909 — 9” 
Model 912 — 12” 






*jaw width 








SEE US AT BOOTH 138, NATIONAL HARDWARE SHOW, Teepe ene eenees leet ae a 
COLISEUM, NYC., SEPTEMBER 29 — OCTOBER 3, SY wereeeeseensensnertnrerenenersnsescnenenenenssensnnenennnens 





See eeeeeeeeeeeeeeeeeeee 





Hardware Show Exhibitors 





Booth No. 


i ae COM... . cc bw ween on 671 
3163 Mystic Valley Parkway 
Medford, Mass. 


Star Brand Sales Corp... ..1226, 
31 E. Georgia 1227, 1228 
Indianapolis 4, Ind. 


Star Beem Gass 68s. caeae os 695 
Alliance, Ohio 


Star Expansion Industries Corp. 
Box 108 480, 481, 482 
Mountainville, N. Y. 


Star Metal Products Co....... 350 
366 Butler St. 
Brooklyn 17, N. Y. 


See advertisement on page 130 


Stearns Power Mowers....... 873 
122 Dickerson St. 
Syracuse, N. Y. 


Steel-Bilt Construction Co....1124 
Carol Ave. 
Bridgeville, Pa. 


Stelray Products ........... M-66 
65 Shelton Ave. 
Shelton, Conn. 


Le... .. 6 se kde ohlad 1164 
1080 S. West End Blvd. 
Quakertown, Pa. 


NES nee 453 
Lincoln, Ill. 


Stevens Walden, Inc. ...... 80, 81 
475 Shrewsbury St. 
Worcester 4, Mass. 


See advertisement on page 176 


Stix-On Products Co........ M-28 
104-19 Roosevelt Ave. 
Corona, N. Y. 


oi ae oe 1158 
Inglewood 5, Calif. 


Ns hn a voce F080 ke 1253 
2909 San Jacinto St. 
Dallas, Tex. 


Streater Store Fixtures....... 48 
Chatham, N. Y. 


Suffolk Iron Foundry........ 1128 
London, England. 
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The YALE & TOWNE MFG. Co. 


Ceramic Department 


Authorized Ceramic Hardware Jobbers 


NEW ENGLAND STATES 


Treat Hardware, Lawrence Massachusetts Lindquist Hardware. Bridgeport. Connecticut 
Carr Supply Co., Pittsfield, Massachusetts Halprin. New Haven. Conn oe ore 
Hardware Specialities, West Sprinafield. Mass Reliable Hardware Boston Mass 
Manna-Hoffman, Providence. Rhode Island 


MIDDLE ATLANTIC STATES 


Masback§ in 


Ww >, New York City Cook tron Store Co. Rochester. WN 
“ om Blumberg, Brooklyn, N. Y Max T. Doland, Inc., Rochester N. Y 
Sickles-Loder Inc New York City Artisar Supply Co Syracuse. N. Y 


Selby Furniture Hardwar w Yor ; a . 

A. Flohr, Bronx, New ogg, cay diets GS. B. Stringer Co 
Federbush Co.. Totowa Boro. New Jersey 
Rosner Hardware, Mineola. N. Y. 
Hardware Distributors, New York City 


Syracuse N Y 
Supplee-Biddile-Steltz Co. Philadelphia. Pa 
Noblit Bros.. Philadelphia. Pa 

Smith Supply. Ardmore. Po 


Aibany Hordware, Albany. N. Y merci? Lumber Go., inc., Altentow re 

Architects Hardware Specialty Co., Albany C. F. Wolfertz & Co., Allentown, Po 
N Y Gables, In Harrisburg, Pa 

Acme Builders Supply, Buffalo. N. Y Fort Pitt Hardware, Pittsburgh, Po 

Rose, Kimball & Baxter. Elmira N.Y Builders Hdwe.. Erie. Pa 


EAST NORTH CENTRAL STATES 


W. J. Marshall Co. Cleveland. Ohio Morley Bros., Soginaw, Michigar 

Bostwick Braun, Toledo, Ohio Meyers Hardwars yrrand Rapids, Michigan 
Canton Hardware, Canton, Ohio Lussky, White & Co ige, Chicago, Ii! 
Central indiana Hardware, Indianapolis, Ind S > Builders Hardware C Peor o 

Buh! Son: Company Detroit Michigan Century Hdwe Corp Milwoukee Wis 


WEST NORTH CENTRAL STATES 


Warner Hordware Minneapolis Minn 


Builders Hardware inc... Minneapolis Minn c o ey rene é He we . sos Citv. M 
Farwell Ozmun & Kirk. St. Paul Minn ~e@ o!| Mardwoa ev >?. Louis, Mo 
Kurtz Hardware, Des Moines, lowa Johnson Hdwe. Co., Omaha, Neb. 
Building Materials, Inc., Wichita, Kansas Builders Supply Co., Sioux Falls, $. D 
Stee! Lewis Hdwe. Supply, Wichita. Kansas Hardware, in Fargo, N. D 

SOUTH ATLANTIC STATES 
Seaboard Wholesalers, Bethesda, Md Pleasants Hdwe. C Winston-Salem, N. C 
W. T. Weaver & Sons, Washington, D. C Railey-Milam , Mier Florida 
Virginia-Carolina Hdwe. Co., Richmond, Va Schachter-Robin Corp.. Miami. Floride 
Seaboard Paint & Hdwe. Company, Norfolk A. N. Brady. Miami. Floride 


Va 
Hardware Distributors, Greensboro, N. C , . 
Lowe-Washburn, Roanoke, Va. mitam Bey . , 
southern Wholesale Bidg. Supply, Columbia Booker & Company, Tampa, Fla 

. ¢c |. W. Phillips, Tampa, Fia 
Carolina Tile Distributors Charlotte. N. C Standard Hdwe. Co., Pensacola, Fia 
Delph Hdwe. & Specialty Co., Charlotte, N.C Hardware Wholesalers, Atlanta, Ga 


Alexander Hardware & Building Supply Co 


EAST SOUTH CENTRAL STATES 
Alfred L. Schiller, Louisville, Ky McGowin & Lyons. Hdwe. & Supply Co 


Keith-Simmons Co.. Nashville. Tenn Mobile. Ala 
Pierce & Barry, Memphis, Tenn 


WEST SOUTH CENTRAL STATES 


Allen & Allen, San Antonio, Texas Piper-Weatherford, Dallas, Texas 

C. T. Patterson, New Orleans, La Hunt/Sheid, In El Paso. Texas 

Allied Hdwe. & Supply, Tulsa, Okla San Antonio Machine & Supply, 5an Antonio 
David M. Davis Co., Oklahoma City, Okic Tex 

F W. Heitmann, Houston, Texas Amarillo Hdwe. Co., Amarillo, Tex 

The Detering Co Houston. Texas Al Moline. Wichita Falls. Tex 


Pierce. Inc., Dallas, Texas Scott Sales Co., Victoria, Tex 


MOUNTAIN STATES 


Geo. Mayer Hdwe. Co., Denver, Colo Entz-White. Phoenix, Arizona 


Ariel Davis Supply Co., Salt Lake City, Utah 


PACIFIC COAST STATES 


Spokane Hdwe. Supply Co., Spokane, Wash. Howard Palmete San Diego, Calif | 
Washington Hdwe. Co., Tacoma, Wash. Western Wholesale, San Francisco, Calif 
Horper & Reynolds Corp., Los Angeles, Calif. Ee. M. Hur@ley™San Francisco, Calif 
Hardware Classics, Los Angeles, Calif. Lewis Wholesale Builders Supply, Medford 
Wilson F. Clark, San Diego, Calif Ore. 
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N OW! CABINET KNOBS 


WON'T RUST - STAIN - TARNISH - FADE ~F//F KR 


N 


YET THEY ARE y, i Ceramic /h | 


DURABLE 


COLORFUL ra | ( Hardware Wy . 
COST NO MORE aIST-PROOF 
THAN OTHER KNOBS e YALE’ 
And Are Easy To : ated | | by 


— 


Keep Clean 

e oree 

Just Wipe | 

With a Damp 
Cloth. 


NM | 
Osr x 


x 
All 
THEY 
SU 


CALL YOUR 
NEAREST 
JOBBER 


ASK HIM ABOUT 

tHe FREE 
DISPLAY BOARD 

WITH INITIAL 
PURCHASE OF 

YALE CERAMIC KNOBS 


OR IF YOU PREFER WRITE THE YALE & TOWNE MFG. CO. 
CERAMIC DEPARTMENT HA 


405 LEXINGTON AVENUE 
NEW YORK, N. Y. 
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BASIL, | DONT CARE HOW 
"THE LONE RANGER DOES IT! 
WELL CORRAL CUSTOMERS 
WITH U.S. STEEL'S 
STEELMARK PROGRAM. 
















—— —y 
ey Rear] 
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Sol | 































































Almost 72% of all the products handled by the average 
hardware store are made wholly or partly of steel. That’s 
why many hardware merchants today are turning to a 
new way to promote the sale of consumer products 
made of steel. It’s the STEELMARK PROGRAM— 
the new U.S. Steel merchandising service that promotes 
the sale of steel products all year long. Through 4-color 
ads in the Saturday Evening Post and Time Magazine 
and TV commercials on the popular U. S. Steel Hour, 
U. S. Steel is pointing out to 47,000,000 consumers 
every month that steel products are light, modern and 
beautiful . . . that they are right for modern living. 


















To help you tie-in with this new STEELMARK 
PROGRAM, U. S. Steel has developed a complete mer- 
chandising kit—containing tags, stickers, department 
service banners, counter cards, and ad helps. For your 
kit, write to STEELMARK PROGRAM, United States 
Steel, P ittsburgh 30, Pa. USS is a registered trademark 


United States Steel 











Hardware Show Exhibitors 





Booth No. 


I MR i ent ae as 199 
Div. Rototiller Inc. 
102nd St. & 9th Ave. 
Troy, N. Y. 


Superior Rubber Products... .472 
1017 Lafayette Bldg. 
Philadelphia 6, Pa. 


Ee 806, 807, 808 
Div. Amerace Corp. 
225 North Ave. 
Garwood, N. J. 


See advertisement on page 98 


Supreme Products Corp.......152 
2222 S. Calumet Ave. 
Chicago 16, III. 


See advertisement on pages 204, 205 


Se Ge i, os 6 bead wo oo es 861 
Agricultural Chemical Div. 
Union Stock Yards 
Chicago 9, Ill. 


Swing-A-Way Mfg. Co....106, 107 
4100 Beck Ave. 
St. Louis 16, Mo. 


See advertisement on page 153 


Swingline, Inc. 
32-00 Skillman Ave. 
Long Island City 1, N. Y. 


See advertisement on page 238 


Swiss Harmony, Inc......... M-14 
844 West Adams St. 
Chicago 7, Ill. 


Synthetic Fabrics 
225 E. 46th St. 
New York 17, N. Y. 


See advertisement on page 201 


Sycamore Mig. Co..........+. 951 
P. O. Box 507 


Sycamore, III. 


T 


NO ee 
1075 N.W. Tist St. 
Miami, Fla. 

ee EG. on Gob kes cuca 1162 
Zonolite Co. 
12th & Factory Aves. 
Ellwood City, Pa. 

L. Teweles Seed Co.......... 1015 


222 S. Third St. 
Milwaukee 1, Wis. 
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Satisfied Dealers 
is Sharon’s Main Objective 


: tS 


DON | ASK Us 


Jordan Cazeault 


Joseph T. Cazeault & Son's 
No. Weymouth, Mass. 


Saves space! 


Sharon Assortments give 
us a large fastener selection 
in really compact space. 














¢ Over 1000 Sizes in 16 Square Feet 
100% Mark-Up 
Reduces Inventory up to 50% 
Valuable space saved for Impulse Items 
Free Racks 
Printed pictures outside—printed prices inside 
Stop Losing customers to your Competitor 
MAIL THIS COUPON TODAY: 


Please Mail Additional Information 
NAME ... 
FIRM 
ADDRESS AIMS Dee eae 
(PLEASE PRINT) 
SEE US AT THE NATIONAL HARDW ARE SHOW 
SEPT. 29-OCT. 3, NEW YORK COLISEUM—BOOTH NO. 398 


-—— Se. eee -—s— = =e Tr Tr = or 


Sharon Bolt and Screw Co., Norwood, Mass. 
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FEATURING NATIONALLY ADVERTISED 


SAF-T-HED THUMB TACKS - UPHOLSTERY NAILS 
FURNITURE GLIDES - BALL BEARING CASTERS 


For the First Time Tacks, Upholstery Nails, Furniture Glides and Ball Bearing 





















Casters—all displayed on prongs for greater visibility, faster turnover. Imagine! At no 
increase in price American Tack brings you marvelously convenient hang-up packages in 
a self-displayer that saves space... has terrific new sales appeal...will appeal to all your 
customers. The Handy Hang-up Hole allows every item to be hung anywhere...on peg- 


board, nail... keeps them always in sight, always available. # 


* Frees several feet of counter space. Here’s a whole department 
| that takes up only 13” on your counter... gives you more 
profit per square inch. 


Entire stock fits on rack—no back-up stock. Displays 44 different items, 
styles and finishes. 


Sparks impulse sales. Fresh, new cello-paks, handsomely displayed, 
fairly shout to be taken home. They’re seen, admired, bought. 


Simplifies stock control. Special tags on each prong tell you exactly 
what item belongs where; what and when to reorder. 


— + + = 


Traffic stopping, sales boosting 2-color, 2-sided metal sign 


The Biggest and Best Deals Come From 


AMERICAN TACK COMPANY, Inc. 


Flatiron Bidg., New York 10, N.Y. 
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HERE’S THE NEW 


BIG-PROFIT 
DEAL +270 


12 doz. 3366 ‘‘SAF-T-HED”’ 
Metal Capped Thumb Tacks: 
2 doz. White, 2 doz. Red, 
| doz. each Yellow, Green, 
Nickel, Pink, Blue, Ivory, 







TACK ANAIL 


SELECT-O-MAT 


= THumes * UPROLSTERY © FURNITURE * BALL SEARING 
Tacns MaRS GLIDES CASTERS 


















Turquoise, and Brass 









12 doz. Upholstery Nails 
5¥2 doz. Leatheroid Upholstery Nails 

2 doz. Hammered Head Upholstery Nails 

1 doz. Small Head Furniture Nails 

1¥2 doz. Large Head Furniture Nails 

1 doz. Large Daisy Head Upholstery Nails 
1 doz. Small Daisy Head Upholstety Nails 





2 doz. 3 Prong-Furniture Glides: 
% doz. each 
“4”, 4%”, %4”, %” 





a4 





B- wecete Mater HASDERED STEEL 4 











Size: 13” wide x 23” high ‘/ oz. #BC-1 (11/16”) 
Ball Bearing Casters 












Meet Us at the National 
Hardware Show 








Sept. 29 thru Oct. 3 . 
Booths No. 57 and 58A 





Yq doz. #BC-2 (13/16”) 
! 
¢®oS ee ee Sar ees ee Ball Bearing Casters 
































? 
' AMERICAN TACK COMPANY, Inc 
! Flatiron Bldg., New York 10, N.Y. , 
' Ship the following and bill through jobber below. Please ship : 
§ deal(s) #270 at $24.00 per deal with one free revolving display 1 
rack for each deal ordered : 
. ' 
1 NAME _TITLE ' Retail Value 
' ' 
COMPANY ' Your Low Cost 
‘ 
! ADDRESS ' ae 
; Your Big Profit $13.08 
JOBBER’S NAME : SRS 
ADDRESS : PLUS FREE DISPLAY RACK 
’ See ES 
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LET THIS 









































Rack Size: 11 Wide, 16” High, 6” Deep 
@ Your customers serve themselves. 


@ All fast moving items for Home, 
Office and Shop. Small inventory 


required. 

@ All items skin-packaged - no lest 
parts or soiled packages. 

@ Greater profits are yours with 
fast turnover. 







nee METAL DISPLA 


with assortment 


Each of 10 Different Cards 
Total 50 Cards 





Other U.S. E. products 
















ee 





“S-N-S” 
Lag Screw Shield 


“KORKER” 
Machine Screw Anchor 
















gui 


“TY-TON- FORWAY” | “MULTI- DIAMETER” 
Machine Bolt Shield | Wood Screw Anchor 















MEET US AT 
THE NATIONAL HARDWARE SHOW 
me BOOTH 374 








MASONRY ANCHORING. FASTENING, DRILLING A 


YORK, PA. DEPT. HA-$ 


184 





U. S. EXPANSION BOLT CO. 


Hardware Show Exhibitors 
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Booth No. 


Textile Mills Co. ........ 459, 460 
2762 Clybourn Ave. 
Chicago 14, Ill. 


Therm-O-Plastic Products ....429 
Airport 
Urbana, Ohio 

Thermwell Products Co. ...... 595 


120 W. 3lst St. 
New York 1, N. Y. 


See advertisement on page 126 


Thomas Industries 
Electric Sprayit Div. 
Sheboygan, Wis. 


Thomas Products Co.......... 601 
Johnson City, Tenn. 


ee Ge: SO ainsi tbeens 7 
5321 Horton St. 
Oakland 8, Calif. 


Tiger Tractor Corp.......... 1247 
Keyser, W. Va. 


I IN 4 a rae. i oo g 414 
416 W. 33rd St. 
New York 1, N. Y. 


> oe SL} ee 584 
400 E. 111th St. 
New York 29, N. Y. 


Toolkraft Corp. 
Plainfield St. 
Springfield, Mass. 


Trans-Atlantic Co. 
338 Pearl St. 
New York 38, N. Y. 


Transolene Corp. ........... 1126 
Box 181 
Barrington, IIl. 


Trimline Tackle Co........... 693 
211-213 E. 15l1st St. 
Bronx 51, N. Y. 





Booth No. 





ee Fa GO oo ss cee 6 vis 157 
Div. St. Pierre Chain Corp. 
50 Frank St. 
Worcester 4, Mass. 


Gt ee, SE ois wren ce 937, 938 
Griggsville, Ill. 


See advertisement on page 93 


a Se Ge i ks os oa 1160 
133 N. Jefferson St. 
Chicago 6, Ill. 


Pema Tee Ge cn kakc bi can 641 
2425 S. Michigan Ave. 
Chicago 16, IIl. 


True Temper Corp...126, 127, 128 
1623 Euclid Ave. 
Cleveland 15, Ohio 


See advertisement on page 2 


Turf-Man Sales 
234 Fifth Ave. 
New York 1, N. Y. 


.. -—£ fe Reese 
40-09 21st St. 
Long Island City 1, N. Y. 


ee es Ss bs bao 6 oo ahd 416 
1005 W. Arbor Vitae St. 
Inglewood 1, Calif. 


U 


PD. BI, Gens ccc ce wcct 113 
1050 W. Hubbard St. 
Chicago 22, Ill. 


See advertisement on page 116 


Union Cycle Co.......... 206, 207, 
314 Scholes St. 208, 209 
Brooklyn, N. Y. 


Union Hardware-Sealand, Inc. 
Torrington, Conn. 456, 457 


Union Products 
511 Lancaster St. 
Leominster, Mass. 


Union Steel Chest Corp........96 
54 Church St. 
LeRoy, N. Y. 
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Presto Precision-Crafted Hardware for the Home Craftsman 


PRESTO 

































MOE HANDLES UD SUPPORTS 


HARDWARE 
for the Home Craftsman 3 GS 5 ae DAY 
3 2 
Selling 
PRESTO La / PRESTO 
== Season! 


Win “Do-It-Yourself” sales all year round with this steady 
volume line that sells twelve months in every twelve! Get 
this special, fast-moving assortment of hard-to-find hard- 
ware all custom crafted ... or choose any combination of 
individual items, each ripe for the profiting. They’re top 
quality—just the sort home craftsmen want to put on their 
tool chests, tackle boxes, hi-fi sets, fine cabinetry, or other 
pet projects. Cash in on Presto’s big profits, hi-volume, quick 
turnover. Order from your jobber today! Or write to Presto 
for full information. 


PRESTO 
HARC V’ARE 


Contains: 

e FREE revolving display rack 

¢ Complete line of 20 different quality items in different finishes 

e Only 3 bags of each item. Big assortment, small investment, no 
overloading 

e Pre-priced, self-selling, crystal-clear plastic bags that let custom- 
ers see and feel the gleaming hardware—with no loss or damage 

¢ Complete mounting hardware such as screws, studs, etc. 


PRESTO 
HARC NARE 


PRESTO 


PRESTO 
HAROWARE 


ARE 


Te rr : ss 
. 4 + PRESTO _ as PRESTO 
HARDWARE ie * . HARDWARE © ~* ks HARDWARE & 


BARD waRE : HAROWARE F&F 
' s e 








Special Assortment 


4-60 junior Acoostenent #57 Jumbo Assortment 


includes 21 different items— 
3 bags of each item 
in assorted metal finishes 


See eae $67.17 
.  . 4  .aReGArE pera. $40.30 
YOUR PROFIT ....... $26.87 


PRESTO hardware 


World’s Largest Manufacturer of Box and Luggage Hardware with 42 years of service. Presto Lock Company e Consumer Division ¢ Outwater Lane, Garfield, NJ. 
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Hardware Show Exhibitors 





Booth No. 


Union Steel Products Co..924, 925 
Berrien St. 
Albion, Mich. 


Union Tool Co...... 433, 434, 435 
48 E. River St. 
Orange, Mass. 


Union Wadding Co........... 1231 
125 Goff Ave. 
Pawtucket, R. I. 


aepeospe States Plywood Corp.. .158 
5 W. 44th St. 
New York 36, N. Y. 


See advertisement on page 13 


United Wire Goods Mfg. Co.. .548 
1150 Broadway 
New York, N. Y. 


Universal Manufacturing Co. 
P. O. Box 5128 1443 
Bossier City, La. 








Booth No. 


Universal Metal Products.917. 918 
Div. Air Control Products 
Saranac, Mich. 


See advertisement on page 302 


Upland Industries ............ 68 
115 Sixth St. 
Upland, Pa. 


See advertisement on page 252 


Upson Bros. 
65 Broad St. 
Rochester 14, N. Y. 


See advertisement on page 175 


U.S. Cocoa Mat Corp. ........ 43 | 
Madison, Ohio 


U. S. Expansion Bolt Co......2 
640 State St. 
York, Pa. 


See advertisement on page 184 


ww 
=] 
res 


U. S. Metal-Plastics......... 117] 
1401 N. 12th St. 
Arlington, Va. 


See advertisement on page 213 


Utica Cutlery Co......... 185, 186 
820 Noyes St. 
Utica 4, N. Y. 


For Over 25 Years the “gh Profit-Maker from Coast to Coast! 


IMAGINE! 300% PROFIT AT RETAIL! 















A Attractive, green, ecsel- back metal 
display stands 23” high; 18"' wide. (Can 

also be hung on wall). 
Matching metal cabinet 18" wide, 
20°’ high, 12°° deep. 


(Shipping Wt. Under 100 Ibs.) 
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Introducing the New and 
Bigger AJAX No. 750 











Booth No. 


V 


Vaoo Pro@wucts Coli... ic ccc 160 
317 E. Ontario St. 
Chicago, III. 


See advertisement on page 160 


Valley Feed & Supply Co.....913 
Union Rd. & R.R. 
Spring Valley, N. Y. 


Van Zanten Enterprises...... 1030 
122 S. 69th St. 
Upper Darby, Pa. 


Ck Se ee M-11 
39 W. 32nd St. 
New York 1, N. Y. 

Vaughan Seed Co. ........... 734 


85 White St. 
New York 13, N. Y. 


Velsicol Chemical Corp..1129, 1150 
330 E. Grand Ave. 
Chicago 11, Ill. 





Brings You $212.45 Gross! 





MEET US AT THE Sept. 29 


NATIONAL oy 
aay +e 





COLISEUM ¢ NEW YORK CITY 


BOOTH 675 








Consisting of 
> METAL 5-DRAWER CABINET.......... 
> 1,000 SPRINGS (#1 to #100)........ 
> METAL DISPLAY with SPRINGS....... 


SPRING ASSORTMENT 


‘ALL FOR ONLY 


*50 


(F.0.B. N.Y.C.) 


Make new customers and a profit you never dreamed 
possible with this amazing combination value offer. 
Assortment includes a spring for every need—in quan- 
tities of 3 to 30 of each—for more than 100,000 uses. 
Individually numbered drawer compartments for each 
type of spring. 
spring on back of display. All items in regular stock. 
Reorders filled immediately. 


Cost and suggested retail of each 


WRITE FOR COMPLETE CATALOGUE 


AJAX 
WIRE SPECIALTY CO. 
324 CANAL ST., NEW YORK 


is, FY. 
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PRI 











follow the big MEQe¥ITASG 





earn better profits! 


The name Roberts is new on 
weatherproofing products. How- 
ever, for over 20 years the name 
Roberts and the Big R have been 
a mark of quality, high profit 
merchandise to the floor cover- 
ing installation industry. The Big 
R is familiar all over the world as 
we also manufacture overseas. 
We're new to the hardware and 
building supply fields, but we're 
here to stay! To us, this is not a 
sideline. We have already in- 
vested large amounts on new 
equipment and recently finished 
construction on our own million 
dollar plant to make DRAFSTOP. 
So keep your eve on the Big R. 
Not only for weatherproofing 
products, but for a wide variety 
of new hardware and building 
supplies to come. The many 
products of the Big R have 
proved profitable for our dealers 
everywhere. This is your invita- 
tion to build sales along with us. 


WANTED 
WHOLESALERS 


Many choice territories open 


sm in 1tne fr gh Tielleiaesl = dig aaleiai-s 


months ahead. Write today for 


ohelaaloll-¢-Meelt agielticels talle mi lahielaeal-balels 
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WEATHERPROOFING PRODUCTS 


Rosenrts, for over 20 years leaders in quality products 
for home and industry, now brings hardware and 
building supply dealers new Drarstop. The most 
popular priced, fastest selling, nationally advertised 
weatherproofing products on today’s market! 


1 
Pia DRAFSTOP Weatherstripping 





, . 

P< )? Insulates—stops drafts, dust, water and insects — 

\ keeps cold out —heat in. Genuine polyvinyl foam 
SS bonded to clear grain molding lumber by RosBerrts 


exclusive heat and pressure method. Seals tighter, 
lasts longer. Closed cell foam won't absorb moisture 
—highly resistant to chemicals, weather and the 
elements. Shapes easily to uneven surfaces, paint- 
able. Speedy installation, only a matter of minutes. 
You EARN MORE BECAUSE IT SELLS FASTER! 


DRAFSTOP Weatherstripping « 15 complete kits 
in colorful self-selling display carton « Suggested 
retail price $1.95 per kit. 


DRAFSTOP Door Bottom 


Stops drafts, dust, water, insects— keeps weather 
out—heat in. Made of durable extruded aluminum. 
Anodized to eliminate stains on doors or thresholds. 
Never discolors. Extra tough, pliable vinyl] guard 

is impervious to weather—resists extreme tempera- 
ture changes. Unique automatic spring action allows 
ample clearance for carpets or door mats. Stainless 
steel spring for trouble-free operation. Nylon stop- 
roller insures positive closing and tighter seal. Screw 
slots permit easy adjustment to any threshold. Installs 
in a jiffy! You EARN MORE BECAUSE IT SELLS FASTER! 


| DRAFSTOP Door Bottom + 10 complete kits in 

| /Sy colorful self-selling display carton «+ Suggested retail 
ame £ 

, NX“ price $2.95 per kit. 








SEE OUR BOOTH —NT’L. H’DWRE. SHOW 
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a. a Fs < STRONGHOLD DRYWALL NAIL 
ANS ow SEE US IN 
:p 1 
we © 
> =: ew Booth 2 a aetetsieictetsteistsierestetetetoietet1e STRONGHOLD UNDERLAY FLOOR NAIL 
“CALS « — 








Sil JL, (FEUE MAMLS 
THEY’ RE ASKING FOR ! 


You'll sell more nails, delight pres- << SSs—aa SCREW-TITE FLOORING NAIL 
ent customers, make new ones — get 

full profit, too! — with SrroncHOLp 
Line Threaded Nails in eye-catching, 
“self-selling” 1-Ib. and 5-lb. boxes. 
Distinctive blue-and-red package de- WADA DAA!) ~~ NOM ett SCREW-TITE FRAMING NAIL 
sign; informative labeling. No weigh- 


ing, no wrapping; easy to handle, 
: . 4 <<scoscexsssssssss——ee SCREW-TITE TRUSSED RAFTER NAIL 
easy to inventory. 


The Nails That Have Revolu- See eee 
tionized Fastening Methods 
























a) | Boca 

















SCREW-TITE POLE-CONSTRUCTION NAIL 





STRONGHOLD and ScrREw-TITeE Nails don't fi 


o - : - : bia , sisted tidal Ih STRONGHOLD DUPLEX-HEAD NAIL 
loosen, “pop,” or back out. Scientifically ~ aiticsidssasiasiciaansesishiadhsdninmmemmatsand 


engineered threads “lock” with the wood 


fibres; the nails stay permanently tight. eee SCREW-TITE STANDARD MASONRY NAIL 

















SCREW-TITE HEAVY DUTY MASONRY NAIL 


4 : : sh -sisislaisiaisisiaial > ) Borrelia elt icleldl lcm y ti 
i a aR “7 «6WITH NEOPRENE WASHER ATTACHED 


PF , . < me ete 13 Pihi we teed cmt 
P : . “— WITH NEOPRENE WASHER ATTACHED 




















STRONGHOLD ASPHALT SHINGLE NAIL 





: i | | wali Milim i)aee otae 
f > 





s Pun STRONGHOLD NAIL FOR 
POs APPLYING ROOFING TO PLYWOOD 








STRONGHOLD NAIL FOR 
ys APPLYING SIDING TO PLYWOOD 
' | } f tf 
i Je STRONGHOLD WOOD SHINGLE FACE NAIL 
noe Ad 
— 





STRONGHOLD ENAMELED FACE NAIL 
FOR INSULATED SIDING AND SHAKES 





STRONGHOLD HARDENED STEEL NAIL 
FOR APPLYING INTERIOR HARDBOARD 








Complete line available in 1-lb. and 
5-lb. packages. Ask your distributor; if 


he cannot supply you, send us his name "Drives LA Nib. aa Holds LhA Ow. 


and we will see that you ore supplied. 
There is only one STRONGHOLD Line —the Original. Made only by 


INDEPENDENT NAIL & PACKING CO. 


Pioneer Developers and Largest Manufacturers of Threaded Nails 
ee BRIDGEWATER, MASSACHUSETTS, U.S.A. 


@) Copyright independent Nail & Packing Company, 1958 “‘Stronghold’’, ‘Screw Tite’’, Trade Marks Reg. U. S. Pat. Off. 











188 @ NATIONAL HARDWARE SHOW SECTION @ HARDWARE AGE, SEPTEMBER 11, 1958 











Hardware Show Exhibitors 



























Booth No. 


Village Blacksmith Div... .837 
General Metals Corp. 
Watertown, Wis. 

Vining Broom Co. 328 
2530 Columbus Ave. 

Springfield, Ohio 

Virginia Smelting Co.. 1161-A 
W. Norfolk, Va. 

Vogt Bros. Mfg. Co... .. 901 
14th & Main St. 

Louisville 1, Ky. 
Walbro Corp. 1049 


6242 Garfield St. 
City, Mich. 


(‘ass 


ee 





How to use information 
in advertisements 
in this section 


of HARDWARE AGE 


Under many exhibitors list- 


fea 2 ee eee 


Wallace Products 


ings on these pages there is 
an extra line of type showing 
the location of the exhibitor’s 
advertisement in this issue of 
HARDWARE AGE. 

You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. N ote the 
products featured. You will, 
no doubt, see products that 
you will want to sell in your 
store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
many hardware lines. 


show. 


Booth 


173, 
Box 71 
Grove City, Pa. 


North Creek Rd. 
sellmawr, N. J. 


Wallkill Machine Works, Inc. 
1 Woodruff 1407, 
Walden, N. Y. 


Warner Mfg. Co....... 
801 16th Ave., S.E. 
Minneapolis 14, Minn. 


Warp Bros. ae a Ee 
1100 N. Cicero Ave. 
Chicago 51, Ill. 


Warren Products Co... 
928 Broadway 
New York 10, N. Y. 


Washington Forge .. 
Harrison Ave. 
Englishtown, N. J. 

Washington Steel Products... 
1940 E. 11th St. 


Tacoma 2, Wash. 


Waterbury Lock & Specialty 


No. 


174 


et New 










1236 | 


1408 | 


. .564 


.353 


.33-C 


— 
~] 
-~) 


203 Broad St. 610. 611 
Milford, Conn. 
Webb Products Co. 691 


Norcross, Ga. 


Weber Bros. Metal Works... 
108 N. Jefferson St. 
Chicago 6, Ill. 


Welcraft Products Co. ....... 
Easy Heat Div. 
New Carlisle, Ind. 


.910 


See advertisement on page 134 


Weller Electric Corp........ 
601 Stone’s Crossing Rd. 
Easton, Pa. 


Wells Tool Co.......435 
106 Hope St. 
Greenfield, Mass. 


Welmaid Products 
14-111 Merchandise Mart 
Chicago, Il. 


Wen Products 
5806 Northwest Highway 
Chicago 31, Ill. 


See advertisement on page 169 





ales Records 


Fast turnover 
with the home repair 
eo} geleleloummaal-aamap 4-1 





o}g-Coadcer-aihy eYaNadallate 


Plastic 
Creel’ 


as easy to use as 
aalelel-lilalemeit-hy, 









































~—~<wook | 


. 
sone grs® 
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NEW HANDY HOME KIT $.98 


also available In $1.89 and 
$3.95 retail packages. 


FREE displays and 


sales aids available 
STIC STEEL is the reg. trade 
or Devcon Corporation 's 


} ono Jlillate i 


ING g compound 


See us at Booth 47428 
National Hardware Show 


DEVCON CORPORATION 


2010 —talellotelim-jig-1-) | 
Danvers, Mass. 








~EPAV aaa Tools 


THE FINEST PLANES YOU CAN LAY HANDS ON... 


© STABLE — or Te Protec Aopom We temo The fers Corkmety ket e kgetpeeet 
Pi ANES © STABLEY MAROTMAB — ieow ‘o Te Roms Randymen Restyeri Oecestons! loot Com 






EPR 
ame 






A leslie stock planes 
on this free merchandiser 


This handsome metal merchandiser effectively displays the basic planes you 
need to satisfy the requirements of professional and amateur woodworkers. 
Your customer can select the planes he wants right from the counter or 
wall where you place the display. 

Price strips, furnished with the unit, describe each plane and give retail 
prices. A handy pocket holds copies of the informative booklet, “Plane 
Facts,” for customer self service. Your wholesaler has this new Stanley 
display package now. Ask him about Stanley Plane Merchandiser No. 8A. 


YOUR BASIC PLANE DEPARTMENT 








Quantity No. Type List Price 
1 a Stanley Smooth $10.70 
} 5 Stanley Jack 11.50 
1 9 Stanley Block 5.95 
T 110 Stanley Block 3.25 
1 220 Stanley Block 3.98 
1 H1204 Stanley Handyman Smooth 5.79 
1 H1205 Stanley Handyman Jack 6.75 
1 H1247 Stanley Handyman Block 2.19 
8 Total Retail Value $50.11 


Cost to you, complete with free merchandiser—only $33.40 


Stanley Tools, Division of The Stanley Works, New Britain, Conn. 


AMERICA BUILDS BETTER AND LIVES BETTER WITH STANLEY 


STANLEY 





This famous trademark distinguishes over 20,000 quality products of The Stanley Works—hand and electric 
tools « builders, industrial and drapery hardware « door controls « aluminum windows « stampings « springs 
+ coatings « strip steel + steel strapping—made in 24 plants in the United States, Canada, England and Germany. 





i 
' 
j 
| 
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Hardware Show Exhibitors 





Booth No. 


ae > a eee 9 
295 Fifth Ave. 
New York 16, N. Y. 


See advertisement on page 136 


Wesbar Stamping Corp....... 112 
West Bend, Wis. 


I See pray corer: 578, 580 
Div. General Time Corp. 
La Salle, Il. 


Western King Mfg. Co.......939 
6614 Bandini Blvd. 
Vernon, Calif. 


Western Tool & Stamping Co. 
2725 Second Ave. 790, 791, 792 
Des Moines 13, lowa 


See advertisement on pages 210, 211 


West Georgia Mills........... 324 
Whitesburg, Ga. 


See advertisement on page 120 


weer Cremep Ce... ....0cnes. 77 
43-15 11th St. 
Long Island City 1, N. Y. 


Wheeler Mfg. Corp........... 179 
508 W. 148th St. 
Ashtabula, Ohio 


Wheel Horse Products........ 704 
51467 U.S. 31 
South Bend 17, Ind. 


White Metal Rolling & Stamping 
YS oe ae a ras eae 20 
80 Moultrie St. 
Brooklyn 22, N. Y. 


See advertisement on page 158 


Whiting-Adams Co. .......... 151 
700 Harrison Ave. 
Boston 18, Mass. 


Whitney Seed Co......... 763, 764 
599 Perry St. 
Buffalo 5, N. Y. 


Whiz-Mow Mfg. Co.......... 96 1 
Hamilton, Il. 


Williamsburg Electric, Inc.. .1245 
Box 17 
Ann Arbor, Mich. 


Wy eee. CANCION ink ec ewe vn ne 930 
Seaman, Ohio 


1958 













































Hardware Show Exhibitors 





Booth No. 


Wilmart Products Corp....... 341 
50 Noble St. 
Brooklyn 22, N. Y. 


Wilshire Mfg. Co.........508, 509 
4865 San Fernando Rd.. W. 
Los Angeles 39, Calif. 


Wilson-Imperial Co. ..........! 503 
115 Chestnut St. 
Newark 5, N. J. 

Wilton Tool Mfg. Co..........192 


9525 Irving Park Rd. 
Schiller Park, Il. 


Wisconsin Motor Corp... .825, 826 
1910 S. 53rd St. 
Milwaukee 46, Wis. 


. 
—- 


. Wiese @ Some GCo............ 18 
33 Littleton Ave. 
Newark 7, N. J. 


Ww 


7 


itherby Products ........... 30 
c/o John H. Graham & Co. 
105 Duane St. 


New York 8, N. Y. 


Wolfcrest Products ..........984 
Johnson & Wozniak Rds. 
Michigan City, Ind. 





Hotel accommodations 

The National Hardware 
Show management has made 
arrangements with the con- 
vention bureau to handle ho- 
tel reservations. If you want 
the Show management to ar- 
range your hotel accommoda- 
tions write to National Hard- 
ware Show, 33 Madison 
Ave., New York 17, N. Y., for 
a hotel reservation applica- 
tion blank. 





Wood Shovel & Tool Co...711, 712 
Geyer Mfg. Co. Div. 
Piqua, Ohio 


Woodhill Chemical Co......... 478 


1390 E. 34th St. 
Cleveland 14, Ohio 


See advertisement on pages 154, 155 
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‘‘Easy-does-it’’ program 
sells household hardware 


The products are right, and so are the eye-catching, yellow-and-black 
Visual Packs! And Stanley has put them together in a complete mer- 
chandising program that every dealer can use! 

Now you can display always-popular household hardware on your 
wall or counter — wherever you have a pegboard — or on the mer- 
chandiser furnished by Stanley free with introductory assortments. 

Layout guides make it easy to group related items, stimulating 
impulse sales. You’re also given a set-up instruction folder, sold-out 
cards, return cards and re-order forms free with your first order. 





Merchandiser stands horizontally 
(as in top photo) or vertically, dis- 
plays hardware on both sides. Or 
you can group items on any con- 
venient pegboard, as shown 








at right. 


For complete details, write Stanley 
Hardware, Division of The Stanley 
Works, 389 Lake Street, New 
Britain, Connecticut. 
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AMERICA BUILDS BETTER AND LIVES BETTER WITH STANLEY 


STANLEY 


This famous trademark distinguishes over 20,000 quality products of The Stanley Works—hand and electric 
tools + builders, industrial and drapery hardware + door controls + aluminum windows « stampings « springs 
+ coatings « strip steel » steel strapping— made in 24 plants in the United States, Canada, England and Germany. 





@ NATIONAL HARDWARE SHOW SECTION e@ 


i191 
















LOOK AT IT... 


. . . there's nothing just like X-l-M FLASH 
BOND to make paint adhere fimly and longer 
to almost any type of surface. Yes... 


USING 





















FIRST 
MAKES PAINT LAST 


@®NO SANDING REQUIRED. It saves 
sanding and tacking off time between the 
primer coat and finish coat. 


@ ACTS AS A RUST INHIBITOR. When 
applied over slightly rusted surfaces or 
where loose rust has been removed it 
stops progressive action of rust. 


@ IMPARTS FLEXIBILITY TO FINISH 
COATS. Resists damage to finish due to 
weather changes. Helps to resist dulling, 
chipping, peeling, flaking. 


































YOU CAN CONFIDENTLY RECOMMEND X-i-M FLASH BOND! 


It is not “just another primer’ .. . it's in a class by itself, has been for 
more than 20 years. Next time any customer asks you for something that 
will make paint ‘‘stick,"’ will stop peeling, popping, blistering . . . confi- 
dentiy recommend X-Il-M FLASH BOND. Ask about our Special Dealer 
Assortment and Sales Helps. 





H. FORSBERG COMPANY 5127, cA"5sig6 ave 














BEST SELLER 


# 
























Write for details 
TURSINE ACTION! of complete, profitable 


SPRINKLER fm celia sorters 
q EASILY CLEANED Sween. rake 
GARDEX, INC. 


501 N. Carroll Ave., Michigan City 9, Indiana 
























Hardware Show Exhibitors 








Booth No. 
i, & | At ae 
2902 W. Thomas Rd. 
Phoenix, Ariz. 
Wrightway Engineering Co... .670 
339 W. 112th St. 
Chicago 28, Il. 
X-Acto, Ine. 212 


18-41 Van Dam St. 
Long Island City 1, N. Y. 


y 


Yale & Towne Mfg. Co.........18 
405 Lexington Ave. 
New York, N. Y. 


See advertisement on pages 178. 179 


Yale & Towne Mfg. Co. , 1S? 
11 S. Broadway 
White Plains, N. Y. 


See advertisement on page 122 


Yard-Man, Inc. ...... 1039, 1040 
1410 W. Ganson St. 
Jackson, Mich. 


See advertisement on pages 94. 95 


Temes Pee foe. kk. 1062, 1075 
3607 Livingston Rd. 
Jackson, Miss. 


Re ee 
1823 E. 17th St. 
Little Rock. Ark. 


Yuba Power Products........ 703 
Sub. Yuba Consolidated 
Industries 
800 Evans St. 

Cincinnati 4, Ohio 


See advertisement on page 225 


LZ. 


Zervee Texteel Co............ 920 
Lawrence St. 
Bellefontaine, Ohio 


Zoppelt Mfg. Corp. ........ 1156 
32 E. Bridge St. 
Berea, Ohio 
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MASONITE 


Makes the News 
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RACK UP NEW PROFITS 


with Heavy-Duty Fixtures for 4" ?i6:80400 Panels 


Now you can profit even more from the widespread popu- 
larity of Masonite® Peg-Board® panels and fixtures. 

Simply set up this self-selling display of Peg-Board 
fixtures specially designed for heavy-duty 4” Peg-Board 
panels. Everybody using }4” panels needs these heavy- 
duty fixtures. Wheelbarrows, lawn mowers, ladders, 
wheeled toys and even shelves for heavier tools can be 
hung on Peg-Board panels with these heavy-duty 
fixtures. 

They'll sell on sight. All are carded, with smaller hooks 
in bubble cards. Basic assortment includes 7 types of 
fixtures, 84 cards on attractive counter or wall display, 
30” tall, by 20” wide and 6” deep. 

Cash in on this heavy-duty profit-winner now. Send the 
coupon for complete information. 


MEET US AT THE 
NATIONAL 
HARDWARE 
« 4 SHOW 


Booth Nos. 
51 and 52 






2 ° 
‘ 
. 
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MASONITE CORPORATION 
Dept. HA-911, Box 777, Chicago 90, III. 


Please tell me more about: 


[) Peg-Board Heavy-Duty Fixtures 
[}) Peg-Board 4” Heavy-Duty Panels 
C} Peg-Board '<«” Panels and Fixtures 


Name 


“eee eeeeeeeee 


Firm. . 
Address . 
City... . . State 


Zone. . 


: . . 
“Masonite Corporation—manviacturer of quolit 


..County .. 


dmc ee me ee 
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Don't miss the BIGGER PROFITS you get with these 


TOP-SELLING 


LUBRICANTS 


Plastic Squeeze 
Dispensers with 
Big Screw-on Cap 







S 


& Bi igger Packages ! 
Cy 
*) / The most modern 


7 lubricant dispensers 
on the market 







Lub-a-Spray is stainless 
— greaseless — odorless. 
For use on wood, metal, 
leather, rubber and plas- 
tic. Available in plastic 


lub-a-Spray 


All-purpose Dry puffer guns for home use, 
Graphitoid Lubricant 12 to display card, and in 
3 oz. or 11% oz. shop size 
puffer packs. 


Weatherproof — won't 
wash away! Lub-a-Graph 


is perfect for outdoor / 'B- -L Ay 
equipment—garden tools Y, r= | lap 


locks and hinges — autos 2g. 
— bicycles. Display card New Liquid 
holds 12 plastic squeeze Graphitic Lubricant 


dispensers. A terrific seller! 


Panef-Oil flows freely at 

50 below zero. Highly 
ps penetrating. Prevents rust 
fa: and corrosion. Hundreds 

of uses for home — office 

—auto—shop. Convenient, 

transparent drop oiler. 
packaged 12 to display 
. card. 


Want BIGGER, STEADIER IMPULSE SALES? 
Then, be sure to stock these finer quality PANEF 
LUBRICANTS. Beautifully packaged, handsomely 
displayed on colorful, self-selling counter cards. 
PANEF plastic squeeze dispensers are “tops” in lu- 
bricant merchandising. Assure increased profits year- 
round. Get all the facts on PANEF now! 


See the complete line of PANEF LUBRICANTS BOOTH 
at the National Hardware Show — New York NO, 657 


PANEF MANUFACTURING CO., INC. 


102 East Wainut Street . Milwaukee 1 Wisconsin 
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New Displays! 








WAYS TO 
Clean up! 





QUICKEE 


Cream 
Waterless 
Hand Cleaner 





America’s original and fastest-selling waterless hand 
cleaner. Preferred by professionals and homeowners, 
Removes paint, grease, glue, mastic, tar... in 
seconds! 


Faster © More Efficient * Kinder to Hands 


stain 
re -1hiLth 4-18 


e . 
© es on oe wie 


QUICKEE 


Asphalt Tile 


Stain Remover ASPHALT gr) 
BND Stain remy 


r 
’meoteum e viny!** 





Most versatile tile cleaner ever produced. Removes 
mastic, paint, scuff marks from asphalt tile, vinyl or 
linoleum. Cleans porcelain, ceramic tile and chrome 
fixtures. Contains no solvents. Does not soften tiles. 


QUICKEE 


LASTICLEAN Plasticlean 


p STATIC eet for Plastic Wall Tile 
Tie CLEAR s 


Makes plastic wall tile instal- 
lation easy for anyone because 
it removes excess mastic 


"AStIC « yiny. THE | quickly without loosening tile. 


oe REMOVER AND | Cleans and polishes plastic tile 
; _ | 


— like new. Does not discolor 
<_ or “at tiles. Static free. Safe for 
. hands. 
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Yes, you clean up 3 ways with QUICKEE 


Consumer acceptance ¢* Fast turnover « Full mark-up 


For samples, write 


QUICKEE PRODUCTS, INC. YONKERS, N. Y. 
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for Faultless Casters 


3-color, enameled wood dis- 




















play is designed for counter 
NCELTING ‘ 
or wall use. Rings up extra 


4 Ss 
“itle E R i Caster sales by boosting im- 
Faultless pulse buying. Removable 


Casters OUR FLOORS AND CARPETS 


Caster and Glide samples 
PROTECT Y R ALL USES 
w STYLES FO 
FINISHES NEW S demonstrate quality features. 
> kaa pT 
iL, PERMAN 


LANG EARSVER ™ 
One eas BE ARRINOS a 

Fanuwiess Casters = ' 
: * a 






env 






Ger 


. fe. FQ “ com a und siniad les 


s 
~ vauvet 
aus WARS 
*. \econe 


NEW! CARDED CASTERS 
YOU SELL THEM BY SETS! Order BIG $ DEAL Today! 


.-» ON THE COUNTER ...ON THE WALL 
Display samples can be examined, Display adapts to pegboard wall $ E Ll F $ E L L N G $ ET 5 


take guesswork out of “kind to or column. Carded Casters are on 1] ° ° i] 
buy.’ Carded Casters in open bins hooks for convenient self service. Put More D 0 a rs in Yo U r Ti 
fill 80% of customer needs. Each card earns a 4-item profit. 


1. New Display catches attention— sparks impulse buying. 
2. New Carded Casters sell new do-it-yourself uses. 


Only “best sellers’ based on national retail experi- 
ence are included in deal. Ask your Jobber for com- 
plete facts today or see the Faultless Display at the 
National Hardware Show, Coliseum, Booth +92, New 
York City from September 29 through October 3, 1958. 


F'aultless 


CASTER CORPORATION 


EVANSVILLE 7, INDIANA, OFFICES IN PRINCIPAL CITIES 
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Now! DAB sells in tubes 








as well ¢ as bottles! 


nn eee 










And it comes on colorful 
new rack cards that are 
sure to make passers buy! 


——e 


oe By ettingsho*4 





It’s new ... and it’s news! DAB, the fast-sealing, fast-selling 
new Kiquid plastic repair, is now available in convenient tubes 
with applicator caps retailing at 39c . . . as well as in the popu- 
lar bottle at 69c. And the tubes come on eye-catching rack 
cards that tell their own sales story at a glance! If you come 
to the National Hardware Show, be sure to see the DAB dis- 
play. If not, be sure to ask your distributor for full details. 
Either way, get on the DAB-wagon! Stock and feature this 





: ‘ 
_—_ ee i 
te, — 


all-around, year-around best seller. Order today! In addition to the tubes for your rack display, 

DAB offers compact display cartons for the 

bottles. Your choice of 24- or 12-bottle sizes. 

R.M. HOLLINGSHEAD CORPORATION See them at the show or ask your distributor 
Camden, New Jersey ° Sunnyvale, California . Toronto, Canada about them! 
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with built-in 
staple lifter 


4.95 STAPLE GUN! 


NOW! BLAST OPEN THE MASS MARKET FOR A 
HANDY, LIGHT STAPLE GUN WITH CONFIDENCE! 


Not only priced right... it’s made right! Arrow’s new JT-21 joins the host of 
other fine Arrow stapling machines to enhance over a quarter century repu- 
tation for quality and integrity of manufacture. 


@ Features Arrow’s famous jam-proof construction! 


@ Takes 1/4” and 5/16” staples to do hundreds of light nailing 
jobs around the house, store or office! 


@ Each packed in its own brilliant display box guaranteed to capture the 
impulse sale! 





You never lose a sale because... MEET US AT THE Sept. 29 


ARROW SELLS ONLY THROUGH THE TRADE! NATIONAL 


HARDWARE 
«, .SHOW 





thru 
Oct. 3 


Write for full line catalog. 


MRaaow FASTENER [0.,[Nnc. 
One Junius Street, Brooklyn 12, New York 





BOOTH #534 
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"Kandy Kane’ ~— it-kuik, 


county like a prairie fire! .. . blazing 


~ am REVOLVING TABLES are sweeping the 
” the way for a totally new concept in leisure, 
relaxing TV viewing and patio living......... They’re breathtakingly unique with an irre- 
sistible new twist... “dialing” of drinks and snacks from revolving tops. Millions of 
viewers see them awarded as prizes on today’s hottest television shows in cities coast-to- 
coast... ““I'V-Bingo-At-Home”... NBC’s network production “Lucky Partners”, and many 
others. And we have a sensational, direct tie-in for you with these TV programs that will 
give you the surest-fire bag of selling tricks the industry has ever known. Be sure to see 
all this—plus other Kromex lines and products still too red-hot to mention—at the 
New York Hardware Show, Booth 1239-40. 





LAIZURE PRODUCTS D/VISION, KROMEX CORP. + CLEVELAND 3, OHIO 


OPicex 
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Draws customers 
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The impact of Sheffield’s new Shef-Kote 
Colored Aluminum Coating marks a 
classic job of responsible merchandis- 
ing. First, best ingredients include 
Atcoa® Aluminum Pigment—second, 
national advertising and promotion— 
third, a price range that immediately 
rang up volume for dealers. 

Mr. Herbert Mintz, sales manager of 
Sheffield, writes, “Dealers tell us they 
haven't seen a response like this in 
years. Our promotion, plus ALCOA’s co- 
operation and the backing of ALCoa’s 
national advertising, have put this new 
marketing project over with a bang.” 

Of course, there’s more to it than 
promotion. Customers recognize a new, 
easy way to weatherproof and beautify 
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any property. Colored aluminum coat- 
ings like Shef-Kote are ideal for built- 
up composition roofing, asphalt and as- 
bestos shingles, tar paper, concrete, 
cinder block, stucco and metal surfaces. 
One coat covers and seals. 

If you're not stocking these new, 
colored aluminum paints and coatings, 
don't you think it’s high time you got 
your supplier on the phone? 

ALCOA does not make colored alu- 
minum coatings, but we will be happy 
to refer you to reputable manufacturers 
who do. Send today for information on 
colored aluminum coatings and our 
free booklets, Painting With Aluminum 
and Aluminum Asphalt Roof Coatings 
Make Time Stand Still. Use the coupon. 





“S@tstros Fees 
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PIGMENTED With 
ALCOA 4 
ALUMINUM 


ALUM NUM COM Fae ° “ee 


Be 
Hy 
ALCOA THEATRE 


Fine Entertainment 
Alternate Monday Evenings 





Look for this label when you buy aluminum paint 


Aluminum Company of America 
1735-J Alcoa Building, Pittsburgh 19, Pa. 


Please send your free booklets: 
[] Painting With Aluminum 


[] Aluminum Asphalt Roof Coatings Moke Time 
Stand Still 


Name 

Company 

Address 

City Zone 
State 
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SeNG 
OVER 


No. 101-C 
HOUSEHOLD SHEARS—7” 


“98t 





({/ 





RETAIL 


No. 260 


< BARBER SHEARS 
\ 17.” 
—" ONLY 


- CAL-DAK 
Lae) ston in 


the public eye... 





Consistent national advertising, 
cooperative advertising and 
publicity keep the Cal-Dak brand 
name before your customers... 
pre-selling them on Cal-Dak 
quality, styling and value. 


ER 


Nationally advertised in 


%) McCALL’S @e LIVING e BRIDE’S 
No.2491 | | } BRIDE and HOME 
EMBROIDERY | j a, 


"$CISSORS—3¥2"— -s«=S 
ONLY j 





- 
oe A Pn AAPA, 


Don’t lose profitable sales of scissors & shears 
because your prices are too high! Make extra 
sales, instead— sell KLEENCUT—the brand 
that everyone can afford! 

There’s a full line to choose from — in many 
different styles, sizes, and finishes — all 
priced belew comparable merchandise! | 
Packaged to sell fast, too, either on individual self-service cards — or | 
on eye-catching display cards. Nationally advertised and guaranteed | 
by the World's Largest Manufacturer of Scissors and Shears. | 
Beat the recession! Our business is good — yours can be too! Give | 
your customers the bargains they want — order KLEENCUT today! 


See your jobber or write 
THE ACME SHEAR COMPANY ees 


Lancaster, Pa. @ Chicago, Ill. © Little Rock, Ark. @ Colton, Calif. 
BRIDGEPORT 1, CONNECTICUT 3-41¢ 


Manufacturers of 
y Work-Saving Quality Housewares 
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\ extra value 
made of GOODAVEAR Ucagl clin _ i om and i ROFITS 
] No Tacks ~ le. 


. No Tapes 
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SELF-ADHERING DECORATED PLASTIC 











NEW YORK 
| COLISEUM 











See the complete line - Booth 310 - National Hardware Show ba September 29 thru October 3, 1958 


Put these TOP SALESMEN to work for YOU! ,,:pccinl Rack Deol is 


Smart New Color Patterns 
Dynamic Merchandising Displays 


> 25% MORE VALUE 
FREE Cedargrain Lining 


Satin Gloss Goodyear Vinylfilm 


Lecce my No.48 “Qa il and Our New Exclusive 
ee One-Stop | Mass ei /> *3D” EMBOSSED MAGIC-COVER 
Home | Merchandiser }5 








Decorator | Pre-packaged 


STOCK THESE NEW PROFITABLE § 
Dept. | Goods R 


EATER PROFIT ° 





Co es ef ge to. 
> te FF Se ; % ' 





























SYNTHETIC FABRICS, INC., National Sales Offices om 
261 FIFTH AVENUE, NEW YORK 16, N. Y. | 
| We are primarily [|] NEW “3D” Embossed MAGIC-COVER 
Teer interested in...  [) Complete MAGIC-COVER LINE | 
RUSH © [] by the yard [] PRE-PACKAGED ROLLS | 
FULL 
Dysrcgy NAME ad a 
Synthetic Fabrics, Inc., Springfield, Mass. | ON. = «6FIRM rae ee | 
Subsidiary of Multicolor Gravure Corp., : 
Florence, Mass. ey ADDRESS epesme ee 
National Sales Office: r CITY STATE | 











261 Fifth Ave., New York 16, N. Y. 


Uinnebei ceiirianititialdiaamdnmetindeniésiel 
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Another first from Ridiid 
...New SpreDWiwe ironing table 










3 ; o ~ Z | 
' IZ = | cE = i 


Just turn handle... 
... table “spreads wings” for 
ideal flatwork ironing surface! 


ao 
Now, TWO Ridfid Knae Koom ironing 
tables in ONE...(1) tapered table for 
ironing clothes, and (2) “‘squared-off”’ 
table for ironing flatwork! 


Laboratory tested and approved by leading home 
economists . . . here’s the most welcome, woman- 
wanted and saleable ironing table since Rid-Jid intro- 
duced “sit-down” ironing. First and only table designed 
for easy ironing of curtains, sheets, tablecloths .. . 
all flatwork. More useable space! 

Cash in now on this newest Rid-Jid exclusive .. . 
an ironing table feature your customers have wanted 
for years! And remember, you offer the new Rid-Jid 
SpredWing at a big $3.00 savings, yet get your 
regular profit margin! 


COMPLETE SET 


Ironing Table $18.00 s 
Pad and Cover __ 4.95 95 
Reg.value $22.95 (higher in Pui Backed by powerful advertising in all these national magazines: 


Your customers SAVE $3.00 ®@ GOOD HOUSEKEEPING ®@ LADIES’ HOME JOURNAL 
$ ®BETTER HOMES AND GARDENS @BRIDE’S 


Stop-or-go 
wheels. “Stop” 
for stability 
ven ae 





You get your regular mark-up! 


T ad Ee J. |: ¢ L A i a K ¢ oe al PA Pe VY Spring Park, Minn. ¢ Reading, Pa. 


For 80 years creators of convenience in household products 
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Join the more than 40,000 buyers who annually attend the National 
Hardware Show. For here is your complete national showcase for hardware, housewares 
and allied items . . . lawn, garden and outdoor living products. See thousands of 
new items, new packages, new promotions and new ideas for profit shown for the first 
time on more than 300,000 sa. ft. of floor space. 


The National Hardware Show is your once-a-year opportunity to see, feel and compare 
the offerings of over 1,000 leading manufacturers. Don't miss the most complete and 
diversified trade show in America. Fill out and return the registration coupon today. 
Your admission badge, which will admit you without further 
registration, will be mailed to you. 







Litho ee 


NATIONAL HARDWARE SHOW 





















please fill out coupon and mail ’ I Suite 1103, 331 Madison Ave., New York 17, N.Y. i 
Please check below if you wish us to make hotel reservations for you. | 
i 
TITLE 
NATIONAL 
STREET | 
HARDWARE SHOW ‘@i STATE | 
TYPE OF BUSINESS | 
5 Please check below the classification of your business. | 

Wholesaler [] Retailer [_] Dept. & Chain Store Buyer 
Executive Offices: 331 Madison Avenue i |} Importer-Exporter [] Mfgrs! Agent [] Manufacturer [] Other I 
New York 17, N. Y. @ MUrray Hill 2-4802 i (_] Please send us your hotel reservation blank. | 
A Minors under 18 yrs. of age will not be admitted under any circumstances. | 
Ce I ee 
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Orly SUPREME ELECTRIC 
PRE-SELL 84,000,000 








HOW TO HAVE THE 


Best Looking 





hen did you last wait your turn 

in a busy barbershop? Or kill a 
beautiful Saturday morning getting the 
kids’ hair cut? And fork up a nice big 
chunk of change for the privilege? 

It may surprise you to learn that, for 
hundreds of thousands of American 
families, barbarous old-fashioned rites 
like these are a thing-of the past. And 
by the way, if you think you can spot 
such families by the bowl-cut look that 
used to go with home haircuts, you 
haven’t caught up with the greatest do- 
it-yourself trend since the home perma- 
nent. Every single day one new home 
appliance is giving more and more kids 
that fresh-from-the-barber look that 
used to cost $1.25, $1.50, maybe even 
$1.75 per haircut. And dads are discov- 
ering they don’t have to go tothe barber’s 
as often . . . can keep neat-looking up to 
twice as long after every visit. 

The appliance that does the trick is 
the new Supreme Electric Haircutting 
Kit for home use. Why Supreme? 

















Well, before fussy folks—executives and 
two-car families—could be sold on cut- 
ting hair at home, a quality product had 
to be developed, and Supreme is it. All 
others lack the exclusive features and 
refinements that make home haircuts not 
only foolproof but fun. 

Here’s what they’re finding out in 
homes where the pleasant hum of a 
Supreme Electric Haircutter is heard as 
frequently as many other home appli- 
ances! If you can comb hair, you 
can cut hair. Four exclusive trimmer 
attachments in the Supreme Haircut- 
ting Kit actually work on a comb prin- 
ciple. They ‘mean you can simply “comb 
in” a perfect trim, on the sides, the back 
of the neck . . . even give Junior the best 
crew cut he’s ever had. Best of all, “No 
Waiting,” no waste . . . which brings us 
to that promise in the headline. 

It doesn’t mean that the Supreme 
Electric Haircutting Kit costs only a 
dime,, because it doesn’t. The man who 
sells you yours will expect you to hand 
him $14.95. But here’s why you won't 
mind: how many haircuts will $14.95 
buy today? Probably only ten or there- 
abouts. And counting the kids, how 

many haircuts does a 

family of four or five 

get in a year? It could 

be as many as sixty or 

more. So, figure it out 

= as we did. In just a cou- 

\ ple of years of Supreme 
} home haircutting, 
you've pulled the price 
per trim down to the ten-cent level. Put 
it another way: get a Supreme Kit today 
and start saving more than $50 a ycar! 
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HOME HAIRCUTTER KITS 
CONSUMERS FOR YOU 


No other electric home haircutter gives you such 
support in all these national magazines—Reader’s 
Digest, American Home, Family Circle, Parents, 
Popular Science Weekly, Family Weekly, Farm Journal 


NEVER BEFORE has there been an advertising campaign for a home haircutter like this one by Supreme! 
It’s huge—in scope and power—spearheaded by the campaign shown at the left in the world’s top- 
circulation magazine. 


SUPREME IS GOING ALL OUT! Because there is an enormous untapped market of consumers—ready for 
an electric home haircutter! And Supreme is pre-selling them to make more sales and more profits for you. 


PLACE YOUR ORDER NOW! Be sure that you have the complete line of Supreme products to display! 


FEATURE THESE HIGH-TICKET, HIGH-TURNOVER, HIGH-PROFIT SUPREME KITS IN YOUR STORE 


of 


ga! A + ) eat co 


Tp OME Hain currer a , > 
om ae 


_ 
= 
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Supreme Economy Supreme Special Apron Supreme Super Supreme Deluxe 

Electric Haircutting Kit Electric Haircutting Kit Electric Haircutting Kit Electric Haircutting Kit 
Plastic storage tray With clipper, crew cut 

accessories, crew cut SETA. barber accessories, pany holds clipper, barber rages guard and other acces- 


miley ste caaa instruc- $40) crew cut attachment, $7 35 accessories, 4 trim at- $4455 sories. Powerful Universal $1935 


tion boo instruction book. tachments, instructions. AC-DC motor. 


With clipper, barber Apron kit holds clipper, RETAIL 


Supreme Electric Knife and Scissors  aanes 


Smart, modern design. Finger-tip safety switch $ 
with automatic stop. 14% 
RETAIL 


SUPREME PRODUCTS CORPORATION «+ CHICAGO «+ ILLINOIS + DIVISION OF A+S-R PRODUCTS CORP. 
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|| LITTLE WONDER 


Registered Trademark 
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Age uw Two Models—Full 16” and 30” Cut 
~~ a 
$ = [—s light... Rugged... 
> <a Perfectly Balanced 


PORTABLE 
— PLANT 























































1250 Watt Continuous 
Duty Generator 
115 Volts-AC-60 Cycle 
2% HP Briggs & Stratton Engine 


PRE-PACKAGED, , 
SRE PRICED Light ... Reliable . . . Compact 


Big 9’ x 11%” roils 
































ethylene! Trims with 

scissors, cleans with | 

damp cloth! e Big k ie ee warp 
Promotion Back-Up! | MEET US AT THE Sept. 29 


National advertising, thru 

free sales aids! e NATIONAL Oct. 3 BOOTH NO. 345 
Choice of Take-Home 
Pkg. or Roll Goods! 


: Sales-popular Miracle Polyethylene 
é 4 SHELF LINER 


e 5 Most-Wanted Shelving Col- 
ors! Turquoise, pink, yellow, 
white, red! e Versatile Uses Pep 
Up Sales! For shelves, cabinets, 
closets, more! e Handy 
11%” Widths! Ribbed 
to keep flat, too! 
Washable, odorless! 
eqise e@ New Self-Display 
pint o® 48-Pack! Plus compact 
24-pack! e Nationall 
. rt) p N y 





COMING SOON! ATTENTION DEALERS! 
Fast-moving All-Purpose THE NEWEST, pe ae ee rg 
— t 
- 4 pip mepinwngeenooetls MOST ADVANCED DESIGN ithiese Yaillan 
> —-= e 5 New Colors Plus Transpar- 
2 - # ent! Green, gray, beige, rust, ELECTRIC a eee 
ha ~™ black! e Top Suggestion-Seller! EDGER -TRIMMER For Information and 
~ @ For floor runners, carpet pro- one at Vin Prices, Write Dept. 28 
9 | tectors, closet floors 
3 ; , —-? LITTLE WONDER, . 
~ - er _ ea HARDWARE SHOW Div. Schiller Plaitbor. tor 
: 3 pros a = zeclggon BOOTH 960 Southampton, Pa. 








HOUSEHOLD 
MAT 


Advertised! e Choice 
of Take-Home Pkg. or 
Roll Goods! 


Gering Products, Inc., Kenilworth, N. J. 
Garden Hose °* Sprinkler Hose * Tidy-Mat Line * Super Mat 
- aaa << GLIP AND SAAN. HRI se eens ew ee cs rein om ny the only Cavilors wade 


Gering Products, Inc., “ea tie 
Kenilworth, N. J. Name rite a 24 Cnet tire UO bean 








| Pe 
| Please send me ae | SNAPIT ine 
| flon'and samples | See the Complete | vit 





Cy Tidy-Mat City Zone 


a 
Household Mat State 











CABLE ELECTRIC PRODUCTS INC., PROVIDENCE 7, R. | 


O 





Tidy-Mat ; 
Shelf Liner My jobber is 
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e LOWEST PRICES EVER 
e NEW FEATURES, NEW STYLING 
¢ A COMPLETE LINE 

PRICED TO RETAIL 














NEW “‘TIP-TOE-MATIC” instant cutting 
height adjustment lets you set all four wheels 
at once, from your normal mowing position! 


New design and production methods now make it possible for you 
to have the best Worcester Mowers ever made .. . at the prices you 
need to meet competition. Worcester’s 1959 prices are a good $10 to 
$18 lower than they were in 1958. You can build traffic with 
“Olympic by Savage” models priced to retail as low as $49.95 (19” 
rotary) ... offer the feature-packed 19” Worcester rotary for $85.50 

. the 22” model for $94.95 . . . and you’ll make your full margin 
on every Worcester sale! 


STRONG NEW ‘’PERSONALIZED” ADVERTISING will bring more 
customers into your store, too. Worcester creates sales for you with 
national ads and LOCAL newspaper ads, supplemented in 1959 by 
the most generous cooperative advertising plan ever offered by a 
mower manufacturer. 

See and hear about the new “dealer-designed”” Worcester Mower 
line at the Hardware Show in N.Y., Sept. 29 — Oct. 3. Worcester 
Lawn Mower Company, Division of Savage Arms Corp., Chicopee 
Falls, Mass., U.S.A. 


Worcester for’5 








NEW FINGERTIP CONTROLS... STAND-UP STARTER. 








| 
\ 
‘Remote Chok-A-Matic’’ 4 UNCONDITIONAL 
throttle and starter on 
handle let you start, run, 
stop mower without kneel- 


ing or stooping. 
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THE QUALITY LINE 






7 se ee ROTARIES 

22 All new. 
a Start. ae Also, 
18” electric. 








4 WORCESTER REELS 
21°, 18°, regular or 
Hi-Cut. Recoil starters. 





6 LOW-PRICED MODELS 
Olympic by Savage” 19° 
22'', 24’ rotaries; 18°’ reel. 

25" lawn sweeper. 








x 
. 
; 





WORCESTER 
REEL RIDER 21” 


: . moderately 
priced, with new 
features and more 
power. 


<r 
i 









2 RIDING ROTARIES 26" tractor 
type, variable forward plus reverse. 


Briggs & Stratton 4-Cycle engines and “‘Lo-Tone’’ mufflers standard 22” with 2 speeds forward. 
on Worcester models. Rotaries also available with electric starters. 
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A New and 


Statement 





TINT OND 


ENGINES 
‘aS, 





NE of the traditional problems faced by manufacturers 

of component parts is the question of relative “re- 
sponsibilities to the public” when that part is a prime factor 
in the finished product of some other manufacturer. Spe- 
cifically, in the case of Clinton, we supply air-cooled, gaso- 
line engines to a variety of manufacturers of lawn, garden. 
farm and industrial equipment . as well as for many 
other applications. 


We do warrant the performance of Clinton Engines on 
manufacturer’s end products! We do not warrant the end- 
product iteelf. But, we do offer the services of our engi- 
neering department to every manufacturer we serve, in order 
to assist in insuring the perfect performance of both product 
and engine. 


It is in the common interest of the end-product manufac- 
turer, ourselves, and the ultimate user, that we take detailed 
precautions and exercise rigid controls over the proper 
applications of our engines. That is why we offer a detailed 
engineering analysis and exhaustive testing on each piece of 
end-product equipment te be powered by Clinton Engines. 
In this way we not only help insure maximum operating 
efficiency from the end-product, but also eliminate the pos- 
sibility of expensive service costs and unhappy customers at 
the retail level. 


This standard operating procedure—or sales policy, in fact 
—considerably enhances the value of the Clinton Arrowhead 
Trademark on any piece of gasoline-powered equipment. 
It assures the consumers that they may have a mower, tiller 
—or whatever they need—with complete confidence. It tells 


Effective July 1, 1958 







Important 


of Policy 


from 


ewy (iinton Engines Corporation 


(FORMERLY CLINTON MACHINE COMPANY) 


Dept. R-1, Clinton, Michigan 
Dept. R-1, Maquoketa, Lowa 


the buyer that—for his own protection—Clinton and the 
end-product manufacturers have done more than their share 
to conform to the safety standards established by the leaders 
of the industry. 


Moreover, this policy in practice, protects the end-product 
manufacturer from any possible mis-application of Clinton 
Engines. In short, the policy stated above is beneficial to 
the consumer, the manufacturer. ourselves, and the whole 
industry. 


Despite the keenness of competition and the desire to do as 
much business as possible, we must reserve the right to 
refuse engines for equipment which does not meet the high 
standards of the many reputable manufacturers in this 
industry. 


We will not jeopardize the reputation of the industry, or 
of Clinton Engines, by permitting their use on sub-standard 
equipment. No engine, whatever its quality, obviously can 
ever compensate for faulty basic engineering or inferior 
parts in end-products. If the end-product cannot pass our 
engineering and testing, we will not approve the use of 


a CLINTON ENGINE on it. 


Also, please note carefully, any piece of gasoline-powered 
equipment may be submitted to our engineering department 
for analysis and evaluation—no matter what engine is used 
as the power source. Our engineers will make a detailed 
report on the equipment. A copy will be sent to the person 
submitting the equipment, and—in an open and above-board 
manner—a duplicate report will be sent to the manufacturers 
concerned. 


CLINTON firmly believes that the upgrading of all gasoline- 
powered equipment is the best sales and public relations 
argument for the industry as a whole. 


Perhaps we labor the point. But it is an important point 
that bears repeating because of its impact on our entire 
industry. The industry has grown fast, tremendously faet. 
It is time that someone takes steps to assure its continued 
healthy growth. 


We have undertaken our share of that major responsibility. 
We hope that our action will encourage your cooperation. 


Visit us at the National Hardware Show, Booth Number 702 
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New Giant 
Whirl-A-Way... 
15 Feet Long! 


By popular demand!... 
a washer that reaches 
second stories with ease. Skin-Packed 
This exciting new model For Fast 
really reaches out for | Ise Sales! : 
big profits. Has all the MPUISE oales. 
exclusive features that 
have made Osrow’s 
Whirl-A-Way car and 


home washer the top | Now Precision 


seller in the business! 


See IT AY osnew's Shut-Off Valve and 
Flow Regulator! 


Nowhere, no time, has anyone 
seen a shut-off valve with this 
flow regulator feature, that sells 
for such a spectacularly low 
price! It’s a natural for quick 
turn-over, big profit selling! Has 
the exclusive Osrow fingertip 
control feature that not only 
shuts off water but regulates the 
amount of water flow! It saves 
tiring steps everywhere... 
attaches between nozzle and 
hose, sprinkler and hose, any 
watering device and hose! In ex- 
citing new package that you'll 
see along with a SPECIAL 
EXTRA BONUS AT OSROW’S 
BOOTH 465! 


-OSROW 


'CO.,INC. GLEN COVE, NEW YORK 






























New Elegant Twin-Sweep 
Priced For Volume Market! 


A new, exciting version of the famous 
Twin-Sweep push broom... low 
priced for high volume sales and sup- 
ported by a spectacularly different 
trade-in promotion! It brings the lux- 
ury Twin-Sweep into a whole new 
market and means a big jump in 
push broom volume and profit. SEE 
iT AT OSROW’S BOOTH 465. 






ess OSROW PRODUCT: 
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THE FIRST SELF-PROPELLED 
ROTARY MOWER WITH A 
FULL-RANGE DISC TYPE DRIVE 


Eliminates speed confinement and gear failure of conven- 
tional transmissions. No transmission gears to shift or strip 
—no confining operation to just one or two speeds. Simple 
control on front of mower provides full range of SIX forward 
walking speeds. Operator can run blade at maximum speed 
and select any of the SIX walking speeds to suit the 
job at hand! 


CRANKSHAFT DAMAGE 
ENGINEERED OUT! 
Proven FLEXOR BLADE “gives” to absorb shock of impact. 
Unlike ordinary mowers, Homko “gives” at the blade—not 
. =~ , at the crankshaft. Exclusively de- 
signed Flexor Blade has movable 
tips that swing back when strik- 
ing a rock or water pipe, thus ab- 
sorbing shock and permitting 
mower to continue operating. 
Tips snap back into place in- 
Stantly, leaving crankshaft free 
from damage. 




























SELF-PROPELLED ROTARY 
MODEL RA-89 


= . _—ae ss 


+ 
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REVOLUTIONARY NEW 
ULTRA-MODERN STYLING— 
THE FIRST COMPLETE BODY 

CHANGE IN ANY ROTARY MOWER! 


START TO STOP! 















One easy combi- - Convenient clutch : Recoil engine 
nation control. lever provides sim- : starter mounted 
operates engine : plest operation..just :on handle for 
choke, stop and: lower to move for-* new stand-up 
blade speeds. > ward, raise to stop. - safe ty starting. 


NEW QUICK 
CUTTING HEIGHT 
ADJUSTMENT— 
NEW EXTRA RANGE! PB 


_ 


Nothing to remove...a simple 
lever at each wheel location sets 
correct cutting height in sec- 
onds... from %” to 33%”. 





ONTEST 


BUTOR HOW YOU QUALIFY! 



















% 


MOCELS 
, JK-59, RM-69 & RF-79 


Alp Now! 18” 20” 20” 


FREE WHEELING ROTARIES 


DELUXE 24” 


RIDING ROTARY 
MODEL AE 180 





NEW DESIGN! 
NEW PosITIVE BLADE DISCONNECT! 


NEW QuiCcK CUTTING HEIGHT 
ADJUSTMENT! 


Model 3247 


Gad : . 
















Mode! 3246 












Mode! PA-258 14% gallon 
MULTI-PURPOSE 

MOTOR ARM Mode! PA-259 Model PA-260 Mode! PA-261 Model PA-262 

powers 5 special- 22” ROTARY 22” ROTARY S” EDGER- 20” REEL-TYPE Mode! PA-263 MONCO “‘FLAT-TOP”’ 

purpose tools MOWER CHASSIS TILLER CHASSIS TRIMMER CHASSIS MOWER CHASSIS 18” SNOW PLOW CHASSIS STACKING GAS CANS 








, " . ? ; 
] 
ab Model LP-228 18” ‘ i 





Model HS-720 20” 


Model LP-230 20” Model PE-99 NEW! Model RT-300 Model HS-728 28” Mode! PS-124 
Model RR-140 Model EL-49 SELF-PROPELLED 9” GAS-POWERED 22” ALL-IN-ONE FOLD-AWAY LAWN SWEEPERS 24” SELF-PROPELLED 
30” RIDING REEL-TYPE 18” ELECTRIC ROTARY REEL-TYPE MOWERS EDGER-TRIMMER ROTARY TILLER New Design . New Low Cost POWER SWEEPER 


Homko tHe FULL LINE, BUILT AND PRICED TO BRING YOU THE FULL PROFIT ON EVERY SALE! 
FIND OUT MORE...WRITE TODAY DEPT. HA-5 


Manufactured by WESTERN TOOL AND STAMPING COMPANY 


the world’s largest producer of power lawn mowers e 2725 Second Avenue, Des Moines 13, lowa 
















ra 8 ROWET-EZY 
APEX 


AMERICA’S BEST 
, shearing action. Four fast-selling profit- 
VINYL PLASTIC fi \\ | st medets—Model #200 pictured 


Garden Hose Line |} ieepoa yee 
TAP REELSe 


Attaches to water tap, keeps 
garden hose ready for use 
while neatly out of the way. 
Precision brass and aluminum 
fittings in patented leak-proof 
corrosion-resistant hub. Two 
profit-making models available — 
Model #6 pictured. 


SEE OUR ATTRACTIVE 
All Rowe’l-Ezy Products Fully Guaranteed 


: 5 : q / \ t | Catalog Sheets Available 


AT THE | Order Now From Your Jobber 


| ROWE TOOL COMPANY 
NATIONAL HARDWARE SHOW | 312 So. Palm Ave., Alhambra, California 


NEW YORK COLISEUM + BOOTHS 768-769 | athbchaeniaads ideale aut taies 


Get int 
rE REPRESENTED BY Be ~eherelgiiey 











America’s Favorite ALL PURPOSE 


LAWN & GARDEN EDGERS 


(Rotary Grass Shears) 
For clean, fast, effortless lawn edges! 





























































Ralph M. Cohen, Inc. iS 
192 Lexington Avenue, New York 16, New York Sg 
cm Install A 
John C. Dennis & Company ail CAMP 























716 East 97th Street, Kansas City 10, Mo. oh Ne 
es39°00° 


ec: | SEWAGE CHEMICAL 
sa W Chrestwn, Sete 8. Werlngon e) DEPARTMENT 


. Not just one cure-all . . . but an item for every need 
Paul Lines 


3920 Garland Street, Wheatridge, Colorado 


McDonald & Associates 
Southland Hotel, Dallas, Texas 


H. Louis Rolfes & Son 
4004 Akochia Avenue, Cincinnati 5, Ohio 


John Strom 
222 North Main Street, Canandaigua, N. Y. 


J. P. Sutton & Son, Inc. 
2525 W. Armitage Avenue, Chicago 47, Ill. 





Enter a new and spetitebie field. Add a department 
that takes little space ... with products that are 
pre-sold by powerful advertising. How? Install a Camp 
Sewage Chemical Department. It’s easy ... simple 

. inexpensive. These chemicals are a necessity for 
your customers. You'll be doing them a favor and 
making a big profit at the same time. 


SS Circulars - Bulletins - Signs - Store Displays 

Merchandising Aids - Cooperative Adver- 
—_ = tising Programs - Ad Mats - Freight Allowance 

; @ Cesspool & Septic Tank Cleaner 

@ Cesspool & Septic Tank Conditioner 

@ Rootawey Sewer Cleaner 

@ Drainfield Cleaner 

© Privy Cleaner 

© Instant Drain Pipe Cleaner 


J. E. Taylor & Associates 
® Revivit Sewage Enzymes 


. hi 
6954 Vernon Road, Dearborn 6, Mic igan @® Sewer - Cide 


Olsen & Wilkins Write today for complete plan -— no obligation 
. . Nationally Known e Nationally Advertised © Nationally Accepted 
R. F. D. 1, Bridgeport, Connecticut = tate 0%? aR — dl y Pp 













* @ Pp ‘ 








CAMP CHEMICAL CO. INC. 
APEX TIRE & RUBBER CO. | (G7 Sees 


S505 CENTRAL AVENUE PAWTUCKET * RHODE ISLAND 
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THE 


GUILDS LINE 





FROM 


U.S. METAL-PLASTICS 


LAUREL, MARYLAND 





OF NATIONALLY ADVERTISED LAWN AND GARDEN PRODUCTS. 
AN ESTABLISHED REPUTATION MEANS CONTINUOUS PROFITS 


TO YOU. 





COASTERS 





—FOUR COLORS 
PACKAGED IN 
ATTRACTIVE 
DISPLAY CARTONS. 
HOLDS BOTTLES, 
GLASSES AND 
BEVERAGE CANS 








WEED 
GUN 


DESIGNED FOR 
KILLING WEEDS 
EASILY AND 

SIMPLY. BROAD 

BASE PLUNGER 
DOES NOT 

SINK INTO GROUND. 
SHIPPED IN 6-UNIT 
DISPLAY CARTON 


-_———- == 








VISIT OUR BOOTH, NO. 1171, 
AT THE NATIONAL HARDWARE SHOW 


PLASTIC BONDED TO STEEL products. 
A COMPLETE LINE OF... 


- » « PLANT PROPS AND 


. . « WICKET FENCING PLANT LADDERS 
—FIVE STYLES, USING THE PLASTIC LOK- —A VARIETY OF SUPPORTS FOR ALL 
LINK, IN POINT-OF-SALE DISPLAY PACK- TYPES OF PLANTS, FLOWERS AND 
AGES. VEGETABLES. 


7 . 


T 64 


poem 


= 























“GET THE BEST — GET THE BONDED PROCESS” 


RUST-PROOF CHIP-PROOF | 


? FOR LAWN AND GARDEN CARE—THE GOLDEN LINE OF LABOR SAVING 


ITEMS. 


GRASS-CHEK 
LAWN EDGING 


— ALUMINUM — 


ALL SIZES AND GAUGES. 
SPECIAL PROMOTIONAL 
LINE AVAILABLE. 


COMPLETE JOBBER AND 
ADVERTISING PROGRAM 


OF QUALITY 





LAUREL, MARYLAND PARKWAY 5-3510 
SEE YOUR JOBBER FOR THE GOLDEN LINE 















” brought to you by CONGRESS DRIVES! | 


... SUPER MARKET SELLING 


FOR V-BELT PULLEYS ... 
n your hardware store! 


Now from Congress Drives . . . the first manufacturer to package pulleys 
in boxes for the hardware trade . . . comes a new concept in merchandis- 
ing, to help you increase pulley sales and profits . . . save time and 
extra steps. 


it's the exciting, new Congress “Super Market Pulley Sales Kit"; ingen- 
iously-designed mobiles and window banners . . . arresting directional 
signs . . . self-contained display units that save valuable shelf space. And 
best of all—a completely new Congress Pulley package gives the customer 

all the information he needs . . . quickly, simply . . . to pick the right pulley 
- for the right job, all without once taking time from your busy sales personnel. 


See this amazing new technique in pulley merchandising at the National | 
Hardware Show, New York Coliseum, booth 178 . . . starting September 


29th. Here you will have an opportunity to vote on the designs and types 
of displays you feel will best help you increase pulley sales and profits. 


CONGRESS 
DRIVES 
DIVISION 


TANN CORPORATION, DETROIT 






























































INTRODUCING | 
THE NEW Ane = he 
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‘AUTOMATIC 
SPRINKLING 
AS IT ROLLS! 


a 









CHARCOAL 
GRILL 





For a complete line of 
durable metal products that 
offer tops in quality, service 
and value, write for litera- 
ture and prices. 





At last a durable, well-designed 





automatic sprinkler for the 


FRUIT 


home, country club and nurs- PICKER 


eries. Built for service, pulling 
up to 150 feet of hose .. . ad- 
justable speed 10 to 40 feet per 
hour. Sprays narrow flower beds 


SHELF 


or a large 70-foot circle. No re ee a 
a HANGERS 


FENCE 
: ; SECTIONS 
gears to wear, no lubricating 


necessary, Unit weighs 18 Ibs. Factory Representatives and SEE US AT THE NATIONAL HARDWARE SHOW—BOOTH NO. 89 
Distributor inquiries invited. 
SEE IT OPERATE IN 


BOOTH No. 959 AT THE | | vnden Metal Craft Company, ee ELLIBEE MANUFACTURING CO. 


NATIONAL HARDWARE SHOW Lynden, Washington | 609 Bellair Avenue «+ Vineland, N.J. | 
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Lawn 

















hadahedh ...a@ new line of 


TOP QUALITY POWER MOWERS 
at prices that make it easy 


for you to MEET ALL COMPETITION! 


This is big news! Not just another line of mowers, but a line that 
will make money for you in ‘59. 





Lawnflite offers you these exclusive and important features: 


* A big, complete line — 12 models — side, front and twin discharge — 
18”, 19” and 22” cutting widths. 


* First quality materials and construction. Decks, wheels and handles 
are engineered for sales appeal and for top performance. 


* Briggs & Stratton and Clinton engines. 


* Safety features that help you sell —positive-lock blade 
clutch, handle stop to prevent roll-back, and extra deep decks. 


* Designed and manufactured by Modern Tool & Die Co., 
producer of the fast-selling MODERN LINE of Wheel- 
barrows, Lawn Carts and Spreaders. We make every 
part of every mower except the engines and tires. 


* Best of all, the LawnFlite line is priced for sales! 
Each of the 12 models is THE BIG VALUE 
in its class. With LawnFlite 

- you can sell rings around 
No. M-429D 


] : all competition. 
Deluxe 22” 


AGAIN NEXT SEASON IT WILL BE EASIER TO SELL THE MODERN LINE THAN TO SELL AGAINST IT! 


See the Complete 


Modern Line 


National Hardware Show 














Full Line of “Modern” 
_ Wheelbarrows Lawn Carts are 
Value Leaders 


2 Rugged amy Combination Bs A Line of 
‘ Wheelbarrows Spreader-Carts Spreaders for 


‘for Contractors Fill a Real Need Every Requirement 
and Farmers 










MODERN TOOQL & DIE COMPANY 


5389 West 130th Street * Cleveland 11, Ohio . Telephone: Winton 1-6600 
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SUPER-SIZE 
—)elom ate), le) & 3 
CAN’T CLOG 





A Bradson 


The one garden hose spray gun that can never clog is 
the Bradson! There is no internal mixing chamber to 
jam up with granular chemicals. The exclusive Bradson 
open hydro-lift principle eliminates the need for closed 


mixing chambers. 


On a Bradson Sprayer, there are no tiny suction 


holes to block up. An 8-penny nail will actually fit 
inside the suction holes on the lawn and tree sprayers. 


This “nail-test” is positive proof that a Bradson Sprayer 
can't clog, even when it is used with Bordeaux Mixture, 
_wettable sulfur, granular lawn chemicals and other 


“problem” mixes. 
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SPRAY HEAD Be 








can’t clog! 


Other exclusive Bradson features are shown 
above. In addition, Bradson offers you low prices, extra 
profit margins, attractive appearance, quality construc- 
tion that is fully guaranteed and merchandising aids 
that really work. Handle the line that’s a big money 
maker — Bradson. A garden hose spray gun for every 
purpose — priced from $1.98 to $4.95. Bradson Com- 
pany, Inc., 2165 Kurtz Street, San Diego 1, California. 





SEE BRADSON’S ’S9 LINE 


and new merchandising aids 


NATIONAL HARDWARE SHOW 


New York- Sept. 29-Oct. 3 
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New 


TODAY’S 
Highest-Quality 


Low-Priced 
TILLER! 


Here’s a premium-quality tiller at a price that makes 
you toughest competition — with performance 
and construction features found omly in the 
famous HAHN Pow-R-Boy line! Exclusive 
Balanced-Power engineering assures easiest 
handling. Built extra-rugged to stand up under 
years of hard service. Ideal for suburban and all 
small home needs — AND a whale of a value for 
large-scale usage too! Other HAHN Pow-R-Boy 
Single-Purpose Tillers to match all acreage and 
rental requirements. Send coupon now for all 

the profitable facts! 


SEE IT AT THE NATIONAL HARDWARE SHOW 
Spaces 1027 and 1051, The Coliseum, New York City 
SEPTEMBER 29 through OCTOSER 3 


DISTRIBUTORS WANTED: 


Some profitable territories still open for 


qualified distributors — offering real 
opportunities to cash in on a vast untapped 
market for the newest HAHN Pow-R-Boy 
Rotary Tiller! Mail coupon today! 
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HAHN BRINGS YOU 
A BRAND-NEW 
TILLER BEST-SELLER 


















For Top Year-Round Profits 
SELL THE HAHN pPow-rR-BoY 


Multi-Job Tractor 
with 10 “Minute-Hitch” Attachments! 


Ideally balanced and self-propelled, 
the HAHN Pow-R-Boy fectures one-spot 
, om control plus ruggedness to spare! 

10 most-wanted attachments, changed easily 
a without tools, include: Rotary Mower, 
: Rotary Tiller, Snow Thrower, Etc. 
Your best selling line for '59 — 

because it stays sold! 








DEPT. HA 


HAHN, INC. EVANSVILLE 12, INDIANA 


Send me confidential trade information about the new HAHN Pow- 
R-Boy Rotary Tiller (check type of business below) : 


|] DEALER [] DISTRIBUTOR 


teeth i hh nn eee ee eee eee eee eee ee ee ee ee ee ee ee ee eee ee eee eee 
eet tee eee ee eee eee eee ee ee ee ee ee TT EE LET LET ELE TEL ELT LETT Tee 
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BOSTON'S s cuniite line of garden hose 


HELPS GROW MORE GREEN STUFE 


FI BOSTON helps you to gr eater 


garde 
looking pro 
packaging, and 


n hose profits wi 


ith better- 


attention-getting 
— smart merchan- 


dising aids. 


x — Re pact ee ae 


-OSTON 


VINYL. GARDEN HOSE 


Made of 100% Pure 


BOSTON I 
Vinyl in two styles: 


Light weight, spar- 
kling transparent, 
and high-gloss, double- 
extruded Opaque. 


ALL BOSTON Viny! Garden Hose far exceeds the standards 
of the Society of the Plastics Industry, Inc., and beors the 
seal issued by the U. S. Department of Commerce. 


BOSTON 
Triple-Tube 
FLEXIBLE 

SPRINKLER 


Top quality vinyl. 

Made super- flexible to 
lie flat, hug curving terrain. Gives wide, 
gentle spray. Reversible for soaking. Nickel- 
plated brass couplings. 


Speedy delivery from our 
warehouses to distributors on 
all orders and re-orders. 
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RUBBER GARDEN HOSE 


Durable. Resists sun, 
weather and wear. 
Seamless rubber tubes. 
Single and double 
braid high-strength 
reinforcement. 


BOSTON 


Nylon Reinforced Vinyl Garden Hose 


Triple ply nylon tire cord construction. 
For longest life, greatest burst resistance. 


BOSTON 
HOSE WASHERS 


Live, red rubber. Durable. 
Perfect fit. 


<fek-sgel a pat — COMPANY 
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Right! Moto-Mower does mean business... more 
business for you. So—don’t gamble with your 
1959 power mower profits. Get the full profit 
story from your Moto-Mower representative or 
distributor. Find out how Moto-Mower means 
business about giving you the PRODUCTS, the 
FEATURES, the NAME and the most exciting 
aggressive PROGRAM in our 40-year history . . . 
designed to sell today’s quality-conscious market 

. ata profit! Call your Moto-Mower represent- 
ative today. See the 1959 Moto-Mower line 
in Booth 743, New York Hardware Show. 











MOTO-MOWER, Inc. ¢ Subsidiary of Detroit Harvester Co. * Richmond, Indiana 























Cyclone Hardware Cloth, with the ex- 
clusive welded selvage, has many uses 
for the homeowner, the farmer and the 
contractor. 





Cyclone Flower Bed Border, two types, 
identical in construction to Lawn Fence 
protects plants and shrubs from tram- 
pling and other damage. 


For easier sales to 


















































American Barbed Wire, in 7 styles, has 
sharp, well-formed evenly spaced barbs. 
Extra-high quality for long life. 
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American Welded Utility Fabric—ideal 
for poultry floors, bins, battery fronts, and 
various other types of enclosures for 
poultry and other small animals. 


American Galvanized Gates are made of heavy- 
geuge fabric with sturdy, but lightweight, steel 
tubing frames. In many styles and sizes, all types 
complete with fittings. 

















American Ranger Barbed Wire is a high- 
strength, low-cost wire. It is available in 
two- and four-point barbed styles. 





=< 


Cyclone Lawn Fence and Gates, in a 
variety of heights and styles, welded or 
woven construction, add protection and 
beauty to home yards. 


e 


By 
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es " Be sis. 9 His Se segtaac aie 

BR LEER Sd eS FE; Lf io & Se 





100-Pound Cartons of American Nails 
are strong, sturdy, and can be exposed 
to weather right on the job. 

















American Hex-Cel Poultry Netting, 
with its straight, true weave, is a profit- 
able and popular item to handle. 
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homeowners and farmers 
fast sellers now! 





Large quantities of these well-known fence and 
hardware products are used in property improve- 
ment projects at this time of year. You can cash 
in on seasonal building and rebuilding by stocking 
—and displaying—adequate supplies of these fast- 
selling lines. They are famous brands; farmers and 
homeowners will look for them when they come 
to buy. 

For faster, easier sales—stock up on these prod- 
ucts today. Write the nearest American Steel & 
Wire sales office—or American Steel & Wire, 
Rockefeller Building, Cleveland 13, Ohio. 


USS, American, Cyclone, Ranger and Hex-Cel are trademarks 


American Steel & Wire 
Division of 
United States Steel 


Columbia-Geneva Steel Division, San Francisco, Pacific Coast Distributors 
Tennessee Coal & Iron Division, Fairfield, Ala., Southern Distributors 
United States Steel Export Company, Distributors Abroad 





























American Nails and Tacks are made American Baler Wire is manufactured 
in hundreds of different styles, shapes, in styles to fit most all makes of autom, tic 
and sizes and in many different finishes balers. It is strong and tough, works 
for a great variety of fastening needs. smoothly and evenly. 
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There’s a Puritan cord for every purpose! 


Quality cords to meet stiff price competition? Puritan makes them! 
Puritan manufactures the largest variety of cords of any manufacturer 
in the world. With Puritan as your one economical source of supply 
for every type of cord you save on freight ... on handling ...on space 
and time. Fewer orders, larger tonnage and more variety mean 


greater profits for you. 


PURITAN CORDAGE MILLS, INC.* 1205 E. WASHINGTON ST. LOUISVILLE, KY. 


SHIPPING POINTS: LOUISVILLE, KY. ® ATHENS, GA. © HENDERSONVILLE, N.C, © JEFFERSONTOWN, KY, 
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THE FINEST... FIRST! 


Fresh, creative products embodied with 
originality of design and unsurpassed quality 
...from Loma to your customers many 
exclusive profit-reaping months ahead of 


the competition. 


Yes, Loma always has been and always will 

be first — at competitive prices. This is why the 
housewares industry — from manufacturer to 
retailer — continues to rely on Loma’s unchallenged 


leadership for... 


THE FINEST... FIRST! 





PIONEERS | TRASH CANS DISH PANS PICNIC BASKETS 
IN | WASTEBASKETS NURSERY ITEMS PANTRY WARE 
PLASTIC | cLoTHES HAMPERS CLOTHES BASKETS _.. And EVERYTHING that’s 


new in plastics! 





PLASTICS, INC. 





wetetem THE FINEST... FIRST! 


3000 W. PAFFORD ST. SEE FOR YOURSELF... AT THE NATIONAL HARDWARE 
FT. WORTH, TEXAS SHOW .. . LOMA BOOTHS #619-620. 
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Sheffield... the LEADER ... is often copied .. . BUT 
NEVER DUPLICATED... has now developed the most 
sensational aluminum paint! Continued research by our 
technicians has developed an EXCLUSIVE formulation for 
RED HOT that creates a FUSING ACTION that takes 
place when heat is applied resulting in a SMOOTHLY 
FUSED ALUMINUM SURFACE! GET THE BEST... get 
the NEW RED HOT! 


USE IT EVERYWHERE | 
GUARANTEED Wherever EXTREME HEAT IS REQUIRED: 
* To Withstand at Least 1600° of Heat | 


* Not to Discolor a @ FURNACES and BOILERS 


* Not to Blister.. Peel Off ..Chip..or Crack @ OVENS and STOVES 
* Insoluble in Ordinary Solvents 2 


@ HEATING PIPES and CHIMNEYS 


SRA RICA LY, amie > PAINT CORPORATION 


( 
4 
i 
‘ 
ONE OF THE WORLD'S (j Acove SE 


/ 


MANUFACTURERS OF ALUMINUM PAINTS CLEVELAND 19, OHIO SESE 


om 
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CHORE (@: MASTER 


®soo? 


can be the star of your store... 





CHOREMASTER says, “Look... where the difference REALLY 
is!”at the National Hardware Show. Thousands of canny dealers 
and distributors will do just that. Here are product and promo- 
tion features they'll be talking about...using to make extra 


sales and profits... 
EXCLUSIVE PROFIT PLAN 


CHOOSE minimum quantity or- 
der of Mowers, Riders, Tillers or 
Tiller/ Mowers. 


GET ¢ Big Demonstrator Bonus 
e 3 Ads for the Price of 1 
e Plus Regular 50/50 Co-op 
e Trade’s Finest Warranty 
e Free Telephone Advertising 
¢ Free Deluxe Dealer Manual 
¢ Mow-Grow Easy Pay Plan 
e Free Display Stand 
¢ Free Display Material 
Pow 


SALES-MAKING NEW FEATURES 

¢ Dial-a-Season instant cutting 
height adjustment 

¢ Improved, Snap-on Safe-T- 
Guard 

¢ Bigger, Huskier Tiller Tines 

e CM Control Center... at the 
fingertips 

e 5-Second Tiller/Mower 
Changeover 

¢ Easy Tilling Stabil-Stake 

¢ Unconditional 1-Year Warranty 


~ 
Request new full-color literature and details on dealer opportunities. 


-VYUBA POWER PRODUCTS, INC. 


828 EVANS ST., CINCINNATI 4, OHIO 


A Subsidiary of 
YUBA CONSOLIDATED INDUSTRIES, INC. 
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CHOP wasted display area 


Bulman will put more of your store to work 
selling for you. Selling displays of mer- 
chandise can be increased 50 to 100% more 
in your same store area... and wasted 
space reduced to a minimum. 


CHOP wasteful clerking 


In a properly planned store, many items 
can be more successfully merchandised 
with a carefully layed-out, self-selection 
set-up. This reduces expensive clerking to 
a minimum, increases sales per customer. 
Same personnel can handle 30-40% more 
volume! 


CHOP wasteful merchandising 


The experienced counsel of the Bulman 
store engineer will advise you on the num- 
ber of brands and the quantities of back-up 
merchandise to handle to give you a more 
efficient operation. You will display more, 
stock less in your Bulman store. 


CHOP costly maintenance 


Bulman steel equipment eliminates the cost 
of painting, repairing or replacing shelving 
frequently as it lasts for years and years 
. . . Stays modern-looking longer, too. The 
flexibility and versatility also do away with 
the need of building special displays ... 
make it a simple matter to change your 
layout whenever you wish. 
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CHOP wasterut EXPENSES 
with a modern Bulman 


installation 


Bulman steel equipment is planned into your store by 
the country’s most_experienced store engineers .. . to 
help you cut waSteful expenses and increase volume. 
This combination of the finest steel equipment (at low 
volume production prices) and store planning know- 
how has brought 34,000 stores a 


32.7 Jo Sales Increase (Average) 


Many older stores can expect a considerably higher 
increase .. . but even modern stores can achieve a very 
gratifying sales increase and greater efficiency with a 
Bulman modernized store. 


Low Rate Factory Financing 


Low down payments and easy-to-handle financing can 
be arranged right through Bulman. Increased profits 
help you pay for installation quickly . . . sometimes 
in the first year alone! 


Find out why NOW is the time to 
GO Bulman and SAVE 


Write: 


THE Bulman CORPORATION 


Grand Rapids 2, Michigan 


Subsidiaries: Canada, New York, California, Florida, Indiana 
and distributors throughout the U.S. 
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THE REVOLUTIONARY NEW FLASHLIGHT 
THAT NEVER NEEDS BATTERIES! 


This handsome flashlight, with its slim, compact, modern design in two- 
tone grey and gold, is the perfect gift item for every member of the 
family. Life-Lite has so many wonderful new features it’s a natural for 
quick impulse sales...and an unequalled traffic-builder. Wonderfully 
convenient... fits in pocket or purse...always handy in the glove com- 
partment. Recharges by merely plugging into any household outlet... 


never overcharges. Life-Lite never corrodes, never needs new batteries. 


® Trade Mark of Gulton Industries, Inc. 


Actual size © oy @® NEW MARKET! 


@ NEW PROFITS! 
@ NATIONALLY ADVERTISED! 
@ CONSUMER ACCEPTED! 


FREE SALES AIDS 


« 
INDIVIDUAL GIFT PACKAGE WINDOW STREAMER 
Beautifully designed 3 color, sell- @ DISPLAY CARD 
ey ; ing self-display package for im- ® AD MATS 
| a aa ‘I pulse buying. 
Ee <atiihhl } ® GLOSSY PHOTOS 
| mA\\ WN se “a 
ee ae 4 b 





Uses standard flashlight : 
bulb type 222. 

















FOR IMMEDIATE PROFITS, CONTACT YOUR 
WHOLESALER TODAY...OR WRITE: see us at the 


Alkaline Battery Division NATIONAL HARDWARE SHOW 


uiten. industries, lac. °F 7 Se2 
Metuchen, New Jersey N. Y¥. COLISEUM —BOOTH No. 538 














for your Fall: 1958 
power tool volume... 
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“Saw 'n Sang" -0F, 
SHOP featuring the POpular 
SKIL Jig Saw an 


Perma-gremnand 2 FREE € 2 HEW P ERMA-GRIT 


they’); last a liteti hy 
Regularly $51. 79_ ifetim 
NOw $47.50. 
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PACKAGE #1 


No. 8536—SKIL “Saw ‘Nn Table" SHOP se a ) . : 
Customer Saves $12.00; Gets $6.95 eg lee 
Perma-Grit Wheel, an all-stee! table 


ee ce “ah 
the famous 6%” SKIL Saw for | a 
$69.85—an, $81.85 value! ‘ 








SKILMANSHIP MEANS 
TOOLS DO MORE 























You’re right. You have to be a magician these days to get that 
full profit. And SKIL is making each and every SKIL dealer 
a professional PROFIT MAGICIAN— just by adding the Big 
Secret. Just look at the four hot packages on this page—every 
one of them a fast mover by itself. 

Now add PROFIT MAGIC... a group of accessories, 
featuring sensational Perma-Grit tools and you've got four 
“deals” that can’t be beat! Why? Because the consumer gets 
the full benefit of this Profit Magic Promotion—and you get 


your full profit markup! 
Each package comes with the eye-catching display. Just 


pull it out of the box and you’re in business! 


PROAT MAGIC 
PACKAGE?4 FREE’! 
No. 3592—SKIL “Refinisher with 3 NEW PERMA-GRIT Products 


is 
e Perma-Grit too’: 
00 KIL Orbital Sander. they'll la 


Regularly $57.10—now complete 
for only $49.95. 




















































workshop-obsolete sandpaper! 


hrs new SKU 


REFINIS 
7 RKSHOP 


VALUE 


PROAT MAGIC 


PACKAGE : 
No. 8560 Ss GE #3 
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of new SKIL Driij Introductory Offer 











Dial at $8.90 , 
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sae ol US a smashing national and local advertising 
campaign including leading magazines, leading newspapers, 
radio and TV spots, displays and direct mail! 


Products made only by SKIL Corporation, manufacturer 

of famous SKIL and SKILSAW products, Chicago 30, Il., Factory 
Branches in all leading cities. In Canada: 3601 Dundas St.. 
West, Toronto 9, Ontario. 





You! 


... the most completely new, lowest-priced 


Lowest Prices — Biggest Mowers in Savage History. 


Retail prices average $10 to $18 lower than 1958 prices in a 
complete line that now starts under $50 at retail! New design 
and production methods provide the best mowers that Savage 
has ever made ... at the prices you need to meet competition. 
For instance: The new Savage 19” rotary with Tip-Toe-Matic 
height adjustment, finger-tip controls and stand-up starting 
retails for just $85.50 . . . the new 22” model for $94.95. The 
lowest-priced “Olympic by Savage” rotary allows you a good 
margin at the crowd-drawing price of $49.95. 


wie 
SAVAG 


ever introduced! 


WERS 


Strong New Advertising and Selling Help for Dealers. 
Savage is going “all out” in 1959 with a hard-hitting promo- 
tional program that is sure to bring paying customers into your 
store. You'll profit from strong national advertising including 
LOCAL newspaper ads in your own area, PLUS ... the most 
generous cooperative advertising plan ever offered by a mower 
manufacturer. All this, plus the profitable Savage demonstrator 
deal, attractive catalog and point-of-sale materials . . . will make 
Savage the sellingest line you’ve ever had to offer! Savage is 
your golden opportunity for 1959! 


The top-quality SAVAGE line... 


4 REEL TYPES. 21”, 
18”, regular or Hi- 
cut. Recoil starters. 


REEL RIDER. 21” 2 
moderately priced— 
with new features 
and more power. 


10 ROTARIES. 19”, 
oe sl ee. See. 
Starter optional. All 
new. Also, 18°’ 
electric. 


ROTARY 
RIDERS. 26” tractor 
type, variable for- 
ward plus reverse. 22", 24” rotaries. 
22”. with 2 speeds 
forward. 


@ NATIONAL HARDWARE SHOW SECTION @ 


6 LOW-PRICED 
MODELS. “Olympic 
19", 


by Savage”’ 


5 HAND MOWERS. 2 LAWN SWEEP- 


16”, 18” models. ERS. 30" width, 8. 
Tubular steel or bushel capacity. 25” 


wood handles. width, 6-bushel 


18” reel. 25” lawn Extra long-lasting. capacity. 


sweeper. 
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MORE NEW FAST-SELLING FEATURES THAN EVER BEFORE 


NEW “‘TIP-TOE-MATIC”’ 


instant cutting height ad- 
justment lets you set all 4 
wheels at once . .. from 
your normal mowing posi- 
tion. Just press pedal, pull 
up on handle. 4 adjustments 


from 1" to 234". 
i, 


HANDSOME NEW STYLING 
spells “quality’’ through 
and through. Metallic gold 
and cream color combina- 
tion is the most popular 
ever offered. 


NEW STEEL DECK — UN- 
CONDITIONALLY GUARAN- 
TEED against breakage. 
Ribbed steel design with 
wide right front discharge 
chute, ideal for strength 
and beavty. 


NEW FINGERTIP CON- 
TROLS — STAND-UP 
STARTER. Remote ‘’Choke- 
A-Matic”’ throttle and start- 
er on handle let you start, 
run, stop mower without 
kneeling, squatting or 


stooping. 


Savage 


gamou 
« $s 


Briggs & Stratton 4-Cycle engine and ‘‘Lo-Tone”’ 
muffier standard on all Savage models. 


we 


“Wace “ee 

See your Savage “Golden Opportunity” line at the 
Hardware Show in N. Y., Sept. 29—Oct. 3. It’s new 
from the grass up! Savage Arms Corporation, Lawn 
Mower Division, Chicopee Falls, Mass., U. S. A. 
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REG. U.S. PAT OFF. 


© GOLD TIP GLASS CUTTERS 


FOR THE PROFESSIONAL 









woop 
SCRAPERS 





PUTTY KNIVES 


PUTTY 
SOFTENERS 








889 SOUTH STREET 











NOW BETTER THAN EVER 


EVERY "GOLD TIP" GLASS CUTTER WHEEL IS 


*LUBRICONE IMPINGED 














Three generations of glass craftsmen have used and recommended FLETCHER Glass Cutters. 
They give the dependable performance expected of the best in précision tools. FLETCHER 
Glass Cutters are guaranteed and can be used and sold with absolute confidence. 


* LUBRICONE IMPINGEMENT is a new process of impacting a permanent 
lubrication into the metal, reducing friction and increasing the wheel life. 


STOCK THE FOLLOWING FLETCHER ITEMS IN ADDITION TO GLASS CUTTERS 


FOR THE HOME OWNER 

















PUTTY 
SOFTENER 
GLAZIERS 
POINT 
DRIVER 


WINDOW 
PAINT 
TRIMMER 
Axes. \_ 
4 Ae HANDY 
At qin DO-IT-YOURSELF 


REGLAZING KIT 





SEND FOR OUR CATALOG 


THE FLETCHER- TERRY COMPANY 


FORESTVILLE, CONN. 
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UNRETOUCHED PHOTOS OF 
E Z PAINTR’S "PRONEL” AND 
OTHER COMPETITIVE COVERS 


bezel clearly show 











| PRONEL. 


Paint roller cover 


= | | ) 


“TOPS” by TEST! 


% INDEPENDENT CHICAGO LABORATORY 
MADE THIS TEST: 


When a roller cover “breaks” or “mats” as shown in the 
photograph, it does not do a satisfactory job. The “breaking” 
causes a stippling or motley effect because it skips. Painting 
with “Pronel” results in a smoother finished painted surface be- 
cause it retains its exact original shape and does not “break” 
throughout the entire painting application. 


The six rollers tested were prepared for demonstration 
by filling the roller with paint in the conventional manner and 
working out on a smooth surface. Paint was applied with 
each roller over the same area with an equal amount of paint. 
The laboratory did not favor any of the rollers when a separat- 
ing of the fabric was noted. All rollers were given exactly the 
same treatment with no favoritism shown. ’ 


The roller covers were removed from the roller handle 
without touching the nap surface. After 48 hours of drying, 
the rollers were photographed. 


for those who want the VERY BEST—It’s == 


“PRONEL” 


THE ARISTOCRAT OF PAINT ROLLER COVERS 


Fabric Will Not Break, Mat, or Separate in Use 
Results in Much Smoother Paint Job 

Greater Paint Carrying Capacity 

Applies Water, Oil, Rubberized Paints 

Easier to Clean to Like New Condition 


Outwears All Ordinary Covers 


x a, i Saw ae . z . > . ‘ . . ‘ 
* SS + Pp x 3 rs 3 > 2% ASK e ~~ 
~ _ ~ © > 
cat S ee  * : Sa ae 
- Se ‘. e 6 aS : ; 2 . Rae ype : 
. a ~} Pe ae KS * > Soe SS 
. iy ae Seen " § -¥ i R 
oy i eres Se ae da * So Good on Smooth or Rough Surfaces 
Dg eg ee ee ae Deluxe Lonel, Fortified with Nylon 
° x & a ae moet * 3 % ee me % Pia. dies a . ; ee 3 ae . 
e - q WES > >” ie > . ~ hy 
° >” ia » PS: ; Fe orn et ni . Fee 
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US a * The Miner Laboratories, Chicago, Illinois 
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SELL M o RE 
Speedy Sprayer 


e/ow price! 
— & high profit! 
¢ top quality! 
‘nationally 
advertised! 


ADVERTISED 


Post 





New 1/4 H.P. at Popular Price! 
Ideal outfit for the do-it-yourself and 

shop mechanic! All-purpose, profes- ONLY 
sional outfit, with No. 112 quart size 00 
Spray Gun. Develops 25 Ibs. pressure $32 
with any 4 h.p. motor with ¥2” shaft. 


Factory sealed bearings. No. 780 Outfit 
—air hose, tire chuck, gun, less motor. 



















RETAIL 





8a fe) ‘ 

No. 890 1/3 hp Sprayer No. 544 Mobile Twin 

Proved favorite since No job too big for this 
1921! Delivers 30-40 Ibs. powerful Master Twin 
pressure, 2 cu. ft. clean, Sprayer. Wheels easily 
oil-free air per min. Never on semi-pneumatic tires. 
needs oiling. Outfit with Delivers 4 cu. ft. air, 40 
No. 112 Gun etc., without Ibs. pressure. With 
motor only..... $42.50 wheels, No. 131 Gunetc., 
909 Mobile Kit adds mobility to less motor only $88.00 


890 Sprayer, extra $7.50 
ORDER FROM YOUR WHOLESALER 
Or Write for Complete Line Catalog 


W.R. BROWN CORP. 


SPECIALISTS IN PAINT SPRAYERS SINCE 1921 


EXCLUSIVE -»» 40 Foot Ladder 


In Five Interchangeable 
8 Foot Sections 


Be ..for HIGHER PROFIT 
LOWER INVENTORY 
















# 200 Fits customers’ requirements for 8’, 
16’, 24°, 32° and 40° Ladder 


e no need to stock a variety of sizes, yet 
you can fill all orders 


e stocks in area 15/2” x 11” x 8 - saves 
storage space for other merchandise! 
Lightweight (12 Ibs. per section) - Strong (durable 
aluminum extrusions) 


For complete details and prices on ¥ 200, write: 


member SCRANTON L U M i N U A 


Metal Ladders MANUFACTURING COMPANY 
Manufas turina 


Association 418 S. Wyoming Ave. Dept. H-9 Scranton, Pa. 

































WHEN YOU ARE LOOKING 
FOR A CERTAIN PRODUCT 


and only the trade name is known— 
look in the General Directory Section 
of the “WHO MAKES IT?” Number of 
HARDWARE AGE for that particular 
trade-name. You will find it listed 
alphabetically under the product 
heading of the item in question. 


There alongside the trade-name you 
will find the name of the manufacturer 
who makes it. The address of the 
maker will also appear with the firm 
name arranged alphabetically in the 
same list. 


Keep this Merchandise Directory Num- 
ber where you can reach it quickly 
whenever you need help in buying 
hardware products. 


HARDWARE AGE 


Chestnut & 56th Sts., Phila. 39, Pa. 
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EXCLUSIVE SELF-LOCKING 3 
FEATURE KEYS SALES OF * 
PIN-UP HOOKS for use with | 
perforated wallboard . . . self-locking design locks 


GPR tite hooks in place, so that 
ge sS= they can never twist, 
| furn or fall out! 


The complete line of PIN-UP HOOKS 
can be an important source of sales and 
profits for you. Ideal for use in the home, 
in stores and in factories, you'll find 
they appeal to all your customers who 
are looking for a convenient, space 
saving method of storing materials, sup- 
plies and equipment. 


Large items are individually carded for 
immediate identification; smaller items 
can be displayed in their attractive 
plastic bubble packages. 


You'll find PIN-UP -HOOKS, with their 
exclusive self-locking design, ideal for 
use in your store, too. With them, you 
can display tools, brushes, power equip- 
ment—virtually anything you sell in your 
store—in a minimum of display space. 
COMPLETE DISPLAY WITH COUNTER AND Your customers will appreciate the ease 
FLOOR UNITS AVAILABLE NOW—FREE! with which they can remove the mer- 
with your order of one #D-40 assort- chandise for examination without hav- 
ment of PIN-UP HOOKS and FIXTURES. ing the hook come with it. 
Write for complete details or stop and 
see us at the Hardware Show. Write today for the complete PIN-UP 
HOOKS catalog, and plan to stop in and 
see them for yourself at the National 


Hardware Show. Booth 327. 




















BE SURE YOU HAVE A COMPLETE LINE IN STOCK! 


\Vv 


Manufetured. by THE KERR WIRE PRODUCTS COMPANY 


933 N. Cicero Avenue 


Gi alidelelo me Mmmm Lillalel i 
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GIVE THEM ‘TOOLS 
FOR CHRIST } MAS! 












Total Pieces...48 Weight 20 Ibs. 





#7000—99c Christmas 
Tool Assortment 
As Counter Display: 
1842” wide, 
1842” deep, 31” high 
As Floor Display: 
1842” wide, 
1842” deep, 48” high 


RETAIL VALUE ..... $47.52 
DEALER COST...... 31.68 


PUNEUES cccccccses SAN 


























OX WALL seer 


OXWALL ANNOUNCES A 


99¢ CHRISTMAS TOOL PROMOTION 


@ DRAMATIC NEW TOOL GIFT PACKAGE THAT SELLS ON SIGHT 
@ EYE-STOPPING SELF-SERVICE DISPLAY FOR USE AS COUNTER OR FLOOR UNIT 


Cc promotions have been the year’s biggest sales success. Now, just in time for your biggest selling 
el <mm e) 24°41.) abc be] Oa ©} ue) cele) ele) e Me) Mt-) MINER Cole) lM eha-moelalareMmete-tect-lele-tthar-stadsel-laG 
he Display of the Year... for use as a counter piece or a floor display! 


rease your Christmas ve Pi even more, Oxwall gives you on sets pre-priced from $1 


< $3.98 F: om our sales f1 


pures, we Nave given you assor oeelss ehemestc lan. sel ll evenly. 


AND A ‘1 to 3" TOOL PROMOTION: 


— $1.00-$3.98 Christmas Tool Assortment 


No. In Deal Retail 
19 Pc. Socket, Screwdriver Set............ 4 $3.98 
6 Pc. Screwdriver Set | 4 1.00 
11 Pc. Socket, Screwdriver Set 4 1.79 
14 Pc. Wrench, Screwdriver, Plier Set 4 2.98 


As Counter Display: 1842” wide, 1842” deep, 31” high 
As Floor Display: 1842” wide, 1842” deep, 48” high 


Total Pieces...16 Weight 12 Ibs. 





RETAIL VALUE ..... $39.00 
DEALER COST ..... 26.00 


PROFIT.......... $13.00 














All Tools Guaranteed Against 
Defects in Material and Workmanship! 









OXWALL lex ae 
20th Anniversary Year OXWALL TOOL C0., LID. 928 Broadway, New York 10 
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Make King-Size Profits with 
KING O’LAWN’S 






























25% SMOOTHER...QUIETER 


PERFECT BALANCE. This new 18-inch ROTARY MOWER 
delivers more cutting power for less work than any machine 
on the market. Its smooth, perfect performance is the result of 
five years of design testing to achieve the ideal weight-to- 
power ratio—the precise balance of cutting blades, drum and 
housing—and the perfect balance of size and total weight. 


Compare King O’Lawn’s entire line of mowers and edgers with 
any other brand. It has more exclusive features—more sales 
appeal— more quality and workmanship—more years of 
trouble-free service—and means more satisfied customers — 
and more profits for you. 


POWERFUL RUGGED LOOK has cus- 
tomer appeal. Handsome, heavy-duty 
aluminum housing. 2.75 h.p. Briggs & 
Stratton engine. Recoil Starter. Front- 
side shoot for safety. Steel, ball-bearing 
wheels. Semi-pneumatic tires. Stag- 
gered wheels to prevent scalping. 
Fly-wheel-type steel suction-disc for 
ultra-smooth, quieter operation. Special 
design spring steel suction cutting tips. 
Shipping weight: 67 Ibs. Suggested 
retail price: $99.75. 





POWER MOWERS = <™ POWER EDGERS ~~ -_ 


All models have 4-cycle Briggs & Stratton A SIZE FOR my All models have 4-cycle Briggs & Stratton 

engines. Choice of Rope or Recoil! EVERY NEED engines. Choice of Rope or Recoi! A MODEL FOR 

Starters. All maneuver light as a feather 1) 18” Home Owner Mode! Starters. All have the same life-time, pre- EVERY CUSTOMER 

All cut as close as %@” to trees or walls — cision construction that is built into the 
1.75 h.p. B&S engine (1) Junior Model 

All ball bearings. All-stee!l, electric King O' Lawn power mower. Trims curves, 1.75 h.p. B&S engine 

welded, box-type main frame. Automo- 2) 21” Home Owner Model angles or straight edges. Quick. Neat. ee 

tive-type, life-time grease-packed 2- 1.75 h.p. B&S engine Edges walks and curbs at 5 feet per (2) Gardener Model 









wheel rear drive differential. All chain (3) 21” Heavy Duty Model second. Mows 9” wide path when 1.75 h.p. B&S engine 
drive. immediate-response, hi-speed, 2.25 h.p. B&S engine adjusted horizontally. Forget your scis- (3) Special Model 
automotive clutch. Wide, lawn-protecting, 4) 26” Heavy Duty Model sors, shovels and backaches. Makes 2.25 h.p. B&S engine 
semi-pneumatic tires. Crucible steel, 2.75 h.p. B&S engine those tedious, neglected jobs a pleasure. (4) Senior Model 
heat-treated and normalized 6” reel. Bed Gives your yard that tailored, profes- 2.75 h.p. B&S engine 


Knife—lipped biade, oi! hardened crucible carbon molybdenum steel with- 
stands terrific shock. 16 gauge tubular, electric welded control handles. 


sional look. 























Find out about our special introductory offer. it will mean king-size 
profits for you. East of the Mississippi direct inquiries to: 


0’ 
Mr. E. S. Stedman, Jr., P.O. Box 39, Neptune, N. J. ING LAWN Inc. 


A few choice dealer territories available. P.O. Box 1068, South Gate, California 






Hardware Dealers Across The Country 


HIGH COMPRESSION STAPLE GUN 


with built-in staple extractor and exclusive push-button loading 


Already a proved sales success! Don’t 
delay. Swingline offers you immedi- 
ate delivery for immediate profits. 
The new rugged, heavy gauge steel 
Swingline 101 Staple Gun is compact, 
powerful and capable! It delivers as 
much driving power as machines 
twice its size and weight. Takes two 
staple sizes: 4/16” and 5/16’... per- 
forms hundreds of tacking jobs in- 


Profit with 
all 
these 


SWINGLINE 
leaders: 


Sz 


Swingline No. 200 
Compression Tacker. 
Takes 3 staple sizes 
up to 5/16”. 

Retail price $10.50 


cluding insulating, carpentry and 
upholstering...even has a lock to hold 
it securely closed. Gun positively will 
not jam...Swingline patented open- 
channel allows split-second loading. 
Here’s the hardware item all your 
customers want at this sensationally 
low price. ORDER NOW! IMMEDI- 
ATE DELIVERY ON ALL QUANTI- 
TIES, 3 COLORS. 


Gun. 


® 
INC. LONG 


Swingline No. 900 
Super Drive Stapling 


i ; sizes up to 9/16”. 


A FA Retail price $12.50 


ISLAND CITY 


a 
ba Sete 











Start Seiling with this 4-Unit Display Kit 


See how easy the SWINGLINE 101 sells. 
Order this 4-unit case today, including an 
easy-to-set-up display for counters, walls 
or windows. 


4 guns, 1 doz. $ .59 Boxes of Stapies 
Retail Price 

Dealer Cost 

Dealer Profit 


PROFIT NOW 
Takes 6 staple with the biggest 
selling staple 


gun in the worid 


1, NEW YORK 


World’s Largest Manufacturer of Staplers for Home and Office 
in Canada: Saxon Office Equipment, Ltd., 156 Evans Avenue, Toronto 14, Ontario 
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5% ADDED PROFIT FOR YOUR CHRISTMAS! 








You get an extra 5% merchandising allowance when you buy the B&D Christmas 
Profit Package! It includes only the most popular B&D Tools—two \-inch Deluxe 
Utility Drills, one %-inch Utility Drill, two Finishing Sanders, two Jig Saws, one 
No. 63 Saw, and two new Power Drivers. It gives you a practical stock of fast 
selling items that have been promoted and advertised to your customers through 
millions of dollars spent by Black & Decker. 





And when you buy the complete Profit Package, you get an extra 5% above 
your normal discount—so that you can really merchandise the B&D line to your 
Christmas trade. Ask your wholesaler today for details. 


SEE THIS PROFIT PACKAGE AT BOOTH 97, NATIONAL HARDWARE SHOW 
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NEW Ahfack& Decker: 






+ 


PACKED WITH 
QUALITY 
FEATURES! 


Extra-long handle for firm grip. 





Convenient side knob handle. 
High power-per-pound ratio. 


All-new B&D-built motor. 


oo090 0 


Perfect balance with Black & 
Decker attachments. 


Priced to sell! 


26” for Fall 


— and 
Regularly $29.95 





Christmas 





National consumer advertising 
on Black & Decker Tools 
will reach over 52 million 
readers this Fall, appearing 
in The Saturday Evening 
Packaged to catch their eye. Post, Popular Mechanics, 


Colorful, new eye-catch- Popular Science, Mechanix 
ing packages will be sell- Illustrated, This Week, Pa- 
ing for you on display rade, and newspapers across 
and on the shelf. the country. 





SEE the new Power Driver at Booth 97, National Hardware Show 
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Made with the stamina to handle the punishing 
job of driving attachments, Black & Decker’s 
new Power Driver solves an inventory problem 
for you. This new Power Driver plus Black & 
Decker’s 24 Magic Switch attachments gives 
you a complete Electric Tool Department with 
minimum investment. 

Black & Decker’s Power Driver is the first 
tool specifically powered for the tough job of 
driving attachments. Its all-new B&D-built 


POWER DRIVER 





dtp em din dill 


POWERS AN 
ENTIRE WORKSHOP: 





motor has the stamina and quality necessary 
for long, continuous operations like sanding, 
polishing or hedge trimming, as well as the 
stop-and-go jobs like drilling or sawing. 

Equally important, the Power Driver is de- 
signed to fit hand-in-glove with B&D-engi- 
neered attachments, forming close-coupled, 
perfectly balanced units for efficient, one-hand 
operation. It is the perfect basic power unit for 
the Magic Switch Workshop! 


TSlack& Decker: 


$11.00 Certificate pulls attachment sales to your store! 


Special certificate, worth up to $11.00 on six Black & Decker Magic Switch attach- 
ments, will be featured in national advertisements, displays, tool packages, cartoon 
booklets. Over 29 million certificates will be distributed (enough for Aalf the men in 





your area) to bring attachment business to your store. 








Certificate 
Value 


On Purchose of — 


$2. U-1022 Floor Polishing Attachment*® 
$2. U-1013 Saw Attachment 

U-1016 Finish Sanding Attachment 
U-1014 Hedge Trimming Attachment 
U-1017 Jig Saw Attachment 

U-1011 Screw Driving Attachment®* 
*Fit any 1/4” Drill: others 

fit B&D Utility Drills only. 


Cash redemption valve 1, 20 mil. 











oa 6. Customer Validation 
(Cs Name 
Mee Address 
(is: 
PAA City-State 





This CERTIFICATE is worth up to ELEVEN DOLLARS 
on Black & Decker Magic Switch ATTACHMENTS 





Mr. Dealer: Please redeem for amounts specified =) 
toward purchase of Black & Decker Attachments at Secor 











your store. Customer must pay any sales tax. Our = 
wholesalers will redeem from you 2t normal discount ante 
when you reorder attachments in like quantity to Fay 
replenish stock. =u) 
=e" 
This offer good only in U.S.A.. Hawaii and Alaska; =) 
void where prohibited, taxed. license required or Soe 
otherwise restricted. 5) 
Dealer Endorsement: EY 
“Seen 
Name =) 
Sa 
Address =) 
EH 
City-State . yy) 





The BLACK & DECKER Manufacturing Company, Towson 4, Maryland, U.S.A. 


HA 





SESS 
» 


It’s a jig saw It’s a sander 
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It’s a floor polisher 


It’s a drill 








7 NEW Mlack& Decker: 
| V2° UTILITY DRILL 





With 84% more 
power per pound! 


Here’s a portable powerhouse! New 
B&D-built motor gives more power 
per pound, greater efficiency, longer 
life. New design is lighter and smoother 
for ease of handling. Spade handle, pipe 
handle (both detachable), and switch 
handle shaped and positioned for per- 
fect balance and control. Ample capac- 
ity for 4%” metal drilling, 34” masonry 
drilling, 1” wood boring, 2” hole sawing. 
Outstanding new value at the same 
low price. 














~ Wey ASO 
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cT ; - - powered for 


FOR HOLE SAWING, the new 14” Utility Drill 
trouble-free, efficient drilling in the drilling and hole sawing in maintenance, cuts clean holes from 5%” to 2” in diam- 


BALANCED AND COMPA COUPLES WITH B&D BENCH STAND for accurate 


workshop or on the job. Backed by service, farm and home workshops. eter in any material a hack saw will cut 
B&D’s guarantee of quality. (to 4%” thick). 

This seal in “go ge gra Ask your Black & Decker wholesaler about 

customers in ° ° ° ° 

buy. Be sure you’re listed in your timely aids for selling gifts! 

city’s Directory. 





SEE THESE NEW PRODUCTS AT BOOTH 97, NATIONAL HARDWARE SHOW 
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rOR EVEN GREATER 


1 YARD ‘N’ GARDEN SALES 1 
1 ORDER lack’ Decker’ BIG 3— NOW! 


oun cae ee coe Ce ee ee ee ee ee eee eel 








Sales of yard ‘n’ garden tools this season were more than anyone expected. New records were set. Get 
ready now for even bigger business next year—order Black & Decker, the line that’s hot! 


Plack’Deckers Heavy-Duty HEDGE‘N’ SHRUB TRIMMER 


The professional trimmer at a home- 
owner price! Shockproof foil-guard han- 
dles, adjustable to many positions. Power 
to spare for thick, coarse shrubs and 
hedges. Balanced one-hand operation. 
Extra-long 13” blade. 


















Black’ Decker 


HEDGE TRIMMING | 
ATTACHMENT 


@ > 


| ¢ H : s 
yuyu 8 8 8 h 


v 


This B&D Magic Switch Attachment 
fits new Black & Decker Power 
Driver and \%-inch Utility Drills for 
close-coupled operation. Ideal for the 
drill owner with occasional trim- 
ming jobs. 








vb N 


7] 
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Block’ Decker. 


COMBINATION 
LAWN TRIMMER 
‘N’ EDGER 


Eliminates all hand trimming around trees, 
under fences, against walls, along walks. 
Quick adjustments for double job of trim- 
ming or edging. Safety deflector plate, 
Your customers see Black & Decker ad- shockproof foil-guard handles, Seana 
vertising on Yard ‘n’ Garden tools in The release safety trigger switch. Rugged 
Saturday Evening Post, Life, Better Homes enough for professional use. 


& Gardens and Farm Journal. You'll see SEE Black & Decker YARD 'n’ GARDEN tools at 
the results in store sales! Booth 97, National Hardware Show 


lack Decker: 


Dept. H-509, Towson 4, Md. World's Largest Maker of Electric Tools 























HARDWARE AGE, SEPTEMBER 11, 1958 @ NATIONAL HARDWARE SHOW SECTION e@ 243 















Features galore for ’59 Dynamic new color styling. New heavier gauge steel deck guaran- 
teed for the life of the mower. New flame hardened blade. New tractor tread tires. Exclusive Heightmaster 
wheel adjustment. Offset wheel design. Easy-to-operate Control-A-Matic throttle. Free leaf mulcher on all 
models. Exclusive Power Sharpener as an optional extra. A complete line, including new electric starting 
model and self-propelled models. A choice of all leading engines, Briggs & Stratton, Clinton, Lauson, Power 
Products. Prices that mean profits for you. See the Fox Howard line for '59 at the National Hardware Show. 








(booth No. 784) 


X HOWARD 22202 
3500 Touhy Avenue, Skokie, lilinois 
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Au opening stock special 
for new. Debt dealers 


This /ow cost introductory assortment of Deft gets you 
off to a flying start as a FULL-FLEDGED DEFT 
DEALER. This one package contains everything a 
dealer needs to feature and sell America’s No. 1 In- 
terior Wood Finish ... for PANELING, FLOORS, 
FURNITURE and CABINETS. 


MB Worthwhile profit on a small investment 

BH Only one product to stock, four sizes 

Gi Prompt stock fill-in through 850 distributors nationally 
BH One product to sell, does complete finishing job 

MH Quick, easy sales, no long explanation 

M@ Beautiful lithographed shelf package 


Hi Wide acceptance... homeowners, professionals, 


do - it- yourselfers 
MB Repeat business... once a Deft user, 


always a Deft customer 
We invite you to visit Booth 692 at the Hardware Show 


deft 


WOOD FINISH 
BAR TOP 


ae ae 


Deft SEALS, PRIMES, FINISHES... dries in 30 minutes. No 
thinning, nothing else to use from raw wood to bar-top fin- 
ish. THE COMPLETE WOOD FINISH IN ONE CAN, 
and completely trouble-free. 

Deft is continuously advertised nationally to homeowners, 
painters, do-it-yourselfers, architects, builders, school indus- 
trial arts instructors and other groups interested in finer 
wood finishing. 

Now is the time to join the many thousands of dealers from 
coast to coast who enthusiastically endorse, feature and sell 
Deft. Make friends, build business and profit handsomely 
with Deft Wood Finish. 

INTRODUCTORY ASSORTMENT contains 2 gallons, 
4 quarts, 6 pints and 6 half-pints. 


FREE SALES AIDS. . . include Counter Display, Beautiful Birch 
Demonstration Panel, Quickie Cartoon Folder, Consumer Folders, 
Window Decal, Architects’ ‘'Spec’’ Sheet and Price List. 


Order Opening Stock Special from your distributor 
DESMOND BROS. 1826 w. sath st., tos Angeles 62, Calif. 


Factories: Alliance, Ohio @ Los Angeles, Calif. 








ALL THIS for only yk 


40x discount ...... Dealer profit $15.06 
REGULAR PRICE... Display material and literature free...wt.40 Ibs. 
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CALL 


YOUR ATKINS WHOLESALER FOR 


COUNT ON HIS COOPERATION FOR 


@ Your Atkins wholesaler can do a lot more than 
give you a fine selection of quality cutting equip- 
ment. He knows a lot about saws—but more im- 
portant, he knows a lot about sales. 

Your Atkins wholesaler salesman has a fine 
background—knowledge, training and experience 
with saws and saw uses. On top of that, he has the 
merchandising experience—and he knows saw 
users—to help you increase your sales. Ask him 


for advice on window and counter displays. Let 





him tell you how others have set up saw displays. 
Follow his suggestions on combination sales and 
special seasonal promotions—watch your saw vol- 
ume climb. 

Depend on your Atkins wholesaler for merchan- 
dising and sales help. And standardize with his 
Silver Steel line for complete coverage, fast sales, 


repeat business and customer goodwill. 





ATKINS 
—A CUT ABOVE 





combination saw. (7) No. 36 nest of saws. (8) No. 38 compass 
saw. (9) No. 9 compass saw. (10) No. 50 coping saw 
(11) Silver Steel files. (12) A-3 hacksaw blade assortment. 





(1) No. 65 Perfection hand saw. (2) No. 75 Junior Mechanic. (3) No. 2 
back sow. (4) No. 25 dovetail saw. (5) No. 20 curved pruner. (6) No. 37 





MEET US AT THE 
NATIONAL 

HARDWARE 
4 . SHOW 
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INDIANAPOLIS 9, INDIANA 


BRANCHES: Chattanooga + Philadelphia 
Chicago + Los Angeles + Portland, Oregon 


EXPORT: Borg-Warner International, 36 S. Wabash Ave., Chicago 3, Ill. 


*“Sharpie” is a Trade Mark of Borg-Warner Corporation 
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The superior quality of 
these famous workshop 
tools is evident in the con- 
struction of their motors— 
the “heart"’ of every power 
tool. Only Electro’s un- 
matched experience in 
manufacturing motors to 
military requirements 
could produce motors like 
these. They are cool-run- 
ning, quiet and smooth- 
operating even under 
heavy-duty conditions. 

And, talk about power! 
With Electro-built motors 
you need never worry 
about tools not delivering 
performance. They will 
handle any of the jobs for 
which they are recom- 
mended—easily and with- 
out strain. 

All Electro motors are 
dynamically balanced and 
the gears are made with 
micro-machined alloy 
steel for long-life, depend- 
ability and trouble-free 
operation. 









Electric 
Jig Saw 


Has exclusive built- 
f in adjustable base. 
, Cuts bevels to 45°. 
Makes its own starting hole, 
Cuts 2” wood, plastic, metals. 








Electric Hedge Trimmer 


Full 13” blade made of special 
cutting steel. 45,000 cutting 
edges per minute. Automatic 
shut-off switch. 









Electric 


Sander 


A really excellent 
tool. Perfect for 
feather-edging, flush-sand- 
ing. Buffs and polishes, too. 
8500 motions per minute. 


ae 
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“ELECTR-O 
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ELECTRIC POWER TOOLS 


BOOTH 142-143 : 
National Hardware Show {¥% 
New York, WN. Y. 











NEW 
AIRLESS PAINT GUN 
with New High Speed Centrifugal Action 


Designed for quick, exact spray painting with mini- 
mum clogging, fogging, overspraying, spattering. 
Extremely simple operation—requires no nozzles, 
needle, valve or compressor. Has aluminum twist-on 
can with 1 qt. capacity ... adjustable spray from \%” 
to 15”. Lightweight and easy to clean. 

<-speed, llioVvV AU-uUe mvtw with 4 position 
finger switch. Heavy gauge aluminum hous- 
ing with attractive satin finish. 


; 





fi 
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NEW CHAIN SAWS 
Heavy Duty Industrial Rated! 


A powerful, ruggedly built multi-purpose tool that's 
ideal for the home craftsman as well as the pro. Has 
safety clutch to prevent kickbacks and burnouts .. . 
positive chain adjustment for faster, no-slack cutting. 
Perfectly balanced. 

Cuts up to 10” deep. 4800 RPM no load speed. 
Universal 115V AC-DC 60 cycle motor—develops 
1% H.P., 8.0 amps. Standard with chipper blade 
chain. Scratcher chain also available. 





1/4” AND 3/8" 
POWER DRILLS 


For Heavy-Duty Use 


7” POWER SAWS 
Heavy-Duty Industrial Rated! 


Full 7-inch blade handles big jobs. Perfectly bal- 
anced, easy-to-handle. Oversized, heavy-gauge base 
plate. Quick, accurate bevel and height adjustments 
—cuts 2 x 4's at 45° with blade to spare. For the pro- 
fessional as well as the do-it-yourselfer. 

Husky motor develops 1% H.P. 8.0 amp. rating, 4800 
RPM. Bali bearing slip clutch. Handsome mir- 
ror or satin finished housings, furnished with 
7” combination blade. Calibrated rip guides. 


OLGA BD 


The most versatile of all workshop tools. Built to pro- 
fessional standards and available with choice of 
mirror or satin finished housings, Jacobs geared 
chuck or keyless chuck. 

¥,” drill, develops 4% H.P. 3.0 amp rating. Capacity: 
¥,” in steel, 1° in hardwood. %" drill, develops 4 H.P. 
3.8 amp rating. Capacity: %” in steel, 1'4” in hard- 
wood. Drills are furnished individually or in wide 
range of kits. 
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3 Electro Enaineering Products Co.. Inc. 
609 W. Lake Street, Chicago 6, Illinois 


Send me complete literature and prices on this big Electr-O Line! 











Name 
Use the coupon and find a 
out about tomorrow’s power Address 
tool line—today! City 





Jobber Dealer Othe 





~ 
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ELECTRO ENGINEERING PRODUCTS CO., INC. 


609 W. Lake Street + Chicago 6, Illinois 
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= viene 20° 4 hp. 
‘ Free-swinging depth 


Att the Nar Vek Hardwae Yow 


Sept.29-Oct. 3rd-Coliseum 


STEP OFF the 4th floor elevator ... 
STEP INTO the 


SIGN UP for the PROFIT LINE of ’59 
















booth... 


®SOLD ONLY BY LEADING 
INDEPENDENT DISTRIBUTORS 
AND DEALERS! 


FOR HEAVY DUTY TILLING 





rays ferential for positive traction . . . and 
bar. Timken beogrings other eitiuive fea this 16” * Pp. -P. 
throughout. Priced to sell! ler ‘eutsaanas mage a 7 20’ and 28” tilling widths. Non-slip dif- 
2 veocar Phe em e, ferential for positive traction at all times. 


pRIEN © NEW! 
Tmperial 


Engineered to out-perform every riding mower 
now on the market! 






Wait ‘til you see this new, profit-making beauty 
that gives your customers outstanding perform- 
ance on all mowing jobs. . . eliminates service 
headaches for you! Two models — competitively 
priced to sell! 


For full information visit us.at Booth1007-1008, 
Coliseum, New York Hardware Show... 
contact your Ariens distributor . . . or write: 








COMPANY 
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127 CALUMET STREET 
BRILLION, WISCONSIN 





HARDWARE AGE, SEPTEMBER I1, 1958 





“ 
Oo 
Vv) 
al 
Oo 
; 
& 








IMPORTANT NEWS 





Announcing N 








Hacksaw Blades 





Companion products to Nicholson files 


When a company with brand acceptance like Nicholson comes out with a new—and 
related — product, that’s exciting news for dealers. 


That's just what the news about Nicholson Hacksaw Blades is—exciting! Now 
available through selected Hardware Wholesalers, these blades offer your customers 
the kind of quality they get in Nicholson or Black Diamond files. They offer you the 
same kind of steady profit as Nicholson-made files. 


They're available now—in smart new packages with built-in merchandising. 
We're telling your customers about them in the pages of The Saturday Evening Post 
and other leading national magazines. 


We'll be telling you more about these new products in this publication. No 
doubt your wholesaler will be in to give you additional interesting facts. In the 
meantime, why not be among the first to order this profitable new Nicholson product! 


OLSON FILE COMPAN 


PROVIDENCE, R.|I. 


In Canada: Nicholson File Company of Canada Lid., Port Hope, Ontario) 
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There’s nothing like a Porter-Cable franchise 


nl 


— ee ee eee 


— 


Goa 


Seasonal merchandising to spout about 


... for example, October Popular Science will carry 

the largest power tool ad ever run — a Porter-Cable ad — 
and Porter-Cable dealers will be able to participate. 

That’s just part of the story. Only Porter-Cable offers 
cooperative advertising, timed for peak selling seasons. 
Only Porter-Cable protects your full, legitimate markup on 
all tools, at prices that insure a fair profit while 

attracting customers. Dealers are carefully selected to / 
protect you from unethical competition in your ee BR aa 

community. Beautifully designed displays, obtainable SAWS * BELT SANDERS * FINISHING SANDERS 


without special “deals,” help you sell. And you can call on ROUTERS * DRILLS » PLANES 
your Porter-Cable factory representative for in-store PORTER-CABLE MACHINE CO., 8049 Marcellus St., Syracuse 4, New York 
j . sales 91inNi ‘ inv . In Canada: Write Porter-Cable Power Tools (Canada) Ltd., Box 5019, London, Ont. 
demonstrations, sales Tammany and inv entory control. In Mexico: Write CIA General Distribuidora, S.A., San Antonio Abad 236 
If you'd like to get into the act, write us today. Mexico City, D.F. 
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“biggest 


dollar return 
per square foot 
of shelf space” 
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that’s what dealers say about Berger Builders’ Instruments 


Berger Instrument business is new business and good 
business. 

New business because customers formerly had to buy 
these transits and levels from other sources. Now it’s 
your turn. 

Good business because every Berger is a big ticket item 
with a generous profit margin. Selling time, writing sales 
checks, wrapping and bookkeeping cost no more than 
for many “‘penny” items. And there’s no competition 
from discount and premium houses. 

There’s a Berger to be sold wherever there’s a house 
or a barn to be built, a driveway to be laid out, a stone 
fence aligned or any day-to-day construction. Your best 
customers—builders, contractors, farmers and mainte- 
nance men—see Berger advertising month after month 
in building, construction and farm magazines. Berger 
builders’ instruments—like Berger Engineering Instru- 
ments since 1871—are famous for their quality, and yet 
priced so remarkably low that they are moving off 
dealers’ shelves by the thousands. Customers are quick 


THE BEST IN IS 


BERGER 


C. L. BERGER & SONS, INC., 55 WILLIAMS ST., BOSTON 19, MASS. 
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to recognize their outstanding value. 

Don’t waste another day in this building season. Start 
with a trial run of just a few instruments. Watch how 
quickly they sell—and how they help sell other builders’ 
and hardware items, too. Fill in and mail the coupon 
today and we’ll quickly send you complete information 
and dealer discounts. 


rete MAIL COUPON FOR DETAILS iuukeeeees | 


A BERGER FOR EVERY BUILDER'S BUDGET 


Convertibie Transit-Level with tripod and case $219.00 
12” Heavy Duty Dumpy Level with tripod and case $174.50 
Service Transit-Level with tripod and case $89.75 
Service Dumpy Level with tripod and case $49.95 
Duplex Tilting Level with tripod and case $59.56 
Prices Retail F.0.8. Factory 


moose > 


C. L. BERGER & SONS, INC., SS WILLIAMS ST., BOSTON 19, MASS. 


Name 





Address 








| City Zone State 
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HEX KEYS 





Available in short Top volume item! Attractive, 
or long arm, various % protective printed pouch adds 
lengths and sizes ; sales impulse! 

... finest steel, heat S Keys bright plated! 

treated for tough- > SIZES: %4" to 4”. 

ness and long wear . Retail 39¢ per set. 

... uniformly accu- : Promotion set—29¢ Retail. 
rate to close toler- 3 Many other fast-moving sets! 
ance. 


“es rue. en > a _— Se ee + —— _ ws > 
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NO. 8 NUT DRIVER SET § OPEN END WRENCH SETS 
¥ UPLAND-FORGE BRAND manufactured from prime selected 


billets! Precision tempered in world's most modern furnaces! 
Openings accurately machined! Each set packaged in sturdy clip! 
















Plastic Handle—7 Interchangeable 
Shafts UPLAND-FORGE BRAND 
work hardened, bright plated! 

Precision broached-deeper sockets! 


Extra-large handle gives better aap REAR. WRENCH SIZES 
leverage! No. 51634P 5-pc, plated $1.35 Sig” x Vn” = Va” x Hg" 
SIZES: %6” to Yo”. No. 51634B 5-pc, black $1.25 Wn Ke” "Rn Yh 
Retail— $1.69 per set. No. 4P 4-pc, plated $1.00 Ye" x %" 
Promotion set—7 pc. Interchange- No. 4B 4-pe, black $ .95 In the 4-pc set— 


able set—$1.25 Retail. 1%” x 1g” Size not included 






Ds caer ska CART NTU HATO 


PLATED OPEN STOCK AVAILABLE 

Ho” x Vo”... Retail 20¢. ¥%” x He” =... Retail 20¢. 
Yo" x He" ... Retail 25¢. "%2” x Yo” ... Retail 35¢. 
Ye" x %" ... Retail 39¢. 





. _ » _ = ~ 
~ “ ~ Seer we, CO a —_ ~~ _ ‘> 4 - - = 
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NO. 7 PK HEX KEY KNIFE © OOD MITRE BOXES 
WRENCH SET 


1-Beam Construction—Bright-Plated! 
United States Patent No. 2,804,970. 
Strongest knife wrench set ever 
made... 7 keys swivel 180° around 
case screws for easy use! 
.050 to %s—fit #3 to ¥% screws! 
Set packaged in printed plastic case. 
Retail $1.00 per set. 
Promotion set $.88 


éo— 





** . — 
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° = 


Promotion Priced! Hardwood—made from select 
K.D. hardwoods. Two 45° and two right angle 
cuts! One-inch overhang fits bench edge! 
No. 12... 12” length. No. 16... 16” 
length. No. 16W ... 16” length-width 
fits 2” x 4” 's. Retail from 89¢ to 98 ¢. 


TERMS— 2% 10 days, net 30, F.O.B. factory. 
Full freight allowance on 100 Ibs. on hex keys, 
all other wrenches 150 Ibs. or more. Other 
items F.O.B. factory. 

















per set BOOTH NO. 68 HARDWARE SHOW 
12 sets in counter See our new skin-packed items at the 
: ‘ Hardware Show . . . for high-profit, 
display unit. quick-impulse, over-the-counter sales. 






UPLAND INDUSTRIES INC. *"c7'ses9 


full line of products, and 


UPLAND 7, PA. name of nearest jobber. 
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JACOBSEN 


Jacobsen /|“" 


POWER MOWERS in Sales Policy 


ontine —_ +7 Hire - the fimests in Quality 
: in Variety of Models 





THE ‘‘STAND-OUT’’ LINE FOR ’59 in Brand Recognition 





YOU CAN... These facts, plus many more, are 
SEE THE DIFFERENCE your assurance of Profitable Power 
SELL THE DIFFERENCE Mower Sales for the years ahead 





BANK THE DIFFERENCE 


JACOBSEN MANUFACTURING COMPANY 


- . i , De t. HA-9 
Visit Booth 747 at the Racine, Wisconsin . 
: SUBSIDIARIES: JOHNSTON LAWN MOWER CORPORATION, BROOKHAVEN, MISS!SS/PP! 
National Hardware Show in New York WORTHINGTON MOWER COMPANY. STROUDSBURG. PENNSYLVANIA 
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Lawn Mower oe 





_..nere are the features to look for- 































Meet Us At... 
National Hdw. Show 


BOOTH No. 1237 


Self- 
propelling 
Mechanism 

covered 


mA 





Ball bearing. 
Steel wheels 








ee 


Adjustable 
cutting 


height 


















Side 
| _ Exhaust 








Chrome Handle, 
\ Reinforced a Type 


a om and 
col tratton or 
: ~ Clinton 


Engines Cast 


Shown here is 
Dixie Model SPR-9, 22°° cut 


Private Brand Manufacturing for Quantity Buyers 


SOUTHLAND MOWER Co., INC. 
———S—————————Ee—e 
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LAWN 
MOWERS 











A. 








Fingertip con- 
trol, stand to 
stert and stop 




















‘ 


Completely 








¥ 





Aluminum 
or Steel 
Deck e, 





guarded PLUS. 
blade Complete ‘Sie. all types 

and sizes. 

Attractive, modern styling. 

Competitively priced. 


a Patented Blade 
Adapter for pos- 
itive holding 


Shaft wil! Cail 
rst.) 














PICTURE 
HANGERS 


and Eyelets 


7 MILLION SOLD 


FE acer Repeats, Repeats 
agg mage a Kg = ge He os wae, 


Ne at No Cracked Wells. Holds 15 Lbs. 


ATENTED 
Uv. S. Pet. 7647711 & 2809001 Pk 
National Hardware Show g. 19 
Sept. 29-Oct. 3—Booth 558 of 6 C 
Coliseum, New York 


JIFFY ENTERPRISES, INC. 
146-148-150 N. THIRTEENTH ST., PHILA. 7, PA. 


Cancdian Dist. FIRECO SALES LID. 
33 Racine Rd., Rexdale, Ontario 
















3 a 
Write for: Free 


——— — ——— 











| First With The Finest Lawn Mower 


MODERN MANUFACTURING COMPANY 
160 N. Fair Oaks Ave. 


Sharpening Equipment 
See and Buy 
“MODERN” 


Booth 1246 
N. Y. Hardware Show 


Pasadena, Calif. 
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e LAWN SEED 


500TH 1131 } . LAWN AND PLANT FOOD 


,»aboard’s re 


LAWN AND GARDEN PRODUCTS 


PHILADELPHIA 47, PA. * BRISTOL, ILLINOIS . 








Two good names are always 
better than one 


When you sell a portable electric drill show All leading manufacturers of portable elec- 
the JACOBS on the chuck. It is your customers tric tools equip their drills with Jacobs Chucks. 
extra assurance of top tool performance. Show the JACOBS on the chuck when you sell. 


: ’ S lway : 7 
An electric drill is no better than its chuck 1° 8004 names are always better than one 


... the point where the drill’s power is put to 
work. Many heavy duty operations are per- 
formed with attachments which are held in 
the chuck, so a tight, accurate grip—a Jacobs 
grip—means better work done easier. CHUCKS 


The Jacobs Manufacturing Company West Hartford, Connecticut 
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vailable Now! 


NEW — AUTHORITATIVE — COMPLETE 


HARDWARE AGE 


BUILDERS HARDWARE 
HANDBOOK 


by Adon H. Brownell, A. Hi. C. 





RITE: Mie 








All the basic facts about Builders’ Hardware presented in 
simple, easy to understand language. 


HUGVEUNTH AGUMGaVH 1S 


Detailed descriptions of functions — applications — specifica- 


tions and estimating. 
$3 


A time saving, profit making reference for 


234 pages 
385 illustrations 
81/2” x 11” clothbound 




















Check this table 
of Contents 


Architects * Hardwaremen °* Teachers 
for 9 helpful sections 


* Students * Contractors 


Skillfully organized and easy to understand, this exclusive hand- Section |—How to use this Handbook 


° > . . Suggestions to Students 
book provides the information necessary to operate a basic Ten Basic Rules of Conduct 
builders’ hardware business at a profit. Not since the publi- eapestunt Batons Allesting 

° at ° . : ~ vilders’ Hardware 
cation of "Taking the Mystery Out of Builders’ Hardware” by 
Mr. Brownell, in 1940, has there been made available in one Section Il—Metals and Finishes 


source so much practical, down-to-earth information about the 


e ' . ti \I—Th Hi id f th 
builders’ hardware business. Section | e Hinge Side of the Door 


Section |!V—The Lock Side of the Door 


Recommended by Section V—Other Door Hardware 


Door Closers, Silencers, Stops, 


National Builders’ Hardware Association iwi: 
and the American Society of | 
es Section VI—Window Hardware 
Architectural Hardware Consultants es uae, Senemen, Transom, 


Mail This Coupon Today Section Vil—Hardware for Specific Types of 


Buildings and Other Hardware 





Hardware Age, Dept. Al Please send me ...... copies of HARDWARE AGE Matters of taterest. 
56th & Chestnut Sts acca ye ee ae in pate by Adon re Specialty Items that Build Plus 
Philadelphia 39, Pa. rownell, A.F.C. will send payment upon receip Sales. 

— ’ of the invoice in the amount of $8.00 per copy, plus Lock Security and Keying 


45 cents handling and postage. Proprietary Key Systems 


N Section Vill—Specifications— 
ame init tebittididailelnals butemrenintetibinebtinns ten pcdthheedatenadndibeidant anendianait RT ee oN Se Sales and Service—Biue Prints. 
ting, Selling, Servicing, 
I a ee Sa i Ph. See 
i Section 1X—Management 
RES Re tee ee Oe ae i SORE OT 


T , Costs, C tion for 
Check here if sending payment with order, saving you the 45 cents —— ia 


handling and postage charge. 
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Jutroducing THE NEWEST, SELF-SELLING 
DRILL PACKAGE IN AMERICA... 























With the Exclusive 


TEAR-OFF 
FEATURE 


That'll 


DOUBLE 
YOUR SALES! 


an % 
| atten 
OR CLERK— f 
TEARS-OFF 5: 
THE ‘3 
QUANTITY . 
OF DRILLS f 
WANTED. } 


BALANCE OF rs 

ROW *. 
REMAINS IN ” 
; PERFECT ¢ 
*'. CONDITION @ 
s J 


A 
~ "Seaham > 


“the 


i 


el a 


=. 


. ing” CVF od, 


PERMA-PAK 


GET 48 $1415 IN 






Protects 
Drill Points— FREE DRILLS 
Makes Drills ON SPECIAL 
Easy-to-Store Makes A Colorful and INTRODUCTORY 
Easy-to-Display Compelling Display On ASSORTMENTS 


QUICK TO SELL! Peg Walls Or Counters 





Take your choice of 4 
fast-selling, low-priced 


Continental has done it again! Always first to bring the new- —, oes One bys 
. . r ive U Sr. F 

est and most sales-compelling drill packages to the hardware additional drills FREE! 
dealer — Continental is proud to introduce Perma-Pak, the aus: Saale er quart 
. , 3 : ments includes both 
sensational drill package that will double your drill sales! straight shank and re- 
. . . . . . duced shank = drills, 

Perma-Pak drills invite impulse buying. The customer himself from 1/1éth”’ to 1/2" 


tears-off the number of drills he wants from the row. Selling Write today for full 

, description of these 4 

tests have proven that the customer will tear-off and buy 2 sdunastalnl: sore. 

drillsk—or more—instead of 1 he would usually purchase. DRILLS introductory as- 
sortments. 








Perma-Pak is strong, colorful, permanent—a special merchan- 
dising package that will increase your drill sales 100°! 


mR 
wf 
4 





WRITE TODAY FOR THE BIG, FREE INTRODUCTORY OFFER 


g SONTIMEMITAL coe. 


1 a - 


Ne 555 WEST ADAMS STREET, CHICAGO 6, ILLINOIS 
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What it takes to keep track 





of merchandise in a warehouse 


Here is a perpetual inventory system that works because top management 


put in the system and has an interest in and the will to make it work 


The moving of merchandise in 
and out of a warehouse is a rather 
routine, matter-of-fact part of a 
hardware wholesaler’s business. 
Much more glamorous is the plan- 
ning of promotions, dealer meet- 
ings, shows, mailing pieces, and 
sales meetings. 

Yet, the receiving and handling 
of merchandise is a pretty impor- 
tant part of the wholesale business. 
First, it backs up the work of the 
buyer in making sure the merchan- 
dise is on hand. Second, it makes 
sure dealer orders can be filled. 

This warehousing function of a 
wholesaler business is handled in a 
quiet, unobtrusive manner at Fred- 
erick Trading Co., in Frederick, 
Md. A perpetual inventory system 
keeps track of merchandise from 
the time it is bought until it leaves 
the shipping dock. 

Now a perpetual inventory sys- 
tem in a warehouse is not unique. 
It is an accepted way of keeping 
track of merchandise. What is 
unique at Frederick Trading is the 
fact that management has the in- 
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terest and the will to make the sys- 
tem work. 

The case of the missing 20 toast- 
ers illustrates the point of man- 
agement’s interest in making the 
system work. 

The company bought 30 toasters, 
of a particular model. The pur- 
chasing and receiving procedures 
were routine, and the 30 toasters 
turned up recorded on the office 
perpetual inventory records. Sales 
were made and toasters shipped 
from the warehouse. That is, 10 
toasters were shipped out. The or- 
der for the _ eleventh toaster 





E. Eugene Thomas’ philosophy . . . 


“There should be a burning 
desire at management level 
to do a better job each busi- 
ness day. That’s the driving 
force of business.” 





bounced back into the 
marked “Out.” 

The fact that the shipping de- 
partment reported this model of 
toaster as an “Out’’ when records 
showed 20 were on hand was the 
signal for the system to work. 

A physical inventory showed the 
shipping “Out” was correct. But 
how to substantiate the 20 toasters 
on the inventory record? 

Further investigation was made. 
Then the facts came to light. The 
manufacturer shipped the toasters 
three to a carton. The receiving 
dock recognized the packing when 
it checked in 30 toasters. How- 
ever, the order picked matched up 
one order to one carton. Obviously 
30 toasters were shipped out when 
10 were ordered, and that account- 
ed for the shortage. 

The fact that management made 
the system work showed up the 
shortage. The 20 toasters were re- 
covered from dealers who were 
puzzled with the extra shipments. 

The perpetual inventory system 
also enables the company to by- 


office, 
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This is the perpetual in- 
ventory card in Frederick 
Trading Co.'s system. 







: 














FN 


e. 
hears ga SREP: 


SAR REERRIARS A RRR er DRENDEN 














What it takes to keep track of merchandise in a warehouse 


pass the customary year-end physi- 
cal inventory. The year-end record 
of inventory is made up off the in- 
ventory record cards in the office. 

Actually, physical inventory is 
taken continuously throughout the 
year. A_ physical inventory is 
taken at least once a year for each 
item in stock. In some cases two 


or more physical inventories are 
taken on an item. 

Physical inventory always is 
taken when stock is at a low point. 
This practice cuts down the time 
required to actually count the 
stock. Also, it cuts down the possi- 
bilities of errors in counting and 
recording stock. 


Physical inventory is taken when stock is low, or to check out dis- 
crepancies in stock records. 
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(Continued ) 


Here is the way Frederick Trad- 
ing works its perpetual inventory 
system. 

Merchandise delivered to the re- 
ceiving dock is checked in. The 
receiving dock has a duplicate of 
each order. This duplicate is 
signed, and the duplicate sent to 
the stock record section in the gen- 
eral office. 

One of the five employees in the 
stock record section enters the in- 
coming shipment on the proper 
stock record card. 

Every item in the warehouse has 
its own stock record card. Each 
card carries the following informa- 
tion: 

Number of the item. The ware- 
house has 10 classifications of mer- 
chandise. The card carries the 
warehouse classification number, 
plus the key number assigned the 
particular item. 

A complete description of the 





Frederick Trading's invoice policy... 


An invoice is made out be- 
fore an order goes to the 
warehouse. The invoice is in 
a sealed envelope, with the 
order. The dealer knows the 
cost of each item of merchan- 
dise as soon as the Frederick 
Trading order arrives at his 
store, to price merchandise as 
it goes on display. 





merchandise, including name and 
size. 

The vendors, plus cost, freight, 
and total cost. 

The unit of shipment. 

Maximum and minimum inven- 
tory. 

Record of shipments 
and total on hand. 

Record of sales by date and 
quantity, and total on hand. 

Total sales by months. 

The card has a life of three years 


received, 
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“the famous 


REICHERT Tank Floats : 


As 
J 
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There’s a new addition to the big family of Reichert solderless copper 
floats and rubber tank balls and it’s a tough baby... has been repeatedly 
dropped more than 30 feet onto hard surfaces just to prove its ability to take it. 


A long life is obvious. .. . Takes to any water regardless of chemical content. 
Guaranteed not to leak. 


Vital statistics: 4’ x 5'’. Packed 12 to the carton and 6 cartons to a 
master shipping carton. Also bulk packed 100 to a carton. 
Almost a score of manufacturers already have filed applications for its 


adoption as O.E.M. 


We'd like you to see our high impact, polystyrene float. Just Sexd Coupon Below. 


The 
- er FLOAT & MFG. Co. 
e(C 2243 Smead Avenue @ Toledo 6, Ohio 
; K Send literature and free sample of Reichert plastic float 
to our firm. 


NAME 
FIRM 
STREET 


CITY & STATE 

























What it takes to keep track of merchandise in a warehouse 
(Continued » 


for most items. These cards are Will call desk is in part of older office area remodeled during addition 
kept in tubs, in desks in the stock of new offices, along with a sample display room. 

record section. The edge contain- | 
ing the number and name identifi- = : 
cation is visible, so it is easy for | — : “3 iy a 
an employee to pull a stock record : “i 3 se 
card to enter information. 

A sale is recorded through the 
following procedure: 

The order, received by mail or 
phoned in by a salesman, is checked 
for credit. 

The order then goes to the stock 
record section, for entry on the 
cards. A sale that would result in 
an “Out” is spotted immediately. 

The order then goes to the ware- 
house for picking. 

An order is actually entered on 
the record cards before the mer- 
chandise is taken out of the ware- 
house. That is, for orders received 
by mail or phoned in by salesmen. 

There is a time lag on recording 





The remodeled Frederick Trading Co. warehouse with building jutting in front of the new part, for 
air-conditioned general offices. 


FREDERICK Thapar Commer 


8 
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Keep your stocks up— 
demand is growing! 


Last year, sales of salt for home 
water softeners climbed to about 150 
million pounds, a gain of over 30 
million pounds! To get your share 
of this booming, profitable market — 
keep adequate supplies of Sterling 
Water-Softener Salt on hand. It’s 
the brand your customers need and 
want ... so it helps build repeat 
business for you! 


Display a few bags 
on your selling floor! 


NEW 25-LB. BRINE BUTTONS BAG HAS 


A HANDLE, FOR EASY CARRYING 


Attractively packaged, Sterling Salt 
products are clearly marked for re- 
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HERE ARE THE POPULAR STERLING 
WATER-SOFTENER SALT PRODUCTS 


STERLING WATER-SOF- 
TENER SALT (Rock). The 
relatively coarse grains do 
not cake. They insure 
fully saturated brine. In 
100- and 50-ib. bags. 


STERLING BRINE BUTTONS. > 
High-quality evaporated 
salt compressed into 
handy buttons that dis- 
solve uniformly. In 100-, 
50-, 25-, and bales of 
6/10-Ib. colorful yellow 
and blue bags. 


STERLING WATER-SOF- 
TENER SALT (Granulated). 
A pure, highly refined 
granulated salt that gives 
complete regeneration. In 
100-Ib. bags. 


STERLING WATER-SOF- oo 
TENER SALT (Grainer). An 
evaporated salt in flake 
form. The thin flakes dis- 
solve evenly and com- 
pletely. In 100-Ib. bags. 





HOW TO SELL MORE STERLING 
WATER-SOFTENER SALT 





STslav Alas lileMmacticlsiaas 


are the extras in 





STERLING SALT 


PRODUCT OF INTERNATIONAL SALT COMPANY 
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generation of home water softeners. 
They actually remind your customers 
not to run out of salt! Smaller bags 
of Sterling Water-Softener Salt take 
up only a few feet of floor area; and 
with a simple sign you can say that 
economical larger-size bags are also 
available in your store. 


Advertise Sterling Water-Softener 
Salt in your local paper! 


The market for water-softener salt 
is big now, and it’s getting bigger 
every minute. But sometimes people 
don’t know where to buy this salt 
conveniently! That’s why it’s good 
sales sense to let people know you 
sell this product. You can get Sterling 
Water-Softener Salt ads in mat form 
to run over your name. We'll also 
send you tags for water-softeners, 
dealer signs, folders for mailing, etc. 


Get information on local 
water-softener sales! 


Remember, each new owner is a 
potential new customer for water- 
softening salt! Check water-softener 
sales outlets for new installations in 
your area. Also check on small busi- 
nesses, hotels, hospitals, other in- 
stitutions that might use salt for 
regeneration. Local builders or build- 
ing associations can also tell you 
about new homes and developments 
with softener installations. 

* * * 
To order the profitable Sterling 
Water-Softener Salt products, or to 
get further information, contact the 
nearest International Salt Company 
sales office. Or write to us direct. 


INTERNATIONAL SALT CO., SCRANTON, PA. 


Sales Offices: Atlanta, Ga.; Chicago, 
Ill.; New Orleans, La.; Baltimore, Md.; 
Boston, Mass.; Detroit, Mich.; St. 
Louis, Mo.; Newark, N. J.; Buffalo, 
N. Y.; New York, N. Y.; Cincinnati, 
Q.; Cleveland, O.; Philadelphia, Pa.; 
Pittsburgh, Pa.; Memphis, Tenn.; and 
Richmond, Va. 
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MORE PROFI TS 
for YOU. 


les for 








with 


~ WIRING DEVICES 


© Selling is easier since there is a 
.  Star-A device for every purpose. 
Quality, makes Ster-A the name 
buyers trust. 


| STAR+A’ 








































































FUSE PLUGS 

















EXTENSION CORDS 
me 













Make wiring devices more profit- 
able for you. Keep well stocked 
with Star-A products. 

















ELECTRIC MFG. CO 


269.271 Meserole Street 
Brooklyn 6, New York 






























What it takes to keep track of merchandise 


orders taken at the will call desk. 
Will call orders are filled first. 
Then the order form goes to the 
stock record section to be recorded. 
This handling speeds up service at 
the will call desk. 


How errors are spotted 


Technically there is a time area 
in which records are not complete. 
An item might be in stock at the 
time a mail order is being handled, 
when at that moment the item 
might be taken out of stock for a 
will call order and not show up on 
the records. However, will call or- 


_ders are put through the records 


do not jibe, 


section as quickly as possible and 
there has been no inconvenience. 
Employees recording informa- 
tion of shipments in and out of the 
warehouse are alert to spot any 
discrepancies. As soon as figures 
the record card is 
taken out and given to a trouble 
shooter. A man from the records 
section takes a physical inventory 
in the warehouse. All discrepan- 


_cles are handled immediately. 





The trouble shooter also goes 
into action if an order bounces 
back from the warehouse with an 
item marked “Out.” Something is 
wrong, as in the case of the miss- 
ing 20 toasters. A fast digging for 
the facts shows where the error 
was made and brings the record 
keeping and inventory back in line. 


Sales activity shows up 


The perpetual inventory record 
system is an aid to the company’s 
buyers. Buyers remove trays from 
the tubs for a check of what mer- 
chandise to.order. The card shows 
the activity of the item; dates and 
quantities of orders, also dates and 
quantities of individual orders, and 
a recapitulation of total sales by 
months for three years. Buyers 
have a complete picture of the 
item, to help them in placing im- 
mediate orders, and to change the 
maximum and minimum quantities 





(Continued ) 


in cases where sales activity has 
shifted. 

The perpetual inventory system 
has a form for recording back or- 
ders. This is a blue colored form. 
The form lists the date, customer 
name and quantity of each back 
order, plus a continuous total of 
back orders for that item. 

When merchandise on back or- 
der is received, the blue form card 
is pulled. The one form thus elim- 
inates the pulling of individual 
ecards of customers to wipe out a 
back order. 

Frederick Trading per- 
petual inventory system is the re- 
sult of an appreciation of orderly 
handling of merchandise gained by 
several staff members who served 
in the Armed Forces during World 
War II. These men were handling 
materiels and were exposed to the 
government’s methods. 

A start on the system was made 
late in the war. When E. Eugene 
Thomas, vice-president, returned 
from service he gave the system 
his personal attention, and along 
with others on the staff filled in the 
details and put on the refinements 
that make the system a most valu- 
able tool in checking on shortages, 
eliminating year-end physical in- 
ventory, holding down “outs,” and 
aiding the buyers. 

The result: Frederick Trading 
fills orders 99 percent. ®End 


Co’s. 





HARDWARE HUMOR 





"Don't touch a thing, kids—I can't 
afford it." 
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DON'T LOSE SALES BY NOT HAVING 








EXACTLY THE RIGHT WATER SYSTEM! 
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DEMPSTER JETMASTER 
to Answer Any Water Problem 


It’s easy to sell that customer when you 
can show him a water system that exactly 
meets his needs. Every well is different — 
every farm or home has different require- 
ments as to pressure, quality, and cost. 

That’s where the wide-range Dempster 
Jetmaster line is your answer —for a top- 
quality water system that can do the job at 
lowest cost, because it can be selected for 
the exact needs. 


DUAL-JETMASTER for that extra 
depth, pressure or capacity (or 
combination of all three) that a sin- 
gle stage pump can’t provide... 





pump. In dual and parallel pipe 
systems, with top quality 34 HP 
motor. 





> — 
i 
“ 


yet without the cost of a multi-stage 1 
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JETMASTER—the most efficient and 
rugged single-stage ejector type 
pump made. In shallow or deep 
well models. Ample pressure and 
desired flow per hour by selecting 
right horsepower motor. 





MULTI-STAGE JETMASTER — for 
maximum depth, pressure, flow. In 
two or three stage models, with 
choice of motor horsepower to 
meet any demand. 
















See 


a 
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CONVERT-O-JETMASTER 
where price and well depth 
are factors. Converts quick- 
ly from shallow to deep 
well operation without cost 
of a new pump. So com- 
pact it will fit under kitch- 
en sink. Thrifty Ys or pow- 
erful Y2 HP motors. 


All Jetmaster systems are backed by Dempster's 
79 Years of Water System Experience 














FOR A BIT WITH A BITE 


SUPER CARBIDE TIPPED MASONRY 
DRILLS 





A COMPLETE RANGE OF SIZES & TYPES 


EXTRA LONG SPEED SPIRAL 
(List “LD”) 


Tv. 4 +> ?act 
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NEW CORE-VENT (List “CFD") 


/DURABLE SPEED SPIRAL 
(List “FDM”) 


Fast, double lead spiral flutes and full ho 
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irill DOdy assure fast, positive dust eject 
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g carbide tip assures long, troubie-iree ser\ 
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DEEP SPIRAL (List “FDS” 
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Each kit contains a selection of most popular sizes in one 
attractive package. 
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WRITE NOW FOR LITERATURE, PRICES Ti 
DEPT. 370, 21650 HOOVER RD. « DETROIT 13, MICHIGAN—#@ 


WAREHOUSES: CHICAGO oI DETROIT ° NEW YORK . 


Subsidiary of Van Norman Industries, Ine. 
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“For one reason or an- 
other, we've been putting 
off going into 1IBM—but 
now, installing the IBM 
SERIES 50 will save us 
enough to make it really 
wo;th while!” 



















































































“It delights me to 
know my small com- 
pany will be backed 
up by the same IBM 
applications expe- 
rience and the same 
service as the biggest 
names in industry.” 
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ANNOUNCES 


DATA PROCESSING 
DESIGNED FOR THE 
SMALL, GROWING BUSINESS 
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NEW IBM SERIES 50 is a complete punched card system designed 
and priced to meet the needs of the smaller, growing business. With 
IBM SERIES 50, vou get all the functions of larger IBM systems. The 
only difference is lower operating speeds. These have been adjusted to 
the needs of smaller businesses. 


COST CONSCIOUS. IBM SERIES 50 is priced within the reach 
of smaller business budgets. It means operating efficiency at a price 
that respects your profit margins. 

DESIGNED FOR GROWTH. IBM SERIES 50 methods are based on 
the same punched card principles that are the backbone of larger IBM 
data processing systems. Your applications and procedures are com- 
patible with any size IBM system. 

IBM DEPENDABILITY. As an IBM customer, your company reaps 
the advantages of more than 44 years of applications experience and 
dependable customer service. Your company can now learn through 
first-hand experience how data processing fits into your growing 
business picture. 

ACT NOW... Find out today how easy it is to put IBM SERIES 50 
to work. Call your local IBM representative or write to: International 
Business Machines Corporation, Department B-1, 590 Madison Avenue, 
New York 22, N. Y. 





DATA 
PROCESSING 
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The next three months . . . your customers 
will be buying fireplace merchandise 


What it takes to sell 


$15,000 in fireplace lines 


A three-point program helps Praeger Hard- 
ware Co., in San Antonio, do a $15,000 volume 
in fireplace lines each year, with a stock costing 
$2500. 


Here’s how the store does this volume: 
(1) A 52-week display. 

(2) Seasonal advertising. 

(3) Outside selling. 


A 52-week display is maintained to impress 
customers throughout the year that the store 
has a fireplace merchandise department, and to 
have merchandise to show during the less active 
selling months. 

The 52-week display features screens, and- 
irons, fire sets, grates, gas logs, wood holders 
and fenders on the ledge topping wall fixtures 
on one side of the store. Hearth items, also, are 
displayed on the mezzanine. 

From October through December, the 52-week 
displays are supplemented with window displays. 
Also, there is a live demonstration of gas logs. 


Seasonal advertising includes two-column 
newspaper ads featuring unusual fireplaces with 
brief copy and drawings showing some of the 
unusual design units the store can install. These 
advertisements are published usually in the Sun- 
day newspaper, in the real estate and new home 
section. These advertisements also are supple- 
mented by insertions in local weekly newspapers. 

The firm also mails 500 manufacturers’ cata- 
logs each year. These cost 15¢ each and carry 


(Continued on page 272) 


How a Texas dealer creates 
a desire for an attractive 
fireplace, and suggests re- 
lated merchandising, with 
newspaper advertising. 
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unusual fireplaces 

need our 

unusual knowledge... 
| 
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...and smart accessories by 


SOARS 


e Curtain Screens 
@ Glass Screens 





e Andirons We're fully equipped — with the know- 

e Fire Sets how and the famous Flexscreen acces- 
sories-—to help you with any firepiace 

e Grates decorative problem. Whether your fire- 
piace is of muiti-sided or conv sntional 

e Gas 

shat construction, whatever your room decor 

@ Coal Baskets — we can show you how to accomplish 
the exact decorative treatment you 

© Weed Holders desire... 

@ Electric Logs IT COSTS YOU NOTHING... 

e Fenders to have our fireplace experts recom- 


mend proper equipment to suit your 
wishes. Stop in and see our display— 
er phone for prompt attention... 


RAEGE 


HARDWARE CO. 
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great new campaign 


LARGE 
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39 MILLION IMPRESSIONS IN 15 MAGAZINES -- 
LABOR DAY TO XMAS! 


MOSTLY AFTER 


Saturday Evening Post 
September 13 


House Beautiful 
November, December 


House & Garden's Book of Building 
Fall-Winter issue 


more heavily advertised than 
all other polishers combined! 


REGINA *== 


POLISHER and SCRUBBER 


Sales tripled in 
past year alone! 


cee , 


McCall's Sunset 
October, November November, December 


House Beautiful’s Building Manual 
Fall-Winter issue 


America’s No. 1 Polisher! 


America’s se 


American Home 
October, November 
Better Homes & Gardens 
October, November 





Living for Young Homemakers 
October, December 
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House & Garden 
December 

Home Modernizing Guide 
Fall-Winter issue 

New Homes Guide 
Fall-Winter issue 


7} 


Bride's Magazine 

Autumn, Winter issues 
Modern Bride 

Fall, Winter issues 
Bride & Home 

Fall, Winter issues 


with the advertising! 


iN on the opportunity! 


MAIL THIS COUPON TODAY 
for free promotion helps! 


SEPTEMBER l11, 1958 
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First, best, most widely 
used polisher in America 
the pn isnel most peopl 
know and want. Proved f 
over 25 years. Sells fast 
and stays sold. No ret irns, 
» complaints! And one 
satisfied customer brings 


in another! 


Il am interested in the 
the 600 Electrikbroom 
Please send me: 


Regina dealer helps 
NAME 


ADDRESS 


Fe Dercsennnpsitit 


FP 0 er) GB GD GP OD GP OD GD aD aD GP GD GD OP ED EDD GP GP 








THE REGINA CORP., 67 Regina Avenue, 
Custom 400 Polisher and Scrubber 


Name and address of distributor for my territory 


1 
rave about this uniqus 
lightweight vacuum that 
cieans ister and easier, 
. ittachments. Sells 
é peop! wn ive 
othe icuums. N her 
a n cleaner like The 
ore es | me-dDulidel 
Va ims da 





Rahway, N. J. 





IN CANADA: Send coupen to Switsen industries, Ltd, Welland, Ont. 





STATE 





lo meeaeuaeaneguenenaeanaad 
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GLASS MAKES 


W900/47 


2 pc. 4%2"’ Milk White Candlestick Set. Each set packed 
in attractive gift box. 12 sets to shipping carton. Wt 
14% Ibs. Set retails for about 80 cents. 





% 


4 pc. 1% oz. Decorated Shot Glass Set. 22K gold and 
eliola am Olelillslo Me (-laeleehiicl: Mme ae aaNet -tMmelela ¢-lo Mls Meliicelaih7- 
gift box. 12 sets to shipping carton. Wt. 13 Ibs. Set retails 


ielameleleltl ar Bm ele, 


W560-G/13 


912'’ Milk White Handled Leaf Tray. Decorated in 22K gold 
elds Miceh an elel4 4-1 Mlsmeliicclaiha-mollam ole) om icoh a me allel eliare: 
carton. Wt. 15 Ibs. Retails for about 80 cents 
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THE GRANDEST GIFTS 


Attractive 













Practical 
Economical 


..- AND ANCHORGLASS 
MAKES 
THE GRANDEST OF ALL! 


Gifts of glass are always popular with pre-packaged, they eliminate handling and 





customers—especially if they’re Anchorglass storage problems. Show this ad to your whole- 
gifts. And Anchorglass combines good looks sale distributor. He'll take your order for 
with low cost to give you faster turnover and Anchorglass gift sets and you'll be ready for 


bigger profits. And because all these items are the profitable holiday season ahead. 
This kine of; Warts Your, iad of; merchoundiae, 


. more than ever. 


ANCHORGLASS 


makes you money...makes you friends 






ANCHOR HOCKING GLASS CORPORATION e« LANCASTER, OHIO 


W50-G/13 11%" Milk White Divided Relish Dish 
B50-G/13 1%" Turquoise Blue Divided Relish Dish 
Both decorated in 22K gold. Each dish packed in attrac- 
tive gift box. 12 dishes’ to shipping carton. Wt. 24 Ibs 
Retails for about $1.00 
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The next three months . . . your customers will be buying fireplace merchandise 


(Continued ) 
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Praeger’s name, address and phone number. 
Rotogravure illustrations show many uses of 
fireplace accessories. These catalogs bring 
many mail orders and also attract customers 
from many miles distant. 

Outside selling of custom built fire screens 
helps the firm make sales of related items in- 
cluding gas logs, andirons, fire sets. 

Mr. and Mrs. Walter D. Praeger drive Sun- 
days through the better sections of San An- 
tonio and note homes with chimneys. These 
home owners are added to the mailing lists for 
accessory catalogs. 


Personal contact with owners building new 
homes or remodeling old homes gives the firm 
many fireplace customers leads. 

Custom installation orders are taken on 
forms provided by the manufacturer. Mr. 
Praeger has trained his installation men to 
handle offsets, corners and three-sided fire- 
place installations. 

Mr. Praeger says, “There is the immediate 
50 percent profit made from these installations. 
Word-of-mouth advertising brings us other 
customers for these jobs. About 90 percent 
of the custom jobs are for cash.” 





—_ 


= 
itp 





The best way to build sales volume in fireplace 
screens and related lines is to make a specialty 
of them. 

That is the opinion of Henry Bergquist of Junc- 
tion Home Town Hardware, in Seattle. 

Junction Hardware’s fireplace equipment de- 
partment attracts customers from a wide area. 
John Davis, store manager, says, “Firescreens 
are an excellent department for a small hard- 
ware store to specialize in. The dealer can set 
himself up in business with a very small inven- 
tory and still give a specialty service that will 
build new plus-sales volume. That’s the way we 
started, even though we now devote over 400 
sq ft of floor space to display of firescreens and 
accessories.” 

This firm began selling firescreens in a small 
way about five years ago. About two years ago, 
it expanded its service into a more aggressive 


_ What it takes to build up 


a fireplace department 


program which has built sales volume to the 
point that the firm now sells several hundred 
firescreen installations per year. 

In 1957, Mr. Bergquist remodeled his store, 
at which time he put in a display of firescreens 
and accessories in a 20x25 ft sales room on the 
mezzanine, at the rear. The display has been 
instrumental in increasing still further sales of 
those items. 

“Even though 90 percent of our firescreen sales 
are custom-built installations, we still need mer- 
chandise on display in the store to realize our 
full potential,” says Mr. Bergquist. 

“In a number of cases we sell firescreens from 
illustrations without having the customer even 
come into the store. Other customers want to 
see the screens we display even when they intend 
to order a custom-built job. They like to see the 
styling and to get some idea of how a particular 
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attention 
WHOLESALERS 


a 


DISTRIBUTORS! 
now cell 











The Pure Ribbed Polyethylene, All- 
Purpose Matting Sold Directly And 
Exclusively To Wholesalers, Distribu- 
tors, Jobbers And Manufacturers Only 








Now In Its Second Successful Year 
High Profit COVAMAT Has Consumer Appeal 
Sells Heavily, For Homes, Offices & Factories! 


THESE FEATURES TELL YOU WHY: 

Lays flat, edges won't curl 

Heavy weight pure polyethylene 

High skid-proof ridges 

Water-proof, grease and acid resistant 
Consistently high quality 

Hundreds of practical uses 




















AVAILABLE IN CLEAR AND 
TRANSLUCENT CARPET COLORS 


In 50 & 100 Foot Rolls, 30” Wide 


SEND FOR YOUR FREE SAMPLE 
OF COVAMAT TODAY! 


| Mr. Julian Cerf 
| Raritan Plastics Corp. 
267 Fifth Ave., New York 16, N. Y. 


Dear Sir: 


Please send free sample of COVAMAT, the pure 
polyethylene all-purpose matting. 

Yes, | am interested in a distributorship. Send 
details immediately. 


FUN eine sasenes | ui 

CTEESY ~ ciliinceesvnsscaieinie 
ADDRESS - skies dibhisidietinnctigshati 
FI Wh ccc. + <astidbeiensinsidilinandatchineasiadll nannies STATE 











SOCESHSSSSSHESSESSSHPSSESSSSSSCESEE 


Inquire About “Shelvomat”, Our Shelf Liner 
Available In 1134” Widths 


1 ERIE STREET, PATERSON 4,N.4J. 


ne OR ONS REE SS SE Se ae Co Ok MET NG 
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type of screen will look beforehand. Then, of 
course, there are the accessories which add to 
the sale and which we must have on hand in 
good variety.” 

For every custom job, the dealer must go to 
the home and measure the fireplace, then send 
the specifications to the manufacturer whose line 
he sells. 

If the store installs it, that requires another 
trip to the customer’s home. An installation 
charge that is adequate to cover the expense of 
that job is included in the selling price. 

But customers must be told of the service, ac- 
cordingly Junction Hardware has an ad in the 
classified section of the telephone book which 
develops a number of sales. 

Satisfied customers have been arother impor- 
tant factor in building sales. In recent years the 
firm has advertised in a Seattle daily newspaper 
as well. 

This advertising is concentrated during the 
period when firescreens sell in largest quantity. 
That season starts about Sept. 1 and extends 
into February or March. 


The next three months . .. your customers will be buying fireplace merchandise 


(Continued ) 


As a small neighborhood store, Junction Hard- 
ware cannot afford a big advertising splurge, but 
beginning in September the firm takes about six 
column inches of display advertising two to three 
times a month. It advertises in the Sunday news- 
paper, the ad appearing in the television section. 
This advertising costs $60 to $70 a month. Peo- 
ple in the south-end have also become acquainted 
with the service through seeing the store’s truck 
used to make calls on customers who are inter- 
ested in an installation. 


“We believe that homeowners with fireplaces 
tend to under-rate the importance of attractive 
firescreens in their home decorating schemes. 
We point out to them that if they are willing to 
spend $1000 to decorate their homes with car- 
pets, draperies, and paints, they should be will- 
ing to spend enough on their fireplaces to make 
them equally attractive. The fireplace should be 
the center of interest of the living room, which 
in turn is the center of the home. This approach, 
which is a completely honest one, has helped us 
make many fireplace screen sales.” © End 





EMO MELLEL 


THROUGH YOUR JOBBER 


y, 2Pe.Sizling 
“STEAK PLATTER SETS 


@ 12”x8” mirror-polished 
cast aluminum platters! 


® 13”x6”" solid mahogany 
recessed base plates! 


Same Generous Size that until 
NOW Has Sold For *4.95! 


FRED ROBERTS COMPANY 
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12th & Howard Streets 
San Francisco 3, Calif. 
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Consul Stormoguide* Combination ther- Compass Display Deal. Shows six Outdoor Window Ther- New $5.00 Indoor-Outdoor Ther- 
mometer and hygrometer. Gives 12 to24 types of Taylor compasses mometer. Translucent mometer. Ranges for all U. 5S. 
hour forecast. Gray plastic case with stocked in storage compart- back, big scale for easy climates. Single scale for com- 
metal base (* 2583), or Brown on gold ment. Only 946" x 12" x 4%”. reading. Order #5328. parative readings. In White 


lacquered base (* 2584). List $9.95. Order * 2907. $1.50 to $3.75. List $3.25. ¥ 5336, Brown * 5337. $5 each. 
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HERE'S HOW 10 MAKE 
MORE MONEY 
THIS FALL AND WINTER 


New Taylor instruments and display 
deals increase small space profits! 





























SMALL SPACE merchandising-displays and 
new Tay lor instruments will help you make 


more money during the “bad” weather 




















*“thermometer-barometer’” months ahead. 





The Taylor products on this page are 





proven impulse and gift sellers. Many of 
them will be featured (4-color ad) in the 
November 29th issue of the Saturday 
Evening Post. 

The compact display units are stocked 
according to popularity, based on actual 





WALL 
mometer — 


sales results—return an excellent profit per 
square foot. Order from your wholesaler 





now or write l'aylor Instrument Companies, 
Rochester 1, N. Y., or Toronto, Ontario. 


NEW THERMO-PAK DISPLAY DEAL—> 


holds a fast moving assortment of household 
thermometers, pre-selected on the basis of actual 
sales. Permanent, all metal, self-service display 
rack free with deal! Perfect for window display 
too—top section can be wall mounted. The retail 
value at list, (markdowns are practically unheard 
of), is $40.18. Your cost, package net is $24.10. 
Your profit— $16.08. Order No. 5158 assortment 
from your wholesaler. 

*Reg. U.S. Pat. Off. 


aylor Lnslruments 


MEAN ACCURACY FIRST 
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It pays to specialize 


Carlisle Hardware’s ski shop is one of the best in New 


England. The reasons why provide lessons in merchandising 


that apply to most departments of most stores 


What department gets the spot- 
light in your store? Would some 
other department return more 
profit, with the same amount of 
effort? 

A hardware store can’t specialize 
in more than a few lines, there 
isn’t time or room. So most stores 
have to be choosy as to which lines 
to feature. 

A department that is singled out 
for specialization should have many 
things in its favor: 


(1) Local sales appeal. 
(2) Promotional budget. 


(3) High turnover and profit po- 
tential. 


(4) Well-trained management. 


(5) Repairs and _ special _ser- 


vices. 
(6) Credit. 


If you’re going to consider any 
department for specialization, make 
certain first that you can offer your 
customers something more than 
your competition in the same lines. 

About 20 years ago, Carlisle 
Hardware Co., Springfield, Mass., 
decided to specialize in ski mer- 
chandise. The ski shop was founded 
on the principles mentioned. Now 
it looks forward to a possible sales 
volume of $80,000 for 1958. 

Let’s examine the requisites for 
specialization more closely, to pin- 
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point the reasons for Carlisle’s ski 
shop’s success: 
© Local sales appeal. 

Springfield is near the heart of 
New England’s bountiful ski coun- 
try. Toddlers and old folks ski at 
nearby resorts in a four-state area. 
® Promotional budget. 

Three- and four-column ads, 


backed by full display windows are 
common at Carlisle in the Septem- 
ber-March season. Any specialized 
department ought to be set up on 
a minimum promotional budget of 
2 percent of gross retail sales. 
® High turnover and profit poten- 
tial. 

(Continued on page 288) 





Ski shop manager Stan Brown is a professional skier. His customers know it, 
and have confidence in his judgment. 
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Town and country fair 
makes friends for firm 


When you have a slack season, 
hold a fair in your store. 

An eastern dealer holds a fair 
each March, calls it the Town and 
Country Fair and makes no effort 
to make sales at that event. The 
purpose of the fair is to attract 
old and new customers. 

Factory representatives demon- 
strate appliances, power tools, lawn 
and garden equipment. 

Refreshments are given visitors 
who are asked to register for free 
drawings for merchandise. No pur- 
chases are required for participa- 
tion. 

The store is completely cleaned 
from the front door to the rear 
entrance to make it attractive to 
all visitors. 

Members of the sales staff are 
instructed to act only as hosts dur- 
ing the two-day event and not to 
try to sell. 

“This policy,” says the store 
manager, “creates a chatty atmos- 
phere among the guests. Some 
of them stay in the store for sev- 
eral hours and visit with old 
friends.” 

Some customers see items they 
will buy at some other time, items 
they might not have noticed in 
a hurried shopping trip. 


How you can build sales 
in bridge party prizes 

Find out what your customers 
want to pay for party prizes. 

If a woman wants a $2 limit 
for bridge prizes, do not try to 
sell her higher priced items right 
away. Show her the $2 merchan- 
dise. Then compare some higher 
priced items with those she has 
seen earlier. 

Remember that gadgets and other 
housewares items make a partic- 
ular hit with bridge party host- 
esses. 

As an additional sales clincher 
offer to exchange these items for 
different colors should the winners 
want them. 

If the prize winner wants to 
make exchange for something en- 
tirely different, then tell her you 
will do so. The exchange could 
well be for something in a higher 
price bracket. 
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in LESS FLOOR SPACE with 
this REVOLVING Lustro-Ware 
Basket Tree 





Here’s the you can COMPACT sturdy steel stand 
hoveia youl ines. @ whiz in takes less than 3 x 3 feet of space 
high traffic areas . . . requires little 

space and sells eight popular styles Top & bottom SHELVES 


of Lustro-Ware payee waste baskets.) REVOLVE SEPARATELY 
FREE merchandiser without delay and keep ae et Ses ee 


your housewares section stocked from the bath, kitchen. USE ANYWHERE 


line of over 200 fast turnover Lustro-Ware instant VISUAL INVENTORY 
staples. 


for refilling from open stock 
High Margin PROFIT MAKER 










peers 
| waste baskets | 


waste esa eee coetpret cheMerpeen 
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BT-8 BASKET TREE complete 


with 46 piece asst. of 8 popular styles 
of Lustro-Ware baskets. 


Twelve B-29 S$ Round 9 at. baskets . $1.29 
Six B-31 $ Oval 8 at. baskets . . $1.49 
Six B-32 $ Round 15 qt. baskets . $1.98 
Four B-33 § Round 24 at. baskets . $2.98 
Four B-34 $ Round 34 at. baskets . $3.95 
Six B-35 $ Oval 11 at. baskets . . $1.98 
Four B-36 $ Oblong 18 at. baskets . $2.49 
Four B-37 S$ Rect. 30 qt. baskets . $3.49 






SHELVES REVOLVE 





Sturdy Steel BASS ET TREE, FREE with 
traffic stoppingMsign. Display and 
merchandise all packed for easy handling 

. sets up in a jiffy . . . built to give 
years of selling service. For more 
information write 


COLUMBUS PLASTIC PROD., INC., ree Ohio 


Sales offices in principal cities of U.S.A. and Canada 


WORLD’S LARGEST Manufacturer of plastic housewares 
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Homeowners’ check-list 
sells variety of items 


Here’s an idea used by a Pacific 
Coast firm to supplement the com- 
munity welcoming service it uses 
to contact newcomers. 

The firm sends a welcome card 
offering a free gift. That folder 
also has with it a check list for 
homeowners. 

The checklist shows the firm’s 
name and its copy reminds custom- 
ers that the list is compiled for 
their convenience. 

Emphasized on the check list is 
the fact that it, the list, will help 
make housekeeping easier and that 









Easy to install . . . requires shal- 
low hole . . . fixture can be re- 
moved and replaced without 
loosening anchor...a few ham- 
mer blows set anchor firmly .. . 
conical-shape nut expands lead 
sleeve to provide strong holding 


; it will save time. 
power ... widely used by elec- ice 4 | . oe dcine pierces 
tricians, plumbers, carpenters, utaway drawings show how The list of more than 100 items 


ornamental iron workers, main- setting tool expands lead includes such low-priced items as 
tenance men, awning and sign sleeve around conical nut. clothes pins and pot holders. It also 
men and other tradesmen. mentions a vacuum cleaner and 
electric housewares including 
| kitchen clock and toaster. 








HAMMERLESS SETTING TOOL 4 





Expander hammerless | P _ Saturday specials pull 
setting tool for easy installation of Arro Machine Z 
Screw Anchors in hollow tile, bottomless or weak-bottom holes. downtown store traffic 











To pull Saturday traffic into its 
downtown store a western firm 
advertises weekly one-day specials. 


| One outstanding special value 
THE (ARRO) p> LINE OF MASONRY | Item is advertised on Friday night. 
ANCHORING AND DRILLING DEVICES | The ad shows the regular price, 


special price, and other details. It 
also includes an illustration of the 
ARRO-CORE MASONRY DRILL special item. 
A box used in the ad says, “A 
— | genuine bargain—each week we 
ARROFLUTE CARBIDE MASONRY DRILL offer you a value far below today’s 
= selling price. Reason? — we want 
eat i, to get acquainted.” 


FOUR-FLUTE HAND STAR DRILL 






EXPANDER HAMMERLESS SETTING FOOL 


MAL-LEAD BOLT ANCHOR 


nee 








FOUR-FLUTE DRILL POINT 


~ a 
ome ae ae HARDWARE HUMOR 


STUD BOLT ANCHOR 









DOUBLE EXPANSION SHIELD 


TWIST DRILL POINT 





LAG SCREW EXPANSION SHIELD SPIRAL-DRIVE NAIL ANCHOR 


um € 


TWO WING TOGGLE BOLT 












LEAD SCREW ANCHOR = RUBBERGRIP DRILL POINT HOLDER 


ee . 
PF nny : ; . 
ie a 8 f 





TUMBLE TYPE 
TOGGLE BOLT JUTE PLUG LITTLE MAJOR TURNBUCKLE 


DISTRIBUTORS: 
This Advertisement Appears in Leading 
Publications Directed to Your Customers 


ARRO EXPANSION BOLT COMPANY Pa Salas erro as 


Dept. H, P.O. Box 388, Marion, Ohio bathroom scale.” 
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THe AVP Company 
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From pine...to pulp... 
to paper...to people... 
through KVP 


“Producing America’s household 
papers is our business. We manage 
3,400,000 acres of forest, and we 
select only the most suitable trees 
to make into protective papers. 
Some call us “Tree Farmers’ — 

we grow more trees than we use. 
So there will always be KVP 
paper for the future.” 














In your area alone, thousands like her see and hear 








KVP ads and radio commercials... 


Get your full share of the profitable sales on 
KVP Shelf Paper and Freezer Paper that can 
come your way. All you need do is keep these 
two popular household papers out where the 
customer can readily see them. KVP national 
advertising has already told your customer why 


her best buy is KVP. 


In addition to a continuing schedule of ads 
running in Parents’ Magazine, Better Homes 
and Gardens, and Farm Journal, KVP household 
papers, particularly our freezer paper and shelf 
papers, are being sold by Don McNeill, coast to 





coast on the all-time popular radio show, The 
Breakfast Club. 

Keep careful check of your stocks—especially 
of KVP Freezer Paper. It is the nation’s No. 1 
freezer paper. Don’t lose easy sales because of 
an out-of-stock condition. 

If you are not at present carrying the KVP line 
of Household Papers, write us today. We will 
gladly send samples and complete information. 
Other KVP Papers: KVP Baking Cups, KVP Dust- 
ing Paper, KVP Waxed Paper, KVP Gift Wrapping, 
Harvey Baking Cups, Harvey Dustex, Harvey Table 
Ensembles, Harvey Nut Cups. 






























\' KALAMAZOO, MicHican 





There’s cash, contacts 
in handling telegrams 


If you want a little extra cash 
each month, and a way to get your- 
self known around the neighbor- 
hood, call Western Union. Then 
have Western Union make your 
store the local telegraph office. 

That’s what Mort H. Epstein did. 
His World Hardware store in 
Springfield, Pa., a suburb of Phila- 
delphia, is the local] telegraph office. 

Western Union put in a trans- 





THE ORIGINAL 


mitter, so telegrams come in writ- 
ten out on a message blank, and 
outgoing messages can be sent. 

Here is what Mr. Epstein gets 
for giving over desk space to the 
telegraph office, plus his time to 
work the machine and delivering 
messages: 

Cash income, averages out at 
more than $100 a month. 

Community recognition, known 
throughout Springfield, for tele- 
gram envelopes carry the hardware 
store’s imprint, stamped on. 





2-TUBE SPRINKLER 


GIVES 
YOU 














ROUND HOLES 


Tiny round holes will 
not tear, enlarge or 
weoken plastic .. . as 
do slits or cuts. 











LARGER TUBES 


Each tube larger thon 
combined tubes on many 
aewe™ multiple-tube sprinklers. 








* MORE PROFIT + INCREASED SALES 


+« OVERWHELMING CUSTOMER ACCEPTANCE 
+*« BETTER QUALITY ~+« NATIONALLY KNOWN 
+*« LIGHTWEIGHT, EASY TO HANDLE 


Now in full 4-color CARI-WAY packages the ANDREWS 
sprinklers are more convenient to display . . 


convenient to sell . . 










. and more convenient for your 
customers to pick up, examine and buy! 


Inside each pack is a famous ANDREWS “Original 
2-tube Sprinkler.’?’ Recommended and used by land- 
scape architects throughout the country. Sprinkles 
around curves and over uneven ground with a gentle 
spray that won’t harm delicate flowers or wash away 
soil . . . even on slopes. And it won’t rot, mildew, or 
stick together . . . even when stored wet! 


See your wholesaler or order direct. 


4621 BEAVERTON-HILLSDALE HIGHWAY 
PORTLAND 19, OREGON 





CAN BE SHORTENED 


Shorten sprinkler by 
moving end clip to de- 
sired length. Never use 
too close to coupling! 


LIST PRICE 
. more 20 feet.... . _. $2.60 
30 feet... .. 3.66 
40 feet... .. 4.40 


50 feet (roll pack). 4. 
100 feet (roll pack). 9.76 
Sprinkler with connector 
and washer is ready for 
use. Packed in cartons 
of six. 


ASSORTMENT 939°C 


$59.26 retail value 

SHIPPED PREPAID 
3— 20 foot lengths 
3— 30 foot lengths 
1— 40 foot length 
5— 50 foot lengths 
1—100 foot length 








5 Repair Kits 
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Contact with new residents, a 
first-hand contact. Most folks mov- 
ing into Springfield, a community 
of more than 25,000, have to wait 
a few weeks for telephone service. 
Meanwhile, their communications 
contact is via a telegram. World 
Hardware gets to know just about 
everyone moving into the com- 
munity. 

World Hardware has its truck 
out making deliveries most of the 
day, so there is no special prob- 
lems in delivering telegrams. 


Nursery department is 
good traffic puller 


A Texas firm increased its femi- 
nine traffic when it added an ex- 
perienced nursery man to its staff 
and built a greenhouse to grow 
plants. 

A member of the firm says, “We 
grow a wide selection of tropical 
plants and plant them free of 
charge for customers so that the 
plants will get a proper start.” 

This firm exhibits plants grown 
in its greenhouse at local flower and 
garden shows. To add interest to 
its display and attract more visi- 
tors the firm offers those who regis- 
ter at its booth free drawings for 
some large hydrangeas and some 
garden supplies. No purchases are 
required. 

The nursery department often re- 
ceived requests for landscaping 
service. This type of job is now 
handled by the firm’s nursery de- 
partment. 


Outside salesman keeps 


useful, simple records 

Here’s a simple method a retail 
dealer’s outside salesman uses to 
keep records on his farm and ranch 
customer accounts. 

He lists names and locations of 
farms and ranches in an indexed 
loose-leaf note book. For each cus- 
tomer he uses a single page. 

These pages list the farm, its 
acreage, number and type of live- 
stock and number of people living 
and working on the farm. The 
names of the owners, managers and 
foremen are shown in these pages. 

What the farmers have bought in 





























Polyethylene pipe selis faster 





when its tag promises long life 





You're stocking merchandise that has 
the public’s confidence when you order 
plastic pipe made of Tenite Polyethy- 
lene. 


Eastman is a leader in plastics, and 
its pipe-grade polyethylene is a care- 
fully formulated material that produces 
long-lasting pipe. Tenite Polyethylene 
offers outstanding resistance to weath- 
ering and stress cracking...the two 
factors that can cut short the life of or- 
dinary polyethylene pipe. 

Ideal for carrying cold water indoors 
or outdoors on farms, in the home or in 
industry, polyethylene pipe enjoys a 
steadily increasing market. It can be- 
come a regular profit-maker for you. 

Users like its light weight and easy- 
handling characteristics. Its flexibility 
permits it to be curved around most 


obstacles, with less need for angle fit- 
tings. It's available in rolls for long, 
coupling-free runs, but it can also be 
cut into short lengths with a knife. Sim- 
ple compression fittings speed connec- 
tions. Freezing does not harm the pipe. 

Tenite Polyethylene plastic is made 
by Eastman and is supplied to extrud- 
ers who produce the actual pipe. This 
pipe carries the tag shown here. It’s 
your customer's assurance that he’s 
getting all the advantages of Tenite 
Polyethylene. 

For the names of pipe extruders plus 
a free folder explaining the usefulness 
and durability of pipe made of Tenite 
Polyethylene, write to EASTMAN 
CHEMICAL PRODUCTS, INC., subsidiary 
of Eastman Kodak Company, KINGS- 
PORT, TENNESSEE. 
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This yellow tag 
assures your customers 


of durable |) plastic pipe 


rHts 
LONG-LASTING, FLEXIBLE 
PIPE iS MADE OF 


WEIN 


POLYETHYLENE 
an Eastman plastic 


Tem te Potyettyteme « Ihe Brand name of 2 high 
~ marketed by CASTMAN 
. 


@any te inetan » Never Corredes + Requires so Threading 
Ligrt in Welgrt + Aseures High Flew + Veaffected Dy Freezing 


MeN 


POLYETHYLENE 


an Eastman plastic 
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FASTER TURNOVER ON 
MINIMUM FLOOR SPACE 


\ wate a ‘. 
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That’s the BIG PROFIT PICTURE for every 
TM TAYPAIL with PROOF COIL or BBB chain! 
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The many applications for TM Proof Coil and BBB Chain make 
them fast movers—top profit items for hardware dealers everywhere. 
Both are color-coded and tape-measured for quick, easy identification 
and measuring. Packed in rugged metal Taypails that stack easily... 
require minimum floor space...create mass displays... stimulate 
full Taypail sales and profits for you. 


Taypail has many secondary uses. Call 


aylor 
ade 


CHAIN 


your jobber or write for your copy of 
new Bulletin 26A today. 


S.G. TAYLOR CHAIN COMPANY, INC. 
Hammond, Ind. — 3505 Smaliman St., Pittsburgh, Pa. 


SINCE 
1873 
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the past and the types of items they 
may want in the future are listed. 

This record makes it unnecessary 
for the salesman to bother with 
larger and more cumbersome books 
and company office records. Since 
he carries the book with him on all 
of his trips, he has all the data 
he needs about a customer at his 
finger tips at all times. 


Courtesy card promotes 
instalment selling 


Courtesy cards are commonly 
used by hotels and department 
stores to attract more customers. 

When a time-payment customer 
completes paying on an instalment 
contract in a mid-western store he 
receives a thank-you letter and a 
courtesy card. 

The letter and card both em- 
phasize the fact that the customer's 
credit rating is a highly acceptable 
one. 

The courtesy card shows the cus- 
tomer’s name and address and is 
signed by the store’s manager. 

Use of these cards so impresses 
customers that many of them will 
promptly visit the store to talk 
about buying other merchandise on 
a time-payment plan. 

Some customers who have these 
courtesy cards will make two or 
three time-payment purchases in a 
year. 


Gift for new homeowner 
makes friends for firm 


A house warming promotion spe- 
cifically designed to attract new 
hemeowners to his store is used by 
a Pacific Coast hardware dealer. 

By arrangement with a con- 
tractor, the hardware dealer gives 
each new home buyer a coupon 
which entitles him to a free set of 
brass house numbers mounted on a 
plaque. 

All the new home owner has to 
do is to fill out the coupon with his 
name and address and take it to the 
store. 

The coupon is at the bottom of a 
mimeographed circular given to 
each new homeowner in the area. 
It tells some of the firm’s services 
and how these will help the new- 
comer. 
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Get the complete story ... see your Flexscreen man 
pronto — or write us today. 


BENNETT-IRELAND, INC. 958 North St., Norwich, N. Y. 


Melrose Park, Ill. « 1355 Market St., San Francisco, Calif. 


® Fiexscreen is the registered trademark of Bennett-Ireland, Inc. 
for safety fireplace curtains. 
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“flewsercer, has the 


PRODUCTS 





The all-new Flexscreen line is Joaded with every- 
thing your customers want in fireplace screens and 
decorative accessories ... new beauty . . . new con- 
venience . . . new handling ease for you and your 
customers. 


“Sflewsereen, has the 
PRICES 





Same high quality you expect from Flexscreen — 
at new low prices that build real volume. Extra 
10°; discount on all ensembles 
freight on moderate sized orders result in low 
net prices that will surprise you... 


and prepaid 


“flevscreen. has the 
PROGRAM 





73°, more color advertising in national maga- 
zines this fall will pre-sell specific Flexscreen en- 
sembles. And Flexscreen gives you the store pro- 
motion program — new color catalog, ad allow- 
ance, hard-selling displays, local ad mats, etc. 
that pays off right in your department. 


...and YOU get the 
PROFITS! 






































Clemson “pote 


i, POWER sOwERs mowene 5 9 


You sell more when you sell Clemson . .. more value, 
more quality, more customer satisfaction. 
And from Clemson’s line you get the right type, the right size 
for any customer need. 








CLEMSON 
HAND LAWN 


MOWERS 





Superbly designed to give years 
of trouble-free service 


® Cutting widths range from 17” to 14” 

® Handle is low mounted to prevent mower 
“bobbing” or somersaulting 

® Carbon steel cutting blades 

® Cutting height can be easily adjusted 
from 7/16” to 2”—no tools required 

B® Wheels are oversize with semi- 
pneumatic tires for easier pushing 

® Finish is yellow infra-red baked enamel 


Super Special 
16” Cut 







Thriftee 


16” Cut 
Clemson Rotary and Reel Power Mowers ae 
Top value in power mowers, takes the work out of grass cutting. f 


ROTARY TYPES 





Clemson 18’ 
Power Drive 


Clemson 21” 
Self-Propelled 





® 21” self-propelled 


model, 18” and 21” push models. ® 18” Power Drive model 


@ 21” models have extra-powerful 2% h.p. with special reel disconnect 
Briggs and Stratton engines, 18” model 13% h.p. clutch, 18” and 21” Power Drive 
®@ Self-propelled model has convenient handle Jr. models. 
control that anticipates your moves. You stop ® Powerful, efficient 134 h.p. 
and the mower stops. It can’t run away. Briggs and Stratton engines. 
You move forward ...it engages the power ®@ Convenient handle control 
and the mower moves. (similar to Rotary Mower control). 


® Leaves and twigs are mulched and evenly 
spread on lawn. 


®@ No dangerous discharge ports. Get the facts on Clemson Mowers from your local 
®@ Cutting height is easily adjusted, and Clemson distributor. Consider them all and you'll soon 
mower cuts to within 54” of obstructions. see that Clemson is the best profit maker by far. 


Remember: Clemson quality features make a Clemson 
Mower run smoother, last longer...and sell easier. 


CLEMSON ...:.. «. 


Middletown, N.Y. 
Since 1883 ...mokers of quality cutting tools: 
HAND AND POWER HACK SAW BLADES, METAL AND WOOD CUTTING BAND SAW BLADES @ «04 
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Power tool clinic pulls 


heavy traffic for store 

When a hardware dealer sells a 
power tool he has in mind the 
possibility of selling the customer 
additional units. The dealer also 
wants to sell equipment to that cus- 
tomer’s friends. 

How will he make those extra 
sales? 

When a western dealer sponsored 
a power tool clinic he did it to make 
sales throughout the year. 

That dealer used local news- 
papers to tell customers that 14 
factory-trained men would be on 
hand to show owners and prospec- 
tive owners how to get the best use 
out of their power tools. 

Customers were asked to “bring 
any woodworking problems you may 
have.” 

Professional carpenters and do- 
it-yourselfers received different 
types of letters. 

Customers who attended the 
clinic were entitled to participate 
in free drawings for some power 
tool accessories, no purchases being 
required for registration. 


W ant traffic inside? 
Stop ’em on the outside 

While there is good profit in 
selling growing plants, such as 
tomatoes and others in this pic- 
ture, there’s more to it than meets 
the eye. 

Plants are lined up on the side- 
walk in front of M. S. Yearsley & 
Sons Hardware, West Chester, Pa., 
each morning through the spring 
and summer months. Almost every 
passerby stops to examine the 
plants. Many decide to buy. 

Here’s where the traffic gim- 
mick becomes effective, for there 
is no outside register or clerk ser- 
vice. Customers either select their 
own plants and go inside to pay 
for them, or go inside to get a 
clerk to help them with selection. 

Once the customer is inside the 
store he is exposed to a host of 
lawn and garden staples that tie 
in nicely with the growing plant: 
hand fertilizers, sprays, 
chemicals, stakes, etc. 

Often the tie-in sales are far 
in excess of the 3-for-25¢ tomato 
seedings. 


tools, 
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Cash in 

— on vour cust ae 

Shuford’s HAWTH< omers 
’ 


preference for 
Clothes Line! 


IRNE Braided Cotton 


Take advant 
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Shuford’s HA WrHonmand 
Lu 4 or 


| display 
and bigger profits! 


more sales 


It’s “pr 

pre-stretcheqd” 
less Stretch, xB ag 
white. Won't’ kink 
All-weather line 
connected 50 ft 


more strength 
, Wear. Gleaming 
or ravel, easy to ti 
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Sell Shuford’s AZAL EA° 
No. 7 Braided Cotton Clothes Line 


Heavier and 
fuller. “ 
$09. No ravel ‘ei ie stretched” ¢ 
os kinks WO conne = more strength less 
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EVer-wranne $70 div 
fopped clear film — pack 





CLOTHES LINES e TWINES 
PRESSURE - SENSITIVE PAPER TAPES 
SASH CORDS e WEATHER STRIPPING 
COTTON & RAYON YARNS e EXTRUDED PLASTICS 


GRR, 
Mills, 
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new tips 


for more sales 
GARDNER Packaged 


WEATHERSTRIPS 


Gard-Strip The modern gasket type vinyl 
plastic weatherstrip for doors and 
double hung windows. 


Holdfast Treated felt on notched brass or 
white metal; also, burlap reinforced 
jute and hair felt. 


Firm-Flex (gasket type) Specially-treated 
vermin-proof felt with hemp core 
and covered with rubber-covered 
fabric. Reinforced tacking flange. 


Storm Seal (gasket type) Cotton filler 
with maroon color, rubber-coated 
sheeting. 


Spring Bronze Durable, tempered bronze 
weatherstrip for doors and double 
hung windows. Also, Door and 
Window Sets and Door Bottoms. 


Order from your jobber, or write us 


Also Stock Spring Assortments 





Clean-out Augers 
Pole Sockets 


ARDNER WIRE CO. 


1329 So. Cicero Ave., Chicago 50, Ill. 
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NOT TO THE BUTCHER 

NOT TO THE BAKER 

NOT TO THE CANDLE- 
STICK MAKER ... 


but to hardware stores, YOUR 
hardware store .. . Every ad we've 
ever run, has specifically directed 
customers to hardware stores for 


their Water Masters .. . We will 


continue to send these customers 
to your store. Stock Water Master 
Tank Balls and enjoy these easy, 
frequent sales. 


SELL THE 
GENUINE 


WATER 
MASTER 


The Hardware Man’‘s 


TOILET TANK BALL 
America’s Largest Seller 





| 
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It pays to specialize 


(Continued from page 276) 
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One of a dozen extra services of Carlisle's ski shop, this poster is kept 


the minute via telegraph. 


A line with gross profits of less 
than 3314 to 40 percent is not your 
best bet for specialization. 

Why invest time and money on 
a short margin line? 

Why give extra effort to a line 
that won’t turn over at least three 
time a year? 
© Well-trained management. 

The best way to sell skis is to 
employ a skiing professional. 

That’s exactly what Carlisle did. 
Carlisle’s Stan Brown is an expert. 
He knows how to step-up sales, tie- 
in sales, and missionary sales 
That’s what happens when you hire 
an expert. 

Stan Brown believes, “First sell 
skiing, then you’ll sell skis.” 
® Repairs and special services. 

Carlisle believes it’s pure fool- 
ishness to sell an item with no in- 
tention of rendering services later. 
The two go hand-in-hand. 

At Carlisle, skis are mended, 
bindings installed, skis are traded 
(and refinished for resale), and 
ski conditions for all areas in New 
England are posted via telegraphic 
service for customers. 
® Credit. 

Two-thirds of Carlisle’s ski shop 
sales are credit sales. This is much 
higher than the average for all 
hardware stores. The firm’s credit 
losses have been under one-half of 
one percent. 

Credit is cleared quickly on the 
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sales floor, in no more time than it 
takes to phone the credit bureau. 
Most accounts are set up for a 
year or less on revolving credit. 

What are the benefits of special- 
ization? 


At Carlisle, benefits read like 
this: 

Repeat volume, for most of 
Carlisle’s customers will shop no- 


where else. 

Big ticket sales, for a $100 ski- 
shop sale is commonplace. 

Tie-in sales, for this is easy in a 
well-stocked department manned 
by experienced salesmen. 

A big, profitable volume of sales, 
for Carlisle sees $80,000 in retail 


sales as its goal for 1958. °® End 
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. and there's no charge tor our 
baby sitting service. 
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YOU CAN'T MISS... 


with | | FS | ; 


J 
A new, new merchandising program 
y 


SAME TOP QUALITY | 


















combining 


@ The DESIGN’S there 


e The VALUE’S there 
e The PROFIT’S there 


¢ The NEW LOW PRICE’S there 


AND YOU'RE THERE WITH AMES STOOLS, CARTS AND JUVENILE FURNITURE 


Here’s a new merchandising program made possible by the _in years — now at an unbeatable price. More value, more exclusive 


tremendous sales and acceptance of Ames Maid. You get all features, and that new low price means you're there with more sales 


the features that made Ames Maid the most talked about line and more profits. Let us tell you all about it! 





5 














0. AMES co. Parkersburg, West Virginia 


O. Ames Company also manufactures the famous Ames line of shovels and garden tools, and Ames-Aire casual furniture. 
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Exclusive Features 


®@ Patented inner heat tubes 
® Patented built-in blower system 


@ “Traveling” Floor Heat 








Dealer Plan 


When you merchandise Siegler, you’re the dealer who cashes 
in. Get all the facts on Siegler Selective Dealership Plan. 
SIEGLER HEATER COMPANY, CENTRALIA, ILL. 





OIL, GAS, 
LP-GAS 


HOME 
HEATERS 











AMERICAN MARKERS 


Never Before... _ 
So Complete a line 


CELLOPHANE 


Here are the big-volume markers 
that every hardware jobber and 
dealer should stock and sell! 


HUNDREDS OF SPECIALIZED MARK- 
ING CRAYONS TO CHOOSE FROM! 


“’ 
FOR EVERY SURFACE, EVERY MARK- 


ING PURPOSE— DP 
FOR PRODUCTION, iNSPEC- HOTMETAL LEAT 
TION AND SHIPPING— ~~ , 

FOR PERMANENT, SEMI-PER- 4, 
MANENT, TEMPORARY MARKS | 


Send for our industrial fold- 
er describing our complete 
line of American Markers. 
Free! Dept. HA-53. 


MARKING 


IDENTIFICATION HEADQUARTERS 
FOR OVER 100 YEARS! 


RAILROADS 


The American Crayon Company 


Sandusky, Ohio New York 


290 





Exclusive Performance 
































Mail survey tells firm 
what its customers want 


Six months after a New England 
firm opened its store the entire 
mailing list received a self-mailing 
piece with business reply card. 

Customers were asked to check 
each of 16 types of merchandise or 
services they wanted the firm to 
offer. They were also asked to check 
whether they wanted the store open 
on Thursday or Friday evenings. 
Because of customer request the 
store is open Friday evenings. 

Each of the lines and services 
listed on the card were available 
when the store was opened. The 
listing reminded customers of the 
variety of stocks offered. 

Kighty-two mail replies were re- 
ceived for the 4000 pieces sent out. 
Many customers brought the cards 
into the store instead of mailing 
them. 

The cards also offered those who 
would ask for them a free yardstick 
with the firm’s name and address 
printed on it. Dozens of customers 
asked for them. 


Parking lot includes 
customer wailing spot 

In the warm weather some hard- 
ware dealers place canvas Ccan- 
opies over a small section of their 
parking lots to give customers a 
sheltered area in which to wait 
for members of their family. 

By including some lawn and 
garden furniture, attractively ar- 
ranged, these dealers sell many 
of these items to customers. 

Some dealers have the apron 
used for the shelter spot raised a 
few inches, above the rest of the 
parking lot. 


Personal calls promote 
sales to dairy farmers 


A simple courtesy idea helps a 
Minnesota dealer make sales of 
milking machines and related lines 
to many farmers. 

ree, periodic equipment check- 
ups are made during the first year 
the farmer owns the milking ma- 
chine. 

When the dealer’s service man 
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| GET A BIGGER SHARE OF THE 
FABULOUS AEROSOL MARKET WITH 
BULLS EYE’ SPRAY, SHELLAC 










Introducing Butts Eve Spray SHELLAc—the same famous 
Zinsser quality, but in a new clear formula and in a new, 
handy aerosol package! Your customers will like this easy 
way to touch up worn floor areas (blends perfectly with 
varnish, lacquer or any other worn floor finish) . . . refinish 
furniture (especially the rattan and wicker type) . . . seal 
off knots, sappy streaks and spackled areas . . . and it has 
scores of other household uses. 


HERE’S OUR PROFIT-MAKING INTRODUCTORY DEAL: 
ONE FREE WITH ELEVEN! (Expires Nov. 15, 1958) 
Buys Eye Spray SHELLAC is packaged twelve 16-o0z. cans 
to each case. For a limited time, one can in every case is 


vours FREE! 


This gives you a handsome 45% profit as shown below 


Suggested At 1 free with 11 At 1 free with 11 
Retail Prices Your Cost Is Your Profit Is 
$1 FO each $1 .07 each $9.71 per doz. 


$21 .48 per doz. $1 1.77 per doz. 45% 


. Eye-catching counter display — 
tf plus a supply of descriptive fold- 
g ers — included in every case of 12 
, cans! 


ACT TODAY! ORDER FROM YOUR REGULAR BULLS EYE DISTRIBUTOR 
OR USE COUPON BELOW. 








QUICK AN 
h up thresholds. d 


‘ eo 
8 areas and stor * 


Prices Slightly Higher West of the Rockies 





o** — ee ee ee ee ee ee ee ee ee ee ee oe oy 


WILLIAM ZINSSER & CO. 
516 W. 59th Street, New York 19, N. Y. 


furniture gure 


seal knots. sopPy tied 
areas befor 


‘ Please send me more information about BULLS EYE SPRAY SHELLAC. 
Prened areas °™ 


,ee* 




















i , Name i 
> nA 1 N F 
‘=S \N i Company | 
_ | Street | 
16-0z. Aerosol Can. Suggested Retail I City Zone State | 
Price — $1.79. Can be used over any j [] Please include the name of the nearest Bulls Eye Distributor. | 
worn floor finish! 
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finds a minor adjustment or repair 
necessary he has the necessary tools 
and parts to do the job on the spot. 
This service is free, unless parts 
are needed. 

These calls give the firm the 
uae names and addresses of other cus- 
tomers who may be in the market 
for milking machines and other 


, TOO MANY CU STOMERS dairy farm items. 
LEAVING WITHOUT BUYING? The service man receives a small 
° commission on every big-ticket item 


sold as the result of his calls. 



































“Hardware Age’ recently reported a sur- 
vey that showed two thirds of customers 
who leave a store without purchasing tried ; 
to buy sémething but were frustrated in Teaser windows can pull 


thei . 
eir attgmpts. a traffic into your store 


/ Arouse the curiosity of passersby 
with window displays and you can 


TEMS pull them into your store. 

BASIC l The old trick of showing some- 
thing “for men only” or “ for wo- 

FOR YOUR ELECTRICAL COUNTER men only” will usually attract 


everybody’s attention. 

















i, No. 690—''O.K..” Glass Plug Fuse As part of an electric shaver pro- 
| § No. 785—Extension Cord Set ‘ motion, an eastern dealer covered 
| No. 718—Pull Chain Current 'ap one entire show window with white 
| No. 840—Nite Lamp paper bearing a sign “for men 
es Cube Tap only.” About four feet off the walk 
No. 78!— lance Cord Set he cut a peephole with the invita- 
No. 751—AppP nee dle Cap | tion “look.” Most passersby did 
No. 179—Rubber Fion | look. 
No. 758—Plug Base Let They saw signs in the window 
No. 960—Pull Chain Socke which advised peepers that the firm 
No. 940—Push Thru Socket on was preparing a real surprise for 
No. g5—Plastic Insulated Wire a specific day. 
| : NEW Thenight before the surprise date 
and the Revolutionary an electric shaver bar was set up 
| JIFFY PUSH-PULL PLUG along one wall. Electric shavers 
were shown with shaving lotions 
\ “The World's : and related items. A sign in the 
| Simplest Electric Plug’ rie nc aps men to come in for 
:; : tion a free dry shave. 
Here's the electric plug that's causing © one : 


Perfect for fast, easy at- 


throughout the country. appliances, etc. 


taching to cords of lamps, radios, 


§ U.L. APPROVED 
AND AERCHANDISED FOR FAST SALES HARDWARE HUMOR 
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HOW TO OC ie | mn 
CUT DOWN ON WALKOUTS | | “ — WW 























|. Stock EAGLE basic items | 5 asd oN WY 
| 7 Ysa & hy > | 
2. Display EAGLE self-selling | KEENE 
visual packages fe iS 
S oer) ee 
—\~a7—~ ) eY 
Send for Free Catalog pe | Meuk BREE + | \ 
SOLD THRU ot gle | 
bo , Ss WHOLESALERS ONLY gg YL +] ee 
EAGLE ELECTRIC MANUFACTURING CO., INC. Z, NBD 
LONG ISLAND CITY 1 * NEW YORK ae” os a 
- ; ' , ~ ~~ “ 
Perfection ts uot an stcectdent am 
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Outdoor displays build 
playground line sales 


Hardware dealers who have 
parking lots or wide sidewalks 
find outdoor displays of kiddie 
gyms are good traffic pullers. 

If this equipment is kept where 
youngsters can use it while their 
parents shop, adults and children 
will both like the idea. 

Youngsters will urge their par- 
ents to shop at your store so that 
they can use swings, slides, and 
see-saws. 

Some parents can be sold these 
units because of their children’s 
use of the equipment you display. 

It is a good idea to place a sign 
on the equipment to remind cus- 
tomers that like units are sold by 
your store. 

When outdoor gym equipment 
needs a new coat of paint, refinish 
it in a different color scheme. Color 
changes will make more people 
look at this equipment. These fre- 
quent changes can help sell cus- 
tomers on the idea that new and 
different color schemes on other 
outdoor items are desirable. 

This can help to increase your 
sales of outdoor gyms and paint 
and related lines as well. 


Anniversary ads build 
more housewares trade 


When your firm celebrates its 
birthday you have a good oppor- 
tunity to promote housewares. 

Whether it is your second, tenth, 
sixteenth or any other anniversary 
tell customers that you are offering 
them some specials to mark the 
event. 

Advertise those specials. 

Show specials in your windows. 
Use feature displays inside your 
store. If space is limited near the 
cash-wrap table then use a sign to 
remind customers of the specials. 

Remind your customers that be- 
cause of your birthday they re- 
ceive the gift of some bargain spe- 
cials. 

Some dealers use photographs of 
their housewares departments in 
anniversary ads. If you have re- 
cently remodeled or redecorated 
your housewares department you 
have even more reason to show a 
photo of it in your ads. 
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NATIONALLY 
ADVERTISED IN 
POPULAR 
MECHANICS —- 
LIVING — HOME 
MAINTENANCE 
& IMPROVEMENT 








| a FREE 

| ee BOOKLETS. 

‘* STUFFERS 
MANUALS. 
DISPLAYS, 
BANNERS, 
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your 


favor 


... when you stock 


) FABULON, FABULOY. 


PRYME, rated “aces” by 
homemakers everywhere for 
natural wood finishing. 
Why carry a “full house” of 


: clears, when the fabulous 


trio fills every wood-finishing 
need? Give yourself a “new 
deal” in sales and profits... 
call your distributor today, 
or write 








PIERCE &4 STEVENS 
CHEMICAL CORP. 


Dept. HA98, 710 Ohio Street 








Since t:ee6e 


Buffalo 3. New York 
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Gold Strand® Insect Wire Screening 


@ available in galvanoid, aluminum or bronze 
@ nine widths from 24” to 48” in 100-ft. rolls 
® standard 18 x 14 mesh 
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CFal Woven Ornamental Fence ah 
i tj : 
@ 100-ft. rolls in widths of 36", 42” and 48” i |" TW LLL 
@ two weights—heavy (specification A) and light * | } | | | a | | 
(specification A-11), both heavily galvanized Lr 
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CFal Woven Flower 








Bed Border 
noeaeds e ae?" and 150-ft. rolls in widths of i aaReae 
aos 16", 22” and 28” = 
®@ galvanized steel or aluminum ' 
va s . : * 
© pro-cet to 66° lengths; 28”, 32°, 36° widths —«-® ‘Haht end heavy weights ren Ce 
Bite ee Welded Wire Fabric 
@ 12 rolls in each carton 





w screen moking and repairing @ 100-ft. rolls in 5 widths from 24” to 72” 
‘ @ mesh sizes from 1” x 1” to 2” x 4” 












hardware products line 


Sales and profits increase when you carry a complete are cut to a minimum. 
line of hardware products. A high quality line assures Next time you’re in the market for quality steel 





customer satisfaction—builds up repeat sales. hardware products, make sure you take advantage 

You'll find it’s convenient to order from CF«I of the savings in time, trouble and money offered 
—one call to your nearby CF «lI sales office allows by a single source of supply. For further information, 
you to fill many of your needs from a single source _ call one of CF«l’s offices listed below—or your 
of supply— paper work, handling and shipping costs jobber—today. 
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Lok-Line® Poultry Netting 


@ 150-ft. rolls in widths from 12” to 72” 
® galvanized before weaving 
@ 3 meshes—%”", 1” and 2” 








CFal Merchant Wire 


®@ annealed or galvanized 
®@ gages from 6 through 18 
® packed in 100-Ib. coils 
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Quick Hitch® Gate Springs Perfection® Door Springs 
® oil tempered high-carbon steel wire @ japanned, galvanized or cadmium- 
@ japanned (indoor) or galvanized {out- plated finish 

door) finishes ® strong, regular or light pull 
@ standard length—15 15/16” ® standard length—16%” 
@ hook end style @ looped or coned hook end style 
® packed 6 to the box @ packed 12 to the box 
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Seassesaanaem CFal Hex Mesh Netting 


CFal Hardware Cloth in weineatahd eter weadee 


® heavily galvanized after weaving ®@ wire sizes from 14-20 gage 
@ 100-ft. rolls in four widths from 24” ® all standard meshes, in widths 
to 48” from 12” to 72” 


CFeal-WiIiCKWIRE 
HARDWARE PRODUCTS 


THE COLORADO FUEL AND IRON CORPORATION 


THE COLORADO FUEL AND IRON CORPORATION—Albuquerque * Amarillo * Billings + Boise + Butte * Denver + El Paso + Ft. Worth * Houston 








Lincoln > Los Angeles* Oakland* Oklahoma City * Phoenix ~ Portlond* Pyeblo* Salt Lake City> San Francisco* San Leandro* Seattie+ Spokone* Wichita 
WICKWIRE SPENCER STEEL DIVISION—Atianta * Boston,* Buffalo * Chicago * Detroit * New Orleans * New York * Philodeiphia 
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Superior in Every Way 
Parks Sealer Primer has greater viscosity, 
(REDUCES SPATTERING), seals and kills stains 
better, goes further, covers more and... 
. ready for 










—_ JFe STORE | 


Sane O78" 


with New! Stale by 


aa | 


SEALER PRIMER 
White Pigmented Shellac 





DRIES FLAT IN 30 MINUTES! .. 
finish coat. 


Parks Sealer Primer with its pure shellac base 
costs no more and often less than ordinary 


products . 


So for happy customers and * 
give them the best. . 


repeat” 


Made by the manufacturers of 
Parks ‘Quick Drying" Shellac 


Available in Gals., Qts., 





profits... 
. Parks Sealer Primer 


Pints. Order from your jobber 


The PARKS COMPANY 


Does 4 jobs 
1 easy application 


® Primes 


Kills Stains 


Seals 


® Preserves 











TEST If YOURSELF 
Write for FREE sample on your 
letterhead. Try it for a pleasant 
surprise. 


10 MAIN STREET 
SOMERSET, MASSACHUSETTS 








even the bathroom is 







PURITAN 


toilet seats 


e decorators’ colors 


See your jobber! 








in PRODUCTS, 
INC. 


CLEVELAND 2, OHIO 
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BUILT-IN WALL CLOCKS 
By HOWARD MILLER 


ONE OF THE HOTTEST ITEMS TODAY —the new, 
modern clock idea that has become the 
smartest trend in home accessories. Simple 
instructions for easy wall installation. Self- 
starting electric synchronous movement. 
Display this popular built-in line for quick 
sales, — and remember it's the name that 
counts. 
From 


$]] -95 







Write to 
Built-in Division 


HOWARD MILLER CLOCK CO. 


Zeeland 1, Michigan 
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Daily contact promotes 


large user paint sales 

An eastern city hardware store 
builds volume for its paint depart- 
ment because its manager makes 
daily personal calls on building 
superintendents, industrial plant 
maintenance men, apartment house 
owners and managers. These calls 
give the firm many immediate 
sales and a good prospect list. 

Customers found to be prospects 
for future sales of paint are noted 
in record cards so that follow-ups 
may be made at the proper time. 

Master painters to whom the 
firm sells paint and related lines 
are constantly contacted by phone. 

The department puts most effort 
behind the sale of quality paint of 
a nationally advertised brand. The 
department also sells special col- 
ors of a competitively priced line 
as well as marine paints, varnishes 
of another line. 

Paint and related lines are con- 
stantly displayed in the store’s 
windows in the spring and fall. 
Some window space is used for 
paint and related lines in other 
seasons to give these lines a boost. 


Has clearing house for 
big-ticket appliances 


What can a hardware dealer do 
about the used big-ticket problem? 

If he accepts trade-ins, he must 
store them until they are sold. 

Or he may have to pay someone 
to cart them away as junk. 

A clearing house system, com- 
prising lists of people who want to 
buy used major appliances, and of 
those who want to sell them, helps 
an Arkansas dealer solve the prob- 
lem. 

With this list the dealer often 
finds customers for used refrig- 
erators or other major appliances 
without taking possession of these 
units. 

The dealer says, “We seldom find 
it necessary to pails any trade- 
ins, since this plan was put in ef- 
fect. Often we can tell a customer 
who wants a trade-in allowance we 
do not want to make, the names of 
four or five people who are in- 
terested in buying a refrigerator 
or other big-ticket item he wants 
to sell.” 


1958 

















Here’s an idea to avoid 
spoiling toy surprises 

Your toy and sporting goods de- 
partment sells many gifts that are 
intended for birthday surprises for 
youngsters. 

Instruct your delivery man that 
when he delivers juvenile items to 
a customer’s home he is to first 
check to see that the youngsters 
will not see him. 

This check-up will give the cus- 
tomer a chance to shoo the young- 
ster out of sight so that he will not 
see the gift his family will give 
him at a later date. 

This precaution will please the 
customer. 

If the surprise element is spoiled 
by your delivery man you could 
lose out on later sales. 


Department store stocks 


make housewares guide 


An Alabama hardware store uses 
department stores and chain stores 
in a nearby city as its gage as to 
what housewares to feature. 

The dealer sends one of his sales- 
women to shop department and va- 
riety stores one day a week. 

With color in increasing demand, 
the firm carefully watches color 
trends as shown in department 
store displays, new model homes 
and as reported by women’s maga- 
zines. 

When new color utility or gift 
type housewares are added they are 
promptly displayed in store win- 
dows. 


Gift shop style label 
builds store prestige 


When people in a smal] Oklahoma 
town see packages labelled Smith’s 
Gifts they know that they come 
from Smith’s Hardware & Plumb- 
ing Co. 

This policy helps the firm sell 
many gifts for weddings, showers, 
and other gift occasions. Gift pack- 
ages are white with the firm’s name 
on a neat silver-tone gummed label. 

Many customers buy Smith’s 
Gifts packaged gifts who would not 
want them if they were labelled 
with the full name of the hardware 
and plumbing firm name. 























































ee. Se . 








You too, can | __ 
GET THESE 10 MOUNTED NUMBERS 


FREE 


WITH #600 OR #700 ASSORTMENTS 











#600 assortment contains 200 as- 
sorted #301 numbers, brass finish; 
#700 assortment contains 200 #318 
numbers in your choice of ebony 





or half polished iron finish. 





Never ending construction, and constant replacements by 
“‘do-it-yourselfers” assures year ’round demand for WESSEL 
house numbers. To encourage you to display them, we’ll give 
you FREE the 10-number 2-color 
display pictured, with your order 
for either our #600 or #700 assort- 
ment. Order from your jobber 
to-day. 

WESSEL numbers are unex- 
celled for legibility; they’re rust 
proof and will not run. All num- 
bers individually packaged with 
rust proof pins in WESSEL 
POLY-PAKS. 


From open stock, you can obtain 
WESSEL #301 numbers, authen- 
tic ROMAN style, 3” high in 
brass finish; WESSEL #318 num- 
bers are authentic COLONIAL 
style, 3” high in hammered sur- 
face effect in ebony or half pol- 
ished iron finish. Both items 
individually packed, with pins, in 
heat sealed mylar bags. 


SHUTTER HOLDERS 


Rust proof, beautifully designed and proportioned in = 
authentic hammered Colonial effect. Made for heavy | 
duty utility. Overall length 634” Lag screws, cotter © 


pins and washers included. 


Also available with drive 
pins. 
tion 


WESSEL HARDWARE CORP. RD 
HAE-WH 397-158 





















Philadelphia 23, Pa. 


In Canada: Geo. S$. Hall Co. 
25 Grenville St., Toronto 1 
Export: Hall & Reis, Inc. 
165 Broadway, New York 6 


FROGS . AT a <a 





919-931 North 5th Street 
corpora 















THE NEW FAVORITE 


WEATHERSTRIP 


DIFFERENT! SUPERIOR! 


FOAMEDGE 


VINYL COVERED POLYURETHANE FOAM 


Vhs sells / 


insulates, Seals, Protects, Decorates 
MULTI-PURPOSE SELF-ADHESIVE 


we 








No tacks needed. Sticks to most any smooth, 
clean surface; for wood, metal or plastic frames. 


Wone Setter! 


DURABLE, EFFECTIVE 


WEATHERSTRIP 


=: 







FOAMEDGE 
is pliable 
close fitting 
and insulates 
better than 
rubber. 


300 ft. or 
500 ft. 
counter 

reels 


Sig Sales Here/ 
GARAGE DOOR SEAL 


BUMPER-SEAL FOR OVERHEAD DOORS 





Double seal absorbs shock. Shuts out rain, 

wind, snow, dust. Does not stick to floor. Not 

harmed by oil, grease, paint, ozone or light. 
Ask your wholesaler or write 


TERLING ALDERFER CO, 


3850 Granger Rd. Akron 13, Ohio 
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How remodeled island fixtures 


feature bolts and tackle 


Display islands can be altered to feature a single line of mer- 
chandise. Here is how Elkton Supply Co., Elkton, Md., changed 
islands, one to be a bolt bar and another a fishing tackle display. 

Top shelving was removed, leaving one level of display area. 
Perforated panel board forms a center vertical display unit, with 
hooks end shelving to display merchandise. °F nd 


Fishing tackle featured on a remade display island. 





Wilbur Wright, store manager, right made this bolt bor trom an island 
fixture. 





HARDWARE AGE, SEPTEMBER 11, 1958 



































TWO TOP SELLERS 
AT 34 OFF! 
unbreakab/e, noise/ess 


GADGETRAY and 
SILVERWARE TRAY 


PT-102 Promotion Special 
Limited Time Only! 
September and October 


Red, Yellow, White, 
Pink, Turquoise. 


Regular 2.98 rey 


the pair 


99 


a eee PERFECT GIFTS AT 2 for 1 PRICE! 
G/ittering, Gleaming, Golden 
ede BUCKET and PITCHER 


PT-103 Promotion Special 
White or Black, 


Regular 12.93 retail 





the pair 
95 


(Regular price of the Ice Bucket a/one) 


ORDER NOW! For nearest jobber, contact PLAS-TEX Representative 


William Lansburg Fred Edelston Co. W. K. “Bill” Simpson Robert S. Corrigan Co. Allen B. Carpenter 
2525 Military Avenue 14119 Merchandise Mart 4939 Shady Grove Road 765 Lancaster Pike 1314 Wazee Street 
Los Angeles 64, Calif. Chicago 54, Ill. Memphis 17, Tenn. Bryn Mawr, Pa. Denver, Colorado 
James G. Sigman Torgan and Goodfriend George McDuffie Co. Ericksen & Gruber Co. Claude F. Fulton 

1355 Market Street 40 East 40th Street 92-14th St. N. E. Bidg. 1633 N. W. 21st Ave. 316 Merchandise Mart 
San Francisco 3, Calif. New York 16, N. Y. Atlanta 5, Ga. Portiand 9, Oregon Dallas 1, Texas 

Bert J. Clark Co. Norb Unger & Associates Inc. Norman J. Fuchs John E. Naumann Co. 

2205 Grand Avenue 385 Concord Ave. 2207 W. Catalina Drive 1836 Euclid Ave. 

Kansas City 8, Mo. Belmont 78, Mass. Phoenix, Arizona Cleveland 15, Ohio 





Write “Kim,” c/o PLAS-TEX for your PLAS-TEX Folder. =) 
LIFE THE PLAS-TEX CORPORATION, 2525 Military Ave., Los Angeles 64, Calif. 
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PROFIT MAKERS 


AKAY ADD-A-FENCE in flamingo, pink, 
yellow and white. Streamlined de- 
sign with section joiners and corner 
locks. Ideal for outlining gardens, 
shrubs, and for corner markets. 
Break resistant, color fast. Never 
needs painting. Suggested retail, 
four sections plus corner locks and 
joiners, $2.49. 





AKAY “BIG FREEZE” ICE SCRAPER in 
marbleized and assorted colors for 
easier scraping and speedier defrost- 
ing of deep freeze units and re- 
frigerators. Does any rough, tough 
ice removing job with ease. Sug- 
gested retail, 39c. 

ALSO AKAY CLIP-ON WINDSHIELD SCRAPER 
in transparent, self-service packs. 
Marbleized and assorted colors. 
Suggested retail, 19c. 


AKAY MEMO-MASTER 
in new decorator 
F colors to match 
, your telephone. 
75-foot paper roll, 
pencil and pencil 
holder. Suggested 
retail 98c. 


NEW AKA 


BLADE BALANCER —protects against 
crankshaft damage due to unbal- 
anced blades. Plastic cone is de- 
signed to accommodate any size 














A i4 AY CORPORATION 
4034 North Kolmar Avenue Chicago 41, Illinois 





shaft hole from %” to 1%”. 











AKAY PLASTIC ADD-A-TRELLIS in deco- 
rator colors and white. Adds beauty 
and support to all climbing plants. 
Break- and weather-resistant. Won- 
derful for tomatoes, legumes. Two 
3” high by 15” wide sections as- 
semble into one 6’ trellis or into 
decorative combinations. Suggested 
retail $2.98 per set. 





NEW AKAY DRI-FLOR DRIP CATCHER in 
decorator colors and white. Rust- 
proof metal hanger strips make in- 
stallation and removal simple. No 
glues. No suction cups. Easy does 
it! Moisture drains into cups that 
twist to empty. Lasts a lifetime. 
Individually boxed. Suggested re- 
tail, $2.99 each. Also Akay Toi-l'ra 
drip catchers for wall-hung flush 
boxes, to retail at $1.79. 


AKAY PLASTIC HOLD- 
A-BOOK in decora- |} 
tor colors. Holds 
recipe books, 
newspapers, texts, 
etc. inhome, office 
and classroom. 
Suggested retail, 
98 cents. 


ROTARY POWER MOWER 
BLADE BALANCER 


Com- 
plete unit weighs only one ounce. 
racked 12 to a “talking” display 
earton for self-service, impulse 
sales. Retails at 69 cents. 


Division of Hauser Products Inc. 














Demonstrations. samples 
pull traffic for store 


When a northwestern firm held 
demonstrations of power tools and 
painting to attract greater store 
traffic in the summer time it gave 
away samples. 

Advertising featured the dem- 
onstrations, but did not tell of the 


samples. 
Women received plastic aprons 
for watching an electric ironer 


demonstration. Those who watched 
a washing machine in action were 
given flower bowls. 

Customers free 
samples for watching demonstra- 
tions also asked questions. Some of 
them bought merchandise. Most of 
them told friends about the 
samples. 


who _ received 


free 


Picture framing service 
helps build paint sales 

Many hardware store customers 
have pictures they want framed. 

A western hardware dealer 
offers this service as part of its 
paint department. 

The dealer says, “Customers who 
have pictures to frame or reframe 
often are doing some interior 
painting and in this way the 
picture framing service often leads 


to the sale of paint and ac- 
cessories.”’ 
A large selection of picture 


frame moldings is suspended from 
cup hooks in a picture frame sec- 
tion in the paint department. 





HARDWARE HUMOR 
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And here's why. 


Of course THERMOS” brand vacuum and insu- _‘ The reason is simple. They are attractive, appealing 
lated ware have big vacation-time sales. But sales _—_ gifts which everyone wants, everyone can use. 
records prove they are year-round sellers andenjoy — Properly displayed, they will add appreciably to 
another important sales peak at Christmas. your Christmas profits and sales volume. 


tH 1} MDs. gifts with 


BRAND 


new features for new profits 








NEW THERMOS” BRAND Ry ARSE? 
ARISTOCRAT VACUUM BOTTLE — ieee © 
A new dimension in vacuum bottle design THERMOS” BRAND THERMOS* BRAND THERMOS” BRAND THERMOS* BRAND 





~ 


in lifetime, shock-resistant plastic. Special OUTING KITS ICE PRESERVERS OVAL COOLERS VACUUM BOTTLES 
gift carton gives added appeal. Now available with Brass decorated, Designed for ease of 
new carry-all “kan- Fiberglas® insulated. carrying. Big four 


garoo”’ pouch. Col- Styledand pricedfor gallon capacity. 


orful plaids. the volume market. Food tray optional. 






1 Saturday Evening 


ee AD 


pa wan 
Se a | y 





— 


THERMOS” BRAND THERMOS* BRAND THERMOS”™ BRAND THERMOS” BRAND 
ICE CHESTS PICNIC JUGS PITCHER SETS LUNCH KITS 
Write for these FREE sales aids — 
* STREAMERS * POSTERS * EASEL CARDS 

* ADVERTISING MATS * PHOTO PRINTS 
THE AMERICAN THERMOS PRODUCTS COMPANY, NORWICH, CONNECTICUT 
17 ISN'T A THERMOS PRODUCT WITHOUT THE THERMOS TRADEMARK 
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Idaho dealers profit from dollar-day tie-in 


Two Twin Falls, Idaho, stores— 
State Hardware and Price Hard- 
ware—participated with good re- 
sults in a recent community-wide 
dollar day promotion. 

The two stores, 
type coupons 


used unusual- 
marked with dollar 
signs in the local newspaper. 

Readers were urged to clip the 
coupons, take them to the stores 
and receive special dollar discounts 
on selected merchandise. 


State Hardware reported “very 


3/4” GARDEN HOSE 


Kt 


50 Foot Plastic. 
Years! Regular 6.99 


CLOSEOUT! 


7 490.00006.0000000 





Dollar-sign decorated coupon, 21/4x5-in 
50-ft plastic hose usually 
bicycles 


We've got a brand new baby- 








—a completely new concept in compressed air 
sprayers — the first basic change in sprayer 
design (patent pending) in years! 


Don’t buy any sprayer until you’ve seen Uni- 
versal’s revolutionary new designs. They’ll be 
on display at booths 917 and 918, National 
Hardware Show, New York Coliseum, Sep- 


tember 29 to October 3. 


If you don’t make the show, be sure to write 
for the beautiful new Universal Catalog — in 
full-color — ready in late September. 


UNIVERSAL) METAL PRODUCTS COMPANY | 


vision of Air 


2258 eis 
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ontrol!l Products, | 
Soinamne, Malidalicrels 


HARDWARE AGE, 


Guaranteed 15 


ALL BICYCLES—UP TO $10.00 OFF! 


a HARDWARE © 
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» 9 & Bal 


, -96390000000000 0 
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., offered a dollar reduction on a 
priced at $5.99, and special savings on al! 


from its offer of a dol- 
$6.99 plastic 


good sales”’ 
lar off on a regular 
garden hose. 

Price Hardware placed a $1.50 
value on its advertising coupon. 
The firm offered that amount off 
on the purchase of a $6.45 irrigat- 
ing shovel, sold at the coupon price 
of $4.95. 


Imprinted phone pads can 


build telephone volume 

Most people like to keep a small 
pad next to the phone. 

When those pads have the phone 
number and address of a hardware 
store, they can serve as a constant 
reminder of the lines it sells. 

Small pads with an imprinted 
message, “Call Blank’s Hardware 
today,”’ plus your phone number and 
address will be a constant reminder 
of your store. If you use a slogan 
in your advertising be sure to show 
it somewhere on the pad. 

When your delivery man 
pletes a delivery he can 
pad with the customer. 

Youngsters will want these pads. 
If you give pads to children on re- 
quest your store will benefit from 
the friendly gesture. 


com- 
leave a 


Prompt plumbing service 
sells big-ticket items 
Hardware dealers who operate 
plumbing repair service find that it 
is an absolute necessity that they 
quickly handle even miner jobs. 
A mid-west dealer sees to it that 
one of his service men goes quickly 
to a customer’s home for even such 
minor jobs as leaky faucets. 
The dealer says, “I cannot over- 
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NOW AVAILABLE! 


RELIABLE 


LONG-LIFE 


LIGHT BULBS 


~ LONG LIFE LicHT BULBS 


Complete with self-service Bulb Vendor 










i >. 


® FAST-SELLING AT 69c RETAIL PRICE WITH A PROFIT- 
ABLE DEALER MARK-UP 


a 





® STRONG ADVERTISING AND PROMOTION BACKING 


® COMPACT SELF-SERVICE BULB VENDOR STIMULATES 
MAXIMUM IMPULSE SALES 









® EACH BULB GUARANTEED TO BURN 5 
— Feito ; YEARS .. . BACKED BY WORLD-FAMOUS 
gt INSURANCE COMPANY 
YOUR STORE 
vast . : WRITE NOW FOR COMPLETE DETAILS 





RELIABLE ELECTRONICS CORPORATION 


i i ee ae ee Se eee ee ee 2 ee 2 a ee | 


KRY LON 


Giant Autumn-Christmas Promotion 
Means Volume Turnover on 40% Profit items! 











PAINT IT WiTh + 





om Your Krylon sales will skyrocket with these boosters: 
‘ a OS 1 LIFE—6 big hard-selling ads, Oct., Nov., Dee. 


7 he = ay This Week magazine (Sunday newspaper supplement )— 
(ee Sept., Oct., Nov., Dec. 


Better Homes & Gardens Christmas Ideas Annual—full page 
Feature stories in newspapers, magazines 





= @Lossy | 
=. WHITE 
= He. 1501: 


“= SPRAY ENAME 








2 Special Christmas dis- 3 Christmas carry-home 

play of 12 6oz. cans— kit of 3 6-0z. cans— w , 
4 each of gold, silver gold, silver, white... top 4 peg a ag oe 
and white. sellers the year round. with each 24 16-02. cans... 


; prepacked with 8 cans 
No wonder Krylon is each of gold, silver, white. 


IST IN SALES ¢ 1ST IN PROFITS Attractive end-use placard 


ta with rack...one side show- 
lf you prize it... KRYLON.-IZE it! ing Christmas uses, the 


KRY LON, INC. Norristown, PA. other year-round uses. 
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THE NAME THAT SELLS 
IN THE PAC THAT ATTRACTS! 


¢ 
4 
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What a trio for profit... Victor traps in eye- —= 
No. M-P Victor 


catching, self-selling visual display pacs! 


When you handle Victor Traps, you sell more... Vwin-Pec 

make more profit because you’ve got the name, the 

package, the quality, and most important...a big NEW! No. M-17 
profit margin, to back you up. And with Victor pacs, Victor Easy-Set i 
you eliminate “‘one-at-a-time” sales and reduce shrink- Metal Mouse Trap 


age, too. 


Remember, all you have to do is display Victor 
traps in convenient pacs ... they sell themselves! 


‘ 
~ 


on new 2-Pac Card i 







/ 
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: 
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4-Pac _ a 
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Order Victor mouse and rat traps 
from your wholesaler. 


ANIMAL TRAP COMPANY OF AMERICA 


LITITZ, PA. e PASCAGOULA, MISS. « BERKELEY, CALIF. ¢ NIAGARA FALLS, CANADA 

























" CASTEST SEL LING pz 
toms. We ber CBITICA * => 
howsehold dealers f v: 


ARE YOU GETTING YOUR FAIR SHARE 
of extra-profit sponge and chamois business? You can’t get extra | 
profits if you’re carrying only part of a line. Save overhead expenses 
by making out one purchase order and paying one bill for all of your 
requirements of cellulose sponges, sponge cloth, ocean sponges, 
cleaning cloths, imported and domestic chamois. 


, @ SUPER-CEL SPONGES 

Be) ee | Exclusive oval shape plus regular shape. Also 
auanet SeatClTH 1 #74 Handi-Grip. Available in all sizes, all colors. 

. @ AMSCO SPONGE CLOTH 

Exclusive self-rinsing cellulose sponge in cloth 

form. 4 fast selling colors. 

MERMAID OCEAN SPONGES 

World’s finest, most complete selection. Specially 

packed, carefully selected. All grades and sizes. 







‘ 
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a vast of AMSCO CHAMOIS 

FREE Cards, Soft, absorbent, long-wearing, individually wrapped. 

pispley i 100% Oil-Tanned. Satisfaction Guaranteed! | 
sree @ DUET CLEANING CLOTH | 
Racks: Super-absorbent—holds 3 times its own weight. 





CAN’T unravel. Double-strong. 
When in New York visit our new AMSCO building. 


AMERICAN SPONGE & CHAMOIS CO., INC | 
47-00 34th St © Long Island City 1, N Y - 


Sales Offices in: Baltimore « Boston + Chicago « 
Detroit « Les Angeles « St. Levis « San Francisco 


a ESTABLISHED IN 1869 





















estimate the value of prompt 
plumbing repair service in our 
business. You may not make much 
profit in one or two service calls, 
but some day you will get a chance 
to bid on installation of a new 
bathroom because you handle smal] 
repairs promptly. 

“Sixty percent of our plumbing 
jobs are in new homes. Our plumb- 
ing jobs range from $5 for a minor 
repair to as high as $3000 for in- 
stallation of a new bathroom and 
other equipment.” 


Instead of selling plumbing fix- 
tures from a catalog the firm now 
uses displays of water closet, tub 
and wash basins in its store. 


Home visits can promote 


sales to power tool fan 


Check-backs at the home of ma- 
jor home appliance customers help 
many hardware dealers find pros- 
pects for like equipment. 

A western dealer uses this idea 
to build volume and profit in his 
power tool department. 

The department manager makes 
call-backs at the homes of power 
tool customers each month. He 
checks to learn whether their power 
tools are working properly and 
whether the customer wants in- 
formation on how to do types of 
jobs he has not yet tackled. 

The manager says, “My visits to 
power tool owners help owners get 
more use from the tools they have 
bought at our store. These visits 
often open the way for sale of ad- 
ditional power tools to these cus- 
tomers.” 


Three-party agreement 
promotes kitchen jobs 


When a mid-western hardware 
dealer decided to go after model 
kitchen and home laundry project 
sales as package units, he made 
agreements to work with a con- 
struction firm and a plumber. 

Here’s how the plan works: 

The hardware dealer sells the 
entire package. The construction 
company which distributes’ the 
steel and wood kitchen cabinet line 
handled by the hardware dealer 
installs its equipment, and the two 
firms share the profits. 

The plumber installs automatic 
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This colorfu 
a rising StaF--- 


1 Libbey = 
sends 


\\ 


to you for 


Give family dining 
a party sparkle with 


Silla 


in Libbey 
every-day Cry Stal 


LIBBEY SAFEDCE GLASSWARE 


AN () PRODUCT 


ci spotlights 
customers 





My Wty fp i Sis 
—— “tee oro X fits 


| Owens-ILuNots 


1 2-oz. 
Beverage 








Libbey’s sparkling four-color, full- 
page in the October issue of Better 
Homes & Gardens tells your custom- 
ers all about Libbey’s Stellar glass- 
ware. Homemakers will love its 
deep band of palladium and the 
elegant Tempo shape . . . will want 


to buy Stellar in all three sizes. 

Be prepared for this customer ex- 
citement. Order your supply of 
Stellar in all sizes now. Call your 
Libbey Distributor or write to 
Libbey Glass, Division of Owens- 
Illinois, Toledo 1, Ohio. 


LIBBEY SAFEDGE GLASSWARE Owens-ILLINOIS 


AN (1) PRODUCT GENERAL OFFICES - TOLEDO 1. OHIO 
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MORE POPULAR 
THAN EVER.. 






in their 
“SERVE \" 
YOURSELF” 
packet 


Moore Picture Hangers in their handsome, 








colorful Picture Window Packets sell faster, with ~ ; 

less effort. They're easier to display, easier to ce 
handie, and the 4 different sizes are more BELONGS ON 
quickly identified. For more picture hanger 

sales, stock these 58-year favorites, NOW IN YOUR COUNTER 


TODAY'S MOST MODERN HANGER PACKAGE. The Moore 72Z0B Counter 


Display. 72 Packet ca- 
pacity, yet is only 10%"’ 
URE Sn Se PRB ich, with 9° diometer 
, base. All metal. Revolves. 

Vince /900 Ask your jobber. 
Vakers of farmous Moore Push-Pins 


113-25 BERKLEY ST. PHILA. 44, PA. 
























THERE IS A DIFFERENCE IN CHAMOIS 
SUNSHINE 


ee a ) 
Thench Vroctss 
GENUINE 
CHAMOIS SKIN 
' . ZU tanee sme Mert. htc: 
MADE IN USA 
Ask Your Jobber for Our Double 
Duty Chamois Double Valve! 
"EASIER TO USE 
"LASTS LONGER 
"CLEANS BETTER 
HOYT & WORTHEN TANNING CORP HAVERHILL, MASS. 





the SALES 
BARRIER 


with NEW . by 
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Creations! 











¥ Complete Newest Set 
of Key Board Tags 
v¥Colorful Streamers 
That Will Brighten Up\)\\\\\\ \ 
Your Store \ \\ 
VW New Edition of Key\\\ 
Table Planter Blank Comparative List _ 


STAR Key & Lock 
3B7-5 Manufacturing Co. 


Candy-Nut Dish 51 South First Street 
Brooklyn, N. Y. 














Your Housewares Department can be 
profitable ! Stock and sell Artistic. Priced 
low for fast turnover—priced right for 
big profits! Send today for new port- 
folio of new Artistic creations in eye- 
appealing, decorative 
black and brass. 


_ scooters | 
garden carts © 





NC. & 


\ HARDWARE SHOW 


ae 





dishwashers, garbage disposal units 
and sinks sold by the hardware 
dealer at fixed rates. 

The hardware dealer checks on 
each phase of the complete kitchen 
installation. 

The three cooperating firms ad- 
vertise the modern kitchen pack- 
ages in local newspapers. Resumes 
tell about the three firms and their 
work, and show before and after 
pictures of some of their kitchen 
projects. 

Some of these kitchen projects 
open the way for other three-party 
modernization jobs including re- 
modeled bathrooms and home 
laundries. 


Personalized ads build 
following for this firm 


A friendly letter with an in- 
formal salutation, actually the name 
of the local newspaper editor, is the 
once-a-week newspaper ad used by 
a California hardware dealer. 

Each letter starts under a reprint 
of the dealer’s letterhead, listing 
the owner’s and firm’s name, lines 
stocked, and the firm’s address and 
phone number. 

The body of the letter discusses 
some person and his or her activi- 
ties in the community. 

A few lines at the bottom of the 
letter are used to advertise mer- 
chandise. 

The letters are signed by the 
dealer, only his first name being 
used. 

The ads attract wide readership, 
and are the subject of much dis- 
cussion in the firm’s trading area. 





HARDWARE HUMOR 





"Would you tel! him, please, not to 
interrupt. He's making this sales 
pitch difficult enough.” 
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FOR YOUR FALL PROMOTION OF ELECTRICAL SUPPLIES 
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SURFACE E 


makes it easy 
new electric out 


Need more electri 
located’ Dont delay 
at surprisingly low cost, you 
. wherever you need them 
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s| Electr surtace 
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ncketbook» 
won why Pree" 
wy of State i 
“y wives extension WiTiNg. 
he eee G-E materials tor surface extensioe wiring include af arrachment 
turing which ' plug that can be inserted 10 amy existing wall outlet heavily 
t be 1 B insulated, vinyl-jackered cable that bends easily and fastens neatly 
™ Canad ro walls of woodwork and surface-installed outliers. All com 
*s with Prime \! nections have push-10. pressure-lock cerminals, just strip the insula 
" tion off the ends of the cable and push wires into the terminals. No 
‘own signs rapes eee binding screws © fuss with. no need to cake devices apart. no 
Fisenhower expensive extt Artings to buy 
‘ wotiegable General Electree surface extension wiring much neater and 
heal ‘ safer than loose extension cords. It rids your home of unsightly 
‘onbaleew has ber" octopus connections. Ir can be painted to match walls of wood- 
work, and ics sturdily constructed for years of dependable service. 
ask for G-E surtace extension wiring materials at electrical 
here. All items are available 


counters every™ 
in both brows and white. For licerature. write 
to General Electric Company, Wiring Device 


Deparmment, P + Rhode Island. 


arer-cowTeouiee extt® 
sion comm SET — iength 
adjusts 

rovidence |; 


from 7 tw 9% 







TO HELP YOU SELL 

— Complete di 

included f plete display a ine ai 

profitable met ‘e ¢ merchandise. Plan es “nee ne 

Company, Wir or increased sales this fall. G promote this 
, Wiring Device Department, Provi oe _— 
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ARDWARE AGE, SEPTEMBER 


Watch Raymond Burr as 
** Perry Mason” and Bar- 
hara Hale as ** Della Street”’ 
on The Perry Mason Show. 
Saturday mghts, CBS-TV 
Netu ork, 117 stations. 
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to heip you sell quality window glass 


sme Derry Mason Show 


AGAIN IN SEPTEMBER 








\ The most-watched detective series on IV will do a terrific selling job on window 
~ 


glass for you—before millions of people. The powerful L-O-F window glass 





commercial will feature hard-hitting display and merchandising aids. Use them 





to identify your store with the window glass everyone will be looking for. 






BE PART OF THIS PROMOTION! 







o> 





It’s easy to show your customers that you carry the glass they ve seen on [TV 


contact your L:O-F Glass Distributor today for the display and merchan- 






dising materials to be featured on The Perry Mason Show. And above all... 





specify L-O-F QUALITY WINDOW GLASS 
every time you order 






GLASS 


LIBBEY 
OWENS 


FORD 
a Great Name in Glaso 


SOS MADISON AVENUE 






Se 







TOLEDO 3, OHIO 
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N@W DELUXE MODEL 


SNO-THRO [ie 


ORIGINAL SNOWPLOW 
ON WHEELS 






















ACTUALLY ROLLS AND THROWS SNOW OFF TO SIDE 
--» NO SIDE THRUST... NO PUSHING DEAD WEIGHT 


@ Designed for a lifetime of service. Balanced 
handle provides easy steering. No adjustment nec- 


CHROME : 
PLATED essary ... may be operated with handle at any level. 
TUBULAR @ Aaero originated the snow plow with side runners 
HANDLE welded to blade. Helps plow glide over uneven 


sidewalks. Prevents jamming that might cause 
jolts to arms and body. 

@ Unique runner and wheel action causes plow to 
dig down with weight of snow; blade automatically 
positions itself for smooth operation. 

@ Finished in Hammerloid Blue with yellow hubs 
and sure-grip handles. Weight 17 lbs. Shipped 
KD; easily assembled. Individually packaged in 
re-shippable carton. 


SUGGESTED RETAIL $12.95 
FREE ROLLING 


6” RUBBER 
TIRE. WHEERS | -— q ASK, TOO, ABOUT 
ant SNO-ROLL 


BEARINGS OUR PROMOTIONAL MODEL 





DESIGNED TO RETAIL AT 


HEAVY GAUGE , a 21” $10.95 


N 
BLADE eens WELDED + . PATH 
SIDE RUNNERS FOR OR UNDER 


POSITIVE ALIGNMENT 


SEND FOR CATALOG TODAY Atacro MFG. CO., ROCKFORD, ILLINOIS 


































It’s here! 


Our completely new catalog 
of axes, hammers, hatchets and 
tS; > Fe) OF > ’ ? 
garden tools... designed to give 


you the facts that will make 


your selli ug job easler; your’ 
efforts more profitable. 
Write today for your copy: 
MANN EDGE TOOL COMPANY 
Lewistown 1,Pennsylvania 


Making America’s very finest hand tools since 1843 
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Mystery bargain offers 
pull traffic to store 
A hardware store in a former 
theatre building uses the marquee 
to offer summer season mystery 
specials, twice each Wednesday. 

These specials are announced by 
placing Morning Feature or After- 
noon Feature signs in the marquee. 
No other information is given on 
the sign, and each of the specials is 
offered for but one hour at a time. 

A limited number of the special 
bargain items is stocked. 

If the small stock is depleted be- 
fore the hour is up customers are 
politely told that the feature has 
been concluded. 

This idea has helped make more 
customers visit the store on 
Wednesdays in the warm weather 
months. 


Introduction table puts 
new housewares in front 


A neat table on one end of its 
housewares department is used by 
a California firm to feature new 
housewares. Customers know that 
this table is the place to look for 
new items. 

The firm calls this its introduc- 
tion table. 

Although new items are featured 
on this unit most of the time, close- 
outs and housewares specials are 
sometimes shown on it. 

Neatly lettered signs are placed 
in the center of the table to tell 
the story of the specials or close- 
outs. The reason for spotlighting 
items is always clearly told on the 
signs. 


10 for $1 sign promotes 
multiple unit closeouts 


Put a sign, 10 for $1, on an as- 
sorted display and watch the mer- 
chandise move. 

Shopworn items in a mid-west 
store, items that have been written 
off are displayed on a table with 
a large sign 10 for $1. 

Success with the 10 for $1 dis- 
play, topped by an overhead sign, 
is such that the store sometimes 
uses one table in the men’s section 
with items for them, and another 
of women’s lines near housewares. 
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SELLE DEPENDABLE airs 
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ates | EAGLE FLAT-JAK 
i ra WZ | STOWAWAY FILLERS 













The 


Eagle high-quality oilers and cans are made in all styles and 
sizes, for every purpose in the home, farm, garden, workshop, 
sports, or hobby corner. Efficient design and sturdy construction 
assure economical, lasting service. Your customers will like you, 
and you'll reap greater profit when you stock the Complete 


Eagle Line. O y 
from Your Supplier or write 


direct to Eagle for information. 


DOME SHAPE “A” LINE 
ALL-PURPOSE GALVANIZED 
GASOLINE FILLERS 





EAGLE COPPERITE 
BENCH OILERS 


EAGLE MIDGET 
HOUSEHOLD OILERS 








EAGLE RAINBOW HYDRAULIC 
PUMP OILERS 


EAGLE #33 ALL-PURPOSE 
PUMP OILERS 


EAGLE #99 SEAL-TIP 
SPORTSMAN OILERS 
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Wf; ° FOR LATEST EAGLE CATALOG SHOWING THE COMPLETE LINE OF EAGLE 
wile OILERS; SAFETY, OIL, AND GASOLINE CANS; AND CONTAINERS. IT’S FREE. 





Serving Industry Since 1894 


MANUFACTURING CO. Wellsburg, West Virginia 









Handle Flammable Liquids : 


Inthe Approved Safe Way _— 


- cnc es i, nines’ . 


FF 





Available in 5 sizes from 1 qt. to 5 gal. 
No waste, no splash, no spill. 
Self-adjusting guard cap prevents leakage. 
Bottoms reinforced with heavy steel hoop. 


Non-flash-back safety screen available for 
all models. Flexible-Funnel attachment 
_available for 1, 2/2 and 5 gal. units. 


1 qt., 2 qt., 1 gal. sizes come with trigger- UI-10 — 1 GAL. 


grip handle —2 and 5 gal. sizes feature 
free-swing handle. 


Safe for handling all flammable liquids. 
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Eagle Safety Cans are 
approved by Under- 
writers Laboratories, 
Inc. and by Factory 
Mutual. 


UI-25 — 2'2 GAL. 


_— 


UI-50 — 5 GAL. 


couleentiastentantestantantatetantententemtentes sheetententetesetentenieeetenien 
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Eagle Safety Cans 
LE SAFETY car 


7 ex have strong I-piece 


construction; no seams. 





y cA 


, 


~~ 
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ORDER APPROVED Eagle Safety Cans 


from your supplier or write direct to Eagle 
for information. 


UI-SOF — 5 GAL. 
WITH FLEXIBLE FUNNEL 


— 
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Gift-wrapping service 
should be merchandised 


Many hardware stores which 
gift wrap packages for customers 
do not merchandise that service. 

A California hardware store 
shows gift-wrapped dummy pack- 
ages in its show windows for the 
entire Christmas season. Next to 
these packages are materials the 
firm sells for gift wrapping. 

The same idea can be used in 
any season to attract more trade 
to your giftwares section. A small 
sign with the dummy packages in 
your window can tell the charges 
you make for special gift-wraps. 

Supplement those window pack- 
ages with some atop the ledges in 
your gift and housewares section. 

Change those display packages 
every few weeks. Use different 
wrapping materials. This will pro- 
mote gift business and gift-wrap 
material sales 12 months of the 
year. 








































Accurate records can put 
smiles on customer faces 


Accurate service department rec- 
ords can help to make an angry 
customer smile. 

A California dealer has a record 
card for each appliance he services. 
This shows repair parts installed, 
labor and parts charges, and the 
date service was given. 

A customer has had the agitator 
on her washer repaired. Six months 
later she complains that the ma- 
chine is noisy. A check of the ser- 
vice card shows that the service 
was on the agitator exclusively and 
not on the gear. The customer is 
told about the previous service job 
and that it was for an entirely dif- 
ferent condition. 


Free fish hooks for boys 


builds volume for store 


When a boy in a Texas town 
tells people in a local hardware 
store about fishing trip plans, he 
receives two or three free fish 
hooks. 

This makes a hit with the boys 
and with their parents. 

The dealer estimates that for 
every fish hook he gives away he 
gets a return of at least $5 extra 
business. 
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Introducing... 























Profitably stock and confidently 
recommend this newest member of the 
Cortland Brand. This new all-welded 
fabric is used for fences, poultry pens, 
small animal runs and general utility 
uses. It has exceptional strength — 
the result of an electric welding process 
that firmly joins the wires together at 
crossing points with no loss of zinc pro- 
tection at joints. Meshes are uniform; 
wires are straight and fabric lies flat 
when unrolled. Available in I” x1”, 
2”x 1” and 4”x2” standard widths 
galvanized before welding. Special mesh 
and wire gauge combinations, galvan- 
ized or plain steel, as well as non- 
standard widths are available on special 
order. 


sth for Cortland 





WICKWIRE BROTHERS, INC., Cortland, N. Y. 


NAILS & BRADS - WIRE NETTING - WIRE SCREENING - HARDWARE CLOTH 


Satisfied Customers 
increase Profits with 


Mr. Smith holds the key to your future. He lives 
in your community. Each time he enters your store 
he’s a prospect. Each time he leaves, it’s up to you 
to be sure he’s a customer for repeat business. 
His satisfaction with your merchandise and serv- 
ice can make you or break you. 

So what does this have to do with fasteners? 

Simply this. Even though Mr. Smith may never 
ask for fasteners by brand name, he is brand-con- 


REPUBLIC 


scious. And when he sees you fill his order with 
Republic Fasteners you can be sure he feels satis- 
fied. To Mr. Smith and millions like him through- 
out the country, Republic is a well known and 
respected name ...a name that means quality. 

Republic Bolts and Nuts in your store are a 
good indication that you insist on quality in every- 
thing you sell. For complete information, contact 
your local distributor. Or mail coupon. 





& 


WIRE NAILS AND STAPLES—c complete line for every farm and home 
use. Also ideally suited to and accepted by the building trades. 
Made from wire specially produced for nail manufacture. 


STEEL PIPE — for plumbing, heating, air conditioning, and all other 
home and building uses. This high-quality pipe is available in a full 
line, in sizes you want. 








ROOF DRAINAGE PRODUCTS—a complete line that’s competitively 
priced and ready to use. These uniform products are supplied in 
galvanized steel and ENDURO” Stainless Steel. 


FLEXIBLE PLASTIC PIPE — for livestock watering, lawn sprinkling, 
irrigation uses. Supplied coiled from 2” through 3” diameter. 
In straight lengths in 4” and 6” diameter. Plus a complete line 
of fittings. 
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BOLTS AND NUTS 
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REPUBLIC STEEL CORPORATION A 
DEPT. HA-5720 
1441 REPUBLIC BUILDING + CLEVELAND 1, OHIO 


Please send more information on: 


— 
| 
| 
| 
| (1) Nails and Staples () Steel Pipe | 

, e | () Plastic Pipe () Roof Drainage Products | 

WWorlhdo WWiidlead, Kange C1) Bolts and Nuts 
| 
| 
| | 
| 
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Name Title 








of, Standard Steels andl 
Stack Produc 
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Company 





Address 





City Zone State 
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Capacity 
%"’ to 1%" 






3-Wheel Design 


gives quick, clean cuts 
even in tightest places! 
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Fast-Selling Tool For Home Work Shops 


Compact, light, strong, this new 
No. 315 Rit@eaip 3-Wheel Tubing Cutter is 
extra handy for that hard-to-get-at tubing. 
No skinned knuckles. . . no slow hack saw. 
Cuts copper, brass, aluminum, steel 
tubing and thin-wall conduit. Handy Ritaip 
fold-in reamer protects hands and pockets. 
Display the new Rit@aib No. 315 and it 
sells to mechanics and do-it-yourself 
customers. Order today from your Wholesaler! 
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How to get an extra 5% 


(Continued from page 56) 


will arrive in about one week. It contains every- 
thing you need to make 100 layaway sales. 

(3) Allocate a few empty stock bins for stor- 
age of customers’ selections. You can increase 
this space as volume grows in October. Label 
your bins “Layaway storage only,” and make 
certain your staff knows how space is to be used. 

(4) Hang your layaway posters and spinners 
in store and windows to generate interest among 
customers. Key departments: toys, sporting 
goods, power tools, housewares and giftwares, 
and general big-ticket lines. 

(5) Start playing up layaway as part of all 
of your advertising: newspaper, direct mail, and 
postcards. Explain how layaway works. You’d 
be amazed at how few of your customers under- 
stand how to buy things on layaway. 

(6) Mention layaway to each customer you 
serve, especially those who are hesitant to buy 
big ticket items. Remember, charge and revolv- 
ing credit customers are just as likely to be in- 
terested in layaway as any other customer. 


Quick facts about a layaway program 


In layaway, each store makes its own set 
of rules. Once you’ve decided on how you 
want to run your layaway program, make 
a list of your rules for each employee to 
read and understand. Here are some gen- 
erally accepted ground rules: 


Most 





Minimum amount of purchase 
stores balk at sales under $10. 


* Maximum amount of purchase — The 
sky’s the limit, for there is no risk. 

* Down payment (desposit) — No set 
amount; 10 percent is desirable for good 
faith. 


Payments due — Usually every other 

week. A month should be the limit. 

°* Amount of payment—Most dealers like 
about 10 percent of purchase price. 

* Last payment deadline — Usually one 

week before important holidays like 

Christmas, and well before the end of 

season on lines such as guns, fishing 

needs. 


* Payment records—The HARDWARE AGE 
three-part layaway ticket has space on 
customer’s stub and store section for not- 
ing payments. This ticket holds all rec- 
ords. Top of ticket stays with merchan- 
dise. 

* Item storage—The item that each cus- 
tomer picks out is the one you store, 
without exception. Otherwise, you may 
be out of that item when the last pay- 
ment is made. 
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Here it is 
and it’s 



























Pat. Applied For 


RikzaiIb> 
Hex Wrench 


| Time-Saving, Positive, 4-Sided Grip 
| on Hex and Square Nuts 
» «+ immediately popular seller! 











Here’s the adjustable wrench they’ve needed for 
hexes, squares and flatheads, rough or finished. 
Extra useful—no more skinned knuckles or 
rounded nut shoulders. New wide-open jaw goes 
on easily . . . won’t slip off. 4-sided grip gives 
extra leverage. Stays to adjusted size during use. 
Famous RIGAID heavy-duty design, guaranteed 
housing. Narrow jaw makes work easy in tight 
places, even on thin nuts. The new RIGaip Hex 
Wrench gives them more for their money than 
wrenches costing twice as much. Show it and 
they buy it. Order from your Wholesaler today! 


BARNETT BUDDISH 

has been in paint brush 3 
and related fields since 9 

1908. He is vice-president Bae 
in charge of purchasing i 
and a director of the Rub- 
berset Co., Newark, N. J., 
brush manufacturer. The 
Rubberset company re- 
cently honored him at 
luncheon and established 
its Half-Century Club asa 
special honor. A native of 
London, England, he came 
to this country as a teenager in 1908. After a brief 
period with the Leopold Ascher Co. in New York 
making shaving brushes, he joined Rubberset at 
the age of 16. He started as an apprentice brush- 
maker, and has been vice-president in charge of 
purchasing for 17 years. He was graduated from 
New York Law School and passed the New York 
State bar examination. Active in the American 
Brush Manufacturers Association, he also has 
served as a special consultant to the United States 


government in formulation of federal regulations | 
and controls and brushes and bristles. | 
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For hexes 


For squares 






Flatheads, too. 
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Available in 3 Sizes 







No. 11, %” to %4”—No. 17, %” te 1%4"—No. 25, 1” te 2” 













Heavy Duty Steel Bracket 


for straight or flare style 
















BRASS LEGS 








































finish, rust resistant. 
Made in popular 
sizes, automatic self- 
leveling glide, tilts, 
swivels, adjusts to 
straight or flare style, 
compiete with heavy 
duty bracket. 


..made o 


Swivel glide or 
brass ferrule, 






heavy steel in 


copper finish. 













SHELF SPACERS 


Revolutionary new way 








dividers, step tables 
and shelves. Made 
in two sizes of 
genuine hardwood. 


‘ 


Send for 
FREE CATALOG 


showing complete line 
of the world’s finest 
bed and furniture legs | 


doorways, 





Tapered all steel brass 


Guty steel bracket. 


to build bookcases, room 






WOOD LEGS 


genuine 
hardwood beautifully 
tapered, in popular 
sizes from 342” to 28”. 






solid 
heavy 


“ WROUGHT IRON LEGS 


Hairpin leg made of 


5 sizes, 


easily attached, available 
in Diack, brass or 


BED SPRING LEGS 


Gracefully tapered of 
genuine hardwood. 
Patented steel clamp 
converts any coil or 
fiat spring into a 
Hollywood bed. 7” in 
height comes in 
mahogany, biond or 
unfinished. 










SHELF BRACKETS 


Heavy duty wrought 
iron for shelves, 


flower 


boxes and signs. 


Se 


/ |}ers, Congress adjourned without 

















DENNIX 


PRODUCTS CO. 





DEPT. 9-H 
33-04 DOWNING ST. 
FLUSHING 54, N.Y 














Here's the new tax schedule 
for Social Security payments 

Hardware dealers will definitely 
pay higher Social Security taxes 
for employees and themselves 
starting Jan. 1. President Eisen- 
hower signed the new Social Se- 
curity law late last month. 

Under the new law, the Social 
Security tax base goes up to $4800 
and tax rates will go up progres- 
sively next year, in 1960, 1963, 
1966 and 1969 to a maximum of 4% 
percent for employees and 6°34 per- 
cent for self-employed persons. 

Social Security benefits will also 
increase by 7 percent. 

Here’s a comparison of the old 
tax rate with the new tax rates and 
the maximum taxes. 

For each employee: 


Tax rate Maximum tax 
Now 24% of $4200....... $94.50 
1959—-214% of $4800....... $120 
1960—3% of $4800......... $144 
1963—314% of $4800....... $168 
1966—4% of $4800......... $192 
1969—414% of $4800....... $216 


For self-employed persons: 


Tax rate Maximum tax 


Now 332% of $4200...... $141.75 
1959—334,% of $4800....... $180 
1960—44%4.% of $4800....... $216 
1963—54,% of $4800....... $252 
1966—6% of $4800......... $288 


| 1969—6 34 % of $6000 .2..54 $324 


Congress may act next year 
On bills missed this session 


After much talk about a number 
of bills that would have affected 
hardware dealers and other retail- 


taking any action. 

Hardware dealers interested in 
this legislation should express 
their views to Congressmen during 
the coming months since the mea- 
sures are likely to be introduced 
again next year. 
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(Continued from page 10) 


Here is the legislation that may 
be revived next year: 

Minimum wage—most proposals 
eall for extension of minimum 
wage to large retailers, but feeling 
is small retailers would be forced 
to meet the higher wages. 

Fair Trade—work for a national 
Fair Trade law is expected to con- 
tinue, although many Congressmen 
privately are opposed to such a 
law. 

Good faith—tthis is a bill which 
would prevent manufacturers from 
using good faith in meeting com- 
petition as a defense against un- 
fair selling practices. 

Cease and desist—this would 
make cease and desist orders by 
the Federal Trade Commission final 
unless reversed by a court appeal. 
Presently, such orders are voided 
as soon as an appeal is filed. 

Consolidated Social Security re- 
ports—this would eliminate paper- 
work for employers by allowing 
them to file Social Security reports 
annually at the same time as with- 
holding taxes, rather than quar- 
terly as they do now. 


Kennedy-lves Labor Bill is 
Voted down in the House 


Hardware dealers, along with 
retailers in other lines, can stop 
worrying for now about certain 
provisions in the Kennedy-Ives 
Labor Bill which would have im- 
posed restrictions on them. 

The bill was defeated in the 
House in the closing days of Con- 
gress. It had passed the Senate by 
an 88-1 vote. 

Although the bill was aimed pri- 
marily at curbing certain labor 
practices, other provisions in the 
bill would have hampered employer 
relations with their employees, it 
was pointed out. (See H. A., Aug. 
14, p. 134.) 

(Resume reading on page 11) 
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conventions shows conferences 
Convention Check List 
compiete deto about the conventions listed by dates Dé 
the alphabetica ting following this quick check 
1958 25-27 North Coast Retai! Hardware 
September Assn., Portland Ore. a 
22 Franklin Hardware & Supply 27-28 ses a hanes 
rolders” Meeting, Philadelphig _-«-27-29 Missouri Retail Hardware Assn. 
“ty : t. Louis 
eer * ee ee eee 27-29 Mountain States Hardware & 
Convention, Chicago 1 t Assn., Denver 
28-Oct. 3 Independent Hardware Ex ow 
hibit, New York 
29-Oct. 3 National Hardware Show February 
New York 2-3 Wisconsin Reto Mardawoare 
Assn., Milwaukee 
October 2.4 New York State Retail Hara- 
8 American Hardware Mfrs Assn ware Assn., Syracuse 
—National Wholesale Hardware 4 Connecticut Hardware Assn. 
Assn. Nationa’ Convention. At Horttord 
wntic Cit 8-9 Tennessee Retai Hardware 
21-23 Hardware Who esoalers, Inc. An Assn., Nashville 
nual Convention & Stockholders 8-10 Tri-State Hardware & Imple- 
Meetina. Fort Wayne. Ind. ment Assn., Amarillo, Tex. 
21-23 M. S. Young & Co., Fal! Mar- 8-10 California Retail Hardware 
ket, Allentown, Pa Assn., San Francisco 
29-30 Nationa nm. ot Domestic & 8-10 Virainia Retai! Hardware Assn. 
Form Pumo Mfr Meeting Roanoke 
Chicae 8-11 Ohio Hardware Assn., Cleve- 
30-Nov. | Montana Hordwore & Im- and 
plement Assn. Convention, Bill- 10-13 lowa Retail Hardware Assn 
nas Des Moines 
15-16 Arkansas Retai Hardware 
November Assn., Little Rock 
10-14 Cotter & Co., Spring Goods 1S-17 Nebrestoa Reto = tardwore 
Future Order Show. Chicaae Assn., Lincoin | : 
17-21 Cotter & Co.. Spring Goods 15-17 Kentucky Retai Hard 
Future Order Show, Chicago Assn., Louisville — 
18-20 Retail Paint & Wallpaper Di 15-17 Alabama Reta rlardware 
tributors of America Conven Assn. Mobile | 
Ben & Trade Show, Cleveland 15-19 Michigan Reto Hardwo 
na Assn., Detroit 
1959 16-18 Pennsy vania & Atlantic Sea 
boord Hardware Assn. rT 
January Wane 
5-7 Minnesota Retai Hardwore 22-23 Mississippi Retai Hardware 
Assn., Minneapol Assn., Jackson 
11-13 Texas Hardwore & Implement 22-24 New England Hardware Dea 
Assn., Dallas ers Assn., Boston 
12-14 Western Retail Implement & 22-24 Oklahoma Hardware & Imple- 
Hardwore Assn., Kansas City ment Assn., Oklahoma City 
Mo. 22-24 Pacific Southwest Hardware 
12-16 National Housewares Exhibit Assn. West Coast Hardware & 
Chicago Housewares Show, Los Angeles 
18-19 Illinois Retail Hardware Assn 22-24 West Virginia Hardware Assn. 
Peoria Charleston 
18-19 Louisiana = Reta Hardware 24-26 Hardwore Assn. of the Caro- 
Assn., Baton Roua: linas. Charlotte 
22-24 Intermountain Assn. of Hard 
ware & Iimpiement Deolers March 
Elko, Nev 8-10 Pacific Southwest Hardware & 
25-27 Hibbard, Spencer, Bartlett & Housewares Show, Phoeni: 
Co. 6th Annual Merchandise 9-14 American Toy Fair, New York 
Show & Convention, Evanston 15-17 South Dakota Retail Hardware 
i Assn., Sioux Falls 
25-27 Pacific Northwest Hardwore & 15-17 Floride ® Georaia Reto) 
implement Assn., Spokane Hardware Assns., Jacksonville 











National Events 


American Hardware Mfrs. Assn. joint 
annual convention with the National 
Wholesale Hardware Assn., Oct. 
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5-8, Atlantic City, N. J. Headquar- 
Marlborough-Blenheim Hotel. 
Arthur L. Faubel, AHMA secretary, 


ters 








for 
over 
75 years 


.. MecGILL 


| “o¥S© TRAPS 








OK PREFERRED 
BRAND 


— 


the McGill P2YZ4KG 


Over 75 years of customer preference 
attractively packed in this convenient, 
self-service 2-PAC. Eye-appealing, buy- 
appealing, pre-priced two for fifteen cents, 
and transparent package are proven traffic 
stopper features. Easy dependable, four-way 
trigger action build customer satisfaction. 


ALSTEEL 2-PAC 


This attractive, nickel- 
plated Alsteel 2-PAC 
sells itself. Easy and safe 
to set, sanitary ejection 
plus fast, dependable 
action features trap 
more sales. 





For business and home 
use, this attractive, five 
position, razor blade 
type scraper and cutter 
has sure-fire sales ap- 
peal. Each scraper sup- 
plied with blade ... 
ready to use. 


EMcGILL “coneany 


MARENGO ILLINOES 












\ 


—— 





Gold Seal Tape 


sticks tight in any weather | 


Show your tape customers why it’s | 
easy to do a first-class insulating job | 


with Gold Seal Friction Tape. Con- 
forming readily to uneven surfaces, 
it sticks tight in any temperature 
and under all weather conditions. 


And, one thickness insulates. Gold | 
Seal will save money for them, | 
make money for you. Jenkins Bros., | 


Rubber Division, 100 Park Avenue, | 


New York 17. 


in 10-roll 
containers 
or single rolls. 





Each roll 
sealed in cellophane, 
stays fresh. 


cold Seal FRICTION 


RUBBER ¢ PLASTIC Tapes 
Commercial and Specification Grades 


Tape it easy, Mac! 
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342 Madison Ave., New York 17. 
Thomas A. Fernley, Jr... NWHA 


managing director, 1900 Arch St., 
Philadelphia 3. 


American Toy Fair, March 9-14, at 
New Yorker and Sheraton-McAlpin 
Hotels, 200 Fifth Ave. and 1107 
Broadway, New York. Sponsored 
by Toy Mfrs. of U. S. A., 200 Fifth 
Ave., New York 10. 


National Assn. of Domestic & Farm 
Pump Mfrs. Meeting, Oct. 29-30, 
at Hotel Sherman, Chicago. John 
Hosford, executive vice-president, 
Room 614-A, 1028 Connecticut Ave., 
N.W., Washington 6, D. C. 


National Builders’ Hardware Conven- 
tion, Sept. 28-Oct. 1, Chicago. Head- 
quarters and exhibition, Hotel Sher- 
man. Exhibition Sept. 29-Oct. 1. 
Sponsored by National Builders’ 
Hardware Assn., John R. Schoemer, 
managing director, 515 Madison 
Ave., New York 22, and American 
Society of Architectural Hardware 
Consultants, George P. Merrill, ex- 
ecutive secretary-treasurer, 220 “E” 
St., Santa Rosa, Calif. 


National Hardware Show, Sept. 29- 
Oct. 3, Coliseum, New York City. 
Sponsored by National Hardware 
Show, Inc., 331 Madison Ave., New 
York 17, Frank Yeager, director. 


National Housewares Exhibit, Jan. 12- 
16, Navy Pier & Drill Hall, Chicago. 
Sponsored by National Housewares 
Mfrs. Assn., 1140 Merchandise 
Mart, Chicago 54; Dolph Zapfel, 
executive secretary. 


National Wholesale Hardware Assn. 
joint annual convention with the 
American Hardware Mfrs. Assn., 
Oct. 5-8, Atlantic City, N. J. Head- 
quarters Marlborough-Blenheim Ho- 
tel. Thomas A. Fernley, Jr., NWHA 
managing director, 1900 Arch St., 
Philadelphia 3. Arthur L. Faubel, 
AHMA secretary, 342 Madison Ave., 
New York 17. 


Retail Paint & Wallpaper Distribu- 
tors of America Convention & Trade 
Show. Nov. 18-20, at Municipal 
Auditorium, Cleveland, hotel head- 
quarters at Hotei Cleveland. Dee 
Belveal, executive director, 34 N. 
Brentwood Blvd., St. Louis 5. 


Regional Events 


Cotter & Co. Spring Goods Future 
Order Show, Nov. 10-14 and Nov. 
17-21, at company warehouse, 365 
E. Illinois St., Chicago, II. 
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Franklin Hardware & Supply Co. 
Annual Convention & Stockholders’ 


Meeting, Sept. 22, at company 
warehouse, 918-28 N. Delaware 


Ave., Philadelphia 23. 


Hardware Assn. of the Carolinas 
Convention, Feb. 24-26. Hotel head- 
quarters, Hotel Charlotte; sessions 
and exhibit, Radio Center Audi- 
torium, Charlotte, N. C. Martin F. 
Kaelke, P. O. Box 6215, Charlotte 
7, N.C. 


Hardware Wholesalers, Inc., Annual 
Convention & Stockholders’ Meet- 
ing, Oct. 21-23, at company ware- 
house, Nelson Rd., Fort Wayne, 
Ind. 


Hibbard, Spencer, Bartlett & Co. 6th 
Annual Merchandise Show & Con- 
vention, Jan. 25-27, at company 
warehouse, 2201 Howard Ave., 
Evanston, III. 


Intermountain Assn. of Hardware & 
Implement Dealers’ Assn. Conven- 
tion, Jan. 22-24. Hotel headquar- 
ters and sessions at Stockmen’s 
Hotel, Elko, Nev. Leon L. Weeks, 
808 Continental Bank Bldg., Boise, 
Idaho. 


Mountain States Hardware & Imple- 
ment Assn. Convention, Jan. 27-29. 
Hotel headquarters and sessions at 
Cosmopolitan Hotel, Denver, Colo. 
Francis W. Reich, P. O. Box 73, 
Boulder, Colo. 


New England Hardware Dealers’ 
Assn. Convention, Feb. 22-24. Hotel 
headquarters and sessions, Statler- 
Hilton Hotel; exhibit, Statler-Hil- 
ton Hotel and First Corps of Cadets 
Armory, Boston. Chester C. Putney, 
665 Boylston St., Boston 16. 


North Coast Retail Hardware Assn. 
Convention, Jan. 25-27. Hotel head- 
quarters, Heathman Hotel; sessions 
and exhibit, Portland Masonic 
Temple, Portland, Ore. Martin W. 
Danko, Route 12, Box 109, Fife Sq., 
Tacoma, Wash. 


Pacific Northwest Hardware & Im- 
plement Assn. Convention, Jan. 25- 
27. Hotel headquarters and sessions 
at Davenport Hotel, Spokane, Wash. 
J. Malcolm Smith, 303 Empire State 
Bldg., Spokane 1, Wash. 


Pacific Southwest Hardware Assn. 
West Coast Hardware & House- 
wares Show, Feb. 22-24, Western 
Exhibit Center, Los Angeles; Hard- 
ware & Housewares Show, March 
8-10, State Fair Grounds and In- 
dustrial and Agricultural Bldgs.., 
Phoenix, Ariz. Otto H. Grigg, 1519 
S. Garfield Ave., Los Angeles 22. 


Pennsylvania & Atlantic Seaboard 
Hardware Assn. Convention, Feb. 












ig from a 


Master Mariner's 


determination to Stop Rust! 


Rust-Oleum was developed by a Master Mariner under the actual rust- 
producing conditions of the sea! It’s not an oil, not a grease, not a paint 
—but a colorful protective coating that STOPS RUST and beautifies as 


it protects ! 


Here is a new merchandising concept that’s sweeping the country— 
city-after-city! We've literally lifted rust prevention “by the bootstraps” 
and created a BIG, PROFITABLE RUST-STOPPING BUSINESS FOR 
YOU! Dramatic television advertising, powerful newspaper promotion, 
billboards, and radio combine to bring Rust-Oleum buying customers into 









= Sea 
Apply Rust-Oleum Damp-Proof Red 

Primer directly over sound rusted 
metal. Follow up with desired 
Rust-Oleum finish colors, on metal 
furniture, fixtures, pipes, railings, im- 
plements, toys, tanks, machinery, etc. 





Re 


FES spi Nationally 
Distinctive as vertised in 
your own finger- 
print. Accept no 


; Post, Time, 
substitute. 


Newsweek | 


urday Evening 


HARDWARE AGE, SEPTEMBER 11, 1958 


your store! They demand the only 
one of its kind—Rust-Oleum, with 
the specially-processed fish oil 
vehicle! 

We're in many cities now, includ- 
ing New York, Chicago, Cleveland, 
Los Angeles, and many others— 
however, if we're not in your area, 
check with your favorite distribu- 
tor! Rust-Oleum will be in all cities 
—VERY SOON! For complete 
information on a profitable 
Rust-Oleum dealership, attach the 
coupon to your letterhead! 


ad- 
Sat- 


and 





































This “Silent Salesman” moves 
Rust-Oleum at a high volume! 
Colorful, compact, all-metal 
display. 





—~—---ATTACH COUPON TO YOUR LETTERHEAD. —— — 
Rust-Oleum Corporation 
2729 Oakton St., Evanston, Hil. 
Gentlemen: Please send me complete details 


| on a profitable Rust-Oleum dealership. My 
distributor's name is 
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consumers 


Each Blade 
Clearly marked for 


| 
tooth size and what 


be it will cut 
ya Each Blade 
Marked for front end 


: Each Blade 
Bie Painted, looks good, 
rust resistant 
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Give the mana 
blade made to 
do a man's work. 





Ask your jobber for Griffin Hack Saw 
Biades, Coping Saw Blades 
and Scroll Saw Blades 


G. W. GRIFFIN COMPANY 
Franklin, New Hampshire 

Sales Agents: 

John H. Graham & Co. Inc. 

"eo 105 Duane St., New York 8, N. Y. 


a a ll teens te 8 
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16-18. Hotel headquarters, Penn- 
Harris Hotel; sessions and exhibit, 
Farm Show Building, Harrisburg, 
Pa. J. Wayne Tisdale, 123 S. 3rd 
St., Harrisburg, Pa. 


Tri-State Hardware & Implement 
Assn. Convention, Feb. 8-10. Hote! 
headquarters, sessions and exhibit 
at Herring Hotel, Amarillo, Texas. 
R. B. Allen, 1408 4th Ave., Canyon, 
Texas. 


Western Retail Implement & Hard- 
ware Assn. Convention, Jan. 12-14. 
Hotel headquarters, Hotel Presi- 
dent; sessions and exhibit, Munici- 
pal Auditorium, Kansas City, Mo. 
J. Keith Melvin, 638-40 W. 39th St., 
Kansas City 11, Mo. 


M.S. Young & Co. Fall Market, Oct. 
21-23, at New Agricultural Hall 
Annex, Allentown Fair Grounds, 
Allentown, Pa. Company office is 
at 11 S. 8th St., Allentown, Pa. 


State Events 


Alabama Retail Hardware Assn. Con- 
vention, Feb. 15-17. Hotel head- 
quarters and sessions at Admiral 
Semmes & Battle House Hotels; 
exhibit, Admiral Semmes Hotel, 
Mobile. Charles Giles, 409 N. 23rd 
St., Birmingham 3. 


(rkansas Retail Hardware Assn. Con- 
vention, Feb. 15-16. Hotel head- 
quarters, Marion Hotel; sessions 
and exhibit, Robinson Auditorium, 
Little Rock. Tom R. Pinckney, 402 
Rector Bldg., Little Rock. 


California Retail Hardware Assn. 
Convention, Feb. 8-10. Hotel head- 
quarters, Hotel Whitcomb; sessions, 
Hotel Whitcomb & Civic Auditor- 
ium; exhibit, Brooks Hall & Civic 
Center, San Francisco. Krueger B. 
Jacobsen, 122 9th St., San Fran- 
cisco 3. 


| Connecticut Hardware Assn. Conven- 


tion, Feb. 4. Hotel headquarters 
and sessions, Bond Hotel, Hartford. 
Russell V. Carlson, Village Hard- 
ware Store, Inc., New Milford. 


| Florida & Georria Retail Hardware 
Assns. Joint Conventions, March 
15-17. Hotel headquarters, sessions 
and exhibit at George Washington 
Hotel, Jacksonville, Fla. William W. 
Howell, P. O. Drawer 1000, 1640 
Plant Ave., Waycross, Ga. 


i 


Georgia & Florida Retail Hardware 
Assns. Joint Conventions, March 15- 
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17. Hotel headquarters, sessions 
and exhibit at George Washington 
Hotel, Jacksonville, Fla. William 


W. Howell, P. O. Drawer 1000, 1640 
Plant Ave., Waycross, Ga. 


Illinois Retail Hardware Assn. Con- 
vention, Jan. 18-19. Hotel head- 
quarters and sessions at Pere Mar- 
quette Hotel, Peoria. William F. 
Ewart, 1451 Merchandise Mart, Chi- 
cago 54. 


Indiana Retail Hardware Assn. Con- 
vention, Jan. 27-28. Hotel head- 
quarters and sessions at Sheraton- 
Lincoln Hotel, Indianapolis. W. J. 
Sheely, 4120 N. Keystone St., In- 
dianapolis 5. 


Towa Retail Hardware Assn. Con- 
vention, Feb. 10-13. Hotel head- 
quarters, Savery Hotel; sessions 
and exhibit, Veterans Memorial Au- 
ditorium, Des Moines. Philip R. 
Jacobson, 520 W. 35th St., Des 
Moines 12. 


Kentucky Retail Hardware Assn. Con- 
vention, Feb. 15-17. Hotel head- 
quarters, sessions and exhibit at 
Kentucky Hotel, Louisville. Edward 
Keiley, 501 Republic Bldg., Louis- 
ville 2. 


Louisiana Retail Hardware Assn. 
Convention, Jan. 18-19. Hotel head- 
quarters, sessions and exhibit at 
Capital House Hotel, Baton Rouge. 
David O. Mansfield, P. O. Box 1696. 
Jackson 5, Miss. 


Michigan Retail Hardware Assn. Con- 
vention, Feb. 15-19. Hotel head- 
quarters and sessions at Statler- 
Hilton Hotel, Detroit. Third An- 
nual Kollege of Product Knowledge 
included. Harold W. Schumacher, 
1916 Michigan National Tower, 
Lansing 8. 


Minnesota Retail Hardware Assn. 
Convention, Jan. 5-7. Hotel head- 
quarters, sessions and exhibit at 
Leamington Hotel, Minneapolis. C. 
J. Christopher, 3033 Excelsior Blvd.., 
Minneapolis 16. 


Mississippi Retail Hardware Assn. 
Convention, Feb. 22-23. Hotel 
headquarters, sessions and exhibit 
at Heidelberg Hotel, Jackson. David 
O. Mansfield, P. O. Box 1696, Jack- 
son 5. 


Missouri Retail Hardware Assn. Con- 
vention, Jan. 27-29. Hotel head- 
quarters, sessions and exhibit at 
Chase Hotel, St. Louis. Fred H. 
Boemer, 2311 Hampton Ave., St. 
Louis 10. 


Montana Hardware & Implement 
Assn. Convention, Oct. 30-Nov. 1. 
Hotel headquarters and sessions at 
Northern Hotel, Billings Norman 
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TEMCO 


Gas Space Heaters... 
designed to sell faster! 





; 


WITH Functional styling! Dependable 
MORE performance! Economy of operation! 
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VENTED 
RADIANT SERIES 








“PRE-VENT"’ HEATER 














AIR-FLOW 
REFLECTOR SERIES 
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“PIN-UP”’ HEATER 


Back up your sales with these 
8 big Temco PLUS points! 


1. 20-yeor warranty on all 
Temco Ceramiclad* heat ex- 
changers. 


2. Proved performance backed 
by Temco's 30-year reputation 
for quality. 


3. Temco models to suit every 
heating need. 


4. Fully automatic, factory-in- 
stalled controls on most models. 


5. Modern, streamlined cab- 
inets finished in rust-proof, 
fade-proof Porcelain Enamel 
finish. 

6. Lint-proof, clog-proof, non- 
aerated pilot on vented models. 


7. Flame-proof, Pyrex glass 
front on radiant models. 


8. All Temco space heaters are 
AGA approved for natural, 
manufactured or L.P. gas. 


Fill your customers’ needs with TEMCO 


Write today for FREE catalogue! 





TENCO, later 


*Trade Mork registration pending | 





NASHVILLE -9, TENNESSEE 


long Mote ¢ a, a ls th A | pat 
FUL ALE MG VCMAKK a i AVL We VAHAL Kl 
4 ( ( 
























HARDWARE AGE, SEPTEMBER I1, 1958 


“THE COMPLETE LINE OF GAS HEATING EQUIPMENT” 


ROOM HEATERS @ FLOOR FURNACES © WALL HEATERS © UNIT HEATERS 
WARM AIR FURNACES @ AIR CONDITIONING © GAS WATER HEATERS 


19 NICE PROFITS from 
this ONE LOW-COST 
PACKAGE DEAL! 


a 











QUICK TURNOVER 
BRINGS YOU $57.79 PROFIT on 
only $88.56 INVESTED! 


Here’s what Wilkenson gives you 
for only $88.56! 


19 Kits of beautiful tapered seamless legs in 
assorted lengths from 3” to 28”. Each kit has 
four legs, 4 brackets and screws. A complete kit 
for your customer. 

Your choice of beautiful Satin Brass, Pewter, 
Coppertone and Chrome finishes that sparkle 
like silver and gold. Will not mar, stain, chip, 
peel, tarnish or corrode. 

Advertising in leading newspapers to back you 
up. 

Literature and envelope stuffers in any quantity 
without charge. 


ND » « e This FREE colorful COUNTER DISPLAY 
with a FREE OFFER for your customers! 


It’s an eye-catcher! A sales puller! 
It looks like a table corner when 
you mount a 15” leg on it. (Leg 
comes with the deal.) 

It offers to your customers, a 
FREE screwdriver with every kit— 
AT NO COST TO YOU! 
ORDER YOUR EASY-PROFIT 
PACKAGE DEAL — NOW! We 
have only a limited number of kits 
to offer in this package deal. 


REMEMBER — Throughout the 
country, Do-It-Yourself customers 
by the thousands are buying these 
Wilkenson Leg Kits for coffee and 
cocktail tables, radio and TV sets, 
furniture, hi-fi equipment. 











PACKAGE DEAL INCLUDES: 


l1—Large colorful Display Board 2 ay with 3” legs, 2 Kits with 
" " legs, 
1-15” Leg for Display Board 2 Kits with 9” legs, 2 Kits with 
19 kits of Tapered Seamiess Legs 12” legs, 
in our jewel tone satin brass fin- 6 Kits with 14” legs, 2 Kits with 
ish with self-leveling glide tips 16” legs, 
in the following assortment of 1 Kit with 22” legs and 2 Kits 
lengths: with 28” legs. 





Each kit has screws, brackets and free screwdriver. 








Send your order to: 


ILKENSON Manufacturing Co. 


2916 West Lake Street, Chicago 12, Illinois 








PACKAGED TO SELL FAST! 

















































YOU'LL find a 
marked preference 
for NEVERSLIP 

Spring Lock Washers; they’re precision-made from 

selected wire, drawn in our own mill to controlled 

QUALITY specifications. 


There’s a complete range of sizes for every need 
. available in a variety of packaging for quick 
selection, easy storage and inventory control. 





For faster turnover, top prof- 
its, ask your jobber for 
NEVERSLIP Spring Lock 
Washers—by name. 


SPRING LOCK WASHERS 


PHILADELPHIA STEEL AND WIRE CORPORATION 
PENN STREET and BELFIELD AVE., PHILADELPHIA 44, PA. 
SALES OFFICES AND WAREHOUSES: NEW YORK, DETROIT, CHICAGO, CLEVELAND 
HAE-PSW 406/358 


—_——_____ 














ADAMS -RITE 


Le 4 og = 









| | #SOURCE 
for FOUR Complete Lines 


Now all these fine old familiar lines 
are under one roof, at one address. 
Send one order. Receive one in- 
voice. Check one inventory. 
Get more satisfaction at 
SAFE ... since 1849. 

























































Order from your jobber. 


PADLOCK AND HARDWARE COMPANY ¢ LANCASTER, PENNA. 












Nebraska 


New 


Ohio 


Tennessee 


West Virginia Hardware Assn. Con- 


Wisconsin Retail 





| Convention Calendar 


(Continued ) 


QO. Blevins, P. O. Box 1152, Helena. 


Retail Hardware Assn. 
Convention, Feb. 15-17. Hotel head- 
quarters and sessions, Cornhusker 
Hotel; exhibit, Pershing Municipal 
Auditorium, Lincoln. Frank Cap- 
alino, 325 Insurance Bldg., Lin- 
coln 8. 


York State Retail Hardware 
Assn. Convention, Feb. 2-4. Hote! 
headquarters and sessions, Hotel 
Syracuse; exhibit, Onondaga County 
War Memorial, Syracuse. Nicholas 
H. Kiley, Hills Bldg., Syracuse 2. 


Hardware Assn. Convention, 
Feb. 8-11. Hotel headquarters and 
sessions, Hotel Cleveland; exhibit, 
Public Auditorium, Cleveland. John 
B. Conklin, 1540 W. Fifth Ave., 
Columbus 12. 


Oklahoma Hardware & Implement 


Assn. Convention, Feb. 22-24. Hotel 
headquarters and sessions, Hotel 
Oklahoma Biltmore; exhibit, State 
Fair Grounds, Oklahoma City. Wil- 
liam B. Ruxlow, 515 Midwest Bldg., 
Oklahoma City. 


South Dakota Retail Hardware Assn. 


Convention, March 15-17. Hotel 
headquarters, Hotel Cataract Sher- 
aton; sessions, Convention Hall; ex- 
hibit, Coliseum, Sioux Falls. H. T. 
Benson, 2108 S. Western Ave., Sioux 
Falls. 


Hardware Assn. 
Convention Feb. 8-9. Hotel head- 
quarters, Andrew Jackson Hotel; 
sessions and exhibit, Fairgrounds 
Coliseum, Nashville. Charles G. 
Brown, P. O. Box 784, Nashville. 


Retail 


Texas Hardware & Implement Assn. 


Convention, Jan. 11-13. Hotel head- 
quarters and sessions, Statler-Hil- 
ton Hotel: exhibit, Dallas Memorial 
Auditorium, Dallas. Ray M. Souder, 
1108 Gibralter Life Bldg., Dallas 1. 


Virginia Retail Hardware Assn. Con- 


8-10. Hotel head- 
quarters, sessions and exhibit at 
Hotel Roanoke, Roanoke. G. T. 
Omohundro Jr., Scottsville. 


vention, Feb. 





Hotel head- 
quarters, sessions and exhibit at 
Daniel Boone Hotel, Charleston. 
James C. Fielding, 1628 McClung 
St., Charleston 1. 


vention, Feb. 22-24. 





Hardware Assn. 
Convention, Feb. 2-3. Hotel head- 
quarters and sessions at Plankinton 
Hotel, Milwaukee. H. A. Lewis, 
Stevens Point. 
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GREATEST 




















































with easiest-to-read dial in bath scale history! 


DETECTO 


NEW MECHANISM ~— for the greatest ac- NEW STYLING -— Slim. smart, modern... 





curacy story ever! Detecto’s stabilized stvled by noted designer, Harry Preble, Jr. 
mechanism, guarante ed by patent, is actu- Seautiful, stain-proof Mylar mat cleans 
ally suspended from the case...records with just a whisk of a damp cloth. To retail at only $10.95* 


weight with watchmaker precision even on NEW PROFIT -— At only $10.95* retail 


. : > : ; . ; , > > _? ‘ . . 
soft carpets and uneven floors. Detecto ‘99’ will rack up volume sales and 


NEW DIAL — No more squinting or squat- extra profits! Stock it! Push it! Promote it! 
ting. Detecto’s 4-inch Hi-Fi dial is the 
largest in bath scale history! Slightly higher west of the Mississippi 


Detecto’s profitable line of color-matched scale and viny! hamper ensembles 
produces greater volume and larger unit sales! 


DETECTO SCALES, INC. 540 Park Avenue, Brooklyn 5, N.Y. TH E R E Is ON LY ON E DETECTO 


For complete information, write Detecto Scales, Inc., or contact representatives — 
W. Jacobson, Chi., Ill. « J. J. Firestone, Los Angeles, Calif. « R. Custred, Birmingham, Ala. « A. Littlejohn, Baltimore, Md. « J. McElroy, Boston, Mass. « R. P. Ingram, Kansas City, Mo. 
Diwalt Sales, Toronto, Canada « D. U. Parker, Dallas, Texas « J. Goldner, F. Daub, New York + J. Ramsey, Denver, Colorado « T. J. Carroll, Memphis, Tenn. « P. N. Smith, Seattle, Wash. 
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WHAT'S NEW 








(Continued from page 15) 





storage. Clear Pyrex covers with 
handles come with each set. Avail- 
able in 1, 1% pint and 1 qt sizes. 
The round bowls come with a Dutch 
farm butterprint on turquoise or a 
white gooseberry on pink back- 
ground design. Sells for $3.95 per 
set of three. Corning Glass Works. 


For more data circle No. 13 on postcard, p. 329 


Gas-powered lawn sweeper 

A new belt tightener (auto- 
matic) clutch and an anti-wrap reel 
to prevent clogging with debris are 





features of this Homemaster gaso- 
line powered lawn sweeper for 
1958. Other features include auto- 
matic hood height control and ex- 
tra wide wheel treads. Has an eight 


bushel hamper. Parker Sweeper Co. 
For more data circle No. 14 on postcard, p. 329 


Cleanser dispensing brush 


Tidy housewives will be custom- 
ers for this sponge tub brush with 
replaceable head and hollow handle 
for dispensing cleanser. Also good 
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for scrubbing backs. Eliminates 
stooping to clean tubs. The plastic 
foam head comes in pink and yel- 
low. Brush handle is of impact 
styrene plastic with a filler cap. Re- 
tails for $2.49 with replacement 
heads for 79¢. A special card pack- 
aged deal offers a brush at $2.49 


and a replacement head for one 


cent. Master Mfg. Co., Ince. 


For more data circle No. 15 on postcard, p. 329 


Adjustable ornamental iron 

Only eight different items need 
be ordered to carry a full stock in 
this 1959 line of standard, adjust- 
able ornamental wrought iron col- 
umns and rails. Inventory require- 
ments are limited and the initial 
investment is small in this low cost 
line. Installation is simple. Ten- 
nessee Fabricating Co. 


For more data circle No. 16 on postcard, p. 329 


Midget sized plier line 

Anyone who builds models or 
works with electronic assemblies 
will be customers for this line of 
Klein midget pliers. Pliers range 








Phigttig (TIGTTITL! 
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from 4 to 4% in. long and are of 
the same high quality as the regu- 
lar line. Four models are available: 
oblique cutting plier, long nose 
plier, long nose plier with knurl, 
and end cutting plier. All are avail- 
able with coil spring to keep jaws 
open and can be ordered with plas- 
tic dipped handles. Bulletin is 
available free. Mathias Klein & 
Sons. 


For more data circle No. 17 on postcard, p. 329 


Combination mower-tiller 
Choremaster’s 1959 line of tiller 
and tiller-mower combinations in- 
cludes this 22 in. Double Duty 
tiller-mower. It features a new 
quick change tiller-to-mower con- 
version without tools. Recoil starter 
handle, clutch and engine control 
are on the handle unit. The 3-hp 
engine powers a direct drive verti- 
cal transmission and the cone clutch 
eliminates belts. Breaks ground up 
to a depth of 10 in. The basic tines 
give 11 or 22 in. width but can pro- 
vide up to 33 in. with extensions. 
Mower attachment features an im- 





proved Safe-T-Guard. Yuba Power 
Products, Ine. 


For more data circle No. 18 on postcard, p. 329 


62 in. portable electric saw 
Craftsmen and do-it-yourselfers 
will be interested in this Thor port- 
able electric saw with a 6% in. 
blade. It features ball bearing con- 
struction and has retractable blade 
guards with lifter handles and wing 
nut adjustments for depth and 
angle cutting. The Thor 460 has a 
11% hp motor, 45 deg cutting depth 
of 1 11/16 in. and maximum regu- 
lar cutting depth of 2 5/16 in. 


Equipment includes 10 ft 3-con- 
ductor cord, momentary contact 
switch with locking pin, switch 












WELCOME 
TO BOOTHS 338-339 

2D National Hardware Show 

Sept. 29 through Oct. 3 
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DISCOUNT HOUsE 
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Yes, Mr. Hardware Dealer, III tt is on you. Syndicate stores — 


chain stores of every type—Discount Houses—All are after the hardware dollar. 


Upgrade your store now—Upgrading with M & D Challenger Hardware Store Fix- 
tures ALWAYS produces increased sales and increased profits—M & D completely 
flexible fixtures enable you to show more merchandise profitably. 








Contact the nearest distributor of M & D Challenger Store Fixtures... 


in the East in the West 


Walter H. Allen Co., Dallas, Texas Wilson F. Clark & Co., San Diego 
Belknap Hardware & Mfg. Co., Lovisville Dunham, Carrigan & Hayden Co., San Francisco 
Bigelow & Dowse Co., Needham Heights, Mass. Jensen-Byrd Co., Spokane 


WwW. Bingham Co., Cleveland Lewers & Cooke, Ltd., Honolulu 
Bostwick-Braun Co., Toledo Corpus Christi Hardware Co., Qorpus, Christi 


Conron, Inc., Danville, Illinois The Salt Lake Hardware Co., Salt Lake City 
Magnolia Seed, Hardware & Implement Co., Dallas The Thomson-Diggs Co., Sacramento and Fresno 


Malden Supply €o., Malden, Massachusetts Union Hardwore & Metal Co., Los Angeles 
Masback, Inc., New York City 

Miller Brothers Hardware, Richmond, Indiana ee nee Cig, ARN Oe ee 
Shapleigh Hardware Co., St. Louis 

Standard Wholesale Hardware, Chicago 
Stratton & Terstegge Company, Louisville 

Van Camp Hardware & Iron Co., Indianapolis 
Weed & Co., Buffalo 

Witte Hardware Corp., St. Lovis 

Wright & Wilhelmy Co., Omaha 

Warner Hardware Co., Minneapolis wr 
May Hardware Co., Washington, D. C. 














M & D Store Fixtures, Ine. 
>>>?> MMODERN DESIGN 








JUST OFF THE PRESS-M & D’s 1958 FIXTURE CATALOG 


available through the M & D Store Planner in your area. 
Write, wire or ‘phone M & D Store Fixtures, Inc., Dept.82 
6 No. Michigan Ave., Chicago 3 or City of Industry, Calif. 
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guard, rip guide, 5% in. round arbor 
and one combination blade. Thor 
Power Tool Co. 


For more data circle No. 19 on postcard, p. 329 


Play tent in display package 


Here is a name play tent com- 
plete in a package designed for 











display. Package with header mea- 
sures 10 x 19 in. The four color 
printing and illustrations on the 
tent show through the polyethylene 
wrapping to help create impulse 
sales. This Captain Kangaroo Trea- 
sure House play tent can be set up 
over a card table or chairs and is 
made of 4 oz tent material. Mea- 
sures 30 x 30 in. base, 40 in. high. 
H. Wentzel Tent & Duck Co. 


For more data circle No. 20 on postcard, p. 329 


Hand or power pipe cutters 


These straight-cutting pipe cut- 
ters offer a form-fitting handle and 


a sturdy malleable frame. The cut- 


ters can be used by hand or with 
power. They also offer a new high 
alloy steel cutting wheel, 
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block construction, replaceable slide 
plate and longer shank plus extra 
wide rollers. 
with capacities ranging from % to 


sliding 


Comes in four models 


a. 





co 


1% in. and 4 to 2 in. Toledo Pipe 
Threading Machine Co. 


For more data circle No. 21 on postcard, p. 329 


Adjustable 2-arm sprinkler 


This Melnor revolving sprinkler 
is a two-arm model with twin 
nozzles and is adjustable. The 
sturdy unit is made of heavy gauge 
solid brass with chrome plate fin- 
ish, It is mounted on a sled base. 
Nozzles are twin-jet and can be 
adjusted to sprinkle circular or odd 
shaped areas. Retails for $4.95. A 
new two-arm sprinkler selling for 
$1.95 and a three-arm unit at $2.95 








are also available. Melnor Indus- 
tries, Inc. 
For more data circle No. 22 on postcard, p. 329 


Low priced paint remover 

This semi-paste paint remover 
clings to vertical and curved sur- 
faces and works by loosening the 






paint — 
remover 

















paint film for easy wipe off. Re- 
moves paint, 
quer, 
sion 


varnish, shellac, lac- 

synthetics and _ resin-emul- 
paints. Strip-X won’t harm 
brushes. No neutralizer or after 
wash is needed. Comes in sizes 
from half pints to gallons. Klean- 
Strip Co. 


For more data circle No. 23 on postcard, p. 329 


Low priced lawn sweeper 
Here’s a 25 in. lawn sweeper 
built to sell for between $25 and 





$30 list. The low priced Mark V 
unit features a snap-in. brush 
height adjusting bar that doubles 
as a front bumper. Brush height 
is indicated by a pointer on a scale 
on the front shield. Lambert Inc. 


For more data circle No. 24 on postcard, p. 329 


Automatic water warmer 
Folks who keep poultry will be 
customers for this automatic tubu- 
lar water warmer. It is designed 
for use in shallow, V shaped poul- 
try watering troughs and is ther- 
mostatically controlled to keep the 
water at 50 deg. The warmer is 
metal encased, waterproof and has 
a U/L, and C.S.A. snap-action 
switch. Does not interfere with 
(Continued on page 332) 
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Be sure to wrire name 
and address on post card. 
Please use this P. O. 
Box Address for Quick 
Check Cards Only 
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31 
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61 
76 
91 


use this FREE 
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17 
32 
47 
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77 
92 


CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 


get you all the information you need, quickly. 
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pore S\\DING DOOR HARDWARE 
















Nylon wheel 1% 
inch in diameter 
with solid steel 
axel. Never re- 
quires lubrication. 
Slotted screw hole 
for vertical adjust- 
ment. 
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Two Nylon wheels 
13% inch in diam- 
eter. Constructed so 
that weight of 
doors is distributed 
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No. 185 Two Wheel Hanger 4s aoa) ae 





* * 
* of . * G 
* Win * 
x LXSo) »* 
et * The modern sliding doors that by-pass each other or slide 
m tae * into their own recessed pocket are a neat, efficient and 
space saving innovation for the home, the office or the 
factory. Ideal for clothes closets, supply and storage cabinets or for room dividers. 


Either one of the above two hanger styles and the specially designed No. 180 Rail 
will serve every thickness of door from % inch to 1% inch. Rail is hot galvanized to 
prevent rust and is available in 44-inch, 56-inch, 60-inch, 68,inch and 92-inch lengths. 
Rail is adjustable. For further detailed information send for illustrated brochure. 


MANUFACTURING COMPANY yun” 


Ilinois 
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WHAT'S NEW 








(Continued from page 328) 





radio and TV. Available in stand- 
ard lengths for 5 ft-6 ft and 8 ft- 
10 ft troughs. Comes with 4 ft 
neoprene 3-conductor cord. Smith- 
Gates Corp. 


For more data circle No. 25 on postcard, p. 329 


Ladder tool tray, holder 


This one-piece Tool-Tra top and 
fold down bucket holder are now 





standard features on Werner’s line 
of aluminum ladders. The tray se- 
curely holds hammers and other 
tools plus paint brushes and small 
paint cans. The bucket holder uses 
concentric ribs to keep paint cans 
from slipping from these Alumi- 
ladders. R. D. Werner Co., Inc. 


For more data circle No. 26 on postcard, p. 329 


2-way portable power tool 


Professionals and home crafts- 
men will want this two-way power 
tool. It combines the features of a 
high-torque screwdriver and a % 
in. drill. The Driver-Drill will han. 
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dle heavy-duty or precision driving 
jobs and converts to a drill by at- 
tachment of a geared key drill 
chuck with 4 in. hex shank. Comes 
in a saw grip (shown) and pistol 
grip models, both with reversible 
side handles. Lists at $39.95. The 
special drill chuck comes separately 
at $6.95. Drill capacities are: as 
wood screwdriver No. 14-3 in.; ma- 





chine screws 14 in.; and as a drill 
to 3% in. in steel. Millers Falls Co. 
For more data circle No. 27 on postcard, p. 329 


Electric square skillets 
Dormeyer’s Fri-Way square elec- 
tric skillet Models 20 and 21 for 
1958-59 offer newly designed han- 
dies, modern, heat-proof phenolic 
legs and brown plastic decorative 
trim. The 10% in. model is a com- 
panion to the 1134 in. unit that 
cooks, braises, stews, casseroles and 
bakes. Both can be immersed for 
washing. The two models come 





complete with probe and cover. 


Dormeyer Corp. 


For more data circle No. 28 on postcard, p. 329 






New colors in paint line 


A wider range of colors is now 


offered in the Chem-Rem acid and 





New 


gray, 


alkali-resistant paint line. 
colors are red, blue, light 
dark gray, green, brown, ivory, 
vellow, and aluminum. Special 
matched shades and black are also 
available. Offered for protection of 
all exterior and interior metal, 
masonry and wood, including con- 
erete block buildings and cement 
floors. Speco, Inc. 


For more data circle No. 29 on postcard, p. 329 


Household basket planter 
Here’s a bright basket planter 
from Artistic Wire. The new plant- 





er is brass plated and has a colored 
plastic plant holder. Measures 
64% x 5% x 7% in. Comes packed 
one dozen per carton in an assort- 
ment of four yellow, two turquoise, 
two white and two black containers. 
Planters sell for $1.29. Artistic 


Wire Products Co., Inc. 
For more data circle No. 30 on postcard, p. 329 


Steel fireplace log holders 


More heat is radiated into the 
room from a fireplace with this 
specially designed log holder. 
Called Grandirons, the holder has 
an upper portion that holds from 
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tray carts! 





‘Lift your sales up 
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UTILITY 
TABLES and CARTS 

















@ At your service this season, the Cosco 
De Luxe Tray Cart. Its job: to move new 
customers into your store (it Aas for the 
many Hardware Stores handling it). . . and 
; to move your sales figures up a substantial 

v2 if 4 notch. The De Luxe Tray Cart stands 
: ~~ : ta z 29%" high. Top and shelves 162” x 234”. 








SFr, é. Shelf clearances: top 9”, bottom 14”. Top 
a : , lifts off for use as serving tray. Chrome 


a plated or black enamel legs extended to 
form convenient handles. 3” casters. Cos- 
Model 8-W, shown, $15.95. Other 
COSCO Utility and Serving Carts 
to $20.95. ($16.95 and $21.95 re- 
spectively, Colorado and west. 
Prices are retail list.) 


COAT finish in charcoal, blonde or gray. 
But it’s just one of many best-selling Cosco 
utility tables and carts. Call your distribu- 
tor now to see the complete line! 


! 
;- 


HAMILTON MANUFACTURING CORPORATION 
COLUMBUS, INDIANA 
and be sure to keep ample stock of 


these other COSCO sales makers LOCAL SERVICE—LIMITED INVESTMENT 


Stock COSCO Serving Carts in any quantity. A national net- 
work of strategically located distributors assures you prompt 
delivery. You need not buy direct to get maximum mark-up. 
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WHAT'S NEW 








three to seven logs and serves as a 
hopper. The lower portion holds a 
feeder log that directs flames to 
the other logs. The heavy steel 
Grandirons with black matte fin- 
ish can be adjusted to fit most fire- 
places. Minimum width is 13 in. 
and maximum is 23 in. Depth is 
15 in. and height is 13 in. Retails 
for $17.95. Aaero Mfg. Co. 
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Chain link replacements 


Do-it-yourselfers, professional 
mechanics and farmers are among 





those who will want the Crosby- 
Laughlin Missing Link replace- 
ments. Connecting hooks, swivels 
or rings to chain, or repairing 
chain, is done quickly and easily 
with these links. Halves of links 
are joined by peening. Drop-forged, 
heat-treated halves have integral 
rivets and interlocking lugs to 
evenly distribute load throughout 
links when joined. Offered in 
popular chain sizes from 3/16 to 
1% in. Crosby-Laughlin Div.., 
American Hoist & Derrick Co. 

For more data circle No. 32 on postcard, p. 329 
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Heavy-duty door hinges 


Designed for doors weighing 
1000 lb or more for X-Ray rooms, 
radiation laboratories, institutions 
or public buildings, are these hinges 
with 8-in. joint and 6 to 8 in. width. 
Made of .250-in. heavy gage steel, 
brass or bronze with four ball bear- 
ings and five Oilite bearings. Each 
ball race contains 12 3/16-in. di- 
ameter balls. Permanent lubrica- 
tion rides weight-load on film of oil. 
Rated load factor of Lawrence 
extra heavy-duty hinges is 525 lb 
per hinge. Hinges furnished in 
steel or solid brass. Lead-lining ap- 
plications have special screw-hole 





arrangement to compensate for lo- 
cation of lining. Lawrence Bros., 
Ine. 

For more data circle No. 33 on postcard, p. 329 


Snow plow for power mower 


Power mower owners will be in- 
terested in this snow plow attach- 





ment. It fits most push type rotary 
mowers with 4-cycle engines and up 
to 22 in. cutting widths. The Polar 
Sno-Whiz slips easily in and out of 


HARDWARE 


a permanently 





attached adaptor 
plate at the base of the engine. It 
is a floating blade with adjustable 
shoes, and glides easily over rough 
concrete or gravel surfaces as it 
clears a 24 in. path. Cooper Mfg. 
Co. 
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Low-priced pop-up toaster 
Designed to sell for $11.95 is 
automatic 


this electric pop-up 





toaster. It requires no pre-heating 
and will toast a single slice as well 
as two slices. It operates on AC 
or DC, has full-range control dial 
for getting degree wanted and has 
hinged crumb tray for easy clean- 
ing. It is fitted with mahogany- 
colored thermoplastic handles 
which remain cool to touch. Lasko 


Metal Products, Inc. 
For more data circle No. 35 on postcard, p. 329 


Fast-drying spray enamels 


Here is a line of fast-drying 
interior and exterior enamels pack- 
aged in 16 oz spray cans. They 
have been added to the Pittsburgh 
Waterspar enamel line. Nine of the 
14 colors available are free of lead 
pigments and are safe to use on 
baby furniture and toys. A rotat- 
ing floor merchandiser, 5% ft tall 
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Let one name Southern. solve your fastener puzzle 


Southern Screw’s quality, service, and EZ to C© packages lead to the 
profit you’re looking for in fasteners. 


Stock the full line of Southern Screws and Bolts — famous for quality 
and for customer preference. Sold through leading wholesale distributors. 


Write today for our new Package Stock Guide. Address: Scuthern Screw 
Company, P. O. Box 1360, Statesville, North Carolina. 


WOOD SCREWS @ STOVE BOLTS 


MACHINE SCREWS & NUTS 


ABC & F TAPPING SCREWS 
WOOD DRIVE SCREWS e@ CARRIAGE BOLTS Fon ee Memes EF.e By 


STATESVILLE * WORTH CAROLINA 
WAREHOUSES: 


NEW YORK ® CHICAGO ® DALLAS ® LOS ANGELES 
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US PATENT NO. 2,709,074 


drityoursel, radiaton 


FOR ALL EXISTING HOT WATER 
AND STEAM HEATING SYSTEMS. ‘*‘ 


gives up to 7OO% more heat... turns 


existing pipes into radiators in minutes! 








Sell these potented THERMO FINS wherever additional heot is 
needed without the expense of radiators, heating experts or 
plumbers. One box of THERMO FINS makes one lineal foot of 
radiation. Only tool necessary is pliers! Easy and quick to install, 
they're available to fit the five pipe sizes used in home heating 
systems. THERMO FINS ore made of high-grade rust-resistant 
steel 

MARKET-TESTED! 

THERMO FINS hove been extensively tested in retail outlets in 
various morkets. They were found to be an excellent impulse 
sales item, reordered mony times by customers. Cash in on this 
profitable do-it-yourself item by osking your wholesaler for 
them today or write us for complete information 





MEW and profitable solo! 


"DEL ERIMO 
FINS * 


Coneda Pat Pend No. 670.699 


Suggested retail price 


per box 
SIMPLE TO INSTALL! 


interlocking sides spoce FINS evenly 
cliong pipe, clign them ovtomatically 


Small meto!l piece on one half FIN fits 
into hole in companion holf. When 
pressed over by pliers, FINS cre se- 
curely joined ond bonded to pipe 


HOW TO ESTIMATE THE SIZE YOUR CUSTOMERS NEED 

Cut strip of paper and wrap around pipe. This gives you the 
circumference of steel pipe or copper tubing. Find this size in 
Circumference Table below 


MODEL 
CIRCUMPERENCE TABLE NUMBER 
¥%” Copper Tube 2%" Cire uC 
1” Copper Tube 3%” Circ me 
1” Steel Pipe 4%” Cire 10S 
1%” Steel Pipe SY” Cire “45 
2 Stee! Pipe 7 Vy we Cive 205 


Lancaster Engineering Company 


470 MAIN STREET CLINTON, MASSACHUSETTS 




















ROUND HEAD STEEL 


MACHINE SCREWS 


NUTS 
BOLTS 
SCREWS 
WASHERS 


Easy on the eye 
attractive 
package 
facilitates 


























Write for : 
NEW 
+58E CATALOG | 


\\ 
ET ay, FASTENINGS } 
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gcpeW & SPECIAL 











both stocking 
and handling. 





OF NEW YORK 


FOR IMMEDIATE DELIVERY 


PHONE WO 6.0600 
WIRE NEWARK 365 © WRITE 


ATLAS SCREW & SPECIALTY CO. 


450 BROOME STREET - 





NEW YORK 13, N.Y 
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WHAT’S NEW 








is provided with the new Water- 
spar Spray 
Plate Glass Co. 


For more data circle No. 36 on postcard, p. 329 


Enamels. Pittsburgh 


Heavy-duty pipe cutter 
Here’s a one-man cutter for use 


on standard or soil 


extra-heavy 





pipe, field tile, vitreous tile, square 
or round flue lines, ‘transite and 
duriron. It can be used without 
vise or turning. Operator wraps 
chain around pipe, pulls handle 
and cleanly cuts any standard or 
extra-heavy soil pipe 2 through 4 
in. With an extra chain, operator 
can cut 6-in. extra-heavy soil pipe 
or 15-in. tile. It cuts cleanly with- 
out breakage, can cut slices as 
narrow as %4 in. Wheeler Mfg. Co. 
For more data circle No. 37 on postcard, p. 329 


Gas range top rotisserie 


Home cooks will be customers for 
this rotisserie for cooking over one 





burner on top of any gas range or 
built-in unit. Cooks without smoke 
or spatter, without extracting meat 
juices and over a low flame. Holds 
the equivalent of a 12-lb turkey or 
ham. The unit is made of chromium 








with slide out drip tray, drip cup, 
folding spit supports, spit with de- 
tachable handle and meat pins, and 
detachable motor rests. Folds for 
storage. Retails for $29.95. Party- 
@ Corp. 


For more data circle No. 38 on postcard, p. 329 


Two heavy-duty routers 

A built-in spotlight, safe switch- 
shaft lock, one wrench bit and cut- 
ter change, and a micrometer depth 
adjustment are some of the fea- 
tures of these two Stanley heavy- 
duty routers. One model is “g hp 
with 23,000 rpm, priced at $62.50. 
The second router is 1% hp with 
27,000 rpm at $82.50. Other fea- 





tures include a quick clamp lever 
motor release, three grip handles, 
brush holders with inspection win- 
dows, and cord in upright position 
to keep it out of routing area. Stan- 
ley Electric Tools Div., Stanley 
Works. 


For more data circle No. 39 on postcard, p. 329 


Battery mounted hand lamp 


Here is a battery-mounted elec- 
tric hand lamp with sealed beam 
bulb and two-position red flasher. 
Fits any standard 6-volt twin pack 
self-contained battery. Mounty is 
in the Big Beam line and offers 
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WEATHERPROOF BARN DOOR 
TRACK AND HANGERS... the favor- 
ite of farmers everywhere. Easy to sell 
R-W No. 36 self-cleaning type track is 
weather and birdproof. R-W No. 423 
Hangers feature roller bearings and 
lateral and vertical adjustment for easy, 
dependable operation. 
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You can be sure of satisfying your customers’ 
exact needs when you stock and sell the 
Richards- Wilcox line of Track and Hangers 
... it's the “QUALITY” line, backed by over 
78 years of experience that will provide a 
fast turnover, increased profits and com- 
plete customer satisfaction. R-W Track and 
Hangers will provide years of dependable, 
trouble-free service...even on doors 
weighing over a ton. Stock-up now. 


WRITE 
TODAY! 


for complete informa- 
tion. Request Catalog 
No. 100-R. 


310 W. THIRD STREET, AURORA, ILL. 
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~  R-W "“LOCK-JOINT” TRACK AND HANGERS... 
designed for doors of all sizes and weights up to 3000 
Ibs. Line includes wide range of sizes plus a series of 
“packaged” units that include all necessary hangers, track and hard- 
ware for door installations. Track and Hanger aprons finished in 
grey enamel ...Hanger trucks cadmium plated. Hangers available 
with ball or roller bearings as desired. 



























"EaR-Way"’ TRACK and 
TROLLEY...R-W No. 239 
Track has ears spaced on 
12 inch centers that are at- 
tached to walls by lag screws 
... bosses hold track away 
from building for free air 
passage. R-W 346'AB 
Hangers feature ball bear- 
ings and vertical and lateral 
adjustments. 


TRACK and 
HANGERS 


for industrial, 
commercial and 
farm buildings! 











NEW FEATURE... 
CADMIUM PLATED 
FINISH NOW STANDARD 
ON THE TRUCKS OF 
ALL R-W HANGERS 


MANUFACTURING COMPANY 


A HANGER FOR ANY DOOR THAT SLIDES 





© Branches in Principal Cities 
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ATLAS 


sere 


PEG-A-PAKS 


DISPOSABLE DISPENSERS | 








FOR 14,-LB. PACKAGES 
OF NAILS AND BRADS 


Now you can order any Atlas 
14-lb. package in this revolu- 
tionary new combination car- | 
ton-dispenser. Each Peg-A-Pak 
holds 10 boxes—10 Peg-A-Paks 
of each item to a shipping case 





(weight 30 lbs.). 





Easy to use — Just hang each 
Atlas Peg-A-Pak from tabs on 
carton. Each is a self-service 
dispenser. 


Easy to replace — When last 
box is sold, just throw away 
empty Peg-A-Pak and replace 
it with another. 


















Atla 


FAIRHAVEN, MASS. °* 


More profit—Peg-A-Pak gives 
you full profit—with fast turn- 
over and no lost selling time. 


TACK 
CORP. 


HENDERSON, KY. 




















WHAT'S NEW 


easy finger grip nut mounting plus 
waterproof switch. Head is heavy 
gauge chrome plated steel. Lists 
for $9.95. A model without red 
flasher lists for $7.50. U-C-Lite 
Mfg. Co. 


For more data circle No. 40 on postcard, p. 329 








Quick change hack saw frame 


It takes only a few seconds to 
change blades on this hack saw 
frame. A lever at one end of the 
frame provides the quick change 








without locks or nuts. The frame is 
a one-piece steel unit with a high 
impact plastic handle. Takes a 12 
in. blade and is 15 in. overall. 
Comes with a two-color sales card 
and is equipped with a Griffin dou- 
ble edge blade. G. W. Griffin Co. 


For more data circle No. 41 on postcard, p. 329 


Cutter for metal tubing 


This cutter is for use on copper, 
brass or aluminum tubing from 
% to 1%-in. O. D. It permits 
rapid and accurate positioning on 
tube. Cutter wheel is in spring- 
loaded, movable arm so that cutter 
and tubing can be held in position 
with left hand while right hand 
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ee SPECIAL! 











LP8558 Turner Value Pack YOUR COST RETAIL PRICE 


6—LP88 Torch Sets 
retailing for $8.88 
each including all 
brass torch and dis- 
posable tonk, new 
flame spreader, $ 

spark lighter, chisel 35.70 $53 28 
point solder tip, hot : 
cut tip. f, 





f 
1—LP555 all brass NO 


ieee CHARGE | °6.95 


$35.70 560.23 
$24.53 



















NATIONALLY ADVERTISED 





“te = SELF-SELLING 
Sas CARTON DISPLAY 











*FOR A LIMITED TIME ONLY 


Order through your wholesaler 
or write for details today! Literature 




















Window streamer 


Ad mats 


THE TURNER BRASS WORKS 


845 Park Avenue « Sycamore, Illinois Established 1871 


ale \ Ti¢ ‘ 
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EVERYBODY 


is a customer for 






S-K /Lectrolite 


giving you 
3- to 4-time turnover 


with 24 of the volume 





in big-ticket 
wrench sets 


THE HOME HANDYMAN is an important customer for 
quality wrenches. Remind him that you have the 
wrenches he needs, and he will buy. The eye-catch- 
ing, effective display of the S-K/Lectrolite No. 100 
Program does this selling job. 





THE FARMER wants full value in the things he 
buys. He recognizes the exceptional value in 
S-K/Lectrolite Wrenches which combine un- 
matched quality with truly attractive pricing. 






S-K/LECTROLITE 


THE AUTO MECHANIC, also a family man, is a regular hardware cus- 
tomer. He knows and uses S-K /Lectrolite Wrenches. S-K /Lectrolite 
leads in brand acceptance among men who earn their living with 


tools. DESIGNERS AND 
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Wrenches 


CONTRACTORS are just one of INDUSTRIAL MAINTENANCE MEN, like 


the many groups who need and most other tool users, look for complete 
regularly buy quality wrenches— tool sets. S-K /Lectrolite provides the 
which makes S-K/Lectrolite wrench industry's fastest-selling line of 
profitable for hardware stores by wrench sets. This sales record pays off 
creating a 3- to 4-time turnover, with hardware stores getting 2/4, of their 


S-K/Lectrolite volume from big-ticket, 
big-profit sets. 


APPLIANCE SERVICE MEN must have quality tools. Every S-K /Lectrolite Wrench 
has exceptional strength, precision-finished openings and a handsome, polished- 
chrome finish. The close acting 40- to 70-tooth ratchets make work in tight spots 
quick and easy. 











APPROVED 
MERCHANDISING 
PROGRAM 





sero sa Pee. = 
esse eeere* 
~ 2208" ™ 
— — - % %. 
Re 
XM ¥ 4 rt 
oa we BR | 


THE S-K/LECTROLITE NO. 100 WRENCH MERCHANDISING PROGRAM (pictured 
above) meets hardware space and selling needs. It includes the fastest selling 
wrenches and sets that cover 90% of wrench applications. Special wall fixtures 
create a Sales-boosting display in minimum space. Ask your wholesaler’s saleman 
for details .. . or write, wire or ‘phone S-K/Lectrolite Tools collect. 






Dept. 1403 
3535 W. 47th St. 
CHICAGO 372, ILL., LAfayette 3-1300 


TOOLS | 


a DEFIANCE, OHIO, 3-2065 
MANUFACTURERS OF QUALITY WRENCHES SINCE 1923 


HARDWARE AGE, SEPTEMBER II, 1958 









A glazing compound 
formulated especially 
for today’s modern 
aluminum sash. 




















New Plasti-glaze Aluminum Gray is spe- 
cially prepared for use on aluminum sash 
although it may be used on steel or 
wooden sash as well. 


It is compounded to exact consistency for 
the home owner's use—no mixing, no 
thinning, no painting required. 
Plasti-glaze Brilliant White, which has be- 
come America’s largest selling glazing 


compound for wood and steel sash, will 
continue to be available. 









































Plasti-glaze white and Aluminum 
Gray are available at regular price— 
no premium. 


Packaged in 1-2-4 and 5 pound cans. 
Larger sizes also available. 








Plasti-glaze’s eye-catching, double seal, 
lithographed containers promote sales 
and assure fresh, easily applied glazing 
compound, every sale. 


PLASTIC PRODUCTS COMPANY Main Office and Laboratory 
6475 Georgia Ave. + Detroit 11, Mich. 


Factories Detroit e ‘Chicago e Jersey City « Oakland 
New Orleans ¢ Kansas City « Tampa « Toronto 
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tightens screw. Cutter has ma- 
chined and hardened reamer which 
snaps open or closed as needed. 
Cuts burr with no chattering or 
digging in. Cutter wheel pin has 
full bearing surface on both sides 
to assure lasting alignment. Reed 
Mfg. Co. 
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Waste basket floral pattern 


This oval, straight side Deco- 
ware waste basket comes in the 


new Gold Rose pattern. The pat- 
tern is a wreath of gold roses en- 
circling the basket on a background 
of mat black, white or green. Roses 
appear hand painted and are com- 
plemented by a gold gallery effect 
at the top of the basket. Baskets 
are nested and packed six per car- 
ton, two of each background. Retail 
for 98¢. Continental Can Co. 


For more data circle No. 43 on postcard, p. 329 


Corrosion resistant screws 


Here are 12 different marine 
kits containing a complete assort- 
ment of polished chrome, solid 
brass screws. Each kit contains 


CAMPBE IN Company 
CAM PB bE LL Factories and —_ we: - Nc lowa; 


CHAI N E. Cambridge, Mass.; Atlanta, Ge.; Heuston, Texas; Chicago, Ii! 


Portiand, Ore.; Seattle, Wash.; Los Angeles, Socramento, Sen Francisco, Colif 


Makers of Famous CAMPBELL Jiffy Lug-Reinforced TIRE CHAINS 


































































Whether a customer has a simple or 
serious clamping job, sell him B&C. He 
is sure to obtain better results and 
you'll have a happier customer. The 
B&C wide selection of “C” clamps, high 
quality and budget price means extra, 
fast profits—more satisfied customers. 
B&C is the profit line to stock and fea- 
ture! 


CARRIAGE CLAMPS 


#140 SERIES 





SUGGESTED RETAIL 





E chiennacnssue ad b. ee PEEL. $1.62 
Se séeoksivviane ee EO  eoeece. wes 2.20 
BU ccsccusnuns Ds O. chvecscows 2.50 
FT ntnecchuseere 4 = aero 3.74 


* Nickel Plated 


DEEP THROAT CLAMPS 


#250 SERIES 





SUGGESTED RETAIL 


BOTH STYLES FEATURE 


Balanced Vise Type Handles 

® Standard V Threads—Acme Stub 
Threads on larger sizes 

Rocking Swivel Pads 

Seats Ground Square 

Natural Finish 

Protective Oil Coating 







Compare B&C 
For Price and Profit 


See Your Jobber 
or Write 


tHe BRINK & COTTON mec. co. 


33 POLAND STREET +* BRIDGEPORT, CONN. 














WHAT’S NEW 


corrosion resistant wood and ma- 
chine screws with slotted and 
Phillips heads. The steel kits take 
up a minimum of counter space 
and have compartments for easy 
screw selection, Complete assort- 
ments and refills are available from 
stock. Southington Div., Pitts- 
burgh Screw & Bolt Corp. 
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Spiral action door hinge 

This spiral action door hinge 
lifts the door over a rug when 
opened and lowers it into place 
when closed. It also helps close 
without springs. Miracle 
Hinge is adaptable to swinging 
doors, requires no threshold or 
weatherstripping for doors, and 


doors 





finds application on heavy vault 
type doors. Beckhart Hinge Co. 


For more data circle No. 45 on postcard, p. 329 


Three oil cloth patterns 


Three new patterns are now 
available in Columbus oil cloth. 
One pattern is Memories (shown) ; 
another is Polka, a varying dot 
pattern; the third is Highland, a 
multicolored plaid. Polka and Mem- 
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ories are available in three color- 
ings and Highland in four color- 
ings. Seven of the 10 numbers are 


highlighted with metallic gold. 
Columbus Coated Fabrics Corp. 


For more data circle No. 46 on postcard, p. 329 


Ice, snow melting chemical 


Here is a fast working ice and 
snow melting chemical called Mr. 


mh 





Melt. The new formulation keeps 
driveways, sidewalks, stairways or 
drainspouts free of ice. Comes in a 
5 lb polyethylene bag. A grease 
absorbent powder, a sweeping com- 
pound and a hickory compound for 
barbecues are also available, Frank 
Miller & Sons. Ine. 
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Rug cleaner, floor polisher 
Designed for rentals or for re- 
sale is the Floorsmith electric rug 





cleaning, floor polisher. It auto- 
matically dispenses scrub water, 
wax or rug shampoo. Finished in 
royal and pale blue, it has trigger 
release on handle for wax, scrub 
water or rug shampoo. Reservoir 
can be removed, washed out and re- 
filled in a few moments. Twin 
brushes revolve at 600 rpm. Unit 
has two sets of scrubbing brushes, 
lamb’s wool buffing pads and Shet- 








land rug cleaning unit automatical- 
ly adjustable to every rug thick- 
ness. Retails at $59.95. Shetland 
Co. 
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Dust cloth with silicones 


Tidy housewives will be custom- 
ers for this dust cloth impregnated 
with silicones that leave a grease- 
free, lustrous surface. Magnetic 
dust cloth picks up dust and holds 


it. Retails for 49¢. Packaged fo 
impulse sales. Magna Products. 
For more data circle No. 49 on postcard, p. 329 


Mounting jig and saw unit 


Installation of the Uniloc series 
600 is simple and accurate with this 





mounting jig and saw unit. The 
jig locates and controls saw cuts 
and bolt holes necessary for instal- 
lation of the factory assembled ex- 
truded brass Uniloc. Russell & 
Erwin. 

For more data circle No. 50 on postcard, p. 329 


Clog-free snow remover 


Dealers in areas where heavy 
snows are a problem will have 


many customers interested in the THE 


Snow Bird 2-34 H. P. power snow 








































These tools are 
Vichek “basics”. 
Order them 
with or without 
merchandiser ! 


Complete 
Assortment! 
San kets er Sets 
Wrenches 
Punches 

Chise ls 
Hammers 

Screw Drivers 
Plie: ; 


Tinner’s Snips 


Money adds up faster when you're selling a 
line that’s priced right!... Every Vichek Tool 
is high quality and budget priced to boost 


sales. Contact your distributor today. 


lehek TOOL COMPANY 


remover. Will sell to home owners, 3017 East 87th Street +> Cleveland 4, Ohio 
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BE AN 0 


EARLY BIRD! C1 -/7. 


PROFIT 3 “<< 
with HYDE 
WILD BIRD 


PRODUCTS 
HOUSES 


Vl — The Wren 
(illustrated) 


V2 — The Chicadee 
V3 — The Bluebird 


V4 — The Robin 
$3.95 Retail 


Other models for Woodpecker, Flicker, 
Wood Duck — Write for complete 
catalog. 


All HYDE Products are recommended 
and approved by Mas: and Nat'l 
Audubon societie: Nat Wildlife 


Fe de meberels 


Attaches outside win- 
dow sill. Install from 
[am inside with screw- 
am driver. Glass top 
\ keeps food dry. 


W16 — $5.95 Retail 





Holds 2 kinds of cake, 

4-5 s. seed. Auto- 
el. fill from clear 
view weupee, Won't 
tip or spil 


Retail $4.95 — BH52 













Pree S DINNER PAIL 


Holds one pint of 
cereree food. 

ade of rust resist- 
ant metal, Ideal for 
gift item. 


" DP4 — $2.98 Retail 
OVER 20 eee HYDE 
FEEDERS AVAILAB 


WRITE FOR DEALER CATALOG 
OF MORE THAN 40 PRODUCTS 


>, CHICKADEE 
TIDBITS 


Moulded in 
cups to fit HYDE 
Feeders CDA 
CDD, and W1. 


CT24 — Box of 


BIRD'S COMPLETE DINNER 


A well balanced 
diet for all birds. 
Full pint. R 
BD3—.98c Retail 


HYDE CAKES 


Keep birds at the 
feeder — customers 
at your store! 


BB2 — or — SSI] — 39c 
HYDE PRODUCTS + ee 
THROUGH LEADING 


HYDE BIRD FEEDER ae 
56 FELTON ST., WALTHAM, MASS. 





24 — $1.49 Retail 





WHAT’S NEW 








industrial, and commercial users. 
Features: self-cleaning blades stop 
stalling, clogging; Briggs & Strat- 
ton engine with recoil starter; en- 
closed geared transmission; two 
clutches; carburetor heater stops 
freezing; and hopper is 22x17 in. 
Unit is self propelled, has adjust- 





able scraper blades. George Garden 
Tools. 


For more data circle No. 51 on postcard, p. 329 


Polyethylene braided cord 
Puritan’s polyethylene solid 
braided cord offers high tensile 
strength, resistance to abrasion 
and most chemicals. It won’t crack 
in cold weather, is light enough to 
float and comes in a selection of 
bright, fast colors. The cord is 
handy for all water sport uses and 
can be used for clothes line or 





trailer winch rope. Puritan Cord- 


age Mills. 


For more data circle No. 52 on postcard, p. 329 


Ceramic door knockers 
These ceramic 


need for a small to medium sized 


knocker. Designs are: gold medal- 


door knockers 
come in four designs and fill the 
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lion on white; gold medallion on 
black; and maple leaf on white. 
Knockers have hand decorated 
ceramic face plates, trimmed in 22 
carat gold. Rings and strikes are 
solid brass. Each knocker is packed 
in a bubble package to stimulate 
impulse sales. Retails for $2.98. 
Yale & Towne Mfg. Co. 


For more data circle No. 53 on postcard, p. 329 


Sailing ship glass pattern 
Old Ships is the name of this 
pattern available on five sizes of 





Libbey drinking glasses. Sizes are, 


from left: 6%%-oz Old Fashioned; 
5-oz juice; 9-oz hi-ball; 12%-0z 
beverage; and 13%-oz zombie. 


Packed eight of a kind per carton 
at about $2.49 per set. Libbey Glass 
Div., Owens-Illinois. 


For more data circle No. 54 on postcard, p. 329 


Heavy duty LP torch, refill 


Customers with heavy duty 
plumbing, electrical, paint remov- 
ing, and other large general solder- 
ing jobs will want to know more 
about this Powr Blast LP torch 
and refill. The liquified petroleum 
torch generates more than 2200 
deg F. It’s fitted with 16 oz re- 
placeable container. Good for %4 in. 


1958 


so Maddie GOLDEN GUARANTEE ....- 


featuring the 


LOX-ON* STOPPER 


‘a. (eaere 


Provides a sure seal 


on with a simple twis 


ne wrist 


clean in a jiffy! 


NEW! GOLDEN 
JUBILEE* 


Elegant gold-anodized 
aluminum—lightweight, 
rust-proof, bottom load- 
ing. Gold foil packaging. 


insulates. 


Tirist 


Lhe Vacuum 


SOUDS, StCWS, 


ix? 
cy CdgiC) 


! 


adil 


— 
——- 
-_ 
— 
— 


lly 
ae) 


HY-LO* 


Ruggedly constructed, 
smartly styled, conserva- 


STEADY YEAR-'ROUND SELLERS 


WORKMAN'S LUNCH KITS 
2 styles. Rust-proof lightweight 
aluminum kit, or black steel kit. 
Each with choice of Aladdin Pint 
size vacuum bottles. 


Aluminum Kit 
with Thermo-King* 
ae 
with Hy-Lo* Bottle. ..No. 
with Economy Bottle. No. 


Black Steel Kit 
with Thermo-King* 


with Hy-Lo* Bottle. . 

with Economy Bottle. No. 

with Best-Buy* Wide 
Mouth Bottle 


PASTEL VACUUM 
PITCHERS 


Full quart size. Sell-on-sight mod- 
ern styling, sensationally low price 
(lowest on the market); plus dec- 
orator pastel colors! Takes full 
size ice cubes, can’t overpour. 


Coral Color, Ot.........P4445-C 
Turquoise Color, Ot.....P4445-T 
Brown & Ivory, Ot... .P4445-B @ I 


Bottle 


the nation’s eating-away-from-home habits! 


that 


baked beans. 


Modestly 
all the exclusive Aladdin 
“plus”’ features. 


THE ORIGINAL, BEST-SELLING 
Best Buy WIDE MOUTH VACUUM BOTTLE 


sets sales records while changing 


Perfect for hot 
ied ( 


spaghetti, chih. tT hicken— 


desserts, salads. puddings, ice Cream-—Vyou name it 


WM93A Ot 


WM9A 10-02 


-socoe- . : * 
: ~so- a 
fy 
Pon 
<a 


ECONOMY 
priced ...yethas 


THERMO-KING* 
Rust-proof Aluminum 
Jacket. Lightweight, du- 
rable. Features “‘bottom- 
loading"’ filler. 


AMERICA'S MOST WANTED OUTING KITS 


ONE-BOTTLE KITS 
Red or Green Plaid cases, Hy-Lo* 
or Economy quart vacuum bottles 
—plus snack box. 
Shown: K143A—Red Plaid case, 
Economy Quart Bottle. 
Not Shown: K132A—Green Plaid 
case, Hy-Lo* Quart Bottle. 


TWO-BOTTLE KITS 
Regular type bottles 
Many bottle combinations, all 
have snack box except No. K445 
Shown: K445—Red Plaid case, 2 
Plaid Qt. Btls. (No Snack Box). 


Not Shown: 

K571A—Green Nylon case, 

2 Thermo-King* Quart Bottles 
K471A—Red Plaid case, 

2 Thermo-King* Quart Bottles 
K671A— Tweed case, 

2 Thermo-King* Quart Bottles 
K645— Tweed case, 

2 Plaid Quart Bottles. 
K343—Red Plaid case, 

2 Economy Quart Bottles. 


TWO-BOTTLE KITS 
Regular and Wide Mouth 
Shown: KS832A — Red Plaid case, 
Plaid and Wide Mouth Qt. Bus. 
Not Shown: K693—Tweed Plastic 
case, Plaid and Wide Mouth 

Quart Bottles. 








FIRST AND FOREMOST IN 
DECORATED SCHOOL LUNCH KITS 


The most complete — and fastest selling line in America. Sturdy steel boxes ’n 
matching half-pint Aladdin vacuum bottles—gaily lithographed with imag- 
inative, full-color designs that small-fry go for in a big, big way. 
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od ition Ge £ ciel, & ZORRO 


The action-packed kit everybody's ‘talking The young set’s newest idol—in blazing full- 
about. Capitalizes on TV's trend to pioneer color scenes right out of his weekly TV show! 
drama and westerns. Order big—they'll out- Backed by the powerful, nation-wide Zorro 
sell any kit you've ever promoted merchandising program. No. ZO 7179 


No. CW 7189 © Walt Disney Productions 








BUCCANEER* DISNEYLAND JUNIOR MISS* 
Features ‘‘treasure-chest”’ shape with battle- Straight out of the youngster No bright-eyed sweetheart, no mother or 
action pirate scenes... fills the bill with the lreamiand father can resist this daintily feminine kit. 
rough-and-tumble crowd. No. B 115 t OD 


snev Artist No. JM 1015 
No. DOL 15 


ROBIN HOOD* WILD BILL HICKOK PLAID KIT 
Here he is! Robin Hood... straight’out of The Western fans’ TV favorite ... makes >harmingly designed for the 
TV and the movies . . . and don't the kiddies ‘em eager to saddie down to wholesome ib-sub deb. No. P 515 
love it! No. RH 815 lunches. No. WB 715 
Form No. 1376 Printed in U.S.A. Styled by Robert O. Burton, Inc. *T.M. 


ALADDIN INDUSTRIES, INCORPORATED - NASHVILLE, TENNESSEE 
1485 Merchandise Mart, Chicago, Illinois - Room 2048 Graybar Building, New York, New York 
105 East Lexington Drive, Glendale, California - /n Canada: 1401 The Queensway, Toronto, Ontario 


Haddin© DH] .. ties with everything new 








BUILDIN 








Visit us 
soon in 


suite 424! 


Tiwi wi Mimiane 


Jane Be 


New showrooms display SOUTH BEND TOY'’S 
complete line of year ‘round best sellers! 














South Bend Toy’s eastern offices and showrooms are now 
located in Suite 424 of the Fifth Avenue Building in New 
York City. The new quarters — designed for your convenience 
— provide private conference areas and display our full line 
of... doll carriages . . . strollers . . . children’s furniture . . . 
croquet and Keystone toys. Visit us soon for a first-hand 
look at the finest selection in the industry. 




























New York—Suite 424, 250 Fifth Avenue Bidg., New York, N.Y. 
Chicago—Suite 1450, Merchandise Mart. 

SALES Midwest—South Bend, Indiana. 
OFFICES South—633 — 3rd National Bank Bidg., Nashville 3, Tenn. 
Denver & Pacific N.W.—2840 W. 93rd St., Seattle 7, Wash. 
Calif. & S.W .—2330 W. 3rd St., Los Angeles 57, Calif. 
Canada—Toronto, Ontario. 















Preferred and trusted by America's parents for 84 years! 
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MERCHANDISE! 


PLUMB & SHOP MERCHANDISER racks all the 
chrome-plated flexible copper tubes, valves, 
fittings, necessary for water supply hook- 
ups to kitchen sink, wash basin and toilet. 


SELL YOUR CUSTOMERS WITH... 


PLUMB “SHOP 





ry 
: a.:2fe 
5. ba Oe 


te a 
+ ‘Fr 
C2, ®e,r 
ee 7s 
ar ae 
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.. step over to my plumbing ‘... select the right combina- 
department.” tion for the job.” 





“, .. step-by-step directions go “...only Plumb Shop gives profes- 
right along on the job.” sional appecrance and quality.” 


“FREE MERCHANDISE! 


Five chrome-plated angle valves ($6.75 retail valve) 
absolutely free with purchase of either the #100 or 
#200 Plumb Shop Merchandiser. 


PLUMB 2, SHOP © 1958 Plumb Shop 









(] Explanatory Folder 
[) Merchandiser #100 (327 pc. asstm't.)__$96.22 
() Merchandiser #200 (122 pc. asstm't.)__$42.17 


NAME 
ADDRESS. 
CITY, STATE. 
WHOLESALER 

(De not send payment. Your Wholesaler will invoice yeu.) 

































=\ © 
PLUMB 7 SHOP 


1341 TEMPLE + DETROIT 1, MICH. 



































“NAILS AT THE SCALES” 
No. 25B (Scales Ex- 
tra) 5 sections, 25 
compartments that 
hold a keg of nails 
each. Diameter: 44”. 
Height: 56°’. Order 
now from your 
Jobber. 









COUNTER 


Write today for free Folder 320-A 
“MODERNIZE WITH REVOLVO." Shows 
full range of sizes and models. The 
Frick-Gallagher Mfg. Co., 102 S. Mich- 
igan Ave., Wellston, Ohio. 


REVOLVO 
PARTS CASES | wail BINS COUNTERS COUNTERS 


L. 





100 KEGS OF NAILS 
DISPLAYED AT 
POINT OF SALE 


Sales go up and handling costs come down 
when you use Revolvo Bins for nails, rivets, 
fittings and other similar items. 

In only a few square feet of floor space, you 
store, display and sell without having to touch 
your stock! With Revolvo, your customers may 
serve themselves, then look around and sell 
themselves some more from 
Revolvo’s spacious, easily 
accessible revolving bins. 












BONDERIZED 











REVOLVO NAIL BIN DISPLAY 
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WHAT’S NEW 









Go 
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a, 
Set: 
all 


diameter sweating jobs in copper 
plumbing and other bulk work. 
Complete unit is $3.98. Refills are 
98¢. Lenk Mfg. Co. 


For more data circle No. 55 on postcard, p. 329 


Utility pan and cover 


A transparent styrene cover is 
the feature of this combination 
cake and utility pan. The cover 
keeps food fresh on picnics or in 
the refrigerator. The sturdy 1344 
x 9% x 2% in. non-rust aluminum 
pan is useful for mixing cakes, 





roasting or baking. Retails for 
$1.59. Enterprise Aluminum Co. 


For more data circle No. 56 on postcard, p. 329 


Plastic glassware patterns 


Two new patterns, the Futura 
(shown) and the Regatta, are 
available in 5, 10 and 14 oz sizes in 
Rogers’ line of plastic glassware. 
The new patterns will also be avail- 
able in tumbler sets, four to a set. 
Futura comes in yellow and tur- 
quoise and Regatta in yellow, white 
and turquoise. Glasses are shatter- 
proof, odor resistant polyestyrene 
plastic offered singly or in sets. 








They are not affected by tempera- 
tures up to 180 deg. Rogers Plas- 
tic Corp. 


For more data circle No. 57 on postcard, p. 329 


8 in. ceramic snack bowl 
Housewives will be interested in 


this colorful imported ceramic 





snack bowl. The 8 in. bowl has a 
detachable wooden handle and is 
decorated under the glaze with a 
scene showing the 3 little pigs. Sells 


for $1 each. Imported ovenproof 
ceramic casseroles, shirred egg 
dishes and snack dishes are also 
available. Fred Roberts Co. 


For more data circle No. 58 on postcard, p. 329 


Portable file for checks 
You may be a customer yourself 
for this portable metal file capable 














Equip your store with attractive 
Bonderized Steel Revolvo Rotating 
Bins for nails, rivets, fittings and 
other similar items. 


HERE’S WHAT HAPPENS! 


You store, display and sell, in 
only a few square feet of floor 
space (without having to touch your 
stock). Your customers serve them- 
selves from the easily accessible 
bins that display every binable 
item in your inventory. 


Write today or ask your Hardware — 
Wholesaler for FREE Folder 320-A — 
a 


“MODERNIZE 





REVOLVO 
COUNTER 





PARTS CASES 





WITH REVOLVO.” Shows 
full range of sizes and models. The 
Frick-Gallagher Mfg. Co., 102 S. Mich- 
igan Avenue, Wellston, Ohio. 


BONDERIZED 


REVOLVO 
NAIL BINS 


/ j 





YOU PROFIT FOUR WAYS! 


1. Floor space is made more pro- 
ductive and more profitable. Less 
floor space is required. 

2. Time required to handle stock 
and serve customers is reduced. 

3. Your sales increase because your 
customers see and help them- 
selves to more items. 

4. Better display in less space — 
better fixtures mean a better 
selling job. 










Q 








NAIL BIN 
COUNTERS 


DISPLAY 
COUNTERS 
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of holding 1500 cancelled checks. 
Porta Check File has monthly in- 
dex folders and a moveable divider. 
The 9 x 9 x 4% in. hammer-tone 
gray file has a carrying handle and 
lock and key. Sells for $3.98 with 
a standard model at $2.98. Hamil- 
ton-Skotch Corp. 


For more data circle No. 59 on postcard, p. 329 


6-piece steak knife set 


Women customers will find this 
6-piece steak knife set interesting 





partly because of the box it comes 
in. The velvety box with smart 
clasp fastener doubles as a purse. 
The knife holder compartments 
easily lift out. Knives are saber 
ground, serrated tip stainless steel 
blades with rapier bolsters and 
ivory handles. Lists for $5.95. 
Washington Forge, Inc. 


For more data circle No. 60 on postcard, p. 329 


Low-cost bristle paint brush 


Your painting customers who 
want the quality of bristles at 





lower cost in paint brushes will be 
interested in this line of natural 
gray bristle brushes. The undyed 
bristles make lower costs possible, 
while holding natural oil and 
springiness. Brushes in the line, 
from 1% to 3 in. in all sash and 
varnish models, have been tested 
by professionals under various con- 
ditions. Hanlon & Goodman Co. 


For more data circle No. 61 on postcard, p. 329 


Plastic-aluminum screening 

High wearing quality and corro- 
sion resistance are features of 
Vinalume insect screening. Alumi- 
num core wire is covered with a 
vinyl plastic cladding before it is 
woven into this screening which is 
especially desirable in homes near 
the seashore. The weather resistant 
screening comes in 18 by 14 mesh 
of 0.013 vinyl clad aluminum wire. 
Available in 100 ft or mill length 
rolls. New York Wire Cloth Co. 


For more data circle No. 62 on postcard, p. 329 


Barbecue fire starter 


Outdoor cooks are always cus- 
tomers for a barbecue fire starter. 
Here’s one that is safe, clean and 
starts fires quickly without chemi- 
eals or electricity. Works on all 
types of fuels and on all types of 
fire beds. The Duncan Hines 


— 








Charco Blazer is packed in a re- 
usable, two color carton at $2.50 
per unit. Williams Cutlery, Inc. 

For more data circle No. 63 on postcard, p. 329 
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Pressurized caulking gun 


Here is a caulking gun for the 
home workman. The gun uses a 


| 





small cartridge of carbon dioxide 
to create pressure. There is enough 
pressure to apply 21 cubic inches 
of compound. An on-off lever con- 
trols the flow. The easily refilled 
gun retails for $6.95 with charges 
selling for $1.20 per box of ten. 
Kidde Mfg. Co., Inc. 


For more data circle No. 64 on postcard, p. 329 


Child's fiber glass coaster 
The kids will go for this com- 
panion to the Red Rocket toboggan. 





This fiber glass coaster is 26 in. 
in diameter and is bright red. 
Called Red Rover, the coaster fea- 
tures a strong wire reinforced bead 
for durability and safety. Plastic 
Products Corp. 


For more data circle No. 65 on postcard, p. 329 


Indoor gas incinerator 


Homeowners will be interested 
in this low priced smokeless, odor- 
less indoor gas incinerator. Gar- 
bage and trash is completely 
burned because it is suspended on 
a steel rod assembly to permit com- 
bustion on all sides. Burner input 
is 30,000 btu and clock timer con- 












How To Step Up Your Sales and Profits 


the PITTSBURGH-GARY way! 





BRILLIANT RED MERCHANDISER highlights gleaming zinc plated 
bolts—high profit sales sold on the spot—less than 4.5 sq. ft. 
of floor space—61 popular sizes: machine, carriage, lag bolts. 


This is just a part of our continuing program to help 
you increase turnover for greater profits. 

Remember—stocking and selling well-known 
Pittsburgh-Gary fasteners is your guarantee of com- 
plete customer satisfaction whatever his require- 
ment... for each fastener carries the reputation of 
performance for unvarying quality and careful con- 
formity to exact specifications. 

Be sure to ask your wholesaler for your free sales 
aid charts and for full information on the Pittsburgh- 
Gary display case. 





PITTSBURGH SCREW AND BOLT CORPORATION -« 
P.0. Box 1708, Pittsburgh 30, Pa. 


e SPARKLING bright silent salesman ...a 
powerful sale-maker—stops traffic in any area 
—stimulates impulse sales for fast turnover on 
a high-profit item. 


@ ATTRACTIVE packages, color-keyed with full- 
sized labels . . . rated national recognition in 
recent competition sponsored by Folding Paper 
Box Association of America . . . smartly dress 
up your shelves—eliminate time-wasted rum- 
maging—speed identification—simplify han- 
dling, inventory control. 


e COLORFUL informative wall chart ...a 
sales aid—helps with stove bolt and wood screw 
selection. 


Ready-reference price chart... gives you com- 
piled prices at a glance. 


@ SIMPLIFIED paperwork, one order buying, 
fast deliveries . . . provided by warehousing and 


maintaining large ready stocks of industrial 
fasteners for every need. 





CONVENIENTLY SHAPED PACKAGES that won fastener packag- 
ing award are sturdily built for product protection and ease 
of handling. Color-keyed, easy-to-read labels speed identifi- 
cation and simplify inventory control. 





HANDY CHARTS give you 
pertinent information at 
a glance. Wall chart aids 
with stove bolt and 
wood screw selection. 
Price chart simplifies 
pricing and has room for 
your imprint at the 
bottom. 














GARY SCREW AND BCLT DIVISION 
Chicago, Ill. 


SOUTHINGTON HARDWARE DIVISION e¢ AMERICAN EQUIPMENT DIVISION 
Southington, Conn. 


P.0. Box 69, Norristown, Pa. 





AMERICA'S MOST COMPLETE LINE OF INDUSTRIAL FASTENERS 
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NEW... 


midget pliers 
added to 


KLEIN line 





Hardly larger than a package of your 
favorite cigarettes, these new Klein 
Midget Pliers will simplify many of 
those small jobs where space is 
confined. 


Midgets in size but giants in perform- | 


ance, they solve major problems when 
wiring up electronic assemblies; mak- 
ing model trains, airplanes, automo- 
biles, or in any extremely small or 
confined work. 

These new midgets are additions to 
the famous Klein line of high-quality 
pliers that are backed by over a century 
of manufacturing experience. See your 
dealer. 


No. 257-4 Oblique Cutting Plier Size 4 in. 


321-44 Long Nose Plier 4 in. 
322-42 (Without Knur!l) 4% in. 
224-44 End Cutting Plier 4% in. 


Free Bulletin on Klein Pliers 


Bulletin 758 lists the many 
various pliers in the Klein 
line. A copy is yours for the 
asking. Write for it today. 





Mathias KIEIN & Sons 
Lead 187 Cp BEL 
200 McCOR ROAD © CHICAGO 45. ILLINOIS 
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WHAT’S NEW 








trol along with the pilot reset but- 
ton are located on the outside of 
the casing. Majestic Co., Inc. 


| For more data circle No. 66 on postcard, p. 329 
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(Resume reading on page 16) 


TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


(Continued from page 16) 
board valued at $5. Kit for mount- 


ing on merchandiser is available 


free. Amerock Corp. 


| For more data circle No. 67 on postcard, p. 329 


Tank ball demonstrator 
Customers will enjoy working 
this demonstrator for the Alert 





_ tank ball and guide. The display is 
| complete with trip lever that oper- 
ates the unit and shows how the 


chain seats the round rubber ball 


_into position. This compact demon- 


strator is made of polystyrene. 
Ardmore Products Co. 


For more data circle No. 68 on postcard, p. 329 
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Wiring device catalog 


Eagle’s newest 76-page catalog 
illustrates over 1500 electrical wir- 
ing devices, lamps and specialty 
products. Several new items are 
shown plus a complete line of mer- 
chandising displays. All products 
are grouped in categories and 
cross-indexed, Two indices are in- 
cluded. Eagle Electric Mfg. Co., 
Inc. 


For more data circle No. 69 on postcard, p. 329 


Self service tool display 


Sales of DeWalt Power Shop ac- 
cessory tools will be stimulated by 
this self service rotating display. 
The Selling-Susan takes up 19 x 19 


a | 
rOoors t 


occessories 


in. of space and rotates 360 deg. 
Tools are displayed on the unit’s 
perforated paneling and saw blades 
are stacked in compartments for 
easy size selection. Can be used on 
counter or DeWalt roll-away stand. 
Available to DeWalt dealers under 
the cooperative advertising plan. 
DeWalt Div., American Machine & 
Foundry Co. 


For more data circle No. 70 on postcard, p. 329 


Carded screwdriver display 


Impulse sales of screwdrivers 
will be stimulated by this revolving 
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Customers can work on any surface using today’s 





brushes with TYNEX® tapered bristles 


TyWex 


nylon bristies 


‘ 
a - v. S$. PA 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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Smooth surfaces or rough ones, it makes no difference to brushes with TYNEX 
tapered bristles, Whether it’s fine wood or ragged stucco, they always give 
customers smooth, even flow. 













The secret is tipped and “flagged” TyNex nylon bristles of varying 
lengths. They give brushes high pickup and easy, streak-free 
results with any finish. And brushes with TYNEx can be cleaned 
easily, dry fast, are quickly ready for the next job. 


Good reasons why more and more customers are 
asking for brushes with improved TYNEx bristles. 
Good reasons, too, why it will pay you to 
stock the complete line... today! 


TvNnex is the registered trademark for Du Pont 
nvion bristles. 
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on the counter... 
in the aisle... 
on self-standing racks... 


The 
Choice 
Way 

to Sell 
Bolts and 
Nuts ! 














Lamson Serve Yourself Bolt Tray 


Go modern...sell Lamson & Sessions plated bolts, nuts and screws 
from easy to display Serve Yourself Bolt Trays. 


Developed with the cooperation of the National Retail Hardware 
Association to fit modern hardware store layouts, you can take your 
choice on how to display them. These trays can be located on wall 
counters, in the aisles on gondolas or island display units .. . or 
anywhere you choose on self-standing racks. 


Bolt stock displayed ‘‘up front’’ advertises your bigger bolt stock 
‘“‘out back’’ and helps all down the line to sell one of the ten most 
profitable lines hardware stores carry... bolts, nuts and screws! 








Most modern distributors carry the Lamson Serve Yourself Bolt 


Trays and Racks. Ask your distributor. . 


ASSORTMENTS AND SIZES 


Carriage Bolts 


Me" x ite wx 4” 


Small Machine Bolts Cap Screws 

Ye" x 1” to Xe" x 4” Ya" x %" to ¥2"42” 
Stove Bolts—Rd.or FlatHd. Hex Nuts 

He" nH" toe" N22” Ye" Yo" tap 


. or write us direct. 


The Lamson & Sessions Co. 


Large Machine Bolts 
Ye" x 1" to "x 6” 


5000 TIEDEMAN ROAD, CLEVELAND 9, OHIO * PLANTS AT CLEVELAND & KENT, OHIO « CHICAGO « BIRMINGHAM 
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TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


earded screwdriver display rack. 
The display comes as part of a deal 
which includes 16 different models 
of screwdrivers totaling 64. Retail 
value of deal is $29.20, dealer cost 
$19.73 including rack which is free. 
Price range for screwdrivers in 
deal is 25¢ to 75¢ for Blue Cap 
better quality line and 15¢ to 45¢ 
for Red Cap economy line. Bridge- 
port Hardware Mfg. Corp. 


For more data circle No. 71 on postcard, p. 329 


Door hardware demonstrator 
Glide-Master sliding and folding 

door hardware can be operated by 

the customer on this attention-get- 





demonstrator. 


display 
Complete package kits of hardware 
are arranged inside the display. All 
demonstrating parts are attached 


ting floor 


to prevent loss. Also available is 
an envelop stuffer brochure printed 
in two colors showing everything 
contained in the general catalog. 
Arthur Cox & Sons, Ince. 


For more data circle No. 72 on postcard, p. 329 


Sewing notions display 

The Free-Way Busy Susan sew- 
ing machine notions department 
takes 14 in. of counter space. Two- 
tiered, revolving wire rack contains 
bobbins, zipper feet, needles, needle 
threaders, motor belts, darners, 
bound button hole makers and scis- 
sors sharpeners. Items range in 
price from 25¢ to $1 and are skin 
packaged on colorful 3x6-in. cards. 
Assortment X415 has retail value 
of $109.42. Half pack X415% has 











INTRODUCES 


MASTER’s popular, fast-selling 
No. 22 padlock is now pre-packaged 
on a unique, fast-selling INDIVID- 
UAL DISPLAY CARD specially 
designed for self-service sales, at no 
increase in price! 


MASTER has developed this new 
and different card with attractive 
EYE APPEAL to promote impulse 
sales by displaying the padlock op- 
enly, enabling the customer to see 
and examine both padlock and keys. 


The sturdy, reinforced card, with 
metal bracket, can be used as a dis- 
play on peg-boards, in bins, or hung 
from any merchandiser or wall 
bracket. 


NOTE: MASTER’s individually- 
boxed No. 22 will be continued 
as before, so when ordering you 
can choose whichever you pre- 
fer — either in a carton (No. 22) 
or on a card (No. 22-D). 


Make sales faster with 


Master Padlocks 





EVERY ONE AN OUTSTANDING VALUE 
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SPECIFY CARDED NO. 22-D DISPLAY CARDS 
ON FUTURE ORDERS FROM YOUR WHOLESALER 


Master Jock Company 
ouldé- Largest Padlock Monupastions 


MILWAUKEE 45, WISCONSIN 
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Add another salesmaker to your traffic- 
building line of Bassick Casters and 
floor protectors. 

Feltoid tips now come in a new see- 
through, sales-suggesting package for 
each set of four. Highest quality felt 
bases protect highly polished floors and 
furniture surfaces. 

Your customers can use plenty of 
them—on light furniture, end tables, 
radio cabinets and other accessories— 
anywhere there’s a highly polished floor 
or table surface needing protection. 








Other profitable floor protectors it 
pays to display are shown above. At 
left are Bassick rubber-cushion glides 
for furniture legs. At right is the No- 
Mar furniture rest for heavier furniture. 
The Bassick Company, Bridgeport 5, 
Conn. In Canada: Belleville, Ont. s.14 








Bassick. iF 














retail value of $54.71. Rack free 
with either assortment. All items 
can be reordered in refills of 12 or 
more. Free Sewing Machine Co. 


For more data circle No. 73 on postcard, p. 329 


Blister packed padiocks 


Four top selling Slaymaker pad- 
locks are available individually 
packaged on blister cards. Alloyed 
metal, solid brass, laminated steel 
and combination padlocks are 





mounted on these prepunched cards 
for display on perforated paneling. 
The colorful cards carry a Satur- 
day Evening Post logotype and a 
large price ball. Prepriced at no 
extra charge. Slaymaker Lock Co. 


For more data circle No. 74 on postcard, p. 329 


Gift tape display units 

Here is one of 11 Scotch brand 
tape displays usable singly or in 
combination to feature Christmas 
gift-wrap tapes. FX-4 floor dis- 
play comes with 156 rolls of 25¢ 
gift tape and is a companion to 
M-4 floor display containing 18 


dozen assorted rolls of transparent 
cellophane tape. The X-4 counter 
display contains 8 dozen assorted 
10¢ and 25¢ gift tapes. L-4 counter 
unit contains 13 dozen assorted 





rolls of 25¢ and 39¢ rolls of tape. 
Minnesota Mining & Mfg. Co. 


For more data circle No. 75 on postcard, p. 329 


Pump credit sales booklet 


You'll find this 20-page booklet 
interesting. It discusses how you 
can increase water system sales 
with various customer credit plans. 
The pocket-sized Installment Sell- 
ing booklet tells all about eight 
types of financing available to you. 
They'll help you build sales of 
pumps and water systems plus 
other home improvement products, 
according to the booklet. Available 
free of charge. Barnes Mfg. Co. 


For more data circle No. 76 on postcard, p. 329 


Masonry anchor display rack 
Impulse sales of Rawlplug ma- 
sonry anchors will be stimulated by 
this display rack and the colorful 
bubble packs. Each pack contains 
five No. 10 x 1 in. anchors and five 
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NATIONAL CAN 


CO RPOR AT IO N 


PLUS new and popular standbys 





New long-handled New 13 quart Serving Tray 36 qt.—26 qt.—12 qt., ete. 
Dust Pans Refuse Receiver Cake Safe Waste Boskets 
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Compact 3-way 
TripLDeck Dispenser 





Se ee Dip ie Bah 
Qe 
RS, x 





Profit- 
Piling 





STEEL, 


SAW & TOOL DIVISION 


1702 Nevins Rd. 


WORLD'S LEADING NAME 


Features 


yg rs ) Trade Mark 


SANDVIK 
INC. 


Fair Lawn, New Jersey 


n ‘“‘Hard-Point”’ 
Swedish Steel Blade.” 
» Eliminates Re-sharpenings 





{ Jiffy-Tension”™ Thumt=% 
8 Sg ae Makes Bhedé 


—_ Easy to 


'$ _Handie Frame o of | Tough 









Narrow %” Blade Mini-~. 


IN BOW SAWS 








SAWHORSE 
BRACKETS 


ditty 


@ NO NAILS 





show them in actual use 


Use any 2x4s for legs and 
crossbar with Jiffy Brack- 
ets. All-welded construc- 
tion. Set up and knocked 
down instantly. Each pack- 
age is a colorful display. 12 
Sets to a carton. 
Dealer helps 
FREE. 


@ NO BOLTS 


@NO SCREWS 


@ EASY 
TO CARRY 


@ EASY 
TO STORE 


















MAKE UP A 
JIFFY SAWHORSE 
TO DEMONSTRATE 


Nationally 
advertised 
—order from 
your whole- 
saler, or 
direct if he 
cannot sup- 
ply you. 


GRAND HAVEN STAMPED PRODUCTS CO 


Grand Haven, Mich 














Do You Want To— 


Sell or buy a store 
- Represent new accounts 


- Hire experienced 
hardware personnel 

* Dispose of surplus 
stock—distress 
inventory—job lot 
merchandise 


- Get sales representa- 
tion for your line 


* Get a job in the 
Hardware field 


THEN— 


Tell It To The Trade 
In The Classified 
Advertising Pages 
Of HARDWARE AGE 


Classified Ad. Dept. 


HARDWARE AGE 


Chestnut & 56th Streets, 
Philadelphia 39, Pa. 
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TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





No. 10 x 1 in. sheet metal screws. 
The free rack holds 20 two-color 
bubble packs retailing for 29¢ each. 
Dealer gets 40 percent discount. 
Rawlplug Co., Ine. 
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Rubber mallet-head package 


The Slip-On hard rubber mallet 
head attachment for metal headed 
hammers is available on individual 


RUBBER HAMMERHEAD 
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three color, blister packed, punched 
cards. The 5 x 7 in., blue, white 
and red card illustrates the uses for 
Slip-On. The hard rubber device 
comes in three sizes to make any 
ball peen or claw hammer into a 
rubber mallet. Card is prepriced at 
98¢ per unit. W. J. Ruscoe Co. 


For more data circle No. 78 on postcard, p. 329 


Plastic aluminum packaging 
Magic Plastic Aluminum is 
available in this 2-oz tube for 59¢. 
The new tube is packaged on a 
colorful plastic bubble card for im- 
pulse selling. Cards are prepriced 


“Ow Save S33 " 


si oe re ; 
PLASTIC ALUMINUM 
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The first major advance in wrench design in over 5O years! 





ELL. 
This astounding new wrench will out-porierm- 


any Other wrench in your store! 


The astounding new Taper GREATER STRENGTH—Straight shaft is up to 2% times 
Design by Barcalo! Seven- stronger than any other wrench. Super-tough alloy steel. 
teen outstanding features GREATER LEVERAGE— Perfectly straight shaft allows 
; ; ' canes direct pull, more turning power. 
give it special abilities not eg apa 
€ di h bh GREATER SAFETY — No “twisting” or “roll off”... better 
ound in any other wrencn. grip means no bruised knuckles. 
Slips on bolt heads as snugly GREATER USE—Turns in tight places that ordinary 
as a socket wrench. Grips wrenches can’t even reach. 
with the tenacity of a pipe wrench. Turns with the GREATER PERFORMANCE— Overall design with better 
power of a pinch bar. Handles as easily as a table balance and complete ease of handling. 
knife. Looks like a highly-polished surgical instru- GREATER VERSATILITY — Allows access to restricted open- 
; ’ : ings. Equally useful upside-down. 
ment. But the most astounding thing of all: It’s 
ee ‘ : : , Exceed specifi s. Fully : No. 177, 
competitively priced, and it brings you a full 40%, xceeds government specifications. Fully guaranteed. Patent No. 1 636 
profit! Learn details about the complete Taper Design 


line and the volume-building merchandising PER Vath 
program behind it from your jobber, or write Jim 
Brockway, Sales Manager, Barcalo, Buffalo 4, N.Y. A 

: by BARCALO 
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ANSON Weighmaster 
Co 





Personal 






Whiteand V 


$795 


Gold trim $8.75 


| —_— Has handle 
? —can be hung on 
the wall. 


Has exclusive equalizer bar mechanism. 
Will record accurate weight on carpet 
or uneven floors. Can be used in 
carpeted bedrooms or bathroom. 
A beautiful scale of supreme quality. 
Oversize dial—you can see and be sure. 


HANSON SCALE CO. (Est. 1888) Northbrook, II. 
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Popular package 8-oz. can fitted with 
Bakelite cap holding soft-hair brush 
for applying right at bench; metal sur- 
ace ready for layout ina few minutes. — 
The dark blue background makes the . 

scribed lines show up in sharp relief, 
prevents metal glare. Increases efi- == 
ciency and accuracy. — 


Write for full information 

THE DYKEM COMPANY 
Established 1920 

2305B North 11th St. «+ St. Lovis 6, Mo. 
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and prepunched. A free display 
rack comes with an order for two 
dozen cards. Magic Tub ’n Tile 
Sealer is available in the same 
packaging at 79¢. Magic Iron Ce- 
ment Co., Inc. 


For more data circle No. 79 on postcard, p. 329 


Bathroom accessory display 


Five of the most popular Grote 
surface mounted bathroom acces- 
sories are shown in this 2-color 
counter display carton. There is 
one 18 in. and one 24 in. towel bar, 
paper holder with metal roller, soap 





dish and tumbler-toothbrush holder 
packaged in the box. The display is 
13 x 28 x 2% in. Grote Mfg. Co. 


For more data circle No. 80 on postcard, p. 329 


Heating, cooling equipment 


Catalog sheets are available on 
the Chattanooga line of gas-fired 
forced air furnaces and residential 
and commercial air conditioners. 
The new air conditioner line offers 
2, 3 and 5 ton systems for mount- 
ing in forced air furnaces; 2 and 3 
ton self contained units; and 2, 3 
and 5 ton commercial units. Fur- 
naces range from 80,000 btu to 
120,000 btu, horizontal and 80,000 
btu to 160,000 btu in vertical mod- 
els. Chattanooga Royal Co. 


For more data circle No. 81 on postcard, p. 329 


Weatherstrip demonstrator 


This demonstrator block shows 
how DrafTite weatherstripping is 
nailed to the door frame and how 
it stops air filtration between the 


HARDWARE AGE, 


door and frame. This graphic dem- 
onstrator takes up little counter 
space. Standard Products Co. 


For more data circle No. 82 on postcard, p. 329 


1959 fishing rod catalog 

Harnell fishing rods for 1959 are 
described and illustrated in this 30- 
page fishing equipment catalog. 
Highlight of the catalog is the new 
line of salt water conventional and 
spinning rods and blanks known as 
the Ultimate. These new rods offer 
a light taper tip strong enough to 
land the largest fish. Rods come in 
8, 9 and 10 ft lengths. Catalog 
available free. George Hine Prod- 
ucts Co. 


For more data circle No. 83 on postcard, p. 329 


Screwdriver gift package 
Here’s a brightly packaged 

starter set of Deluxe Cushion Grip 

screwdrivers designed for the gift 


trade. Package is a red box with 
gold platform and clear cover. 
There is a 4-in. mechanics, 6-in. 


slim blade, Phillips No. 2 and a 6- 
in. mechanics screwdriver. A cello- 
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You'll hear this profit-sound often when you stock the 
Channellock No. 420. Hundreds of thousands of hardware 
customers lay their money on the line every year for this 
popular plier. They like its pipe-wrench grip... its all 
’round usefulness. 


That’s why it will pay you to put the Channellock No. 420 plier 
out front for your customers to see...“‘heft’’... buy. You'll 

be profitably pleased how many times they’ll tell you 

to “‘wrap it up’. Let us send you our new catalog. 


CHAMPION DeARMENT TOOL COMPANY 


MEADVILLE, PENNSYLVANIA 





SKULED HANDS REACH FOR 


CHAN yrs LOCK 


Nid 
It’s easier to — stock just ONE line of pliers 
« It’s PROFIT-WISE to stock the genuine CHANNELLOCK line. 
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WOW! 


Scientific discovery 
turning industry 
upside down... 


sensational 


Wk 


The Original Wash Away 
PAINT REMOVER 


TM-4 has taken Paint - 
Remover out of back 
rooms and out 
from under counters 
UP FRONT to 
the best-seller 
of the industry! 
Sell MORE with 
TM-4 ... the ONLY 
Paint Remover with an 
unconditional 
money-back 
guarantee! 












Write for brochure 


WINFIELD BROOKS CO., Inc. 





WOBURN, MASSACHUSETTS 





New Squee-zit Oiler 


has no working parts 
to get out of order! 


r screw-on 







spillproof cap 








Perfect control always. 
Simply squeeze a drop or 
squirt where you need it. 
Ideal for home, work- 
shop, office, and garage. 


Oil SUPPLY 
ALWAYS 
VISIBLE 


Bottle translucent un- 
breakable plastic. 
Type and amount of 
oil visible. Sturdy 
aluminum fittings. 
Withstands buffeting. 
Cap prevents spilling. 
Safe in toolkit or 
pocket. Popular sizes 
in straight and angle 
nozzles. 





See your distributor 


or write. 


BUTLER STAMPING CO. 


1000 SHORE ST. BUTLER, PA. 
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phane ribbon tape is provided for 
Christmas sales. Retails at $5.50: 
dealer cost is $3.67. Bridgeport 
Hardware Corp. 


For more data circle No. 84 on postcard, p. 329 


Shelf liner display carton 


Here is a multi-color shelf dis- 
play shipping carton for Tidy Mat 
shelf liner. Comes packed with 
four dozen rolls of liner, 12 each 
of pink, turquoise, white and six 
each of red and yellow. This poly- 





ethylene shelf liner will not stain 


or fade. Gering Products, Inc. 
For more data circle No. 85 on postcard, p. 329 


Woodworkers’ vise bulletin 


The complete Columbian line of 
18 new woodworkers’ vises is de- 
scribed and illustrated in this bul- 
letin. Among the features described 
in detail is Columbian’s 3-point 
mounting which employs’ two 
slotted brackets and a center rest. 
Installation time is reduced to 
about half. Columbian Vise & Mfg. 
Co. 


For more data circle No. 86 on postcard, p. 329 


Christmas tool display 


This colorful Santa Claus display 
shows Oxwall’s gift packaged line 
of tools to best advantage. These 
pre-priced combination tool sets 
include a 19 pe. socket, screw- 
driver; 6 pce. screwdriver; 11 pc. 
socket, screwdriver; and a 14 pc. 
wrench, screwdriver, plier set. Re- 
tail for 16 pc. set is $39, dealer 
cost $26. Other sets available in 
open stock. The display stand 
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adapts to counter (shown) or floor 
display by adding a red brick 
chimney stand. Measures 18% x 
18% x 48 in. (high) as floor dis- 
play and 31 in. high as counter 
unit. Oxwall Tool Co., Ltd. 


For more data circle No. 87 on postcard, p. 329 


Shooting equipment catalog 

Novice and gun authority alike 
will want Williams Shooter’s Cata- 
log No. 9. The 144-page book con- 
tains many illustrations and gives 
complete information on small arms 
of all types, on sights, mounts, 
scopes and shooting accessories. It 
also tells how to install sights. 
There are ballistic, component, 
choke, powder and primer charts 
and articles throughout telling how 
to select accessories and the whys 
of shooting. The catalog is avail- 
able free to the trade. Williams 
Gun Sight Co. 


For more data circle No. 88 on postcard, p. 329 


Wood, metal-working clamps 


Every clamp in the Wetzler line 
is described and illustrated in this 
8-page catalog No. 58. Wetzler’s 
line includes a wide variety of 
clamps from the handscrew type to 
extra heavy shipyard types. Com- 
plete statistics are given on each 
type. Wetzler Clamp Co., Inc. 


For more data circle No. 89 on postcard, p. 329 


Time-delay fuse display card 


The importance of time-delay 
fuses is clearly explained to cus- ° 
tomers by this 3-color display card. 
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eeping pace with the increasing demand for easier-to-use 
K packages for touch-up painting in the home, Pittsburgh 
now offers high-quality, all-purpose WATERSPAR Enamel in a 
new, convenient 16-0z. spray can. 


e With this new product you can readily expand this part of 
your paint business—at a gross profit of 40% . And it will be 
repeat business—once the homeowner tries it, he'll prefer it 
vastly to other methods of applying touch-up materials. 


@ WATERSPAR Spray Enamel is a durable, high-gloss coating 
that gives many years of beauty and protection. Has a thousand 
uses around the house. Can be applied on almost any kind of 
surface—wood, metal or composition. It will improve the 
appearance of indoor and outdoor furniture, refrigerators, 
radiators, garden tools, lawn mowers, metal pipes, boats, 
screens, etc. Because most colors are practically lead-free, 
they’re perfectly safe on baby’s toys, cribs and furniture. 









| Spray Ente Here’s How You Make 40% Profit! 


You buy 84 cans at $1.07 each 
—total cost $89.88 


You sell 84 cans at $1.79 each 
—total sale $150.36 


Your gross profit is $60.48—a full 40% 





FREE—SELF-SERVICE RACK 
(worth $13.35) with your initial order 
@ This sturdy merchandising display rack is a complete self-service unit e 
built to save counter space and selling time. It’s absolutely free with your Mail 
initial purchase of six cans of each of these fourteen popular finishes: 
Coppertone Royal Bive* Gloss Black* this coupon 
| Silver Bonnet Bive* Candy Pink* : ‘ 
Tulip Yellow Wrought Iron French Gray * pend ay donor va 
Lawn Green Flat Black * Appliance White* great new profit 
° * . 
Pale Gold Clear Finish Fiesta Red* opportunity ! 
*These colors are completely safe for baby’s toys and 
furniture. They contain less than 1% lead pigment. és 
unin 




















SYMBOL OF SERVICE FOR SEVENTY-FIVE VEARS 
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IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED L 
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Uncle Sam Specifies 
Quality Hickory Handles 


by Marion 


nh fons pow vans 3 is ow “ S. —— 

4 xs “stamp of approva which since ear 98 

eee has appeared on thousands of pc Al of 
striking tool handles made by Marion Handle Mills. Uncle 
Sam’s General Services Administration buys these fine handles 
for the Air Force and other government agencies, because — 

Marion Handles are superior in quality! 

Marion Handles are superior in workmanship! 

These same outstanding characteristics have kept Marion 
Handles the most-wanted handles for more than 30 years. 
Each handle is designed and manufactured to do a specific 
job better. Careful selection of hickory production stock, the 
care and skill of experienced workmen and scientific manu- 
facturing methods add up to dependability unsurpassed by 
any other handle on the market. 

That’s why, when you stock Marion Handles — 
depend on their saleability! 


RAL SE 
INSPECTED 


~ you can 


DEALERS: It will pay you in sales to stock Marion 
Handles exclusively. Order them from your wholesaler. 
Marion’s illustrated Price List No. 28 and List No. 200 on 
the Power Packed Line will be sent on request. 


_Marion 
MARION a 


QUICK CHANGE 

















POWER PACKED 





MARION HANDLE 


Marion, 


MILLS 
Virginia 


im€ée 














TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


The prepunched card holds two 
Eagle Slo-Lag plug fuses. Copy ex- 
plains how these thermal fuses 
absorb a heavy initial surge of 
current caused by starting air 
conditioners and so on. Available 
in 15, 20, 25, 30 amp sizes with 
shockproof glass tops and listed by 
Underwriters’ Laboratories. Eagle 
Electric Mfg. Co. 


For more data circle No. 90 on postcard, p. 329 





NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





Modern floor merchandiser 


Here’s a versatile merchandiser 
that offers modern design and can 





take a heavy load. The unit can be 
used with wood or glass shelves or 
any combination. It can also be 
equipped with a rod for hanging 
merchandise. Available in sizes 
30 x 60 in., 48 x 60 in. and 60 x 60 
in. The 10 in. legs come in tapered 
round wood with brass ferrules, 
tapered round metal with brass fin- 
ish or square metal with brass fin- 
ish. Store Kraft Mfg. Co. 


For more data circle No. 91 on postcard, p. 329 


Sign making package deal 


You can get a special assortment 
of sign making materials, plus a 
free display sign, with the pur- 
chase of the New Hermes Model 
I-L engraving machine. The as- 
sortment contains strips of lami- 
nated plastic sign material to make 
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BREAKING SALES RECORDS from Coast fo Coast 


@ THE NEW 
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Typical store installa- 
tion (at right) shows 
following ‘‘Wall- 
ettes’’. 1 & 2——Combi- 
nation Wrenches. 3, 4 


a vate ; 


‘= | Aa : 4.8 = 
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& % Drives. 6—Box 4 6) eee. 
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9—Deep Sockets. 10— 
Screwdrivers. 11——Pipe | 
Wrenches. 12——Adjust- 
able Wrenches. 13— Jo 
' Punches & Chisels. 14 & 
15——Pliers and Cutters. 
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All over America stores like yours are sensationally in- USE ON 


=>" i 
a 
creasing their tool volume and profits with Challenger PERFORATED 
“W all-ettes’’! Moreover these Super-compact, Small-investment PANEL OR 


Assortments use only a fraction of the display space formerly ANY WALL — 
required. Still further—your sales costs are cut to rock-bottom by ty, Hanger = 
the 100% SELF-SERVICE PERMANENT METAL DIS- gna tes top) 
PLAYS which come with each “‘Wall-ette” Assortment (“‘Slide- 


PL tely fit 
in” Markers clearly identify and give retail price of each tool). niahouidied , 


And “Wall-ettes” feature only tools in greatest demand every day Panels. Or 
—Fine-quality, Nationally-advertised Challenger Tools at low ‘“Wall-ettes™ 
popular prices that make your dollars turn F-A-S-T! Also, you "9 0" 
always can hold your stock to absolute minimum, because your ‘®binet or 
jobber makes “refill” shipments as soon as you reorder. ma a 
“Magic 
ASK YOUR JOBBER NOW to show you how Challenger ““Wall-ettes” pultons” 
will skyrocket your tool sales and profits! Or today write address (furnished 
below for full-color descriptive literature and prices! free). 













PENENS TOOL CORPORATION e SCHILLER PARK e ILLINOIS 
ORIGINATORS OF “WALL-ETTES”... THE SELF-SELLERS THAT REVOLUTIONIZED TOOL MERCHANDISING 
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HOL-DEM 


MODEL 57 “Short-Stopper” 


Best Selling FENCER! 


¢ Clips weeds on contact 

¢ Ends nuisance shorts 

e 2-Lamp signal system 

¢ Guaranteed lightning protection 

e “Saf-Tee” Chopper with circuit 

breaker 

1-Wire, any-soil stock control 

2-Tone finish, sheltered terminals 

® 6 Models, battery or electric, from 
$13.95 





ASK YOUR JOBBER SALESMEN FOR HOL-DEM 

CATALOG PAGES. INFORMATION ON RADIO 

PROGRAMMING AND NEW DISPLAY RACK NOW 
AVAILABLE 





Hol-Dem Electric Fencer Co. 
1332 Quincy Street N.E. 
Minneapolis 13, Minn. 











U P M TICKETS 
TELL AND SELL 


Price mark all self-service items 
with UPM tickets—to help your 
customers help themselves. The 
Universal Price Marking System 
is the only pricing system that 
has price tickets in convenient 


re-fillable book form. 





¢ DISPLAY TICKETS 
* MOULDING TICKETS 
* BIN TICKETS 


* SPECIAL SALES 
PROMOTION TICKETS 


UPM tickets are used by America’s 
leading merchandisers. 


Write for samples and price list. 


UNIVERSAL PRICE MARKING SYSTEM 


401-M Washington Avenue South 
MINNEAPOLIS 15, MINNESOTA 



































NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





name tags, desk, door and mail box 
plates and building signs. Contains 
about 224 pieces at a special cost 
of $35. Has a retail value of $425 
when engraved, The display sign 
(shown) comes equipped with easel 
and chain and has a variety of 















STORE HOURS | 


wre he 

WON. THRU FRI. BAM TO 6PM = 
Ca 

4 SATURDAY SAM TO OPM = 








samples mounted on it. New 


Hermes Engraving Machine Corp. 
For more data circle No. 92 on postcard, p. 329 


Gondola display rack kit 


Here is a versatile display rack 
for showing Christmas merchan- 
dise. It comes with frame and 
brackets for four shelves. Shelves 








' ean be adjusted to any angle or 


height. Can be used with rods. 
Standard size is 48 x 60 in. with 


other sizes available on order. Price 
$44.27. Harry Sall & Co., Inc. 


For more data circle No. 93 on postcard, p. 329 


Pipe cutting, threading unit 

The Beaver Speed-King will cut, 
thread, ream, groove, chamfer or 
bevel pipe from % to 4 in. size 
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and will thread bolts from %% to 2 
in. size. Machine can be used to 
make up flanges and fittings. It is 
possible to thread % to 4-in. pipe 
with only three die heads. A heavy 
vonstant flow of threading oil is 
delivered regardless of _ speed. 
Lathe-type thread length indicator 
is accurate, quick-acting and placed 
for high visibility. Beaver Pipe 
Tools, Ince. 


For more data circle No. 94 on postcard, p. 329 


Moving merchandise display 


This endless belt display fixture 
attracts attention to merchandise 
with eye catching motion. It can 
hold more merchandise than two 8 
ft show cases yet takes up 5 sq ft. 
Trays move in an automatic cycle, 
forward four seconds, pause for 
four seconds. A hold switch per- 
mits the customer to stop or re- 
verse the motion for close merchan- 
dise examination. The Salesmaker 
is a birch wood floor case in natural 
blond finish with 29 or 44 tray 
capacity. It has a plate glass top 
and front and is lighted by neons 
inside. The belt is driven by silent 
AC motors with nylon gears and 








silent chain. Smaller models also 


available. Berg Co., Inc. 
For more data circle No. 95 on postcard, p. 329 
(Resume reading on page 17) 





world’s tinest quality! 


; 
; 
: 


your real customer knows the difference 


Your real customer, your repeat customer, the man who knows what a 
hardware store is for, this man knows there is a big difference in hand tools. 
He knows quality and he wants the best. He knows there’s a right tool 

for every job and he wants that tool. For this customer stock Utica Hand 
Tools. Every Utica plier and wrench is drop forged from fine steel by 
skilled American craftsmen. All tools backed by famous full guarantee. 
Talk to your distributor and stock Utica. There’s profit in quality. 
Utica Drop Forge & Tool Division, Kelsey-Hayes Co., Utica 4, N. Y. 


SELL GOTACRM... the tools the experts use l 


® 
Hallmark of Quality since 1895 <U><TIX<CA> UTICA DROP FORGE & TOOL DIVISION + KELSEY-HAYES CO., UTICA 4, NEW YORK 
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How's the Hardware Business? 





Stanley Tools is entering lawn and garden field; 
new matched line to be unveiled at Hardware Show 


Stanley Tools is entering the 
lawn and garden tool field with a 
new matched line of tools. Stanley 
has manufactured cutting tools for 
woodworking for more than 100 
years. 


The new matched lawn and gar- 
den line will be shown for the first 
time at the National Hardware 
Show in New York, C. Kenneth 
Freedell, vice-president in charge 


This grass shear is one of the new 
lawn and garden tools which Stanley 
Tools will introduce at the National 
Hardware’ Show: 


of Stanley Tools Div., The Stanley 
Works, New Britain, Conn., an- 
nounced. 


The new line will contain all the 
cutting tools for the average home’s 
lawn and garden. Included in the 
line are hand pruners, grass shears, 
lopping and shrub shears, grass 
whips, lawn and shrubbery rakes. 
The line was developed at one time 
for maximum family resemblance, 
yet each product is strongly indi- 
vidual. 


Prices will be competitive and 
full profit margins will be main- 
tained, the company said. 

Special attention was given to 
color and packaging. The matched 
line look is maintained on every 
box and sleeve. Copy on each pack- 
age tells the shopper about each 
tool. The feminine market was con- 


370 


sidered throughout the development 
of the line. 

“The manufacture of fine cutting 
tools for the garden by Stanley is 
a natural development,” Mr. Free- 
dell said. “We are employing years 
of advanced design and related ex- 
perience to produce tools that cut 
cleanly, work perfectly and are easy 
to use. Four years of garden tool 
research in the consumer and mar- 
keting fields have given us the key 
to a best-selling garden tool line.” 

The new line will be introduced 
to consumers in the spring. 


instalment buying dips 
in June for fifth time 


Customers continued to pay off 
time-payment purchases at a faster 
rate than they added to them dur- 
ing June, the Federal Reserve 
Board reports. It was the fifth 
straight month in which repay- 
ments were greater than purchases. 

Total outstanding consumer in- 
stalment debt declined $127 million 
during the month. At the end of 
June, the total outstanding was 
about $33 billion. Most of the drop 
in instalment buying was concen- 
trated in automobiles. 


Retail sales in July 
totaled $16.4 billion 


Total retail store sales in July 
were $16.4 billion, the Commerce 
Dept. reports. That’s $200 million, 
or 1.2 percent, lower than in June 
and $400 million, or 2.3 percent, 
lower than in July 1957. 


Sales in the hardware, lumber, 
building and farm equipment group 
totaled $1,244 million during July. 
That’s $36 million, or 2.8 percent, 
below the June volume and $109 
million, or 7.3 percent, lower than 
in July 1957. 


Dealers warned about 
buying paint by mail 

The Better Business Bureau 
every once in a while warns retail 
business about practices in mail 
order buying involving overpricing 
and quality of merchandise. 

Recently the Better Business Bu- 
reau cited two cases of hardware 
store merchandise. One was on 
paint. The other was on roofing 
materials. The warning pointed 
out that analysis of products did 
not square with claims of quality 
made by the manufacturers, and 
that quality considered the prod- 
ucts were overpriced. 


The Bureau’s warning points up 
the need in buying by mail to make 
sure the dealer is acquainted with 
the seller or with the product. 


Manufacturers expand, 
move to new facilities 


Umeco Corp. has moved from 
South Minneapolis, Minn., to new 
expanded quarters at Spring Park, 
Minn. 

Meteor Mfg. Corp. has moved its 
factory and offices from Buffalo, 
N. Y., to larger facilities in Em- 
porium, Pa. 

Carborundum Co., Niagara Falls. 
N. Y., is starting construction on 
a new $6 million plant at Niagara 
Falls. 

Earle Hardware Mfg. Co. has 
moved from Reading, Pa., to new, 
larger facilities in Pittston, Pa. 

Borg-Warner Corp., Chicago, has 
moved its central office to the new 
Borg-Warner’ Building, 200 5S. 
Michigan Ave., Chicago. 

Iver Johnson’s Arms & Cycle 
Works, Inc., Fitchburg, Mass., has 
consolidated all phases of produc- 
tion, with one exception, in one 
building in Fitchburg. 


Radio program to cover 
varied uses of paint 


The many uses for paint will be 
pointed out to customers in a na- 
tionwide broadcast saluting the 
American paint industry on Oct. 5. 


The broadcast, at 6:05 p.m., 
E. D. T., will be part of the “Amer- 
ica on the Go”’ series on NBC radio 
network. Alex Dreier is the com- 
mentator. 
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GRABLER Unions have quick alignment — most important to you 





Dependable Distribution from these Warehouses: 
New York © Philadelphia © New Orleans 
Atlanta @¢ Pittsburgh ® Cincinnati © Dallas 
Chicago © St. lovis ©® Detroit © Denver 
Minneapolis @¢ San Francisco @® Los Angeles 


GRABLER SQUARE “GEE 


PIPE FITTINGS 


ORDER FROM YOUR WHOLESALER 


The GRABLER Manufacturing Co. © 6565 Broadway « Cleveland 5, Ohio 











Consumer Mailers 





























New Wholesalers’ Aids for Dealers’ Use 








Orgill Brothers offers five mailers for dealer use for late 
5 mailers to dealers summer and fall promotions. 

These include a “Bargain days” 
circular, a toy catalog, and three 
one-page circulars for a three-piece 
bath set, 88¢ items and an 88¢ toy 
sale. 


Orgill Brothers & Co., wholesaler 
in Memphis, Tenn., has prepared 


The “Bargain Days” circular is 
a full-color, newspaper-size mailer 
to reach the customer Oct. 16 and 
be in effect for nine days. All items 
are featured at sale prices. There 
is also a coupon item to build store 
traffic. 


Backing up this circular is a 150- 
piece dealer display kit of point-of- 
sale material, banners, streamers 
and price cards. 


The Christmas toy catalog is 
printed in full color on 48 pages. It 
divides toys by age classification 
and features a contest for children. 
A tie-in display kit is also offered. 





Worthington distributes 
1,300,000 fall mailers 

More than 1,300,000 fall sale 
handbills of the Geo. Worthington 
Co., wholesaler in Cleveland, will 
be distributed this fall by dealers. 

The mailers have the theme “Old 
fashion value days.” The eight- 

















- 





stock 





it out of the self-serve display instantly! 










be hung on pegboard instead if desired. 


Big Boxes! 


4 | STOCK your SHOP boxes are 2” x 2” x 3” 

~~ ... hold generous quantities of high-quality 
standard screws .. . give the customer most 
for his money ... can be assembled in 
DraweRacks to make neat shop stock. 


Repeat Sales Assured! 


Once workshopper starts building stock, he comes back for 
more ... friends make gifts . . . families make presents 
. . . Visitors admire and buy for themselves . . . experience 
proves this! Get started with this growing item . . . now! 





ELCO TOOL & SCREW CORP., ROCKFORD, ILLINOIS 





Manufacturers of Quality Fasteners for Industry Since 1922 


Self-Selling Stock! 


Clear plastic boxes have brilliant, easy-to-read labels 
...- Customers find what they want quickly... pick 


Versatile Display! 


le <4 Revolving No. 40 Display shown uses minimum space 
= on shelf, counter, or island . . . holds 5 boxes each of 40 
© items... restocks quickly from top... “‘baskets’’ can 
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ill a your 
SCREWS BOLTS WETS 








ee, |e PER BOX 
ALL WOOD SCREWS ARE “SPEEDIZED”’ 


Every STOCK your SHOP wood screw is specially 
coated for easier driving in even the hardest woods . 
an ELCO feature proved for industry, now available 
to all . . . eliminates soaping, broken screws, marred 
products . . . makes fine workmanship easier! 





DraweRack without boxes 





























Now’s the time to sell DAP 


CAULKING -GLAZING-SEALING PRODUCTS 


Now...and month after month! DAP ad- 
vertises the year round to pre-sell your cus- 
tomers on the many uses for every product 
in the complete DAP line. Cartoons you see 
here appear in advertisements seen again 
and again by more than 40 MILLION peo- 


. 74 
-rno@ 


ple!* Find out how this powerful pre-selling 
program plus plenty of dealer tie-in material 
plus sales-building packages and special self- 
serve merchandisers make DAP the best- 
profit line for you. Call your wholesaler now 
or write us for his name. 


WT Advertised the year round in The Saturday Evening Post, 


Popular Mechanics, Household, Sunset, Progressive Farmer, 
Family Handyman and other magazines. 








DAP ...Caulking Compounds in cartridges, cans and collapsible tubes — Black-Tite — Rope Caulk — Kwik- 
Seal ® —‘33’ and ‘1012’ Glazing Compounds—Putties—all in bright packages designed for user convenience. 





Factories in: Dayton, Ohio « Alexandria, Virginia ¢ Chicago, Illinois ¢ Decatur, Georgia 
Dallas, Texas * Richmond, California « Xenia, Ohio « Melrose, Massachusetts 
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Wholesalers’ Aids 


















(Continued) 


page, tabloid-size mailer is printed 
in three colors and has space for 
dealer imprint and customer ad- 


dressing. 
Merchandise featured includes 
housewares, home repair items, 


tools, electrical supplies and sport- 
ing goods. 
Backing up the mailer is a dis- 


play kit containing two large win- 
dow banners, 36 pennants and 100 
price cards. 


Wholesaler group to use 
catalog, fall circular 


Meyer Merchandising Service, 
Inc., Chicago, has prepared a fall 
broadside which will be used by 22 
wholesalers, and a Christmas gift 
catalog which nine wholesalers will 
use. 

The four-page, four-color broad- 





THOUSANDS OF SNO-WHIZZERS 







































Now! Better than Ever! 
NEW LOWER PRICE 
MEANS YOU SCOOP UP PROFITS 









~ 


The Rolling 
Snow Plow 


The Only Snow Plow for the ' 
Home or Store with 


@ REVERSIBLE BLADE—Aliows plowed snow to be 
thrown to either left OR right side. Ideal when creas 
next to walls, fences or hedges must be cleared. 

@ 4 WHEELS—No ropes or chains needed to lift blade 
off ground—just tilt back and wheel oway. 

@ 7 EASILY ADJUSTABLE POSITIONS—Biade instantly 
adjustable to full 23° angle for maximum throwing 
action. Seven possible positions, including 3 right, 3 
left and straight. 

@ ADJUSTABLE HANDLE HEIGHT—plus... 

@ 6'’ RUBBER TIRED WHEELS — Two free-rolling 


wheels have permanently lubricated Ojilite bearings. 
Rugged steel construction plus wide, fiat tread for 
best traction, trouble-free use. 

@ GLIDES SMOOTHLY OVER ROUGH PAVEMENT— | 
Two steel leveller wheels extend both in front and / 
behind bloede's leading edge; carries SNO- 
WHIZZER easily over cracks and rough pove- 

ment. 


@ WEATHER PROTECTED—Biade, 
axle and wheels piloted 
with gleaming chrome- 
like finish, Will not chip, 
rust, corrode or peel. All 
other ports heavily nickel 
ploted for years of rust- 
prevention. 


MODEL 1700 


hondle. 


Backed up by 
NATIONAL ADVERTISING! 


Seen by your customers in House Beautiful, 
House & Garden, Redbook, American Home, 
Living, etc. 


1249 South Wabash Avenue, C 


ey, 
+ 


ALL FALL AND WINTER! 2. /) 







£ snow removal! Operating 









Made and Sold Exclusively by 


GREAT AMERICAN EQUIPMENT CORP. Clayton Industrial Products Co 


A Sales Sensation Last Season! 


SOLD BY STORES LIKE YOURS! 








Equals One Hour of 
Shovelling in 5 Minutes! 
NO BENDING OR LIFTING 


LONG 41” HANDLE 
LETS YOU WORK 
WHILE STANDING! 





Makes 
Snow Removal 
VA Almost Fun! 


Removes up to 

8 Inches of Snow 
y, <. Off Any Surface! 
A At last! A plow that 
f takes the strain out of 





on the some principle as 
j highway plows, SNO-WHIZZER 
f eliminates shovelling! Piles snow 
j to either side due to shape of 
/ blade and angle at which it's set. 
No accumulation of snow on blade; no 
pushing snow into a pile you later have to 
move oway, Clears extra-wide 22” path, so 
one trip up and back cleans entire side- 
walk! Light enough for easy handling, yet 
extra-strong to do the job. 











THOUSANDS SOLD AT $14.95 


ASK YOUR JOBBER 
FOR FULL MONEY- 
MAKING DETAILS 
ABOUT OUR DEALER 
PROFIT PLAN 

or Write Today for 
Complete Information 
on our entire Line of 
Snow Removal Equip- 
ment. 


formerly 


hicago 5, Illinois, WEbster 9-2010 
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side is for September distribution. 
It features a “Super 8 Fall Sale.” 


Four traffic-building coupon 

cials are included. 
Items featured 

wares and tools. 

Space is on the first page for 
dealer imprint and customer ad- 
dressing. 

Wholesalers distributing the 
broadside include Bronson & 
Townsend Co., New Haven, Conn.; 
Canton Hardware Co., Canton, 
Ohio; Wm. H. Cole & Sons, Balti- 
more; W. W. Conde Hardware Co., 
Watertown, N. Y.; Conron, Inc., 
Danville, Ill.; Corpus Christi Hard- 
ware Co., Corpus Christi, Texas; 
Fulton, Mehring & Hauser Co., Inc., 
York, Pa.; Hassco, Inc., Denver; 
Marshall-Wells-Kelley - How-Thom- 
son Co., Duluth, Minn.; C. M. Mc- 
Clung & Co., Inc., Knoxville, Tenn. 

National Hardware & Supply Co., 
Paris, Texas; Ogilvie Hardware 
Co., Inc., Shreveport, La.; Schafer 
Co., Inc., Decatur, Ind.; Sheffield 
Hardware Co., Americus, Ga.; 


spe- 


include house- 



















$2.29 Retail 


High Profit 
For Trade 
Fast Seller 


MANY OTHER GADGETS 


Foe 7, eae 
ME) boon 


¥ ¥ — j 
* 












7 space. 


Everybody says “It's the best” 
Kenberry Deluxe ROAST RACK 
With “Safety Lift" Handles 


Roast Rack 


Deluxe Cheese Slicer Churn Beater 





GUN CLEANING 
ESSENTIALS 


HOPPE’S products walk off with 
the top scores in both sales and 
profits in every state in the 
nation! Long-established user 
acceptance and trust. . . plus 
consistent national advertising 
...Keeps HOPPE the BIG name 
in gun cleaning. Display HOPPE 
products “up top” and “out 
front” .. . watch your sales 
scores go up! 


2314-A N. 8th St., Phila. 33, Pa. 
ASK YOUR JOBBER 


| FOR HOPPE’S 





FRANK A. HOPPE, INC. ' 

















p en ae GADGETS 





Plate Hanger 


the BIG name 
in Gun Cleaning 


Outooll all othors! 


Display them prominently 














More sturdy construction, more eye appeal, 
= more utility and convenience. . 
i") the Kenberry Roast Rack sells on sight. 


- ho wonder 


\ /\ Chromium plated. Holds largest roast. 

pa Folds flat. Instant adjustment to five posi- 
© tions. One of the many Kenberry Gadgets 
” that sell fast, bring high profits in small 


/ nome Ask your jobber or write for list for something extra 
: JOHN CLARK BROWN 'x¢ 


ONE MONTGOMERY ST 
BELLEVILLE 9,NJ 


in Sportswear Sales 













“You con't buy better: Write for 





free literature 








THE AMERICAN PAD & TEXTILE CO. 
SPORTSWEAR DIVISION 





GREENFIELD, OHIO > 
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Wholesalers’ Aids 





(Continued 


Townley Metal & Hardware Co., 
Kansas City, Mo.; Zork Hardware 
Co. of New Mexico, Albuquerque, 
N. M.; Zork Hardware Co., El Paso, 
Texas; Dunham, Carrigan & Hay- 
den Co., San Francisco; Harper & 
Reynolds Corp., Los Angeles; Jen- 
sen-Byrd Co., Spokane; Geo. A. 
Lowe Co., Ogden, Utah. 

The gift catalog is 16 pages, half 
of which are printed in full color. 
Merchandise featured is classified 
as to its gift use. 

Wholesalers distributing the cat- 
alog include Canton Hardware Co., 
Canton, Ohio; Wm. H. Cole & Sons, 
Baltimore; Conron, Inc., Danville, 
Ill.; Hasseo, Inc., Denver; Marshall- 
Wells - Kelley - How- Thomson Co., 
Duluth, Minn.; C. M. McClung & 
Co., Inc., Knoxville, Tenn.; Orgill 
Bros. & Co., Memphis; Schafer Co., 
Inc., Decatur, Ind.; and Townley 
Metal & Hardware Co., Kansas 
City. 


Masback prepares fall 
circular for dealers 


Masback Hardware Co., whole- 
saler in New York City, has pre- 
pared an 8-page fall sales circular 
for dealer use. 

More than 80 items are featured 








in the Rotogravure circular. Fea- 
tured are housewares, paint sun- 
dries, tools and_ back-to-school 
items. Fifty-six items are reduced 
for the sale. 

Space for dealer imprint and cus- 
tomer addressing is provided on 
the first page. 

Backing up the circular is a 
dealer tie-in kit of price cards, 
tags and window streamers. 


350 dealers to issue 
Van Camp fall mailer 


About 350 dealers will distribute 
a fall sale circular in October pre- 
pared by Van Camp Hardware & 
Iron Co., wholesaler in Indianapo- 
lis. 

The four-page circular is printed 
in four colors. It features 85 items, 
seven of which are coupon specials 
designed to draw traffic. 

Theme of the circular is “Au- 
tumn serenade sale of values.” 
Space is provided for dealer im- 
print and customer addressing. 

Van Camp is backing up the kit 
with a 122-piece store and window 
trim kit containing on, win- 





tl 44 


$150 RETAIL 
oy NP Vhelch wy: 


RAM 
LEAF RAKE 








~~ 


Sales? Profits? Quality? Price? 


They're all there in the fan shaped R-22 


Ram leaf rake. Locked inside a two-piece 
heavily ribbed double frame are 22 oil 
tempered spring steel teeth. Ram leaf 
rakes fit the market you may have been 


missing. Quality at $1.50 retail. 


376 

















| Made to Last... 
Priced to Sell! 





— 
Note the Ames cialei built 
into this Ram leaf rake. 
Teeth are woven and locked 
inside the double frame 
— automatically secured 
under pressure — there to 
stay! 























©. AMES CO. Giigae 





PARKERSBURG, WEST VIRGINIA 


©. Ames Company also manufactures Ames-Maid metal household furniture and Ames-Aire casual furniture. 


HARDWARE AGE, SEPTEMBER I1, 


1958 




































"/'m glad | saw these... 
WRAP THEM OP, T00." 


IT’S EASY TO RING-UP 
EXTRA SALES 


When you display these handy 
AGS Lubricants near the register 


LOCK-EASE® 
Graphited LOCK FLUID 


For lock lubrication and all-season maintenance of all 
types of locks. Best protection against freezing, sticking, 
rusting . . . of car locks, garage locks, padlocks, combina- 
tion locks, etc. “Drop or stream’’ can only 49c. Attractive 
display card with each 12-can carton 


DOOR-EASE” 
Stainless Stick Lubricant 


Prevents sticking, binding and squeaks of doors, latches, 
friction catches, drawers, storm windows and screens, etc. 
Used like crayon. Won't stain. . . dry-up . . . or wash off. 
Popular 15c seller comes 12 in display box. Also large 39c 
size in lithographed push-bottom tube . . . packed 6 in 
display box. 


AMERICAN 
DRIPLESS OIL 


The finest oil for hinges, locks, tools, guns, bicycles, reels, 
household appliances, office machines, etc. Runs in . 
won't run out. Penetrates - lubricates - rustproofs! 4 oz 
“drop or stream” oiler, 35c. Packed 12 to a carton, plus 
colorful counter display card. 


CUT-EASE” 

Stick Lubricant 

Hand and power tools stay sharp—work easier—tlast 

longer with Cut-Ease. Stops binding, reduces friction, gives 

a smoother-faster cut on metal, wood, plastic. 49c craft 

size in push-bottom aluminum tube. Includes special 

“Piggy-Back” introductory test sample. User keeps sample 
but may return regular size to manufacturer for refund 

r if not fully satisfied. Packed 6 to a display box. 








4P-504 


® 
See your supplier or write Ag 
AMERICAN GREASE STICK CO.) .Qopucrs 


MUSKEGON, MICHIGAN 
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POWER MOWERS 
and OUTBOARDS 


Cleans Carburcty im 
dnd Sie! system i 


removes fuel system gums 
varnish and moisture 






Gum and varnish accumulate constantly in the 
carburetor of every power mower. The result is 
hard starting, low power, poor performance. 





You can do your customers a real favor—and 
build business for yourself—by recommending 
GUMOUT for power mowers. GUMOUT, simply 
added to the fuel tank, dissolves gum and varnish 
quickly and completely. The engine will start 
quicker, run with smooth, full power. 





You can sell plenty of this fast moving, nationally 
advertised carburetor cleaner. There’s nothing 
like it! Order from your jobber, or write direct 
to us. 











NOW~—a specially refined, clean-burning 
oil for power mowers that actually re- 
tards plug fouling and carbon build-up. 
Write for dealer catalog. 
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dow banners and pre-printed price 
cards. Also included in the kit is 
a quantity of “rain checks” that 
dealers can give customers in case 
they run out of the advertised mer- 
chandise. 


Fall broadside offered 
by Bostwick-Braun Co. 
Bostwick-Braun Co., wholesaler 
in Toledo, Ohio, has a fall sale cir- 
cular available to its dealers. 
The four-page newspaper-size 


















Rabinowe offers circular 
and ‘how-to-do-it' kit 

A fall sales circular for dealer 
use has been prepared by E. Rabi- 
nowe & Co., [Ine.. 
Yonkers, N. Y. 

The eight-page circular has the 
theme “Fall round-up sale.” It fea- 


wholesaler in 


STORM WINDOW KIT 


2. 39% 



























RSMO IS 


GARBAGE ~ 
Tepe MEDICINE ¢ 


CANS ‘ Wat! Hung 


a $3 


broadside is printed in four colors. 
Space is provided on the first page 
for dealer imprint. 

Theme of the broadside is “Super 
fall sale” for nine days starting on 
a Thursday. 

Items featured include house- 
wares, sporting goods, tools and 
lawn and garden supplies. 


“There is Nothing Finer 
Than a DIAMOND” 





DIAMONDS CUT EASIER 


Diamalloy Snips have electronically hardened cutting edges 
which remain sharp long after ordinary snips become dull. 
Try them and see that they cut easier, with less effort—Nickel 
chromium plated to resist rust. Eleven sizes and patterns. 


Stocked by leading hardware and industrial dealers. 


DIAMOND TOOL a7 //0/'sSh0e Co 


DULUTH - MINNESOTA TORONTO -CANADA 





Established 1908 
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7 Bushman\, Bow Saws 


MA / 
pass nnnne 


Largest, Hi-Profit Line of 
Bow Saws and Blades Anywhere 


Cut yourself in on some extra profits — sell and 
feature this BIG nationally advertised line of 
Gensco Bushman bow saws and blades. Sell the 
new wing nut blade tension feature that makes 
blade changing easier. 
Eleven top quality, well balanced bow saws, seven 
fast cutting patented blades - each a business 
builder. Begin today to 
profit with this Gensco line 
. call your jobber! 


Nationally advertised in... POPULAR MECHANICS 
—FAMILY HANDYMAN—HOME CRAFTSMAN 


GENSCO TOOLS a division of GENERAL STEEL WAREHOUSE COMPANY, INC. 
1802 NORTH KOSTNER AVENUE + CHICAGO 339, ILLINOIS 


HARDWARE AGE, SEPTEMBER 11, 1958 


379 













Ideal gif! angle 2 ee 


DRILL SETS 


HIGH SPEED STEEL 
FOR 1/4 ELECTRIC DRILLS 










HS-13-SET s6ii eer Ser 
HS-45-SET #922 rer set 





wo.HOB-? 
ASSORTMENT 





oXN - 








nanan: 
’ eh. ff 
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READY FOR 
CHRISTMAS 
SHOPPERS ? 


HERE’S A COLORFUL 

WALL OR COUNTER 

>* DISPLAY reminding 
J) your customers that 

. suddenly it will 

be Christmas! 


A ig 
wit Ua we -"s 


t t Gorarinn manattna rn 
ALL DRILLS Fit \/4' ors 


® ATTRACTIVE ATTENTION 
WINNING ... this display is 
made of durable white card- 
board with red lettering. Con- 
venient size 15%” high, 1X," 
deep and 115," wide. 


® Display features three No. 
HS-13 and three No. HS-45 
drill sets. Beautifully packaged 
in plastic containers. Each in- 
dividual set is gift wrapped, 


Remind your customers ite 
start Christmas Shopping NOW! 





All drills fit /4” chuck. 





\ 


~ Sranparp OOL (10. & 


3950 CHESTER AVENUE CLEVELAND 14, OHIO 
- BRANCH WAREHOUSES IN: NEW YORK - DETROIT - CHICAGO - DALLAS - LOS ANGELES - SAN pRANCiSCO 

















MECHANICS’ TOOLS and 





HARDWARE SPECIALTIES 
For Your Customers’ Satisfaction 


PUNCH 





Forged steel and strong enough to stand the rough 
usage of the leather trade. The tubes are drilled from 
the rear so they will not clog and are well hardened 
and tempered. 


No. 224 with 4 tubes — Nos. 4-6-8-10 
No. 225 with 6 tubes — Nos. 2-4-6-7-8-10 
Also furnished equipped with special tubes 


SADDLERS 
or 


BELT PUNCH 


Half polished — Round shank 








No. 245 — Hole sizes — su, uc, Ye, dx, da, dd, fe, va, % 
% 33. ve, %. we. 5 2 


, 





WILLIAM JOHNSON 


BRENNER AND KENT STREETS — NEWARK 2, N. J. 


INC. 






















. Ps oe?" LOCKS AT 
° ANY ANGLE! 


———. eece 
2° . 
’ 

. 








SS-STRAIT—LINE> 


no. 66 adjustable 


TRY-SQUARE 


. . . for carpenters, sheetmetal 
workers, builders and home shops... 


Push button release; blade locks at desired 
angles or straight for easy carry and storing. 
All metal, extra durable, precision-built and 
attractively packaged. 








New improved +125 
STRAIT-LINE Chalk Box, 
extra quick filling through 
nylon slide opening. 





Sold by leading jobbers everywhere. 


STRAIT-LINE PRODUCTS INC. 


P. O. Box 557-A Costa Mesa, California 
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New Wholesalers’ Aids 
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SELF-SELLERS! 








tures paint, hardware and house- 
wares. Special layaway items are 
included. 

There is space on the front page 
for dealer imprint and customer 
addressing. 

In addition, the firm supplies a 
complete window display and a 
series of four “how-to-do-it” letters 
which outline a sales promotion 
plan for the dealer to follow. 


Lenox Plastics offers 
introductory discounts 


Lenox Plastics, Inc., a subsidiary 
of Lenox, Inc., Trenton, N. J., is 
making a special introductory offer 
on its new Branchell line of mela- 
mine dinnerware. The offer ex- 
pires Oct. 1. 

Dealers who buy one or more 
16-piece starter sets in each of 
five decorated Branchell patterns 
plus “Golden Harvest” will receive 
a 40 percent and 10 percent dis- 


count from the retail price, plus a 

free window and counter display 4 i N D L f Y 

unit. # 
The same discount will apply to Bright Wire 

purchases of three 16-piece starter 


sets in solid colors, one each in 
the Skvliner assortment. blue and “They're impulse items that all but push the keys on the cash register!” That’s 
P how one dealer described handy Hindley Pic-Paks. Good reason, too! 





white, and pink and white. | | | 
Dealers who buy one or more 45- Attractively packaged Hindicy Pic-Paks just 
: naturally invite on-the-spot bright wire hardware 


piece sets in any of six decorated sales. Neat, compact window units add new 


patterns or three solid color sets appeal to counter areas . . . enable customers to 

eo nales - - select their needs quickly and easily . . . save you 

will also receive the same discount. up to 60% more space over plastic bags and other 

bulky containers. Die-cut tab permits straight 

stacking or wire rack hanging. . . enables home 

. - handyman to hang units up and off the work- 
Fair Trade actions are bench. 

announced by companies Cash in on self-service Pic-Pak sales now. Pre- 


counted, pre-priced, pre-packaged units are 


Several Fair Trade actions are available individually or as part of a colorful 





announced by manufacturers. display rack. Complete assortment includes 
’ . ‘ r . . hooks, screw hooks, curtain rod 
Corni lass Works, Corning, sone elgg aes ee he ¥ 
ee ng Gia : “ . 18 hooks, gate hooks, shoulder hooks and clothes- 
N : y . announces it obtained an in- line hooks. Order yours today! 


junction against Sam Diamond, of 
New York City, to keep him from 
selling Pyrex ware household prod- 


New Orders or Rack Refills 
Available through Your Wholesaler 








ucts below Fair Trade prices. | e 
Geis Sava aeeenon es, | indley HINDLEY MANUFACTURING COMPANY 
Grand Rapids, Mich., reports it ob- ‘ace 1897 Cumberland, Rhode Island 

% ince 








tained an injunction to prohibit 
Bargain-Town U.S. A. No. 2 Corp., 


a 


Lawrence, L. I., N. ¥., from selling WIRE HARDWARE - COTTER PINS - PLUMBING SPECIALTIES 


Bissell carpet sweepers below Fair 
Trade prices. 
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HARDWARE 
ITEMS 








EASY-TO-SELL 
PROFITS 


CUP HOOKS 


One-Piece Durable 
6 sizes ('/.'' to '"") in Nickel 
rass, each 
packed 100 to & 
a box. %" gh 


GRIES 
E-Z 


and 


colors 
~ Nickel and 
Brass. 


popular 





c= UTILITY HOOKS 


Handy self-screw all purpose hook in | 


bright plated finishes. 
in boxes of 50. 










4 cneni 3" 3'C0 AT HOOKS | 


Lacquered Brass, Nickel, 
Chrome or Bright lridite 
Finish in boxes of 25 with 
2 flat head steel screws 
per hook. 





atncoponones 
Sie 







Bright rustproof finish . . . 
4 popular sizes . . . boxed 
in an attractive counter 
dispiay. Also available in 
bulk or packaged 
100 to-a-box in a 
complete range of 
thread sizes. 


Attractively finished and packed 
in a self-selling counter display 
assortment in 4 popular sizes. 
Also available in bulk or in 
boxes of 100 in all thread 
sizes. 





Jobbers: Write now for prices and cata- 
log sheets on GRC's full line of money-moking hard- 
ware items, including DRAPERY RINGS, SCREEN & 
WINDOW HARDWARE, DRAIN COCK KEYS. 

Dealers: See your jobber salesman for immediate 
delivery on these and other 
GRC hardware items. 





peters ” 


2 








World's foremost producer of cad die castings 
161 Beechwood 
NEw Rochelle 3 


Avenue, New Rochelle, N. 
3-8600 














Promotions 

















2-to-a-card or | 








Republic Steel sponsors 
steel gift promotion 


“Bright gift ideas in stainless 
steel” is the theme of this year’s 
annual “‘November is stainless steel 
month” promotion sponsored by 
Republic Steel Corp., Cleveland. 

The promotion on stainless steel 
housewares, flatware, accessories 
and appliances starts Nov. 1 and 





extends through the holiday buy- 

ing season. 
Republic is 

with free merchandising kits for 


providing dealers 
use during the promotion. The kits 
contain full-color merchandise 
price tags, die-cut easels and post- 


ers for windows and walls. All 
pieces carry the “Bright gift 
ideas” theme. 


In addition, Republic has pre- 
pared a booklet for dealers con- 
taining suggestions for displaying 
stainless steel items and answering 
questions about stainless steel. 

Dealers may use the kit the year- 
around although it was primarily 
designed for use during the Christ- 
mas season. 


Quick Mfg. schedules 
ads in eight magazines 
The biggest advertising and pro- 
motion program in its history has 
been scheduled by Quick Mfg., Inc., 
Springfield, Ohio, for Springfield 
mowers, tillers and garden tractors. 
Big-space, color ads have been 


Manufacturers’ New Merchandising Plans 


HARDWARE 








scheduled in these consumer maga- 
zines: Life, Saturday Evening Post, 
Better Homes & Gardens, News- 
week, U. S. News & World Report, 
Sunset, Flower and Pop- 
ular Mechanics. 

Also scheduled are key 
newspaper ads which will list 
names of the company’s dealers. 
Quick will completely underwrite 
this program. 


(; rower, 


market 


Cosco Christmas ads to 
feature eight products 

Eight Cosco household products 
will be promoted as Christmas gifts 
in full-page, four-color ads by 
Hamilton Mfg. Corp., Columbus, 
Ind. 

The ads will appear in late No- 
vember and early December in 
Saturday Evening Post, Better 
Homes & Gardens, Sunset and the 
New York Times Sunday magazine. 
Theme of the ads will be “Christ- 
mas and Cosco go together.” 

Items which will be featured will 
be the nylon netting and steel Cosco 
play pen, Model 6P3 room divider, 
Model 2210 Hourglass stool, Model 
83-G walnut and brass serving cart, 
Model 60-70 Fashionfold table and 


chairs set, Model 4-M step stool, 
Model 12-A baby jumper, and 


Model 14-E convertible high chair. 

A point-of-sale kit will contain 
mounted ad reprints and blow-ups 
and a paper-sculptured Santa Claus 
carrying the theme card. 


Boontonware to be sold 
with gift certificates 

A new program to increase sales 
of Boontonware melamine dinner- 
ware for gifts has been set up by 
Boontonware Div. of 3oonton 
Molding Co., Boonton, N. J. 

Heart of the program is a gift 
certificate which customers buy in- 
stead of guessing at a pattern and 
style. Customers buying certifi- 
cates also receive a miniature pat- 
terned plate to give with the cer- 
tificate. 

Under this program, dealers get 
1958 
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ANOTHER CUSTOMER WHO WON'T BE BACK— 





...gypped by the dealer 
he trusted most! 


,| & 
i) Li y ‘ Mad, of course he’s mad! Who wouldn’t be? So don’t be caught 
it N NI in the unfortunate position of having recommended an inferior 
. — tool. Always sell QUALITY first . . . and P&C are the popular, 
| profitable top quality hand tools. With P&C you not only get 
the best tools but the means of selling them . . . the famous 
P&C Merchandiser. 

Keep your customers happy . . . keep profits growing the 
P&C way. If you do not already have a P&C quality tool 


WC ITTET esc) eo) t| Merchandiser get complete information from your jobber or 


(a VIA ) write P&C Tool Co. 
cedaiaaiiaa Division OF 
P&C R-150 QUALITY TOOLS a 


/ PENDLETON \ 
TOOL INDUSTRI ES 


ee f. 


‘ 
‘ 


Merchandiser 


— +# 


Box 5926, Portiand 22, CREGON = 


~~ tw 
Chicago Warehouse and Sales Office: Box 87, Schiller Park, Illinois ‘ 
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more store traffic. First, custom- 
ers buying the gift certificate visit 
the store. Then the person receiv- 
ing the certificate visits the store 
to select the pattern and style. Up- 
grading of customer purchases is 
also possible under this program. 


Skil promotion features 
4 special tool packages 


A fall promotion to increase sales 
of Skil power tools has been pre- 
pared by Skil Corp., Chicago. 

The promotion is built around 
four tool packages which offer cus- 
tomers savings yet assure dealers 
of full profit margins. 

Backing up the promotion is an 
integrated national and local adver- 
tising program, direct mail cam- 
paign, radio and television spot pro- 
gram, and point-of-sale display ma- 
terial. 


National advertising will appear 
in Saturday Evening Post, Sunset, 
Popular Mechanics, Popular Sci- 
ence, Reader’s Digest, Better 
Homes & Gardens, and leading met- 
ropolitan newspapers. 

Local tie-in advertising and sales 
promotional aids are being shipped 
with each package. 

These are the four packages: 

A “Saw ’n Table Shop” (No. 
8536) containing a 64-In. saw, saw 
table and Perma-Grit wheel, to re- 
tail for $69.85. Normal retail is 
$81.85. 

A “Saw ’n Sand Shop” (No. 
8514) containing a jig saw, Perma- 
Grit flat file and Perma-Grit con- 
tour file to retail for $47.50. Nor- 
mal retail is $51.70. 

A Powerhouse *-in. Drill Kit 
(No. 8560) containing the drill, 
Dial saw and screwdriver attach- 
ment to retail for $49.95. Normal 
retail is $48.85. 

A “Refinisher Workshop” (No. 
8592) containing an orbital sander, 
Perma-Grit flat file, contour file and 
sanding sheet to retail for $49.95. 
Normal retail is $57.10. 


Chimney Sweep products 
to be featured in ads 

G. N. Coughlan Co., West Orange, 
N. J., has scheduled the largest ad- 
vertising campaign in its history to 
promote Chimney Sweep Fuel Oil 
Additive and Soot Destroyer, Chim- 
ney Sweep Soot Destroyer and 
Chimney Sweep Fireplace Powder. 

Ads are scheduled to appear in 
Farm Journal, Progressive Farmer, 
The Farmer and Rural Gravure. 
These ads will be backed up with 
television advertising. 

Dealers can also get streamer 
and counter displays and ad mats 
to tie-in with the promotion. 


































15 consumer magazines 
to carry Regina ads 


A fall advertising schedule in 15 
consumer magazines has been pre- 
pared by Regina Corp., Rahway, 
N. J., to promote sales of Regina 
Custom 400 Twin-Brush Polisher 
and Scrubber and Electrikbroom. 

These magazines will carry large- 
space, color ads: Saturday Evening 
Post, McCall's, Better Homes €& 

















“PROMOTIONAL” 


INDEPENDENT 


SEPT. 28th-OCT. 3rd 
BARBIZON PLAZA HOTEL 
OVERLOOKING CENTRAL PARK 


(6th Avenue at Central Park South) 
NEW YORK CITY 


Open Sundays and Evenings 





SHOW HOURS: 
SUNDAY, September 28th: 11 AM to 10 PM 
MONDAY, September 29th: 12 Noon to 10 PM 
TUESDAY, September 30th: 12 Noon to 10 PM 
WEDNESDAY, October Ist: 12 Noon to 10 PM 
THURSDAY, October 2nd: 10 AM to 10 PM 
FRIDAY, October 3rd: 10 AM to 2 PM 


384 








A HOUSEHOLD WORD IN 
HOUSEHOLD HARDWARE 
SINCE 1872 


MAKERS OF 


BULL® DOG | 
DANDEE*E-Z 


AND OTHER HOUSEHOLD SPECIALTIES 


NATIONALLY ADVERTISED IN 


The Saturday Evening 


POST 
négn PE 


SEND FOR CATALOG AND PRICES’ \ 
. 251 CAUSEWAY STREET 
E. H. TATE CO. BOSTON, MASSACHUSETTS 
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THEY get the best product... 


pee 







New Hoover Constellation. New Hoover Convertible. 
The cleaner that walks on air. | The cleaner with the automatic shift. 


YOU get the best profit... 








New Hoover Polisher. 
Scrubs ... waxes... polishes 
. +. even cleans rugs, too! 


New Hoover Steam-Dry Iron. 
Only iron with a 
stainless steel soleplate. 


New Hoover Pixie. 
The handy cleaner that 
goes anywhere dirt goes. 


when you sell ’em a HOOVER 


Here’s the name housewives know (and customers. Good profit margins. And of 
trust)! Hoover. That’s why they’ve — course the dealers who make the most 
bought over 14 million Hoovers in the _ profit from Hoover are those who carry 
last half century. the full Hoover line. Why not cut your- 

It’s the name dealers rely on, too. _ self in? See your Hoover representative. 
Why? Dependable products. Presold The Hoover Company, N. Canton, Ohio. 
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Gardens, American Home, Living 
for Young Homemakers, House 
Beautiful, House & Garden, Sunset, 
Home Modernizing Guide, New 
Homes Guide, House & Garden's 
Book of Building, House Beauti- 
ful’s Building Manual, _ Bride’s 
Magazine, Modern Bride, and Bride 
& Home. 

Dealers will also receive aids 
such as ad mats, radio and televi- 
sion commercials, envelope stuff- 
ers, displays and folders. 


Custom selling booms 
power mower sales 
(Continued from page 70) 
make it easy for the customer to 
buy. 
Do your price figuring either on 
a sales ticket or a time-payment 


contract form. Then the customer 








has but to sign when he agrees to Cost-of-living index 


the sale. . ° 
; at record high in July 
Expect the customer to buy. ~ on 
Make the customer realize that The cost of living rose again in 
you have his interest at heart and July to a new record high, the 
above all, don’t hesitate to ask for government reports. 


Prices on the government’s in- 
dex reached 123.9 percent of the 
1947-49 average of 100. 

About one-half million workers 
whose contracts contain escalator 
clauses will get pay increases of 
1¢ to 4¢ per hour. 

Government experts predict the 
July rise in the index will be the 
last for a while. They foresee as 
much as a year of price stability. 


the sale. If you can’t close the sale 
at once be sure to get your cus- 
tomer’s name and telephone num- 
ber. Try to arrange a follow-up 
appointment either at his home or 
at the store. 

To successfully use this program, 
salesmen must have a complete 
knowledge of the lines you handle, 
and also about your financing plans, 
advertising program, and general 
sales policies. 

Find out what your customers . ° 
need. Then show them that your 24les of industrial 
mowers will satisfy their needs and fasteners picking we 
watch your cash register ring up A survey on industrial buying 
sales. ®End _ and inventory of industrial fasten- 
ers shows a slight pickup started 
" in mid-May, accelerated through 
Weller reduces price June and continued better than ex- 

Weller Electric Corp., Easton, pected through July. The survey 
Pa., has reduced the price of its was made by Harry O. McCully, 
Model D-440 dual-heat professional senior vice-president of Russell, 
soldering gun $1.95. The new list Burdsall & Ward Bolt & Nut Co., 
price is $12.95. Port Chester, N. Y. 





MEET THE PERSONALITY LOCK | _ 


with loads of exciting 
eye-and-sales appeal 


\ 
| NEW 





TULIP 
\ DESIGN 


Exceptional Quality, Durability and Economy — 


No lock can be installed faster! 


A sparkling new addition to NATIONAL’S widely ee ee 
JUST 3 PRE-ASSEMBLED UNITS 
popular line of locksets. Gracefully styled; pre- ALL STANDARD FINISHES 
a : 4 4 ° AVAILABLE WITH OR WITHOUT 
cision engineered quality. Self-aligning thru- DEADLOCKING LATCH BOLTS IN 
bolts for ease of installation. Available in all mee | ee 


standard finishes for both residential and com- 


mercial use. Lifetime guaranteed. 


Also matching TULIP design in interior sets 











Over 25 Years Manufacturing Fine Builders Hardware Exclusively 


NATIONAL HARDWARE CORP. 


for passage, bath, chamber and closet. NEW YORK: Ozone Park 16 e CHICAGO: 205 W. Wacker Dr. 
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The BAR that 
profits! 


—— 








HOLDS CLOTHES NEATLY _ 
IN CLOSETS, TOO! : 
CLOSET HANGER BARS are a gratify- 


ing convenience for every clothes closet 
in every home. That puts them in 
demand for new homes, remodeling, 
or ‘adding-to’ by the “handy- 
man’ of the house. f 
SHELBY CLOSET HANGER BARS) / 
are made strong — no welds j 
to break. They're easy to in- : 
stall and are adjustable to 
fit any space—four sizes, 
18” to 128”. 

Display them and you'll 

sell them! 





THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 












CLOSET HANGER BAR 
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ASBESTOS PAPER: 


A full range 

of thicknesses 
and weights, 
from 8 to 64 
pounds per 

100 square feet 
18”, 24” and 36’ 
wide. 5 Ib., 10 
lb., 25 lb., 50 Ib. 
and 100 Ib. rolls. 





DEALERS! 
Here’s the line that sells FASTER 


the complete line...completely dependable! 
All the thicknesses and weights you'll ever need 





ASBESTOS TAPE: 


2 and 3 inch 

widths, 500 to 
1500 foot 
packages, 
packed in 
cartons—easy 
to stock and 

use, no waste. 








f MILLBOARD: 
4 Tough but not 
brittle— 
thicknesses 
from ¢” to 
4 "—carton 





AIR-CELL CORRUGATED: 
4g”, 46", 4” 
and 14” thick 
with or 
without foil 
backing—37’ 








» best duct 
insulation 

6” and 1” 

thick. Costs 

a little more, 

worth a lot more. 





packed for wide rolls, 
protection packed in 
until used. cartons. 
DUX-SULATION: VIBRA-STOP: 
The world’s The Metal/ 


Fabric flexible 
duct connection 
that stops noise. 
Two weights of 
metal, both canvas 
and asbestos types. 











FLEX!I-DUCT: 


4”, 6” and 8’ 

a ee 7 widths of 
' selvage edged 
flexible 
asbestos 
woven duct 
connectors. 
Low cost, meets 
Underwriters’ 

% requirements. 





ger 


xs7* 


FURNACE CEMENT: 
Smokeless, 
odorless, acid 
proof and 
fireproof, from 

1 pound cans 

to 100 pound 
steel drums 

a perfect, 
permanent 
metal-to-metal seal. 


asarsTos wf 
Fuenace cemt 








HOUSEHOLD ROLL ASBESTOS 
PAPER: In compact, red and 
— black counter 
ama display. 12 rolls, 
each 18” wide, 
eos» 110” long— 
retail value 

over $8.00. 
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141 W. JACKSON BLVD. 








DEPT. HA 


THIS “BUYING & SELLING GUIDE” 
TELLS YOU EVERYTHING YOU 
NEED TO KNOW ABOUT 
ASBESTOS OR INSULA,T- 

ING MATERIALS. GET | Qo 


| 


A COPY FROM [= 
YOUR WHOLESALER | 


—IT’S FREE! fers 


























Fighting Discounters 
Dear Editor: 

3eing a retailer, I have been 
fighting discount operations for a 
long time and don’t like it. 

I am a firm believer that we 
should clean up the manufacturer 
first, get his prices in line with 
the merchandise, outlaw the 
blown-up retail prices shown on 
merchandise, then we should go 
to the distributors, those that are 
dependable, clean up their ac- 
counts, then go to the dealer and 
clean up his operation. 

I would be the happiest man on 
two feet if I could have merchan- 
dise pre-priced at what the item 
is worth, and then tell my cus- 
tomer that is what it retails for 
and not worry about a discount 
house under-selling me, using my 
stock as a show room. 

Let’s do something to help the 
legitimate dealer make an honest 
profit. I will cooperate in any 
way. 

Yours truly, 

Russell L. Kortendick 
Russ Kortendick Hdwe. 
1518 State St. 
Racine, Wis. 


Wrecking the Retailer 


Dear Editor: 

We have been reading the Edi- 
torials in HARDWARE AGE with a 
great deal of interest. They have 
particular appeal for us because 
you seem to have your feet on the 
ground and talk our language. If 
the hardware man needs crystal- 
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Dear Editor/ 


Dealers speak up on practices they deem harmful 


lization of ideas and action, we 
fee] that you are providing it. 

As to your remarks in the July 
31 issue, p. 8, we agree that using 
manufacturers prices in consumer 
advertising is the mainstay of the 
discount Take 
the price to discount from and 
where are they? 

You have put your finger on the 
well spring of the whole discount 
operation when you point up the 
fact that “dumping” by otherwise 
reputable wholesalers was the 
start of the whole unpleasant 
business. 


operators. away 


This indicates the need for new 
Federal Legislation. It has cer- 
tainly been demonstrated that 
business in most cases may wish 
for codes of ethics, but need polic- 
ing to make them actually work 
The need for such legislation is 
more than passing fancy. It is 
absolutely essential to stop preda- 
tory practices that are completely 
devastating the retail business life 
of the country. 

Sure, let’s have competition, but 
let's have clean competition. 
These back door policies are 
wrecking the manufacturer and 
jobber, as well as the retailer. A 
code of ethics backed by Federal 
legislation is certainly the only 
answer. A small, well organized 
minority has been responsible for 
crippling Fair Trade legislation 
in a few states to the detriment 
of manufacturer, jobber and re- 
taller. How long will we allow these 
predators to operate? 

Yours very truly, 
G. B. Leonard 
Armada Hardware 
Armada, Mich. 
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to the retail end of industry and suggest how to 


get at the grass roots of these problems. 


Stop advertising ?? 
Dear Editor: 
We were quite impressed on 
reading the Editorial in the July 
ord issue entitled, ““When should 
vou advertise?” Because of its 
timeliness, we sent it to the pub- 
lisher of our local newspaper. 

He thought so highly of it that 
he reprinted it. I am enclosing a 
copy of the reprint so you might 
see what he did with it. 

Very truly yours, 
John D. Bennett, Sr. 
President 
H. H. Bennett Hardware Co. 
Easton, Pa. 
Editor’s note: Your thoughtfulness 
is appreciated, Mr. Bennett. We're 
glad that you and the Easton Ex- 
press found the editorial of inter- 


est. 


Where to get it 
Dear Editor: 

Where can I get some informa- 
tion on the S&Q plan of Janney, 
Semple, Hill & Co., also the dealer 
plan of Rose, Kimball & Baxter? 

Yours truly, 
Mac’s Hardware 
Sparta, N. J. 


Editor's note:—The best source for 
information on the dealer merchan- 
dising programs of these two 
wholesalers is to write directly to 
The address of Janney, Seni- 
ple, Hill & Co. is: 22 South Second 
St., Minneapolis, Minn.; the ad- 
dress of Rose, Kimball & Baxter, 
511 Baldwin St., Elmira, 


the yhi. 


Inc., is: 
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THE FIRST COMPLETELY NEW STOVE 
MAT MERCHANDISING IDEA IN YEARS! 


noly wrapped 


metal and asbestos 


STOVE MATS 


ELIMINATES 
FRAYED OR TORN WIRES 


ONLY 


NE -SHOK 


SAFETY 


—> @e a Edie]. 
CORD SETS 


it ehitia: 


SAF-T-PUL PLUG CAP! 
SAFETY AT BOTH ENDS 


by / , ff 







MORE SALES! 
MORE PROFITS! 


Give your houseware 

sales a big boost with GLAMORIZES stove mats... makes 
new poly wrapped them sell faster. 

PRO-TEX stove mats 
PREVENTS counter soilage ... dirt... 











Patterns in the poly scratches .. . marring. 
wrapped line include 
Chrome Star. Stain- REDUCES costly markdowns... in- 
less Steel, Pearl-tex creases profits. 
h Ww 
soc ime ies KEEPS them constantly fresh... 
7 appealing . . . salable. 
Ask your jobber to SELF-SELLING, illustrated, tatter- 
show you this excit- 
bon meee Sine Caden proof label on each mot. 
idental electrical shocks due t as So 
Prevents acci ental electrical shocks due to ONE YEAR WARRANTY on every 
torn or frayed wires. Handle of cap molded of poly wrapped stove mat. 
tough, flexible vinyl. Will not break or pull out A Sameus CRG-UEN ensiesive, 
of shape. 
The famous patented NO-SHOK outlet safe 
guards family and home, prevents tragic ~———< 
electrical accidents, fires. NEW! : 7 
¢ You asked for it. Here it is! 


WOOD GRAIN 


Non-tip colorful package forms self 
displa 

go Beautiful pattern for every kitchen. Avail- 
able in both light and dark grain. Comes in 
new poly wrap 


Ballouoff METAL PRODUCTS COMPANY 


»138 LEE ROAD ° CLEVELAND 18, OHIO 
Offices in principal cities in the United States and Canada 






Available in brown or ivory 6’, 9’, 
12’ or 15° pot cord 





STOCK UP AND DISPLAY + ORDER NO-SHOK TODAY 


BELL Electric Company 


5735 S. CLAREMONT AVE. ¢ CHICAGO 36, ILLINOIS 
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Read it in HARDWARE 


NEWS OF 
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News About Dealers: Customers Come By Car 
Or Boat To Modern Gloucester, Mass. Store 





Gloucester, Mass. — 
GLOUCESTER SUPPLY Co. re- 
cently opened its new store 
at the Seven Seas Wharf. 
Opening ceremonies ar- 
ranged by owner Samuel W. 
Gordon included talks by lo- 
cal officials. Customers can 
reach the store by boat, car 
or on foot. 


Akron, Ohio—MORGAN 
HARDWARE, 37 W. Bowery 
St., was top winner in the 
O’Brien Corp. Symphonic 
Colors window display con- 
test. The display contest was 
conducted among O’Brien 
dealers during April. Prize 
is an all-expense paid trip 
to South Bend, Ind., for the 
Notre Dame-Army football 


game. Second prize went to 
BRICKLE HARDWARE 
CO., 412 Washington St., 
Eau Claire, Wis. 


Ravenna, Mich. — BARTH- 
OLOMEW HARDWARE, recently 
purchased by Mr. and Mrs. 
L. J. Van Andel, has had its 
name changed to RAVENNA 
HARDWARE by the new 
owners. The business is one 
of the oldest firm names in 
Ravenna. 


Auburn, Wash.—CAVvaA- 
NAUGH HARDWARE, operated 
at 26 E. Main St. since 1908 
and at other locations since 
1887, recently marked its 
50th anniversary at the E. 

(Continued on page 402) 





Speakers and Program Announced for NWHA, 
AHMA, and NASMD at October 5-8 Conventions 


Here is a timetable of 
events, speakers, and loca- 
tions of activities for the 
joint conventions of the Na- 
tional Wholesale Hardware 
Assn., American Hardware 
Manufacturers Assn., and 
National Assn. of Sheet 
Metal Distributors at Atlan- 
tic City, Oct. 5-8. 

This will be the 64th an- 
nual convention of NWHA, 
115th semi-annual meeting of 
AHMA, and the 48th annual 


(Continued on page 396) 
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LOUIS F. DEMMLER 





JOHN C. CAIRNS 





JOHN 8. STILES 


Can you top this? 





W. F. Kennedy, for 70 years, “‘Always 


with a smile”’ 


W. F. Kennedy has passed out thousands of 
little cards that say “Always with a smile.” If 
you’ve been in the hardware trade for long, 
chances are you have one of these cards in a 
wallet. 

Mr. Kennedy just passed a milestone few 
hardware men reach. He was honored for com- 
pleting 70 years in the hardware field 
ture on page 405). 

Mr. Kennedy’s philosophy of “smile” has kept 
him in buoyant spirits while winning countless 
friends in his long career. 

Mr. Kennedy has held only two posts in a busi- 
ness career that pre-dates the Spanish American 
War. He began as a hardwareman in 1888 with 
Logan Gregg Hardware Co., Pittsburgh, Pa. 

Mr. Kennedy left Logan-Gregg, a wholesaler, 
in 1912 to take charge of the management of the 
Ott-Heiskell Co., Wheeling (W. Va.) wholesaler. 
For 46 years he has guided the destiny of that 
firm. 

The Kennedys are a hardware family. Mr. 
Kennedy has two sons, George B. and Mark H. 
Mark is president of Ott-Heiskell. George is 
owner of Kennedy Hardware Co. of Wheeling, 
W. Va., and a store of the same name at Barnes- 
ville, Ohio. 

George B. Kennedy has two sons, Robert H. 
and William B., and both are in hardgoods mer- 
chandising. 

Robert H. Kennedy owns Robert H. Kennedy 
Hardware Co. in Wheeling, and William owns 
Kennedy Farm Equipment Co., also at Wheeling. 

The Kennedy family is firmly rooted in hard- 
ware, and grandfather Kennedy still has his 
“smile” while hoping to see a lot more hardware 
sold. 

Mr. Kennedy is a charter member of the Na- 
tional Wholesale Hardware Assn. His is a fa- 
miliar face at the annual conventions. 

Still very active physically and mentally, Mr. 
Kennedy has been known as a six-day-a-week 
man all through his career. He’s usually found 
at his desk before 8 a.m. 


(see pic- 
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JOHN W. 


BAMERT 


Bamert Named Stanley 
General Sales Manager 


John W. Bamert has been 
appointed general sales man- 
ager of Stanley Hardware, 
division of Stanley Works, 
New Britain, Conn. He will 
be responsible for Builders’ 
Hardware, Magic Door and 
Industrial Sales. 

Mr. Bamert was appointed 
manager of Magic Door 
sales in 1957. Before that he 
was with Westinghouse 
Electric Supply Co., Pitts- 
burgh, and Mall Tool Co., 
Chicago. From 1946 1953 
he was vice-president and 
general manager of Stam- 
baugh Farm Equipment Co. 
and Stambaugh Motors, Inc., 
Valparaiso, Ind. 


LO 


Central States Club 
Dinner On October 5 


The Central States Hard- 
ware Club has set its 18th 
Annual Stag dinner party for 
Oct. 5 following the joint re- 
ception of the National 
Wholesale Hardware Assn. 
and the American Hardware 
Manufacturers Assn. in At- 
lantic City. The dinner will 
be held at the Shelburne 
Hotel. 

The club will again sponsor 
a special train to and from 
Atlantic City. The train will 
leave Chicago Oct. 4 at 4:10 
pm CDT and arrive at At- 
lantic City 10:00 am EST. 
Stops will be made at Fort 
Wayne and Pittsburgh. It 


New Wholesaler-Dealer Group Formed by Cosgrave, 
9 Firms Now in Group; Dealer Franchises Planned 





will leave Atlantic City Oct. 
8 at 2:45 pm. 

Make reservations through 
L. G. MeSteen, passenger 
representative, Pennsylvania 
Railroad, 16 S. La Salle St., 
Chicago 3. Ill. 


3 Promotions In Sales 
Made By Rubbermaid 


Rubbermaid, Inc., Wooster, 
Ohio, has made three major 
promotions in its sales 
partment. 

Edward J. Fredericks, for- 
mer assistant housewares 
sales manager, has 
named to the new position of 
director of marketing. Mr. 
Fredericks joined the firm 
in 1956 after serving as gen- 
eral manager with 
Stanton Corp. 

Lawrence A. Hoge, former 
manager of direct sales, has 
been appointed to the new 
post of manager of sales ad- 
ministration. He will retain 
previous supervisory duties 
for direct, mail order and 
export sales. Mr. Hoge 
joined the firm in 1949. 

O. W. Patterson, assistant 
manager of direct sales, has 
been named sales manager of 
the newly established marine 
division. In 1952 he left 
Shenango-Penn Mold Co. to 
join Rubbermaid. 


de- 


been 


3essemer- 


Purchasing agents say 
business is improving 


Business conditions are 
continuing to improve. Pro- 
duction and new orders are 
on the rise. So reports the 
National Assn. of Purchas- 
ing Agents after its August 
survey. 

According to the associa- 
tion, the number of purchas- 
ing agents reporting produc- 
tion and new order gains 
was the highest since the 
summer of 1955. 
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A program designed to 
make modern merchandising 
methods available 
operating independent whole- 
salers and dealers has been 
announced by Paul L. Cos- 


to cO- 





L. COSGRAVE 


PAUL 
grave of Cosgrave & Asso- 
ciates, Larchmont, N. /Y., 
distribution consultants. 
It will be known as the 
“Profitmaker Program” and 


will carry, at the store level, 
identification as “Pro Hard- 
ware.” 

wholesalers in 
areas will be 
Cosgrave to 
These 


will 


Selected 
non-competing 
franchised by 
the program. 
wholesalers, in turn, 
franchise selected dealers to 
form a voluntary chain. 

Both wholesalers and deal- 
ers will remain independent 
and will continue to retain 
their separate corporate 
names and identities. 

Wholesalers who are 
franchised to use the Pro 
Hardware identification are: 

@ Rose, Kimball & Bax- 
ter, Inc., Elmira, N. Y. 

@ Decatur & Hopkins Co., 
Boston. 

@ Whitlock Corp., 
ers, N. Y. 

@ M.S. Young & Co., Al- 
lentown, Pa. 


use 


now 


Y onk- 


@® May Hardware Co., 
Washington. 
@ ZCMI Wholesale Dis- 


tributors, Salt Lake City, 
Utah. 

@ Charles Ilfeld Co., Al- 
buquerque, N. M. 

e F. W. Heitmann 
Houston, Texas. 

@ Wickliffe Wholesale 
Div., Stambaugh - Thompson 
Co., Youngstown, Ohio. 

The goals of the Pro Hard- 
ware program, as outlined by 
Mr. Cosgrave, is to band to- 
gether a group of wholesal- 
ers and independent dealers 


CLo., 


who will work together in 
the standardization of pro- 
cedures, product lines and 


promotions. 

Further, these co-operating 
wholesalers and dealers will 
exchange information and 
experiences and will create 
economical selling tools 
through mass use and will 
buy promotional merchandise 
as a group. 

These activities will be co- 
ordinated through the facil- 
ities of Cosgrave & Associ- 
ates. 

In the 


announcing pro- 


HARDWARE 





identification symbol for identi- 
tying stores in the Pro Hardware 
program. 


gram, Mr. Cosgrave_ said 
that in the past the use of 
the voluntary chain _ tech- 


nique as a means of increas- 
ing profits at the wholesale 
and retail level has been lim- 
ited to a few large distribu- 
tors. 

(Continued on page 398) 
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MOTOR SELECTOR GUIDE! 


The Most Effective Motor Sales Aid Ever Devised! 
This unique “silent salesman” tells customer instantly 


the motor he needs... eliminates indecision, stimu- 
lates customer to buy now. 


Makes It Easy For Y 






THE 


Nome. 





Street___ 


, 


’ 






News of the Trade — 


Builders’ Hardware Convention To Take Up 
Ethical Problems in Masterkeying Systems 
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MOTORS 
Here’s Why!... 


Exclusive Design Features © Motor Tags, Highlighting 


Self-Selling Motor Display 


® National Advertising 


THIS CONVENIENT COUPON TO ORDER YOUR FREE MOTOR 
SELECTOR GUIDE TODAY 





nf eee See : ee F Sa 3 Ed rer : Bee: Ree e ee a 
EMERSON ELECTRIC MFG. CO., Dept. M-i80 
ST. LOUIS 21, MO. 


Send me a Free Motor Selector Guide. 








Company 

















City 


EMERSON-ELECTRIC 











JOSEPH R. MURPHY 
NBHA president 


Panel discussions on mas- 
terkeying ethics and manu- 
tacturer- distributor rela- 
tions, a forecast on building 
construction, an exchange 
session on ideas for local 
clubs, plus an exposition are 
highlights of the builders’ 
hardware convention in Chi- 
cago Sept. 28 through Oct. 1. 

This will be the 22nd an- 
nual convention of the Na- 
tional Builders’ Hardware 
Assn. and the American So- 
ciety of Architectural Hard- 
ware Consultants, and the 
13th National Builders’ 
Hardware Exposition. All 
events will be held in Hotel 
Sherman. 

The convention opens with 
a reception early Sunday eve- 
ning. Then there are two 
general open morning meet- 
ings, plus a meeting on the 
third afternoon. Local build- 
ers’ hardware clubs will meet 
on the evening of the first 
day. 

The exposition is open on 
the afternoon of the first two 
days, and the morning of the 
third day. 

The banquet is on the eve- 
ning of the second day. The 
highlight is presentation of 
the fifth annual awards by 
Hardware Consultant. 

Attendance at the conven- 
tion is expected to exceed 
3000. 

Here is the complete pro- 
gram: 

Sunday, Sept. 28. 

Annual meeting of NBHA 
and ASAHC boards at 9 
a. m.; luncheon for board 
members at 12:30 p. m. 

ASAHC-NBHA reception 
at 6 p. m. 


Monday, Sept. 29. 
First general session, 10 
a. m., NBHA open meeting. 


HARDWARE 


ROBERT A. WESCHE 
ASAHC president 


J. R. Murphy, NBHA presi- 
dent, presiding. 

Panel discussion. Arthur 
L. Faubel, secretary of 
American Hardware Manu- 
facturers Assn., moderator. 

Members’ representing 
manufacturers, L. Curtis 
Booth, P. & F. Corbin Div.; 
W. J. Hodge, LCN Closers, 
Inc.; George E. Wheatley, 
Lockwood Hardware Manu- 
facturing Co. 

Members representing dis- 
tributors, Val F. Montgom- 
ery, Jr., Montgomery Hard- 
ware Co.; Johen  Soeffing, 
Adolph Soeffing & Co.; F. E. 
Traver, Architectural Hard- 
ware, Inc. 

Grand opening, National 
Builders’ Hardware Exposi- 
tion 12 noon, open to 6 a. m. 

Annual meeting, builders’ 
hardware clubs, 8:30 p. m., 
William S. Haswell, NBHA 


secretary, presiding. 


Tuesday, Sept 30. 

Second general session, 10 
a. m., ASAHC open meeting. 
Robert A. Wesche, ASAHC 
president, presiding. 

Panel discussion, Daniel C. 
Hay, moderator. Topic, Mas- 
terkeying Ethics. Speakers, 
Edward H. McCulloch, sales 
manager of Russell & Erwin 
Division, and J. E. O’Keefe, 
of West Hartford, Conn. 

Exposition, 12 noon to 6 
p. m. 

Past presidents’ luncheon, 
12:30 p. m. 

Annual banquet, 7:30 p. m. 


Wednesday, Oct. 1. 

NBHA breakfast for dis- 
tributor members, & a. m.;3 
cracker barrel discussion. 

Exposition, 10 a. m. to 2 
p. m. 

Third general session, 2 
p. m. James C. Carroll, 

(Continued on page 394) 
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septic tank 


TROUBLES ! £S 


NEW 


FREE-ALL 


100°. ACTIVE...No Inert Matter 
One Treatment Lasts 4-6 Months 






Only 1.95 for full 10 oz. 


@ Most effective — One treatment pre- 
vents, frees tank clogging 

Easy — Just pour into toilet and flush 
Safe Won't harm humans, animals, 
plumbing 


» ADVERTISED — 


Pre-sold to over 10,000,000 readers in 
Farm Journal and Progressive Farmer 
Stock — display — order today! 

G. N. COUGHLAN CO., west Orange, N. J. 
Mfr. of Chimney Sweep, Oven-Aid 
Oven Cleaner, De-Moist, Easy-Aid Silver Cleaner 
















LIST PRICE 


ANTI-SYPHON CHECK VALVE $450 


Full water-way.No restriction, 34"' pipe 








UNION VALVE (Non-Union $2.50) $360 


Swivel seat for long life, 94°" pipe 





POP-UP SPRINKLER HEAD 














Pops up 1'2” above grass +] uaa 
REGULAR SPRINKLER HEAD 

Fully adjustable, solid brass ° 0 
HOSE TO PIPE FITTINGS 

Various sizes available 30 
HOSE Y 

Ideal for Siamese connections 68 


OUR PRODUCTS MANUFACTURED FROM HIGH QUALITY BRASS, 
GUARANTEED AGAINST DEFECTIVE WORKMANSHIP 
PRODUCTS SOLD THROUGH YOUR LOCAL JOBBER ONLY 


CHAMPION BRASS MFG. CO. 


1460 NAUD ST. © LOS ANGELES 12, CALIF. © CAp 1-2108 
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BEST BUY IN 


CHAIN 


See Turner & Seymour for chain 
—whether it's sash * jack ° 
register * transom °* safety ° 
furnace * universal * cable ° 
basin * or many other chains 
in a complete range of sizes. 
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BRASS & STEEL 


*S” HOOKS 


A complete range of “’S” hooks is 
another reason why you will want to see 
Turner & Seymour. In stock, a variety 

of sizes and wire diameters in brass 

and steel. Specials to your requirements. 


FREE! Ge: your copy 
of the fact-filled 24 
page catalog for more 
information on chain 
ond “’S” hooks. Be 
sure to write today. 





THE TURNER & SEYMOUR MFG. CO. 
TORRINGTON, CONNECTICUT 

























































42%, PROFIT 


(Even higher for large volume users) 
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MERCHANDISING {J 
PLAN 


Gives You 
a Better Way 
to Sell 
More Candles 


——— 














Consumer 
Advertised 
<< *™ ry 


+" Guaranteed by @\ 
Good Housekeeping j 





4 
45 apyransio WE 


LOW RETAIL PRICES 


With Tally Ho you sell the finest 
candles — at lowest prices. 


10” size — 2/19¢ 
12” size — 2/25¢ 
15” size — 2/29¢ 


UNIQUE MERCHANDISING RACK 


A Complete Candle Dept. in one small rack. This 
shows and sells at least 2 sizes of hand dipped 
Dinner Candles * 1 size of Tally Ho Twist * 2 sizes 
of Birthday Candles. Yet it occupies only 4 square 
ft. of floor space. 


MORE PROFIT 


The retailers profit on the merchandise in this 
rack is at least 42%. (Profit margins as much 
os 50% for large volume outlets). 


Call or write for descriptive Brochure and further facts on how 
you can sell more candles — at greater profit — with TALLY HO 


el itiislslicm Adeh Ma dels.c 


| 
Ozone Park 16, New York | 








Builders’ Hardware 
Convention Program 
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NBHA first vice-president, 
presiding. Speaker, Roy C. 
Wenzlick, St. Louis. Subject, 
“Future Years in Building 
Construction.” 

The panel discussion on 
Sept. 29 will take up such 
problems as sales policies of 
specialty and long-line manu- 
facturers, what kind of dis- 
tributor does the manufac- 
turer want, and similar mu- 
tual problems. 

The panel discussion on 
Sept. 30 is to take up un- 
ethical practices in master- 
key systems. The ASAHC 
board recently went on rec- 
ord stating that: 

“Breaking a masterkeying 
system is defined as the act 
of specifying or furnishing a 
lock system other than that 
in existence, when the owner 
and architect desire to con- 
tinue the existing system. 

“Another unethical ap- 
proach is the calling for the 
continuation of an existing 
system in a_e specification 
when no system is in exis- 
tence. 

“The Board views either of 
these actions as being against 
the Code of Ethics of the So- 
ciety.” 

Attendance of ladies is in- 
creasing, and this year they 
will attend the races on Sept. 
29. Mrs. Betty Deady heads 
the committee. 

Convention chairman is 
W. D. Morrison, Edward 
Hines Lumber Co., Skokie, 
Ill. 


M & D Fixtures Names 
Three Distributors 


M & D Store Fixtures, La 
Puenta, Calif., has appointed 
three wholesalers as exclu- 
sive distributors for its 
M & D fixtures in the south- 
west. 

The appointments are 
Union Hardware & Metal 
Co., Los Angeles, and Wilson 
F. Clark Co., San Diego, for 
the hardware trade in 
Southern California; and 
Zork Hardware Co., El Paso, 
with branches in Phoenix 
and Albuquerque, distributor 
for Arizona and New Mex- 
ico. 
R. J. Liechti, vice-presi- 
dent for sales, in making the 
announcement stated that 
the appointments will pro- 
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vide closer supplier-user re- 


lationship for faster cus- 
tomer service on M & D 
store fixtures and accesso- 


ries. 
Johnson Heads Sales 
Of Birmingham Div. 


C. F. Johnson, former 
salesman, has taken over the 





C. F. JOHNSON 
sales management of the 
Birmingham, Ala., Division 
of Stratton & Terstegge Co., 
hardware wholesaler with 
headquarters in Louisville. 
Mr. Johnson is well known 
throughout the South, A. J. 
Carson, vice-president, sales, 
points out in making the an- 
nouncement, and has had 
considerable experience for 
taking over sales of this divi- 
sion. 


Boyer Chemical Names 
Stone Sales Manager 

J. E. Stone has been ap- 
pointed sales manager of 





J. 


E. STONE 


Boyer Chemical Co., Evans- 
ton, Ill. He had been direc- 
tor of sales for Anesite Co. 
of Chicago. 

Prior to his association 
with Anesite, Mr. Stone was 
sales promotion manager of 
Hibbard, Spencer, Bartlett & 
Co., Evanston wholesaler. 
He was active in the devel- 
opment of Hibbards’ True 
Value Associate Stores pro- 
gram. 
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“For service and initiative above and be- 
yond the call of duty in suggesting ““ScoTtcn’’ 
Brand Masking Tape with every paint sale!”’ 
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Alloy is not just another steel wool. Everything 
about it is new—new “‘bounce’’, strength, dura- 
bility. Less shredding and fall-out. Made in the 
most modern plant on the most modern equipment 
in its field. And, just as important to you, a new 
profit opportunity. Wholesalers—write for details. 


Pads «+ Bulk Tubes «* Floor Pads + Continvous Ribbon Rolls 


ALLOY METAL WOOL PRODUCTS CORPORATION 


10750 Capital Avenue «+ Oak Park 37, Michigan 





advantages you can see 


...that sell—at full profit 





KK Deep-tone color molded 


PLANTERS 





® 
FIBER GLASS 


LOWERBOXES 


—— 





oy, 






XK 4 versatile sizes 
18 - 24-30-36 inches .- 


* 4 attractive colors 











throughout 
«x No paint to crack, peel, chip or stain 
oe No rusting or leaking 
4 Popularly priced 
4 Used indoors or out 
a Attractive display stands available 


Dealer sales of profitable ‘““BO-KAY” Flower- 
boxes are going up, up, up! There is a good 
reason why. No other flowerbox offers so many 
different advantages for so little money! One glance, 
and your customer is convinced. Stock them. 
See for yourself—and profit! 


Full profit ‘““BO-KAY” Flowerboxes and Ac- 
cessories are available through your wholesaler. 
Call him today, or write direct for the name of 
the jobber nearest you. 


Retail prices range from $2.70 for the 18 inch 
size to $3.98 for the large 36 inch box. Accesso- 
ries include cadmium plated wall brackets for 
mounting on the house and black iron stand for 
use in patio or home. 





other fast 


moving 
® 





BO" 


FIBER GLASS 

















PLASTIC PRODUCTS CORPORATION 
P.O. Box 857 «© Cleveland 22, Ohio 











found on all the 
- best counters... 







SOLD ONLY 
THRU 
RECOGHIZED 
WHOLESALERS 


because it’s 
found in all 
the best splices 





PLYMOUTH RUBBER CoO., INC. 


Makers of 
SLIPKNOT FRICTION TAPE 


DIVISION 238 CANTON, MASSACHUSETTS 
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3 Associations Meet 
At Oct. Convention 


(¢ fontinued from page 


convention of NASMD. 

Registration will open Sat- 
urday, Oct. 4 at noon. Con- 
vention will adjourn at Wed- 
nesday noon, Oct. &. 

The first activity will be 
the President’s Reception on 
Sunday, Oct. 5, 5:30 to 


390) 


from 


7 p.m. at the Marlborough- 
Blenheim Hotel. 

Right after the joint re- 
ception, the Central States 
Hardware Club will hold its 
18th annual dinner at the 
Hotel Shelburne. 

The Ladies’ Luncheon will 


again be held at Trimble 
Hall, Hotel Claridge, at 12:30 
p.m. on Monday, Oct. 6. 
Harry B. Ellis of The Chris- 
tian Monitor 


Middle 


will 


Kast 


Science 
speak on the 
situation. 
The associations have 
abandoned the _ traditional 
Monday evening meeting. In 
its place will be an hour of 
music, in the Music 
Marlborough-Blenheim. 
Arthur L. Faubel, 
tary of AHMA, has _ re- 
quested comments upon this 
change from those who at- 
tend. The music hour 
be followed by 
the 


Room. 


secre- 


will 
dancing in 
Marlborough’s ballroom. 

A Tuesday evening enter- 
tainment session will be 
tured in the 
Room of the Marlborough, 
and this will be followed by 
an evening of dancing. 


fea 
Wedgewood 


Here is a schedule of busi- 
meetings and speake) 
for the three associations: 


ness 


Monday— 
National Wholesale Hard- 
ware Assn. meets in the 


Wedgewood Room at 10 


a.m. John C. Stiles, Morley- 
Murphy Co., Green Bay, 
Wis., and°-NWHA president, 
will preside. 


Welcoming remarks will be 
made by John C. Cairns, the 
Stanley Works, New Britain, 
Conn., AHMA president. 

Thomas A. Fernley, Jr., 


NWHA managing director, 
will report on activities of 
the association. Mr. Stiles 
will give the annual presi- 
dent’s address. 

R. W. Maycock, ZCMI 


Wholesale Distributors, Salt 
Lake, City, Utah, will speak 
on “Can A Retailer Afford 
to Buy Direct?” 

“Our Application of 
RAMAC to the Hardware 


HARDWARE 
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Field’’ 
Spencer kK. 


Bingham Co., 


Distribution will be 
the subject of 
Cram, the W 
Cleveland. 

The Nominating 
olutions 
port. 

The Executive Committee 
of AHMA will hold its an- 
nual meeting to nominate of- 


and Res- 


Committees will re- 


ficers and members of the 
Executive Committee. Four 
members automatically re- 
tire each year. Those retir- 
ing this year are: 

George H. Day III, Lu- 
mite Div., Chicopee Mills, 
Inc.; Norman W. Foy, Re- 
public Steel Corp.; Harold 
>. Hobson, Seymour Mfg. 


Co.; and E. J. Parker, Amer- 
ican Hardware Corp. 

Voting on AHMA nomina- 
tions will be held on Tuesday 
morning, Oct. 7. 


Tuesday— 
Joint session of NWHA 
and NASMD at 10 a.m. in 


the Wedgewood Room. Open- 
ing remarks will be made by 
Louis F. Demmler, Demmler 
Bros. Div., Anchor-Sanitary 
Co.. and NASMD president. 

: | 398) 
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Kelty Heads Sales At 
Winchester-Western 


Jr., has 
vice-president 


William R. Kelty, 


been elected 





WILLIAM R. KELTY, JR. 
W inchester- 


of sales for 
Western Div., Olin 
Chemical Corp., New 
Haven, Conn. He had been 
vice-president and manager 
of Ramset Fastening Sys- 
tem, Cleveland, a part of 
Winchester-Western Div. 

Mr. Kelty will handle all 
marketing activities for 
sporting arms and ammunl- 
tion, Ramset and industrial 
and military sales. He joined 
Olin Industries in 1954 as an 
assistant to the vice-presi- 
dent of operations. 

J. T. Boone, former sales 
manager in the division, has 
been named director of sales 
for arms and ammunition. 


Mathie- 


son 


1958 








SECC BENTZINGER 
remervica's Best 
Grush Value 


preferred by 
HOMEMAKER . . . MASTER PAINTER — 






Bentzinger offers a full line of 
Wall, Sash, and Varnish-Enamel 
Brushes. Imported Bristle, Tynex 
Nylon and good selection of 
Pure Chinese Bristle Brushes. 
Master Painter Approved. Type 
and size range make selection 


easy. 


Now in a new brush package,de- 
signed to protect the bristle and 
help in the overall sale of brushes. 








PROFITS! 
, ef 8 
Dealers and Jobbers ae, 
ore sure of = fyill 





profit when they BENT ZINGER BROS Inc 


sell Bentzinaer Paint 
Brushes. Write for NTE 
catalog & price list US 


317 NORTH THIRD, ST. LOUIS 2, MISSOURI 














HARRIS BLISTER PACKAGE 
AND STANDARD CARDS 


LOW COST PLAN 


Now you can put extra impulse sales appeal in your 
product, with full view-pilfer proof blister packaging 
with our semi-stock standard sizes of cards and 
minimum tooling plan. 


Let Harris’ sales staff prove how this new method 
of carding merchandise can reduce your packaging 
cost. Write for our prompt quotations to your 
requirements. 


55 PAWTUCKET AVENUE 
S.P. PHEARRIS, INC. fsstrnovoc sn 








Over 50 years of Modern Merchandising Aids 
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Rubbermaid 


wastebaskets 
now decorated 


Customers will ask for these, the newest of waste- 
baskets. They’re dent-proof, unbreakable, rust-proo* 
too. This combination of beauty and utility gives 
double sales appeal. 


: 





No. 2956-Decorated Wasiebasket. 


15” high. Decorated one side 
on red, white, yellow, light 
green, pink, turquoise, tan, 
grey. 


Retail Price $3 49 





No. 2955-Decorated Wastebasket. 


12”. high. Decorated one side 
on red, white, yellow, light 
green, pink, turquoise, tan, 
grey. 


Retail Price $] 98 


No. 2952-Decorated Wastebasket. 


10” high. Decorated one side 
on red, white, yellow, light 
green, pink, turquoise, tan, 
grey. 


Retail Price $] 49 


ef. RUBBERMAID INC. 
4 \NOOSTER, OHIO _ 
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GREATEST 
ADVERTISING 
PROGRAM 
...iIn its history 






















































SHELF LIFE 
GUARANTEED 
3 YEARS! 






Ce et re eae gat be? IETS 
















FREE 
MERCHANDISING 
AIDS! 


PREFERENCE 
PROMOTION 


STOCK 
FEATURE 
SELL 


SPEEDRY PRODUCTS, INC. 


SPECIAL PLANS! 





Don't write... 
WIRE NOW for 
full line catalog 
& deal sheets. 





oYa:;em HD-2 Mite | fe) |e aa e:  2 
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3 Associations Meet 
At Oct. Convention 

(Continued from page 396) 
Wednesday— 

NWHA will hold an open 
Session, to which AHMA 
members are invited, in the 
Wedgewood Room, at 9:30 
a.m. President Stiles will 
preside. 

H. L. Nolan, Buhl Sons 
Co., Detroit, chairman of the 


NWHA Committee on Sim- 
plified Unit Pricing and 
Packaging, will speak on 


“Simplified Unit Pricing is a 
Fact.” 

“The Select Group—Coop- 
eratives,” is the subject for 
L. Thompson, Bostwick 


| Braun Co., Toledo, Ohio, co- 


chairman of the Committee 


on Cooperatives, NWHA. 


' to Mr. 


Amendments to the consti- 
tution and by-laws will be 
considered. There will be a 
report on audit, and a re- 
port of the nominating com- 
mittee. 

Officers and Executive 
Committee members will be 
elected. The new president 
of AHMA will be introduced. 

Thomas A. Fernley, Jr., 
executive secretary, will re- 
port on activities. 


News of the Trade 





Speakers at this joint ses- 
sion are: 

Tom C. Campbell, The 
Iron Age, Philadelphia. His 
topic is “The Metal Picture 
Today and 1959-60.” 

I. Austin Kelly, III, Na- 
tional Employee Relation In- 
stitute, New York, has ‘‘Pen- 
sions and Profit Sharing 
Plans” as his subject. 

“Free Enterprise Needs 
Selling—It’s Getting Late,” 
is the talk of Morgan S. A. 
Reichner, American Econom- 
ic Foundation, New York. 

Resolutions and Nominat- 
ing Committees will report. 
Morning session will end 
with election of officers. 

AHMA will hold its an- 
nual membership meeting at 
10 a.m. on Tuesday at Trim- 
ble Hall in* the Claridge 
Hotel. New officers and Ex- 
ecutive Committee members 
will be elected. 

Mr. Ellis, of The Christian 
Science Monitor, will ad- 
dress AHMA Speaker’s Ses- 
sion following adjournment 
of the membership meeting. 
Mr. Ellis will be followed by 
Sen. Wallace F. Bennett of 
Utah. Mr. Bennett will speak 
on inflation, and the issue of 





New Wholesaler - Dealer 
Group Is Organized 


(Continued from page 391) 

The Pro Hardware pro- 
gram intended to make 
available to other wholesalers 
the advantages of a nation- 
ally identified distribution 
program. 

Among the advantages to 
the wholesaler are, according 
Cosgrave, reducing 


1S 


operating costs, making ef- 


fective dealer promotions 
available at a lower cost, in- 
creasing the size of individ- 
ual orders from dealers. 

From the dealer viewpoint, 
the program will provide ex- 
pert guidance in store man- 
agement and promotion and 
will increase turnover and 
profits. 


The program itself em- 


_ braces five key points: 





(1) National identification 


_for store use; 


(2) Store planning that 
covers special fixtures and 
modern layout procedures; 

(3) Basie stock lists to 
guide a dealer in controlling 
inventory, pricing, etc. 

(4) A series of store pro- 
motions, including consumer 


HARDWARE 


foreign aid versus foreign 
trade. 
circulars, ad mats, store 
trim, ete. 

(5) Management §assis- 


tance in setting up budget 
and profit control, and finan- 
cial advice as needed. 

When joining the Pro 
Hardware program, both 
wholesalers and dealers agree 
to meet certain standards 
described in the franchise 
agreement. 

The franchise also de- 
scribes the services which 
Cosgrave & Associates will 
supply to franchise holders. 

The identifications of “Pro” 
and “Profitmaker” are regis- 
tered service marks of Cos- 
grave & Associates. 


Montgomery Ward Cuts 
Prices In Fall Sale 
Montgomery Ward & Co., 
Chicago, has made an aver- 
age price cut of 10.2 percent 
on 14,448 items in its fall 
sale catalog which has been 
mailed out. This price re- 
duction is in addition to the 
average of 2% percent cut 
made in the firm’s Fall & 
Winter mail order cataiog. 
Also, Montgomery Ward is 
offering gift coupons with 
the purchase of special items. 
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Your Most Complete Source 
for 


Zuality Weather Strip 


If it’s weather strip, you can get it from Dennis. All 
types — metal, metal and felr, all felt, wood and felt in 
rolls, strips and sets. Also complete lines of metal 
thresholds and door bottoms. 









«Tri 
£-2 face GASR8T 
WEATHER STRIP 
















E-Z Tack Gasket 


High grade rubber coated 
sheeting filled with choice 
of cotton or sponge rubber, 
double stitched. Available 
in a variety of sizes, packed 
in self-displaying polyethy- 
lene bags or on reels. 


Call Your Hardware 


Jobber Over 50 Years 
of Weather Strip 


Development 







W. J. DENNIS 


& COMPANY 4008 N. Kenneth Ave. 
Chicago 41, Ill. 








COIVMBIAN advertises COMPRAR 
aiso 


| 
l 
j 
to help you sell! anttiees 
; 
i] 
} 


This ad in POPULAR MECHANICS ; °" 'YPSs 
is seen by 7,620,662 vise prospects., LEVELS 









D CARPENTERS’ 
_xt Good LEVELS 
= Alumi 
aE Craftsmanship | sor pie 
a 
+e _ = starts with a . 






MASONS’ 
LEVELS 
Magnesium 
Mahogany 
Sugar Pine 


You can’t really ° 


~ do any job well with- TORPEDO 
out a dependable 
#) vise. Columbian D434 LEVELS 


Workshop Vise is | Aluminum 








guaranteed by the world’s largest Wood 
vise builder. Charnel steel beam, cold-rolled steel 
screw, replaceable heat-treated steel jaw faces, ° 
permanent pipe jaws... many more features. 
Jaw Width . . . 3% in. Pipe Capacity .. . Ve- 1% in. LINE AND 
Jaw Opening... 4in. | Weight... 16 Ibs. SURFACE 
Vises are also available with 
4-inch jaws (D44) and 5-inch LEVELS 
jaws (D45). See your Dealer. e 
WRITE FOR FREE CATALOG 
*add $1 west of Rockies. Senvered POCKET 





COIMMBIAN VISE & MFG.CO.)| LEVELS 


CLEVELAND 4, OHIO 









; ’ 
; 
| 


Rubbermaid 
refuse containers 
for multiple sales 


Three practical sizes. Sell ’em for outdoors, sell ’em for 
indoors. Make full margin on these brand-new Rubber- 
maid containers that give you all these sales-making 
features... 

@ Made of special, durable plastic 

@ Easy to clean. . . simply hose out 

@ Lock lids . . press on, twist off 

@ Rust-proof, dent-proof, noiseless 








Refuse Containers—No. 2979, big-capacity, 20 gal. 
outdoor size, in grey or olive, retail $9.98. No. 2977 
10 gal. size $6.98, same design and colors. 


etait? O 98 retail? G-9E 











No. 2975—Covered Container. 6 gal. size. Wire 
bail with handle makes it portabie, easy-to-carry. 
Available in red, white, yellow, pink, turquoise, 
with white lids for kitchen container, diaper pail, 
hamperette, ice bucket. Also, grey and olive for 





outdoor use. 
reta 4-98 
e RUBBERMAID INC. 
Ry WOOSTER, OHIO 
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MANSFIELD O9 BALLCOCK 


With the 09 ballcock, you can sell a 
profitable combination of long service 
life and competitive price. 

Among its outstanding features are 
lifetime nylon valve seat, neoprene 
plunger seat, compound lever action 
and positive closure at all pressures. 
The 09 definitely reflects Mansfield’s 
traditional quality .. . at a competi- 
tive price. 

Send for bulletin 126-455. 


a“ 


MANSFIELD O3 BALLCOCK 


Rugged and efficient, the 03 ball- 
cock offers positive assurance of com- 
plete customer satisfaction. 

It embodies Mansfield’s patented 
compound lever action that requires 
no rivets or links, lifetime nylon valve 
seat, neoprene plunger seat, squirt 
preventing plunger and positive open- 
ing and closing at all pressures. 


For full details, request bulletin 127-455. 





MANSFIELD OSC ANTI-SYPHON 
BALLCOCK 


Combining the finest in materials 
and design, the 05C is the perfect ball- 
cock for those who demand the best .. . 
meets all code requirements. 

Because water intake valve is placed 
above water level of tank, back-syphon- 
ing in the 05C is prevented. Noise from 
splashing water is also eliminated by 
water ouilet at bottom. There is no 
whistle or whine to shut-off. 

Other features include pressure con- 
trol through simple head adjustment 
and outstanding operating efficiency at 
both high and low pressures. Pure cop- 
per and red brass construction through- 
out. Pretested at 150 lbs. water pressure. 


Write for bulletin 128-455. 


MANSFIELD 205 FLUSH VALVE 


24%.” Brass Douglas (heavy brass) 
pattern flush valve with lift wires, rub- 
ber gasket and brass lock nut, 10%” x 
1” overflow tube. AA-7128 





ae 





Mail 


Perrysville, Ohio 








MANSFIELD saniTaARY.INc. 











News of the Trade 








_brief reports of 


‘MANUFACTURERS’ SALESMEN 


@ J. R. Clark Co., Spring Park, Minn.—Arnold Issacson 
promoted to newly created position of eastern district man- 
ager with headquarters at Reading, Pa. Territory covers 
New England, New York and the entire eastern seaboard. 


_ Territorial changes under him include: Bill Kerner to New 


Hampshire, Maine, Connecticut, parts of New York state 


and New Jersey; Bob Price to western West Virginia, parts 
of New York state, and Pennsylvania, Ohio and Detroit; 
|Nick Schroeder to North and South Carolina, Virginia, 
_ Washington, D. C., parts of Pennsylvania and New Jersey 
_including Trenton. Other representatives will continue as 


before. 


@ Stanley Hardware, Div. Stanley Works, New Britain, 
Conn.—Stanley G. Nurzyk, former Connecticut representa- 
tive, to West Virginia, Kentucky and southern Ohio; Stan- 
ley T. Wood, who had handled all of Ohio, to northern Ohio; 


|'J. William Stone, former western Massachusetts represen- 


tative, to Connecticut; E. Kenneth Stanton to western 
Massachusetts. 


@ Red Devil Tools, Union, N. J.—George M. Durfee named 
West Coast district manager covering California, Oregon 
and Washington with headquarters in Los Angeles. Mr. 
Durfee has been with Sherwin-Williams Co., Sylvania Plas- 
tics Co., Surface Combustion Corp. and Schalk Chemical in 
20 years in sales. 


@ DeWalt Div., American Machine & Foundry Co., Lan- 
easter, Pa.—-Charles M. Paes, Jr., former salesman-demon- 


' strator, to district sales manager for central Missouri, 


southern Illinois and southwestern Kentucky, with head- 
quarters in St. Louis. 


@ Westinghouse Electric Corp., Pittsburgh.—Smith T. 
Groves, former Memphis district manager for appliance 
sales, to southwestern regional manager with headquarters 


in St. Louis. He succeeds James J. Eagan who becomes a 
| department manager in the television-radio division. 





news in brief of 


MANUFACTURERS’ AGENTS 


@ Atkins Saw Div., Borg-Warner Corp., Indianapolis.— 
Washington, Oregon and California to Lynn & Brooks, Los 
Angeles. After Oct. 1 the firm will also represent Atkins in 
Idaho, Utah, Nevada, New Mexico, Arizona, Colorado, 
Wyoming and Montana. Lynn & Brooks has branch offices 
in San Francisco and Denver. 


® Central States Paper & Bag Co., St. Louis—New England 


| states to Al Dorris, West Newton, Mass.; western Penn- 
| sylvania and West Virginia to Edward Siegel, Pittsburgh; 


upper New York state to John Bronson & Associates, Pitts- 
ford, N. Y.; Florida state to B. B. Morris Co., Jacksonville; 


| Michigan and northern Ohio to Sid Fine, Detroit; California 


to Nelson R. Trust, Los Angeles. 


® American Biltrite Rubber Co., Chelsea, Mass.—Alabama, 
Florida, Georgia, North Carolina, South Carolina and 
eastern Tennessee to R. B. Pilkington, Jacksonville, Fla., 


for plastic and rubber garden hose, 


@ Arthur M. Peters Co., Simsbury, Conn., agency is now 
covering upper New York state in addition to New England. 





@ Bommer Spring Hinge Co., Landrum, S. C.—six New 


England states to Van A. Waldron Co., Taunton, Mass. 


@ Toolkraft Corp., Springfield, Mass.—all territory west of 
| Indiana to Merdco, Inc., Chicago. 
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BOMMER 


Louver Door Gravity Pivots 





— Small and unobtrusive, these 
































gravity pivots for pairs of 


fe dwarf louver doors are 


smooth-acting and fool-proof. 
There is nothing to get out 
of order. The hold-open hinge 
will hold the doors open at 
90 degrees in either direc- 
tion. When released, the 
doors will close smoothly, 
coming to rest at dead center 
every time .. . ideal for en- 
trances to dens, play rooms, 
home bars, kitchens and din- 
ing areas 

Low in price, these pivots are 
available in the usual plated 
finishes, in prime coat, which 
can be painted or stained to 
match the color of the door 
or trim, in dead black, and 
in sprayed brass or sprayed 
aluminum. 


No. HO-1335 
(With Hold-Open) 








. I] 


1 \ + - 
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| No. 1335 
(Without Hold-Open) 


BONMNMER 


SPRING HINGE CO. INC 
EXECUTIVE OFFICE AND PLANT: LANDRUM. S. C. 





SALES OFFICES &@ WAREHOUSES *BROOKLYN: 263 CLASSON AVE. 





it’s a HELLERI 


CHICAGO: 180 N. WACKER DRIVE 








FOR THOSE FAST IMPULSE SALES / 


Quick Assembly 
—Easy Arrangements @ 


Great Strength— Heavy 
Duty Construction @ 


Larger Display Areas 
—CompleteAdjustability @ 


New Stylized Design 
— Mar Resistant Finishes @ 


Handles all types 
of Merchandise 
— Greater Capacities @ 


More Display for 
your fixture dollar © 





The big, new Heller Flexible View dis- 
play fixtures incorporate style, grace 
and beauty into a practical display that 
can be profitable to you. Your mer- 
chandise is always at proper, conveni- 
ent level, attractively displayed where 
customers can see and buy... more! 

Available in an amazing range of en- 
gineered sizes to match every need, 
Heller fixtures have the dollar-saving 
conveniences you can’t afford to miss. 


Write for Catalog LA—today! 





w.c. teller & co. S27" 
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A UTOMATICALL Y 
DUPLICATES CYLINDER KEYS 


YOU or any of your clerks can 
easily cut accurate keys with 
this automatic machine. 


IT will show a good profit and 
make many happy customers 
for your store. 


MAIL COUPON TODAY 





KEIL LOCK CO., INC. 
Charlestown, New Hampshire 


Please send complete information on your 
No. 1 series of Key Duplicating Machines 


Name 

PLEASE PRINT 
Address | RAS OR Sete 
City Zone. _State_ 
























3 GOOD REASONS 


why Hardware Dealers 




























































everywhere like to Sell 


@ykuitle PRODUCTS 


| « The only complete line of humidifiers 
for warm air heating systems 


2. More profitable sales due to greater 
product demand 


3. Superior quality construction 


The New Syxkuitle Motes m Counter- 
Balanced Humidifier 


Here’s a sure bet to increase your 
sales and profits. The new Skuttle 
Model 711 is installed in vertical 
plenums of any warm air heating 
system easily and quickly. There’s 
no complex mechanism, operates 
with a single orifice. The Model 
711 is shipped completely assem- 
bled for do-it-yourself installation 
if desired. Complete instructions 
and template included in package. 


Write for further details on all models of Skuttle Humidifiers. 


@2gkuttle Patented Vapoglas Plates 


ogc 
* NS 
cee 





Millions of humidifier evaporating plates 
need replacing annually. Increase your 
profits by using Skuttle No. 489 Universal 
Vapoglas Plates, designed to fit all makes 
of humidifiers. Skuttle Vapoglas Plates 
have been satisfying customers for years. 
Get the best, install Skuttle Vapoglas 
Plates . . . copied but never equalled. 


Siottie-aine Electrostatic, Permanent, 
Washable, Lifetime Air Fete 


Your customers will save; you 
will profit with Skuttle-Aire per- 
manent, washable air filters for 
furnaces, central air conditioning 
systems and room coolers. Re- 
placement costs are completely 


peers 


Sah tO rae eos 
0S ee a ag a 
Pee gg os 
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eliminated. Easy to install, easy Wh 

to remove for cleaning. Skuttle- Mi 

) Aire light weight filters are avail- ff Dats: 

able in all sizes. And they never {| he ais Hae 

) need oiling. 

You can be sure your customers are getting maximum efficiency 


from any installation where Skuttle-Aire Electrostatic, Perma- 
nent, Washable, Lifetime Air Filters are used. 


@agkuttie MANUFACTURING CO. 


MILFORD, MICHIGAN 


IN CANADA: WAIT-SKUTTLE CO., OAKVILLE, ONT. 





























DAYTON 


BUCK 
Buck Heads Division 
Sales for Yard-Man 


Dayton Buck has been ap- 
pointed sales manager of the 


| special products division of 


Yard-Man, Inc., Jackson, 
Mich. He will supervise 
_sales of Yard-Man power 


and hand mowers. 


Mr. Buck was sales mana- 
ger for a midwest lawn mow- 


_ er manufacturer for the past 


four years. Before that he 
served nine years as chief 


| lawn and garden materials 











buyer for Firestone. 


Wagner Names Adams 
Sweeper Sales Manager 


Harold E. Adams has been 
appointed sales manager of 





HAROLD E. ADAMS 


the carpet sweeper division 
of E. R. Wagner Mfg. Co., 
Milwaukee. 

| Mr. Adams was district 
sales manager for Ekco 
| Products Co., Chicago, where 
he served 11 years. Before 


that he was with McGraw- 
Edison Co. 


Berns Air King Corp. 
Buys Star Glo Products 


Berns Air King Corp., Chi- 
cago, has purchased Star Glo 
Products Co., Racine, Wis., 
manufacturer of electrical 
household appliances. 

This purchase is part of a 
Berns diversification pro- 
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gram. Berns makes ventilat- 
ing fans, kitchen range 
hoods, dehumidifiers and 
electric heaters. In May of 
this year the firm bought 
Finders Mfg. Co., Chicago, 
maker of the Holliwood 
Broiler. 

Star Glo facilities in Ra- 
cine have been closed and 
all manufacturing equip- 
ment has been transferred to 
a new 40,000 sq ft addition 
to the Berns plant in Chi- 
cago. 


C. J. Snyder Elected 
Ace Rubber President 


Charles J. Snyder, former 
executive vice-president, has 
been elected president of Ace 
Rubber Products, Ine., Ak- 
ron, Ohio. He succeeds his 
father, Floyd C. Snyder, who 
has*been elected to the newly 
created position of chairman 
of the board. 

Floyd Snyder founded Ace 
in 1935 and has been its 
president ever since. Before 
that, he was president of 
American Rubber & Tire 
Co., Ace’s predecessor. 

Charles Snyder will con- 
tinue to perform the duties 
of general manager which he 
has done for the past two 
years. He joined his father 
at Ace in 1946 after spend- 
ing several years as an en- 
gineer at Lockheed Aircraft. 

The firm elected C. N. Jen- 
kins vice-president in charge 
of sales and Robert N. Tur- 


geon secretary-treasurer. 


News About Dealers 


(Continued from page 390) 


Main St. location. Ed Cava- 
naugh, grandson of the 
founder, is the third genera- 


tion of his family to own the 
firm. The founder of the 
business, Sam Cavanaugh, 
had been a homesteader. 
Simsbury, Conn.—William 
B. Welden has sold his hard- 
ware store to H. Lyman Mes- 


senger, Jr., and Leland Hol- 
comb. Mr. Messenger was 
with Blodgett & Clapp. Mr. 


Holcomb was with Bidwell 


Lee’s Summit, Mo.—G & W 
Hardware recently held its 
grand opening at Douglas 
and Highway 50. Harry 
Grigsby and his father-in- 
law, Floyd Wood, are part- 
ners. 


Elisworth, Wis.—Mr. and 
Mrs. H. C. Hovde recently 
held a grand opening of their 
new hardware store. 
















































leaf type 
auxiliary spring 
elaminates bounce 


The new Ideal Heavy Duty 
Closer No. 15 provides finger- 
tip opening and “‘bounce’”’ free 
closing of heavier-than-average 
and standard combination 
storm and screen doors. An 
external leaf spring compen- 
sates for “‘build-up”’ of the in- 
ternal coil spring on the open- 
ing cycle and smoothly releases 
energy on the closing cycle to 
A complete line of Ideal door 8!V© greater latching power. 
closers are available through Internal parts are lubricated 
leading wholesale hardware for a minimum of 10 years. 
and building supply jobbers 
or write us. 


| IDEAL BRASS WORKS, INC. Adheal 


250 East Sth Street + St. Paul 1, Minnesota 














La Porte Flexible Steel 
Door and Floor Mats 


These steady profit makers keep snow, mud and dirt 
outside. Lie perfectly flat. Prevent slipping. Easily 
rolled up leaving dirt to be swept away. Besides, they 
are sanitary, rust resistant, durable, indestructible, 
reversible and economical, too. Will not scratch floors. 


ONE at Your Door 
Will Sell Many More 


Sizes Carried in Stock 
+1 18x30" #3 24x48" 5 36x60" 
#2 24x36" #4 30x48" 6 48x72" 
OTHER SIZES TO ORDER 
Used everywhere — residences, apartments, churches, 
office building, theatres, factories, schools, soda fountains. 
Write at once for literature and 
name of Jobber nearest you. 


LA PORTE MAT & MFG. CO. 





BOX +124 LA PORTE, INDIANA 
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“IT LOCKS THE PIN IN”’ 


THE SECURITY HINGE 


THAT’S EASY TO INSTALL 
When the Griffin-Grip Hinge is 
closed, the hardened steel ball is 
locked into the groove in the hinge 
pin. Makes it impossible to remove 
the pin. 


EASY TO INSTALL. No more 
unscrewing and screwing easy-to-lose 
set screws. Doors are hung faster 
than with any standard non-rising 
pin hinge when you specify the new 
Griffin-Grip Hinge. 


New Griffin-Grip is available on all 
ball bearing and all template hinges 
4”’ and larger in all standard hard- 
ware finishes. Save your contractor- 
customers’ installation time. Sell 
Griffin-Grip hinges, ‘it locks the pin 
in.’ See your wholesaler or write, 


GRIFFIN MFG. CO. - ERIE, PA. 
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Janney, Semple, Hill 
Elects George Gackle 


George H. Gackle has been 
elected to the board of di- 





GEORGE H. GACKLE 


rectors of Janney, Semple, 
Hill & Co., Minneapolis, 
wholesaler. 


Mr. Gackle has also been 
named general manager of 
Janney’s recently formed 
Janco Division, St. Paul (See 
HA July 3, p. 111). Mr. 
Gackle will continue to buy 
major appliances, as he has 
in the past. 

Mr. Gackle joined Janney 
in 1935 as a trainee. In 1939 


he got a sales territory at 
Fargo, N. D. and in 1947 he 
became divisional sales man- 
ager at the home office. Mr. 
Gackle assumed his buying 
responsibilities in 1955. 


Fibre Glass-Evercoat 
Names S. H. Luddeke 
Stanley H. Luddeke has 


been named sales manager of 
the hardware division of 
Fibre Glass - Evercoat Co. 
and its division Industrial 
Adhesives, Inc. 

Mr. Luddeke was formerly 
sales manager and general 
manager of Corro-Vent, Inc., 
Cincinnati. 


Robbins & Myers Buys 


Robbins & Myers, Inc., 
Springfield, Ohio, electric mo- 
tor manufacturer, has pur- 
chased Trade-Wind Motor- 
fans, Inc., Rivera, Calif. 
Trade-Wind’s sales force will 
remain intact but will be 
directed from the Hunter 
Div., Robbins & Myers, in 
Memphis. Parker T. Finch 
will be general sales man- 
ager. 








OBITUARIES 
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WM. GEO. STELTZ 


Wm. Geo. Steliz 


Wm. Geo. Steltz, 66, pres- 
ident of Supplee - Biddle - 
Steltz Co., Philadelphia 
wholesaler, died Aug. 31 in 
Abington (Pa.) Memorial 
Hospital of an illness result- 
ing from a heart attack. Last 
May, Mr. Steltz marked his 
25th year as president of 
Supple-Biddle-Steltz. He is 
survived by his widow, Mrs. 
Martha Noll Steltz; son, Wm. 
Geo. Steltz, Jr., executive 
vice-president of Supplee; 
and daughter, Mrs. Ruth S. 
Vandergrift. 

Mr. Steltz joined the 121- 
year-old firm in 1906 as an 
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office boy and spent the next 
52 years as a devoted hard- 
wareman. He founded the 
Liberty Wholesalers Group, 
an association of 24 whole- 
salers across the country and 
has been executive director 
of the group for 22 years. 
Mr. Steltz originated the 
widely known Billy & Ruth 
toy promotion program and 
catalog about 25 years ago. 

Mr. Steltz is a past presi- 


dent of the Philadelphia 
Merchant’s & Manufacturers 
Assn. Two years ago, he 


established the WGS Foun- 
dation which provides finan- 
cial help to young men and 
women for a college educa- 
tion. The fund also offers help 
to handicapped children for 
education or training. Mr. 
Steltz was a member of the 
Hardware Age 50 Year Club. 


Ralph F. Henn 


Ralph F. Henn, 69, presi- 
dent and owner of Du-All 
Mfg. Co., Cleveland, died 
suddenly of a heart attack 
June 26 at his home in 
Geneva, Ohio. Mr. Henn 


founded the dry mop com- 
pany in 1919. 


He is a past 





News of the Trade 








Pennsylvania Wholesalers Association Holds 
1-Day Outing, Golf Party For Fall Meeting 


The Pennsylvania Whole- 
sale Hardware & Supply As- 
sociation held its 58th an- 
nual fall meeting in the form 
of an all-day outing and golf 
party. 

The meeting was held Aug. 
15 at the Irem Temple Coun- 
try Club in Dallas, Pa. 

More than 40 golfers play- 
ed until heavy rain late in 
the afternoon ended some 
keen contests. 

Eighty-seven members 
and associates attended din- 
ner that evening. 

Announcement was made 
that the next bi-monthly 
meeting would be held Sept. 
12 at Van’s Colonial Restau- 
rant on U. S. 22 near Har- 
risburg. 

Officers of the association 
are: David Paules, Fulton, 
Mehring & Hauser, presi- 
dent; Ivan Rohrer, Schindel, 
Rohrer & Co., Inc., Hagers- 
town, Md., and John Wol- 
fertz, C. F. Wolfertz & Co., 
Allentown, first and second 
vice-presidents respectively; 
and James G. Krause, Geo. 


Krause Hardware Co., 
Lebanon, secretary-treasurer. 


American Logging Buys 
Warren Axe & Tool Co. 


American Logging Too! 
Corp., Evart, Mich., has ac- 
quired Warren Axe & Tool 
Co., Warren, Pa. All inven- 
tory and equipment is being 
moved to Evart. 

American Logging, wholly 
owned subsidiary of Broder- 
ick & Bascom Rope Co., 
makes a full line of logging 
tools, axes, chain hooks, load 
binders and Yellow Strand 
wire rope clips. 


Wooster Brush Elects 
Walter Foss Chairman 


Walter R. Foss has been 
elected chairman of the 
board of Wooster Brush Co., 
Wooster, Ohio. He succeeds 
his brother, Clifford P. Foss, 
who has retired but who re- 
mains a director. 








RALPH F. HENN 


president of the American 
Mop Manufacturers’ Assn., 
an office he held for five con- 
secutive years. 


August Hust 


August Hust, 50, proprie- 
tor of Midway City Hard- 
ware & Variety Store, Mid- 
way City, Cal., died Aug. 14 
at his home after a long ill- 
ness. Mr. Hust had operated 
his store at 14891 Jefferson 
St. for the past six years. 


Ss. T. Mantle 


S. T. Mantle, head of the 
Miami office of Carter 
Hough, Jr., & Associates, 
Jacksonville, Fla., manufac- 
turers’ representative, died 
recently. Mr. Mantle has 
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held this position with the 
firm for the past 16 years. 
He has also been associated 
with Dinkins-Davidson Hard- 
ware Co., Atlanta, Hopkins- 
Carter Marine Hardware Co. 
and Devoe & Reynolds Co. 


William James Cashman 


William James Cashman, 
53. director of advertising 
and public relations for Land- 
ers, Frary & Clark, New 
Britain, Conn., died on Aug. 
16 at his summer home in 
Point Pleasant, N. J. Mr. 
Cashman was with Landers 
in a number of executive po- 
sitions ince 1934 He had di- 
dected Landers’ advertising 
since 1943. 


George C. Byrne 


George C. Byrne, 64, Gas- 
saway, Braxton County, W. 
Va., hardware dealer, died of 
a heart attack at his home in 
Gassaway, Aug. 15. Mr. 
Byrne had operated his store 
for the past 33 years. 


Thomas L. Blake, Sr. 


Thomas L. Blake, Sr., for- 
mer proprietor of Blake’s 
Hardware Store, Trenton, 
N. J., died July 23 in West 
Hollywood, Fla. 
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A report in pictures of events in the trade 





HA Photo Angles 





John Oster Mfg. Co., Milwaukee, recently com- 
pleted its first series of dealer clinics on how to 
sell portable electric tools. These sessions were 
held at E. Rabinowe & Co., Inc., Yonkers, N. Y.., 
wholesaler. In attendance: back row—Harry Stark, 
Oster sales manager; Kenneth Adler, B. H. Adler 
Hardware, Dobbs Ferry, N. Y.; Herman Rabinowe, 
Rabinowe president; Howard Strople, Stratfield 
Hardware, Fairfield, Conn.; Larry Kabins, Oster. 
Front row—Wm. Springer, Lloyds Merchandise 
Mart, Blauvelt, N. Y.; Dominic D'Agostino, Oster; 
Murray Kaplowitz, Kaplowitz and Alpert, Spring 
Valley, N. Y.; Richard Musci, Yonkers (N. Y.) Re- 
frigerator Service; Charles Schreck, Koenig Hard- 
ware, Linden, N. J. All dealers were flown to 
Oster's Milwaukee plant for a tour of inspection. 


Product refinements and promotions were discussed at the annual sales meeting of Wood Shovel & 
Tool Co. at the Piqua, Ohio, plant July 21-25. Officers and district sales managers of the company 
shown in attendance are: Ist row—V. G. Scott, E. D. Marvin, W. G. Wood, president, B. B. Wood, 
R. E. Novy; 2nd row—D. B. Cochran, H. R. Eshelman, J. H. Cochran, D. F. Peck: 3rd row— A. C. 
Braver, J. M. Detweiler, R. E. Spahn, Art Frame, T. A. Jacobs: 4th row—W. W. Bender, W. H. 
Waldman, R. E. Fultz, E. J. Prior, W. D. Peabody, Hol Juckett. 





A dinner was given Aug. 16 in honor of W. F. Kennedy, board chairman of Ott-Heiskell Co., Wheeling, W. Va., wholesaler, by his two 
sons. It marked Mr. Kennedy's 70th year in hardware (see page 390). Seated left to right: W. M. Hall, D. P. Lewis, S. R. Welty, W. H. 
Nesbitt, L. W. Franzheim, W. M. Allen, R. H. Kennedy, G. B. Kennedy, W. F. Kennedy, M. H. Kennedy, W. B. Kennedy, G. J. Kossuth, 
E. M. McFarland, Al Heizenroether, J. M. McClelland, Ralph Harmes, H. G. Crisman. Standing left to right: E. M. Steckel, Carl O. Smith, 


Ed. Borchart, George Spragg, Fred Graeb, E. W. R 
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eese, Jr., Walter Seamon, H. G. Roth, Keith Blowers, C. D. Colvin, D. E. Rogers, Don 
Shonn, W. H. Baldwin, John Zapf, A. V. Dix, J. O. Pearson, R. W. Will, Robert Johnson, E. H. Miller, Joe Cook, M. E. Stine, H. C. Schuh. 
E. W. Driehorst, Bailey Hupp, George Earle Ill, F. B. Winn, Georg> Earle Jr., W. J. Schuh, Richard Baker, C. G. Glauser, Amiel Glauser. 
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Classified Opportunities Section 









Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 
Set solid, maximum 50 words.......... 
Eo additional word.......... 
Positions Wanted 
Rate) set solid, maximum 


(Special 

w 

Allow Seven Words for Keyed Address 
or Your Address 





BOXED DISPLAY AD RATES 
$8.00 per column inch 
5% discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 
Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportanities Dept. 
Chestnut & Séth Sts., Philadelphia 39 


CLASSIFIED ADVERTISING RATES 


NOTE: Samples of merchandise, literature, 
catalogs, etc., will not be forwarded te box 
number advertisers, unless accompanied by 
sufficient postage for remailing. 


No agency commission allowed. 


HARDWARE AGE is blished every other 
Thursday. Classified forms close 3 weeks 
prior to publication date. 


Remittance must accompany order in form 
of check or money order payable to Hard- 
ss Age—Classified Section, not currency or 
stamps. 











Representatives Wanted 





Representatives Wanted 


Representatives Wanted 











WANTED 


Manufacturer Representative to sell complete 
line of ornamental iron and aluminum railing 
and columns. A Do-it-Yourself item—a volume 
product with fast turnover. Liberal Commis- 
sion. State area in which you sell when writing 
for details. 


ELITE FABRICATORS, Bel Air, Maryland 








REPRESENTATIVES WANTED 


FOR South Atlantic and East South Cen- 
tral states by nationally known Garden 
Tool Manufacturer. We are interested in 
top notch men only, preferably selling 
garden supplies now to the wholesale 
trade. Will be at New York Show. 


Address Box J-22, care of HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 








BB AIR RIFLE SHOT MANUFACTURER 


Manufacturer of air rifle shot, steel cop- 
per coated BB's 
Most territories open. 


wants representation. 


Address Box C-20, care of HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 








Paint Brush Salesman 


Prominent paint brush manufacturer has open 
territories for successful sales producer. Pre- 
fer man now calling on paint, hardware, lum- 
ber dealers. Protected territories. Established 
business. Will also consider sideline man or 
manufacturers’ agent. 

Address Box A-23, care of HARDWARE AGE 














Chestnut & 56th Sts., Philadelphia 39, Pa. 








PLASTIC DROPCLOTHS, 
FLOOR MATTING, shelving, storm windows, 
sponges, tablecloths, garment and freezer bags. 
garden hose, polyethylene industrial-construction- 
farm film manufacturer wants experienced repre- 
sentatives. Established business with fast moving 
lines and dependable service. Advise territory 
covered; lines carried. Reliance Plastic & Chem- 
ical Corp., 110 Kearney St., Paterson 26, New 
Jersey. 


TARPAULINS, 





UNUSUAL OPPORTUNITY FOR QUAL- 
IFIED REPRESENTATIVE. Exclusive fran- 
chise to sell complete line of competitive metal 
legs to hardware, building supply dealers and 
jobbers. Local, national advertising to back you 
up. Package deals and promotions for easier 
selling. Excellent commissions. Several territories 
still available. Write today. Please enclose some 
information about yourself and state territory 
you wish to cover. Wilkinson Mfg. Co., 
West Lake Street, Chicago 12, Illinois. 








CORD SHORTENERS. Representatives Wanted 
for Cord Shorteners. State lines now carried. 
Address: Box E-38, care of Harpware AGE. 
Chestnut & 56th Sts., Philadelphia 39, Pa. 
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WANTED 
Mfr's Reps And Distributors 


Nationally advertised new line of products for 
the hardware and retail supply markets. Proven 
demand by large number of retail inquiries. 
Fully merchandised, fast moving, quality prod- 
ucts. Many additional new products coming 
soon. 


We are a top prestige company, leaders in 
quality products for home and indus for 
over 20 years. See our page 187 in this issue. 
Choice territories open. Please write in detail. 


THE ROBERTS CO. 


600 No. Baldwin Park Bivd., City of Industry, Calif. 
{Los Angeles subsidiary) 











SALESMAN 


To call on RETAIL paint, hardware, and building sup- 
ply dealers. Our product is a masonry paint—the best 
made—and is nationally advertised. If you can sell, 
this is an exceptional opportunity to build a real 
future. Excellent commission on new and existing 
accounts. Write in full. Confidential. 


Address Box H-4!, care of HARDWARE AGE 
Chestnut & S6th Sts., Philadelphia 39, Pa. 








WE ARE LOOKING FOR MANUFACTURER'S 
AGENTS now calling EXCLUSIVELY on the 
Retail Hardware and Retail Lumber Yard Trade 
in the midwestern, southwestern and north- 
western states to sell a complete line of fast- 
eners. We offer a good proposition at 15% 
com missio 


SHARON BOLT & SCREW CO., INC. 


ENDICOTT ST.. NORWOOD, MASS. 








Manufacturers Representatives 


calling on wholesale hardware, automotive chain 
stores, etc. To handle line of universal type 
attachments for power drills. Have a good line 
and need good representation. Commission basis. 


GRELON MANUFACTURING CO. 
926 Irving Park Road, Chicago 13, Illinois 








HARDWARE SALESMAN 


if you want to add to your income by selling 
an established ‘'Time Tested'’' packaged wood 
preservative, write to: 


AMERICAN CELCURE WOOD 
PRESERVING CORP. 


P. O. Box 3262, Jacksonville, Fic. 

















MANUFACTURER OF PLUMBING BRASS 
GOODS together with Copper Tubing, Valves 
and Closet Seats—now selling direct to Dealers, 
Hardware Stores, Plumbing and Heating Con- 
tractors—need commission representatives in Ohio, 
Indiana, Illinois, Wisconsin, Minnesota, Kansas, 
Arkansas, Oklahoma, Texas, New Mexico, Arizona, 
Utah and West Coast States. Prices competitive. 





Shipments prompt. Address: Box J-17, care of 
Harpware Acer, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 

NEW! “WATER-JIUSTER” for toilets. Saves 


NOT a tank ball. 
5 minute installation 


thousands of gallons per year. 
Nothing like it on market. 


by home-owner. Selis on sight from attractive 
counter display. Protected territories, liberal 
commission for agents. Write stating experience, 
lines handled, territory covered. WATER- 


‘TUSTER, P. O. Box 541 Blasdell Br., Buffalo 
ws ae 





EXCLUSIVE PROTECTED TERRITORIES 
open for nationally distributed unique water re- 
placement plumbing specialty item packaged for 
sale to plumbing supply houses, hardware distrib- 
utors and retailers. Unique demonstration sells 
8 out of 10 on first call. Address: Box A-22, care 


of Harpware Ace, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 








SALESMEN 


Wanted Manufacturers Representative to handle qual- 
ity line of Imported Italian Vises—to contact whole- 
salers and chain hardwares, Automotive and Industrial 
Complete line of highest quality on exhibit at Booth 


643 National Hardware Show. See Mr. J. Fainberg 
for available territory or write to 


INDUSTREX INC. 
522 Fifth Avenue. New York 36, New York 








SALES REPRESENTATIVES 


One of America’s largest wholesalers of Plumb- 
ing Specialties, housewares, and garden goods 
has territories open. Line competitively priced. 
Many leads available in open territories. Apply 
Listing lines handled, experience and territory 
covered. 
GROSS PLUMBING & RUBBER CO., INC. 
Dept. 69, 135 So. 2nd Street, Philadelphia 6, Pa. 











MANUFACTURER’S REPRESENTATIVES 
wanted by screw manufacturer calling on whole 
sale hardware trade, screw jobbers and simila: 
trades. Also sales direct to comsumers such as 
furniture, hardware and marine manufacturers 
Territories open include Southern states, New 
England and Midwest. Our present men know of 
this ad. Address: Box H-23, care of HARDWARE 
AcE, Chestnut & 56th Sts., Philadelphia 39, Pa. 











ING; calling on Hardware, Mason, Lumber and 
Garden Supply dealers. Territories open in Con- 
necticut, Philadelphia and Eastern Pennsylvania 
area. Well known jobber stocking best tool, mason 
tool and garden lines. Excellent opportunity for 
experienced men. Address: Box H-24, care of 
HARDWARE AGE, Chestnut & 56th Sts., Philadel! 
phia 39, Pa. 





LOOKING FOR A PROFITABLE PAINT- 
BRUSH LINE? We are well known national 
manufacturers of high quality, competitively 
priced, paint brushes of every description; pure 
bristle and nylon. Several lucrative territories 
are now available. Very high commission, pro- 
tected territories, all shipments prepaid. State 
full particulars in first letter. All replies confiden- 
tial. Address: Box J-11, care of Haroware AGE, 
Chestnut & 56th Sts., Philadelphia 39, P. 
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Representatives Wanted 








SALESMAN FOR ARKANSAS AND OKLA- 
HOMA AREA. Leading manufacturer of builders 
hardware needs employee salesman due to transfer 
of present salesman. Prefer man with with 
southern background, age 27-35, 2 years college, 
experience in hardware field. Salary, commission 


and expenses. Good retirement and insurance 
program. Address: Box J 12, care of HARDWARE 
Ace, Chestnut & 56th Sts., Philadelphia 39, Pa. 





MANUFACTURERS REPRESENTATIVES 


WANTED. Manufacturers’ Representatives now 
calling om Hardware distributors and jobbers 
wanted to handle line of polyethylene flexible 
pipe. Reply giving territory covered, number of 


held men working, number of wholesale ac- 
counts being sold. Most territories open. Reply: 
CONSOLIDATED PIPE COMPANY OF 
AMERICA, 1066 Home Avenue, Akron, Ohio. 





MANUFACTURERS REPRESENTATIVE 
WANTED: We have some good territory open. 
Selling Wholesale Hardware, Electrical Circuit 
Tester. Retails only $1.98. It is NEW—Thou- 
sands have been sold to Electricians, Automobile 
own Radio and Television repair men, hobby 
ists. Attractive counter display sign sells: on 
sight. Burnworth Tester Company, 815 Pomona 
Avenue, El Cerrito 8, California. 


" 
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SALESMEN WANTED calling 
Woodworking Tool Dealers to sell 
SLEEVELESS Drum Sanders in the areas of 
New England, New York, Pennsylvania, Mich- 
igan, Illinois and California. Singley Specialty 
Co., 1649 Kensington Rd., Hendersonville, N. C 





Power 
our famous 


on 
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; SIVE REPRESENTATIVE 
W AN TED FOR. SOUTHEASTEKN States to 
Hardware and Housewares Trade for MELARD 
products ee JET-AERATORS, SHOWER 
HEADS, SINK SPRAYS AND SNAP-COUP. 


GRES 





LINGS.” MEL ARD MFG. CORP., 432 Austin 
New York 55, New York. BOOTH $21 


PAINT BRUSH SALESMEN top flight men 
only—agents or full time. Complete line house 


Place 
Aci Cc, 














hold and painters tools—nylon, Pure bristle and 
wide range pure Chinese bristle. Address Box 
J]-25, care of Harpware Ace, Chestnut & 56th 
Sts., Philadelphia 39, Pa. 

REPRESENTATIVES WANTED TO CALI 
ON HARDWARE, Chain, Automotive and 
Marine wholesalers. Top line of trailer hitches, 
competitively priced Midwestern states are | 
pretty well covered. Richline Co., Inc., 1531 E. 
Franklin Ave., Minneapolis 4, Minn 

FARM SPECIALTY ITEMS. Several terri 
tories open. Address: Box H-20, care of HaArp- 
WARE AGE, Chestnut & 56th Sts., Philadelphia 
39, Pa. 

VERAL PROTECTED MIDWEST TER- 


RI TORIES OPEN for representatives now calling 


ot et imbing Contractors, Hardware Stores, etc. 
Product lines are specifig competitively priced 
sladabiens goods distributed nationally from a cen- 
tral warehouse. State lines now handled and terri- 
ti ce vered All merchandise manufactured by 
reputable domestic firms. Address: Box H-31, care 
of ae ARE AGE, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 





Accounts Wanted 








ESTABLISHED MANUFACTURERS 
AGENCY W ITH two salesmen, covering West- 
ern Pennsylvania and West Virginia. Selling 
Hardware, Automotive Jobbers also Chain and 
large Volume accounts. Now in a position to 
sell one or two good lines of merit, such as 
Teols of all types, power mowers, Chemicals. 
Address: Box J-13, care of Harpware AGeE, 


Chestnut & 56th Sts., Philadelphia 39, Pa. 





MANUFACTURERS’ REPRESENTATIVE 
—20 years successful experience—wants quality 
hardware or garden equipment line. Sell jobbers 
and large distributors. Can give excellent cover- 


age in Chicago and the midwest. Address: Box 
jJ-18, care of Harpware AcE, Chestnut & 56th 
Sts., Philadelphia 39, Pa. 





Accounts Wanted 


Accounts Wanted 

















| lumber and builders’ 


Consistent, 
Conscientious, 
Concentrated 





coverage of metropolitan 
tdew York and New Jersey 


BOBROW LEWELL ASSOCIATES 


814 Broadway, New York 3, New York 
(We get results) 


We can be reached by message through the 
Hardware Age Hospitality Booth at the show. 








Need New York State Coverage? 


Two man agency calling on Hardware, 
Automotive and Plumbing. Ten years’ ex- 
perience in these fields. Established trade 
following. Hdaqts. Rochester. All N. Y. state 
except metropolitan area. Correspondence 
welcomed. 


Address Box J-29, care of HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 
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INDIANA MANU FACTURER’ a REPRE. 
SENTATIVE can give complete coverage to 
Hardware, Housewares, Rack Jobbers. and many 
other types of accounts in state and surrounding 
area. Line must have repeat sales appeal and 
be able to pay its own way. Address Box J-24, 
care of HarRpware Ace. Chestnut & 56th Sts., 
Philadelphia 39, Pa. 








WELL ESTABLISHED AND FINANCED 
MANUFACTURERS AGENT desires additional 


io 





line of Hardware, Plumbing and Electrical items 
to sell direct to the large retail hardware and 
DTU dealers in Virginia who are accustomed to 
buying direct. Territory covered by two men. 
Warehousing facilities. Address: Box H-38, care of 
Harpware Ace, Chestnut & 56th Sts., Phila 
delphia 39, Pa 

“MIL IT ARY -REPRESENTATIV ES. Line | 


wanted. Intensive coverage by 3 men including 
all branches of the military service, nation-wide 
Address: Box J-23, care of Harpware AGe, 
Chestnut & 56th St., Philadelphia 39, Pa 


MANU FAC TU RERS’ REPRESENT ATIVES 








ATTENDING HARDWARE SHOW, New York 
Coliseum interested in representing aationally 
distributed hardware line. Full details Address: 
Box J-30, care of Harpware Ace, Chestnut & 
56th Sts., Philadelphia 39, Pa. 

STATE OF FLORIDA ~—~ TWENTY FIV E 
YEARS. Established agency giving complete | 
coverage to paint, hardware, building material | 
and mill supply trade, desires established line | 
with major potential. Address: Box J-26, care of 
HarpwareE Ace, Chestnut & 56th Sts., Phila 
delphia 39, Pa. 

EFFECTIVE MANUFACTURER’S REPRE. | 


SENTATIVE contacting the wholesale hardware, 
supply houses in the State 
and Northern Ohio, desires addi- 

lines. Your line will receive 
excellent coverage in this area. Address: Box 
J-19, care of Harpware Ace, Chestnut & 
Sts., Philadelphia 39, Pa. 


BY 


of Michigan 
tional quality 








LINES WANTED 
EXPERIENCED Sales Representative covering 
New England. Write Address: Box H-16, care of 
Harpware Ace, Chestnut & 56th Sts., Phila- 
delphia 39, Pa. 


ESTABLISHED MANUFACTURER’S REP. 
RESENTATIVE Delaware, Maryland, District 
of Columbia with large following Hardware- 
Housewares, Dept. Stores, Chains, Volaume-Users 
desires connection with reliable Manufacturer. 
Address: Box J-20, care of Harpware AGe, 
Chestnut & 56th Sts., Philadelphia 39, Pa. 











A STREAMLINED, HARD HITTING OR. 
GANIZATION desires additional lines—-Espe- 
cially on drop shipment basis. We sell direct to 
the Hardware, Building Material trade and cover 
the Louisiana, Mississippi Gulf Gold Coast area. 
We maintain warebouse, office billing and sales 
promotion facilities. For complete coverage of 
your product write immediately to Address: Box 
G-37, care of HarpwaAre Ace, Chestnut & 56th 
Sts., Philadelphia 39, Pa. 


| career 


56th | 


COMPETENT AND | 





REPRESENTATIVES 


Covering all phases of jobbers. Can render reliable 
aggressive service. We are national distributors with 
established actively operating branch offices in New 
York, Philadelphia, Detroit, Cleveland and Louis- 
ville. We carry the account or you can bill direct. 
Inquiries invited. WRITE ANCO Corporation, 7 
Wood Street, Pittsburgh 22, Pa. 








“MICHIGAN” 





Manufacturers agent covering 
wholesale hardware and rack jobbers. Excellent 
coverage of this state. Detroit Resident. Address: 


Box F-33, Chestnut & 


56th Sts.. 


care of HaRDWARE AGE, 


Philadelphia 39, Pa. 





Help Wanted 








DISTRICT SALES MANAGER 


WANTED 


FOR KENTUCKY, TENNESSEE 
AND SURROUNDING TERRITORY 


Leading manufacturer of power 
lawn mowers would like to hear 
from men with power mower sales 
experience qualified to sell its com- 
plete line to retail garden supply 
hardware and implement dealers in 
Kentucky, Tennessee and surround- 
ing territory. Attractive salary and 
bonus arrangement. Car furnished. 
Write fully giving age, sales ex- 
perience and reasons why you feel 
you can qualify. Interview arranged. 


Address Box J-10, care of HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 








| living 














WE WANT A YOUNG MAN, preferably 
in Westchester County, New York, ex- 
perienced in wholesale hardware, to start a new 
with the fastest growing wholesaler in 
the East. Interesting work under attractive con- 
ditions with splendid chance for advancement. 
Address: Box J-21, care of Harpware AGz, 
Chestnut & 56th Sts., Philadelphia 39, Pa. 





Business Opportunities 








ATTENTION WAGON JOBBERS 


the midwestern, southwestern and north- 
western states. We have a good proposition 
for you to sell a complete fastener line that 
will fit in with your present operation. Write 
us for details. 


SHARON BOLT & SCREW CO., INC. 


ENDICOTT ST.. NORWOOD, MASS. 


in 














FOR SALE: Going Hardware business in town 
of 8,000. Stable economy ensured by large VA 
Hespital. Gross potential of $225,000 with inven- 
tory of $60,000. Only reason to sell is to settle 
Same location for 50 vears. Contact 
Knoxville, Lowa. 


estates. 
Avery's, 


407 











Business Opportunities Business Opportunities Positions Wanted 











WHARTON 5S “HOOL GRAD., 37 Have 


traveled E. Penna., Del., N. J.,. Md. and Wash 
WANTED FOR CASH FINANCIAL SECURITY aveled FE. Penna., Del. N. J. Md. and Wash, 


CLOSEOUTS JOB LOTS See how I made over $4,000 a month after 1° like to contact manufacturing Hardware line to 
Hardware Tools. Housewares. Gifts Toys months as a manufacturer's agent. Our easy be full time sa’esman. Resume mailed upon re 





























to-follow course gives you ali the inside an — PH sae ndorah Be “4 a 37. ee .< Reg — 
: : , AGE, restnu 56 Sts., adelphia 39, Pa 
Electrical, Paint, Plumbing, Automotive. swers. Write today for complete information ; : 
: . PURCHASING DIRECTOR for Wholesale 
Kamzan Trading Co., 141 West aath Street, MANUFACTURER'S AGENTS SURVEY Hlouse or Building Material Distributor, 2U years 
New York 1, New York, Chickering 4-8584. Dept. A, 508 Forsyth Bidg., Atlanta 3, Ga. experience in Builders Hardware and _ supplies, 
Garage doors and equipment, hand and power 
tools, machinery, industrial and all hardlines, 
ae = housewares and plastics Address: Box J]-16, 
oes ate H ‘ of ARDW. Ace, Chest s6th Sts., 
NO EXTRA CHARGE to have your name|| Mardwere And Variety Store || i's of Hanpwane Ace, Chestnut & sot! 
and address beautifully embossed on 117 different for sale in State College, Penna. One of the fastest | ” ere AP 
key blanks. Order as few as three dozen of growing towns in Central Penna. All clean hardware 2 
any number. Write for bulletin No. 858, which modern fixtures, approximately three years in business GENERAL MANAGER FOR WHOLESALE 


$30,000.00 Inventory, must be seen to be appreciated HARDWARE and Building Material Distribut 


also cont: ains 19 comparative number lists and long rental lease or building may be purchased, good has a proven rex rd as an Admini str at Tr. esr 


automobile number chart. HAZELTON CHAIN 














rental investments in building, ample parking space | hn val lines Ss sales ded and pré 
CO., 81 Kemble St., Roxbury 19, Mass. reason for selling—ill health gsc “ | mote r, pe oa pine dines, is sales minded ms 
ote " , . Address Box !-28, care of HARDWARE AGE cepting full reponsibility for entire operation, can 
| Chestnut & 56th Sts., Philadelphia 39, Pa. | tackle a highly competitive market Address 
WELL ESTABLISHED HARDWARE FIRM | | Box J-15, care of Harpware AGeg, Chestnut & 
located in a fast growing central Florida town, S6th Sts., Philadelphia 39, Pa 
is mterested im securing a partner with capital I ee | 
te put in a quality furniture department, als | MODERN RETAIL HARDWARE BUSI BUILDERS HARDW ARE MEN SEEKING 
Housewares, have large building in best location, | NESS. Jersey Shore. Opportunity. Clean steck. | AD\ ANCE]! MEN T willing to call on Architects 
inventory is large and modern, it would require Good payroll area. Growing business in thriving | and also willing to travel Presently employed 
an invesiment of at least twenty-five thousand community. Sales increasing yearly. Inventory in NYC as manager and Hardware iver 
doll: ars, town wide open for such a deal. Address: and fixtures $29,000.00, Cash $19,000.00, balance | Med. Size "cama Add s Box J-14. care of 
Box H 32, care of Harpware Ace, Chestnut & | terms. Address: Box J-27, care of Harpware | Harpware AGE, Chestaut & 56th Sts., Phila 
S6th Sts., Philadelphia 39, Pa 


Acre, Chestnut & 56th Sts., Philadelphia 39, Pa. | delphia 39, Pa 





4| MARSHALLTOWN 
— 


MARSHALLTOWN TROWEL COMPANY «¢ MARSHALLTOWN, IOWA 








Put this hard- hitting display to work for you 














selling Quick Wedge 


SCREW-HOLDING screwdrivers 


Unconditionally Guaranteed -- Millions Satisfied 
ORDER TODAY — We'll Invoice Your Jobber 
Nationally Advertised in 8 National Magazines 





KEDMAN COMPANY 233 South 5th West Salt Lake City 1, Utah 














Looking for New cieniion? 


There's still lots of new merchandise being introduced to retail hardware markets. Keep posted on new mer- 
chandise by reading “What's New," which appears in every issue on page 14. During each month HARDWARE 
AGE brings you more listings of new merchandise than any other hardware magazine. 


HARDWARE AGE Chestnut & 56th Sts. Philadelphia 39, Pa. 





























AMERICA'S MOST ADVANCED EMPIRE LEVELS GOOD RETAILERS STOCK THEM! 


Level Line since 1919 





10926 West Potter Rood, Milwaukee .13, Wisconsin 
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with 
PRESSURE MAID 
paint 
sprayer 
New Multi-color painting is easy for anyone with 
the low-cost PRESSURE MAID Paint Sprayer, featuring the exclusive 
*“*‘Gold"' Spray Cap. tdeal for your do-it-yourself customers, this 
trouble-free tool sells itself . sells paint too! Rugged, portable. 
Complete—ready to spray. Piston-type, direct-drive, single cylinder 
compressor. 4 h.p., 110 voit AC motor. 
Write for complete line catalog and name of jobber nearest 


you. Stock up now and boost your multi-color paint sales! 






The Campbell-Hausfield Co., 215 Railroad Ave., Harrison, Ohio 


OF 9. bod 5) 2) eds NO) 





Satellite 


SWIV-L-BAL 


Self-Centering 


TOILET TANK BALL 


SWIV-L-BALL 


areas 98-< .... 
ps WER eae i i a retailer 


Ci io , 
64 Gat < 


* no jiggling 
e no water leaks 
* no points to stick 


e no tools needed 
screw off old screw on new 


* no noises 
mesoe® i eS oe ° works every time 


non rate THOM 
acnionr aaneect 
wi vee wai G ee Guaranteed 3 years 
works wher - erry’ 

at 


epreees Ff eee SSS See eee eee ee ee ee ee ee ee 


BLUE RIBBON METAL PROD. CO. 
309 E. 22nd St., New York 10, N. Y. 


dealer name 





address 


MULTI-COLOR 








city, state 





FREE action display 


my jobber’s name 





’ 
! 
! 
i 
i 
! 
i 
1 
! 
i 
with first dozen ordered. . 


address 
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Quality built 
with mirror-like 
finish! 


Fast-moving, Space-Saving 


GARMENT HANGERS 











..- Priced to fit 
every budget! 


Limited closet space in both apartments and homes 
makes Ajax complete line of garment hangers highly 
promotable items in every way—price, quality, appear- 
ance, convenience. Substantial mark-up assures high 


profit return. 


JUNIOR ECONOMY 
“OVR-DOR"™ 
HANGER 403 


Inexpensive, for hang- 
ing shirts, blouses, 
etc., after ironing. 8” 
arm accommodates 7 
garments. Clamps 
over door, comes 
carded. To retail for 
49c. 


ECONOMY SCREW-ON 
HANGER 401 


Ideal for small closets. 
Can be attached to 
closet rail. 13” arm 
holds 12 garments. 
Folds down out of way. 
Comes with colorful 
sleeve complete with 
screws. To retail for 
89c. 


ECONOMY 
“OVR-DOR"™ 
HANGER 402 


Handy for carrying 
finished ironing from 
laundry to closet. 
Popular over-door 
style with same ca- 
pacity as 401, two 
color sleeve package. 
To retail for $1.00. 


UTILITY SCREW-ON 
HANGER 410 


Heavy quality for 
fastening to door or 
closet rail. Holds 10 
garments in minimum 
of space. Folds down 
out of way. Smartly 
boxed. Complete with 
screws. To retail for 
$1.19. 


UTILITY “OVR-DOR” 
HANGER 410-0 


Portable and of same 
heavy quality as the 
410. No screws re- 
quired. Comes’ in 
colorful individual 
box. To retail for$1.29 





Write for full details and prices 


E. J. AJAX & SONS, INC. 


DEPT. H-9, 92-43rd AVENUE NORTHEAST, MINNEAPOLIS 21. MINNESOTA 


409 
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National Hardware Show, Inc. 203 
National Lock Co. ... . 125 
National Mfg. Co. ........ 331 
Newburgh Metal Mfg. Corp. 152 
New York Wire Cloth Co... 106 
Nicholson File Co. .. 249 
Noble Mfg. Co., Inc. ...... 28 
©) 
Ohio Wire Products Co., Inc. 99 
Osrow Products Co., Inc..... 209 
OxFibre Brush Co., Inc. . . 148-149 
Oxwall Tool Co., Ltd. . 236 
P 
P & C Tool Co. ... .. 383 
Panef Mfg. Co., Inc. . 194 
Parker Mfg. Co. .......... 41) 
Parker Sweeper Co. ........ 105 
Parks Co., The . 296 
Penens Tool Corp. 367 
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Penna Lawn Mower Div. 
American Chain & Cable 
Co., Inc. 100-101 
Pennsylvania Refining Co. 


Gumout Div. 377 
Philadelphia Steel & Wire 

Corp. . 324 
Pierce r Stevens Chemical 

Corp. 293 
Pioneer Gen-E-Motor Corp. 175 
Pioneer Rubber Co., The.... 18 
Pittsburgh Plate Glass Co. 

Paint Div. 365 
Pittsburgh Screw & Bolt Corp. 353 
Plantabbs Corp. 96 
Plas-Tex Corp. ....... 299 
Plastic Products Co. 342 
Plastic Products Corp. 395 
Plas-Ties Co. 152 
Plumb Shop 349 
Plymouth Rubber Co., Inc. 396 


Portable Electric Tools, Inc. it 


Porter Co., Inc., H. K. 


Henry Disston ........170-171 
Porter Cable Machine Co. 250 
Presto Lock Co. 185 








inc. ... ) 302 
Universal Price Marking | 
System _.. .. 268 
Upland Industries Inc. . 252 


; 
' 
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Puritan Cordage Mills, Inc... 222 | 
, 

Quick Mfg. Co. 82-83 
Quickee Products, Inc. 194 
R 
Radio Steel & Mfg. Co... 166, 306 
Raritan Plastics Corp. 273 
Rawliplug Co., Inc., The.... 135 
Regina Corp. 269 
Reichert Float & Mfg. Co. 261 
Reliable Electronics Corp. 303 

Remington Arms Co. 
E. |. DuPont DeNemours Co. 
71-76 
Republic Steel Corp. 314-315 
Revere Copper and Brass, Inc. 

Rome Mfg. Co., Div. 25 | 
Reynolds Metals Co. . 42-43 
Richards-Wilcox Mfg. Co. 337 
Ridge Tool Co., The 316-317 
Roberts Co., The 187 | 
Roberts Co., Fred 274 


Rockwell Mfg. Co. 
Delta Power Tool Div. 
Rowco Mfg. Co. 
Sub. of Harrington & 


Richardson, Inc. 108 
Rowe Tool Co. 212 
Royal Electric Corp. . 157 
Rubbermaid, Inc. 397, 399 
Ruby Chemical Co. 412 
Ru-Son Products Co. 144 
Rust-Oleum Corp. 321 

Ss 
S-K/Lectrolite Tools 340-34] 


Safe Padlock & Hardware Co. 324 
Samson Cordage Works. 114-115 | 
Sandvik Steel, Inc. 
Saw & Tool Div. 
Savage Arms Corp. 
Savage Lawn Mower Div. 
230-23) 
Worcester Lawn Mower Div. 207 
Scranton-Aluminum Mfg. Co. 234 
Seaboard Seed Co. ........ 254 
Sharon Bolt & Screw Co..... 18] 
Sheffield Bronze Paint Corp. 224 
Shelby Spring Hinge Co..... 387 
Shuford Mills, Inc. 287 
Siegler Heater Co. ........ 290 


360 


Simonds Saw and Steel Co... 173 
Simonsen Industries, Inc. .... 168 
io eee .228-229 
Skuttle Mfg. ae . 402 
Smith & Co., D. B. .. buie? 
South Bend Toy Mfg. Co... . .349 
Southern Screw Co. .... . 335 
Southland Mower Co. . 254 
Speco, Inc. .. ees 
Speedry Products, amet: 
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U. S. Metal-Plastics, Inc. .. 
United States Plywood Corp. 
Industrial Adhesives Div. 13 
United States Steel 
Consumer Products Div. 
United States Steel 
Cyclone Fence Dept. Amer. 
Steel & Wire Div. 
Universal Metal Products Co. 
Div. Air Control — 


Upson Bros., Inc. ._ oo 
Utica Drop Forge & Tool Corp. 369 
Vv 


Vaco Products Co. 160 


Vacuum Cleaner Corp. of 
. 165 | 


Standard Tool Co. . 380 
Stanley Works .....176, 190-191 
Star-A Electric Mfg. Co., Inc. 264 
Star Key & Lock Mfg. Co.... 306 
Star Metal Products Co. .... 130 
Sterling Alderfer Co. . 298 
Stevens Walden, Inc. 176 
Strait-Line Products, Inc. .. 380 
Se: Tees Gar oo cis ceccs. 266 
Suppren Co. ........ 98 
Swing-A-Way Mfg. Co. 153 
Swingline, Inc. . 238 
Sylvania Electric Products, Inc. 

Lighting Div. 278 
Synthetic Fabrics, Inc. 20! 

T 
Tann Corp. 

Congress Drives Div. 214 
Tate Co., E. H. 384 
Taylor Chain Co., Inc., S. G. 284 
Taylor Instrument Companies 275 
Temco, Inc. . 324 
Thermwell Products Co., Inc.. 126 | 
Trio Mfg. Co. eae 
True Temper sid ee 
Turner Brass Works — 
Turner & ss Mfg. Co... 393 

| U-C-Lite Mfg. oe 116 
U. S. Expansion Bolt Ge.. 184 


117, 220-221 | 




















H-75 $2.75 List 











America 
Cordomatic Div. 142-143 
Vichek Tool Co. . 345 
W 
Wallace Silversmiths See 
Water Master . 288 
Welcraft Products Co., Inc... 134 
Wen Products, Inc. 169 
Wenzel Tent & Duck Co., H. 29 
Werner Co., Inc., R. D. . 136 
Wessel Hardware Corp. . 297 | 
West Georgia Mills, Inc. 120 | 
Western Tool & Stamping 
OS ee 210-211 
| Westinghouse Electric Corp. 
Lamp Div. 30-31 
White Metal Rolling & 
Stamping Corp. . 158 | 
| Wickwire Brothers, Inc. , eet 
Wickwire Spencer Steel Div. 
Colorado Fuel & Iron Corp. 
294-295 
Wilkenson Mfg. Co. . 323 
Wilson, Inc., Grant . . 387 
Winfield Brooks Co., Inc. 364 
Woodhill Chemical Co. . . 154-155 
Y 
Yale & Towne Mfg. Co. 
Ceramics Div. ........178-179 
Lock & Hardware Div..... 122 
Yard-Men, Inc. ........... 94-95 
Yetter Mfg. Co., Inc. . 412 
Yuba Power Products, Inc. 
Sub. of Yuba Consolidated 
Industries, Inc. . 225 
Z 
Zinsser & Co., William ..... 291 
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A PARKER HACK SAW 
for any day in the week 


Your customers will appreciate the extra fea- 
tures of Parker Hack Saws. They saw easier, 
hold blades more rigidly, stand the roughest 
use, are more comfortable to hold, and are fully 
plated against rust. 


Offer a full choice — with a Parker Hack Saw 
to fit every purpose and every pocketbook. 


Manufacturers of World-Famous Trojan Saw Blades and Frames 








PARKER MANUFACTURING CO. 


WORCESTER 1, MASS., VU. S.A. 











“LET JACOBS HANDLE IT” 


Plastic Handle Specialists> 
iil Screw Driver and Chisel Handles 
Knobs and Plastic Turnings of All Kinds 


Samples and quotations submitted from your blueprints, sketch or diagram. We 

design, develop and produce plastic handles to your requirements. Every handle 

| is guaranteed against breakage in the field and is fabricated of U. L. approved 
material. Plastic rod stock available 34"" to 2" diameter. 








Prompt attention given all inquiries. 


H. GG. JAL Ge Mo. ££. ae. 


165 LINWOOD AVE. PATERSON 2, N. J. 
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Changes New products and new 


trade names are constantly being added to the 
listings for the next Directory Number of HARD- 
WARE AGE ° Therefore, if you do not find in the 
current issue of the Directory Number the prod- 
uct you are interested in, write to the “Who 
Makes It’ Editor. HARDWARE AGE 7 
He'll be glad to 


Chestnut & 56th Sts. 
serve you. Philadelphia 39, Pa. 






( for es made; 










“VLLASE BLACKSMITH: ANE ANVIL 


Unusual, decorative, eminently useful, this 
“junior” anvil is 8” long, 34%” high, weighs 8 
lbs. — the gift shopper's answer for people 
who have everything! Ideal for the home work- 
shop ... asa door stop . . . or conversation 
piece. Sell in pairs for book ends with a touch 
of early Americana! Available in assortments 
of 6 brilliant colors . . . gift packaged for 
Christmas. Call, wire or write TODAY! 


YETTER MANUFACTURING CO.), Inc., COLCHESTER, ILL. 


HYPONX 


PLANT FOOD .,,.- 





















cep SOLDERING 


it will poy you to display fast selling 
RUBYFLUID soldering flux—liquid or 
4, paste—from eye-catching counter mer- 

















ya chandisers. Get repeat sales because 

Now demanded by millions for houseplants, flowers, vegetables, lawns, P customers prefer RUBYFLUID, the solder 

rdens. Produces vigorous, beautiful growth in all plants quickly. Pays 2 that is fast acting . . . wets out freely 

ler 3344% profit. Attractively packaged for display. Does not deter- ZG =... makes strong, neat unions .. . 

lorate, ts —— eng ge yr —_ - water for use _ easy fo use. 
-0z. makes allons liquid plant foo gr 

Retsi , ordeal ,-— RUBY CHEMICAL CO. 

l-oz. pkt. 10c¢..... 72 to case wt. 7 Ibs...... $4.80 case 58 S. McDowell St., Columbus 8, Ohio 
3-oz. cam 25¢..... 36 to case wt. 12 Ibs...... $6.00 case 
7-oz. can 5O0c..... 24 to case wt. 14 Ibs...... $8.00 case 
1-Ib. can $1.00..... 12 to case wt. 16 Ibs...... $8.00 case 


Also packed in 10-ib., 25-ib., 50-Ib. and 100-ib. drums 
lf your jobber cannot supply you, order direct. 


HYDROPONIC CHEMICAL CO., Inc., Copley, Ohio, U.S.A. 


















REMCO .... Bakelite Furniture Rests and Caster Caps 


REMCO 
<— Furniture Rests 


are made from ma- 















hegany color bake- 
lite plastic. Live 
rubber inserts help 
abso bration 
Needle point nails 
wood- 





tle 
with 
neck sockets. 
REMCO ; 
Caster Cups> Makers of World Famous 


large diameter 
tan color. They help save. ear- 
oa rugs, ficors oon being depressed 
heavy casters, ete. 


DOMES OF SILENCE 


PINTLE TYPE—Sizes {'/,", 2" 


Ask your jobber or write— ROBERT E. MILLER & COo., INC., 35 Pearl St., New York 4, N. Y. 
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pipe COUPLINGS 


) i ed 
| Every Coupling need 
| in any size require 
Shatow Well 
Well Drillers 
3000 'b. Hydraulic 
§000 Ib. Hydraulic 
Half Couplings 
| Blank Couplings 

R. (Railroad) : ~~ 
ae Well Casing pena 
Reamed and Drifted Drive 


Standard Merchant 
Extra Heavy 

A.P.\. Line 

A.P.\. Tubing 
A.P.\. Casing 


PIPE PLUGS HEX BUSHINGS 


A superior product, 
competitively priced, 
conveniently cartoned. 


REDUCING 


STEEL CAPS 
COUPLINGS 


CAPITOL FITTINGS 
talanal rer 


TRADE MARK 
for dependable plastic pipe connections 
Well seal elbow, sizes 34” thru 


1%". Male and female thread 


adapters and insert couplings, sizes 
YW ‘a thru _. 


Male and female venturis 
available in 1”, 


1%", and 1%” diameters. 


sé 99 
Abe end metal to metal threads 
FEMALE Exclusive feature: 


VENTURIS GALVANIZED—Hot dipped and | 


zinc plated. WELL SEAL 
BRASS—85-15 Red Brass. ELBOWS 


ers 


INSERT COUPLINGS 


MALE and FEMALE 
THREAD ADAPTERS 





INSULATING UNIONS 


COPPER-FROM-STEEL 
s 


BRASS-FROM-STEEL 


STEEL-FROM-STEEL 


= 


WELL SUPPLIES 


» 





CAP-TITE SANITARY 
WELL 


with BOND TITE-BEAD* 


i for 
F ositive sealing- Carefully machined 
po and easy installations. 


®Pat. Pend. WELL POINTS 
and EXTENSIONS 


i ‘nts for sandy 
* Well Drive Points ' 
27 Protecto-ocreen Well Points 


for rocky, gravel soil. 





DRIVE 
DRIVE CAPS SHOES 


DRIVE COUPLINGS 


a Ui 


es 


MFG. & SUPPLY CO. 


COLUMBUS, OHIO 














FAMOUS 
BOSS 
KEROSENE 
BURNERS 


—_-_ > \ 


ul 


c: 


BLU-HOT 





























ial ete ar ; 
Tre yin THE HUENEFELD CO. 
wal Tye CINCINNATI 25, OHIO 
oe 


Established 1872 





